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ANNUNCIATION SCULPTURE IS CROWNING GLORY
OF AVE MARIA UNIVERSITY’S ORATORY
HOSE

WHO THINK THEY

HAVE

TO

TRAVEL

TO

EUROPE TO SEE CLASSICAL
MARBLE FIGURES LOOMING LARGER THAN LIFE
WILL THINK DIFFERENTLY
IF THEY VISIT THE SMALL BUT GROWING TOWN
OF

AVE MARIA, FLORIDA, LOCATED ABOUT 25
NAPLES. WHAT WAS TEN YEARS

MILES EAST OF

AGO A FIELD OF TOMATO PLANTS MAY SEEM AN

35-BY-31-FOOT MARMARY AND THE ARCHANGEL
GABRIEL, BUT NOT TO THE PEOPLE WHO ENVISIONED THE PROJECT AND MADE IT HAPPEN.
UNLIKELY SETTING FOR A

BLE DEPICTION OF

In March 2011, Ave Maria University
unveiled a marble depiction of the
Annunciation – the biblical scene where
Gabriel visits Mary and she agrees to be the
mother of Jesus – as an addition to the university’s Oratory, a large chapel that is the centerpiece of the Catholic university. Carved by
Hungarian-born artist Márton Váró, the basrelief statuary took three years to complete,
weighs more than 54 tons, and caused a dedicated team of engineers a lot of headscratching and careful calculations to install.
“It really is an extraordinary depiction of
the Annunciation,” said Deacon Forrest

Wallace, a staff member at Ave Maria
University. “You just don’t see artists
working in those kinds of sizes.”
But Márton Váró does. Váró is an internationally recognized artist with sculptures in
museums and other buildings in
Amsterdam, Budapest, Finland, and
California. Before the Ave Maria project,
he was best known in this country for the
48-foot limestone angels adorning the Bass
Performance Hall in Fort Worth, Texas.
Váró studied sculpture at Ion Andreescu
Institute of Arts in Romania from 1960 to
1966 then moved to Debrecen, Hungary, in
1970 where he completed several public
sculptures and was awarded the Munkacsy
Prize in 1984.
“I always wanted to be a sculptor since I
was six years old and saw the movie
Pinocchio,” Váró said. “I saw Geppetto
carving Pinocchio from wood and I decided that was what I wanted to be and I did it.
I have stuck with carving marble because I
have always felt it was my forte and it is
what I most like to do.”
Váró’s work is reminiscent of the Greek
carving style prominent in the mid-fifth
century B.C., and he says he is inspired by

BY LIZ MCGEACHY
PHOTOS BY MÁRTON VÁRÓ JR.
VIC HUBER & COURTESY
AVE MARIA UNIVERSITY

Vic Huber

sculptures associated with the Parthenon and
similar buildings. Like Michelangelo, he is
the type of sculptor who chips away at stone
to find the sculpture inside. The process is
similar to how Cicero described Greek sculptor Praxiteles’ work in the middle of the first
Continued on page 2
century B.C.:
Visit www.braxton-bragg.com for Stone & Tile industry products

Above: Tympanum arch above the Oratory front
entrance is filled by the 54-ton bas-relief carving. Completed in sections to allow installation,
Sculptor Márton Váró became a famous Ave
Maria fixture during his on-site carving project.
Left: Márton and the top third of his completed
Mary section. The sheer, awe-inspiring scale of
the project is rarely seen these days.
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THE ANNUNCIATION SCULPTURE OF MÁRTON VÁRÓ
Continued from page 1
“For his masterpieces were made by chipping
away the marble, not by adding anything to it;
and when, after much chipping, the lineaments
of a face were reached, one then realized that
the work now polished and complete had
always been inside the block.”
The Annunciation sculpture at Ave Maria has
been Váró’s most challenging so far, he said,
but also his most rewarding. The story of his
involvement with the project starts about ten
years ago when Tom Monaghan, founder of
Domino’s Pizza and former owner of the
Detroit Tigers, had the idea to build a town centered on a Catholic university. Land was purchased and designs drawn, and in 2007 Ave
Maria University opened its doors and the
5,000-acre town began to grow around it.
Currently the university has about 800 undergraduate and 100 graduate students.
The centerpiece of the university is the
Oratory, which literally means “house of
prayer.” It is the home of the Quasi-parish of
Ave Maria, which provides pastoral care to the
students and faculty of the university and to the
residents of the town. The Gothic-inspired
structure is constructed of concrete and 1,270
tons of fabricated structural steel, much of
which is exposed externally and internally. The
building received an Innovative Design in
Engineering and Architecture with Structural
Steel award from the American Institute of
Steel Construction in 2008.
Always part of the design was the idea for a
sculpture of the Annunciation to rest above the
front doors of the building. When Váró’s repre-

sentative, Michael Gene Winfeldt, owner of
Galerie du Soleil in Naples, learned of the project, he knew Váró would be the one artist who
could pull it off. Several ideas from prominent
sculptors were presented as possibilities, but
Márton Váró’s bas-relief depiction was accepted. Ave Maria’s Foundation for the Arts began
the process of raising $3 million for the project
from private donors, and Váró began his work.
The statuary is made from 15 blocks of
Carrara marble, which Váró personally picked
from the same Italian quarry that provided the
stone for Michelangelo’s David. Váró said he
wanted to use this particular pure white stone
because of its high, consistent quality. Each
block of stone weighed 15,000 pounds or more.
The main elements of the sculpture – Mary and
Gabriel – were carved from one stone weighing
more than 80 metric tons.
The stones were cut in Italy then transported
to Ave Maria University, where Váró lived and
worked doing all the carving himself. He
worked for more than two years, some of the
time in Italy and the majority of the time in Ave
Maria. He used angle and die grinders with diamond blades, a pointed chisel, and hammer and
steel burrs. He gets all his tools from Italy,
where they are made especially for the stone
carver.
“I go regularly to Carrara,” Váró said. “Most
of the sculptors who work in marble go there.
They have 2,000 years of history.”
While he was carving the sculpture pieces at
Ave Maria University, students and visitors to
the school were able to watch him work.

Vic Huber

“To watch him work was extraordinary,” said
Wallace. “It was important that the students got
to see such a fine artist up close doing his work.
Students and faculty would walk by every day
to see what type of progress he’d made.
Actually, I miss the sound of his grinder.”
Eventually the university had to put up signs
explaining to the public what was happening so
the artist would not keep getting interrupted
with questions about the project.
“People liked to talk with him,” Wallace said.
“He’s such a likable guy.”
The final piece of the process was the installation. Fifteen blocks had to be placed in exactly the right spot with only 3/8ths of an inch gap

leeway.
“We had to use systems that hadn’t been used
before,” Wallace said. “That is a lot of weight to
be putting on the outside of a building. There
was a lot of head scratching and careful calculating going on to make sure that it is absolutely safe and secure. We didn’t use crazy glue.”
Wallace added that in the end, the building
was strong enough to support much more
weight than this stature and it is very secure. A
team of ten workers, including stonemasons,
engineers, and a crane operator worked for
more than a month to mount the pieces. The
installation was headed by engineer Skip Doyle.
Continued on page 3

Right: Márton Váró comes “on-stage” during one of his carving sessions. “To watch him work was extraordinary,” commented
Deacon Forrest Wallace. Below: Carefully hoisting and mounting the 15 massive blocks of Carrara marble was an engineering feat,
accomplished over a one-month period.
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Continued from page 2
“The whole town was holding their breath and
praying as the pieces were put into place,” said
Váró, who watched the whole process. “If the
pieces touched each other they would chip, but that
didn’t happen. It was teamwork and they did an
incredible job.”
After the pieces were in place, Váró spent more
time on top of the cranes finishing up the carving.
He wanted to make the final changes once he saw
how the light played off the sculpture.
On March 25, 2011, the sculpture was unveiled
before a crowd of 1,200 students, faculty, community members, Tom Monaghan, and Márton Váró.
There was a lot of music, including “Ave Maria”
sung by a student choir, and the sculpture was
blessed by the local bishop, Rev. Frank J. Dewane.
“The Oratory has always inspired students, residents, and visitors in Ave Maria, but now with the
addition of Márton’s signature piece, it is truly
breathtaking,” said Monaghan.
Váró agreed: “It was a blessing to be able to
sculpt such an important piece in such an amazing
community,” he said. “It was a great opportunity to
create something that was a symbol of the university and of the city. This was an artist’s dream. I
was lucky to be able to do it.”
A documentary following Váró’s Annunciation
project is currently under production. For more
information on Márton Váró’s work, please visit
his website www.martonvaro.com or visit his
YouTube channel www.youtube.com/varosculpture to see a preview trailer of this project, the
unveiling, and commentary from Márton Váró.

Left: Detail of The Annunciation. Váró waited until after installation to complete some fine-tuning and
texturing details, to adjust how light played off the sculpture. Above: In a festive atmosphere that drew
people from across the United States, the large marble sculpture of The Annunciation adorning the
front of the Ave Maria oratory was officially unveiled and dedicated on March 25, 2011.
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THE BUDDY RHODES WAY!
Buddy Rhodes Advanced Techniques DVD
A Step-by-Step Guide to Fabricating
Three-Dimensional Concrete Projects
Learn to make a counter with an integral sink, form planters and furniture with fiberglass molds, and layer colors the Buddy Rhodes way!
This new DVD provides step-by-step details on techniques that you'll
want to see after you're comfortable making basic concrete countertops. Buddy himself leads the way with Matt Mondini and Joshua
Cruz, experts featured in the basic Concrete Countertops DVD.
Matt will show you repair and re-sealing techniques in a homeowner's kitchen with a beautiful set of countertops installed nearly ten
years before. Buddy will show you how to make your own paste for
filling voids and bug holes. This demonstration video takes the
pressed technique to the max and offers lots of new tips from
Buddy. This DVD is a perfect companion to the new Buddy Rhodes
Advanced Concrete Techniques class and book.
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Call 800-575-4401
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This three-day class will teach Glass Fiber Reinforced
Concrete (GFRC) casting and mold-making techniques.

Fax 800-915-5501

FA S T E R !

Visit www.braxton-bragg.com for Buddy Rhodes Advanced Techniques

CHEAPER!
Find this article on www.slipperyrockgazette.net
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150,000 sq. feet in our Houston warehouse.

THASSOS WHITE MARBLE
Buy factory direct. We ship all over the U.S.

THASSOS WHITE
For more information, call
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

ALWAYS IN STOCK

12˝ x 12˝ x 3/8˝ $7.50 Sq/F
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24˝ x 24˝ $22.00 Sq/F

GREEK MARBLE
•Thassos •Karnez •French Vanilla
•Olympus •Dionysus •Santa Helena
•Desert Pink •Pillion •Santa Marina

2502 Dunlavy • Houston, Texas 77006
www.eurostonemarble.com
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UR DECEMBER LEAD STORY PROFILES A TRULY AWE-INSPIRING STONE WORK AND ENGINEERING FEAT: A MONUMENTAL SCULPTURE THAT IS THE PRODUCT OF THREE YEARS OF
PLANNING, DEDICATION AND A TOUCH OF GENIUS: MÁRTON VÁRÓ’S ANNUNCIATION AT THE
AVE MARIA ORATORY, AVE MARIA, FLORIDA. PRODUCT REVIEWS, INTERVIEWS, FABRICATOR AND SHOP PROFILES, AND HOW-TO ARTICLES FROM INDUSTRY EXPERTS ROUND OUT
THIS ISSUE. WITH THE LAUNCH OF OUR REVAMPED WEBSITE IN NOVEMBER, TAKE ADVANTAGE OF YEARS OF STONE INDUSTRY RESOURCES INCLUDING PRODUCT AND SHOP SAFETY INFORMATION. SEE
PAGE 6 FOR A SPECIAL ANNOUNCEMENT FROM OUR PUBLISHER ON OUR FREE ONLINE CLASSIFIEDS. ENJOY!
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PAYING MEMORABLE
LAST RESPECTS
OLICE

Anne Tenna

FROM THE PUBLISHER’S PEN

Resident Senior

HIGHLY CLASSIFIED ADS

SAY THREE PEOPLE WERE

HOSPITALIZED
UNKNOWINGLY

AFTER
ATE

THEY

DON’T REMEMBER WHEN MY ADDICTION TO READING CLASSIFIED ADVER-

MARIJUANA-

TISEMENTS BEGAN.

LACED BROWNIES AT A HUNTINGTON

OFFERS

TO BUY AND SELL, BUSINESS OPPORTUNITIES,

JOBS AVAILABLE OR WANTED ALL SEEMED MUCH MORE INTERESTING THAN

BEACH, CALIFORNIA FUNERAL.

THE SLICK POLISHED MADISON AVENUE ADS IN THE NEWSPAPERS AND MAG-

Two 71-year-old women and an 82-year-old
man were taken to a hospital emergency room
following a friend’s memorial service, where a
tray of pot-laced brownies was offered. They
complained of nausea, dizziness and an inability to stand without assistance.
The seniors didn’t know the “high-octane”
sweets were being offered in memory of their
friend, who enjoyed marijuana brownies.
Police say the baked goods were put out without any announcement about what was in them.
My word! I have heard of strange last
requests for funeral receptions, but this one
pretty much takes the cake (or hash brownie).
Lots of times memorial services are “tailored”
to the person in passing, focusing on their particular passions like favorite music, drinks or
foods, but this is really going a step further.
When one of your most beloved snacks are
laced with a drug, it might be wise to alert any
guests who may not share the same palate,
especially considering how certain drugs have

different side effects on other people. This lack
of fore-thought could turn into a dangerous situation for delicate systems not used to the unexpected potency– even in California! This situation might have been helped if it wasn’t
assumed that everyone attending was aware of
their friend’s eccentricities. I’ll admit, I have
been to some interesting funerals.
One acquaintance really loved her friends to
gather for drinks and good conversation, so her
last request was to hold a cocktail party at her
wake. It was very different, but if you understood the person, then it made perfect sense.
I have also attended a memorial service
where speakers were asked to relate a funny
story about the dearly departed, or how they
were inspired by her. The atmosphere was
much happier and of all services I’ve attended,
I think I prefered that one the most.
Regardless of how we may choose to go out,
we should insist that our final requests don’t
impose on the welfare of the ones left behind.
After all is said and done, memorial services
are more for the living, than the dead.

B UFF I NDIANA L IMESTONE
B L O C K S – S L A B S – S I L L S – S P L I T FA C E – V E N E E R

AZINES THAT ARRIVED AT OUR HOUSE.

(AND THEY STILL DO!)

I do remember a day in early Fall when I read a business opportunity ad about raising chinchillas. I had no idea what a chinchilla was, but the ad promised FREEDOM and FINANCIAL
INDEPENDENCE. To my way of thinking these promises were a whole lot more attractive than
what was going on in my fourth grade class. (Alas, my parents were not OK with the idea of
quitting school to raise chinchillas.)
As I got older, I began to realize that each ad was a unique story and that there was a real life
situation condensed to just a few words. (What was the story behind the diamond engagement
ring for sale? Why was the high chair no longer needed? What’s up with the J.C. Higgins shotgun with the nick in the stock?)
Many years later I discovered that the founder of the Slippery Rock Gazette, Doug Slocum,
also loved classified ads. Over the last few years, Doug asked me on several occasions why we
didn’t offer FREE classified ads in the SRG. I always mumble something about ink, paper,
postage, labor and time. Doug usually replied that it is a shame to put boring details ahead of
classified ads.
I know that there is a lot of important stuff that you can do with computers, but it seems to me
that one of the most useful things created was Craig’s List. Who would have thunk it? Free,
unlimited classified ads!
By the time you read this story, our new Slippery Rock Gazette website (www.slipperyrockgazette.net) should be fully operational. To pay homage to Doug’s vision and the genius
behind Craig’s List, we are offering FREE, UNLIMITED, ON-LINE classified ads to our readers. This is not an introductory offer, it will always be FREE. The only restrictions are that the
ads relate in some fashion to the work that our readers are doing and that they be suitable for a
family magazine. This service is for fabricators and contractors.
Since my day job, the one that pays the grocery bills, is selling tools for Braxton-Bragg, I have
had a few people question why we are doing this, and some have speculated that this could
depress new tool sales.
I really don’t have a good answer for those questions, but what the heck? It seems like a cool
idea and I hope you like it. I also hope that you give it a try; you might find something even more
exciting than raising chinchillas!
Thanks for reading,

Email responses to:
publisher@slipperyrockgazette.net

Rich Hassert

SAVE THE LAST DANCE FOR ME
NEW YORK CITY

MAN

HAS FILED A LAWSUIT

$48,000 TO
HIS 2003
WEDDING, EVEN THOUGH THE MARRIAGE ENDED IN DIVORCE.
SEEKING

RECREATE

Big Creek

LLC

8248 Main Street, PO Box 188, Stinesville, IN 47464
Ph: 812-876-0835 Fax: 812-876-0839 Web: www.bigcreekstone.com
Visit www.braxton-bragg.com for Stone & Tile industry products

The New York Times reports
that Todd Remis sued H & H
Photographers claiming that
the photographers skipped out
early and missed both the last
dance and the bouquet toss.
Remis wants to be repaid
the $4,100 cost of the photography. He also wants $48,000 to recreate the

entire wedding and fly the principals
to New York so the celebration
can be re-shot by a different photographer.
The studio says that
might be difficult since
the bride has returned to her
native Latvia.
An owner of the photo studio
called the case “an abuse of the legal
system.”
A hearing in the case was scheduled in
November in Manhattan.
Source: The New York Times,
http://www.nytimes.com

Visit www.slipperyrockgazette.net for these articles and more
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SEEKING WISE MEN
CHRISTMAS DAY
1776, GENERAL GEORGE

A BITTER COLD
IN

WASHINGTON AND A FORCE OF
2400 MEN FOUND THEMSELVES
OUTSIDE AND FREEZING, HUNDREDS OF MILES
FROM THEIR LOVED ONES, LEADING THE DARING
ATTACK

THAT

TURNED

THE

TIDE

OF

THE

REVOLUTIONARY WAR.
He and his men had braved bone chilling
wind, sleet, and ice to cross the Delaware River
before slogging nine miles to Trenton, N.J.
where they surprised and overwhelmed the
German mercenaries tasked with defending the
town. It was a small victory in terms of strategic importance, but the boost in moral for the
beleaguered army was enormous.
Up until that point, events had not gone well
for the Continental Army. In fact, the war had
almost ended before it had even officially started, the previous winter.
That winter, General Washington and his
Rebel Army had been hunkered down in tents
and crude shelters on the outskirts of Boston,
MA where the British Army was waiting out
the winter. His men, haggard and dressed in
ragged clothes, huddled around small fires that
popped and hissed from the falling rain and
snow.
Inaction, inadequate supplies, and expiring

enlistments gave our nations future first father
cause for grave concern as he considered his
few options. His instincts told him to attack, as
he thought that a victory there might end the
war.
He pressed his counsel of war for their agreement but they believed it too risky and were
unanimous in their opposition. On multiple

Visit www.braxton-bragg.com for Stone & Tile industry products

Aaron J. Crowley
Stone Industry Consultant
occasions, using every ounce of argument they
could muster, they persuaded and eventually
convinced The Great General to reconsider his
plan.
To their relief, Washington brilliantly conceived of another strategy using cannons captured earlier that winter and a hill overlooking
Boston called Dorchester Heights. In one daring
night, Washington’s men installed defenses and
aimed their cannons down the hill towards the
well-defended city. Upon waking up to all those
brass barrels bearing down on them, the British
generals did the only thing they could do; they
got out of Dodge, retreating to their ships
anchored in the harbor.
If you are wondering what possible connection this story has to managing a business in the
stone industry, please read on.
Upon entering the city and inspecting the
amazing defenses the British had constructed, it
was clear that a direct assault on Boston would
have been a disaster.
Today, historians believe that had Washington
ignored his war counsel’s advice, the Rebel
Army would have lost the battle and the
Revolutionary War would have ended before
the Declaration of Independence was even
signed!
The point is that the greatest leaders in history made mistakes and were in need of wise

counsel and sound advice. In fact, the greatest
leaders, finest athletes, and most successful
CEO’s, all have this in common: a profound
ability to value, listen to, and rely on wise advisors, coaches, and the Almighty to help them
achieve their goals and objectives. So should
we.
With Tiger Woods, arguably the greatest
golfer alive, still relying heavily on a swing
coach, and Jack Welch, probably the greatest
CEO in recent corporate history being accountable to a board of directors, there is no shame
for a fabricator admitting the need for guidance and direction.
Hopefully this Christmas finds you inside,
warm, and with family, perhaps reading a story
about wise men seeking a baby in a manger.
And if you are alone in the leadership of your
company, let this be the season where you
begin imitating the likes of Washington,
Woods, and Welsh, and seek the advice of wise
men.
Merry Christmas!
Aaron J. Crowley is the founder and president of FabricatorsFriend.com, the exclusive
promoter of Stone Sleeve fabricator sleeves
and Bullet Proof aprons. He is also the author
of Less Chaos More Cash. You can reach him
by email at Aaron@CrowleysGranite.com
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SARATOGA SOAPSTONE FROM ARTISAN GROUP MAKES ITS
NATIONAL DEBUT ON DIY NETWORK’S HOUSE CRASHERS
HIS EPISODE OF “HOUSE
CRASHERS” CELEBRATED THE
BIGGEST PHILLIES FAN, AND JOSH
AND THE TEAM TRANSFORMED
THE FAN’S BORING BASEMENT INTO A

PHILLIES

MANCAVE, COMPLETE WITH EIGHT KEG TAPS IN
THE

SARATOGA SOAPSTONE

BAR, AND AN OUT-

DOOR VIEWING AREA (WITH BIG, BIG SCREEN) AND
AN OUTDOOR GRILL WITH

for a change of pace from
traditional stone.
The show, DIY Network
“House Crashers – Biggest
Phillies Fan,” aired again on
Nov. 21, at 3pm EST.

SARATOGA SOAPSTONE

COUNTERTOP.

MLB Network Analyst and former MLB
player, Mitch Williams helped with the demolition and construction, and even the Phillies
Mascot, Phillie Phanatic, made an appearance.
This show also was promoted on MLB.com
and MLB Network.
Created purely by nature, Saratoga Soapstone
is hand-selected in Brazil by our skilled stone
inspectors to ensure the utmost in quality.
Soapstone is extremely durable and versatile,
yet it exudes warmth and softness to the touch.
This unique combination has made it the current material of choice for a variety of applications.
Quarried naturally with absolutely no synthetics, Saratoga Soapstone is practically indestructible and adds elegance and enduring
value to any project, especially those looking

About Artisan Group
Artisan Group™ is the
premier network of stone
fabricators
in
North
America. Its extensive network allows the organization
to offer the best granite from
sources around the globe.
Utilizing the most technically advanced, automated
shops in the industry, highly
skilled craftsmen ensure that
each installation meets
exacting standards.
From classic to exotic,
Artisan Group offers the
most extensive array of stone
choices in the industry, and
is dedicated to customer service.
For more information or to
request a quote, visit www.artisancounters.com.

Created purely by nature, Saratoga Soapstone is hand-selected in Brazil by our
skilled stone inspectors to ensure the utmost in quality. Soapstone is extremely
durable and versatile, yet it exudes warmth and softness to the touch.

BRAXTON-BRAGG UPDATES VALLÉ LINE
™

RAXTON-BRAGG
HAS UPGRADED ITS

VALLÉ™

BRAND

STAINLESS

STEEL

AND CERAMIC SINKS, BUT CUSTOMERS CAN EXPECT TO PAY EVEN
LESS FOR THE HIGHER QUALITY.

“We offer new lower prices on these sinks
even though we have upped the quality,”
Product Manager Steve Bussell said. “Even
better, we’re expanding the line as well, so
our customers will have more choices for .”
The Knoxville-based company purchases
its Vallé™ brand sinks as well as accessories
and mounting hardware in volume and passes along the savings to its customers.
Vallé™ brand steel sinks are made from
high-quality 304 stainless steel with an 18:10
chromium-to-nickel content ratio. Chromium
provides luster and corrosion resistance.
Nickel adds strength. The thicker 18-gauge
steel used makes for a more durable sink than
the cheaper 22-gauge steel used in sinks sold
by some big box stores. Braxton-Bragg can
also offer its customers the option of 16
gauge steel.
The ceramic sinks carried by the company
are actually composed of vitreous china,
which is fired and glazed three separate times

during the manufacturing process. “It makes
for a better sink,”
Bussell said.
The sinks are manufactured to U.S. and
Canadian code specifications using the highest standards, and BraxtonBragg stands behind their quality, Bussell
said. “In addition to our 30-day, risk-free
money-back guarantee, Vallé™ sinks have a
lifetime warranty against rust or defects.”
In addition to the expanded offerings, the
sink section of the Braxton-Bragg website has
been simplified and reorganized for convenience. Shopping online will be much easier for
customers.
For additional information on these products, contact the sales reps at Braxton-Bragg.
Call toll free, 1-800-575-4401.
Braxton-Bragg offers a full range of fabrication tooling and installation accessories
including sinks, installation hardware, and
every tool and piece of equipment needed to
run a professional stone, tile, and polished
concrete shop. For more information about
Braxton-Bragg and its publications and products, contact them toll-free at 800-575-4401 or
visit the website www.braxton-bragg.com for
current sales and new products.

Visit www.braxton-bragg.com for Stone Sleeves

STONE SLEEVE™
Fabricator’s Sleeve

The Original is STILL the best!

• Soft rubber cuff that fits closely
around the wrist for a water-tight seal

• Water-proof, tough, military spec cordura nylon sleeve
with a built-in Velcro™ strap to keep it snugly in place

Available from

800-575-4401

•

www.braxton-bragg.com
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Stock Up on Steel
A-Frames and SAVE!

OUTDOOR KITCHENS & HARDSCAPES:
Choosing the Appropriate Adhesive
HERE SEEMS TO BE A TREND LATE-

Mike Beckmann

LY TOWARDS USING MORE NATURAL

Owner/Chemist,
Bonstone Materials Corporation

STONE OUTDOORS: LIMESTONES,
MARBLES,

AND

GRANITES

ARE

BEING USED FOR EVERYTHING FROM LAWN ORNAMENTS TO FOUNTAINS TO LAWN FURNITURE, AND
EVEN OUTDOOR KITCHENS AND FIREPLACES.

People are very familiar with the use of such
stones inside, in a controlled environment, but
with the variable climatic conditions of outdoor
use (rain, snow, heat, cold, wind abrasion, etc),
it’s a whole new ballgame! What works inside
may not work so well outside.
So, let’s look at the use of materials commonly used to fabricate, install, and repair natural stone used in outdoor applications. There
are several varieties of adhesives commonly
used in the stone fabricating and restoration
industry, including polyesters, epoxies, and
acrylics. There are, of course, other products
used, but these are the most common. If you’ll
recall from a previous article, each of these
technologies has its own set of “pluses and
minuses,” so let’s review a few of them here,
in the context of using them outdoors.

Optional Crossmember
Not Included,
Available Separately

ONLY

$125

THE BEST A-FRAMES IN THE
WORLD ARE MADE IN AMERICA
Save on Steel This Month Only
The steel used to make these sturdy Hercules® A-Frames will be going up
in market value effective immediately. However, for a limited time, we will
be able to sell them at the lower price, even though the cost of materials is
increasing. But you have to order now while supplies last!
Item # Description
6692
6693

Reg. Price Sale Price

®

Hercules A-Frame Slab Rack, Set of 2
®

Crossmember-Fits 6692 Hercules A-Frame Slab Rack,
Includes Nuts & Bolts

$169.00

$125.00

$49.95

—

POLYESTER: Some of the “plusses” are
fast cure speed, relatively lower cost than the
other technologies, and familiarity/user friendliness (they’ve been around for a long time and
people know how to use them). One of the
main weaknesses of this chemistry, however, is
the high amount of shrinkage that occurs during the curing reaction, and that continues
(albeit slowly) throughout its useful lifetime.
This shrinkage has detrimental effects: when
used as an adhesive, shrinkage causes poor
wetting of the substrate, and “pullback” from
the substrate, which results in poor adhesion;
and when used as a repair material, the shrinkage causes the polyester to “shrink” away from
the surface, causing a divot, which requires a
second application to fill flush with the surface.
Another weakness is the relative sensitivity
to moisture, both during and after cure. A third
problem is the poor UV-stability, resulting in
yellowing when exposed to sunlight. For these

reasons, polyesters are not recommended for
outdoor usage. Use one of the other technologies instead.
ACRYLIC: These materials are chemically
similar to polyesters, in that their cure mechanism is basically the same—so they have the
same basic characteristics of polyesters: fast
cure, but also with the shrinkage and accompanying problems. Acrylics, however, do have
two advantages over polyesters: 1) their adhesion and strength is slightly better; and 2) they
are UV-stable, so do not yellow if exposed to
direct sunlight. They are OK for use outdoors,
especially in areas when UV-stability is
required (ie: exposed seams), but if you really
need the best long-term strength and durability,
use an epoxy.
EPOXY: Here is the ultimate outdoor adhesive. Epoxies are known for their tenacious
adhesion, and this “hang on like a mad pit bull”
is what you need when you are building fountains, benches, barbecue pits, countertops, etc.,
in the aggressive outdoor environment. And
their moisture tolerance and internal strength
contribute to their unique ability to “weather”
the extremes of climate exposure (moisture,
temperature, abrasion, etc).
The only weakness of the epoxy systems is
the tendency to yellow when exposed to the UV
rays of the sun. It should be noted, however,
that this yellowing is a surface aesthetic issue
only, and it in no way affects the integrity,
strength, or performance of the epoxy adhesive.
So, to sum up:
• If you have a really aggressive application
outdoors, use the epoxy.
• If UV-stability of the joint line is of paramount concern, choose the acrylic (or another
UV-stable material).
• It is recommended to never use a polyester
outdoors—unless you like dealing with failures!
Photo supplied courtesy Melissa and Scott Almon

F.O.B. Knoxville, TN

Call Now –Sale Ends December 31, 2011

Come See Us At
StonExpo Booth# B380
All Braxton-Bragg products carry a 30-day, risk-free, money
back guarantee. If you are not satisfied with your purchase,
simply return it for a prompt and courteous refund.
MADE IN THE USA

800-575-4401
BETTER!

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for Stone & Tile industry products
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HOW TO MARKET TO PEOPLE WITH MONEY
ANY BUSINESS, THERE ARE TWO
BASIC STRATEGIES TO MAKING
MONEY: TARGET THE HIGH END
OR TARGET THE LOW END.

If you target the low end, you engage in price
wars and have to be the most affordable guy on
the block. But if you can’t consistently provide
the lowest price, and guarantee it, you have no
competitive edge.
It’s better to be so unique, so different, and so
desirable no one blinks an eye at whatever price
you set. Think raising prices is impossible “in
this economy?” It’s not. In fact, it may be the
only way to survive in this economy. In order to
get the money, you have to market yourself to
the people with the money.
To do this, there are 3 things You Need to
Know…
• Who are the people with money?
• What do the people with money want?
• How to sell to the people with money.
First… Who are the people with money?
Who are the affluent–the upper-class? What
are their thoughts, dreams, and desires? How
much money do they really have?
The vast majority of the upperclass are selfmade. Of the Fortune 400 in 2007, 270 made
their money completely from scratch. Another
55 only inherited a little, using that to boost
them to the list. They have picked themselves
up by their bootstraps, and are proud of it.
The majority of the rich are about to retire.
Boomers make up 70% of Americans with an
income of $75,000 or higher. On top of their
current salary, Boomers are expected to inherit
$7.2 trillion over the next 30 – 40 years.
This is good news. Many boomers are rejecting “old ideas” about retirement. They want to
live among several locations. And they’re more
willing to spend on themselves than previous
retirees.
On average, of those who make more than $1
million annually, they spend $30,000 on wine,
$150,000 at hotels and resorts, and $250,000 on
jewelry.
Their biggest splurge? Home improve-

ments– roughly $500,000… per year. The vast
majority of these people have at least two, if
not more, residences.
Next… What do the people with money
want?
The affluent are full of desire. They desire
exclusivity –“to be different than the Joneses,”
not to just keep up with them. They desire status, respect, and recognition. Most of all, they
desire freedom. You must tie your product and
advertising to these desires.
You see, having money comes with baggage.
There are taxes, managing various accounts,
and setting up security around their assets.
Most own their own business and work 60 to
70 hours a week. Their children at home are
often involved in organized activities each week.
They are busy and feel like they have no time
for themselves.
They want freedom from that daily stress.
They want to relax, spend time with their family, and enjoy the fruits of their labors. They
want their home to be a place to get away from
the world.
When doing business, the people with money
really only want two things from you and your
company:
They want you to be a professional–in your
craft and in how you deal with them. They have
become successful through determination and
perseverance. They expect nothing less from
their venders. They expect quick, reliable, and

Sean McCool
Direct Marketing Strategist

honest work and will settle for nothing less.
They also expect the royal treatment, and will
pay any price for it. They actively search for
those with exceptional service–why do you
think the higher-end Disney resorts are booked
months ahead? Go completely above and
beyond what anyone in your industry is doing.
Third… How do you sell to the people with
money?
The most important aspect of marketing to
those with money is this:
Let go of price.
“For the affluent,” as Dan Kennedy, marketing guru, says, “it’s about desire, not price.” If
you create something desirable, people will pay
any amount for it. Create a product or service
level that is completely unmatched by anyone
else.
It is, admittedly, a bit nerve-racking to raise
prices far above all your competitors. Here are
some ways to target the affluent without jeopardizing your business. You can even create a
premium division of your company so you don’t
have to change anything else until you see how
this marketing to people with money thing
works.
So, start by creating a premium version of
whatever you already sell. Make the sky the
limit on this premium version. Add extensive
new features or new service plans. Typically,

you can expect between 5% to 20% of your
clientele to purchase the premium version.
Along a similar vein, consider making an
“ascension ladder.” This is the idea of having
Silver, Gold, and Platinum versions of the
same product. Make each level desirable, but
definitely above the last.
Also, you can start charging for what was
free. Perhaps charge a “membership fee” or an
“initiation fee.” This not only gives you a periodic income, but gives your clients a feeling of
exclusivity.
The bottom line is this, you can be successful in this economy, but only if you go where
the money is. Try writing some of your ads and
fliers directly towards these people. Find out
where they are in your town. And they are
there. Every town has them. And there are
more of them than you might think. So think
about your business and how you can gear
everything you do to the people with money.
You’ll be glad you did.
Sean McCool is a an award-winning marketer and success coach. He can help you create marketing materials or just talk with you
about what’s possible for your business. You
can contact or leave a message for him
through his website www.SeanMcCool.com.

THE EYES HAVE IT
OLICE

IN A

PITTSBURGH

SUBURB

SAY A MAN’S BRIGHT BLUE EYES
HELPED A CONVENIENCE STORE
CLERK IDENTIFY HIM IN A WOULDBE ROBBERY.

Nineteen-year-old Conor McClelland, of
Bellevue, is charged with walking into a
Marathon Quik Serve gas station last week
and demanding cash.
The clerk tells police she recognized
McClelland as a regular customer– despite
the fact that he was wearing a hoodie and a

bandanna over his face–because of his distinctive blue eyes.
Avalon police Chief Thomas Kokoski tells
WPXI-TV that McClelland ran away without any money and was hiding near a building where he was staying–across the street
from the store–when police found him. The
chief revealed that McClelland also had drug
paraphernalia.
Online court records did not list an attorney for McClelland, who faces a court
appearance.
Source: WPXI-TV, http://www.wpxi.com
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HALLELUJAH, SING IT SISTER!

Ida Mae Nowes

Auntie Mae’s Various Ramblings on Life in a Small Town
NE

OF MY FAVORITE HOLIDAY

TRADITIONS IS GOING TO THE
COMMUNITY PERFORMANCE AND

FROM

SING-ALONG
HANDEL’S “MESSIAH.”

OF

HIGHLIGHTS

Early in November a little blurb always
appears in the Nubbins Gazette announcing
that rehearsals for the musical event are beginning and are open to all musicians and singers
who want to participate. Those lucky souls go
to rehearsals every week, practicing the parts
so somebody knows what they’re doing during
the performance. For those of you who have
never heard this beautiful collection of songs,
it’s no “Jingle Bells.” The music is complicated … and amazing.
I, of course, don’t get to be one of those
lucky souls, seeing as I couldn’t hold a tune
with a pair of pliers and an oven mitt. But that
doesn’t mean I don’t get to enjoy listening to it
on the evening of the performance. That’s the
beauty of these community sing-alongs. The
group up front makes it sound good, but the
people in the audience get to join in if the spirit moves them. And whose spirit would fail to
be moved by such joyous song?
This year’s Messiah Sing-Along was held
the Saturday evening after Thanksgiving. The

churches trade off hosting it, and this year the
Presbyterians got their turn. Merl and I were
going to take his mother along with us, but the
weather turned blustery and cold, so she decided to stay home. But Merl and I bundled up
and went, the frigid wind making the inside of
the pine-scented, candle-lit church all the more
warm and festive.
Up front was a small orchestra of cellos, violins, and a few brass instruments played by a
mix of people, from 13-year-old Sissy Wells
on flute, up to Leonard Hatmaker–probably
past 90 – on the trombone. Nubbins is a small
town, after all.
Beside them stood a choir of about 20 people, wearing burgundy robes with white silk vneck stoles. At the piano sat Nellie Ruth
Hawthorne, wearing a green sweater with
Santa flying off her back in his sleigh.

Nubbins Special Correspondent

Strewn about the pews were well-worn
copies of the music, in case audience members
wanted to follow along and sing, which was
encouraged. Just as the lights dimmed, Elvada
Bunch, the conductor, came out and picked up
her baton. The Overture started, a little tentative at first (and a couple of extra blasts from
Leonard), but then gathering momentum.
Everything was going along so beautifully,
the thought occurred to me that even I might
join in on some of the chorus parts. But then,
right in the middle of “For Unto Us a Child Is
Born,” the lights suddenly went out.
The music continued on weakly for a measure or two until people realized that neither
those playing instruments nor the singers
could see their music, and the song petered
out, with one last little bleat from Leonard.
Only the flickering candles along the windows
in the sanctuary gave off any light.
People began muttering, wondering what to
do. I felt a sense of deep disappointment,
thinking that I might have to go home without
hearing the “Hallelujah Chorus.” Then someone took charge.
“Get some flashlights and candles,” he said,
and those who knew where such items are kept
or who had them in their cars went to get them.
Merl and I just looked at each other and

shrugged.
People are so resourceful when they need to
be. Miraculously, within 10 minutes they had
collected enough flashlights and candles to
illuminate the music for the determined musicians. The audience was out of luck, but most
of them had been attending this thing for 30plus years, so they knew the important parts.
The music started back up, and there was a
new element of excitement and camaraderie to
it. No one wanted this special evening to end
and it hadn’t, even with a power outage. When
the choir got to “He Shall Feed His Flock Like
a Shepherd” (my personal favorite), I closed
my eyes and let the music wash over me.
Finally it was time for the last song—the
“Hallelujah Chorus”— so rousing, everyone
stands up during the whole chorus. The music
began and we rose from our seats, just as the
lights blazed back on. Everyone looked like
they wanted to cheer, but instead they just kept
singing, stronger than ever. Even I couldn’t
keep it in any more. I opened up my mouth and
let my rusty old barbed-wire voice join in. Merl
took my hand and we sang it together. At that
moment, it was the most beautiful thing I’d
ever heard.
“Hallelujah,
Hallelujah,
Hallelujah,
Hallelujah, Hal – le – luuuu – jah!”

WELCOME TO THE CELLULAR AGE
PPLE’S ICLOUD HAS RELEASED

Carmen Ghia

A NEW SERVICE THAT LETS YOU

Resident App Fanatic

KEEP UP WITH THE WHEREABOUTS OF YOUR FRIENDS.

BUT

THIS OBVIOUSLY HAS OMINOUS IMPLICATIONS
WHEN USED IN AN, UM, HOSTILE RELATIONSHIP.

And now it seems that the Find My
Friends app has been employed by a suspicious husband to check up on his wife– and
he may have caught her redhanded.
Kashmir Hill reports at Forbes about a
posting to MacRumors’ forums in which
someone going by the name of ThomasMetz
says he caught his wife in a lie thanks to the
Find My Friends iOS app.
“I got my wife a new 4s and loaded up
Find My Friends without her knowing. She
told me she was at her friend’s house in the
east village. I’ve had suspicions about her
meeting this guy who lives uptown. Lo and
behold, Find my Friends has her right there.”
ThomasMetz later posted screen shots
from his phone as alleged proof.
There are actually a lot of ways to indulge
your paranoia thanks to smartphones.
Find My Friends is not the only app that
can do this. For example, Google’s Latitude
lets you see where your friends are, and it’s
available for both Android and iOS devices.

You can also do this with Find My iPhone,
the iOS feature that lets you track a lost or
stolen device. However, you do need to know
the Apple ID email and password for the
phone’s owner.
And actually, ThomasMetz didn’t even
need to install an app on his wife’s phone. He
could have surreptitiously signed her up for
AT&T Family Map, which lets you track
other members of a family plan with that carrier.
If the ThomasMetz case is real, it will be
interesting to see if this evidence holds up in
divorce court. Hill points out that a New
Jersey court case earlier this year resulted in
a ruling that it’s OK to track a cheating
spouse via GPS.
I absolutely adore downloading all kinds of
apps for everyday needs, like a grocery list app,
or just fun game apps to pass the time, but
IMHO, using them to track other people borders on invasion of privacy. Sure it can help if
your phone is lost or you’ve been kidnapped,
but you don’t have to be cheating to still be followed by someone who may be codependent
and extremely insecure. That could turn scary.
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STONE MART OFFERS EXCLUSIVE VARIETY OF QUARTZITE
TONE

MART,

THE

Inset, Front Row: The Stone Mart team, pictured from left
Debra Kaley, Erica Dillon, Shawn Davis, owner Yash
Lunkad, Trish Patete; (Back Row) Carl Berry, Jaime
Schiro, Jonathan Jones, and Gary Stout. Stone Mart offers
more than 350 choices of stone from around the world

FASTEST GROWING STONE
DISTRIBUTOR IN

OHIO,

HAS ANNOUNCED PLANS
TO OFFER ITS CUSTOMERS AN EXCLUSIVE
VARIETY OF QUARTZITE NOT AVAILABLE
FOR PURCHASE ELSEWHERE.

“We are in the process of launching
a signature series exclusive to Stone
Mart,” said owner Yash Lunkad. “Only factories have been able to do so to date. We believe
this is a huge achievement for a distributor our
size that is based in a relatively small urban
area.”
Quartzite is a translucent stone used for
accenting, bar tops, and wall cladding. “People
back light it just to create a rich look and
ambiance,” Lunkad said. The Columbus, Ohiobased company is able to offer the signature
series of quartzite after intensive negotiations
with several stone factories and after committing to purchasing large volumes of the stone.
It is this willingness to work hard to provide
extra value to its customers that sets Stone
Mart apart from its competitors. “Anyone can
provide product,” Lunkad said. “It is providing
the service that counts. It’s what we believe in.”
Between two locations, Stone Mart employs
20 people in all. Its sales staff is trained extensively in home decoration, and the company

incorporates the latest technology in its daily
operations. From the sales floor, every member
of the staff can access a central database loaded
with facts about the more than 350 choices of
stone from around the world offered by the

Move Stone Slabs Safely and Easily
Slab Belts are designed to enhance the capabilities of industry-designed
manual stone carry clamps. The wide, padded leather belt and strapping
made of safety belt nylon webbing is designed to enable two workers to lift
and maneuver tops with ease, safety and comfort.

company. “We carry engineered stone, but our
primary expertise is natural stone,” Lunkad
said. “Questions can be answered on the spot.”
Stone Mart does not cut or install granite, but
works closely with fabricators and contractors

Joel Davis
Special Correspondent

to provide the best quality products to its customers. “We guarantee you have to look no further, and we will make your selection easier,”
Lunkad said. “We have a 99.9% customer
retention rate. In five years of being in business, we haven’t lost one customer.”
The company can provide assistance and
advice in designing the perfect kitchen. Once
customers settle on a design and hire a contractor, the staff at Stone Mart will help them pick
the best stone to suit their needs.
Lunkad, who founded Stone Mart in 2006,
holds Master’s Degrees in business administration and economics. His entire career has been
spent in the stone industry. “I have done nothing but sold stone all my life. I started out selling stone and just loved doing it.”
Being based in Columbus, which is within
250 miles of larger urban areas such as
Lexington, Kentucky, and Cincinnati, Ohio,
gives Stone Mart a strategic advantage, Lunkad
said. “As I looked at it, Columbus is a distribution hub. That’s why I thought distributing
granite from here would be a good move.”
In the end, customers can count on Stone
Mart. “We’ll always be standing by them,”
Lunkad said. “They can count on us.”
Stone Mart has locations in Columbus, Ohio,
and in Rochester, NY. For more information,
visit http://www.stonemartmarblegranite.com
or call 614-527-0257.

SUPER ROLLER SIMPLIFIES SLAB LOADING
RAXTON-BRAGG AIMS TO TAKE
THE HEADACHE (AND THE BACKACHE) OUT OF TRANSPORTING
STONE STABS IN PICKUP TRUCKS

SUPER
ROLLER AND THE GANG SUPER ROLLER SAFETY
DEVICES.

WITH THE INTRODUCTION OF THE

Works with any brand
stone carry clamp
• 6” width of strong durable leather
• Horse saddle felt for comfort
• Seat belt strap strong
• Double and triple stitched for strength
& durability

• Maneuver through doorways and
thresholds with ease
• Reduce manpower from 3-4 to just 2
• Reduce back and shoulder injuries
• Maneuver up ramps and steps safely

Item #

Description

Everyday LOW Price

11806

SME Slab Belt, Waist Size 30-32, Tan

$139.95

11807

SME Slab Belt, Waist Size 33-37, Tan

$139.95

11808

SME Slab Belt, Waist Size 38-41, Tan

$139.95

11809

SME Slab Belt, Waist Size 41-45, Brown

$139.95

11810

SME Slab Belt, Waist Size 45-49, Brown

$139.95

Note the Slab Belt is a tested
transport aid. Stone Transport
devices should always be used
with maximum caution. No liability or responsibility is assumed
by the manufacturer and or
assembler for any injury incurred
as a result of use or misuse of this
product.

800-575-4401
Visit www.braxton-bragg.com for Stone & Tile industry products

The Super Roller is designed to safely and
easily roll stone slabs off of trucks without
workers having to try to find secure footing
in the cramped confines of the bed or tripping over the ribs of an A-Frame or cart, said
Product Manager Steve Bussell. “When you
put a cart into the bed of a truck there really
isn’t much room to maneuver,” he said.
”Keeping your footing is a real issue when
you’re carrying 500 pounds.”
The individual Super Rollers attach to any
A-frame or kitchen transport cart. The Gang
Super Roller, a related product, is designed to
sit on the tailgate of a pickup truck or to support and extend movement of the stone
beyond a transport cart. Each Super Roller
has a weight limit of 500 lbs., and the Gang
Super Roller weight limit is 1,500 lbs.
The Super Roller was created by a North
Carolina stone fabricator to meet the needs of
his own shop. He turned to Braxton-Bragg to
help get the devices into the hands of fabricators and distributors around the nation. “He’s

been a loyal customer for a long time, and we
were happy to listen to him,” Bussell said. “
He saw an opportunity.”
For additional information on these products, contact the sales reps at Braxton-Bragg.
Call toll free, 1-800-575-4401. All BraxtonBragg products carry a 30-day, risk-free,
money back guarantee. If you are not satisfied with your purchase, simply return it for
a prompt and courteous refund.
Braxton-Bragg offers a full range of fabrication tooling and installation accessories
including sinks, installation hardware, and
every tool and piece of equipment needed to
run a professional stone, tile, and polished
concrete shop. For more information about
Braxton-Bragg and its publications and products, contact them toll-free at 800-575-4401
or visit the website www.braxton-bragg.com
for current sales and new products.

Visit www.slipperyrockgazette.net for these articles and more
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Visit www.braxton-bragg.com for Stone & Tile industry products
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OCCAM’S RAZOR

Richard Pierce Thomas

and How I Could Have Saved Myself a Thousand Bucks
RUBBED MY TEMPLES, ATTEMPTING
TO

WARD

OFF

I ADDED
$1,012.97.

MIGRAINE AS
DAMAGE.

WHAT

THE

ENSUING
UP THE

OUCH.

MADE IT REALLY HARD TO SWALLOW WAS

IT COULD HAVE BEEN AVOIDED.

On our recent road trip to Northern
California, we were heading back from the
Redwoods with the family, when I noticed our
running lights were not working. Deciding to
check the fuses, I failed to find a blown circuit
so we continued on. The problem had become
worse though, as we now had no air conditioning or power windows.
Pulling over to investigate, my son piped up
from the back seat with all the love and compassion a teenager can muster.
“Why do you have to fix it now?” he said.
“Can we just go?”
Annoyed and frustrated, I angrily explained
we’d have to put up with the hot and stuffy car
until we reached Grants Pass two hours away.
If only we’d made it that far.
Sixty miles north of Crescent City, we lost
total power and called for a tow. Three hours
and a $260.00 tow-fee later, we pulled into the
Toyota dealership at Grants Pass to find the
service shop was closed on Saturdays.
Making the best of the situation, we got a

hotel room and spent the weekend in Grants
Pass. The soft beds and pool were a welcome
change from seven days of tent camping, however by Monday we were getting restless,
home still over four hours away.
Calling the dealership every couple of hours,
we finally received a call back late in the day
that the problem was a bad ignition switch and
it would be Wednesday before they could get
the part in. Dollar signs spun in my head as I
resigned to return later in the week to get the

Visit www.braxton-bragg.com for Stone & Tile industry products

Leadership and Small Business Consultant
mini-van. We headed home in the car rental,
ending the vacation with a whimper.
“You mean all this was because I put the fuse
in the wrong slot?” I asked the service manager when he called to tell me it wasn’t the ignition switch after all.
“Afraid so,” he said.
I had plenty of time to contemplate the outcome as my wife and I headed down to Grants
Pass to pick up the mini-van. “You’d think I
would have learned by now,” I said somewhere
south of Eugene.
“How so?” she asked.
“It’s Occam’s Razor all over again.”
“Who?” she asked quizzically.
“What, not whom. Occam’s Razor is a principle attributed to the 14th century logician
William of Ockham. It states that the most likely solution to a problem is the simplest. If I had
just taken the time to think, I would have realized that the problem with the A/C, and the
windows were because I messed with the fuses.
It would have saved us a thousand bucks,” I
said with chagrin.
I’d learned about Occam’s Razor from a
business mentor some years ago. I was beating
my head on a problem, making it worse trying
to fix it. Frustrated that I never seemed to allow
the time to make a good decision, yet always
spent more time trying to rework the results of

a bad one, I called him to vent.
“Force yourself to follow these steps,” he
said as he talked me through the points. The
following is what he said:
1. Put yourself in a “time out” and breath
–Under stress, the adrenal gland dumps hormones into the body to trigger the fight or
flight response. As a result, we take shorter
breaths and starve our brain of oxygen, hampering our ability to think clearly.
2. Look for the simple answer first, not last.
3. Get another set of eyes looking at the situation–It’s surprising what we miss right in
front of us.
4. Get humble–It’s probably something we
did and it takes humility to look at our decisions and actions objectively.
If I’d only remembered these steps before
spending a thousand dollars to prove a one-dollar fuse still worked. I should be writing it on
the chalkboard 100 times before I attempt to
solve another problem. Learn from my mistakes, however. Use the checklist and go simple. I guarantee your bank account will thank you.
Rick P. Thomas is President of Activate
Leadership, a leadership development consultancy in Washington State. He consults and speaks
to organizations across the country, focusing on
individual and organizational achievement.
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’TWAS THE NIGHT AFTER CHRISTMAS
WAS THE NIGHT AFTER
CHRISTMAS AND ALL THROUGH
THE TRAILER, THE BEER HAD
GONE FLAT AND THE PIZZA WAS
STALER.

THE

TUBE SOCKS HUNG EMPTY, NO

CANDIES OR TOYS AND
MY OLD

I

WAS CAMPED OUT ON

LAY-Z-BOY.

The kids, they weren’t talking to me or my
wife, the worst Christmas they said they had
had in their lives. My wife couldn’t argue and
neither could I, so I watched TV and my
wife, she just cried.
When out in the yard, the dog started
barkin’, I stood up and looked and I saw
Sheriff Larkin. He yelled, “Roy, I am sworn
to uphold the laws and I got a complaint here
from a feller named Claus.”
I said, “Claus? I don’t know nobody named
Claus, and you ain’t taking me in without
probable cause.”
Then the Sheriff, he said, “The man was
shot at last night.”
I said, “That might have been me. Just
what’s he look like?”
The Sheriff replied, “Well, he’s a jolly old
feller, with a big beer gut belly, that shakes
when he laughs like a bowl full of jelly. He
sports a long beard, and a nose like a cherry.”
I said, “Sheriff, that sounds like my wife’s
sister Sherri.”
“It’s no time for jokes, Roy,” the Sheriff, he
said. “The man I’m describing is dressed all

Jeff Foxworthy
Blue Collar Comedian
in red. I’m here for the truth, now. It’s time to
come clean. Tell me what you’ve done. Tell
me what you’ve seen.”
Well, I started to lie, then I thought, what
the hell, it wouldn’t have been the first time
that I’ve spent New Year’s in jail. I said,
“Sheriff, it happened last night about ten, and
I thought that my wife had been drinking
again.
“When she walked in from work, she was
as white as a ghost. I thought maybe she had
seen one of them UFOs. But she said that a
bunch of deer had just flown over her head,
and stopped on the roof of our good neighbor, Red.
“Well, I ran outside to look, and the sight
made me shudder, a freezer full of venison
standing right on Red’s gutter. Well, my
hands were a shakin’ as I grabbed my gun,
when outta Red’s chimney this feller did run.
“And slung on his back was this bag over
flowin’. I thought he stolen Red’s stuff while
old Red was out bowlin’. So I yelled, ‘Drop,
fat boy, hands in the air!’ But he went about
his business like he hadn’t a care.
“So, I popped a warning shot over his head.
Well, he dropped that bag and he jumped in
that sled. And as he flew off I heard him
exhort, ‘That’s assault with intent, Roy. I’ll
see ya in court.’”

AIN’T MIS-BEEHIVING
RUCK

DRIVER

LOUIS HOLST

HAS

NEVER BEEN SCARED OF BEES, BUT
HE’S RETHINKING HIS NEXT LONGHAUL LOAD A DAY AFTER BEING
SWARMED BY

25

MILLION OF THE STINGING

INSECTS.

Holst and his wife, Tammie, picked up
460 beehives in South Dakota and were
about 36 hours into their drive that
night when he hit a sharp bend in a
construction zone on Interstate
15 in southern Utah. The twist
in the road toppled his trailer
and sent the bees into a frenzy.
“First responders came and
drug me and my wife through the
front window,” Holst said. “Then
we panicked.”
Swarmed by bees on the highway, Holst said he ripped off his
shirt and began swatting the air. His wife ran.
“We just started swinging our clothes,” he
said. “They stung her all up and down her
neck.”
Authorities closed the southbound lanes of
I-15 near St. George for several hours while
area beekeepers headed to the scene to try to
corral the insects. The road was reopened
early the following morning, and Holst said
most of the bees were either dead or gone.
Visit www.braxton-bragg.com for Stone & Tile industry products

“Nobody was prepared for anything like
that,” he said.
At least two first responders also were
stung at the scene, said Utah Highway Patrol
Cpl. Todd Johnson.
Holst, 48, of Gig Harbor, Wash., said he got
10 stitches to close a gash on his forehead and
was stung about a dozen times. His
wife, too, suffered stings, bumps
and bruises.
The 25 million bees were
headed from Adee Honey
Farms in Bruce, S.D., to
near Bakersfield, Calif.,
where they stay for the
winter before being used
for pollination come spring,
company co-owner Richard
Adee said.
“It’s pretty much a complete
loss,” Adee said of the $116,000
load.
Holst’s trip was among the last of 160
truckloads of bees – roughly 4 billion of
them–the farm had been sending south for
winter, Adee said.
Asked whether he’d haul bees again anytime soon, Holst–who normally ferries lumber and construction materials–paused.
“Well,” he said, “The way my wife’s looking at me right now, I’d say no.”

Visit www.slipperyrockgazette.net for these articles and more
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BRIDGE IS TAKING ITS TOLL

INTRODUCING:
THE OMA FABRICATION CENTER

VIRGINIA

TRUCK DRIVER USED A

Rufus Leakin

DEVICE OUT THAT COULD HAVE

Guru of Folklore

COME FROM A JAMES

BOND MOVIE

TO TRY TO GET OUT OF PAYING THE

$65 TOLL TO CROSS THE GEORGE WASHINGTON
BRIDGE INTO NEW YORK CITY, POLICE SAY.

IT
USE REE
F
RISKF-OR

30

Nelson Vaquiz of Beaverdam, VA was arrested on charges of using a cable in his truck cab
to flip up his front license plate while going
through a gateless toll lane on Interstate 95
without a toll transponder, the Port Authority
of New York and New Jersey said. Vaquiz had
also bent up his rear plate so it couldn’t be read
by cameras, police said.
Truck drivers have complained about steep
toll increases that the Port Authority says it
needs to finish building the new World Trade
Center in Manhattan. By 2016, a five-axle
truck will have to pay $105 to cross the bridge.
Some drivers zip through the gateless express
lanes while obscuring their license plates so the
Port Authority cannot track down and bill
them. These toll cheats cost the Port Authority
$14 million in 2009 and 2010.
“Our police department takes this very seriously and are on the lookout for such maneuvers,” Port Authority Spokesman Ron Marsico
said. “Hopefully this will serve as a lesson.”
Vaquiz went through the E-ZPass lane on the
New Jersey side of the bridge with a truck carrying pipes at 6:35 a.m. one Saturday, police said.
A Port Authority police officer saw Vaquiz’s
license plate drop back into place and ordered
the driver to pull over, but he did not stop,
Marsico said. Other police officers forced him
to stop before he could go over the bridge,

!
DAYS

Oma Hydraulic Pump
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BUYEXOOR CP99
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R
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T
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Oma Antarex
Bowl Hole Cutter

Auctor CP99
Profiling Machine

HYDPUMP
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R
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Marsico said.
Police impounded the truck. Vaquiz, 36, was
charged with theft of service, possession of
burglar tools and eluding arrest. He was
released on bail.
Calls to his business phone in Beaverdam
were not answered.
The arrest was first reported by the New York
Post.
The Port Authority says traffic over its
Hudson River crossings has plummeted
because of the economy and it needs the additional money to complete the new World Trade
Center and to make upgrades to its bridges and
on-ramps.
On Sept. 18, cash tolls for a five-axle truck
rose from $40 to $65, and they will continue to
rise gradually to $105 on Dec. 6, 2015.
If you’re familiar with the expression
“necessity is the mother of invention,” you may
be able to understand why this truck driver
went through such extremes to bypass paying a
very hefty toll, and maybe even empathize with
him. “Unfair taxation” is another phrase you
may be thinking to yourself.
Inflation is inevitable, and as things continue
to get more and more expensive, a sluggish
economy with the addition of a higher cost of
living, may force some of us to extreme measures just to stay afloat. You have to admit,
though, the “flip-up” license plate is a pretty
clever initiative, although it was bound to
catch up with him sooner than later.

DON’T WAGER UNLESS YOU CAN SWING IT
Choose what best fits your shop:
220v 3-phase or 220v single phase

While Supplies Last!
Item # Description

Everyday LOW Price

5801

Oma Antarex Hydraulic Bowl Hole Stone Cutter

$5,423.95

5786

Auctor CP99 Hydraulic Router Profiling Machine

$4,664.95

5808

3cm Diamond Cutter for Antarex

Buy
–or–

$73.95

5783

Oma Hydraulic Drive Unit, 4 HP 220v, Single-Phase

$2,695.95

5803

Oma Hydraulic Drive Unit, 4 HP 220v, 3-Phase

$2,316.95

Buy
Get One

Free!

F.O.B. Knoxville, TN. Price is based on current
Euro conversion rate and subject to change.

Hurry–Special Offer Ends December 31, 2011

Come See Us At
StonExpo Booth# B380

800-575-4401
BETTER!

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for the Oma Fabrication Center

21-YEAR-OLD MAN IN VALLEJO,
CALIF., TOOK HIS FRIENDS UP ON A
BET THAT LANDED HIM IN THE HOSPITAL BUT LIKELY BRUISED HIS EGO
MORE THAN ANYTHING ELSE.

The man and his friends were in Blue Rock
Springs Park at 9 p.m. one Friday when he
made a $100 bet with his friends that he
could fit into a toddler swing, according to
the San Francisco Gate.
The friends took him up on the bet and he
procured liquid laundry detergent, which he
used to rub all over his legs and squeezed
into the rigid makeshift diaper.
And, of course, he got stuck.
While the outcome of this doomed-fromthe-start bet was not a surprise, what happened next was: His friends left. They didn’t
go look for help or for a way to get him out,
they simply left.
The man spent the next nine hours trapped
in the kiddie swing, until 6 a.m., when a park
groundskeeper arrived at the park and heard

a man screaming, according to the SFGate.
The worker called the police and the fire
department to rescue the man. After assessing the situation, they determined that the
best way to get him out would be to cut the
swing off the chains, with the man in it and
take him to the hospital, swing and all.
At the hospital, doctors used an orthopedic
cast saw to free the man.
No word on the $100 wager, his medical
expenses or whether he’s still friends with
the group that abandoned him.
Source: ABC News,
http://abcnews.go.com/
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LATICRETE PROMOTES ROB SMITH
TO ACTING DIRECTOR OF SALES
FOR NORTH AMERICA
ATICRETE,

DARKENER
SUPER

A GLOBAL MANU-

FACTURER AND LEADER OF PREMIUM INSTALLATION AND FINISHING
SYSTEMS

FOR

THE

“Don’t just Age your stone,
make it look SUPER!”

BUILDING

INDUSTRY, ANNOUNCED TODAY THE PROMOTION OF

ROBERT K. “ROB” SMITH TO SERVE ITS
ARCHITECTURAL PRODUCTS DIVISION SALES
ORGANIZATION AS ACTING ASSISTANT DIRECTOR
OF SALES FOR NORTH AMERICA.
This announcement was made by Ron Nash,
Director of Sales for North America, who stated, “Rob has had an outstanding track record of
service and leadership since joining us in 2008.
I have great faith in his abilities, and envision
many positives coming from this promotion.”
Smith will be assisting Nash on all aspects of
the business including national accounts, training & development, and strategic sales planning. Additionally, he will be a liaison between
the Sales and Marketing & Product
Development teams.
“Laticrete has fantastic products and support,
far-reaching technology and strong personal
relationships with our customers,” declared
Smith. “I believe these are some of our firm’s
greatest strengths. Furthermore, it is my belief
that Laticrete will continue to be the preeminent setting material company in North
America, while maintaining the ethics and
integrity of the founder and owners.”
Laticrete International, Inc. is a US-based
family-owned global manufacturer and leader
of premium installation and finishing systems
for the building industry. Laticrete® products
are produced and distributed worldwide in the

Use for accurate and precise enhancement on granite,
marble, engineered stone, and all natural stone.

Laticrete promoted of Robert K. “Rob” Smith to
serve its Architectural Products Division Sales
Organization as Acting Assistant Director of
Sales for North America.

commercial and consumer channels. The company’s philosophy of innovation and technical
expertise has led to an unparalleled reputation
and commitment to superior quality, performance and customer service.
Manufactured in state-of-the-art ISO
9001:2008 certified facilities, Laticrete offers a
broad product portfolio including an extensive
line of low VOC sustainable products independently certified by GreenGuard.
Laticrete®, Latapoxy®, SpectraLOCK®,
Hydro Ban® and Drytek® are registered brands
of Laticrete International, Inc. Corporate
Website: www.laticrete.com.

IT’S A MYSTERY TO ME
WILL BE THE WORLD’S MOST LITERARY MORTUARY.

Ten leading
crime writers are competing for
the honor of having a morgue
named after them.
Scotland’s University of Dundee said it will
name its new morgue and research facility after
whichever writer gets the most votes in an
online poll (www.millionforamorgue.com) and
fundraising effort.
Kathy Reichs, Lee Child, Tess Gerritsen,
Harlan Cobden, Mark Billingham and Val
McDermid are among the authors taking part in
the “Million for a Morgue” campaign. Each person who votes donates 1 pound ($1.60) to a
money-raising campaign. The university hopes
to raise 1 million pounds ($1.6 million) for the
new facilities at its Center for Anatomy and
Human Identification.
The university’s forensic scientists help train
emergency workers in identifying disaster vic-

tims and have developed groundbreaking techniques that have identified pedophiles from
images of their hands.
The university says the morgue will be the
first in Britain to use the Thiel embalming
method, which advocates say better preserves
cadavers so they can be studied by forensic scientists.
The other authors involved are Jeffrey Deaver,
Jeff Lindsay, Stuart MacBride and Peter James.
All the writers said they were grateful to
forensic scientists for help creating grisly scenes
in their books.
Reichs, who like her fictional heroine
Temperance Brennan is a forensic anthropologist, said she was “proud to be a participant in
this effort.”
Lindsay, who created the killer-with-a-conscience at the center of TV series “Dexter,” said
the campaign was an “opportunity to make a
small down payment on the huge debt I owe the
forensics community.”

Visit www.braxton-bragg.com for Akemi Darkener Super

• Fast reacting, penetrating formula
• Chemically bonds to the stone for a
permanent enhancement
• Water and stain repellant allows stone
to breathe
• Maintains the luster of polish
• Darkener Super is suitable for resin treated
stones as well as untreated surfaces
• Does not form a layer on the surface of stone

Available at

Call now, toll-free or order on the web 24/7!
800-575-4401 • www.braxton-bragg.com
Visit www.slipperyrockgazette.net for these articles and more
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Get a Skilsaw absolutely FREE
®

when you buy 5 Talon 5˝ Turbo Blades
™
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Package also includes a FREE
22-20mm Bushing for 4-1/2” & 5” Blades
Talon™ Turbo Blades are at the top of the
Braxton-Bragg line – don’t let the moderate
price fool you! Talon™ is the perfect choice of
blade for the fabricator who wants premium
performance at a reasonable price.
Talon™ Turbo
• Fast cutting, long life, chip-free
• Use wet or dry
• Use as standard or quad cut blade

Item # Description

Come See Us At
StonExpo Booth# B380
Purchased Separately

1003

Five Talon™ 5˝ Turbo Quad Hole Saw Blades, 12,000 RPM

2303

22-20mm Bushing for 4-1/2˝ & 5˝ Blades

10070

Skil 5˝ Wet Circular Saw, Includes 12´ Water Kit, 3510-02

80100

Talon™ Turbo Blade/Skilsaw ® Package

$164.75

Special Offer
Included

$2.95

FREE

$99.00

FREE

$266.70

$164.75

Hurry—Special Offer Ends December 31, 2011

Quality Guarantee
We are so confident of our quality that we
offer a 30-day, risk-free, money-back
guarantee for our entire product offering.
If you are not satisfied with your
purchase, simply return it for a prompt
and courteous refund.

Try Talon™ & See Why It’s An

Industry Favorite!
Call 800-575-4401

BETTER!

Fax 800-915-5501

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for Talon FREE SkilSaw offer-this month only
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CAN A $4.95 PRODUCT REALLY SOLVE AN
INDUSTRY-WIDE PROBLEM?
Patent Pending

llera!r
e
S
#1 st Popul t
Mo Suppor
Sink

Step 1:
Determine Assembly Locations

Why Pay More to Install a Sink
Why pay more than $5 for a sink install kit, when
you could use the Hercules® Universal Sink Harness
and complete your install project in minutes, with no
return trip needed?
The Hercules® Universal Sink Harness from BraxtonBragg is another great innovation that can save installers
time and money.
At Last, a Simple, Fast Alternative
The Hercules® Universal Sink Harness is a simple,
ingenious alternative to expensive brackets that only
work on some installations, and a time-saving, more professional alternative to building a scrap wood support
system to hold the sink in place while the caulk or adhesive dries. It installs without drilling into expensive countertops or cutting notches into your customer’s cabinets,
and without using messy epoxies or relying on adhesives
to secure sinks. One of the most immediately recognizable benefits is that you won’t have to make a return trip
to remove bracing or jury-rigged 2 x 4 supports.

HE
SEE T

ss
Harne
SinkNIMATED O

Fabricator Tested in Thousands of Installs
The Hercules® Universal Sink Harness has been fabricator- and installation-tested under demanding conditions, and can be used to install the most popular types
of sinks, including ceramic, stainless steel, and even cast
iron undermount. It is effective on either double bowl or
single bar steel or ceramic vanity sinks. Just
imagine–one simple, inexpensive kit can do all of those
sinks! Not only is the Hercules® Universal Sink Harness
the fastest and most economical system available, it’s also
the most versatile.

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the counter top
to support the sink–not so with the Hercules® Universal
Sink Harness. Just like a suspension bridge, the
Hercules® Universal Sink Harness helps to provide support and over-all strength to a countertop installation. It
actually transfers all weight to the cabinet and doesn’t
add additional stress to the weakest and most easily damaged part of the countertop, the sink cut out. It does its
primary function admirably well, support the sink under
the heaviest of loads.

Be the Go-To Guy to Repair Failed Installs
While the Sink Harness was being developed and tested, we discovered another notable benefit of the Sink
Harness: it’s a great system to repair failed undermount
installations. Many fabricators are asked to repair someone else’s poor sink installation job and the Hercules®
Universal Sink Harness will get the job done quickly, and
provide you the opportunity to be the one contractors
and home owners in your area call for help.

You Can Even Try One for FREE!
Braxton-Bragg wants to prove it to everyone who’s
faced sink-installation problem, or just wants to save
money and keep their shop profitable. Call BraxtonBragg and we’ll send you a Hercules® Universal Sink
Harness FREE to try! Visit www.braxton-bragg.com
for the complete Universal Sink Harness demo.

Flex Power Drill Kit
includes a sturdy protective
case, charger and handy
work light.

Get a Flex Power
Drill FREE
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— when you buy —

YOU
SAVE99

100 Hercules® Sink Harness Kits
Order Now–
Supplies Are Limited!

$

99

Special Offer Ends December 31, 2011
Item # Description

MADE IN THE USA

Purchased Separately
®

17310

(100) Hercules Universal Sink Harness Kits

13117

Flex Power Drill Ali, 10.8 Volt, Cordless

80112

Hercules Sink Harness/Flex Drill Package

®

$495.00

Special Offer
All Braxton-Bragg products carry a 30-day,
risk-free, money back guarantee. If you are
not satisfied with your purchase, simply
return it for a prompt and courteous refund.

Included

$99.99

FREE

$594.99

$495.00

Call 800-575-4401

BETTER!

Fax 800-915-5501

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for the Hercule Sink Harness
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THE VARMINT COUNTY CHRONICLES

“Boomer” Winfrey
Varmint County Correspondent

It Rains Turkeys on Fourth Baptist Church Thanksgiving Pageant
OLLOWING THE SHENANIGANS
OF THE HALLOWEEN FESTIVITIES,
VARMINT COUNTY’S SOCIAL SEASON

REALLY

GETS

INTO

FULL

SWING.

The Veterans’ Day parade comes first, complete with competing performances by
Hockmeyers dressed out in Civil War uniforms
of Union blue while Haigs join the parade
decked out in Confederate gray.
That occasion is followed by the Varmint
County Vipers basketball season, which draws
pretty much everyone in the county down to
Lower Primroy for games, whether it’s the
boys’ turn to play under coach B. O. Snodgrass
or a Lady Vipers game under coach Gabby
Aslinger.
Although star player Penny Haig graduated a
couple of seasons back, the Haig clan has continued to fill about half the gym to watch
Penny’s kid sister, Chloe, a pint-sized guard
who hits around 80 percent of her shots. The
only reason Chloe doesn’t outscore the opposition all by herself is her temper – she averages
playing around 20 minutes or so before getting
tossed out of most games.
Chloe gets tossed because the only way the
other team can stop her from making shots is to
foul her. Instead of taking the pounding and
simply making dozens of free throws in a game,
Chloe usually ends up punching the big girls on
the other teams and getting herself ejected.
The next stop on the social calendar is
Thanksgiving. Normally a time for intimate
family
gatherings,
Varmint
County
Thanksgiving celebrations tend to be more of a
community affair. Everyone, of course, gathers
at home for a big Thanksgiving feast, but much
of the population of the county still gathers on
Thanksgiving mornings outside the ancestral
home of Colonel Hugh Ray Jass, our retired
county judge.
For many years, Hugh Ray’s grandfather,
Cornelius Jass, refused to recognize
Thanksgiving, calling it “Mister Lincoln’s holiday” since it was officially proclaimed as a
national holiday following the conquest of
Atlanta by General Sherman and ole Abe’s subsequent re-election to the White House.
Cornelius, whose pappy was a Confederate
captain serving in Nathan Bedford Forrest’s
cavalry division, celebrated his antiThanksgiving by running out the Stars and Bars
on a flagpole, playing “Dixie” on an old phonograph player and firing off an ancient Civil War
cannon he had purchased at a foreclosure sale.
Nearly everyone in Varmint County turned
out on Thanksgiving morning to watch old
Cornelius fire his cannon, so in a sense, he
helped Varmint County celebrate Thanksgiving
in his own way. When the old man passed on a
few years back, Colonel Hugh tried to end the
tradition, but so many people were disappoint-

ed that he relented.
Colonel Hugh still fires off the cannon to
begin Varmint County’s Thanksgiving Day, but
instead of flying a Confederate flag and playing
Dixie, he puts out a big breakfast spread on several picnic tables in his front lawn and invites
everyone, especially those residents down on
their luck and unable to afford a Thanksgiving
dinner, to help themselves.
In the evening, the annuaul festivities always
conclude with a Thanksgiving pageant put on
by the children of Fourth Primitive Baptist
Church of Lower Primroy. This church is neither primitive nor is it “fourth,” having the
largest congregation in the county, but the name
bears some explanation.
All Baptist churches in Varmint County consider themselves “Primitive,” meaning they do
not conform to any national affiliations but keep
to their own traditions, rules and doctrine. The
original Lower Primroy Baptist Church was
founded in the early 1800s by descendants of
the county’s founder, Louis Lowe.
As you may recall, Louis kept two wives at
opposite ends of the county and hid his transgressions by pronouncing his name two different ways. Those descendants finally found out
about each other and argued over whether the
proper name was Looey Lowe as in “cow” or
Lewis Lowe as in “go.” The “Go Lowes” finally broke off from the “Cow Lowes” and formed
the Second Primitive Baptist Church.
Other families moved into the area, including
the Haigs and Hockmeyers who all joined the
First Baptist Church congregation until the socalled War of Northern Aggression. The Haigs,
unapologetic Rebels, could no longer share
pews with the Union-leaning Hockmeyers and
broke away to form the Third Primitive Baptist
Church, moving it to Haig Hollow.
More recently, in the 1930s, the pastor of the
Second Baptist Church, the Right Reverend
Hiram Pennywell, ran off with the wife of one
of the church deacons. The deacon’s family and
friends broke away and founded the Fourth
Primitive Baptist Church. This church, lacking
both feuding Haigs and Hockmeyers and disgraced pastors, quickly attracted most of the
prominent families in Varmint County.

Visit www.braxton-bragg.com for Stone & Tile industry products

Through the years, the different churches
have buried the hatchet, so to speak, and many
members from all the various congregations
show up to watch the Fourth Baptist
Thanksgiving pageant in early evening after
digestion of family dinners is complete.
The pageant was the brainstorm of the only
Varmint County resident to claim ancestry that
pre-dates the founding father. Chief Harry
Thunderfoot claims that Louis Lowe actually
stole most of Varmint County from his ancestors, the Thunderfoot Clan of the Choctaw
Nation.
“Old Harry is as full of stuffing as a
Thanksgiving turkey,” Doc Filstrup once
observed. “He’s actually half Lowe, about a
quarter Haig, one-eighth Aslinger, a sixteenth
Jass on his mother’s side and at most maybe
one-sixteenth Injun.”
“Doc, the proper term is Native American,
nowadays,” Judge Hard Time Harwell cut in.
“The only thing native about Harry
Thunderfoot is that hoss he likes to ride in
parades,” Doc snorted. “His Choctaw blood is
as watered down as the whiskey Lawyer
McSwine’s bootlegger grandpa used to sell.”
Watered down or not, Chief Thunderfoot proclaimed himself to be the spokesperson for all
the Native Americans in Varmint County and
made a decent living peddling Indian crafts
from a gift shop up at the interstate exit, where
he would even pose for photos in full regalia
including a tomahawk and war bonnet. The fact
that Choctaws never wore war bonnets was a
minor detail that Harry overlooked.
As a member of the Fourth Primitive Baptist
Church, Harry pushed Reverend Phineas
Pinetar and the deacons, including Clyde
Filstrup Junior, lawyer Philbert McSwine and
Fire Chief Stanley “the Torch” Aslinger, to
organize a Thanksgiving pageant so, as he put
it, “the contributions of Native Americans in
saving the Pilgrims can be observed.”
The pageant, put on by the church’s youth
group under the direction of Reverend Pinetar’s
sister Fluvia, was held on a stage in the church’s
front lawn when weather allowed and quickly
became an annual event, but not without a few
hitches here and there.

One year little Kirby Perkins, playing the role
of one of the Native American guests, tried to
scalp his older brother Peavy, portraying one of
the Pilgrim fathers, after Peavy helped himself
to Kirby’s slice of mince pie.
“We could stop serving real food at the table,”
Clyde Junior suggested when the board of deacons met following the fiasco.
“Nah, the congregation likes to finish up the
food after the pageant ends. Its traditonal, anyhow. We’ll just stop using real knives and hatchets and give the kids rubber imitations,” Lawyer
McSwine countered.
This year, Clyde Filstrup Junior came up with
one of his usual brainstorms, designed to serve
both the public and Clyde Filstrup at the same
time.
“We need something to liven up the ol’
Thanksgiving pageant a little bit. How about
some live turkeys?” Clyde suggested.
“What the devil we going to do with live
turkeys? The whole idea of the pageant is
Pilgrims and Indians sittin’ down together to
give thanks and eat together. You can’t eat live
turkeys,” Stanley the Torch countered.
“We could ask Fluvia to design a first act
where the Pilgrims and Indians are hunting
turkeys, and have some live turkeys flying
around for effect. Then we can donate the
turkeys to families to take home and save for
Christmas dinner,” Clyde suggested.
“You wouldn’t be wanting to use this to publicize that new supermarket over in Burrville
that I heard you bought half interest in, would
you, Clyde?” Lawyer McSwine asked.
“Of course not, but I’ll be glad to donate the
turkeys. Curley Hockmeyer raises turkeys and
is our supplier. I’ll get him to provide a couple
dozen live ones that we can give away after the
pageant,” Clyde insisted.
Fluvia Pinetar had serious misgivings about
re-writing the script for her pageant, and even
more serious misgivings about having kids
chasing live turkeys around the stage, but she
finally relented when Clyde pointed out that
more people would attend the pageant if they
thought they had a chance to take home a free
Christmas turkey.
The night of the pageant, Curley Hockmeyer
arrived early with two dozen full-grown
turkeys. “How you gonna do this, Clyde? These
birds can get a mite ornery and you don’t want
any of the kids getting hurt.”
“No, we don’t want these birds flogging any
of the children and we sure don’t want them
chasing ‘em around, making a mess on the
stage. Why don’t you just take ’em up in the
bell tower and release them. They’ll fly around
some and the kids can pretend to be shooting
them with bow and arrows or muskets,” Clyde
proposed. “They won’t go far and it might add
a bit of excitement for folks to run their turkey
down to take home.”
Continued on page 26
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LATICRETE SOUTHEAST ASIA PTE
LTD QUALIFIES FOR ISO 9001
CERTIFICATE OF REGISTRATION
ATICRETE, A GLOBAL MANUFACTURER AND LEADER OF

FINISHING SYSTEMS FOR THE
BUILDING INDUSTRY, ANNOUNCED TODAY THE
SYSTEM OF LATICRETE
SOUTHEAST ASIA PTE LTD. HAS BEEN CERTIFIED TO ISO 9001 BY BUREAU VERITAS
CERTIFICATIONS.

MANAGEMENT

ILLINOIS

AND CALMLY WALKED

HAVE

A

PITTSBURGH MAN IN QUITE
PICKLE, TO SAY THE LEAST.

FORKLIFT

A

Investigators say Faulkner was still in the
parking lot when officers arrived. Police say
he couldn’t get the forklift to go into reverse.
Faulkner is being held at Allegheny County
Jail on charges of theft and receiving stolen
property. Court records do not list an attorney
for him. Reports did not mention if alcohol
was involved.

“WERE I A PHILOSOPHER, I SHOULD WRITE A PHILOSOPHY OF TOYS,
SHOWING THAT NOTHING ELSE IN LIFE NEED TO BE TAKEN SERIOUSLY,
AND THAT CHRISTMAS DAY IN THE COMPANY OF CHILDREN IS ONE OF
THE FEW OCCASIONS ON WHICH MEN BECOME ENTIRELY ALIVE.”

— ROBERT LYND (1879-1949)
IRISH WRITER, ESSAYIST AND NATIONALIST
commercial and consumer channels.
The company’s philosophy of innovation and
technical expertise has led to an unparalleled
reputation and commitment to superior quality,
performance
and
customer
service.
Manufactured in state-of-the-art ISO
9001:2008 certified facilities, Laticrete offers a
broad product portfolio including an extensive
line of low VOC sustainable products independently certified by GreenGuard.

beating her father.

IN ONE ON A COURSE IN CENTRAL
BACK TO HER CART.

REUBEN SANDWICH AND

STOLEN

CHRISTMAS QUOTE OF THE MONTH

COMPOSURE KEEPS YOU FOCUSED
6-YEAR-OLD GOLFER SANK A HOLE

PILFERED
A

Ross Township police say 38-year-old Sean
Faulkner ordered the sandwich from a bar,
then ran out without paying and climbed on a
forklift for his getaway.
Faulkner allegedly stole the forklift from a
construction site one Sunday, then drove it
two miles to Sieb’s Pub. Bartender Karie
Donatelli says Faulkner ordered the sandwich
then bolted for the door after his food arrived.

PREMIUM INSTALLATION AND

ISO 9001 is an international quality
standard developed by the International
Organization for Standardization (ISO), a
worldwide federation of national standards bodies representing some 130
countries. Bureau Veritas is a global
leader in conformity assessment and certification services. The firm develops
innovative solutions to reduce risk,
improve performance and promote sustainable development. A trusted resource,
Bureau Veritas has 930 offices and 330
laboratories in 140 countries worldwide.
“Professionalism is what drives
Laticrete,” stated Erno De Bruijn, President
Laticrete International Division. “The fact that
our Singapore manufacturing facility is now
ISO 9001-certified is just another indication of
how our company is always striving to meet the
highest professional standards worldwide.”
Laticrete International, Inc. is a US-based,
family-owned global manufacturer and leader
of premium installation and finishing systems
for the building industry. Laticrete® products
are produced and distributed worldwide in the

HOW DOES THIS FORKIN’ LIFT WORK?

Source: The Pantagraph,
http://www.pantagraph.com

Why such a quiet reaction? Reagan
Kennedy’s father had told the Bloomington
girl not to make a lot of noise on the
course.
But
13-year-old
Cheyenne
Broquard says she told her younger
sister that a hole in one was the one
time a golfer could be excused for
making a little noise.
The (Bloomington) Pantagraph reports
that Kennedy made the 85-yard shot on
the third hole at The Links at Ireland
Grove last week.
Mother Erin Kennedy says her husband started to put a golf club in
Reagan’s hands when she was only 2.
Reagan Kennedy says she’s now
working toward her ultimate goal –
Visit www.braxton-bragg.com for Stone & Tile industry products

NOTHING “GRAND” ABOUT THIS GRANDSON
ITTORIO VINCENT VALDEZ, 27,

Anne Tenna

PLEADED NOT GUILTY TO BEATING

Resident Grandmother

82-YEAR-OLD GRANDMOTHER
FOR DRIVING TOO SLOWLY.
HIS

Vittorio Vincent Valdez, a 27-year-old Half
Moon Bay, CA man, appeared in court for
allegedly beating his grandmother for driving
too slowly.
According to the San Mateo County district
attorney’s office, Valdez’s 82-year-old, 105pound grandmother was driving him from
Palo Alto to Half Moon Bay in her BMW on
Sept. 24. Turns out he needed the ride because
his license had been suspended due to a citation for driving under the influence.
Shortly after reaching Half Moon Bay,
Valdez allegedly started pounding on the
dashboard and pushing his grandmother’s
right leg down to get her to speed up.
When his grandmother pulled into a gas station, Valdez allegedly pulled her out of the driver’s seat and threw her into the passenger seat.
When she tried to leave, he punched her in the
face several times, the district attorney said.
As a witness at a nearby 7-Eleven called
police, Valdez sped off on Highway 92 while
holding down his grandmother in the passenger seat, authorities said.
Sheriff’s Deputy Michael Marty spotted
the car and began following it. Through the
rear window, he said, he saw Valdez grab his
grandmother’s hair and slam her head against
the passenger-side window.

When Marty pulled them over, the grandmother jumped out, screaming for help, while
her grandson tried to run, authorities said. He
stopped when ordered by Marty, and a subsequent search turned up 0.05 grams of heroin
in the car’s center console, authorities said.
The grandmother refused medical attention
and told Marty that her grandson hadn’t hit
her. Despite her pleas, Valdez was arrested.
Valdez pleaded not guilty to charges of
elder abuse, false imprisonment of an elder,
false imprisonment with violence, kidnapping, possession of a controlled substance,
driving on a suspended license and contempt
of court for disobeying a court order to not
drive on a suspended license.
The case was set for a jury trial on Dec. 5.
Goodness, where do I even begin with this
one? First of all, how was this ingrate
raised – imposing on his grandmother to
chauffer him around and then abusing her for
not driving fast enough for him? Monstrous!
It seems quite apparent that this young man
has a number of problems, but that’s never
an excuse to take it out on an old lady. He
clearly needs help, and like a trooper, she’s
trying to assist him as much as she can. She
even tried to deny the beating! It’s too late to
give this brat a good spanking, but a little jail
time might help him to see the consequences.

Visit www.slipperyrockgazette.net for these articles and more
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Torin Dixon

ARE YOU REINVENTING YOURSELF?
EMEMBER THE
AMERICANS

MANY

DAYS

WHEN

FOLLOWED IN

THE FOOTSTEPS OF THEIR UNCLES,
FATHERS

AND

GRANDFATHERS

AFTER HIGH SCHOOL GRADUATION AND WENT TO
WORK AT THE AUTO PLANT, RAILROAD, LUMBER
OR STEEL MILL?

UNFORTUNATELY,

THOSE DAYS

ARE GONE FOREVER.

The American jobs landscape has forever
changed and many Americans are waking up to
the harsh realities of global economics that are
forcing them to learn new skills in order to survive. Former lumber mill workers are going
back to school to learn basic computer programs like Word and Excel. Laid off auto
workers are desperate to find any type of job,
often settling for restaurant jobs or office
cleaning positions. You’ve heard all the sad,
sad stories of people desperate to find any type
of work.
Unfortunately, many have not heeded the
warning calls to start adapting to a new
employment paradigm. When the steel mills
started closing in the 1980s, many workers had
to shift to other industries to survive. After
NAFTA was passed in 1993, factory workers of
all types were warned that the jobs would be
sent to Mexico and that they should start training to attain new skills sets. Some did, but
sadly many did not and remained unemployed
or took an early retirement.
In today’s dim employment environment,
scores of industrious workers are being forced
to reinvent themselves. Here in Montana, a formerly successful general contractor who once
built dozens of homes per year started a catering business and is now making boxed lunches
for hundreds of oil field workers in North
Dakota. Several former stone fabricators in the
Northwest have laid down their polishers to
move to the Dakotas for lucrative oil services
jobs. A realtor friend of mine is now working
as a legal secretary rather than showing and
selling luxury homes.
The stories are endless of how workers are
forced to find work and jobs in completely
unrelated fields of expertise.

But Americans are tough and resilient, and
that is one of the reasons America is a “great
and noble nation.” We draw on a rich heritage
of hard work and determination passed down
from earlier generations of immigrants who
adapted to a new country and also had to adapt
their skills for mere survival.
When early explorers and homesteaders
headed west, they faced enormous challenges
and threats to their very survival. These stories
are both myth and legend and have become
part of the American ethos. We are survivors
and most are not looking for charity or a handout, they just want to work and provide for
their families.
The news of riots in Greece and outbursts of
violence in many of the “occupy” cities around
the globe (and in a few American cities) are
warning signs of things to come. Let’s hope
that America does not sink into the state of
panic and anarchy that is threatening Europe.
Let’s trust that policy makers in Europe and the
America’s can stabilize the downward slide in
these economies. Unfortunately, the prospects
look grim for Greece as many there have grown
accustomed to fat pensions, reduced work
hours, months of paid vacations and a government trying to force austerity on an unwilling
populace.
These tough economic times provide a ripe
breeding ground for both dissent and great
innovation. Many Americans laid off from formerly secure positions are starting new compa-

THE HAZARDS OF HDTV
OLICE

IN

OREGON

SAY A MAN

BROKE INTO A HOME IN

PORTLAND

TO WATCH TELEVISION.

The Oregonian reports that 32-year-old
Jason Leon Bastrom faces charges of criminal trespass after the homeowner called
police.
Police say Bastrom let himself in through
an unlocked front door early one Sunday and
sat down on the couch to watch television.

They say the homeowner alerted authorities,
and then sent over a family member who
lived nearby.
Authorities say the family member confronted Bastrom and struck him in the head,
knocking him unconscious. Authorities took
Bastrom to the hospital to be treated for
injuries before booking him into the
Multnomah County Jail.
Source: The Oregonian,
http://www.oregonlive.com

Visit www.braxton-bragg.com for Stone & Tile industry products

Special Correspondent
nies. When facing few
employment opportunities, many are forced
to invent new ideas,
products, services and
companies.
In times past, tough
economic times have
been the breeding
grounds for great
bursts of creativity and
innovation. New entrepreneurs are born out
of these dire situations
and the stories of success become legendary. Think of the late Steve
Jobs and how he reinvented Apple. Of course
we all wish we could have had an “Apple”
experience. We hear about stories of “instant”
success that took decades to cultivate. I believe
we are in one of those incubation periods.
Americans (myself included) are honing
their skills, rethinking their career paths, going
back to school and reinventing themselves to
adapt to these challenging times. Even stone
fabrication companies are getting creative
these days, crushing their waste stone into decorative gravel for landscaping. Remnants are
being turned into cheese boards, pizza stones,
candle bases and desktop fountains. Americans

are creative and innovative, and always looking
for a way to gain an edge on competitors.
Are you adapting? Are you prepared for even
more possible economic challenges? Are you
diversifying your skills and knowledge? I think
we all must to stay competitive in the global
marketplace.
America was once a manufacturing power
house. Those days are dissolving before our
eyes. These jobs have moved to India and
China. Many Americans don’t want to make
widgets anymore or pick lettuce, but we are
very creative and invent many things. Steve
Jobs thought of gadgets we would use, long
before we knew we needed them. His story is
both tragic and inspirational. But who will be
the next Steve Jobs? It might be you!
I am Torin Dixon, co-owner of Montana
Stone Gallery which is closing its doors due to
the economic decline, and am in the process of
taking 34 years of dimensional stone experience and reinventing myself....a rather interesting, painful, yet curiously exhilarating experience.
Torin Dixon has been an importer and distributor of natural stone slabs, and a fabricator/installer since 1977. He can be reached at
tdixon@montanastonegallery.com

THE VARMINT COUNTY
CHRONICLES
Continued from page 24
Now, Curley Hockmeyer is a bit slow on the
uptake, you might say, or he probably would
have thought to mention that domestic turkeys,
unlike their wild brethren, can’t fly. “Oh,
well,” Curley thought, “Clyde seems to know
what he’s doing, and besides, these birds are
destined to end up on somebody’s dinner table,
eventually.”
The first act of the pageant began smoothly
enough. Little Peewee Aslinger played the part
of an Indian, trying to show Dougie Pinetar
how to trap a turkey.
“Oh, we don’t have to do that, Chief Sinking
Canoe. With this magic thunderstick I can
shoot one out of the sky,” Dougie replied, lifting the musket to his shoulder and firing into
the air. The musket was filled with a light
charge of powder but no bullet, which made it
even more of a surprise when a turkey came
dropping out of the sky onto the stage with a
dull “thud.”
“Hey, look, Mam-maw! I actually bagged
me a turkey!” Dougie exclaimed as he lifted
the limp bird up by the neck.
Just then another bird hit the stage, gobbling
loudly all the way until it hit the ground.

Several more followed in quick succession,
sending Fluvia Pinetar and two dozen kids
dressed in buckskins, Pilgrim hats and bonnets scattering in all directions.
Fortunately, nobody was struck by a
falling gobbler, although one hapless bird
did land on the keyboard of the church’s
portable organ, covering organist Prunella
Perkins in feathers and the remnants of the
turkey’s last meal.
It took awhile for order to be restored after
the last bird had been released to its impending doom, but eventually the mess was
cleaned up and the kids, troopers to the end,
concluded the last act in their play and
bowed for a curtain call.
Reverend Pinetar thanked the audience for
their support and their patience, then added,
“And we cannot thank Deacon Clyde
Filstrup Junior enough for donating these
live turkeys from his new Shop-A-Lot store
over in Burrville!”
“Uh, Reverend, you didn’t really have to
thank me or mention the store.”
“Believe me, Clyde, I did. I really, really
did.”

Visit www.slipperyrockgazette.net for these articles and more
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“Thanks, Braxton-Bragg, for all of your help.
You really do go above and beyond what your
job requires and I appreciate that greatly!
Thanks for everything. I’m a customer for life.”

YOU
SAV0E0
$

Jesse Arnzen
Zen Stoneworks
Lewiston, Indiana
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Talon™ Platinum
Dry Core Bits
• Set a new standard for
dry core bits
• No drill press required
Item # Description

• 10,000 suggested RPM

5187

Reg. Price Sale Price

1-3/8˝ Talon™ Platinum Dry Core Bit

$74.95

$69.95

Call Now—Sale Ends December 31, 2011

Talon™ Platinum Core Bits Deliver a
Clean Hole in 30 Seconds, Time After Time
Is 30 Seconds Fast Enough for You?
How often do you think about core bits?
Probably never. After all, you have a business to
run. However, if your core bit fails, takes too long
to do the job, or blows out the stone, this everyday
item becomes a problem. Or does your core bit
have a hidden deficiency of coring too few holes?

RPM will produce the best cutting speed and
cleanest result.
For the best results in dry conditions, 10,000
RPM is recommended. This high RPM will keep
the diamonds and bond cool and allow the core bit
to do all the work.

Long Life
Ultimate Speed—Wet or Dry
You can core a hole in only 30 seconds with
Talon™ Platinum Core Bits. Using the recommended speeds (10,000 RPM for Talon™ Platinum Dry
and 3,000 RPM for Talon™ Platinum Wet Core
Bits), allows the bit to cut through granite in just
half a minute, leaving a smooth hole with little to
no chipping.
This incredible cutting speed is produced by
using the best-suited bond to the application. In a
wet environment, using a water-fed tool at 3,000

Both wet or dry Talon™ Platinum Core Bits provide exceptional life. You can expect to core 60
holes with the dry core bit, and as many as 100 with
the wet core bit, and this can be done using a
grinder or polisher. Why? Quality diamonds, correct bond, and the side diamonds design are key
elements that protect the segment weld from premature wear and release.

Come See Us At
StonExpo Booth# B380

Call 800-575-4401

BETTER!

Priced Right
The Talon™ Platinum line of core bits is valuepriced. Compare to any quality core bit on the
market and you will see savings right away. The cost
should also be measured by looking at the number
of holes that can be produced. After all, what you
are really buying is the result of your tools. With
the 1-3/8˝ Talon™ Dry Core Bit, the cost per hole is
a little more than one dollar, while the 1-3/8˝
Talon™ Platinum Wet Core Bit is less than sixty
cents cost per hole. These results are under real
working conditions.
A core bit should be taken for granted, and the
Talon™ Platinum Core Bits will help you to do this.
Your satisfaction is guaranteed with this product.
We believe you will experience the same results that
make the Talon™ Platinum Core Bits one of our
most popular product lines.

Fax 800-915-5501

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for Talon Platinum Core Bit
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ADRIAN RIVERA JOINS LATICRETE
AS TECHNICAL SERVICES
REPRESENTATIVE
ATICRETE,

A GLOBAL MANU-

FACTURER AND LEADER OF PREMIUM INSTALLATION AND FINISHING SYSTEMS FOR THE BUILDING
INDUSTRY, HAS APPOINTED

ADRIAN RIVERA
TECHNICAL SERVICES REPRESENTATIVE

AS

Based in the Bethany, CT headquarters
Rivera most recently worked for Ferazzoli
Imports of New England, a tile distributor located in nearby Middletown. At that post, he
worked in various capacities, all focusing in
some way on customer service. Prior to that
period, he worked a number of years in Florida
at Gulf Tile Distributors.
“We are very fortunate to have a tile industry
professional like Adrian Rivera onboard,” stated
Arthur Mintie, Laticrete Director of Technical
Services. “Not only does he know our industry
and have a great understanding of customer
service, he comes to Laticrete with a great
understanding of our product line and concepts,
a valuable benefit to our customers”.
“I am really excited about this new position,”
Rivera exclaimed. “Working at the distribution
level gave me great insight into most all of the
products and suppliers to the tile industry.
Laticrete has always been superior in professionalism, so when the opportunity arose to join
the company, I knew what a good opportunity it
would be for me.”
Laticrete International, Inc. is a US-based
family-owned global manufacturer and leader
of premium installation and finishing systems
for the building industry. Laticrete® products
are produced and distributed worldwide in the

Laticrete has appointed Adrian Rivera as
Technical Services Representative.

commercial and consumer channels. The company’s philosophy of innovation and technical
expertise has led to an unparalleled reputation
and commitment to superior quality, performance and customer service.
Manufactured in state-of-the-art ISO
9001:2008 certified facilities, Laticrete offers a
broad product portfolio including an extensive
line of low VOC sustainable products independently certified by GreenGuard.
Laticrete®, Latapoxy®, SpectraLOCK®,
Hydro Ban® and Drytek® are registered brands
of Laticrete International, Inc. Corporate
Website: www.laticrete.com.

TOP TEN SIGNS YOU MAY NOT BE
GETTING A CHRISTMAS BONUS
O,

HO, HO COULD BE TRANS-

“NO MO’ DOUGH.”
AS THE YULETIDE NEARS, YOU

LATED INTO

START TO REALIZE YOU MAY

OVER-THE-HILL MEANS UNEMPLOYED
ACTRESS IS SUING AMAZON.COM
IN FEDERAL COURT IN

SEATTLE

$1

MILLION

FOR MORE THAN

FOR REVEALING HER AGE ON ITS

INTERNET MOVIE DATABASE WEBSITE AND REFUSING TO REMOVE THE REFERENCE WHEN ASKED.
The actress is not named in the lawsuit
filed that refers to her as Jane Doe. It says she
lives in Texas and is of Asian descent and has
an Americanized stage name.
The lawsuit accuses IMDb of misusing her
personal information after she signed up for
the industry insider IMDbPro service in
2008. Shortly thereafter, she noticed her legal
date of birth had been added to her public
acting profile. She requested that it be
removed and IMDb refused, the lawsuit says.
“If one is perceived to be ‘over-the-hill,’
i.e., approaching 40, it is nearly impossible
for an up-and-coming actress, such as the
plaintiff, to get work as she is thought to have

less of an ‘upside,’ therefore, casting directors, producers, directors, agent-managers,
etc. do not give her the same opportunities,
regardless of her appearance or talent,” the
lawsuit states.
While she loses opportunities because of
her age, she’s also missing work because of
her youthful appearance, the lawsuit says.
“Plaintiff has experience rejection in the
industry for each ‘40-year-old’ role for
which she has interviewed because she does
not and cannot physically portray the role of
a 40-year-old woman,” the lawsuit says.
The online retailer and its movie database
subsidiary, both based in Seattle, are accused
of breach of contract, fraud, and violation of
privacy and consumer protection laws.
The lawsuit seeks $75,000 in compensatory
damages and $1 million in punitive damages.
Amazon has a long-standing practice of
not commenting on active litigation, spokeswoman Mary Osako said.

Visit www.braxton-bragg.com for Stone & Tile industry products

4. When your boss came over for
Thanksgiving, he was crushed under an avalanche of stolen office supplies streaming
from your coat closet.

HAVE MORE GIFTS TO GET THAN YOU HAVE
CASH FLOW. THESE MAY BE SOME SIGNS THAT A
WINDFALL WON’T BE ANYTIME SOON:

10. Your co-workers refer to you as “the
ghost of unemployment future.”
9. The last time you saw your boss was
when he testified against you at the embezzlement trial.

3. Whenever you ask for a raise, a guy
shows up at your house and breaks your jaw.
2. In your most recent performance evaluation, the word “deplorable” appeared 78
times.
1. You managed to ruin a $15,000 monthly
account in 15 minutes of “helpful advice.”

8. On your office door, you find a lovely wreath made entirely of pink slips.
7. What you call “my new office,”
everybody else calls “the supply
closet.”
6. The boss’s Christmas card is signed,
“Don’t let the door hit you on the way out.”
5. You keep getting memos reminding you
that employees are required to wear pants.

Visit www.slipperyrockgazette.net for these articles and more
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PRODUCT REPORT: OMNI CUBED STEALTH SEAMER
HAVE BEEN IN PURSUIT OF THE PERFECT SEAM FOR MANY YEARS NOW.

EVER

SINCE

I

INSTALLED MY VERY

FIRST GRANITE SLAB COUNTERTOP
IN 1985 (JUPARANA CLASSICO – AFTER 27 YEARS,

I

STILL REMEMBER THE STONE!)

I

HAVE BEEN

ENDEAVORING TO PRODUCE A SEAM THAT IS PROFESSIONALLY ACCEPTABLE TO AN END USER.

When I first started doing installations – the
only thing I had available to me was pure GE
Silicone for my seams. We used to “arris” or
put a micro bevel on the adjacent edges of the
seams, and fill the gap (sometimes up to an
eighth of an inch!) with clear silicone. Man, I
look back on those days and think, “We have
really come a long way in our industry when it
comes to seaming technology.”
Over the years, different products and tools
have been introduced to provide a tighter and
flatter seam, but few tools or devices have
existed to offer an installer the ability to reliably draw the seam tight–through the use of a
dedicated mechanical device.
Omni Cubed came out with the VCA Seam
Setter a few years ago, and I have one, but I
have always “wished” that it was heavier and
“beefier” with more height elevation adjustment points.
Well, the folks at Omni Cubed have gotten
the message and introduced their version of

“This system is what I have been looking for in
a seaming tool and I could not be happier with
the improvements that Omni Cubed has made
to the new Stealth Seaming system.”– K.P.

their VCA on “steroids” – the Stealth Seamer.
This system is what I have been looking for in
a seaming tool and I could not be happier with
the improvements that they have made to the
new Stealth Seaming system.
First of all, the Stealth Seamer has four fine
adjustment height alignment set screws that
allows the system to provide a finite degree of
controlling lippage on either side of the seam.
This is critical when you are adjusting each
side of your seam, and many other “also rans”
do not offer this kind and amount of leveling
control. After all, your customers will feel the
difference no matter how tight you can get your
seams; if they are not level, you will be in for a
long day of repairing the situation, ie: surface
grinding and polishing the seam. Why go

Visit www.braxton-bragg.com for Bellinzoni products

through all of this if you really don’t have to?
Additionally, the Stealth Seamer now has
bigger 8˝ suction cups (the original VCA system had 6˝ cups) that, when used with the
optional electric vacuum pump, provide constant vacuum to keep the cups stuck down to
the stone when you need it most: while your
glue is setting up in the seam.
The Stealth Seamer has an available vacuum
suction pump that maintains a constant level of
vacuum to keep the suction cups down tight.
The system also comes with manual pumps (as
standard equipment) if you are on a job that
does not have power. However, I would strongly recommend that you purchase the pump –
this is well worth the extra money, as using the
pump is also doable with a 9 volt battery (if
you are in a pinch). Depending on the jobsite
conditions, you’ll either have power available
or not, so having the manual pumps, the 110
volt vacuum pump or the 9 volt power pack,
you will be able to maintain constant vacuum
for your system.
The Stealth Seaming system comes packaged in a rugged carrying case that won’t fall
apart on you after a few months. There are
dense cell foam spacers that keep everything
from tumbling around inside the case, and this
can help you during day to day operations or
even when you may need to “check” the system when traveling on a commercial airliner.

Kevin M. Padden
AZ School of Rock &
KM Padden Consulting
I have been waiting for this new Stealth
Seamer to be available with its improvements
over the original VCA, and I have to say, in my
opinion, the folks at Omni Cubed have hit a
home run! The Stealth Seamer is now my tool
of choice to pull seams tight and control lippage down to zero!
I have been using the Stealth Seamer for the
last three months, and as for me, I now can’t do
any seams without it!
If you do not have a seam setting system in
use yet, and you are currently contemplating
purchasing one of the many systems that are
available from Braxton-Bragg, I would make
my decision to buy a Stealth Seamer by Omni
Cubed. Using this system will make your
seams look first class!
Until Next Month–Best Regards & Happy
Fabricating!
Setting perfect seams using the Omni Cubed
Stealth Seamer is just one of the hands-on topics taught by AZ School of Rock, LLC. For
more information on the Stealth Seamer, contact Kevin at 480-309-9422 or online at
www.azschoolofrock.com.

Visit www.slipperyrockgazette.net for this article and more
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BRAXTON-BRAGG ANNOUNCES ADVANCED CONCRETE TECHNIQUE CLASS
Hands-On Session to Kick Off 2012 Training Opportunities
KICKING

Joel Davis

OFF AN ADVANCED DECORATIVE

Special Correspondent

RAXTON-BRAGG

IS

CONCRETE CLASS IN

JANUARY

TEACH

ABOUT

CUSTOMERS

TO
THE

EXCITING COMMERCIAL AND ARTISTIC POTENTIAL
IN

GLASS FIBER REINFORCED CONCRETE (GFRC)

CASTING TECHNIQUES.

The class will be taught by Zachary Coletti,
certified Buddy Rhodes trainer and a Master
Concrete Artisan. His Coletti Concrete Studio,
located in Sebastian, Florida, is a leading firm in
artisan concrete design and creation.
“The class will be about how to cast concrete
pieces using GFRC methods,” Coletti said.
“We’re going to be using Buddy Rhodes products. We will be casting a stand-alone, threedimensional vanity and integral sink. Basically,
the top and the legs are all going to be one piece.
We’re going to be casting using the foam core
technique as well.”
The Buddy Rhodes method concentrates on
constructing objects in layers. “This class is
going to be based around… using the spray technique–spraying the face coats and then adding
the back reinforcement layers by hand. (Coletti
Concrete Studio uses) this method about ninetynine percent of the time,” said Coletti.
Space is limited for the classes and the slots go
fast, so reserve your slot now. A deposit is
required to secure a reservation. Two-nights
lodging and lunches will be included with the
tuition.
The Location:
Braxton-Bragg LLC, 4100 Appalachian Way,
Knoxville, TN 37918
Date: Wednesday, Thursday, and Friday,
January 18 - 20, 2012.
Contact: Kurt Alexander, 877-493-0205
Email: kalexander@braxtonbragg.com
Large castings of glass fiber reinforced concrete can be constructed much thinner than with
regular wet mix concrete. Because of the greater
strength and flexibility added by the glass fibers,
artisans can be more flexible in their designs,
Coletti said. “The advantage is you are able to
produce stronger and lighter pieces. We’re not
using rebar or large stone in the mix. It really
helps to keep the piece lighter by creating thinner pieces without the added weight of metal
and stone. We’re able to create three-dimensional pieces without having to build complex molds
for monochromatic finishes.”
A customer-pleasing alternative to traditional
granite and marble countertops and other products, decorative concrete is versatile and economical —GFRC even more so. In some cases,
using it instead of traditional wet cast can lower
the weight of the object by 75 percent.
“The techniques lend themselves to being able
to create three-dimensional objects without the
difficult mold making that it would take with traditional wet cast,” Coletti said. “It enables us to
create larger pieces that are stronger. A lot of the
time, there are clients out there who want large

For more than a year, Braxton-Bragg has offered basic decorative concrete classes that teach Buddy
Rhodes techniques. The company has decided to expand its offerings to allow customers to further
explore low-cost techniques that can maximize profits. The company offers the training at the lowest
price possible. “This is going to be the best value on the market,” Zachary Coletti (above) said.

three-dimensional pieces that would be virtually impossible to make and move out of an
artisan shop.”
Kurt Alexander, Braxton-Bragg corporate
trainer, said that using GFRC is a material that
gives artisans even more ability to express
themselves and create unique objects for their
customers. “Structurally, it’s very strong, but it
keeps the concrete light,” he said. “That’s how
you can make massive-looking products that
(are made of) a thin material. The concrete
hardly has any aggregate. You spray it on into
molds. You can make more artistic products
depending on the mold you make.”
Once the first coat of concrete is sprayed
into the mold, it is then backed with a second
layer of concrete with added alkali-resistant
glass fiber. Using glass fiber reinforcement
means that objects do not have to be made 2to-4 inches thick for proper support as with a
wet cast. “It’s only an inch or so thick, so in
many cases it can be cast at a third of the
weight,” Alexander said.
For more than a year, Braxton-Bragg has
offered basic decorative concrete classes that
teach Buddy Rhodes techniques. The company
has decided to expand its offerings to allow
customers to further explore low-cost techniques that can maximize profits. “We already
had two or three verbal commitments for the
advanced class,” Alexander said. “It’s the logical next step. You don’t want to limit your
business. You want to be a little more artistic.
Your imagination is your only limitation.”
“The advanced class goes into how to make
more complicated projects,” Alexander said.
“We’re going to be focusing on making formfunctional things instead of just really square
basic stuff. You can make furniture with it.
This is all based on the Buddy Rhodes method.
It goes into the advanced techniques.”

Visit www.braxton-bragg.com for Advanced Concrete Class

Braxton-Bragg’s East Coast and Midwestern
customers can take advantage of advanced
training generally only available on the other
side of the country. Instead of traveling to San
Francisco for the classes, customers can come

to Knoxville, TN, which is convenient to three
major interstates and is located within a day’s
drive for more than half of the US population.
“Braxton-Bragg strives to improve our offerings to our customers, so they can be educated
in this new, exciting field,” he said.
The company offers the training at the lowest
price possible. “We’re offering the classes that
give our clients good value for their money
spent and good experience,” Alexander said.
“This is going to be the best value on the
market,” Coletti said.
For more information about the Buddy
Rhodes seminars or to register and reserve a
spot, contact Kurt Alexander at 877-493-0205.
Braxton-Bragg offers a full range of fabrication tooling and installation accessories including sinks, installation hardware, and every tool
and piece of equipment needed to run a professional stone, tile, and polished concrete shop.
For more information about Braxton-Bragg
and its publications and products, contact
them toll-free at 800-575-4401 or visit the
website www.braxton-bragg.com for current
sales and new products.

BULLET PROOF™
Fabricator’s Apron

The OLD way…

The ONLY way

Available from

800-575-4401

•

www.braxton-bragg.com

Visit www.slipperyrockgazette.net for this article and more
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THE STONE DETECTIVE

Fred Hueston

The Case of Letting the Sleeping Dog Lie
WOKE UP ONE MORNING, PUT ON MY
ROBE AND WALKED OUT ON THE
PORCH TO A BEAUTIFUL SUNNY
DAY—ONE OF THOSE DAYS YOU
KNEW WAS GOING TO BE SPECIAL OR MAYBE EVEN
STRANGE.

FOR SOME REASON I HAD THIS FEELING

THAT TODAY WAS GOING TO BE INTERESTING, AND
LITTLE DID I KNOW THAT I WAS GOING TO BE IN FOR
A REAL CHALLENGE.

SURE ENOUGH, JUST AS I WAS

FINISHING MY CUP OF JO THE PHONE RANG.

“Hello, is this Mr. Stone Detective? This is
Mrs. Betty Boulder. I have a white marble floor
that has a stain on it and I need some help.” So
I started asking her questions in my Colombo
style. I run into these stain issues all the time
and thought I would just tell her how to apply a
poultice and be done with it. But then she told
me that the stain was not always there– that it
keeps disappearing and reappearing.
Well, this got my curiosity up and I had to
take a look. So, I jumped in the ole Woody and
headed over to Betty’s house. I pulled up to
what looked like the Cleaver’s home from the
late 1950’s TV series Leave It To Beaver. I was
expecting June and Ward to greet me at the door
with Wally and the “Beave” in the background.
I knocked–and I kid you not–Betty was a
dead ringer for June Cleaver. I think she was

even wearing pearls with a fashionable dress.
She introduced herself, asked me if I wanted
some iced tea and led me into her dining room.
She pointed to the corner where the stain
was. “That’s right where it was,” she said, but
there was nothing there. So how the heck was
I suppose to solve a problem that wasn’t there?
Well, I’m the Stone Detective so I started
asking some questions. I asked her what the
stain looked like and how long it stayed there,
and so on. She told me that the stain was gray
in color and it lasted for at least one day.
OK, so now I had to do some serious investigation. My instinct told me that it had to be
moisture. The floor was getting wet and then
drying. So I asked her if it only happened when

Stone Care Consultant
it rained. She said, “No, it happens all the time.”
Well, I took out my moisture meter and started checking the walls and went outside to check
the exterior walls also. Next, I climbed on the
roof knowing that I would find a leak there.
Nothing. No sign of moisture intrusion at all.
I went inside again to take a closer look when
something caught my eye. Out in the backyard
she had a black Labrador Retriever. Now, I
once owned a black lab and I knew how much
these dogs loved water. So, I had to ask.
“Mrs. Boulder, what’s your dog’s name?”
She said, “Sophia.”
“Does Sophia like to swim in the pool?”
“Oh, gosh,” she said, “We can’t keep her out
of the water!”
“Great,” I said, “I’d like to do a little experiment. Can you get Sophia to go into the pool?”
She picked up a tennis ball and threw it in the
pool and, sure enough, Sophia jumped right in.
She climbed out of the pool, shook up a storm
and dropped the ball at Betty’s feet. I asked her
if this was her normal routine.
“Yes, it is. We do this almost every day for
hours and then I let her in the house to rest.”
“Um-hum… and where does she lie down
when she comes in?”
She pointed to the kitchen and said, “Well,
sometimes near the stove and sometimes…

over there where that stain appears.”
“Bingo,” I said. Sophia was the stain. The
moisture from her hair was soaking into the
stone and leaving a wet mark. Of course, it
would dry out overnight and the stain would be
gone. So, I said, “Mrs. Cleav– I mean Mrs.
Boulder, it’s only moisture from Sophia. If
you’re going to continue to let her lie there, I can
apply a good stone impregnator, and save you
some grief.”
Another dog-day afternoon and another case
solved. Now it’s it time to enjoy the weather and
head out for some fishing.
The Stone Detective is a fictional character
created by Fred Hueston, written to be entertaining and educational. Frederick M. Hueston
is a worldwide expert on stone installation, failures, fabrication and restoration. He heads up
the leading stone inspection team in the industry
at Stone Forensics (www.stone forensics.com)
and is the chief technical director for StonePRO
Solutions. Please visit www.stoneforensics.com
www.stoneprosolutions.com and www.stoneand
tilepros.com for more info on their services.
Please note a correction to last month’s
Stone Detective: website link for Safe and
Compliant is http://safeandcompliant.net/

HAKATAI OFFERS THE MARKETPLACE OPTIONS
TO “CUSTOM SELECT” GLASS MOSAIC TILES
AKATAI, A LEADING
NORTH AMERICAN
GLASS MOSAIC TILE
AND CUSTOM GLASS
MOSAIC MURAL SUPPLIER, HAS, SINCE

2004, OFFERED ONLINE, INTERACTIVE
PROGRAMS ALLOWING CUSTOMERS TO
CREATE THEIR OWN CUSTOM BLENDS
AND GRADIENTS.

“These programs have always
been popular with Hakatai’s customers”, stated Marshall Malden,
President of Hakatai. “But in
today’s demanding market, they
Hakatai offers online, interactive programs allowing customers
offer even more opportunities
to create their own custom blends and gradients.
which include finding competitively priced and quick turn-around custom blends
these custom products at Hakatai’s Ashland,
and/or gradients.”
The
programs
are
accessed
on Oregon facility allow us to quickly understand
www.hakatai.com by clicking “Custom each customer’s vision of their completed projDesign” and then “Custom Tools.” By follow- ect… and, to offer tips and ideas helping them
ing online instructions, customers can create achieve it,” declared Malden. “By producing
their own unique glass mosaic tile blends and them in Ashland, we usually meet customers’
gradients. For those who may not be comfort- tight installation deadlines.”
Hakatai’s Custom Programs offer limitless,
able using the tools completely on their own,
trend-setting,
design opportunities for archiHakatai’s experienced service staff is always
tects,
interior
designers, building owners and
available for assistance.
all
others
to
create
gorgeous, long-lasting and
“Our many years of experience in producing
Visit www.braxton-bragg.com for Stone & Tile industry products

Hakatai’s online, interactive programs are accessed on www.hakatai.com by clicking “Custom Design”
and then “Custom Tools.” By following online instructions, customers can create their own unique glass
mosaic tile blends and gradients.

brilliantly colorful showers, back splashes,
stunning walls for casinos, restaurant bar
fronts, elevator banks and so much more.
For more information, please contact Hakatai
Enterprises at 695 Mistletoe Road, Ashland,

Oregon, 97520, or call 541-552-0855, fax 541552-0861, or email, info@hakatai.com.
Visit the Hakatai Enterprises, Inc., website at
www.hakatai.com.

Visit www.slipperyrockgazette.net for these articles and more
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YOU
SAVE88

$

11

AL.
PER G

Use Indoor/Outdoor

Q: Who Would Actually Test Countertops Against Stains
Like Ketchup, Mustard, Olive Oil, Wine, and Peanut Butter?
A: Your Customer. Are You Prepared?
Your reputation rides on ketchup!

Stones gotta breathe

Honed, leather, and brushed surfaces

Think about it. Word of mouth is the best advertising.
How are your countertops holding up? Often the difference between a countertop that looks great for
several years and one that doesn’t is the sealer.

Unlike surface sealers, Stone Shield™ is a deep penetrating sealer that leaves a natural look and feel,
allowing the stone to breathe. Small molecules allow
for deep penetration and long-lasting protection of
the stone without leaving a surface film that quickly
wears off.

These surfaces need even more protection. That’s
why we offer Stone Shield™ Penetrating Sealer in two
versions. One is for traditional Polished Surfaces and
one for Porous Surfaces that need extra protection.

Your customer doesn’t know
It’s amazing, but most people do not understand that
stone is porous. Neither do they understand that
harsh supermarket cleaners can harm sealers.

Not all sealers are created equal
Stone Shield™ Penetrating Sealers are high performance, impregnator sealers for all natural stone. Stone
Shield™ is formulated with the latest solvent-based
fluoropolymer technology to protect against all oil
and water-based stains.

We test so you don’t have to
The manufacturer of Stone Shield™ Penetrating
Sealers constantly tests for real life hazards. We know
that you don’t have time to test and verify all the
materials you use. That’s why we offer the BraxtonBragg unconditional guarantee on the Stone Shield™
Penetrating Sealer.

• Latest solvent-based fluoropolymer technology
• Small molecules to allow for deep penetration
and long lasting protection of the stone
• High performing, natural look sealer that protects
against all stains
• Allows the stone to “breathe” properly
• Odorless
• FDA compliant solvent

Come See Us At
StonExpo Booth# B380

• Interior and exterior use
• Will not leave a sticky residue after application

For Polished Surfaces

For Porous Surfaces
Item # Description

Reg. Price

Sale Price

4453

Stone Shield ™ Penetrating Sealer, Quart

$34.95

$31.98

Item # Description
4450

Stone Shield ™ Penetrating Sealer, Quart

$21.95

$18.98

4452

Stone Shield ™ Penetrating Sealer, Gallon

$114.95

$103.07

4451

Stone Shield ™ Penetrating Sealer, Gallon

$59.95

$48.07

MADE IN THE USA

Coverage: 200-1,500 Sq. Feet/Gallon

Reg. Price Sale Price

Coverage: 1,000-1,500 Sq. Feet/Gallon

Hurry! Sale Ends December 31, 2011

Call 800-575-4401

BETTER!

Fax 800-915-5501

FA S T E R !
Visit www.braxton-bragg.com for Stone Shield Sealers

CHEAPER!
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CLASSIFIED AD GUIDELINES
ADS

NOT MEETING GUIDELINES WILL NOT
BE PUBLISHED.

•$30.00 per ad, per month. Ads may be
renewed by contacting the Slippery
Rock Gazette.
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is
submitted. Credit or Debit Card only. A
Credit Authorization Form is available
by fax, or download a PDF from the
Slippery Rock website.

•All faxed ads must be typed–No hand
written ads– No exceptions.
•Please review all your ad info before
submitting– NO refunds will be given
for ads that are submitted with the
wrong contact info or content and then
published.
•Ads may be submitted by fax to 800915-5501, (Attn: Stacie Wingo), email
swingo@slipperyrockgazette.net or use
the online form located at

www.slipperyrockgazette.net

2012 CLASSIFIED AD DEADLINES
AD SUBMISSION DEADLINE

ISSUE
JANUARY 2012

TUESDAY, DECEMBER 6, 2011

FEBRUARY 2012

WEDNESDAY, JANUARY 4, 2012
WEDNESDAY, FEBRUARY 1, 2012

MARCH 2012

For Sale
FOR SALE: Why buy used? New
bridge saw, full size, hydraulic lift
table & CNC controls. $99 per week
w/ lease. New & used granite equipment. Hydraulic tilt tables, 12 ft. x 12 ft.
bridge saws, sink machines & profilers.
Will ship & install if necessary. Call
with your needs 813-476-5386, 813634-3984 or email zpilotz@yahoo.com
_____________
FOR SALE: CMG Taurus Inline
Edger Profiler: Brand new, only 18
months old. Robust for heavy, fast edging. Showroom condition & currently in
operation. Low hours- less than 25. 208
3-phase w/ transformer. New $160,000,
selling for $95,000 OBO. You pick up.
Call
410-829-2352
or
email
mike@segergranite.com
_____________
FOR SALE: Used Italian “C” Frame
Stone Splitter, Steinex Igloo Model
480: 132 ton splitting force, 18.9˝ Blade
length, 17.72˝ Splitting Height. Unit has
984 hours and the asking price is
$41,000. Call André @ 518-499-0602.
_____________
FOR SALE: 2003 Wilson Saw 11–6˝
Gantry Saw, blade included, 2000 +/running hrs, 3 beam constr. on main
beam- 211 lbs. / foot beam, Mitsubishi
programmable controller on electrical
system w/ Maples keypad for programming several cuts per piece of rock, 60
hp. 3 phase main motor, Nylon wear
strips on raise & lower, 315 belt drive
trans., 2˝ case hardened ball bearing lift
screws on raise & lower, heavy duty
precision bearing housing w/ wear adj.,
rise & fall on saddle, 40˝ of runway per
side, 11-6 blade guard, auto gantry
indexing, block detection, rack & pinion
drive on cross travel & gantry, automatic forward, reverse, & down feed, pendant control push button station for
manual operations. Safety cutoffs on
water, amps, overtravel, & blade rotation. Serious inquiries only 724-2901969.
_____________
FOR SALE: Granite Shop closed and
everything must go! Great heavy-duty
bridge saw, older 6,000 lb. Clark fork-

lift, boom, clamp, fab. stand, A-frames,
routers, hand tools, transport rack, 14 ft.
open trailer, all display cabinets from
showroom with granite tops, plus stone
display racks, and much more! Will sacrifice for $45,000. Call 314-683-5436
for pictures and more details. Want to
sell as package but would consider selling saw separately.
_____________
FOR SALE: 2003 Marmoelettromeccanica Bridge Saw and Table, excellent cond. guaranteed, bought new from
Regent Stone Products, 15hp motor, 220
volts, 1,400/2,800 RPM, 3 phase, new
laser, auto and manual controls, digital
measurements readout, many more
extras: tilt mortar bed table locks in any
angle, digital readout, operates on air
and hydraulics. Available (for fee) to
have saw set up in your shop. Will load
saw and table on your truck. $27,000
OBO. Call Terry Hamby, 1-301-7391695, Hagerstown, MD.
_____________
FOR SALE: Too Good to be True!
Everything you need to fully
equip/expand your own fabrication
shop, including: Florida 3600 bridge
saw w/ rotating table, plus too much
other equipment to list (cost more than
$100K new). Will sell saw individually,
or will sell everything for $35K OBO.
Call 757-463-5700 x203 or 757-3284955.
_____________
Breton
Bridge
FOR
SALE:
Saw – Breakdowns? Convert Your
Breton Saw and never have to call
Breton again. For the price of ONE

READERS PLEASE NOTE:
The information contained in our
Classifieds section is provided by third
parties and not an endorsement of particular products, companies or employers.
The SRG® encourages all interviewing
employers to carefully conduct prescreening of all prospective employees, and purchasers of used equipment are encouraged
to use caution and common sense.

Breton visit, convert your Breton Saw to a
manual, computerless, problem-free saw
that will keep you running for many years.
Email: ConvertMyBreton@aol.com to
schedule an appointment. Prompt, courteous, worldwide service.
_____________
FOR SALE: Brownstone Quarry
Operation Closing- All Quarrying &
Fabrication Equipment being Sold.
Large quantity of blocks, slabs & cutoffs. Pellegrini TDD 100sg wiresaw,
Pelligrini SL76 slimline driller, Marini
quarry bar w/ dust collector, Benetti 92
block trimmer wiresaw, fixed wiresaw
for slabbing blocks, Terex 72-71 loader,
BE 40H Excavator, Dyanhoe 190-4 w/
forks/ bucket, Komatsu 40-1 w/ forks/
bucket, compressors, generators, hand
drills, bridge saw, much more. Email
brownstonequarry@cox.net
_____________
FOR SALE: Fabrication Equipment:
Achilli TFM3000ce bridge saw $7,500.
Oma hydraulic pump (2), Oma Auctor
CP99 profiling machine (2), Oma
Antarex bowl cutter (1), profiling bits
$7,500. Achilli hydraulic tilting slab
cart, $2,500, Hyster 5,000 lb. forklift w
boom & Abaco clamp $2,500.
Woodstock rolling I beam with Aframes at each end–comes w/ 2 ton Yale
electric lift & 1.5 ton manual lift $2,500.
A-frame pairs $50, slab racks with poles
$250. Call Bill 919-468-3733.
_____________

DEMO & CLOSEOUT
T OOLS & E QUIPMENT

BRAZILIAN STONE SPECIALIST
BUY

SLABS THE RIGHT WAY!

BUY STRAIGHT FROM THE QUARRIES
STEP BY STEP UNTIL THE SLABS
ARE DELIVERED TO YOUR DOOR. WE PROVIDE COMPLETE PEACE
OF MIND WITH PHOTOS & PHYSICAL INSPECTION OF YOUR ORDER.
WE GUARANTEE YOU’LL RECEIVE WHAT YOU ORDERED, INSPECTED
& TAGGED BY US. NO MONEY UP FRONT – PAY IN 90 DAYS AFTER
YOUR ORDER LEAVES BRAZIL. INSTALLMENT TERMS AVAILABLE.
AND SAVE.

WE’LL

GUIDE YOU

C
CALL
ALL A
ALBERT
LBERT AT
AT 918-249-0786
918-249-0786 OR
OR EMAIL
EMAIL ALBERT
ALBERT@
@MALFACINI
MALFACINI..COM
COM

• ON SITE TROUBLESHOOTING
• NEW

AND

FOR

PART MANUFACTURE

• VIDEO SAW AND MACHINE INSPECTIONS AVAILABLE
INVESTIGATE USED EQUIPMENT BEFORE YOU BUY!
• 15 YEARS

AS A

ON SITE REPAIR TO
CONTINENTAL US

TROUBLESHOOTING, FIELD REPAIR TECHNICIAN
WWW. FIXMYSAW. COM

CALL 423-506-6988 OR EMAIL DOUG@FIXMYSAW.COM
COM

979
Since 1
★

MEXTONE
CORPORATION

MOST MEXICAN STONE PRODUCTS★

Tiles, Cut-to-Size, Custom-Cut Architectural Designs, Columns, Fireplaces,
Fountains, etc. in Mexican Coquina, Crema Maya and Ticul

Visit our web site: www.mextone.com
Call Ricardo Toll Free Nationwide 1-888-919-9433
or email samples requests to ricardo@mextone.com

Stone Forensics.com
INSPECTIONS - CONSULTATION - EXPERT WITNESS
Stone Forensics is comprised of engineers, scientists, and geologists with an expertise in natural
stone installations and failures relating to natural
stone installations. Services range from specifying
consultation to providing expert witness testimony.

•Flex L3709 11,000RPM Demo Grinders (6) $19.95 •Assorted SS Sinks, Grids
& Accessories •5˝ Blackbird Cupwheels, Med. Grit (5) $25.18
•Weha 12˝ Supercut Blades (34) •Stone Pro RockBlock, $18.80
•Cyclone Demo CNC Bits, Various Profiles $25 ea. •Finger Bits Med. Bond
$19.95 (11) •14˝ Diamant-D Pro Series $102.30 (2) •Diamant-D 12˝ Type L

Visit www.braxton-bragg.com for Stone & Tile industry products

REPAIR

RELOCATION INSTALLATION

• COMPLETE MACHINE SHOP

Premium diamond tooling and equipment at
rock-bottom prices – Limited Quantities!

Call 800-575-4401 or visit DISCONTINUED — DEEP
DISCOUNTS page at www.braxton-bragg.com

AND

Stone Forensics
FOR

MORE

INFORMATION,
CONTACT:

321-514-6845 |

Consultants in Natural Stone
740 Nelda Ave
Palm Bay, FL 32907

WWW. STONEFORENSICS . COM

Visit www.slipperyrockgazette.net for our Online Classified Ads
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THE SLIPPERY ROCK CLASSIFIEDS
For Sale
FOR SALE: Entire Shop- Breton NC
400, Breton FK/NC 800 comes w/
Breton software, Breton CAD, Breton
CAM, inventory stone management –
the full works (includes camera & slab
stand), 3 Wood’s power lifters (heavy
duty, 2 brand new, never used) Park
Pro-cut saw (oldie but goody), Aitalmac
CNC router, Gorbel crane, Water
Treatment System, Atlas Copco
Compressor– all equipment in great
shape. Too much more to list 917-6899989, e-mail stoneman6228@aol.com
_____________

Equipment Wanted
Wire Saw Wanted- working or in need
or repair. Call Marc at 651-983-2429.
_____________

Business Opportunities
Granite Shop For Sale: Everything
needed for granite fabrication. New
state of the art building, not a retro-fit.
1-1/2 acres on heavy volume, 4 lane
commuting to & from Pittsburgh, PA
location. Turn Key operation. Call for
details 412-527-5705.
_____________

Quarry For Sale: Dimensional
Sandstone Quarry for Sale due to owner
health issues. Quarry located in North
Western PA. Wide range of colors from
browns to golds to whites; many brilliant
colors. Excellent material for slabs (4 ft. x
8 ft. slabs), fabricating & carving. Quarry
is set up for production w/ saws, splitter &
all equipment needed. Many loyal customers w/ excellent record of high-end
projects. Awesome business opportunity.
Serious inquires only. Call 724-282-6455.
_____________
Do You Want 10, 20, 30 + More Installs
Per Month? We can take you from
wholesale to retail and fill the void left by
channel partner’s drying up. We have generated over 2.5 million in sales for our
customers in 2010. Your phone can be
ringing in as little as 24 hrs. Call today
877-877-1916 or visit www.FireUps.com.
We are the Granite Marketing Experts!
Markets are exclusive. Call today!
_____________
Established Marble, Granite and Tile
Store- Importer and Distributor of
Ceramic Tile, also Fabrication Shop for
sale. Large piece of property with rental
income. Located in a great area of Long
Island, New York. Price $1.2 million for
Business, $3.3 million for property, rent
negotiable, quick sale for more information call the owner at 516-790-2810.
Rental property paid for everything.
_____________

NOVEMBER STONE CROSSWORD SOLUTION
We hope you have
enjoyed the challenge
of our Stone Terms
crosswords the past
months. Write and let
us know if the crossword is a feature
you’d like to see
continued in 2012!

Can you really fix scratches, chips and gouges in granite for less than $40?
Price Breakthrough for Stone Repair
Plexus Surfacing Adhesive provides a nearly invisible repair on granite, engineered stone, or other natural stone. Plexus will fix: scratches, chips, gouges, holes, cracks, and nicks. The repairs are permanent
and will not yellow, scratch, or fracture. Repairs are made in minutes.
Plexus uses a “Blue LED” to make a permanent cured bond just like
your dentist uses a UV light to cure modern fillings. Plexus has delivered a price breakthrough by packaging a single cartridge repair kit
(good for several chips and gouges) for less than $40. Compare this
to repair solutions that cost more than $1,000! And a 6-pack is
available for only $174.95!

YOU
SAVE4

Plexus Single Cartridge Kit includes
Blue LED light key ring.

$

5

3

Come See Us At
StonExpo Booth# B380
All Braxton-Bragg products carry a 30-day, risk-free, money back
guarantee. If you are not satisfied with your purchase, simply return
it for a prompt and courteous refund.

Stone Repair Made Easy
The repair process is simple: clean surface, apply adhesive, place curing
sheet, hold UV light over area for approximately 3 minutes, plane with
a razor blade, and buff. Easy, permanent, inexpensive.

Call Now –Sale Ends December 31, 2011
Item #

Description

17891

Plexus Single Cartridge UV Stone/ES Repair Kit

Call 800-575-4401

BETTER!

Reg. Price

Sale Price

$34.95

$31.45

Fax 800-915-5501

FA S T E R !

Visit www.braxton-bragg.com for Plexus products

CHEAPER!
Visit www.slipperyrockgazette.net for our Online Classified Ads
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4 Reasons Why Fabricators Say…
“Viper Polishing Pads Can’t be Beat!”

YOU
E
V
A
S 57
$

1

H
EAC

Familiar Quote
At Braxton-Bragg, this comment
about Viper® Polishing Pads is a familiar statement from fabricators.
Are Diamond Pads Really Different?
Year after year, Viper® is the industry
choice. Is this just dumb luck or is
there a reason?
4 Things to Look for in a Pad
1. Consistency is the primary reason
why the Viper® Polishing Pad is so
popular, but how is this maintained? It
turns out that Viper® Polishing Pads
are manufactured under precise computer controlled conditions from start
to finish. Nobody is just sprinkling
diamond powder at their own discretion. Computer controlled processes
produce absolute consistency, reliability and dependability. Viper® has it,
many others do not.
2. Quality is another key to Viper®
being the preferred polishing pad.

Diamonds with multiple cutting surfaces are the main reason Viper ®
Polishing Pads perform at a high level
from start to finish. Other pads start
out working well but quit on you
before the job is done, and yet appear
to still have life remaining.
3. Bond of a polishing pad is as critical as the diamonds used. The Viper®
Polishing Pad’s bond achieves a balance of flexibility and strength. Our
unique resin bond holds diamonds in
place until their useful life is exhausted, providing great pad life. The bond
also has good flexibility keeping the
pad in constant contact with the work
surface, even when polishing inside or
outside radiuses.
4. Price of Viper Polishing Pads is
the final piece to the puzzle. Combine
our unbeatable price with consistency,
quality and superior bond, and its no
wonder fabricators say, “Viper
Polishing Pads can’t be beat!”
®

Come See Us At
StonExpo Booth# B380
All Braxton-Bragg products carry a 30-day, risk-free, money
back guarantee. If you are not satisfied with your purchase,
simply return it for a prompt and courteous refund.

VIPER ® WET POLISHING PADS (ORIGINAL 7-STEP)
Thickness

Grit

Gloss Meter Reading

3.0mm

50

0

1. Smooth and fast polishing

100

2

2. High-quality diamonds with multiple angles are used

200

5

3. Computer controlled auto sintering system for consistency

400

10

4. Can be used at wide range of RPM, 1,500-5,000

800

30

5. Final buff can be skipped with good finish after 3,000G

1,500

70

6. High diamond content (3x more than competitors)

3,000

85

7. Polishes granite, hard marble, dark engineered stones,
glass and terrazzo

Buff

102

Item #

Description

Reg. Price Sale Price

4˝ Viper Polishing Pads Velcro™ Backed
®

1730

4˝ Viper ® 50 Grit, Lime Green, Fluorescent
®

$15.75

$14.18

1732

4˝ Viper 100 Grit, Red

$15.75

$14.18

1734

4˝ Viper ® 200 Grit, Yellow

$15.75

$14.18

®

1736

4˝ Viper 400 Grit, Light Blue

$15.75

$14.18

1738

4˝ Viper ® 800 Grit, Green

$15.75

$14.18

®

1740

4˝ Viper 1,500 Grit, Orange

$15.75

$14.18

1742

4˝ Viper ® 3,000 Grit, Pink

$15.75

$14.18

®

1744

4˝ Viper Final Polish, Black

$17.75

$16.18

1745

4˝ Viper ® Final Polish, White

$17.75

$16.18

$110.25

$99.26

1746

4˝ Viper

®

Set of 7, 50-3,000 Grit

Call Now—Sale Ends December 31, 2011

Call 800-575-4401

BETTER!

Advantages

Fax 800-915-5501

FA S T E R !
Visit www.braxton-bragg.com for Viper Polishing Pads

CHEAPER!
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THE POLISHED PERSPECTIVE

Tom McNall
Floor Restoration Contributor

Restoration on Crack
HEN I FIRST HEARD THE TERM
“CRACK SUPPRESSION MEMBRANE,” I ENVISIONED SOME
SORT OF WILE E. COYOTEINSPIRED TRAP SET UP BY THE ATF TO HAUL AWAY
INNER CITY DRUG USERS AND DEALERS INVOLVING A NET ATTACHED TO A HELICOPTER.
Notwithstanding, I still think that is a good
idea, but what Crack Suppression Membrane
actually is turned out to be a handy tool in the
stone trade’s arsenal.
Essentially in my experience in restoration,
CSM (I’m not going to type out the full
phrase/name throughout the article) is used
when we see one or more semi-straight cracks
in an installation. It is not something we can
apply over a stone to fix, it must be applied
under the stone. That means we have to remove
the stone to get to the crack before we can use
it. But let’s not get ahead of ourselves just yet.
Just what is CSM? The layman’s explanation
is that it involves covering a crack in the substrate with rubber cement, then applying a specially reinforced fabric over that, and then coating over the fabric with another layer of the
rubber cement. There are, however, dozens– if
not more – systems available that employ
slightly different methods and/or materials.
Why is CSM needed? Well, when I was taking a course on substrate and subfloor inspection to be a certified inspector, I learned a valuable lesson about concrete slabs. That lesson
was, “there are two types of concrete slabs:
cracked and about to crack.” The reasons for
this being true are endless: slab/earth under
slab settling; slab curing; extreme temperature
changes; poor mix; concrete doesn’t like us…
Either way, you end up with a crack in the
subfloor and it will always transfer up to the
stone and grout above. Why? Because unlike
rubber cement and fabric, stone tile and grout
will not bend, fold, expand and contract or shift
when the slab beneath it does (technically the
slab isn’t either, but it is separating or pulling
away on both sides of the crack).
Therefore, when the stone above the crack is
securely adhered to the subfloor on both sides
of the crack, it needs to “give” when the slab
does and it does this by telegraphing the crack
from the slab up through the setting bed and
stone above. CSM has a way of getting
between the two rigid surfaces like a marriage
counsellor and taking the sting out of the innocent stone on top, thus “suppressing” the crack.
Hence the name.
Now, in restoration, I have seen competitors
try to fill the cracks and move on. Well, guess
what? The cracks magically re-appear like
unwelcomed in-laws. This is because the fill is
usually just as rigid as the stone. You need to
pull up the damaged stone and count them as
waste because the odds of them being pulled
up, glued together and re-laid are just slightly
better then the odds on winning the lottery

and quick fix methods like tar and Kraft paper.
I hope you have found this primer on CSM
helpful and until next month, keep your stick
on the ice.
Tom McNall is founder and owner of Great

when you don’t buy a ticket. That means you
need to find a similar looking stone tile before
you attack the repair.
Once the cracked stone is up, you need to
clean the surface and smooth it as best you can
around the crack. For cracks that run horizontally through a row of tile, we will remove the
whole row and ensure we have at least 4-5
inches on each side (we prefer 6-8˝) of the
crack.
If the crack is closer to one edge of the tile
and you are dealing with 12˝ x 12˝ stone, you
may need to remove a second row. Cracks that
travel diagonally through the tile require that
you remove two or more rows of tiles on both
sides so that you can properly cover the crack
with the flexible membrane.
Once the membrane is down and the required
curing time is up, you can re-tile the area and
grout when appropriate. If this is a restoration
job, you may now have a row of tiles higher
than the rest of the floor (but not always). If
this is the case, you will need to grind the row
of tiles level with the rest, and refinish accordingly to the desired sheen.
Construction in this new millennium is moving fast. We are building bigger and faster.
Unfortunately, concrete is not curing or settling
much faster than it did 20, 30 even 50 years
ago. For that reason, construction companies
cannot wait to find out when and where the
next crack in a slab substrate is going to show
up, and instead opt to use CSM in an all-out
approach, covering the entire surface.
No matter what your situation, if you are
going beyond a quick repair (quick in the stone
sense, anyway) of one row of stone tile, I suggest that you be up to date on your regional
building codes for use of CSM as to what type
(waterproof, soundproof, vapor transmission)
and how much coverage you are required to
use, if any, for your situation. As well, use a
true CSM system and try to avoid the cheap

Visit www.braxton-bragg.com for Stone & Tile industry products

Northern Stone, an Ontario-based stone cleaning and restoration company servicing Ontario
and Chicago, IL. Tom also offers corporate
and private consultations as well as speaking
at conventions. He can be reached at
stone_rx@earthlink.net.

Top: Pull up the damaged stone and count them as waste. That means you need to find a similar
looking stone tile before you attack the repair.
Center: Clean the surface and smooth it as best you can around the crack.
Bottom: Once the membrane is down and the required curing time is up, you can re-tile the area
and grout when appropriate.

Visit www.slipperyrockgazette.net for this article and more
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TEXTURING
GRANITE 101

Filippo Emanuel
Tenax USA

OLDE NEW ENGLAND GRANITE TO
BE FEATURED ON THIS OLD HOUSE®
UESDAY, THE
13TH OF SEPTEMBER, SAW THE
CREW FROM THE

THIS OLD
HOUSE HARD AT WORK ON THE
BEDFORD PROJECT.
TELEVISION

HE

NATURAL EVOLUTION OF STONE

PROCESSING IS TO LOOK FOR NEW
AND

“DIFFERENT”

DESIGNERS,

FINISHES.

ARCHITECTS

THE
AND

TRENDSETTERS OF THE WORLD ALWAYS WANT TO
ACHIEVE SOMETHING DIFFERENT, SOMETHING THAT
DIFFERS FROM THE NORM AND HAS A CLASSIC

The most common and most effective procedure is to bring the surface to a regular 60-80
grit honed finish. This will eliminate any rough
surfaces and also open up the material to give
more grip to the brushes. Experience and testing has shown an optimum sequence of grits to
follow for best results:

STYLE BUT TRENDY NEW LOOK.

Experimenting with brushes and carborundum brought “river washed” and antique finishes on the market about ten years ago. It
worked great on softer stones, marbles and
travertine giving them a classy soft and warm
feeling compared to a cold polished effect or a
dull honed finish.
Transferring this experience into world of
granite tops was a costly and seldom successful
experience. The best results were achieved
with a combination of sanding, flaming, bush
hammering, water blast and a brush at the end
to smooth out the roughness of the first
processes.
In few cases this double processing achieved
a nice end product, although it was always very
costly and never succeeded in becoming mainstream look. Another major issue at a fabricator level was that the first part of the processing
was almost impossible to achieve and just the
carborundum brush would not even scratch the
surface of the edge, just leaving a slight reflective surface that was really not visually pleasing and was a disjointed style from the top.
After years of research Tenax finally came up
with a solution for antiquing granite. Using a
patented brush with diamond embedded in
both soft and hard plastic bristles, Tenax was
able to finally dig into the softer part of the
granite without any surface preparation, and
then increasingly pull out the color of the stone
until the right texture/finish was achieved.
Tenax named their innovative tooling Airflex
and Filiflex, and used in the correct sequence
they will let any fabricator achieve various different textured antique finishes like caress,
leather, river wash, and so forth.
Tenax brushes also come in different attachments/shapes so they can be used on manual
grinders, edge polishers, CNC machines and
floor polishing machines.

• Filiflex 36
• Filiflex 46
• Filiflex 60
• Airflex 120
• Airflex 220
Final finish is worked up using the Airflex
300. At this point you will achieve a very nice
antique brushed finish. After this finish it is
actually possible to increase the gloss and
bring the finish to a polish (still maintaining the
textured effect). This finish is often referred to
as “caress” finish but there are different trade
names in use depending on the manufacturer of
the stone.
For a caress finish, Airflex Lux brushes are
needed, 400-600-800 grit. The next step
involves using special soft, fine-grain diamond
abrasives called Fusion G that will bring up the
shine to a complete polish.
Lately a new type of brushes have appeared
on the market. They look almost identical to
carborundum brushes, but have diamonds in
the filaments. Tenax recommends their use on
very hard granite and stone to help the texturing on the very first grit of the process (usually
just grit 35 and 46 are necessary) and then to
finish off with the Airflex/Filiflex sequence
described above.
Trying to finish the sequence with just the
diamond filament brushes usually produce a
very harsh and deeply scratched kind of finish,
very different from the smooth, clean and
warm look the Airflex and Filiflex brush will
achieve.
A lot of different sources are available to
learn more about the techniques of achieving a
good finish. Youtube has a couple of interesting
videos on how to use and what to expect from
them, and the www.Braxton-Bragg.com and
the Tenax website both feature product video
demonstrations.

Visit www.braxton-bragg.com for Tenax Airflex products

SHOW

A nearly three hundred-yearold historic Bedford, MA home
was getting a facelift – including
a giant piece of granite with as
much rugged character as the
house itself.
Episodes of This Old House,
which air on PBS stations
nationwide, feature renovations
of historic homes. The This Old
House Bedford Project series
premiered last month on PBS.
The episode featuring Olde New
Once the landing and steps were selected, Olde New England
England Granite will air nationGranite coordinated delivery and installation with the film crew.
ally on Thursday, December 15 This material was selected as the three front entry pieces.
(check local listings or
www.thisoldhouse.com/tvschedule for dates pieces. The largest is the 4´ x 7´ landing which
and times in your area).
was cut from an enormous 4 ½ ton pier block
“This Old House came to our ‘Granite Farm’ reclaimed from the historic Essex-Merrimac
in search of a Cape Ann or Rockport Granite Drawbridge piers, constructed in 1882.
landing with matching steps,” explained Biz
This reworked piece of granite’s consistent
Reed, COO and Executive VP of Olde New and user-friendly sawn and thermaled surface
England Granite. “The homeowners, Joe and makes it the best of both modern and classic
Rebecca Titlow really wanted a dark, aged worlds – a flat, serviceable all season top along
material that would be in keeping with the age with their aged and weathered sides kept intact
of their home…and we were able to find some- for that real antique look.
thing that worked for them.”
For additional information about reclaimed
Once the landing and steps were selected, granite, “The Granite Farm,” and on how you
Olde New England Granite coordinated deliv- can benefit from the products and services
ery and installation with the film crew. This offered, please log on to the website at
material was selected as the three front entry www.oldenewenglandgranite.com.

MAID IS A LITTLE TOO MERRY
MODERN ART INSTALLATION VALUED AT

(EURO) 800,000 ($1.1

MILLION) WAS DAMAGED AFTER AN
OVERZEALOUS CLEANING WOMAN
SCRUBBED AWAY A PATINA INTENDED TO LOOK LIKE A DRIED RAIN
PUDDLE, A

DORTMUND

OFFICIAL

SAID.

Martin Kippenberger’s “When
it Starts Dripping from the
Ceiling” remains in place at the city’s Ostwall
museum, despite the damage sustained earlier
this month when a cleaner scrubbed away the
painted puddle beneath a rubber trough placed
under a stacked tower of wooden slats.
The work by Kippenberger, a German-born
artist who died in 1997, was on loan to the
museum from a private collector, who agreed
that it should remain on display despite the
incident, said Dortmund city spokeswoman

Dagmar Papajewski. In the meantime, insurance adjusters are assessing the damage.
It has not yet been decided whether the patina would be restored, or if the artwork would
be left in its newly “cleaned” condition, Papajewski said.
“It will be up to the collector to
decide,” Papajewski said. “We
can’t consult Kippenberger about
it.”
Papajewski said the company
that employed the cleaning staff had instructed them to stay at least 20 centimeters (8 inches) away from the artwork and it was not clear
why the patina had fallen victim to the
woman’s over-zealous scrubbing brush.
“This company has been working with us
since last October,” Papajewski said.
Kippenberger’s works have been displayed
at New York’s Museum of Modern Art and
London’s Tate Modern.

Visit www.slipperyrockgazette.net for these articles and more
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Now YOU can solve a $200 problem for only $4
and we’ll send you a FREE sample to prove it.
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Now with 28 more holes to fit European models!
Michael Peay, a veteran home builder with 30 years
of experience that includes hundreds of kitchen
installs, was continually confronted with a nagging
problem—mounting the dishwasher. Out of frustration, Michael Peay invented and patented the
solution.
Installation Problem
Why is installing the dishwasher always on the
punch list? There are many reasons; after all, who is
responsible for this task? Is it the granite guy, the
plumber, the appliance delivery man, or the general
contractor? If the granite installer is responsible
and the dishwasher is on site, there is no problem,
but many times this is not the case. So in order to
preserve your good name and reputation it means
an expensive return trip to install the dishwasher.

Installation Solution
Can $4.10 solve this costly return trip? The answer
is YES! It is estimated that it could cost nearly
$200.00 in time, labor and fuel to pull someone off
another job for this one chore. There is no need for
the dishwasher to be on site and you can install
before or after the countertop is installed. And it is
designed to fit all standard dishwashers and install
them correctly.
Easy To Use
The E-Z Dishwasher Bracket can be installed in 2
minutes and is a permanent solution. If the dishwasher is not installed or not on site, simply fasten
the E-Z Dishwasher Bracket to the cabinet with the
hardware supplied, apply silicone to dampen the
sound, and install the granite. As simple as that,

your job is done, with regard to the dishwasher.
If the dishwasher and countertop are already in
place, simply bend the tabs to fit in between the
cabinets, apply silicone, put in place and fasten with
the hardware supplied.
No More Call Backs to Install a Dishwasher!
This solution seems so simple, the only question
you’ll ask is, “Why didn’t I think of this?” This
product really works, and we’ll prove it to you.
We’ll give you a FREE E-Z Dishwasher Bracket.
We guarantee that you’ll agree this is a real $4.10
solution. Call Braxton-Bragg and never have to
make that expensive return trip again. Our knowledgeable sales staff wants to let you know “you have
a friend in Tennessee” and we listen to you. Count
on Braxton-Bragg for all your installation needs.

Call today! Toll free 1-800-575-4401
Offer extended due to popularity! Call and receive a FREE E-Z Dishwasher Bracket!
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Item #

Description

10565

E-Z Dishwasher Bracket, Mounting Screws Included

Everyday LOW Price
$4.10

Watch an actual install at www.braxton-bragg.com

CALL

FOR

E
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LE!
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“We use them when the dishwasher is not on site. Works
great, no return trips.”

Our Quality Guarantee
We are so confident of our quality that
we offer a 30-day, risk-free, money-back
guarantee for our entire product offering.
If you are not satisfied with your
purchase, simply return it for a prompt
and courteous refund.

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

MADE IN THE USA

Call 800-575-4401

BETTER!

Fax 800-915-5501

FA S T E R !

CHEAPER!

Visit www.braxton-bragg.com for E-Z Dishwasher Bracket
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THE ART OF STONE

Peter J. Marcucci
Special Contributor

One Fabricator’s Solution for Success
HE

CHALLENGE OF BRINGING A

COMPANY FROM SMALL TO LARGE,
PROFITLESS TO PROFITABLE AND
SOLIDIFYING ITS POSITION IN A
CHANGING MARKET CAN BE A DAUNTING TASK.

TO

NOT ONLY SURVIVE, BUT PROSPER TAKES

GUTS, DRIVE AND DETERMINATION.

ROBERT AND
IRINI KROLIKIEWICZ, OWNERS OF INTERNATIONAL
ARTISTIC STONE INC., SARASOTA, FL, POSSESS
ALL THOSE QUALITIES.
Since the 1950s, Florida has been a real
estate growth machine and Sarasota offered the
perfect recipe for development: a heaping teaspoon of retirees, a dash of working class, and
two cups of the rich and famous. Add a pinch of
Ringling Brothers Circus performers and—
voila—you have a fabrication-rich environment.
After emigrating from Poland to America in
1991, Robert and Irini have been carving their
way into the 21st century, taking sculpture and
fabrication over the top. “We came to Sarasota,
Florida in the mid nineties,” Robert says with a
smile on his face. “Having done our homework
before moving here, we knew that construction
was everywhere. Homeowners were clamoring
for natural stone products to gentrify the old
and embellish the new.”
Robert paused before continuing in a more
serious tone. “It wasn’t easy but we kept on
pushing day after day. The hours were tough,
the heat even tougher, and by the end of each
day we were tired. But I loved carving and my
wife and I knew that a sculpture and fabrication
shop would flourish. We were in the right place
at the right time. The money was coming in and
the product was going out.”
Robert stated that in 2002, an abundance of
select and exotic slabs with saturated colors
and rich flowing veins became available. The
granite rush was on. As granite popularity
increased, inventory had also increased in lockstep to meet their customers’ demands.
Gone, for the most part, were the days of
easy materials to work with. Homogenous granites like Absolute Black, Emerald and Blue Pearl,
Bianco and Baltic Brown were still popular but
had taken a back seat to the newer varieties.
As we were touring the shop looking at his
well-oiled bridge saws, spotless edge machines
and a home built “passive” water filtrations
system, Robert shared his views on the changing times. “By 2004, our customers had
become more educated about natural stone and
began to demand a better final product.
“Unfortunately the new select and exotic
slabs were making seams, splashes and laminates difficult to work with. If the seam of two
adjoining countertops weren’t at least close in
color, it stuck out like a sore thumb. Customers
were becoming very difficult to please.
“The other variable was that not only had the
Florida housing bubble inspired growth, it also
sparked an explosion of start-up fabrication
shops. Competitive pricing became key to stay-

Above sequence: Andrzej Nowak, a long-time employee of International Artistic Stone, splits a large limestone block in half with feathers and wedges in
preparation for cutting on their PROMEC 1600 block saw. The round towers in the background are one of two home-built (passive) water recycling
systems that yield an honest 240 gallons per-minute, allowing the simultaneous use of two PROMEC block saws and a GMM lathe machine (page 42).

ing in the game.
“As these problems increased,” explained
Robert, “we began to think long and hard. We
had always known that a quality product and
customer service was what set us apart from
the competition–but the competition was getting tough. We had to do more.”

Staying Ahead of the Curve
According to Robert, a small percentage of
business was being lost due to lower prices
from competitors within their 60-mile market
radius, and more was needed to stay competitive. “My wife and I knew we needed a more
aggressive pricing policy and [had to] still keep
a good bottom line. After giving a bid, we waited a few days and then called the customer to
find out where we stood.

Visit www.braxton-bragg.com for Stone & Tile industry products

“If there was any indication that we were getting priced out of the job from a competitor, we
immediately responded by sharpening our
numbers, adding a little extra something or
reassuring them of our continued commitment
after the sale and installation.” Being fully capitalized with no leverage (a core principle from
the beginning) has been a big part of their success. “It gives us the confidence to tell a customer ‘we are here today, we will be here
tomorrow.’”
Robert went on to say, “By 2005, we were
bringing our slab customers into the shop to do
material approval and a formal layout on their
slabs. When they arrive at our shop for a handson kitchen layout, the slabs are waiting next to
each other with a well thought out pre-plan
using templates that we made at their home.”

He continued, “We usually begin by immediately pointing out any flaws, cracks or blotches. We then move on to show matching seams,
splashes, and when possible, offer a cascade
effect from the high bar, down the splash to the
lower counter top, all the while trying to keep
their favorite area of the slab in the focal point
of the room.
“We realized involving the customer from
the very beginning and pointing out all the possibilities was the best thing to do. By giving
them a clear vision of what is possible, we have
now gained the clients’ trust, and when the
installers knock at the door, they are welcomed
in with high expectations. This level of customer service also makes the clients’ designer
look good.”
Continued on page 41

Visit www.slipperyrockgazette.net for this article and more
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One Fabricator’s Solution for Success
Continued from page 40

Above: With a fan at his back, Chris (Krzyztof) Onysk cuts slots for fiberglass reinforcement rods in
a potentially weak area of a slab countertop. For safety reasons Robert and Irini insist that all cutting and grinding be performed outside–an easy solution in the Florida climate, even in November.
With 5 full-time employees trained in every phase of production, I.A.S produces an average of 4-120
sq. feet. of kitchens per week.

The Big Decision

The Future

In 2008, after many years of pricing and
after-installation follow-ups, Robert became
aware of another opportunity. He saw that the
needs of his hi-end customers for things like
limestone balustrades, columns and fountains
were being met by manufacturers from out-ofstate, and after much thought, decided to create
a machine-line to fulfill those needs on a local
level.
When we asked Robert about what this took,
he said this. “We made the decision to diversify even more so we weren’t as dependent on
slab fabrication and sculpture. The market had
become a cut-throat environment, and we
refused to low-ball our prices just to keep the
doors open. Diversification was needed to keep
our prices up, and dimensional components
made from limestone seemed to be a natural
solution to help us keep our margin. With more
to offer our clients, we could provide one-stopshopping, as well as, increasing our bottom
line.
“By 2009, we were still doing all of our limestone work with a few hand tools and lots of
sweat, but had made enough money to pay for
some much needed new equipment.
“We ordered two PROMEC special order
block saws from Poland, and a GMM lathe
from Italy, which allowed us to purchase bulk
amounts of large dimension limestone, giving
us the flexibility to cut or spin blocks as needed, to give our customers a quality product and
quicker turnaround.”

For the last two years, Robert and Irini have
been perfecting a wholesale program to give
smaller out-of-town shops the ability to offer
their customers large dimensional limestone
components of first quality.
“We are now shipping our finished limestone
around the country to other fabricators who
don’t have the equipment to manufacture but
do have the market for these types of products.
They are steadily using us to produce for their
customers, and our wholesale has been growing by seven to nine percent each year since we
started.”
At the time of Slippery Rock Gazette’s visit,
Robert was still using stick templates as needed for kitchens and vanities, but did indicate
that jumping into digital templating is probably
in his future as soon as his slab production line
can be all digital.
“In my opinion,” he explained, “with digital,
you either need to be fully in or fully out, from
templates to finished product. The middle of
the road just isn’t efficient and doesn’t make
sense.”
He goes on to say, “In the next few years
when fabrication volume does increase and the
demand is there, we will make the investment
in new digital machines and digital templating.” Robert then said, “Our near future plans
definitely include a seven axis CNC for doing
mass production limestone for our large scale
customers.”
Continued on page 42

Visit www.braxton-bragg.com for Stone & Tile industry products

Top: John Smith wet polishes a backsplash edge while a well-maintained Montresor 740 edge
machine stands ready for larger edge jobs.
Above: International Artistic Stone’s home-built (passive) water recycling system yields enough flow
to run machinery with serious water demands: PROMEC block saws and a GMM lathe. A second,
smaller system provides water for their bridge saw, and polishing and cutting stations.
Below: Being put through its paces by Thomas (Tomasz) Rosienneik, their “small” PROMEC 1600
custom saw, (shown here with a 56˝ blade) was purchased from Poland in 2009 to handle smaller
cut-to-size pieces of limestone such as balustrades, planters and relief sculpture.

Visit www.slipperyrockgazette.net for this article and more
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Continued from page 41
Among International Artistic Stone’s more
recent large scale work is the manufacture and
installation of countertops, columns, stairs,
veneers and balustrades in a $26 million Sarasota
home, as well as another local $17 million home.
Currently, International Artistic Stone is working on samples for a sizable statuary contract for
a winery in northern California, as well as keeping up with their local fabrication and dimensional stone contracts.
When asked what other ways he’s been supplementing his company’s cash flow, Robert
replied, “Last year we began looking for other
types of work needed by our clients while visiting their home for a follow-up of our completed
work. Things like sills, thresholds, floors and furniture are all things that we know our clients will
need before they move in.
“We casually ask a few questions– then offer a
few solutions and the client usually replies, ‘I

hadn’t thought to ask you. Please give me a
price.’” Robert also stated that his sales people
are continually developing better relationships
with local builders, designers and architects
and when volume increases, he will then commit to more containers from overseas.
He also expects an increase in carving contracts and stated that his eight current employees will not be enough in 2012, and he plans on
hiring at least two more people.
When asked what changes might come next
in this teetering economy, Robert answered,
“We’re not sure, but we’re ready to face it head
on. Our machines are good–our people are
great and I know we’re on the right track. And
there’s one other thing: there is nothing like
natural stone–period.”
Peter Marcucci is a 25-year senior fabricator
at European Marble Co., Inc. Sarasota, FL. Send
any comments to pjmgsxr@aol.com.

Above: Robert used Vermont Danby marble to create this hand crafted (reproduction)
of a Baroque period fireplace surround.

Inset, Right: A GMM ROTO 150 lathe compliments International Artistic Stone’s machine line, giving the
company the ability to turn custom-sized columns, balustrades and fountains up to 138 inches long and 36
inches in diameter.
Below: To fulfill large contracts in a timely manner, I.A.S purchased a PROMEC 3000 custom block saw in
2009. According to Robert “Being able to stock and re-size our own limestone was key in our acquisition
of larger scale jobs.” The 10-foot blade this machine uses is not your standard fabrication shop tooling!

Visit www.braxton-bragg.com for Stone & Tile industry products
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Now You Can Repair and Restore a Granite or Engineered
Stone Countertop Surface to Its Original Luster!

Polishing Pro System
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Each Kit includes:
• Three 6˝ Polishing Pads
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Hook and loop-backed Polishing Pro pads
fit a standard variable speed grinder fitted
with a 4˝ rigid back up pad.

• Three 3˝ Polishing Pads
• One each: 68 Gram Jars of 6,000, 8,000,
and 14,000 Grit Compounds

HAVE YOU EVER DAMAGED A
COUNTERTOP DURING INSTALLATION?
Steve Anneker, a west coast fabricator with
more than 20 years experience, did and
that’s what led him to invent the Polishing Pro
System. A blade carelessly dragged across
the surface of a very expensive granite
countertop ruined the profitability of a job
and drove Steve to find a solution.
No existing polishing pad or twist lock system
can completely repair or bring back stone to
its original luster. Steve did not give up, and
after 10 years of perfecting the process,
Polishing Pro System was brought to market
and is now available from Braxton-Bragg.

SEEING IS BELIEVING!
The Polishing Pro System was demonstrated
at the 2011 Coverings in Las Vegas. Visit
www.braxton-bragg.com for a complete
video demonstration of how the Polishing Pro
System works. You owe it to YOURSELF to find
out! No special tools needed. Just use your
own variable speed grinder/polisher.

If you are a stone professional, you know
how costly a scratch on a granite countertop can be. Using the Polishing Pro System,
along with diamond polishing pads, YOU
can eliminate unsightly scratches and
restore the granite back to a brilliant, factory
shine!

Come See Us At
StonExpo Booth# B380

This system is NOT merely a “top-coat” finish.
Many of the products on the market today
are nothing more than a surface shine—a
temporary finish that needs to be re-applied
like waxing your floor or car.

“I can’t imagine better customer service
and promptness from a company.
Braxton-Bragg is outstanding. Your pads
and compounds work flawlessly.”

Call us today for more details
on this revolutionary product!

Greg
Great Barrier Coatings
Paso Robles, CA

Call Now –Sale Ends December 31, 2011
MADE IN THE USA

All Braxton-Bragg products carry a 30-day,
risk-free, money back guarantee. If you are
not satisfied with your purchase, simply
return it for a prompt and courteous refund.

Item # Description

Reg. Price Sale Price

57001 Polishing Pro System Total Restoration Kit

$385.00

$347.00

57009 Polishing Pro System Total Restoration Kit
Add On for Engineered Stone

$149.95

—

Call 800-575-4401

BETTER!

Now YOU can repair
Engineered Stone
surfaces!
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Fax 800-915-5501

FA S T E R !
Visit www.braxton-bragg.com for Polishing Pro ES

CHEAPER!

BETTER!

FA S T E R !

MADE IN THE USA

CHEAPER!

800-575-4401

Sink Cut-Outs in 8 Minutes!
The Fab King can cut out any sink shape
using a template (which means no mistakes and precise dimensions) in as little
as 8 minutes.

Full-Size Bed
Unlike smaller solutions, the Fab King fabrication bed offers a full 114” of linear
travel and 30” of gantry travel.

Real World Designed
Nobody knows a machine like a repairman. The designer of this machine has
more than 20 years’ experience in the
stone industry. Much of that time was
spent trouble shooting and repairing
stone equipment. 220 volt, single phase
power and off the shelf components
guarantee maximum uptime.

Wow!

Strong Backbone
Unlike other radial arm machines, the
solid frame will not flex when the motor is
under load. Edge profiling requires a solid
structure and the Fab King delivers it with
4” industrial strength steel square tubing.

The Swiss Army Knife Approach
The Fab King combines the functions of a
router, a drill press, an in-line back splash
polishing machine, and top polisher, a
radial arm sink cut out machine in one.
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18,900.00*

LOW Intro Price

All Braxton-Bragg products carry a
30-day, risk-free, money back
guarantee. If you are not satisfied
with your purchase, simply return it
for a prompt and courteous
refund.

Quick Set-Up
If it’s delivered in the morning, you’ll
be producing countertops by
lunch. Unlike CNC machines, you
don’t need long training programs
and you won’t waste stone trying to
figure out how it works.

*Call for Equipment Leasing Options

F.O.B. Knoxville, TN

Fab King Work Center

Item # Description

Profile Without Tears!
Unlike radial arm machines which
can deflect 3/16” when fully
extended and prevent true edge
polishing, the Fab King cantilevered
frame design presents a square
and true tooling surface. You can
use all of your favorite router bits. No
need for a Plexiglass scratch guard.

Offer the Latest “Leather” Surface
Without Spending Big Money
No need to inventory special slabs,
with Viper® Diamond Antiquing
Brushes you can offer the latest finishes without the wait and expense
of specials orders.

PRSRT-STD

U.S. POSTAGE PAID

!
NEW

A Back Splash Machine for Free!
A bonus application is that this is the
easiest back splash polishing system
yet developed. The travel head
runs true horizontal to insure a flat
edge polish. You can use the 3-Step
Viper® Pad to obtain the fastest finish yet.
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PERMIT #255
KNOXVILLE, TN

Visit www.braxton-bragg.com for the Fab King

4100 A PPALACHIAN WAY
K NOXVILLE , TN 37918

Save Your Core Bits!
It will drill holes in seconds without
wobble and extend the life of your
core bits.

The Fab King cuts sink holes, profiles edges, and drills holes

Why clutter your shop when ONE machine does it all?
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