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I just love engineers who think 
they know everything about 
stone installations. Now, I 

don’t need any emails from engi-
neers because I consider myself 
a stone forensic engineer, but I 
get a big laugh every time I am 
up against an engineer in court. 
The following example is a 
recent court case where I encoun-
tered a misinformed engineer.

I hopped in the ole Woody and 
headed over to the courthouse 
to testify as an expert in a stone 
floor installation case. I was hired 
by the homeowner to inspect an 
installation that was hollow and 
loose. Without going into the in-
spection process, in a nutshell, the 

The Stone Detective

Frederick M. 
Hueston, PhD
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Working in Michigan’s Upper Peninsula Means 
Big Advantages and Unique Challenges 

installation had to-
tally debonded. Tiles 
were popping off the 
floor as if they were 
just set in sand. 

The installer hired an engineer-
ing firm to do an inspection and 
their conclusion was the floor was 
set within industry standards since 
there was 100 percent coverage on 
the back of the tile. This was going 
to be interesting. I couldn’t wait to 
hear what they were going to say 
on the stand. 

I arrived at the courthouse and 
began my search for courtroom D.

Please turn to page 8

Peter J. MarcucciThe Mammoth Granite 
story begins just prior to 
the year 2000. Matt and 

Julie Hoffmeyer, who operate 
this small, successful enterprise in 
Escanaba, Michigan, had decided 
that the cost charged by locals to 
fabricate their own granite dream 
kitchen was a bit too pricey. 
Undeterred, the couple took the 
initiative and did it themselves. 
Things just snowballed from 
there, recounts Matt Hoffmeyer: 

“Our company began while 
we were building our house in 
1999. Julie and I wanted granite 
countertops, and the closest place 
we could get them was in Green 
Bay, Wisconsin. Back then, those 
tops priced out at over $12,000. 
Today, for the same size kitchen 
and same material, our company 
would charge between $6,000 and 
$7,000. It was crazy what they 
were charging! 

“So we shopped around and 
found a family-owned fabri-
cation company called Khouri 
Granite LLC., located in Sudbury, 

Ontario, Canada. My brother-in-
law also wanted a granite kitchen, 
so I did the templating on both, 
took them to Khouri Granite, and 
they fabricated them. It was a 
seven and a half hour drive each 
way going through customs, and 
then we’d install them. George 
Khouri later approached us with 
the idea that maybe we’d like 
to do installation as a business. 
At the time, I was a union brick 
mason and had worked with stone 

Please turn to page 7

One of the biggest lessons I 
have learned owning and 
running a small business is 

that it definitely is not for the faint 
of heart! It takes patience, perse-
verance, negotiation skills, tact and 
cheerleading (support), and I haven’t 
even started talking about custom-
ers yet – this is just the daily chal-
lenge when dealing with employees!

Although there are a few shops 
where women are involved, it is still 
a male-dominated industry. 

And I admit that bruised egos, hurt 
feelings and an overabundance of tes-
tosterone have often left me wonder-
ing if I was running a business or a 
daycare center! As an employer, I am 
always looking for good workers, but 
sometimes I tend to forget that not 
everyone plays well in the sandbox 
with others. But I have to admit that 
sometimes we get surprised when we 
least expect it.

One day not long after Mark 
started, he and my original fabrica-
tor (Kevin) got into a pretty nasty 
confrontation. Please understand my 

Jodi Wallace
Owner, Monarch Solid 
Surface Designs

There’s No ‘I’ in Team

fabricator has some good traits – he 
shows up every day on time (most 
days early), and rarely misses a day 
of work. Regardless that he seriously 
makes me crazy I know no matter 
what, he always has our shop’s best 
interest at heart, and does his best. 
But he was also a constant com-
plainer and whiner, habitually threat-
ened to quit when he didn’t get his 
way (which after awhile we just said 
“OK”), and considered himself a se-
rious journeyman back when he was 
mediocre at best. But I also know if l 
needed something he was always the 
first to volunteer. (The man is a walk-
ing contradiction!)

I never quite got the whole story 
of what transpired, but the gist of it 
was that Kevin and Mark didn’t see 
eye-to-eye on a template Mark had 
made. Kevin (not known for having 
any filters), rudely told Mark what he 
had done wrong. 

From left to right: Harrison Hoffmeyer holding Penelope Squirrel (their 
Boston Terrier mascot), Matt Hoffmeyer, Julie Hoffmeyer and Terry 
Hoffmeyer. Below: The small but neat showroom features sixty 12 inch by 24 
inch color samples displayed on two walls, while basics like Ubatuba, Venetian 
Gold and Verde Peacock fill a third wall.

on some fireplace brick jobs.”
By 2005 it got to the point that 

it was too much work for Matt 
and Julie to continue to trans-
port countertops fabricated in 
Canada, and they began doing 
their own fabrication. Soon 
after, in 2006, they opened the 
doors to Mammoth Granite. “So 
that’s how it started,” contin-
ued Matt. “Things were rolling 
pretty good from 2006 to 2008 
until the collapse of the economy. 
Fortunately, we’ve stayed busy.”

Shop www.braxton-bragg.com for Stone & Tile industry products Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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The Mammoth Facility
The “everything under one 

roof” building is a conservative 
2,400 square feet, with the show-
room tucked into 616 square feet. 
The showroom, managed mostly 
by Julie, features 60 12-inch by 
24-inch color samples that fill 
two walls, while basic granite 
samples like Ubatuba, Venetian 
Gold, Verde Peacock fill a third 
wall. Strategically placed vi-
gnettes serve to inspire custom-
ers, while thoughtfully positioned 
seating is available for customer 
consultation. 

The 1,800 square foot shop, 
amply staffed by fabricators/in-
stallers Terry Hoffmeyer (cousin) 
and Harrison Hoffmeyer (son), 
houses a minimum of tools and 
equipment: a radial arm polisher, 
rail saw, two work benches and 
a forklift with Braxton-Bragg 
Hercules boom to move large 
pieces in and out. There’s nei-
ther CNC nor edge machine in 
the house. No bridge saw, either. 
Impossible, you say? Not so, said 
Matt. 

“We keep it simple to keep over-
head down. We saw with a Blue 
Ripper rail saw on a tilt bed con-
crete table. It’s amazing just how 
simple you can do things if you 
want to!”

 One kitchen and a few vanities 
per week is the average workload 
with 80 percent of Mammoth 
Granite’s edge work being eased 
both top and bottom. They do, 
however, offer ogee and full bull 
nose. 

“We use our electric router 
for bull nose and ogee, and then 

polish by hand. Occasionally, 
some customers want fancy 
edges, but most people like our 
standard eased edge. We don’t 
get much commercial work here, 
either. I have bid projects like 
that but we’ve never gotten one 
of those bids.

“Some customers come in 
with a print out from the big box 
stores,. They price by the square 
foot, but then there’s a cutting 
charge, sink hole charge, polish-
ing charge, backsplash charge and 
a mileage charge. These charges 
keep adding up. I find that the 
people around here appreciate 
just one simple price. Most of 
our jobs require just a square foot 
price per material installed with 
our standard edge, one sink hole 
cut and polished. We keep it as 
simple as we can keep it.” And it 
works for Mammoth Granite.

Please turn to page 38

Mammoth Granite

Continued from page 1 Service is Key
Mammoth Granite services the 

entire Upper Peninsula, includ-
ing Mackinac Island. 60 percent 
of these homes are considered 
upscale, but small (1,500-2,500 
square feet) in comparison to 
other upscale areas throughout 
the US. 

Matt continues, “The Escanaba 
population is only 12,000, so you 
have to be willing to travel. We 
do a lot of retirement homes and 
summer homes — many from 
the Detroit and Chicago areas. 
Some moved from here, and now 
they’re coming back and building 
homes costing in the $500,000 
price range, on one of our lakes 
or rivers.” 

Matt and Julie additionally 
offer after-the-sale maintenance 
and supplemental work such as 
core drilling for adding a water 

purification tap, as well as repairs. 
“Sometimes I’ll get a call to go 
and look at damage for insurance 
claims, and give an estimate, but 
usually it’s due to something that 
the homeowner did, like drop a 
bottle or glass off the top shelf 
and chipping an edge. But I al-
ways tell them that a repair is a 
repair, and not a magic wand. 
Most of the time they’re happy 
with the repair. If it’s one of our 
customers, many times, I won’t 
charge them.” 

Addressing a Unique Set of 
Problems in Cold Country
Matt continues: “We can have 

summer days in the 90s just like 
anywhere, but in the wintertime 
we’ll have days that can be minus 
30 degrees. So what we see–and 
it’s not every house that it hap-
pens in–because of the expansion 
and contraction of the exterior 
walls between summer and win-
ter, cabinets will shift and cause 
seams to separate. 

“We have a customer (we didn’t 
do her granite, someone else did 
in the late 90s) who has a seam 
in her kitchen that I’ve fixed 
three times. It’s always the same 
seam and it always happens in the 
spring when it starts to warm and 
thaw and the frost heaves up the 
ground. There’s just something 
about that house, on that particu-
lar side, that moves when the sun 
shines on it. The last time I fixed 
it was five years ago, and it held 
for a quite a while, but I saw her 
a few weeks ago, and she said the 
seam has come apart again. The 
other seams along the interior 
walls have never had a problem.” 

The remedy? Well, first off, it 

really has to do with the type of 
construction and how the house 
was built. It also depends on the 
time of year that he puts the coun-
tertops in, Matt explained, adding, 
“If we install in the wintertime the 
house is going to move when the 
thaw comes in the spring — that’s 
just the way it is. We also secure 
the majority of our seams with 
silicone, which allows the coun-
tertops to flex with the expansion 
movement. We do epoxy some 
seams, but that is only in certain 
situations and when the customer 
requests it. Most people up here 
are fine with a silicone seam, but 
some folks that come here from 
the bigger cites want their seams 
epoxied.” If that’s the case, cus-
tomer education and giving them 
the option is just part of installing 
in a unique and challenging envi-
ronment, Matt says.

When templating an exterior 
wall that might shift, Matt pays 
special attention to backsplash 
length, but as for countertop seam 
placement, he uses as few seams 
as possible. 

“We don’t like to hack-up a 
kitchen with a lot of unnecessary 
seams. I’ve seen other companies 
do that, and it tells me that it was 
the only way they could cut the 
countertops without buying an-
other slab. To avoid doing this, 
when I’m pricing the job or when 
measuring, I’ll price in another 
slab and explain why to the cus-
tomer. If it comes down to buying 
more material, we will always 
buy more. That’s always been our 
policy. I always look at it as if it 
were my house and how I’d like 
it done.”

Below: Matt Hoffmeyer pilots their forklift to move in the next 
slab. “The two men in our shop have been doing fabrication a long 
time and are really good at it,” said Matt Hoffmeyer. Mammoth 
Granite’s fab-shop is fully wet — safety is of primary concern.
Right: Terry Hoffmeyer loads a 3cm slab onto their concrete tilt 
bench. “Customers are encouraged to either view selected slabs 
at one of four vendors or be here when they’re delivered. If they 
don’t like them they are sent back,” said Julie Hoffmeyer.

Matt Hoffmeyer’s cousin, Terry (foreground), says the company’s 
Blue Ripper rail saw has been a workhorse for them, very efficient 
and easy to use. In the background, Matt’s son Harrison Hoffmeyer 
wet polishes that week’s kitchen. The Blue Ripper came from 
Braxton-Bragg, as do many of their production tools and supplies. 
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www.braxton-bragg.com Fax 800-915-5501 

NEW!NEW!

Call Andrew Geronimo 
toll free at 800-575-4401 

to place your order.

Elipse 6-Step Wet Polishing Pads combines TrifectaMate™ 
Pad Technology with the genius of one of the stone industry’s 
finest minds, Barry Brandt, and the efficiency of elliptical 
patterned orbital polishing backer pad. This really does put a 
new spin on how you polish stone.

This breakthrough combination allows you to harness the 
power of elliptical motion without losing the center water 
feed vital for stone polishing. The result is a nearly perfect 
polish with less physical pressure and less manipulation of 
the hand-held polisher.

In other words, you get a better polish with less effort 
from your polishing craftsman (50-80% less human energy 
needed). The combination of cutting edge engineering, manu-
facturing and labor reduction is the reason we can confidently 
say you’ll save up to $2 per foot on your production costs.

A true state of the art engineered and 
manufactured, labor reducing pad is finally 
available for Granite, Marble and Quartz polishing.

 Item # Description MSRP OUR Price 

   4-1/4˝ Elipse® Wet Polishing Pads Hook & Loop-Backed

 22509 Elipse® 6-Step Granite Wet Pad, Step 1, Red  $41.95 $24.95 

 22510 Elipse® 6-Step Granite Wet Pad, Step 2, Yellow  $41.95 $24.95 

 22511 Elipse® 6-Step Granite Wet Pad, Step 3, Blue  $41.95 $24.95 

 22512 Elipse® 6-Step Granite Wet Pad, Step 4, Green  $41.95 $24.95 

 22513 Elipse® 6-Step Granite Wet Pad, Step 5, Orange  $41.95 $24.95 

 22514 Elipse® 6-Step Granite Wet Pad, Step 6, Pink  $41.95 $24.95 

 22507 Elipse® Aluminum Oscillating Back-Up Pad $49.95 $29.95

The Most Advanced Wet Polishing System Since... EVER!

As Seen at 
StonExpo 2016

MUST-SEE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System
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his own little box. What a 
shame for him and his com-
pany. Companies (bosses) 
are always looking for that 
person that goes above and 
beyond. Those are the peo-
ple that get noticed. Those 
are the people that get bet-
ter raises and promotions. 
Those are the people that 
companies value. Those are 
the people that when lay-
offs and downsizing come 
along, they are laid off or 

Learning is Everything

Recently, I had 
occasion to talk to 
an installer from 

another company. He was 
a nice guy but when I asked 
him what brought him to 
our door he said he wasn’t 
getting enough hours with 
his current employer. He 
came at a time when we 
were really busy and to 
be truthful, I always just 
assume that if we are 
busy, so is everyone else. 
I was intrigued by his lack 
of busyness so I started 
asking him some questions. 
Then the truth came out:

Question: “Do you have 
any skills besides install-
ing like fabrication or face 
polishing?”
Answer: “Yes, but I don’t 
like to do that stuff.”

Question: “Why not?”
Answer: “I’m an installer.”

Question: “When you are 
light on installs do you go 

and help out fabrication?”
Answer: “No, I’m an 
installer.”

Question: “When you are 
not very busy do you go out 
and help in the yard?”
Answer: “No, I’m an 
installer.”

Question: “When you are 
slow do you ever pick up a 
broom and clean the shop 
area or volunteer to clean 
out the trucks or restock 
supplies?”
Answer: “No, ma’am. I’m 
an installer.” (At least he 
called me ma’am!)

Do you see the problem? 
I am more than sure that if 
this “installer” had applied 
himself, he could have had 
more hours. Unfortunately, 
he had pigeonholed himself 
and couldn’t see outside 

downsized only as a last 
resort. And if that happens, 
they have little trouble find-
ing another position.

Is it about being a good 
fabricator or installer or 
forklift driver? Of course it 
is. But why would you limit 
yourself or your employer? 
If you are an installer and 
you can fabricate, why 
wouldn’t you jump in if 
necessary? If you’re an 
installer and you don’t 

Sharon Koehler
Artistic Stone Design

Please turn to Page 18

know how, why wouldn’t 
you want to learn? The 
Army motto for over 20 
years was “Be all you can 
be.” Why would you not 
want to do or be your best 
– ANYWHERE? 

A bit over four years 
ago, I accepted a position 
with the company I work 
for now. A while back, we 
hired someone else for that 
position. Why? Because 
over the last few years I 
have tried and learned so 
many new things that I ac-
tually didn’t have time for 
the position they hired me 
for. I outgrew the job. How 
did that happen? Over the 
last four years I literally 
tried to learn something 
new every day. I didn’t al-
ways make it but that was 
the goal. My answer is 
not “NO” when they ask 
me to do something that I 
don’t know how to do. My 
answer is usually some-
thing like “I’m not sure 
how to do that but I bet I 
can learn.” Then I either 
Googled it, read a book 
about it or enlisted the help 

of someone who knew how 
to do it, so I can learn it. 

It’s not rocket science. 
It’s just learning a new skill 
and applying that to your 
everyday life. 

A word of caution: just 
because you might be a 
manager, a supervisor, a 
CEO or some other com-
pany leader does not mean 
that you can get lazy or that 
you are exempt from learn-
ing new things. How can a 
company grow or expand 
its offerings if nothing new 
is ever tried or learned? 

There are several big 
shows or conferences 
throughout the year. KBIS, 
Surfaces, Coverings, etc. 
All have different classes 
and demonstrations you 
can sign up for, not to men-
tion information you col-
lect at the different booths 
and displays. Or take 
some smaller classes put 
on by The Natural Stone 
Institute (now combined 
with the Marble Institute of 
America).

Type your search word(s) here.
Documents available from the Marble Institute of America (MIA), Building Stone Institute (BSI), 
Indiana Limestone Institute (ILI), and National Building Granite Quarriers Association (NBGQA)

New Online Resource Library
for Architects and Designers

www.marble-institute.com/resourcelibrary
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The Publisher’s Pen

W hile it is illegal to copy a pat-
ented product, “stealing” ideas 

and business practices really is the 
basis of progress. A company that we 
have studied very closely is Amazon. 

One of the things that I love about 
Amazon is how they handle returns. 
Recently I ordered an out of print 
marketing book that Amazon prints 
“on demand.” The book arrived with 
the correct cover and the last 40 
pages were also correct, but most of 
the book was filled with variations of 
oatmeal menu plans. I had no idea that 
you could do so much with oatmeal. 
Computers are wonderful, but I guess 
mistakes happen even at Amazon.

I called Amazon. When I explained 
the problem a UPS return label was 
immediately e-mailed to me while I 
was still on the phone. And the ser-
vice rep was able to tell me when a 
replacement book would arrive. 

Well, you guessed it. We called 
UPS to learn how that technology 
worked. UPS programmers worked 
with our software company to give 
us the same capability as Amazon. I 
really hope that you never need to re-
turn anything to Braxton-Bragg, but 

if you do, let me know if you like the 
new UPS/email return system. 

The practice of “stealing” ideas is so 
widespread that in business schools 
they don’t call it stealing — they call it 
benchmarking. One way that you can 
get new ideas and learn from others 
is by attending MIA seminars. Check 
out the MIA website for dates and 
locations at www.ma  rble-institute 
.com.

If you are an MIA member you can 
take advantage of loads of bench-
marking data and the seminars pro-
vide an opportunity to learn from 
others. Look for Bill Hickey or Steve 
Bussell at the seminar and say howdy.

Oh, yes; if you know of a business 
practice that either Braxton-Bragg 
or the Slippery Rock Gazette should 
“benchmark,” send me a confiden-
tial email to Publisher@slipperyrock 
gazette.net. I won’t tell a soul where 
I got the idea.

Have a good read.
– Rich Hassert

Benchmarking Innovative Technology

Featured in this Issue

Please turn to Page 10

Realstone Systems Honored as 
CEU 2015 Educator of the Year

Realstone Systems of Troy, Michigan has 
been named 2015 Educator of the Year for 
the MIA CEU program. The company pre-

sented a total of 62 CEU classes in 2015, a group 
effort among ten members of the Realstone team. 
Shea Quarton, Territory Manager for Realstone 
Systems, commented: “The CEU program is an 
irreplaceable tool. I have developed strong rela-
tionships over the past three years as a result of my 
involvement with the program. I am very grateful 
for the opportunity to give these presentations!” 

Jack Millea, Regional Manager at Realstone Systems, 
accepts the Educator of the Year award from Sarah 
Gregg, CEU Administrator at MIA+BSI, at the TISE 
2016 CEU Speaker’s Breakfast.
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Stone Pro Coring Vacuum Template
No dust or mess to clean up. Just attach a shop vac and you’re set!

 Item # Description MSRP OUR Price 
  55049 Stone Pro Coring Vacuum Template $352.95 $229.95

MADE IN THE USA

Simply attach a shop vac hose in place.

1

2
Position the Coring Vacuum Template. 

Drill completely through using the template guide.

3

4
A perfect hole is drilled, leaving no mess to clean up.

Reduce the risk of core bit movement 
and ruined tops – save money on 
installs and reduce clean up time!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

As Seen at 
StonExpo 2016

IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!

This template tool was 
developed to make coring holes 
in the shop or at a customer’s 
home much easier. The Coring 
Vacuum Template is easy to 
operate and works with most 
commonly used core bits on 
stone or marble. 

Attaching a wet shop vac to the 
back provides the necessary 
suction for the template to lock 
securely in place on the stone 
surface and evacuate the water 
and slurry produced while wet 
coring. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the Stone Pro Coring Vacuum Template
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Considering Mark did his 
own fabrication at another 
company for many years, that 
probably wasn’t the best way 
to handle things, but that is 
Kevin. You also need to know 
that Mark is a pretty good-
sized guy, somewhere around 
6 feet, two inches tall and prob-
ably 250 pounds. (If I ever get 
into trouble, I seriously want 
him watching my back!). But 
looks can be deceiving, and if 
you meet him, it’s obvious he’s 
pretty laid back – which is one 
of the things I like about him. 

 My fabricator, on the other 
hand, is a scrawny guy with 
a big mouth who is at least 
several inches (and probably 
60 pounds lighter) than Mark. 
Being the new guy, Mark tried 
to ignore the situation but ev-
eryone has their limit, and not 
only did he raise his voice, he 
got in Kevin’s face just enough 
to intimidate him to back off – 
which he did. Kevin is also ex-
tremely passive aggressive. By 
the time I actually heard about Please turn to page 12

Varmint County

For the past couple 
of months I’ve ded-
icated this space 

to reviewing a little of 
Varmint County’s color-
ful history, for the benefit 
of those readers who are 
somewhat new to the 
Slippery Rock Gazette.

We have looked back 
at how the county got its 
unusual name, in a com-
promise when the two 
competing families of 
founding father Louis 
Lowe could not agree 
upon how to pronounce 
“Lowe County.” We also 
learned how the two most 
infamous moonshining 
clans in the county, the 
Hockmeyers and Haigs, 
arrived here and how 
their century-old feud got 
started and finally put to 
rest.

But the mountain clans 
and various descendants 
of old Louis Lowe have 
been far from the most 
dominant families when 
it comes to county poli-
tics. In fact, the Haigs and 
Hockmeyers have for the 
most part avoided getting 
involved in the goings- 
on at the courthouse. The 
Lowes, by name if not 
blood, vanished from the 
county entirely by the eve 
of the Civil War, victims 
of “Louie’s Curse” in 
which no Lowe descen-
dants sired male children 
for two generations.

Instead, for more than 
a century through several 
generations, a handful of 
family names have dom-
inated the leadership of 
Varmint County’s po-
litical circles. Cornelius 
Jass, lovingly known 
throughout the county 
as “Cornie,” served as 
County Judge for many 
years before retiring and 
ceding the office to his 
grandson Hugh Ray.

Cornelius was the son 
of Jacob Jass, who also 

served in that office for a 
number of years after the 
Civil War. Jacob was a re-
tired Confederate officer 
who had helped escaped 
slaves flee to the North 
through the Underground 
Railroad before the war.

When Hugh Ray asked 
his grandpa why old Jacob 
had fought for the South if 
he hated slavery that much, 
Cornelius just replied, “I 
reckon he just didn’t like 
Yankees.”

At any rate, in honor of 
his Confederate ancestor, 
Cornelius refused to cele-
brate Thanksgiving in the 
traditional way, instead 
raising the Confederate 
battle flag and firing off an 
ancient smoothbore can-
non to kick off what he 
termed “Mister Lincoln’s 
Holiday.”

Hugh’s father Quentin 
rejected the family’s po-
litical traditions, instead 
concentrating on operating 
various coal and lumber 
companies and amassing a 
modest fortune. You can’t 
say Quentin Jass lacked a 
sense of humor, however, 
in the naming of his son 
Hugh. His wife helped her 
son avoid a life of embar-
rassment, adding Ray as a 
middle name and insisting 
that folks address him as 
“Hugh Ray” Jass.

After a couple of decades 
in office as County Judge 
(later changed to County 
Executive), Hugh Ray re-
tired to take his place at 
the seat of real power in 

Boomer Winfrey 
Varmint County Correspondent

The ‘Powers That Be’ Gather 
Around Doc’s Poker Table

Varmint County, Doc 
Clyde Filstrup’s weekly 
poker game.

Doc Filstrup came to 
Varmint County back in 
the 1950s as the young 
company doctor for the 
Upper Primroy Smokeless 
Coal Company. The com-
pany closed its mines a 
few years later, laid off 
everyone and closed the 
company infirmary. Doc 
Filstrup had gotten in-
volved in local politics and 
decided to stay around, 
serving for over 20 years 
as Mayor of the county 
seat of Lower Primroy.

Doc also served a few 
terms as chairman of the 
county school board and 
eventually managed to 
stay around long enough 
to have delivered prac-
tically every baby in 
Varmint County for over 
40 years. He also special-
ized in sewing up knife 
wounds, removing bul-
lets and re-setting broken 
noses, which made Doc 
popular with the Haigs, 
Hockmeyers and most of 
the patrons of the coun-
ty’s various bars and other 
watering holes.

A visit to Doc’s clinic, I 
soon learned, was an un-
forgettable experience. A 
nurse would prep the pa-
tient for whatever emer-
gency procedure was 
needed, then Doc would 
waltz in, clutching a cheap 
cigar and glass of whiskey.  
 

Please turn to Page 9

There’s No ‘I’ in Team
it, Mark had apologized and 
promised it would never happen 
again, and my fabricator kept 
his distance (and mouth) a bit 
more under control. It was an 
uneasy truce and that was fine 
by me. I honestly didn’t have 
the time or patience for dealing 
with temper tantrums.

 Over time, things seemed to 
mellow out between the two 
guys. Occasionally I would 
need to pull Kevin out of the 
shop to assist with an install, 
but I made a point to not send 
him out with Mark. I didn’t see 
any reason to tempt fate.

At some point a situation 
arose– we were in a bind, and 
Mark ended up taking Kevin 
with him on a shower install 
because he needed a second 
pair of hands. I waited on pins 
and needles for them to return 
and the complaining I expected 
would follow, but no one said 
anything. Finally, out of curi-
osity, I approached Mark out 
of earshot of anyone else and 
asked how it had gone. To my 
surprise, he just smiled and said 

Kevin had been a great help. 
I have to admit it was nice to 
hear. 

 Over the next few months, 
to my surprise and amusement, 
I noticed that if Mark needed 
help he made a point to grab 
Kevin as his helper. Not long 
ago we ended up doing two 
back-to-back complex shower 
designs (which is unusual), 
each requiring custom pans, 
full height walls – one with a 
ceiling piece, and bench seats –  
and one with a window frame. 
They were like assembling two 
very large and complicated 
puzzles, and they were proba-
bly the most time consuming 
and complicated shower builds 
we have ever done.

But Mark and Kevin worked 
together on both jobs like a 
finely tuned piano. They con-
ferred each morning, going 
over what needed to be done 
in the shop. When Mark re-
turned after templates or an 
install, the two of them would 
review what had been built and 
evaluate if any changes were 
needed. 

Continued from page 1 

Order Item 
17992

$6.95

Available at

Pre-scored every 1/8˝ for excellent snap
Resists splitting when nailed or screwed
Convenient packaging
Water, rot and insect resistant
Greater load bearing capacity than
wood shims

Composite Shims the Pros Love
Perfect for Outdoor Use!

Shop www.braxton-bragg.com for Nelson Shims Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/6790/
http://www.slipperyrockgazette.net
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As I approached the long 
hallway where all the court-
rooms were, the attorney 
and homeowner that hired 
me were standing about 20 
yards away. The homeowner 
(who was a medical doctor) 
looked nervous. He was shak-
ing like he had a bad case of 
Parkinson’s disease. I didn’t 
know what kind of doctor 
he was, but I sure hoped he 
wasn’t a surgeon. I smiled 
and said I was ready to tes-
tify. The Doc looked at me 
and said, “I sure hope we 
win.” I tried to display some 
confidence in him by telling 
him that I would do my best.

The trial was about to start. 
I was asked to sit in the back 
and wait until I was called 
to the stand. The installer’s 
attorney called their expert. 
Their expert approached the 
stand and –  I kid you not – 
he looked like Bill Nye “The 
Science Guy,” with glasses. 
He was sworn in and the 
questioning began. 

They asked him all the stan-
dard questions about his qual-
ifications, etc. Then they got 
to the main question. 

“(Mr. Expert), why is this 
installation within industry 
standards?” He went into a 
long science explanation, 
using every technical word 
he could find. I think I even 
heard him use the word “flux 
capacitor” (lol!). The jury 
looked like a herd of deer 
caught in the headlights. They 
had no idea what he was say-
ing. Simply put, he was say-
ing that the installation was 

within industry standards due 
to the fact that the stone had 
100 percent coverage. 

Now it was my turn. I was 
sworn in and also asked all the 
standard questions, and then 
I was asked why I thought 
the installation failed. I told 
the jury that the installation 
failed due to the fact that the 
tiles were not bonded prop-
erly. In other words, I said, 
it was if they were lying on 
sand and nothing was gluing 
them down. I know gluing is 
not the proper industry term 
but you have to realize that 
the jury members are not in 
our business, so I had to use 
terms they could understand. I 
went on to say that the tangent 
adjacent to the flux capacitor 
was not properly calibrated to 
the hypotenuses of the sub-
strate (just kidding). I con-
cluded that the installation 
had failed due to the fact that 
the installer did not use the 
proper setting mortar. 

Now it was the other side’s 
turn. The installer attorney 
reminded me of Perry Mason 
(now I’m revealing my age). 
He asked me if there was 100 
percent coverage on the back 
of the tile. I said yes. He then 
raised his voice, yelled at me 
in a condescending tone, “So, 
Mr. Stone Detective– if the 
installation has 100 percent 
coverage than the installation 
is within industry standards. 
Isn’t it?” He said “Isn’t It” 
several times. I looked at the 
jury and said, “No, that is not 
correct.”

He next asked me if the 
standards call for 100 percent 

coverage and I replied, “Yes, 
but that’s over simplifying, 
and it needs further explana-
tion.” He asked me to just an-
swer the question “yes or no.”

I looked at the judge and 
said, “Your Honor, I can’t 
answer that question with a 
yes or no. Would you like me 
to explain?” This is a great 
trick that I have used a lot. No 
judge is going to say, “NO, I 
don’t want you to explain.” I 
kind of felt like Marisa Tomei 
in the movie My Cousin 
Vinny, when she said “No, 
there’s more…” on the wit-
ness stand. 

Getting the “go ahead” nod 
from the judge, I explained 
that coverage and bonding 
are not necessarily related. I 
told them I could set a piece 
of stone in a bed of sand. It 
would have 100 percent cov-
erage but no bond. I also said 
I could set the stone with a 
quarter size dot of epoxy and 
I would have a good bond and 
hardly any coverage. 

As simple as that, I was 
done, and the jury looked con-
vinced. Later that day I found 
out that the jury believed me 
and awarded the good Doc 
the money for a new floor. 
Another case solved– and 
another know-it-all engineer 
bites the dust.

The Stone Detective is a fic-
tional character created by Fred 
Hueston, written to be entertain-
ing and educational. He has writ-
ten over 33 books on stone and 
tile installations, fabrication and 
restoration and also serves as an 
expert for many legal cases across 
the world. You can send any email 
comments to him at fhueston@
stoneforensics.com.

Protect Your Investment
WE all know how 

important it is 
to maintain our tools, but 
how many of us actually 
take the time to do it? The 
trouble is, many people see 
tool maintenance as a has-
sle or waste of time. We 
want to help you get the 
most out of your invest-
ment and dramatically pro-
long the life of your tools 
with these quick and simple 
maintenance tips.

Pro-Dolly™ and Pro-
Cart: occasionally check 
for loose screws, nuts, 
or bolts—tighten where 
needed; clean and lubricate 
threaded and swivel com-
ponents; never exceed load 
capacity.

Aqua-Jaw™: regularly 
clean and lubricate the 
sliding jaws, clamp shafts, 
threads on clamp shafts, 
and the top and bottom 
surface of the gray PVC 
spacer washers.

Stealth Seamer™ and 
Seam Setter VC: lubricate 
threads and bars of moving 
parts and avoid epoxy con-
tamination of these areas.

Vacuum cups: wipe off 
with water-dampened rag 
before and after each use. 
If needed, a mild cleaner/
degreaser may be used (i.e. 
Simple Green), but be sure 
to use water to wipe away 
all cleaner residue.

See, that wasn’t so bad! 
Following these easy tips 

will not only prolong the 
life of your tools, it will 
improve their performance 
and keep them working like 
new. A minimal investment 
of time and care will pro-
tect the investment you’ve 
made in the tools that help 
you deliver quality, not just 
countertops.

For more information 
about these and other Omni 
Cubed products, visit www.
omnicubed.com. 

These products are avail-
able now at Braxton-Bragg.

The Stone Detective
Continued from page 1 

Get ahead of the game with preventive maintenance. It’s a fast and simple way to prolong 
the life of your tools, and prevent injuries and downtime in the shop. For the ProDolly, 
Aquajaw, Stealth Seamer and other Omni Cubed products, check for loose screws, nuts or 
bolts, and clean and lubricate swivel components, or sliding jaws, clamp shafts, and threads 
on clamp shafts. For vacuum cups, clean with a water-damp rag before and after each use.

WANT PRODUCTIVITY ?

BULLET PROOF™ 
Fabricator’s Apron

Stone Sleeve™ 
Fabricator’s Sleeve

Available from

Why work wet?

800-575-4401  •  www.braxton-bragg.com

Order Item 
9121

Order Item 
9127

$66.95

$56.79

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Sleeves

mailto:fhueston%40stoneforensics.com?subject=Stone%20Detective
mailto:fhueston%40stoneforensics.com?subject=Stone%20Detective
http://www.omnicubed.com
http://www.omnicubed.com
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

•Grinder with a blade is all you need
•No special tools needed
•Self-locking with spring clip
•Sink rims up to 3/4 inch
•Quick and easy
•Professional results every time

NEW!NEW!

All it takes is a 
Grinder and 

About 5 Seconds!

GoClips Sink Clips are another 
innovative, quick and easy way 
to secure your undermount sink 

to a stone countertop.

 Item # Description LOW Intro Price 

 7870 GoClips Sink Clip, for sink rims up to 3/4” $1.45

 7875 GoClips 5-Second Anchor Sink Clip, for sink rims up to 1/8” $0.99

 7874 GoClips Sink Clips (#7870), 500 Box $575.00

Item # 7870 

Item # 7875 

He would hand the cigar to 
the nurse and use the whis-
key to sterilize his hands 
before setting to work with 
scalpel or needle and thread.

“In 43 years I’ve never 
lost a mother or a baby,” 
Doc once remarked about 
his child delivery methods. 
“Fathers, now, that’s a dif-
ferent matter.” 

Doc was referring to the 
time Carl Bottoms dropped 
dead of a heart attack in the 
waiting room after learning 
his wife had given birth to 
triplets, all healthy little girls. 
“No, not more women!” Carl 
was heard to mutter with his 
last breath, surrounded by 
his other five daughters and 
mother-in-law.

At some point while serv-
ing as mayor of the county 
seat and largest town, Doc 
began to invite the County 
Judge, first old Cornelius 
Jass and later his grandson 
Hugh Ray, to come by and 
play a few hands of cards 
while discussing the polit-
ical landscape of Varmint 
County.

Also at the poker table 
would be the county’s “High 
Sheriff,” local judges and 
other government officials 
who wielded power. By 
the time I began covering 
news for the War Whoop & 
Exterminator, Doc’s poker 
companions included Judge 
Hugh Ray Jass, Sheriff 
Smoky T. Bandit, Criminal 
Court Judge Hobert “Hard 
Time” Harwell, Hugh 
Ray’s longtime sidekick, 
and sometime shady char-
acter Archie Aslinger, Road 
Superintendent “Pothole” 
Perkins and on occasion, 
Doc’s son Clyde Junior.

Clyde Filstrup Junior 
shared his daddy’s political 
ambitions but not his com-
mon sense. He served on the 
county commission and ran 
unsuccessfully for a number 
of higher offices, always fall-
ing short. Clyde Junior did 
not follow his daddy into the 
medical profession, deciding 
that becoming the town’s 
undertaker would be more 
lucrative or at least require 
less schooling.

Some of the less generous 
wags around town referred to 
Doc as “Stab ’Em” Filstrup 
and Clyde Junior as “Slab 
’Em” Filstrup. Doc loves 
his son after a fashion, I’m 
sure, but shows him little 
respect and unfortunately, 
Clyde Junior seldom fails to 
disappoint.

Sheriff Smoky T. Bandit 
was the youngest son of 
longtime Sheriff Shirley 
Bandit, who had continued 
the family tradition of giving 
girl’s names to sons so “They 
will have to fight growing 
up, and it’ll toughen them 
up.”

By the time Sheriff Shirley 
dropped dead of a heart at-
tack after seeing his first 
long-haired hippie protester 
on television, his “toughen 
up” plan had worked a bit 
too well with his oldest son, 
Connie, who had racked up a 
list of felonies and was serv-
ing time at Brushy Mountain 
state pen.

With Connie out of the 
running, Doc, Hugh Ray and 
others turned to Shirley’s 
youngest son, Julienne 
Thadius Bandit. Deciding 
that “Julienne” might lack 

the proper image for a 20th 
Century Sheriff, the pow-
ers that be persuaded the 
younger Bandit to run using 
his nickname “Smoky,” 
earned for his preference for 
cheap cigars.

Later, when that Smoky 
and the Bandit movie 
came out in the 1970s, 
folks couldn’t resist add-
ing the middle initial “T” 
to Smoky’s name. Hardly 
a female voter in Varmint 
County could read “Smoky 
T. Bandit” on the ballot and 
not think of Burt Reynolds, 
thus clinching half the votes 
automatically.

When Sheriff Smoky de-
cided to retire and become 
a full-time member of the 
county’s real power elite at 
Doc’s poker table, he had 
the misfortune of having fa-
thered only daughters, and it 
appeared the 100-year reign 
of Bandits as County Sheriff 
would come to an end.

S m o k y ’ s  d a u g h t e r 
Stephanie, however, de-
cided to run for the office 
against Smoky’s longtime 
Chief Deputy Hiram Potts. 
Hiram won the race when 
Smoky secretly supported 
his campaign, not wanting 
his daughter to embark on 
a dangerous career in law 
enforcement.

The plot backfired when 
Hiram ended up falling in 
love with his opponent, mar-
rying Stephanie and naming 
her as his Chief Deputy.

Other regulars at the poker 
table include Judge “Hard 
Time” Harwell, who has 
earned a reputation for being 
tough on convicted crimi-
nals. Hard Time for many 
years took his vacations 
by volunteering to serve as 
a judicial witness at state 
executions. 

People thought the Judge 
was hard-nailed and ruth-
less, but he once confided to 
Doc that, “The State pays all 
my expenses there and back 
and look where the states are 
that still enforce the death 
penalty – Nevada, Texas and 
Florida among others. I just 
go on to the casinos in Las 
Vegas or the beaches on the 
Gulf Coast while I’m in the 
neighborhood.”

Continued from Page 7

Please turn to Page 14

Varmint County

“The hardest 
thing in the world 
to understand is 

income taxes.
The Theory of 

Relativity? 
That’s easy.”

– Albert Einstein

From a letter to 
Time Magazine 

(February 22, 1963).

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for GoClips Sink Clips
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Realstone Systems Honored as 2015 CEU Educator of the Year
Continued from Page 5 Natural Dimension Stone: ANSI/

NSC 373” were also added to 
the course roster and have been 
well-received. 

With a total of 24 presentations, 
reaching 250 architects, Ralph 
Crozier, Architectural Manager at 
Garden State Tile in Philadelphia, 
PA was named 2015 Speaker of 
the Year for the CEU program. 
Crozier reflected on the value of 

the program: “I always enjoy ed-
ucating architects and designers, 
and they have given such amazing 
feedback. I have had many people 
say it was the best presentation 
they have seen in an extremely 
long time.” 

Sarah Gregg, CEU Administrator 
at MIA+BSI, looks forward to 
the future of the CEU program: 
“I want to thank each and every 
speaker involved in our program 

2015 was the strongest year for 
the CEU program to date, with a 
total of 338 CEU classes held and 
3,759 architects and design pro-
fessionals educated. The number 
of certified speakers doubled in 
2015, and 24 companies were 
added to the program; a new re-
cord. Two new courses, “The 
Art of Specifying Natural Stone” 
and “Sustainable Production of 

in 2015 for their com-
mitment to the stone 

Pittsburgh 
Carjackers 
Foiled by 

Stick-Shift

Pittsburgh police are 
still searching for two 

would-be carjackers who 
apparently can’t drive a 
stick-shift.

Police have been looking 
for the pair since the night 
when one of them tapped on 
a 28-year-old driver’s side 
window with a gun.

The two ordered the man 
out of his car and demanded 
money. When the victim said 
he had none, they demanded 
his cellphone and car keys.

Police spokeswoman Emily 
Schaffer says when the victim 
told the suspect the car had a 
manual transmission, they 
decided it was more difficult 
than they were prepared to 
handle, and ran away, foiled 
by that dratted technology.

At the TISE 2016 CEU 
Speaker’s Breakfast, 
Sarah Gregg presented 
the Speaker of the 
Year award to Ralph 
Crozier, Architectural 
Manager at Garden 
State Tile. 

industry. In 2016, the CEU 
programs of MIA and BSI will 
merge, creating a cohesive pro-
gram with even more speakers, 
companies, and resources.” 

Visit www.marble-institute.
com/ceu for more information on 
the CEU program.

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Patent Pending

#1 Seller! 

Most Popular

Sink Support

You’ve Got To See This Video!

See the animated video!
http://www.braxton-bragg.com/

HerculesSinkHarness

Why Pay More to Install a Sink?
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete 
your install project in minutes, with no 
return trip needed? 

The Hercules® Universal Sink Harness from 
Braxton-Bragg is another great innovation that can 
save installers time and money.

At Last, a Simple, Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks. Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules® Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well, support the sink under the heaviest of loads. 

You Can Even Try One for FREE!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Call Braxton-Bragg and we’ll send 
you a Hercules® Universal Sink Harness FREE 
to try! Visit www.braxton-bragg.com for the 
complete Universal Sink Harness video.

 Item # Description MSRP OUR Price 
 17310 Hercules® Universal Sink Harness Kit   $9.95 $4.95

Call for a

FREE
Sample!

MADE IN THE USA

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness

http://www.marble-institute.com/ceu
http://www.marble-institute.com/ceu
http://www.braxton-bragg.com/HerculesSinkHarness
http://www.braxton-bragg.com/HerculesSinkHarness
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9096/
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Al l -Terra in  Counter top Insta l lat ion Car ts

TOOLSTHATLAST
PRO-CART: AT1 & AT2
Heavy duty all-terrain carts and accessories

The All-Terrain Pro-Cart series is designed to 
overcome the challenges of moving stone over 
curbs, stairs, and rough job site terrain.

The Pro-Cart AT1 and Pro-Cart AT2 easily and safely 
transport heavy stone; reducing strain and the risk 
of injury. Pro-Carts clamp to your stone and stay 
with you as you lift over obstacles. Both carts are 
designed to easily rest on stair treads and feature 
non-marking, flat-free, shock absorbing tires.

The Pro-Cart AT1 weighs less than 50 lb 
and has a 750 lb capacity.

The Pro-Cart AT2 weighs less than 65 lb and 
has a 1,000 lb capacity, collapsible clamp uprights, 
includes the Folding Kit, and features an adjustable 
wheelbase to match most stair treads.

The Tool Tray Accessory carries all your gear 
and countertops in just one trip; compatible 
with both the Pro-Cart AT1 & AT2.

The Folding Kit Accessory reduces the AT1 
width to less than 10” wide for easy storage.

The Multi-top Accessory enables the 
AT1 to easily carry multiple smaller 
tops at the same time.

Tool Tray Accessory for Pro-Cart AT1 & AT2

Folding Kit Accessory for Pro-Cart AT1

Multi-Top Accessory for Pro-Cart AT1

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Omni Cubed products

http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8455,9958,10195/
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Alaska Burglary Suspect Locks Keys in Car 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

This KDrill core 
bit drilled 2,972 
holes. How 
many could 
you get?

• Works equally well on granite & quartz
• Faster cutting speed
• Exceptionally long life
• ½ gas thread
• Available in 1/4” to 3”

Advances in stone working machinery and CNC Tooling have improved drastically in recent 
years. KDrill Thin Wall Core Bits offer superior speed and life. Our customers have reported from 
600 to 2,972 holes from one core bit.

Braxton-Bragg offers KDrill CNC Core Bits that will save you time and money. Simply put, these 
core bits last longer! They also offer faster cutting speeds on granite and quartz.

Call Daryl Sims at 877-493-0394 and tell 
him that you are ready to be wowed!

 Item # Description LOW Intro Price 
 19407 KDrill CNC Blind Hole Core Bit, 1/4” $43.95

 19408 KDrill CNC Blind Hole Core Bit, 5/16” $47.95

 19409 KDrill CNC Blind Hole Core Bit, 3/4” $51.95

 19410 KDrill CNC Blind Hole Core Bit, 1/2” $59.95

 19400 KDrill CNC Core Bit, 1”  $59.95

 19401 KDrill CNC Core Bit, 1-1/4” $64.95 

 19402 KDrill CNC Core Bit, 1-3/8” $74.95

 19403 KDrill CNC Core Bit, 1-1/2” $79.95 

 19404 KDrill CNC Core Bit, 2” $94.95

 19405 KDrill CNC Core Bit, 2-1/2” $119.95

 19406 KDrill CNC Core Bit, 3” $149.95

NEW!NEW!

Actual KDrill 
 Core Bit used by 
Stone Spectrum

KDrill Blind Hole Core Bits

I am a great 
believer in 

luck, and I find the 
harder I work, the 
more luck I have.
– Thomas Jefferson

“That’s not true!” he told me. I 
laughed and walked away. Notes 
of The Twilight Zone theme 
song ran through my head! A 
few minutes later, Mark walked 
into the second shop and I sidled 
up next to him, smirking.

“So…” I said. “I would say we 
have a definite bromance here, 
huh?!”

A resounding “NO!” was 
the response I received. But it 
wasn’t said with malice or an-
noyance. He just looked at me, 
laughed, shook his head, and 
walked over to start loading the 
install truck. 

I realized in retrospect that we 
had unknowingly created a good 
team. I have noticed Kevin’s 
tantrums are now almost non-ex-
istent, and working with Mark 
seems to have had a good and 
calming effect on him. Maybe 
Mark’s mellow attitude has 
rubbed off, or maybe Kevin just 
needed to feel someone appreci-
ated him. Whatever the reason 
for the change, it has definitely 
been good for the shop. But even 
more importantly, it has been 
good for Kevin. And maybe that 
is just as important. 

Jodi Wallace is the owner of 
Monarch Solid Surface Design 
in San Jose, California.

Kevin would not cut a thing 
without Mark’s review and ap-
proval. Each day of the installs 
they would help each other load 
tools and the pieces going up 
before setting off to work on 
the install together. Since I am 
only at the shop in the morning 
(although we are on the phone 
throughout the day), I could 
definitely see and hear a change 
in the relationship and how they 
interacted with each other. Just 
as importantly, the atmosphere 
in the shop among the guys felt 
looser, more laid back. It was 
definitely a welcome change.

This past Friday morning 
when I walked into the shop 
Kevin asked if he could borrow 
one of our trucks in addition to 
a few tools to assist him in tear-
ing out his mom’s kitchen floor. 
I told him that was fine and he 
could just dispose of the debris 
in our dumper as tear outs have 
been on the light side lately. 

As we were talking, Mark 
walked up and asked Kevin if 
he still needed his help. I did a 
double take as I looked at Mark!

“Seriously?” I said. “I don’t 
even bother to ask you if you 
can work weekends, except as 
an absolute last resort, because 
you always tell me no!” (To be 
fair he is the only one who has 
young kids at home.)

Continued from page 7

There’s No ‘I’ in Team

AN Alaska burglary sus-
pect has been identi-

fied after locking his keys in his 
getaway car.

A man suspected of burglariz-
ing two Alaska businesses was 
delayed in his get-away by lock-
ing his keys in his car. A call to a 
cab company helped open the car 
but also led to his identification.

Surveillance video of the 

burglary and the taxi led police in 
North Pole, a city 14 miles south 
of Fairbanks, to seek a warrant 
for 27-year-old Joseph Michael 
Barria, who is suspected of steal-
ing tools, stereo equipment and 
other property from a laundry and 
a fitness business.

The Jan. 6 video shows a man 
carrying items from the busi-
nesses into his car, then pulling 
his car closer to the door. Later, 

a cab arrives to help the man open 
the locked car.

“There’s pretty good surveil-
lance video there,” said Steve 
Dutra, chief of the North Pole 
Police Department. The same sur-
veillance system had been used in 
a kidnapping case. “It covers the 
entire parking lot and the high-
way,” Dutra said.

From the cab company, po-
lice obtained Barria’s cellphone 

number and name.
The Fairbanks Daily News-

Miner reports police recovered 
$3,500 worth of tools stolen 
from the laundry in the trunk of 
Barria’s car.

Barria was not immediately 
arrested.

Prosecutors filed criminal 
charges of burglary while armed 
with a gun, felony theft and mis-
demeanor mischief charges. A 
Fairbanks judge issued a $10,000 
warrant for Barria’s arrest.

The surveillance video indi-
cated Barria was carrying a hand-
gun and Dutra urged caution in 
approaching him.

“We have no indication he’s 
going to be hostile toward civil-
ians, but yes, I would say, if he’s 
sighted, please call local law en-
forcement,” Dutra said.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for KDrill CNC Core Bits

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
http://www.braxton-bragg.com/
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Salad Surprise 
Becomes New 
Class Pet

A New Jersey elementary 
school science class has a 

new pet after a lizard was dis-
covered in a student’s salad–
alive, after being refrigerated 
for days.

Riverside Elementary School 
science teacher Mark Eastburn 
told NJ.com the 3-inch green 
Anole lizard was found by a 
kindergartener in a bundle of 
tatsoi greens served up for a re-
cent school lunch.

The lizard had been cold and 
lifeless after being confined in 
a refrigerator for days, but has 
since been warmed and has a 
new home in Eastburn’s class.

“It’s a really fitting mascot for 
our science lab,” he said.

The lizard, dubbed “Green 
Fruit Loop,” came from Florida. 
Eastburn said green anole liz-
ards live in the southeastern 
states, from Texas to North 
Carolina.

“It probably has some moder-
ate adaptation to the cold which 
is why it made it through,” 
Eastburn said.

The tatsoi had been bought 
from Whole Earth Center, a 
natural foods store in Princeton. 
Mike Atkinson, the store’s pro-
duce manager, said the greens 
are cleaned as they’re stocked 
and that the lizard must’ve been 
tucked away in a leaf.

“I’ve been in produce for 17 
years and I’ve never heard of 
a lizard making it to the cus-
tomer,” Atkinson said.

He said he doesn’t think the 
lizard would have made it in a 
conventional, non-organic box.

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

WARNING: The Original I-Brace is ONLY Available from 
Braxton-Bragg

IT was bound to happen. Success breeds knock-offs! Hard 
work and creative thought is needed to create a prod-
uct—not so much to make a look-alike copy. 

But—as we know, not all copies are as good as the original!

The Original I-Brace has been real-world tested in thousands of 
kitchens. The design was analyzed, refined, computer modeled, 
and tested by highly trained university engineers. It is made in 
America with American steel by a billion dollar company. The Orig-
inal I-Brace is protected with a three step anti-corrosion enameling 
process to prevent rust and possible staining of the granite. There 
are no sharp edges to catch on clothing or harm toddlers. 

The Original I-Brace is exclusively available at Braxton-Bragg. 

By the way, don’t assume that a knock-off is cheaper! At Brax-
ton-Bragg you always get the best for less!

Don’t risk your reputation on a copy! Get the Original I-Brace at 
Braxton-Bragg today. Gain peace of mind and the satisfaction of 
knowing that you won’t have a call back. 

You’ll be glad you did.

 Item # Description MSRP OUR Price 
	 12458	 The	Original	I-Brace	Countertop	Support,	13˝x	2-1/2˝,	3/16˝ Thick $16.95 $10.99
	 12460	 The	Original	I-Brace	XL	Countertop	Support,	20˝	x	2-1/2˝,	3/16˝	Thick $22.95 $14.99
	 12464	 The	Original	Upper	Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick $17.95 $11.99
	 12465	 The	Original	Upper	Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $22.95 $14.99
	 12461	 The	Original	L-Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick	 $23.95 $15.99
	 12462	 The	Original	L-Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $29.95 $19.99
  Typical breakfast bar islands use 2–4 braces per side.
  Centers should be spaced every 18-24˝.

The other suppliers are selling knock-offs!

Three I-Braces were used to support this 30˝ × 96˝ island install.

I recently purchased several 15-inch I-Braces to 
support the granite overhang on my kitchen island. 
They worked absolutely perfect! I weigh 250lbs and 
was able to hang from them to demonstrate how   
strong they are  (although I don’t recommend any  
one doing that).  For $15.00 each, they were a steal. 
    Corbels are a thing of the past!
      – Thanks!  
     Stephen Waldeck  

an 
irishman is never 

drunk as long as 

he can hold onto one blade 

of grass and not fall off 

the face of the earth.  

– Irish Proverb

“If you have a radio, the next (nine) months is a good time to 
have it (quit working). All you will hear from now until the 
4th of November will be: ‘We must get our government out of 
the hands of predatory wealth.’ ‘The good people of this great 
country are burdened to death with taxes. Now what I intend 
to do is ...’ What he intends to do is try and get elected. That’s 

all any of them intend to do. Another one that will hum over the old static every 
night will be: ‘This country has reached a crisis in its national existence.’” 

–Will Rogers – Excerpt from Weekly Articles, 1924

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the I-Brace

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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Varmint County

Why pay $66.25 for Ager at GranQuartz? 

Save $20 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 
Now Match the Edge to the 
 Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich color 
in stone. Use it to get that wet-effect look for indoor and out-
door applications. Apply it on polished, flamed, rough or 
sanded surfaces. Works well to disguise small scratches on 
surfaces. It seals surfaces against oil and water.

 Item #  Description MSRP OUR Price 

 46407 Stone Shield™ Color Enhancer & Sealer, 1 Quart $61.95 $49.95

• Enhances the natural look of granite, marble and travertines

• UV stable - Does not change color when exposed to the sun

• Offers a wet look indoors and outdoors

• Works as a stone color enhancer and a high quality sealer

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

I didn’t attend the funeral, but 
I sent a nice letter saying that I 
approved of it. – Mark Twain 

Also joining the poker 
table on occasion are other 
politicians and a few other 
notables such as lawyer 
Philbert McSwine. Philbert 
once told this tale on him-
self: “I was standing in 
front of my daddy’s pool 
hall one day when old 
Doc Gag, the dentist, was 
nearly run down by a drunk 
driver.”

‘I need to find me an 
honest lawyer and sue that 
fool,’ Doc blurted out, but 
my daddy replied, ‘An hon-
est lawyer? Why on earth 
would you want an honest 
lawyer?’ I knew right then 

and there what I wanted to 
be when I grew up.”

Philbert was true to his 
word. He never attended 
law school but went up to 
Virginia and “read for the 
law,” serving as an appren-
tice to a judge for several 
years while he studied law 
books and later returning 
home to pass the bar exam 
and hang out his shingle 
across from the courthouse.

Most folks around here 
know Philbert as the law-
yer to hire if you’re guilty. 
If you’re guilty, Philbert 
will get you the best deal 
he can negotiate. If you’re 
innocent, people, includ-
ing juries, will assume 
you’re guilty when you 
hire Philbert to defend you.

This “Good Ol’ Boy” 
system served Varmint 
County, more or less suc-
cessfully for the better 
part of 30 years, political 
leaders debating policy at 
public meetings and then 
consulting with the men 
around Doc’s poker table 
before making their actual 
decisions.

It took a basketball star, 
a jovial grocery store ca-
shier and a cheating hus-
band to put the good ol’ 
boys in their place. Next 
month, I’ll refresh your 
memory about the latest 
chapter in Varmint County 
history: “The Weaker Sex 
No Longer – Women Take 
Control.”

 
 

Continued from page 9

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Enhance and Sealer

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10717/


slIppery rock GazeTTe march 2016  |  15  

Making Adjustments

I used to dread income tax 
preparation time. 

Typically, this was when 
I’d sit down with Tax Guy 
to determine how large a 
siphon Uncle Sam intended 
to stick into my billfold. 
But this year, I’m taking a 
different approach: I’m not 
going to bring any records. 
No W-2s, no 1099s, no ex-
pense accounts, no receipts, 
no nothin’. I have no need 
for records, thank you very 
much. 

That’s because I have 
discovered a new method 
of accounting, and I urge 
my fellow Americans, red-
blooded and otherwise, 
to follow suit. It is called 
“making adjustments.” 

I learned about this ex-
citing new system from the 
United States government. 
Specifically, the Pentagon. 
Not long ago, Pentagon 
officials probed through 
their records for some re-
ceipts. They came up short. 
Something like $2.3 trillion 
short. 

I can sympathize, of 
course. Any homeowner 
can. Receipts, vouchers, 
and other official docu-
ments have a way of slip-
ping through our fingers, 
too. 

Apparently it’s the same 
at the Pentagon: You find 
a good deal on a couple 
of used stealth fighters or 
cruise missiles, and you’ve 
bought and paid for the 
crazy things before you 

insertion, where the sun 
doesn’t shine. But then I 
got to thinking, “Hey! If 
this ‘adjustment-making’ 
business is good enough for 
the feds, it’s good enough 
for me!” 

Thus, when Tax Guy tells 
me my business expenses 
are too low, I’ll instruct him 
to “make adjustments” in 
my books. That way, I hope 
to turn $16.78 worth of 
pens and paper into at least 
$5.87 million in travel, of-
fice supplies, publications, 
and postage. 

Furthermore, I want Tax 
Guy to “adjust” my in-
come tax return to show 
that I worked my buns off 
24 hours a day, seven days 
a week, gave every penny 
to charity, and posted a 
net profit of minus-$6.8 
million for the entire year. 
That should put me in good 
shape for a healthy refund. 
Which, of course, I expect 
to receive in cash. 

Whoo-hoo! This will en-
able me to make significant 
“adjustments” in my style 
of living.

Sam Venable is an author, 
stand-up comedian, and humor 
columnist for The Knoxville 
(TN) News Sentinel. He may 
be reached at sam.venable@
outlook.com.

Sam Venable 
Department of Irony

know it, and now, gosh-
dang-it, where are those 
fool receipts? 

No problem. The 
Pentagon simply “made 
adjustments” in its finan-
cial ledgers—to the tune of 
seven trillion bucks. Give or 
take a few billion. I am not 
making this up. 

None other than the 
Pentagon’s inspector gen-
eral announced these “ad-
justments” in his report. In 
part, the announcement said 
the Defense Department’s 
“internal controls were not 
adequate to ensure that re-
sources were properly man-
aged and accounted for, 
that DOD complied with 
applicable laws and regula-
tions, and that the financial 
statements were free of ma-
terial misstatements.” All of 
which amounts to 33 words 
of governmental gobbledy-
gook meaning, “What the 
heck; your guess is as good 
as ours.” 

Initially, I was smitten 
with an overwhelming wish 
that the Pentagon would 
roll its official report into 
the shape of a large lance 
and deposit it, making no 
“adjustments” whatsoever 
for comfort and ease of 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

This new system is revolutionary in its design and function. In our 
initial testing on an In-Line Machine, we had expected great results, 
but what we had achieved was simply amazing! This new system is 
unique in that it will work on both the Vertical and the Horizontal In-
Line Machines. There is no need to buy separate specific tooling for a 
particular machine. Now you can use this system on both platforms.

Traditionally you don’t want to run the in-line machine at a fast speed. 
Doing so may damage the existing tooling in use by most fabricators. 
With this new Viper In-Line Multi-Edge Polishing System you can run 
it fast for the ultimate quality of shine. The results will surprise you, 
to say the least!

NEW!

As Seen at 
StonExpo 2016

 Item # Description MSRP OUR Price

  Viper® 6-Step In-Line Polishing System 5˝

 58000 6-Step In-Line Polishing System, Step 1  $115.95 $69.95

 58001 6-Step In-Line Polishing System, Step 2  $115.95 $69.95

 58002 6-Step In-Line Polishing System, Step 3 $115.95 $69.95

 58003 6-Step In-Line Polishing System, Step 4 $115.95 $69.95

 58004 6-Step In-Line Polishing System, Step 5 $115.95 $69.95

 58005 6-Step In-Line Polishing System, Step 6 $123.95 $74.95

  Viper® 6-Step In-Line Polishing System 6˝  

 58006 6-Step In-Line Polishing System, Step 1 $132.95 $79.95

 58007 6-Step In-Line Polishing System, Step 2  $132.95 $79.95

 58008 6-Step In-Line Polishing System, Step 3 $132.95 $79.95

 58009 6-Step In-Line Polishing System, Step 4 $132.95 $79.95

 58010 6-Step In-Line Polishing System, Step 5 $132.95 $79.95

 58011 6-Step In-Line Polishing System, Step 6 $140.95 $84.95

Achieve better shine with Viper 
than with any other wheels!

Works with any automated straight edge 
shaping, wet-polishing, 

multi-head machine.

Fax 800-915-5501
www.braxton-bragg.com

NEW!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Inline tooling

mailto:sam.venable%40outlook.com?subject=Slippery%20Rock
mailto:sam.venable%40outlook.com?subject=Slippery%20Rock
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8451,10903,11038/
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Who’s Got the Ball?

This football controversy 
can’t be blamed on the 

Patriots.

Massachusetts State Police 
came to the rescue before the 
recent NFL playoff game be-
tween New England and the 
Kansas City Chiefs by deliver-
ing footballs that game officials 
left at their hotel.

A state police spokesman 

said at about 2:30 p.m. that 
Saturday, January 16, league 
officials contacted the Hyatt at 
Logan Airport to say that some 
balls and air pressure gauges 
had been left behind. The balls 
were the ones to be used in the 
kicking game.

Hotel workers unlocked and 
entered the room, and a state 
trooper drove the equipment 
to Gillette Stadium, arriving 

about an hour before kickoff.  
(And just in case you haven’t 
heard, the Patriots beat the 
Chiefs 27-20.)

The officials’ gaffe came 
about a year after the start of the 
“Deflategate” scandal, when 
the Patriots were accused of 
using underinflated balls. The 
drama led to league changes in 
how footballs are handled be-
fore games. 

Police have recovered 
about $70,000 worth of 

cheese stolen from a suburban 
Milwaukee trucking company.

Germantown police say on 
their Facebook page that the 
cheese was found in Milwaukee 
after being missing for about a 
day. The Milwaukee Journal 
Sentinel reports that no one has 
been arrested, although the in-
vestigation is ongoing whether 
it was a prank or a heist.

A 54-foot long trailer con-
taining the cheese was stolen 
from D and G Transportation 
in Germantown, which is 
northwest of Milwaukee.

A semitrailer used to steal the 
trailer was recovered. Police 
said the empty cheese trailer 
was found around 10 a.m. the 
next morning in the Milwaukee 
area.

It’s not clear from news 
reports exactly where in 
Milwaukee the stolen cheese 
was found. 

Cheese Eaters 
Rejoice in 
Milwaukee

What 
Would 
Woody 
Do?

The most promising current 
concussion-prevention re-

search comes from a study of 
... woodpeckers (according to 
a December Business Week 
report). 

Scientists hypothesize that 
the birds’ apparent immunity 
from the dangers of constant 
head-slamming is because 
their neck veins naturally com-
press, forcing more blood into 
their craniums, thus limiting 
the dangerous “jiggle room” in 
which brains bang against the 
skull. A team led by a real-life 
doctor portrayed in the movie 
“Concussion” is working on a 
neck collar to slightly pinch the 
human jugular vein to create a 
similar effect.

Fax 800-915-5501 

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com

This brand-new system is simply awesome! No one in the stone in-
dustry has anything like this that can vacuum to stone that has a tex-
tured surface. It also works great on polished stone surfaces.

• Each SR2 includes a 7 and 4 foot rail, 4 adjustable suction cups connected in a series,  
 powered by 1 power unit in the base cup

• Each suction cup can be independently positioned by simply sliding laterally

• The design gives a strong vacuum seal on textured and polished surfaces

• Uses an integrated 12 volt Alkaline power supply, maximizing longer running times

• Equipped with an easy access relief valve for quick seal release and removal

• Lightweight and durable design

• Includes additional 4-foot rail for vanities

The Stone Pro Vacuum Support Rail System
Works on textured and polished surfaces with no problem!

Nothing works better on 

polished, honed, textured, 

or the back of stone!

4-6 Hrs 

Suction on

TEXTURED STONE!

 Item # Description MSRP OUR Price 

 3739 Stone Pro SR2 Vacuum Support Rail $898.95  $597.95
  (Each Rail) Includes: 7 and 4 foot Rails

FREE 
Freight!

 NEW

LOW
PRICE!

a

TOOL
not a

Toy!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Stone Pro SR2 Support Rail
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 Item # Description MSRP OUR Price 

 9375 Makita®	5˝	Grinder,	9565CV $282.95  $145.95 

Why spend $36.00 MORE

Braxton-Bragg sells for less!

Screen Capture
2-8-2016

GranQuartz 

Website

at ?

Check OUR 

NEW LOW 

price!

Coldspring Awarded ANSI /  
NSC 373 Certification

Coldspring – one of the 
leading quarriers and 
fabricators of natural 

stone in North America – 
announces it has received 
ANSI/NSC 373 Sustainable 
Production of Natural 
Dimension Stone certifica-
tion. Coldspring is at the fore-
front of the stone industry’s 
certification movement and is 
one of only two companies in 
the United States to achieve 
the recognition thus far.

Accredited by the 
American National Standards 
Institute (ANSI), the rigor-
ous and voluntary standard 
establishes criteria to deter-
mine the degree to which 
natural dimension stone is 
extracted and manufactured 
sustainably.

Following facility inspec-
tions by NSF International’s 
Sustainability division, 
which develops standards 
and conducts audits to 
protect the environment, 
Coldspring’s corporate head-
quarters and primary manu-
facturing operations in Cold 
Spring, Minnesota, received 
Gold certification, while the 
Charcoal Quarry (St. Cloud, 
Minnesota), Mesabi Quarry 
(Babbitt, Minnesota), and 
Rockville Quarry (Rockville, 
Minneso ta )  rece ived 
Platinum certification.

“We are extremely proud 
of our team and the efforts 
toward obtaining ANSI/NSC 
373 certification,” says John 
Mattke, Coldspring President 
and Chief Operating Officer. 
“Coldspring has had a long-
time commitment to sustain-
ability and continues to show 
this commitment by achiev-
ing third-party verification 
through the stone industry’s 
newly adopted standard.”

The ANSI/NSC 373 stan-
dard examines numerous 
areas of stone production, 
such as: water usage and re-
cycling; custody and trans-
portation of the stone; site 
and plant management; land 
reclamation and adaptive use; 
corporate governance; energy 
usage and conservation; man-
agement of excess process 

materials and waste; safer 
chemical and materials man-
agement; worker health and 
safety; and optional inno-
vation credits. Certification 
is based on point totals in 

each category to achieve 
a Bronze, Silver, Gold or 
Platinum level certification. 

“ANSI/NSC 373 is a rig-
orous, science-based stan-
dard that helps the building 
community identify more 
sustainable materials. As a 
further sign of its value, the 
Standard was recently refer-
enced as a compliance path in 
the 2015 International Green 
Construction Code (IgCC),” 
says Jenny Oorbeck, NSF 
International’s Sustainability 
General Manager. “Through 
certification, Coldspring has 
made a significant public 
declaration about its com-
mitment to sustainability 
while also providing more 
sustainable material options 
for architects and designers.”

ANSI/NSC 373 also in-
cludes a companion Chain 
of Custody (COC) program, 
which is important to the cer-
tification because it ensures 

NSC Headquarters: 
Coldspring’s ANSI/NSC 
373 certification will help 
assure architects and 
owners that the stone 
for their buildings is pro-
duced in an economical, 
environmental and so-
cially responsible manner

NSC Quarry: Coldspring’s Corporate Headquarters and 
primary manufacturing operations in Cold Spring, Minnesota 
received Gold certification, while the Charcoal Quarry (St. 
Cloud, Minnesota), Mesabi Quarry (Babbitt, Minnesota), and 
Rockville Quarry (Rockville, Minnesota) received Platinum 
certification 

traceability of certified stone 
from the quarry to process-
ing and throughout the sup-
ply chain and ultimately to 
their journey’s end.

“More than ever before, 
sustainability is on the fore-
front of top minds in the 
building industry – from ar-
chitects to owners to product 
manufacturers,” says Kathy 
Spanier, Coldspring Director 
of Marketing. “Coldspring’s 
ANSI/NSC 373 certification 
will help ensure architects 
and owners that the stone for 
their buildings is produced in 
an economical, environmen-
tal and socially responsible 
manner. It will help project 
teams and consumers clearly 
recognize which natural 
stones support these import-
ant project goals.”

For more information 
about ANSI/NSC 373, visit 
the Natural Stone Council 
website. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Makita 9565 Grinder
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Last month a coworker and 
I traveled to Charlotte, NC 
where the North Carolina 
Stone Summit was holding a 
workshop on Marketing in the 
Natural Stone Industry. Part 
of my job is marketing. Why 
wouldn’t I want to learn some-
thing new? In January, the 
owner of my company went 
to Surfaces in Vegas. He came 
back and talked to us about 
all the cool stuff he saw and 
learned. We are going to start 
trying to do something new 
because of things he saw and 
learned there. Recently, I went 
to a hands-on natural stone 
sealing demonstration. I can 
assure you that I have never 
sealed anything in my life other 
than an envelope that goes in 
the mail, but I can’t talk to our 
customers or understand what 
our crews are saying if I don’t 
know these things. 

Don’t trap yourself in a box. 
Don’t pigeonhole yourself. 
Look around. Where can you 
help? What can you learn? Ask 
questions. Learn to be the go to 
guy or gal. Don’t sell yourself 
short. If you do, everyone else 
will too. 

Sharon Koehler is a 10- 
year veteran of the stone in-
dustry and currently head of 
marketing for Artistic Stone 
Design in Richmond, Va. She 
has been a regular contrib-
utor to various trade maga-
zines for several years. Please 
send your thoughts on this or 
any other article to sharon@ 
artisticstonerichmond.com.

Learning 
is Everything

Continued from page 4

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com
Fax 800-915-5501 

A Repairman’s Story
My name is Bill Roberts and I repair routers 
for Braxton-Bragg. Over the years, I have 
worked on hundreds of routers made by 
most manufacturers including Sector, 
Stinger, MEM and others. 

I Have Seen a Lot of Wear and Tear…
Routers get a lot of hard use. Some parts 
simply wear out, and some occasionally 
break. Over the years I saw patterns and 
often wondered why manufacturers did not 
beef up more of the critical parts.

Nobody Listened
From time to time, I communicated ideas 
but for the most part, did not see any 
changes.  

Finally, Somebody Did
Then about three years ago, I was asked 
to provide detailed information on my 
experience with Hercules® Routers. Since 
Hercules® is our best-selling router, I had a 
lot of practice repairing them. Now I finally 
got the chance to take one completely apart 
and find the most worn components. 

Little Things Matter
Often it was the little things that mattered. 
An engineer in a lab does not know the real 
world of a stone shop, and how the shape 
of the power cord, the thickness of a belt, 
or the type of bearings used can affect 
performance.

Single Phase Power
It costs more to produce a powerful router 
with single phase power than with 3-phase, 
but when asked about making it 3-phase, I 
told them that many shops only had single 
phase power…and they listened!

21 Improvements Later
Well, to make a long story short, the 
manufacturer has implemented 21 
improvements in the design of the Hercules® 
Router. These improvements make it perform 
better and last longer. I believe you will agree 
with me that this is the most reliable router 
you have ever used.
 

Now the BEST Guarantee 
in the Industry—12 Months!

Because of the changes, the router is now 
backed by a 12-month guarantee—the 
longest in the industry. I would have to 
say that this is the most reliable router that 
Braxton-Bragg has ever sold. 

Hercules® Single Speed 
with Hydroplaning System

Finally, a Manufacturer Who Listens to a Repairman
Now the Strongest Guarantee in the Industry—12 Months!

I am Bill Roberts and I approve this message!

ONLY

$1,995

 Item # Description MSRP OUR Price

 5368 Hercules® Router Edge Profiling Machine, Single Speed $3,448.95 $1,995.00
  with Hydroplaning System

  F.O.B. Knoxville, TN

March is a month without mercy for rabid 
basketball fans. There is no such thing as 

a ‘gentleman gambler’ when the Big Dance rolls 
around. All sheep will be fleeced, all fools will be 
punished severely... There are no Rules when the 
deal goes down in the final weeks of March. Even 
your good friends will turn into monsters.

–Hunter S. Thompson

Police say a dispute over who 
was allowed to stir a pot of 

chili led to an attack that injured 
two people at a Detroit home.

Officer Jennifer Moreno says 
a 26-year-old is accused of at-
tacking his 35-year-old wife 
and a 30-year-old man who is a 
family acquaintance around 5:10 
a.m. one Friday, on the city’s 

Put the Spoon Down and Step Away from the Chili
west side.

Moreno tells The Detroit News 
the acquaintance stirred the pot, 
which was on the stove, and 
the man apparently didn’t like 
that. Moreno says the acquain-
tance told police the man bit and 
stabbed him because he “was 
unhappy about him stirring the 
chili.”

The 26-year-old was arrested 

and charged with aggravated as-
sault. His name wasn’t immedi-
ately released, pending charges.

Police say the acquaintance 
had bite and stab wounds to his 
thigh that were non-life-threat-
ening. The woman wasn’t taken 
to the hospital.

Source: The Detroit News, 
http://detnews.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Edge profiling machine
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Are You Paying More than 
40¢ per Sink Cutout?

 Item # Description MSRP OUR Price 
 16017  Scorpion™ CNC Granite Finger Bit, 20mm x 40mm,  $183.95  $119.95
  1/2 Gas Thread, Orange, Twin Seg., 5,500-5,800 RPM

 16018 Scorpion™ CNC Granite Finger Bit, 20mm x 40mm,  $183.95  $119.95
  1/2 Gas Thread, Orange, 5 seg., 5,500-5,800 RPM

Scorpion™ CNC Finger Bits
Soft Bond for Hard Stone

The Scorpion™ Soft Bond Finger Bit is ideal for hard 
stones like granite. Hard stone requires the finger bit 
bond to be softer, so that the diamonds are exposed 
sooner to cut the stone. Softer stones are milled best 
with a finger bit that has a harder bond matrix, so that 
the diamonds are not exposed as fast.

*Average sink is 4 linear feet

™

Consider the Scorpion CNC Finger Bits...

Looking For The Right Finger Bit 
to Tackle The Right Stone?

With the Scorpion CNC Granite Finger Bit, this customer is 
averaging 1100 feet per bit, which works out to about 40¢ per 
sink. With his previous bit, he was only averaging 500 linear feet.

“After running it extensively we took it off 
and it still had life after cutting 1,068 feet. 
We realized it had given us over double the 

linear feet of work from any fingerbit.”
Josh, Stone Spectrum LLC

“The March wind roars
Like a lion in the sky,
And makes us shiver

As he passes by.
When winds are soft,

And the days are warm 
and clear,

Just like a gentle lamb,
Then spring is here.”

2015 MIA 
Accreditation 
Class Honored
at TISE 2016

Eighteen companies were 
honored at the MIA 
Awards Luncheon at 

TISE 2016 for earning MIA 
Accreditation in 2015. MIA 
Accreditation for natural stone 
fabricators and commercial con-
tractors recognizes those com-
panies that meet the industry’s 
highest standards for business 
activities, product knowledge, 
fabrication and installation.

Receiving the Natural Stone 
Fabricator credential:
• Carnevale & Lohr, Inc.  

Bell Gardens, California

• Colorado Custom Stone  

Denver, Colorado

• Florida Bath & Surfaces, Inc.  

Santa Rosa Beach, Florida

•Marble Uniques, Tipton, Indiana

•Miller Druck Specialty Contracting 

New York, New York

•Mountain Marble and Granite 

Asheville, North Carolina

•Natural Stone Motif, Inc. 

Sanford, Florida

•Ripano Stoneworks, Ltd. 

Nashua, New Hampshire

•Sims-Lohman, Zionsville, Indiana 

•Sims-Lohman, Pittsburgh, 

Pennsylvania

•Stockett Tile & Granite Company

Phoenix, Arizona

•Stone Interiors-New Orleans, LLC 

St. Rose, Louisiana

•Syverson Tile & Stone 

Fargo, North Dakota

•Valley View Granite 

Tremonton, Utah

•Western Marble Granite & Tile, Ltd. 

Winnipeg, MB, Canada

Receiving the Commercial A 
Contractor credential:
• Dan Lepore & Sons Company 

Conshohocken, Pennsylvania

• Miller Druck Specialty Contracting 

New York, New York

• SMG Stone Company 

Sun Valley, California

• Twin Stone Designs & Installations, 

Inc. Hollywood, Florida

Please turn to page 37

Members of 
the 2015 MIA 
Accreditation 
Class at TISE 
2016.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Finger Bits
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Are you wasting thou$ands per month?

Braxton-Bragg now offers superb quality 
CNC Tooling in the most popular profiles!

Viper® CNC Tooling is the only CNC tooling system featuring a 6mm layer 
of diamonds on each profile wheel, including the polishing steps, ensuring the 
longest tool life in the industry.

The Viper® CNC Tooling system features seven steps - 5 metal and 2 ceramic 
polishing steps. This allows you to complete the job faster than any other 
CNC system in the stone industry. All of our CNC tooling is accompanied by 
data sheets with complete set-up information including pre-calibrated setting 
parameters, detailed operating information, and maintenance instructions.

All tools are carefully balanced and inspected by strict quality control 
standards. All of our CNC profiles are produced with a standard 35mm bore.

All in stock with NEW Profiles!

ALL VIPER® CNC

FREE NEXT DAY 

DELIVERY!

Call Daryl Sims at 
 877-493-0394 

 if you’re tired of paying in-
flated prices for CNC tooling.

 CNC Tool Pos. 1 Pos. 2 Pos. 3 Pos. 4 Pos. 5 Pos. 6 Pos. 7  Shape

 A-30 R15  $356.95 $347.95 $347.95 $347.95 $149.95 $149.95 $149.95 $1,849.95

 A-30 R5  $407.95 $386.95 $386.95 $386.95 $149.95 $149.95 $149.95 $2,017.95

 B-30 R30  $443.95 $485.95 $485.95 $485.95 $136.95 $136.95 $136.95 $2,311.95

 E-30  $393.95 $393.95 $393.95 $393.95 $174.95 $174.95 $174.95 $2,099.95

 FG-30  $749.95 $549.95 $549.95 $549.95 $549.95 $199.95 $199.95 $3,348.95

 FZ-30  $459.95 $500.95 $500.95 $500.95 $197.95 $197.95 $197.95 $2,555.95

 T-20 R3  $319.95 $303.95 $303.95 $303.95 $128.95 $128.95 $128.95 $1,617.95

 T-30 R3  $392.95 $392.95 $392.95 $392.95 $145.95 $145.95 $145.95 $2,008.95

 T-30 R6  $392.95 $392.95 $392.95 $392.95 $145.95 $145.95 $145.95 $2,008.95

 V-30 R15  $473.95 $515.95 $515.95 $515.95 $164.95 $164.95 $164.95 $2,515.95

 Z-30  $401.95 $383.95 $383.95 $383.95 $172.95 $172.95 $172.95 $2,071.95

Complete 
SetSegmented Sintered Sintered Sintered Metal Pre-Polish Ceramic Ceramic

Radius

Demi 
Bullnose

Bevel

Radius

Ogee 
Bullnose

Ogee 
Straight

Double 
Eased

Double 
Eased

Double 
Eased

Full 
Bullnose

Straight

* Seven-step system

* Longest life of any CNC tooling

* High speed tooling

* All profile wheels are balanced & carefully inspected

* Standard 35mm bore

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper CNC Profile Wheels
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Stone Pro’s Seam Machine
Like Seams Never Even Happened

If you want flawless, tight, nearly invisible seams, 
then Stone Pro’s Seam Machine is your tool...

This tool is not some pieced together toy full of plastic parts.

a

TOOL
not a

Toy!

Take one look at the picture and 
you can see the Seam Machine is 
engineered and designed for the 
stone industry by stone industry 
pros at Stone Pro. 

PLUS... the Seam Machine has 
been fully tested and proven in the 
field so you know you can trust it for 
your next install. 

NEW!NEW!

 Item # Description MSRP OUR Price 
 55800 Stone Pro Seam Machine $1,135.00  $795.00
  Notice: Sold individually, not as a set.

MADE IN THE USA

As Seen at 
StonExpo 2016

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Stone Pro Seam Machine
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MIA+BSI Member Eric Tryon 
Named Stone Fabricator of the Year

The nominating 
commit tee  for 
Stone World mag-

azine has selected Eric 
Tryon of Premier Surfaces 
(Alpharetta, GA) as 2015 
Fabricator of the Year. The 
award was presented at 
TISE 2016 in Las Vegas, 
NV. Criteria for the award 
include the following:

•Cooperation in shar-
ing technology with the 
industry
•Willingness to pioneer in 
the use of new technology
•Fostering educational pro-
gram for the training of 
stoneworkers in industry 
methods
•Promoting technological 
progress through associa-
tion work

Eric started Premier 
Surfaces in 2002, and since 
its inception, he has been 
on the forefront of cutting 
edge technology, industry 
best practices, and an in-
tense focus on providing 
best in class service. With 
a customer-centric philos-
ophy that “customers are 
the center of the universe 
at Premier Surfaces,” the 
company has grown and 
expanded every year. From 
how new employees are 
hired and trained to the 
documented systems and 

processes that guide day-
to-day operations, Premier 
Surfaces has successfully 
expanded into new markets, 
including Birmingham and 
Huntsville, Alabama, and 
Chattanooga, Tennessee. 
Eric feels confident know-
ing the results speak vol-
umes about the strength 
of his team and company; 
the employee turnover rate 
is at a minimum, the cus-
tomer satisfaction scores 
are best in class and refer-
rals are the biggest source 
of new customers. Premier 
Surfaces is the recipi-
ent of many awards and 
accolades, examples of 
which include: the Atlanta 
Consumer’s Choice Award 
(2007 – 2015), Atlanta 
Journal Constitution’s Best 
Places to Work, TIE #1 Top 
Entrepreneur in Atlanta 
(2015). 

Premier Surfaces was 
one of the first compa-
nies to achieve MIA ac-
creditation. Eric is also 
actively involved in the 
MIA+BSI education pro-
gram and will act as a fa-
cilitator for several events 
through the Stone Industry 
Education Series in 2016. 
Aaron Dahnke, Education 
Manager at MIA+BSI, 
commented: “Eric has 
been an asset to the stone 

industry for many years. 
He is a successful busi-
nessman, entrepreneur, 
and educator. His involve-
ment as Stone Industry 
Education Series facilitator 
will provide a new perspec-
tive and be invaluable to 
participants.”

Eric was quick to shift 
credit to his coworkers: 
“Although I am the one 
receiving this award, it 
was a team effort. We are 
honored to receive this dis-
tinguished award. It’s the 
people on our team who 
deliver the experience for 
our customers who deserve 
the recognition — from the 
leadership team to the front 
line staff who make it hap-
pen day in and day out. I 
am honored to be to be a 
part of such an amazing 
work family. They are truly 
best in class.”

Together, MIA and BSI 
serve more than 1900 
members in 55 countries 
who represent every aspect 
of the natural stone indus-
try, offering them a wide 
array of technical and train-
ing resources, professional 
development, regulatory 
advocacy, and network-
ing events. Learn more at 
www.marble-institute.com 
and www.buildingstone 
institute.org.

Stone World’s Dave Madonia and Jennifer Richinelli 
present Eric Tryon with the 2015 Fabricator of the 
Year award at TISE 2016.

A good leader can 
engage in a debate 
frankly and thor-
oughly, knowing 
that at the end he 
and the other side 

must be closer, 
and thus emerge 

stronger. You don’t 
have that idea when 

you are arrogant, 
superficial, and 

uninformed.
–Nelson Mandela

 Shop www.braxton-bragg.com for SKM Super Met-Al Grout Pens Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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 High-quality diamonds (3x more than the competition) 

 Computer controlled production for consistency, pad after pad

 Can be used at 1,500-5,000 RPM

 With the use of a buff pad, reach 102 reading on a gloss meter

Familiar Quote
At Braxton-Bragg, we 

hear this question about 
Viper® 7-Step Granite 
Wet Polishing Pads from 
fabricators all the time:

Are Diamond Pads  
Really Different?

Year after year, Viper® is 
the industry choice. Is this 
just dumb luck or is there a 
reason?

4 Things to Look 
for in a Pad

1. Consistency is the 
primary reason why the 
Viper® Polishing Pad is 
so popular, but how is 
this maintained? It turns 
out that Viper® 7-Step 
Granite Wet Polishing Pads 
are manufactured under 
precise computer controlled 
conditions from start to 
finish. Nobody is just 
sprinkling diamond powder 
at their own discretion. 
Compute r  con t ro l l ed 
processes produce absolute 
consistency, reliability and 
dependability. Viper® has 
it, many others do not.

2. Quality is another 
key to Viper® being the 
preferred polishing pad. 

Diamonds with multiple 
cutting surfaces are the 
main reason Viper® 7-Step 
Granite Wet Polishing Pads 
perform at a high level from 
start to finish. Other pads 
start out working well but 
quit on you before the job is 
done, and yet appear to still 
have life remaining.

 
3. Bond of a polishing pad 

is as critical as the diamonds 
used. The Viper® Polishing 
Pad’s bond achieves a 
balance of flexibility and 
strength. Our unique resin 
bond holds diamonds in 
place until their useful life 
is exhausted, providing 
great pad life. The bond also 
has good flexibility keeping 
the pad in constant contact 
with the work surface, even 
when polishing inside or 
outside radiuses.

4. Price of Viper® 7-Step 
Granite Wet Polishing 
Pads is the final piece to 
the puzzle. Combine our 
unbeatable price with 
consistency, quality and 
superior bond, and its 
no wonder fabricators 
say, “Viper Granite Wet 
Polishing Pads can’t be 
beat!”

4 Reasons Why Fabricators Say…
“Viper Wet Polishing Pads Can’t be Beat!”

GREAT 

LOW
PRICE! 

 Item # Description  MSRP OUR Price 

   Viper® 7-Step Granite Wet 4˝ Polishing Pads Hook & Loop-Backed

 1730 Viper® 7-Step	Granite	Wet,	4˝,	50	Grit,	Lime	Green  $22.95 $14.95

 1732 Viper® 7-Step	Granite	Wet,	4˝,	100	Grit,	Red  $22.95 $14.95

 1734 Viper® 7-Step	Granite	Wet,	4˝,	200	Grit,	Yellow  $22.95 $14.95

 1736 Viper® 7-Step	Granite	Wet,	4˝,	400	Grit,	Light	Blue  $22.95 $14.95

 1738 Viper® 7-Step	Granite	Wet,	4˝,	800	Grit,	Green  $22.95 $14.95

 1740 Viper® 7-Step	Granite	Wet,	4˝,	1,500	Grit,	Orange  $22.95 $14.95

 1742 Viper® 7-Step	Granite	Wet,	4˝,	3,000	Grit,	Pink  $22.95 $14.95

 55070 Viper® Granite Wet Polishing Pad, 4”, Buff Light and Dark Stone  $59.95 $35.95

Also available in

3˝and 5 ̋

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the Viper 7-Step Polishing System

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7447,8643/
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Sonic Torture 

in Niagara Falls

The Head Master (princi-
pal) of a primary school 

in northern England wants to 
impose a dress code — not on 
students, but on their parents.

That’s because she’s tired of 
them wearing pajamas and slip-
pers when they drop off their 

Get Dressed, Lazybones
offspring at the school gates each 
morning.

Kate Chisholm of Skerne Park 
Academy in Darlington, located 
about 240 miles north of London, 
said she acted after some parents 
wore what she considered night-
wear to school meetings.

In a letter published recently 

Highest Polish, No Bleeding, No Burning

NEW!

O ur Talon™ 4-Step Polishing Pads have been designed specifically for 
wet use on quartz. 

These pads, with only a 4-step process, perform better and offer a better 
finish than a traditional 8-step pad set. 

And because of the next generation resins used in Talon™ 4-Step Pads, 
they are non-marking and will not bleed like other pads.

“This four-step system is the best solution I have come 
across for polishing engineered stones. There is no 
color transfer from the pads. The process is quick and 
they work equally as well on our natural stones.”

–Phil Kuczma, Shop Manager, Italian Marble and Granite 
Inc., Clarence Center, N.Y.

Quartz
Use for Silestone, Caesarstone, 

and Cambria

WORKS IN

1/2
THE TIME!

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

   Item # Description MSRP OUR Price 
	 18278	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	1,	Red	 $38.95 $25.95

	 18279	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	2,	Blue	 $38.95 $25.95 

	 18280	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	3,	Orange	 $38.95 $25.95 

	 18281	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	4,	Pink	 $38.95 $25.95

50% Labor Savings

No Orange Peel!No Orange Peel!

AN instrumental rendi-
tion of the University 

of Iowa fight song has been 
playing for several hours every 
day since last summer over 
speakers mounted on a vacant 
building in the city of Niagara 
Falls. And it’s driving the 
neighbors crazy.

The music starts in the mid-af-
ternoon and repeats in about 
50-second loops for the next 
seven hours before turning off.

The owners of a restaurant 
directly across the street from 
the building say they have been 
told by police that the music’s 
volume and the time it’s being 
played do not violate any city 
noise ordinances.

Kevin Robertson, the restau-
rant’s chef, lives above the eat-
ery. He says being subjected to 
hours-long daily doses of the 
Iowa fight song is torture.

The company that owns the 
building hasn’t responded to 
media requests for comment 
about this usual form of sound 
pollution.

she asked parents to “dress 
appropriately in day wear” 
when bringing their children 
to school.

Chisholm said she wanted 
parents to set a good example 
for the students and that it was 
“not too much to ask parents to 
have a wash and get dressed.”

The difference between 
stupidity and genius is 

that genius has its limits.

–Albert Einstein

Polish Faster and Get a Greater Shine Sooner!
In other words, the proprietary design of these quartz polishing pads 

allows the fabricator to achieve the best quality finish and shine, while 
saving you time.

Call Today for a 30-Day, No-Risk Trial…
Call 1-800-575-4401 today and give the new Talon™ 4-Step Quartz Wet 

Polishing Pads a try. 
If you don’t agree they save you time and money, then just let us 

know within 30 days and we’ll buy them back from you.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxtonbragg.com for Talon 4-Step Quartz Wet Pads

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
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This casino entrance area paved  
with serpentine is maintained 
with Stone Soap. Larger com-
mercial properties often have 
their own building service con-
tractors who subcontract out 
for the specialized knowledge 
needed to care for these ex-
pensive surfaces. That’s where 
your reputation as a capable 
restoration expert comes in.

Applying Stone Polishing Compound on a large retail space, pre-
paratory to using an auto-scrubber. Note the taped-off and drop 
cloth-protected areas. 

Stone Restoration and 
Maintenance Corner
Procedures for Large Commercial Spaces

Bob Murrell 
M3 Technologies

Photos provided by Bob Murrell

WE have covered 
the basics of 
maintenance 

for many types of hard sur-
faces in previous articles. In this 
article, we will focus on larger 
commercial spaces and several 
common varieties of flooring. 
Airports, casinos, hospitals, 
schools, malls, and large retail 
spaces all need specialized main-
tenance to help ensure that their 
hard surfaces look their best.

Larger commercial properties 
either have in-house personnel 
or subcontract out to a building 
service contractor. These BSC 
companies will typically provide 
services for many of the building 
maintenance requirements such 
as cleaning, restroom service, 
HVAC, security, grounds mainte-
nance, and so on.

The BSC will either have a spe-
cific technical division for doing 
decorative floors such as marble, 
granite, terrazzo, etc. or will in 
turn subcontract that service out to 

a restoration specialty company. 
Big walk-behind or ride-on 

sweepers or vacuums are typi-
cally used to remove loose debris 
and soiling from flooring surfaces 
before wet cleaning. Of course, 
some still use large dust mops as 
well. It is extremely important to 
remove this loose grit and soiling 
as this is a major enemy of the 
floor’s finish (honed or polished, 
especially). These types of larger 
equipment can have production 
rates of upwards of 80,000 sq. ft./
hour (ISSA Cleaning Times).

For cleaning the floors, au-
to-scrubbers or ride-on scrubbers 
are normally used in these large 
scale applications. The larger 
of these types of equipment can 
cover 20,000 sq. ft./hr easily 
(ISSA Cleaning Times).

In many cases, such as highly 
honed floors (you could also refer 
to these as a low polish), diamond 
impregnated pads can be used to 
maintain the polish or honed look 
of most floors. These pads are 
available in 3,000 grit, 6,000 grit 
and 12,000 grit for polished main-
tenance and 200 grit, 400 grit, 
800 grit, and 1,500 grit for honed 
surfaces. 

However, for highly polished 
marble surfaces, nothing beats 
the look of being freshly polished 

with 5X, XXX Shine, or Stone 
Polishing Compound. Using these 
products with auto-scrubbers or 
ride-on scrubbers makes for high 
production polishing. It is essen-
tial to master this process to main-
tain these vast spaces of polished 
marble. 

So lets go over the procedure for 
some of these surfaces: 

 
 Honed or low polished floors

1) Vacuum, dust mop or sweep.
2) Auto-scrub using the ap-

propriate diamond floor pads 
(400g-1,500g) and Stone Soap 

(cleaner & conditioner) at a di-
lution of 1 ounce per gallon of 
water. Always use a measuring 
cup for dilution rate accuracy. Fill 
the auto-scrubber tank half full 
and then pour in the Stone Soap 
slowly, while continuing to fill 
the tank with water, to ensure the 
finished solution is well mixed. 
Because the Stone Soap is denser 
than the water, it will simply sink 
to the bottom of the tank and be 
dispensed all at once, if it is not 
mixed thoroughly. 

  
Please turn to page 26

Makita® 4101RH 5” 
Masonry Saw 

For Wet Cutting of Tile, Masonry, 
Concrete and More

• Powerful 7.9 AMP motor for the most demanding applications
• Special cover design prevents water from entering into motor housing
• Cuts up to 1-5/8” at 90° and 1” at 45°
• Ground fault circuit interrupter (GFCI) plug
• Lock-on button for continuous operation
• Includes 15 ft. of tubing, water pressure regulator and water valve
• Adjustable depth of cut

 Item # Description MSRP OUR Price 

 9361 Makita® 4101RH	5˝	Masonry	Saw,	7.9	Amps	 $594.95 $368.95
  115 Volt, 6.5 Lbs., 12,000 RPM

Kit Includes:
(1) 15´ Water kit

(1) Water Pressure Regulator

(1) Water Valve

(1) Lock-on Button For Continuous Operation

(1) Ground Fault Circuit Interrupter (GFCI) Plug

Call 800-575-4401

Available at

OUR Price: $368.95

YOU
SAVE

$ 226

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Makita Masonry Saw

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7511/
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This daily procedure should 
maintain the level of hone 
(whether matte, satin, or sheen) 
and cleanliness. The diamond 
impregnated pads will constantly 
hone the floor while the Stone 
Soap will both clean and con-
dition. This conditioning effect 
renders the stone harder and more 
soil and stain resistant. Normal 
foot traffic can be equated to a grit 
level of between 220g and 400g. 
This means that normal foot traf-
fic will naturally wear differently 
in the traffic lanes.  Regular  use 
of the pads  will ensure that the 
level of hone remains consistent. 
Use of lower grit pads to make 
specific repairs of badly etched 
or stained areas may be required 
occasionally.

It is important to change the 
pads when they become worn or 
totally clogged (blinded). They 
should be changed no later than 
every 300,000 square feet.. This 
means that if a store location  is 
50,000 square feet, the pads 
should be changed at least every 6 
days or less. The pad life will vary 
based on the particular surface 
material (softer material = less 
pad life). Keep the auto-scrubber 
clean and in good working con-
dition. The vacuum squeegees 
should be replaced when they be-
come worn or torn. They should 
leave the floor clean and dry when 
using the machine.

Polished Floors
1) Vacuum, dust mop or sweep.
2) When polishing marble or 

terrazzo (if highly polished), use 
the appropriate polishing powder 
or compound by diluting in water 
and/or simply spreading in the 
path of the scrubber set up with 
natural, white, or red non-woven 
pads. Leaving the vacuum off 
and the squeegee up make several 
passes (4-8) with the machine. If 
head pressure is adjustable, test to 
confirm best results. Once the ap-
propriate number of passes have 
been completed, lower squeegee 
and turn on the vacuum. While 
flood rinsing, remove all polish-
ing media. The addition of some 
neutral cleaner (1 ounce per gal-
lon of water) in the solution tank 
will aid in slurry removal. 

Regular maintenance should be 
accomplished using natural pads 

Stone Restoration and Maintenance Corner
Continued from page 25

Please turn to page 30

and pH Neutral Cleaner (at about 
1 ounce per gallon of water) or 
Stone Soap in the scrubber. Don’t 
forget to ensure the product is 
well mixed in the solution tank. 
Darker stones tend to respond 
better to pH Neutral Cleaner and 
lighter more porous stones do 
better with the Stone Soap. 

Be sure to have spills and other 
similar issues resolved as quickly 
as possible. Implementation of 

walk-off mats at the entrances 
will help assure that dirt and grit 
are trapped and not allowed to be 
dispersed throughout the store as 
easily.

By no means have I cov-
ered every situation on these 
large commercial maintenance 
projects. I have merely tried 
to discuss the main processes.  
 There are other specialty prod-
ucts available for specific pur-
poses as well. 

 Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com • Fax 800-915-5501

Viper Side
Protection 

Dry Core Bit

Drills a Clean Hole, Every Time...

• Diamond segments on side greatly reduce segment breaking

• Fast drilling 

•  Long life

• Use wet or dry

• 2,000 to 4,000 RPM recommended for wet use

• 10,000 RPM recommended when using dry 

• Our testing proved over 60 holes done dry and more than 
 100 holes done wet: average of 30 seconds per hole

 Item # Description MSRP OUR Price 

 7560 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	1˝	 $67.95 $44.95

 7561 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	1-1/8˝	 $71.95 $47.95

 7562 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	1-1/4˝	 $74.95 $49.95

 7563 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	1-3/8˝	 $77.95 $54.95

 7564 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	1-1/2˝	 $82.95 $59.95

 7565 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	2˝	 $97.95 $64.95

 7566 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	2-1/2˝	 $119.95 $79.95

 7567 Viper ®	SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	3˝	 $134.95 $89.95

 7568 Viper ® SP	Dry	Core	Bit,	5/8˝-11	Threaded	Arbor,	3-1/2˝	 $149.95 $99.95

#1 Seller! 

Most Popular

Core Bit

Why have two different 
core bits, when Viper Side 
Protection Core Bits 
perform great wet or dry!

Mike King demos a 
long-lasting Viper® 
Side Protection 
Dry Core Bit

Braxton-Bragg offers an exceptional line of quality, high performance core  
bits. Viper ® Dry Core Bits are fast, long-lasting, and designed to handle the toughest 
coring applications quickly, efficiently and economically.

Viper® Side Protection Dry Core Bits feature very aggressive, high-quality diamonds, designed for 
a wide range of applications. These diamond core bits are for use on granite, marble and quartz.

Using a walk-behind auto-scrubber with polishing compound 
keeps the flooring in this large retail space looking its best.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Side Protection Dry Core Bits

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7383/
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com

As Close as You Can Get to Level Floors 
and Straight Walls… Just 3 Easy Steps!

AS SEEN ON

HGTV

“We love the Raimondi Leveling System! We use it for floors, for walls; it really complements our Granite 
Transformations system. No lippage on our seams, no lippage in our mosaics. It saves us a lot of time. We tried 
other systems but we love this one.” 
Craig Walters, 
Granite Transformations http://www.

braxton-bragg.com/
RaimondiTileLevel

Scan This QR 
Code to See a 
Video Demo 

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

LIPPAGE

 Item # Description OUR Price 

 19682 Raimondi Tile Leveling System Starter Kit Includes:  $124.50
  Bag of 250 Leveling Clips, Wedges, Pliers, and DVD 

 19670 Raimondi Breakaway Leveling Clips, Bag of 2,000 $195.00  
  1/8” gap, 1/8” to 1/2” Thickness, Red.  

 19677 Raimondi Breakaway Leveling Clips, Bag of 2,000 $195.00
  1/16” gap, 1/8” to 1/2” Thickness, Clear.  

 19675 Raimondi Breakaway Leveling Clips, Bag of 1,500 $180.00
  1/16” gap, 1/2” to 3/4” Thickness, White. 

 19673 Raimondi Leveling Wedges, Bag of 250 $38.00

 19676 Raimondi Leveling Wedges, Bag of 500 $75.00  

 19678 Raimondi Leveling Wedges, Bag of 1,000 $145.00

A ccurate tile setting requires perfect tile 
leveling to prevent lippage. Uneven 
floor conditions–a commonly encoun-

tered problem–makes it difficult to properly set 
ungauged and thin tiles or even larger format tiles.

Problem…
As a result, tiles that seem perfectly leveled during 

installation, often show a variance in height after 
the thin set or adhesive cures.

Solution…
Now, thanks to the new Raimondi Leveling 

Spacers, the installation process is faster, and they 
eliminate or reduce grinding needed to remove 
lippage.

An added benefit is that the low-cost Raimondi 
system provides a HUGE savings over the other 
leading brand of lippage reduction systems.

3 Easy Steps…
Both the setting and removal of the leveling 

spacers are quick and easy.

Step One:
Set the Support
• Spread the adhesives, insert  
 support underneath and along  
 four sides.
• According to tile size, set one or  
 more supports on all tile sides.
• Set the tile, tap in with a rubber mallet.

Step Two:
Insert the Wedges
• Insert wedge in support slot carefully, not passing  
 breaking point.
• Use the special traction-adjustment pliers to set  
 the wedge.

Step Three:
Remove the Support
• When adhesive sets, separate protruding part of  
 support from base.
• Use traction-adjustable pliers, rubber mallet, or  
 feet to remove support.
• Snaps parallel to the joint.

FREE SAMPLE
We’re so sure you’ll love the new Raimondi Tile 

Leveling System that we’d like to send you a free 
sample kit. 

We’ve also prepared a special starter kit just for 
you that gives you everything you need to make 
your first project a breeze. To order your starter 
kit or to claim your free sample, call 1-800-575-
4401 today. 

Fax 800-915-5501 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Raimondi Tile Installation products

http://www.braxton-bragg.com/RaimondiTileLevel
http://www.braxton-bragg.com/RaimondiTileLevel
http://www.braxton-bragg.com/RaimondiTileLevel
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9125,10347/
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Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Groves products

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9029/
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Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Groves products

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9029/
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New Stone Pro Hydraulic Chisel 

Machine Adds Diversity & Profits

From small jobs to 
large, rustic to con-
temporary, those in 

search of the unique and 
charming often abandon 
the flat or rounded edge 
for the simple, chiseled 
look. The chiseled edge, 
used to adorn interior and 
exterior elements, con-
tinues to remain popular.

 
So ask yourself: am I 

set up to offer and pro-
duce this highly profitable 
edge? I mean really setup 
— not just with hammer 
and chisel, but with sam-
ples and a machine built 
for one thing — to safely 
and efficiently chisel large 
amounts of footage? No, 
you say?

Well, you should be set 
up, explains longtime fab-
ricator and Stone Pro tool 
designer Barry Brandt. 

“Very few guys are good 
at rock-pitching stone. I 
can take a guy right off the 
street, who has never chis-
eled a piece in his life, and 
using our Hydraulic Stone 
Chisel, he will do a perfect 
job the first time.” 

The amount of linear 
feet per hour depends on 
the user, explained Barry, Please turn to page 34

Peter J. Marcucci

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Sinkmate Chopper  
by Edgemate Stone Tools

FREE Viper 
6 inch Con-
tour Blade 

Item # Description MSRP  OUR Price 

5100 Sinkmate Chopper TS6 Saw $3,065.95 $2,911.95

7421V Viper Contour Diamond Blade, 6”  FREE

Chopper TS6 uses a 6˝ contour blade. It will cut a 3 cm lavatory 
bowl hole in less than 4 minutes. Chopper’s patent-pending design 
has guides that follow the edge of a template. These guides are 
adjustable allowing the operator to change the size of the sink hole 
using the same template. 

Chopper’s design also allows the operator to quickly change the 
blade’s depth for step cutting while holding the blade at the perfect 
angle. Chopper cuts on the line and leaves a vertical edge on the 
finish side of the bowl hole, saving you clean-up time. This tool 
will step cut the corners of a rectangular sink hole, leaving very 
little material to remove with a clean up drum, saving you time 
and money.

MADE IN THE USA

Continued from page 26
P a r t n e r i n g  w i t h 

Braxton-Bragg and M3 
Technologies ensures that 
you will receive  superior 
technical support and prod-
ucts that no other company 
can match. This is essential 
to design a truly success-
ful maintenance program, 
whether on a small scale 
or large. 

Stone Restoration & Maintenance Corner
Bob Murrell has worked 

in the natural stone indus-
try for over 40 years and is 
well known for his exper-
tise in the restoration and 
maintenance of natural 
stone, terrazzo, ceramic 
tile, and decorative con-
cretes. He helped develop 
some of the main products 
and processes which revo-
lutionized the industry. He 

is currently the National 
Sales Manager for M3 
Technologies based out of 
Cohasset, Massachusetts. 

while adding that you can 
easily do 60 linear feet per 
hour. “When chiseling by 
hand, you have to chisel 
from both sides, but with 
the Stone Pro Hydraulic 
Stone Chisel you don’t 
have to, which is a huge 
advantage. 

Brandt explained, “Sometimes a chiseler leaves a sharp 
edge that can snag your clothes, so what we do is take our 
old worn-out polishing pads and lightly hit the high spots on 
the edge, leaving shiny spots where it hits. We call this edge 
‘Chisel Ice’ because it shines the tips of the edge, gives it a 
beautiful distinctive look, and takes away any sharp spots.”

This large space is 
a future showroom/
retail space with a pol-
ished concrete floor. 
Polished concrete 
requires similar but 
specialized equipment 
to maintain, like the 
propane-powered 
Lavina 30G-X 
machine shown below.

Brad Winn demos the Stone Pro Hydraulic Chisel.

Shop www.braxton-bragg.com for the Sinkmate Chopper Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8454,10193,10504/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Ter-
minator Xtreme blade and has at 
least 20% more life. It’s also priced 
a lot lower than Terminator.”

– Mike Weldon, 
 Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide 
the same quality from the first cut of 
the blade to the last.

Cutting Speed
The cutting speed of this Viper ® 
blade is equal to any blade on the 
market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to 
draw increased amps. 

 Item # Description MSRP OUR Price 

 9881  Viper® Array 20mm Segment Silent Core Blade, 14”, 4,500 RPM $344.95 $258.79

 9882  Viper® Array 20mm Segment Silent Core Blade 16”, 3,800 RPM $389.95 $289.95

20mm!
Segments

Shrink & Grow Rich

IF you could, would 
you  r educe 
the number of 

jobs you have to sell and 
install? If you had the 
choice, would you decrease 
the number of people you 
employ? If credit and 
creditors weren’t a factor, 
would you cut your debt?

In our “If you’re not grow-
ing, you’re dying” business 
culture, such questions are 
heresy and a sacrilege…
such questions might evoke 
a range of emotional re-
sponses from laughter and 
scorn, to thoughtful con-
templation, to a great sigh 
of longing for fewer obliga-
tions and more life outside 
of work. No matter where 
you’re at on that continuum, 
read on. 

This article is not a count-
er-cultural argument against 
growth nor is it a promotion 
for “de-growth” as a strat-
egy in and of itself. It is a 
challenge to the conven-
tional wisdom that suggests 
“growing to the next level” 
is the logical path to solv-
ing the many financial and 
operational challenges that 
businesses face. It is also 
a call to remember some 
things that must be consid-
ered when determining the 
future size of your company. 

Begin With the 
End in Mind

 Reread the three ques-
tions in the first paragraph. 
If you could wave a magic 
wand and create the ideal 
business, what would it look 
like? More importantly, 
why would you create such 
a business? So often this 
critical question is never 
asked. Do you want peace 
or prestige, profit margin or 

more power, calm or more 
cash flow, a life outside of 
work or a life indistinguish-
able from work? Answering 
those questions and others 
like them will shed light on 
where you really want to be 
in the future. Then you can 
ask, “What size does my 
business need to be?”

Growth = Complexity
More than once in these 

pages I have quoted the 
statistic that every time a 
business doubles in size, 
its complexity increases by 
a factor of 12! This creates 
an interesting conflict in a 
company pursuing growth 
as a way to increase profits 
and freedom from chaos.

To accelerate growth in 
a supply and demand mar-
ket, prices must be lowered 
to acquire the additional 
business…which obvi-
ously erodes profit margins. 
Simultaneously, costs must 
increase due to additional 
layers of administration 
and management necessary 
to maintain control, further 
diminishing profits. It’s a 
cruel business – a bigger 
monster to feed, more em-
ployees to manage, and 
more debt to support it, all 
for the glorious prize of 
lower profit margins and a 
host of new challenges.

Commitments & 
Obligations 

Some companies, after 
trying to grow out of their 
problems, conclude that 
shrinking back to a more 
manageable (and profitable) 
size is a wise choice. Many 
companies would like to 
scale back their operations 
and simply cannot. Because 
long-term leases for space, 
vehicles, and equipment are 
not easily shrunk, they have 
no choice but to carry on. 
That’s something to keep 
in mind if you are consider-
ing debt as a means to grow 
your capacity!

For those who laugh 
scornfully at any idea that 
doesn’t include growth as 
the key ingredient for suc-
cess, here’s a fact: Many 
fabrication shop owners 
admit (albeit quietly) that 
if they could, they would 
shrink their businesses, but 
they can’t. So they don’t.

If you are thoughtfully 
contemplating or even sigh-
ing longingly for a slower 
pace in your sales depart-
ment, fewer employees, and 
less debt, shrinking top line 
ambitions for bottom line 
considerations is a worthy 
endeavor and a viable strat-
egy for success. 

And depending on how 
you define success, you can 
Shrink and Grow Rich!

Aaron Crowley is an 
inventor of stone indus-
try products like the Bullet 
Proof™ Apron, and owner 
of Crowley’s Granite 
Concepts.

 Aaron J. Crowley
Owner, Crowley’s 
 Granite Concepts

– Will Rogers

Everything is funny… as 
long as it happens to 
somebody else.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Array Silent Core Blades

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6998/


32 |  march 2016  slIppery rock GazeTTe      

The Slippery Rock Classifieds

Join Us 
Each Month!

For your subscription requests, ad-
dress changes, and

FREE CLASSIFIEDS,  
visit www.slipperyrockgazette.net 

Thanks for READING!

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Karen Richards).

2016 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

April 2016 Tuesday, March 1, 2016

May 2016 Monday, April 4, 2016

June 2016 Monday, May 2, 2016

For Sale

FOR SALE: New, in stock, Upstate 
New York; Steinex Hydraulic Stone 
Splitters & Extreme Duty Conveyors. 
242 ton MENHIR “H-frame,” 39.37˝ 
Blade length & 23.62˝ Blade Height. 
55 ton BROADWAY “H-frame,” 
23.62˝ Blade length & 11.81˝ Blade 
Height. 132 ton IGLOO “C-frame,” 
18.9˝ Blade length & 17.72˝ Blade 
Height. 77 ton IGLOO “C-frame,” 
17.72˝ Blade length & 15.75˝ 
Blade Height. SHERPA Motorized 
Conveyor w/High Sideboards, 
13.12´x 3.28´, Dual Track & Single 
Track Conveyors 9.84´ x 3.28´. For 
more information or to schedule an 
appointment, please contact André @ 
(518) 260-2158 or email apexequip 
intl@aol.com.

_____________

FOR SALE: The Basic Stone 
Saw– A Thin Veneer Saw. The Basic 
Saw can increase your profit with its 
low purchase price, low maintenance 
expense, decreased labor and its high 
productivity. After years of use and 
testing, the design has been refined 
until it is ready for the market. The 
Mighty Stone Saw is its big broth-

er. See the video at www.mighty 

stonesaw.com and email the developer 

at stone_forsale@yahoo.com or call 
1-931-248-1759 for more information.

_____________

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only 
the best products for stone fabricators 
and installers, but also in providing 
our customers with a way to retain 
and maintain great working relation-

natural stones against stains, and was 
made in America. 

Since the perfect stone cleaning 
product didn’t exist, Tom invented 
it. Together with a chemist that he 
met though his stone design busi-
ness, Tom developed a unique 3-in-1 
formula that will clean, polish, and 
protect your granite countertops. It 
is non-toxic, biodegradable and safe 
to use around food preparation areas, 
children and pets. Supreme Surface 
Granite Cleaner & Conditioner leaves 
a streak-free shine, every time — even 
on black granite! But Tom wasn’t 
satisfied. To learn what others thought 
of his new granite cleaner he gave it 
away—free. “We sent our free sam-
ples across the USA to everyone that 
wanted it… Yes, everyone! All this, 
just for their feedback on how we 
could improve our product!” Log on 

to www.consumerstonecare.com.

ships with their customer base. This 
is why we have launched Supreme 
Surface Stone Care Program for stone 
fabricators that purchase their supplies 
directly from us. It is easy to sign up 
and we do all of the work for you! 
All you have to do is let us know that 
you’re interested in becoming a par-
ticipant in this program and we will 
print for you custom postcards and 
brochures to hand out to your clients 
and prospective customers interested 
in your countertop services.

The postcards and brochures will 
be printed with your company name 
and address. The space | Your Business 
Name & Address | will be replaced 
with your pertinent information to let 
your customers know how to contact 
you directly. You will also receive a 
unique discount code that is linked 
to your Braxton-Bragg account, so 
that we can track your customers, for 
you to receive a rebate from us when 
someone purchases Supreme Surface 
Products. For more information about 
this program, please contact one of our 
salesmen at 800-575-4401.

What makes Supreme Surface 
Cleaners so special? ioSeal. The stone 
conditioner in Supreme Surface clean-
ers is a proprietary ingredient called 
ioSeal. This amazing technology ion-
ically bonds with the surface of your 
natural stone, sealing it and protecting 
it from hard water spots, mineral build-
up, and stains. Supreme surface clean-
ers are the brainchild of stone industry 
veteran Tom Munro who embarked 
on a quest to find the BEST granite 
cleaner. What he found, however, was 
no one product that offered a no-rinse, 
streak-free (even on black granite), 
eco-friendly formula that would clean, 
polish, and protect granite and other 

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

DEAL$ & STEAL$!
Once They’re Gone — They’re Gone!

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com

 • (1) Makita 7-1/4˝ Hypoid #930599, Sale $100 

• (1) Router Bit, 3cm E Bevel #10632 Demo, pos. 1, Sale $50 

• (1) Router Bit, 3cm E Bevel #1813099, pos. 2, Sale $50

• (1) Router Bit, 2cm B Demi-Bull #9863D, pos. 2, Sale $25 

• (4) Router Bits, 3cm E Bevel #181299, pos. 1, Sale $50 

Buy from the #1 U.S. source for White Thassos since 1988! 
We produce the whitest Thassos available in slabs, 2cm, 3cm 
and tiles 12 x 12, 12 x 24, 18 x 18, 24 x 24 and slabs, with 
over 150,000 sq. feet in our Houston warehouse.

Buy factory direct. We ship all over the U.S.

Thassos White MarbleThassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Visit www.stoneforensics.com

Become a Stone & Tile Inspector
Visit the Stone 
Forensics website/
training page and 
see what seminar 
graduates say 
about the class!

Stone Forensics is now offering its 
popular Stone Inspection Seminar 
as an affordable, self guided Power-
Point presentation. 

Take Dr. Fred’s Stone and Tile 
Inspection course and learn how to 
take your skills to the next level as 
a certified stone inspector. Evaluate 
installations, understand crack prop-
agation, troubleshoot failures, learn 
problem solving for stain removal, 
efflorescence, lippage, and more.

• Learn physical and chemical  
 testing, troubleshoot problems
• Earn Up to $300 per hour
• Includes class manual & three 
 technical calls to Dr. Fred

Call 321-514-6845 Visit www.stoneforensics.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

www.countertopbid.com

http://www.slipperyrockgazette.net/index.cfm/m/3/fuseaction/listing.allListings
mailto:apexequipintl%40aol.com?subject=Slippery%20Rock%20Classified%20Ad
mailto:apexequipintl%40aol.com?subject=Slippery%20Rock%20Classified%20Ad
http://mightystonesaw.com/
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mailto:stone_forsale%40yahoo.com?subject=Mighty%20Saw%20-%20seen%20in%20%20the%20Slippery%20Rock
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http://www.countertopbid.com
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Add $200 Pure Profit
to every Job!

Vallé™ 18 Gauge Stainless Steel Undermount Sink
Made of surgical grade 304 stainless steel

   Item # Description MSRP  OUR Price
	 20200	 Vallé™	Stainless	Double	Bowl	50/50,	14-1/2˝	x	16-1/4˝x	8˝	 $149.95 $128.95

These designer Vallé™ 18 Gauge Stainless 
Steel Undermount Sinks could easily retail in 
a showroom for $250-$500.00. However, our 
offering is priced so right that it can become a 
true money-maker for fabricators! 

 
They’re Gonna Buy It Anyway

Don’t let your customer buy the sink 
from someone else and bring it to you for 
installation–give your customers a beautiful, 
cost-effective alternative with our high-end 
Vallé sinks! 

Quality
You’ll be able to please the most demanding 
homeowner with these quality sinks. 
Manufactured from heavy gauge, premium 
304 stainless steel, our Braxton-Bragg sinks are 
remarkably resistant to stains and corrosion.

Design & Style
The stylish looks of our sinks compliment 
the latest trends in modern kitchen design. 
The high luster satin finish and superb crafts-
manship will add long-lasting beauty to any 
kitchen.

Practical
Give your customers the function and 
convenience of a professional sink. The bowls 
in our sinks can accommodate large pots 
and pans without spill over. The undersides 
are fully coated, and come with extra rubber 
padding for superior sound deadening.

Durable
In our search for a suitable sink to offer our 
valued customers, our main goal was to find 
a professionally manufactured, consistently 
high-quality product. Our stainless steel sinks 
hold up to heavy use, look good in any new 
or remodeled kitchen and are easy to maintain 
and clean. What more could you ask for?

™

Compare to 

Kohler K-3180 

Item # 20200 Double Bowl 50/50
Stainless Steel Sink: 32-1/4˝ x 18˝
Bowl Size: 14-1/2˝ x 16-1/4˝
Bowl Depth: 8˝
 

Comparable Models: 
• Kohler K-3180 • Blanco 501-106 • Elkay EGUH3118 • Franke UDSK900-18

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Valle Stainless Steel Sinks

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8457,10164,8576,10164/
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Five specialized bearings increase 
tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  
• Center water feed • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on MSRP OUR Price 
 3803 Hercules® VS Wet Air Polisher, Side Exhaust $288.95 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

“It doesn’t matter how 
thick the material is. It is 
just as fast though 2cm as 
6cm, and it does a cleaner 
cut, making hammer and 
chisel old school. Nobody 
can do 60 feet by hand, 
then flip it over and do 60 
feet again under one hour! I 
know, I’ve been there!” 

According to Barry, the 
reason Stone Pro built this 
unit as hydraulic, is that 
it’s faster and more pow-
erful when cutting through 
lamination. Previous mech-
anized chisels offered by 
Stone Pro and others were 
plagued with recoil, slow 
cyclic rate and couldn’t 
handle thicker, harder 
edges. Similar products 
worked very slowly be-
cause the hydraulic pump 
had to create pressure 
every cycle. Conversely, 
the Hydraulic Stone 
Chisel’s pump has constant Please turn to page 36

Continued from page 30

pressure, so the cycle time 
is way faster and more 
powerful than anything on 
the market. 

“These days a lot of peo-
ple are working with 6cm 
laminated materials that 
contain quartz,” Barry con-
tinued. “They’re really dif-
ficult to split by hand. The 
Stone Pro Hydraulic Stone 
Chisel has no problem, 
because the chisel works 
using compression and is 
built more rigidly than sim-
ilar products. Due to a very 
strong C-Frame design, 

the structural integrity of 
the chisel is engineered to 
withstand the pressures put 
on it. Other machines de-
flect a lot and people have 
issues with them, but the 
recoil of our machine is 
almost zero. This one fac-
tor causes less fatigue on 
material, because the two 
carbide chisels are biting, 
and the compression is 
outward toward the unit in-
stead of inward toward the 
material.”

New Stone Pro Hydraulic Chisel 
Machine Adds Diversity & Profits

The Hydraulic Chisel in action on a 6cm laminated edge

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop at www.braxton-bragg.com for Hercules Air Polishers

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
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Why is Akemi Platinum the clear leader? 
Akemi Platinum provides a permanent bond 
that cures faster and clearer than any other 
polyester adhesive.

Akemi begins with the best raw materials 
and engineering, and has more than 75 years 
of experience in formulating products for 
stone applications. Akemi is also dedicated to 
providing the best in adhesives with its top of 
the line Platinum Premium Clear Polyester.  

Appearance and Clarity
 Appearance and clarity are a priority in 
making a seam, lamination or repair invisible. 
Clear epoxies and “water-clear” polyesters take 
hours to cure to a polishable stage, and while 
transparent polyesters may cure in less time, the 
amber appearance they have must be overcome. 
Each option requires a trade-off to be made; 
will you choose quick curing time, or are you 
willing to sacrifice appearance and clarity?

The Clear Choice
With Akemi Platinum polyesters, there is 

no trade-off. The clarity of Akemi Platinum 
makes it easy to match the color of the stone. 
The appearance of the stone comes through 
more exact and clear. Akemi Platinum “colors 
right,” making it easy to tint and match stone.

 
Curing Time

Akemi Platinum cures in only 30 minutes.* 
That means you have less down time with 
Akemi Platinum before you can safely mill, 
profile, polish or drill. 

 High quality resins and ingredients insure 
Akemi Platinum performs exceptionally in 
many applications such as seams, laminations 
and repairs. Best of all, it is ideal for working 
with granite, marble or engineered stones.

*Curing varies with temperature. Cure time is faster 
at 70° or higher, and will be slower at 70° or less. 

Bond Strength
Bond strength is essential in laminating or 

making repairs. Akemi Platinum’s strength 
makes it perfect when layering or joining 
integrity is needed. Akemi Platinum’s strength 
and quick cure time eliminates failures in 
laminating and in seaming countertops. 

Another way that Akemi insures a good result 
in comparison to other adhesives is that Akemi 
Platinum allows more forgiveness when it 
comes to measuring out the mixture. So when 
too much or too little hardener is added, the 
results can still be strong and secure. ** 

**Best results will be always be achieved when 
following manufacturer’s instructions.

Call now to order Akemi Marmorkitt 1000 Platinum Knife Grade
Call toll-free 1-800-575-4401

Why is AKEMI Platinum the CLEAR leader?

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

 Item # Description MSRP OUR Price 
 4623 Akemi Marmorkitt 1000 Platinum Knife Grade  $40.95 $29.95
  Polyester Adhesive, Quart 

Price includes the correct amount of paste hardener.

YOU

SAVE 

29%

Tim Nelson, Supervisor

Classic Stone Works

Linville, NC

“Since using Akemi Platinum 

we haven’t used any other 

polyester. It’s clearer and ‘tints 

right.’ Akemi Platinum is 

better than anything else.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Platinum Knife grade

http://www.slipperyrockgazette.net
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Continued from page 34 

New Stone Pro Hydraulic Chisel

The 10-foot hose on the hand-held unit allows quick access down 
the entire length of a full slab. Barry Brandt added, “If we do need 
to enhance the edge, we will use sealer, but only if necessary. That’s 
the beauty of a chiseled edge. It takes on a different color when it’s 
not polished, due to less light refraction. But either way, sealer or 
no sealer, you get a great contrast to the top, no matter what!”

“All grain structures are differ-
ent and all colors are different, but 
this machine doesn’t care because 
the chisels are sharp and line up 
with each other. So with opposing 
forces towards each other, you get 
a controlled chisel. When you’re 
working with hammer and chisel, 
you’re working with concussion 
and trying to direct the impact. 
This can cause the material to 
fracture and break where you 
don’t want it to. Even the most 
skilled fabricators can have cor-
ners blow off, and now you’ve 
just wasted material. What did 
that mistake cost you compared 
to the cost of our machine? We 
understand that there are some 
great craftsman out there, but this 
will make them a better craftsman 
with zero failure rate.” 

User Friendly 
The lightweight hand-held unit 

is fully adjustable from 2cm to 
6cm, and it attaches to the hydrau-
lic power module via two ten-foot 
long hoses, so there’s plenty of 
mobility to move along the larg-
est countertops. It comes with 2 
bottom chisels, one long and one 
short; both are 1 inch wide. The 
longer chisel is for thinner mate-
rial such as 2cm, and the shorter is 
for thicker material, such as 6cm. 

According to Barry, if you’re 
working with 3cm material, the 
rule of thumb is to chisel back 
1.5cm. Doing so won’t leave a 
sawn edge in the middle. For 
6cm material, simply move the 
cut back proportionally to 3cm. 
Running a test piece prior to be-
ginning the actual countertop 

Build It and  
They Will Come

Packed to the gills with out-
standing features, the Stone Pro 
Hydraulic Stone Chisel also 
comes with technical support 
from actual users, said Barry. “If 
someone has any technical ques-
tions, we have support for them. 
We are fabricators, too, and won’t 
bring a product to market unless 
it’s tested in real situations and 
bullet-proofed. As with all of our 
tools, it’s tried and true and to-
tally made in America.”

So what are you waiting for? 
Purchase the machine — make 
some samples — and sell, sell, 
sell more stone!

For additional information call 
your Braxton-Bragg representa-
tive at 800-575-4401. You should 
definitely go to www.braxton 
bragg.com and watch the video.

is also a rule of thumb he ex-
plained, adding that doing so can 
prevent the user from making a 
mistake. “Because each stone 
has different characteristics and 
therefore might chisel differently 
from a previous material, always, 
always chisel a test piece before 
running the actual job, just in 
case there is a difference.”

Excellent Against a Straight 
Edge, Super Slick When 

Free Handed 
Barry continues: “Unlike our 

competitors that use 3-inch chis-
els, thinking it’s faster, our ma-
chine uses a 1-inch chisel. This 
gives the operator a lot of flex-
ibility to get all the way around 
even a tight inside corner. In our 
shop, we’ll take a wax pencil 
and draw a line that we can fol-
low around. Along straight edges 
you can either use a straight edge 
as a guide or free-hand it depend-
ing on what type of look the cus-
tomer wants.” 

The Hydraulic Chisel machine comes with a longer chisel for thinner ma-
terial such as 2cm, and a shorter chisel for thicker material, up to 6cm. 

M3 Technologies in 
Cohasset, Massachusetts 

has released their new Majestic 
XXX Shine premium polishing 
powder. It is one of the best pol-
ishing powders I have ever used, 
and it will help revolutionize 
polishing calcium based (marble, 
limestone, and terrazzo) materi-
als,” says Bob Murrell, the com-
pany’s Sales Manager. “It works 
faster than other competitive 
products, goes further, produces 
a brilliant polish every time, and 
is 100 percent satisfaction guar-
anteed,” he added.

Majestic XXX Shine is the 
culmination of years of experi-
ence as well as the very best raw 
materials available. Super-fine 
micro-abrasives are combined 
with quality natural polishing 
materials to provide the highest 
gloss achievable on most marble, 
travertine, onyx, alabaster, and 
metamorphic (normally capable 
of taking a polish) limestones. It 
will also work well on terrazzo.

Majestic XXX Shine removes 
etching and light traffic wear 
easily and effectively when used 
with standard slow speed type 
machines and planetary head 
machines. Common natural hair, 
white, or red non-woven pads are 
used under the machines to facil-
itate the polishing procedure. It 
works well on even hard to pol-
ish stones and does not etch eas-
ily or leave swirling patterns. 

Majestic XXX Shine will save 
contractors both time and money 
while providing the highest pos-
sible polish. It is available in 10 
lb. and 45 lb. containers.

I have personally had many 
contractors tell me that it has 
saved them as much as 50 per-
cent with respect to polishing 
times because Majestic XXX 
Shine works so quickly and ef-
ficiently. It also does not read-
ily etch, leave swirl patterns, or 
orange peel. Because of the us-
er-friendliness of the Majestic 
XXX Shine, it can be success-
fully used with auto-scrubbers 
for large-scale polishing too.

Majestic XXX Shine is not 
meant to replace Majestic 5X 
or Majestic Stone Polishing 
Compound but rather augment 
them. Where 5X or Compound 
would be the preferred choice 

Majestic XXX Polishing Powder
Sets a New Standard

on more heavily worn marble 
and similar stone, as both of these 
products have more aggressive 
micro-abrasives and polishing 
materials. XXX Shine is meant 
to enhance an existing polished 
stone to its highest reflectivity 
level achievable.

M3 Technologies has been a 
leading provider to the indus-
try with the premium quality 
Majestic stone restoration and 
maintenance product lineup for 
over 20 years. The Majestic 
product line includes diamond 
tooling, polishing products for 
marble and granite, impregna-
tors/sealers, densifiers and guard 
products for concrete, as well as 
cleaning products for most all 
hard surfaces. Information on the 
new Majestic XXX Shine and all 
Majestic products can be found at 
www.braxton-bragg.com or call 
800-575-4401.

Majestic XXX Shine is suitable 
for marble, onyx, alabaster, 
travertine and terrazzo, and is 
available in 10 and 45 lb. pails. 
It delivers exceptional profes-
sional results like the residen-
tial floor shown below. Right: Chisel Ice edge

Bob Murrell 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Fax 800-915-5501 

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com

2015 MIA 
Accreditation 
Class Honored
at TISE 2016

MIA Accreditation Commission 
Chair Rodney Harvey (Curtain 
Wall Design & Consulting, Inc.) 
commented: “The future of the 
Accreditation program is very bright 
as the number of accredited compa-
nies in each category continues to 
grow, meeting the needs of consum-
ers, the construction market, and the 
design community.” Carol Wilkins, 
Accreditation Manager at MIA+BSI, 
agrees: “2015 was a strong year for 
the Accreditation program, as we saw 
the program grow to over 100 loca-
tions. We expect to see further growth 
in 2016. Several Immersion Classes 
are planned for this year, and we have 
exciting things in store for accredited 
members, including several educa-
tional webinars.” 

For a full list of MIA Accredited 
companies, and to find out how your 
company can earn MIA Accreditation, 
visit www.naturalstoneinstitute.org/
accreditation. 

MIA+BSI, the Natural Stone 
Institute, serves more than 1,900 
members in 55 countries who rep-
resent every aspect of the natu-
ral stone industry, offering them a 
wide array of technical and train-
ing resources, professional devel-
opment, regulatory advocacy, and 
networking events. Two prominent 
publications—the Dimension Stone 
Design Manual and Building Stone 
Magazine—raise awareness in both 
the industry and the design com-
munities for the promotion and best 
use of natural stone. Learn more at 
www.marble-institute.com and www.
buildingstoneinstitute.org.

May your glass be ever full.
May the roof over your 
head be always strong.

And may you be in heaven 
half an hour  

before the devil  
knows you’re dead.

— Traditional Irish Toast 

Your Reputation Rides on Ketchup!
Think about it. Word of mouth is the best 
advertising. How are your countertops 
holding up? Often the difference between 
a countertop that looks great for several 
years and one that doesn’t is the sealer.

Your Customer Doesn’t Know 
It’s amazing, but most people do 
not understand that stone is porous. 
Neither do they understand that harsh 
supermarket cleaners can harm sealers.

Not All Sealers are Created Equal
Stone Shield™ Penetrating Sealers are 
high performance, impregnator sealers 
for all natural stone. Stone Shield™ is 

formulated with the latest solvent-based 
fluoropolymer technology to protect 
against all oil and water-based stains.

Stones Gotta Breathe
Unlike surface sealers, Stone Shield™ 
is a deep penetrating sealer that leaves 
a natural look and feel, allowing the 
stone to breathe. Small molecules allow 
for deep penetration and long-lasting 
protection of the stone without leaving a 
surface film that quickly wears off.

We Test So You Don’t Have To
The manufacturer of Stone Shield™ 
Penetrating Sealers constantly tests for 
real life hazards. We know that you 

don’t have time to test and verify all 
the materials you use. That’s why we 
offer the Braxton-Bragg unconditional 
guarantee on the Stone Shield™ 
Penetrating Sealer.

Honed, Leather, and Brushed Surfaces
These surfaces need even more 
protection. That’s why we offer Stone 
Shield™ Penetrating Sealer in two 
versions. One is for traditional Polished 
Surfaces and one for Porous Surfaces 
that need extra protection. 

Q: Who Would Actually Test Countertops Against Stains Like  

 Ketchup, Mustard, Olive Oil, Wine, and Peanut Butter?

A: Your Customer. Are You Prepared?

For Porous Surfaces For Polished Surfaces

Coverage: 200-1,500 Sq. Feet/Gallon Coverage: 1,000-1,500 Sq. Feet/Gallon

Item # Description MSRP OUR Price
4453 Stone Shield™ Penetrating Sealer, Quart  $51.95  $39.95

4452 Stone Shield™ Penetrating Sealer, Gallon  $134.95  $109.95

Item # Description MSRP OUR Price
4450 Stone Shield™ Penetrating Sealer, Quart  $26.95  $19.95

4451 Stone Shield™ Penetrating Sealer, Gallon  $74.95  $54.95

MADE IN THE USA

Won’t change color of stone
Odorless
FDA compliant solvent
Interior and exterior use

Stone Shield Penetrating Sealers

#1 Seller! 

Most Popular

Sealer

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Penetrating Sealer

Continued from page 19 
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Continued from page 2

The Heart and Soul Of 
Mammoth Granite 

“The heart and soul of our 
company is the way we treat our 
customers and the way we treat 
our employees,” explained Julie 
Hoffmeyer. “A contractor once 
told us that it says a lot about you 
when your employees spend a lot 
of years with you and your rela-
tionship is good. If our employ-
ees aren’t happy, we are going to 
notice it on the jobsite. They’re 
always happy to come to work 
and always happy at the end of 
the day. 

“Another heart and soul reflec-
tion on our company is the rela-
tionship with our customers. We 
have repeat customers time and 
time again. They’re either build-
ing or buying a new home and 
they come right back to us. That’s 
a huge testimony to us. There is 
one house flipper that has used us 
three consecutive times. 

“What makes us different is 
our personality that comes across 
to our customers. Matt and I 
can usually just strike up a con-
versation, and we are more than 
communicative with our custom-
ers. They leave here feeling like 
they’ve made a friend, and that 
we are an important memory to 
their home. We don’t advertise 
heavily. It is strictly word of 
mouth that’s kept us in business 
for the last 15 years.” 

Matt continued: “What makes 
us different from our competitors, 

I would say, is our willingness to 
go the extra distance to find what 
our customers want instead of 
just saying, ‘This is just what we 
have’ or ‘This is just what we can 
get.’ We’ll spend as much time as 
needed, sometimes a week, with 
different material vendors to find 
what our customers want. 

“Additionally, we spend a lot 
of time paying attention to de-
tails such as seam placement and 
color matching. We hear all of 
these things from our customers 
— some who have had experi-
ences from other fabricators. To 
us it’s not just about getting the 
job out the door. We’ll take the 
extra time to have the customer 
happy and satisfied at the end of 
the day. Most of the work we get 
is through referrals. People walk 
in the door and say that so-and-so 
told us about you, so we’ll put 
the extra effort into giving peo-
ple what they want. We are very 

focused on customer satisfaction, 
and that’s the main thing. 

“When I was a brick mason 
years ago, an old guy told me, 
that it’s a thousand times easier 
to build a reputation than it is to 
repair one. Once you get a bad 
name out there, even if it’s not 
your fault, it’s almost impossible 
to fix it. Any job I do has got to be 
the best that I can do with the time 
I’ve got to work on it, and if the 
customer is happy, I’ll get more 
work down the road.” 

The Future
Matt: “This (granite) business, 

in this demographic, can only 
grow so much. There is only so 
much work out there and only 
three shops in the whole Upper 
Peninsula, that I know of, that 
are fabricating stone. Here, it’s 
a tough market just because of 
the population and average in-
come. There’s not the kind of 

Mammoth 
Granite

money here like there is down in 
Milwaukee, Detroit or Chicago. 

“That said, I probably would 
have had a bridge saw by now had 
the economy not tanked in 2008. 
We are still not back to even 50 
percent of 2008. CNC machines 
are beautiful, but a bridge saw 
is one piece of equipment I will 
really consider in the future. The 
economy has got to get a little 
better to support it.” 

Julie: “A mom and pop business 
is basically what you can call us, 
and that’s the way Matt wants to 
keep it. We could try to get big-
ger, and there are things we could 
do to take the next step, but he 
doesn’t want to do that. 

“Every year for at least 10 years 
we’ve been involved with the 
Upper Peninsula Home Builders 
Association, which is affiliated 
with the National Home Builders 

Association. It’s in Marquette, 
Michigan, and every spring we’re 
in that show. Rarely do we get 
a sale on show day, but it does 
happen. Usually sales from these 
shows trickle back through the 
year. The way we see it, that one 
sale makes the whole three-day 
weekend worth it, for us. 

“So the sky is the limit. You 
never know where we’re going to 
be a year from now, but Mammoth 
Granite will be here for years to 
come for our community and the 
Upper Peninsula. We’re a little 
removed, but some people are at-
tracted to that. We hope to con-
tinue the pace we’ve been going. 
I would like to see us grow a little 
bit, but that’s just me.” 

For more information about 
Mammoth Granite Inc., go to 
www.mammothgraniteinc.com .

Julie Hoffmeyer greets visitors to the Mammoth Granite show-
room, and spends most of her time doing sales. “Rarely do our 
customers feel the need to do custom layout, but when they do, 
most certainly we offer personal layout. Some customers ask us to 
hold onto their remnants for a future project, and we will do that, 
too,” said Julie.

Left, and bottom left: matching kitchen 
install and custom fabricated table.
Julie explains, “A local job in the 
Escanaba, Michigan area called for 
Namibian Gold. Simply put, the cus-
tomer wanted it, and the only slabs 
we could find were on the East Coast. 
So, we jumped in the truck and drove 
all the way there with a gooseneck flat 
bed trailer, and drove the three slabs 
needed back here for fabrication. We 
could not find three slabs anywhere in 
a warehouse even remotely close to us! 
We are always willing to do whatever 
it takes to make the customer happy.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Call today! Toll free 1-800-575-4401
Offer extended due to popularity! Call and receive a FREE E-Z Dishwasher Bracket!

Michael Peay, a veteran home builder with 30 years of experience that includes 
hundreds of kitchen installs, was continually confronted with a nagging prob-
lem—mounting the dishwasher. Out of frustration, Michael Peay invented and 
patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this?” This product really works, and we’ll prove it to you. We’ll give 
you a FREE E-Z Dishwasher Bracket. We guarantee that you’ll agree this is a 
real $3.98 solution. Call Braxton-Bragg and never have to make that expensive 
return trip again. Our knowledgeable sales staff wants to let you know “you 
have a friend in Tennessee” and we listen to you. Count on Braxton-Bragg for 
all your installation needs. 

3.98
Now YOU can solve a $200 problem for only $495

and we’ll send you a FREE sample to prove it.
4.10

MADE IN THE USA

   Item # Description Great LOW Price 
 10565 E-Z Dishwasher Bracket 24”, with Mounting Screws $3.98

 10578 E-Z Compact Bracket 18”, with Mounting Screws $3.98

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, 
no return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-
hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 
countertop installation.

More than 684,379 sold!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket
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