
 Volume 22, Issue 263 The Beacon of The sTone IndusTry  may 2016

w w w . s l i p p e r y r o c k g a z e t t e . n e t

Humblestone Is On Its Way to Success
Peter J. MarcucciSeth and Michele Farry, 

owners of Humblestone, 
are indeed humble about the 

future of their young company. 

Now based in Palmer, 
Massachusetts, it’s been a long 
and winding road for the Farrys, 
whose journey towards stone 
fabrication began in 1996, in 
Steamboat Springs, Colorado.

Construction was booming at 
the time, and Seth used his ac-
quired skills as a tile setter to be-
come a full-time master mechanic 
installer. Seth: “I’ll never forget 
the first job I bid, installed and 
accomplished that was my own. 
Right away I knew that I wanted 
to start my own business.”

As a ski and resort town, 
Steamboat Springs offered lots of 
high-end work, honing Seth’s tile 
skills and wife Michele’s busi-
ness prowess. Explained Michele, 
“Right off the bat we were doing 
high-profile work in exclusive 
communities like Vail and Beaver 
Creek, Colorado. It was sink or 
swim. The experience taught us 

how to serve clients, face installa-
tion challenges and build business 
skills.” This was when Seth and 
Michele saw the importance of a 
range of clients to keep the sched-
ule booked. 

Seth: “We solicited work from 
local stores, designers, builders 
and even other large tile and stone 
contractors, and then we always 
worked hard to deliver. It opened 
up doors and built a reputation 
with many tradesmen who then 
referred us.” 

Please turn to page 2

Please turn to page 6

I have concluded that there are 
three types of weeks when 
you own a small business.

  
1) “We had a good week.” 
Translation: templates taken were 
clean and there were no issues; 
jobs being installed were finished 
and closed. No tools were forgot-
ten on a job site, and we got paid.

2) “We made it through the week.” 
Translation: we had a few small 
issues because customers couldn’t 
make decisions on template de-
tails (usually with islands); the 
installs took longer than expected 
(generally because of out-of-level 
existing cabinetry); we needed to 
go back to the shop for something 
stupid and small (like finishing 
silicone, because no one checked 
to make sure they had enough be-
fore they left the shop); we have to 
schedule a go-back because, “Oh, 
was I supposed to have the faucet 
when you installed the tops?” And 
we forgot a tool, or we didn’t get 
paid because the homeowner left 

Jodi Wallace
Monarch Solid Surface Designs

Is it Over Yet?

Braxton-Bragg Announces 
FREE Next-Day Delivery

the jobsite and never returned.

3) “I’m hiding under my desk, 
don’t look for me!” Translation: 
job/s had problems and we can’t 
template, or have returned and 
still cannot template because 
something is still out of level or is 
missing pieces; customers call up 
to inform you that, “By the way, 
we have made some changes” 
(added panels, removed panels, 
changed island dimensions), and 
they just “wanted you to know;” 
they don’t understand why you 
have to come back and re-do 
templates but expect you to still 
install on the original date. A 
“hiding under the desk week” 
also means the crew has left tools 
behind, somewhere, and I am still 
chasing payments because, “It’s in 
the mail” has been repeated multi-
ple times. 

Pulling up Stakes, Putting 
Down New Roots, and 

Branching Out 
Although Colorado was where it 
began, the couple moved to the 
east coast to be closer to family, 
settling in western Massachusetts. 
While working jobs from 
Vermont to New York City and 
everywhere in between, Seth 
and Michele continued laying 
the groundwork for their future. 

Braxton-Bragg has an-
nounced a new freight 
plan with free next-

day delivery to all 50 states. 
According to Steve Bussell, Vice 
President of Customer Care, the 
plan is simple: order by 5:45 p.m. 
Eastern time, and the order is de-
livered the next business day. To 
qualify the order must be sized for 
UPS (70 pounds or less), and the 
order value be $500 or greater.  

“That’s it, no HazMat fees 
or anything else. We wanted to 
make it real simple – order today, 
get it tomorrow. We still offer 
free two-day service for orders 
of $250, but many people find it 
more convenient to up the order, 

supersize it to $500 and get it 
next-day, free.”

Bill Hickey, Vice President of 
Sales, explained that Braxton-
Bragg began same-day shipping 
for orders received by 5:45 p.m. 
about seven years ago. Free sec-
ond-day service for orders over 
$250 was added five years ago 
and free, next-day service for 
Viper CNC tooling and Lavina 
floor tooling was introduced last 
year. “We got the kinks out of the 
system over the last year and be-
lieve that we can execute on the 
new plan without a hitch.”

For more information, visit the 
Braxton-Bragg web site www.
braxton-bragg.com or call their 
toll-free number, 800-575-4401.

Four slab kitchen in Longmeadow, Mass., with 3cm 
honed Jet Mist granite to match an existing hearth 
in the house. Matching slabs of Jet Mist granite were 
selected by the client, and installed in three rooms. 

Longmeadow, Mass., kitchen  
features 10mm cove edge 
and drainboard runnels in Jet 
Mist granite from IGM, and 
Subway backsplash tile.

Photos (2)  by Gregg Ferraris
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Michele said, “When we came 
east in 2000, that’s when Seth 
took the business end of the com-
pany to a whole new level. He 
fully realized the benefits of being 
diversified in his field and doing 
good business became just as 
important as delivering high qual-
ity. Additionally, it was Seth’s 
willingness to invest in relation-
ships that created opportunity.” 
   Seth: “I feel that this is where 
we really honed our skills. It 
was how we were building, not 
just what, and work was acquired 
through referrals. I beat the pave-
ment, worked the nights and 
weekends and did the time — all 
the things that business owners do 
to truly be invested, and our cli-
ents became our friends. So it was 
really all about relationships.” 
Michele continued, “It felt like 
just about every family mem-
ber has supported us while we 
grew. We were not doing it alone. 
Seth’s sister Becky was the best 
finisher we have ever had and 
mother, Debbie and Father Tim 
Sr. have all pitched in. My par-
ents and brother Danny have been 
there, too. Humblestone is still all 
about the family. Everyone was 
all in, and our two sons love stone 
and the shop as much as we do!” 

We Love New York
In 2005, the couple decided to 

challenge themselves even more 
and took on a whole new adven-
ture: New York City. They took 
on the biggest challenge yet! 
They hit the ground running, and 
for the next six years worked in 
Central Park West, in movie and 
sports stars’ homes, historical 
sites, commercial projects, mu-
seums and many other famous 

locations. Seth: “The tile and 
stone we worked with was incred-
ible. Making relationships with 
major tile manufacturers, like 
getting referred by Artistic Tile’s 
showroom and handpicking from 
massive stone yards right over 
the bridge in Jersey was an ex-
perience.” In those days there 
were many times the couple had 
the “shop conversation,” as Seth 
worked with more stone than tile, 
but Michele was hesitant to pull 
the trigger because of the idea 
of paying overhead costs. While 
in New York City, Seth, also 
received an offer from Bisazza 
North America to be Technical 
Installation Advisor. After much 
thought he decided he wanted 
to pursue his own dreams and 
creativity. 

Humblestone Is On Its Way to Success

Continued from page 1

Seth: “The work was coming in 
at a really nice pace. I have to give 
a lot of credit for this to someone 
I worked for. His name is David 
Floricic, and he’s the owner of 
ProDesign in Astoria, New York. 
He does ultra, high-end fabrica-
tion and tile. Watching him deal 
with people, his attention to detail 
and how professional and patient 
he was, I learned so much from 
him. On one occasion, I brought 
an architect up to the Danby 
marble quarry in Vermont to 
personally select slabs and cubic 
materials on David’s behalf. My 
business model is taken from 
David, and I learned from him 
how to go the extra mile.” 

Renting shop space on week-
ends and doing kitchens, furniture 
and waterfalls, they continued to 
work with stone. Seth’s brother 
Tim became a huge support for 
the direction Humblestone was 
going. Tim had worked as a fab-
ricator in Massachusetts for 10 
years. Like Seth, he was all about 
quality over quantity. That’s also 
when the back yard work began, 
and they froze literally at times, 
fabricating in the snow and cold. 
But the sacrifice was worth it. 
Seth: “So if there is any takeaway 
lesson from those times, it was 
that I never said no to the right 
jobs. We made it work some-
how, someway. I owe a lot to my 
brother for enriching our fabrica-
tion knowledge at Humblestone.” 
Michele added, “The love of tile 
and stone seems to run in family 

for the Farry brothers, and feels 
like its somehow part of every 
conversation.” 

Coming Home
After much hard work and 

accomplishments, Seth and 
Michele had started their own 
young family. They put down 
permanent roots back in Palmer, 
Massachusetts at the Maple Tree 
Industrial Mill Center, an old 
manufacturing town. Palmer and 
nearby towns are blue collar. 
Humblestone services an 80-
mile radius, which encompasses 
most of Massachusetts, north-
ern Connecticut and southern 
Vermont. The focus is mainly on 
residential work using 2 and 3cm 
materials. With a ratio of 60 per-
cent tile and 40 percent slab work, 
inventory is kept to a minimum. 

Seth explained, “Transitioning 
from New York, we realized how 
what we had learned about doing 
business was priceless. In New 
York we saw what some people 
were making work for shop space 
and tools; it was inspiring, and 
it keeps us grateful for what we 
have.” 

Michele added, “I feel that 
our time in New York was like 
getting a degree in the tile and 
stone industry that we can take 
anywhere.” 

“There is a fair amount of com-
petition in this area. I would say 
that within a 15-mile radius there 
are at least five shops. We are 
doing more locally, everyday. 

We bring the artistic side of 
Humblestone too, like restoration 
work and the mosaic workshops 
that we host. We have donated 
time and materials to our local 
schools and truly enjoy seeing 
people enjoy tile and stone like 
we do.”

Seth added, “To be honest, my 
only regret is that we didn’t open 
a shop sooner.”

Humble in Space and 
Equipment — Big in  

Heart and Soul
By the time you read this story, 

Humblestone’s 3,000 square foot 
facility, including showroom, 
shop, office and storage will 
have only been in operation for 
5 months. Tools and equipment 
are growing. All cutting is done 
with an AccuGlide rail saw on a 
wooden table, while the grinding 
and polishing of edge profiles, 
such as cove and ogee are done 
with hand tools and a Hercules 
Edge Profile Machine supplied 
by Braxton-Bragg. 

Michele: “Steve Bussell from 
Braxton-Bragg, who certainly 
knows his business, took our ap-
plication, considered it heavily 
and gave us that chance. That 
took us to a whole new level in 
our shop. I think what’s inspiring 
about using this level of equip-
ment is that anything is possible.”

“Humblestone is a work in 
progress, and everyday we add 
more slab and tile samples,” con-
tinued Seth. “A 2003 Zonato 500 
bridge saw with tilt table will be 
installed fall 2016, too. Bath and barrier-free shower 

for a private residence in the 
Deer Path Farms development, 
Hudson, Mass. Materials used  
include a combination of large-
format tiles for the floor and 
walls.  Photo by Gregg Farraris

Please turn to page 20

Kitchen in the Deer Path Farms, Hudson, Mass. community of 
homes, designed and built by Gerald Sarno, featuring 3cm granite 
and backsplash tile from The Tile Shop.   Photo by Gregg Ferraris

12 foot Limestone waterfall 
with hand chiseled face, 
installed at a residence on 
East 49th Street in NYC.
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www.braxton-bragg.com Fax 800-915-5501 

NEW!NEW!

Call Andrew Geronimo 
toll free at 800-575-4401 

to place your order.

Elipse 6-Step Wet Polishing Pads combine TrifectaMate™ 
Pad Technology with the genius of one of the stone industry’s 
finest minds, Barry Brandt, and the efficiency of elliptical 
patterned orbital polishing backer pad. This really does put a 
new spin on how you polish stone.

This breakthrough combination allows you to harness the 
power of elliptical motion without losing the center water 
feed vital for stone polishing. The result is a nearly perfect 
polish with less physical pressure and less manipulation of 
the hand-held polisher.

In other words, you get a better polish with less effort 
from your polishing craftsman (50-80% less human energy 
needed). The combination of cutting edge engineering, manu-
facturing and labor reduction is the reason we can confidently 
say you’ll save up to $2 per foot on your production costs.

A true state-of-the-art engineered and 
manufactured, labor-reducing pad is 
finally available for Granite, Marble and 
Quartz polishing.

 Item # Description MSRP OUR Price 

   4-1/4˝ Elipse® Wet Polishing Pads Hook & Loop-Backed

 22509 Elipse® 6-Step Granite Wet Pad, Step 1, Red  $41.95 $24.95 

 22510 Elipse® 6-Step Granite Wet Pad, Step 2, Yellow  $41.95 $24.95 

 22511 Elipse® 6-Step Granite Wet Pad, Step 3, Blue  $41.95 $24.95 

 22512 Elipse® 6-Step Granite Wet Pad, Step 4, Green  $41.95 $24.95 

 22513 Elipse® 6-Step Granite Wet Pad, Step 5, Orange  $41.95 $24.95 

 22514 Elipse® 6-Step Granite Wet Pad, Step 6, Pink  $41.95 $24.95 

 22507 Elipse® Aluminum Oscillating Back-Up Pad $49.95 $29.95

The Most Advanced Wet Polishing System Since... EVER!

As Seen at 
StonExpo 2016

MUST-SEE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System
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right back out. But in the 
end, it all worked out and 
Conner is a happy, healthy 
boy. His biggest flaw is that 
he wants to be an 80-pound 
lap dog. 

While all this was going 
on, the rescue association 
asked me a couple of times 
to foster other dogs until 
they could get adopted. 
I kept saying no because 
I wanted to get Conner 
where he needed to be. 
But, once he got there and 
stayed there for a year, I felt 

A Happy Pack

UP until very 
recently 
I had two 

dogs. My girl dog is Tessa. 
I rescued her when she 
was 18 months old, from 
a local dog rescue associa-
tion. Tessa was locked and 
loaded when she arrived. 
She was a bit scared but she 
was silly and smart. She 
was lively and loving, and 
she wanted to be a pet. She 
literally learned a command 
a day. She was easy to 
teach and she wanted 
to please. Her biggest 
flaw is that she wants to 
be a 60-pound lap dog.

About six weeks later, 
due to circumstances out of 
my control, 18-month-old 
Conner came to my home. 
He was rescued through the 
same association. Conner 
was not quite so lucky. He 
had come up from Florida 
and was placed in foster 
care. Then he got adopted 
by someone less patient 

with his issues, and was re-
turned and placed into dif-
ferent foster care – all in the 
space of about six weeks. 
By the time he entered my 
home he was a mess. He 
had worms. He was con-
stantly chewing on himself. 
His stomach was very sen-
sitive and he was afraid of 
just about everything. He 
had multiple hot spots, very 
dry skin and he was very 
timid and nervous.

He didn’t learn as quickly 
as Tessa. I had to hire a 
trainer for him. I had to 
work with the vet to get rid 
of his fleas and worms. His 
sensitive stomach kept him 
from taking regular flea 
and tick medicine, so I had 
to search for other things 
that worked. It was a long 
search also to find some 
nutritious food that his 
stomach could tolerate and 
not puke or quickly digest 

I could foster another dog 
awaiting adoption. My two 
dogs were stable, happy and 
healthy. We had a good rou-
tine. While there were some 
missteps along the way, it 
was all good for them and 
me, so why not?

I called the rescue folks 
and said I would foster 
another dog. They were 
thrilled and said it would 
be just a couple of weeks. I 
waited. While I was waiting 
I did some research on how 
to successfully introduce 

Sharon Koehler
Artistic Stone Design

Please turn to Page 8

a new dog to the existing 
pack, how to successfully 
change a dog’s food over 
to something new, and how 
to relieve a dog’s anxiety 
while they are being moved 
around from place to place, 
waiting adoption. I was 
the one locked, loaded 
and ready. I had done the 
research. I had talked to 
people that had done this 
successfully. I was confi-
dent and self-assured. 

Then, along came Rogue 
— a very well mannered, 

laid-back, easy-going dog. 
We were working the pro-
gram to get him into our 
routines. Everything was 
fine and just rolling along 
UNTIL the 8th day. On the 
8th day I spent the night at 
the emergency vet clinic 
with Rogue,  who needed 
stitches in multiple places 
and his hair shaved in other 
places to treat multiple 
contusions and bites. He 
had gotten into a fight with 
my girl dog and she had 
whipped his butt (severely). 
I was traumatized. But in the 
end, everyone was fine. The 
three of them play and run 
together. They eat together 
and sleep together. No harm, 
no foul, just growing pains. 
Eventually Rogue will be 
adopted. And we will start 
all over, a littler wiser and 
more experienced.

By now the phrase, 
“What’s the point to this 
story?” might be running 
through your mind. Dogs are 
not all the same. Some are 
easy-going and laid-back. 

Sharon’s adopted and fostered happy pack of greyhounds, clockwise from bottom: Tessa, 
Rogue, and Conner. If these high-strung, track-weary hounds can learn to get along as a well- 
adjusted pack, so can the guys in your shop and installation crew.

Order Item  
17992

$6.95

Available at

Pre-scored every 1/8˝  for excellent snap
Resists splitting when nailed or screwed
Convenient packaging
Water, rot and insect resistant
Greater load bearing capacity than
wood shims

Composite Shims the Pros 
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Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Nelson Shims
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Visit www.slipperyrockgazette.net to place Classified ads 
and to view current and back issues.

Please email address updates to k.richards@braxtonbragg.com.  
Please note that subscription requests, classified ad submission form and our 
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The Publisher’s Pen

(Knoxville, TN) – As the semi-official tour 
guide at Braxton-Bragg I frequently have 
the opportunity to explain what we do and 
how we do it.  I really enjoy doing this as 
I always learn something from our visi-
tors.  Sometimes what I learn is painful. 

Recently we hosted an industry leader.  
When I told him that we ship all orders re-
ceived by 5:45 p.m. Eastern time the same 
day, and the orders are received either the 
next day or the second day, and that this is 
free for orders greater than $250, he said that 
he was amazed and did not know that was our 
typical service. He asked me why we did not 
advertise that fact.  

It was a punch to the gut. I was sure that we 
had stressed this and had printed thousands 
of advertisements about it. I probably got a 
little defensive, but I was very interested in 
why this fellow did not know. After all he had 
been receiving the Slippery Rock Gazette for 
years. He then pointed out that our website 
did not speak about delivery.  Convinced he 
was wrong, I pulled up our website, and sure 
enough, we talked about shipping on the first 
page, but not about delivery. Delivery was 
there, but you had to click on a few pages 
down to see it and squint at a small map.

He then asked me what it would take to de-
liver all orders next-day. I replied that we had 
been testing next-day delivery on all Viper 
CNC and Lavina floor polishing tools for 
over a year. We had the system figured out, 
but it was more expensive. He then asked at 
what order value could we afford to offer it 
for free. He explained that inventory control 
was a constant problem for many fabrication 
shops. Next-day delivery seemed like a good 
idea to him.

Well, to make a long story short, we started 
crunching numbers and calling people to see 
if this really was something that people were 
interested in.  I was skeptical.  We have com-
petition with stores and vans, I thought that 
certainly they had the service advantage so 
we needed to focus our efforts on quality and 
price.

What I learned is that stores are sometimes 
out of stock and that if what you want isn’t on 
the van, it can take several days to get it. Our 
freight people came to the conclusion that if 
the order size for UPS shippable was on aver-
age $500 or greater, we would not go broke.  

So we added a new class of service. All or-
ders placed by 5:45 p.m. Eastern time will be 
delivered next business day anywhere in the 
USA FREE, provided that the order is UPS 
shippable (less than 70 pounds) and the order 
value is $500 or more. The only products ex-
cluded are sinks.  

Our products have always been better qual-
ity and our prices lower, but now we are usu-
ally faster as well. The moral of this story is 
that although learning can be painful, it can 
lead to improvement. We welcome all painful 
feedback. Write to me at publisher@slippery-
rockgazette.net

On the subject of feedback, check out the 
soapbox by Peter DeKok. Peter is the founder 
of GranQuartz and has been an active indus-
try leader for many years. The Soapbox is 
available to express your views.  Email me 
your thoughts.

Better! FASTER! Cheaper!
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Picture This, by Mark Lauzon 

Featured in this Issue

Slippery Rock Soapbox

IN the March 2016 issue of 
the Slippery Rock Gazette, 

there were articles by Sharon 
Koehler/Artistic Stone Design and 
Aaron Crowley/Granite Concepts 
which attracted my attention.

 
Whilst I agree that “learning is 

everything” and whilst I agree one 
should try not to “trap yourself in 
a box,” I think that a major hurdle 
in our industry is not the profes-
sionalism with which so many of 
our fabricators work the stone, but 
rather the non-professional way in 
which the businesses are run.

There is one reason, and one 

reason only, to run a business and 
that is to MAKE MONEY. If it is 
run for any purpose other than to 
make money, it is either a char-
itable institution or, more often 
in the stone industry, a hobby. 
As some evidence thereof, if you 
speak to a fabricator about a job 
he has just completed, he will 
point with some pride to the fin-
ishing details such as a very tight 
seam or a beautifully executed 
edge, but when one asks, “How 

much profit did you make on that 
job,” you are met with a blank 
stare. He has no idea.

That then leads me to Mr. 
Crowley’s article which encour-
ages people to downsize their op-
eration to “shrink and grow rich.” 
That leaves one to wonder why 
anybody would grow their busi-
ness without a clear target or plan, 
evidenced throughout that article.

The MIA has spent some time 
in the last years on benchmark-
ing surveys. Reading through the 
numbers and analyzing them, it 
is quite clear that a bigger, auto-
mated plant saves money in labor, 
tooling and raw materials, all 
measured as a percentage of sales. 

Peter deKok
Founder of GranQuarz and 

Stone Industry Leader

Please turn to page 11

– Rich Hassert

“Somebody asked me about the current choices we’re being given in 
the presidential election. I said, ‘Well, it’s like two of the scariest mov-
ies I can imagine.’ ”  –  Dean Koontz, Best-selling American novelist
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It’s a pretty fine line be-
tween how fast a “good 
week” can convert into a 
“hiding under my desk” 
week. No matter how many 
times I review requirements 
with customers, which in-
cludes what needs to be 
ready for us prior to tem-
plates being taken, as well as 
what needs to be ready for a 
smooth installation, both ver-
bally and written, (we have a 
comprehensive, three-page 
Customer Information Sheet 
they must sign), we still run 
into the same issues.  This 
week’s escapades included 
several interesting episodes.

One customer whose 
kitchen countertops we are 
working on called to let me 
know how much they ap-
preciated that my guy took 
templates for the island even 
though they didn’t have the 
back panel in place and how 
nice of him that he said he 
could “make it work” (please 
note our company policy 
is we absolutely do not Please turn to page 14

Please turn to Page 9

Is it Over Yet?
template unless all side, back 
and trim panels are in place: 
lessons learned the hard way 
from having to replace tops). 

Since my templater had 
been so accommodating, she 
wanted him to know they had 
just decided to add custom, 
decorative side panels. She 
really liked him and didn’t 
want him to be surprised 
when he came back to install 
and things looked different!!  
I reminded myself to use my 
“indoor” (calm and quiet) 
voice and explained (sev-
eral  times) why he shouldn’t 
have taken the template in 
the first place (his error that 
WILL be handled!), and why 
we would have to come back 
out to adjust / correct the 
template since the additional 
panels would now render the 
previously taken template 
void, as the top would no 
longer fit correctly. Since 
she had signed our Customer 
Information Form confirm-
ing everything would be 
installed and ready prior to 
templates, sorry, there would 

also be a return charge. 
After several attempts the 

lightbulb finally came on for 
her and she acknowledged 
her understanding. I will 
cut her a bit of slack since 
she has a 4-week-old infant 
and is sleep deprived! As we 
wrapped up the conversa-
tion, she said, “OK, we will 
see you on the 29th,” which 
was our original target 
date for the install, as they 
needed to be moved in the 
new home by the end of the 
month. I nicely explained 
that although I understood 
her situation there could be 
no commitments until the 
template modification was 
completed and the template 
back at the shop. 

She pressed the issue 
but I stood my ground. 
I reminded her that she 
had signed our Customer 
In fo rmat ion  Shee t , 
which was very explicit.  
We all tend to forget that 
when we sign something, 
our signature is binding 
whether we actually read it 
or not!

Continued from page 1 

Pinnacle Awards:
Grande Pinnacle
Commercial
Residential
Renovation/Restoration
Kitchen and Bath of the Year
  Featuring Brazilian Stone

Enter by July 22, 2016

Natural Stone
Craftsman 
of the Year Award
Enter by June 24, 2016

Migliore Award for
Lifetime Achievement
Enter by July 8, 2016

Natural Stone
Scholarship Award
Enter by July 15, 2016 

For more information visit www.naturalstoneinstitute.org/awards.
Or contact Helen Distelhorst at helen@naturalstoneinstitute.org.

Sponsored by:

Sponsored by:

Sponsored by:

2016 CALL FOR ENTRIES

The Varmint County Chronicles

Spring has finally arrived 
here in Varmint County 
with all the usual signs. 

The Haigs are scarcely seen 
around town these days, as 
most of them are up in the 
hollows cooking up the latest 
version of “spring run” corn 
liquor. Likewise, the base-
ball team of Coach B. O. 
Snodgrass has finally put 
away their squirrel rifles and 
started reporting for prac-
tice after school instead of 
taking off for the woods.

A trickle of tourists are 
beginning to show up out at 
Mud Lake, mostly the early 
birds who are desperate to 
leave their chilly northern 
cities behind and take advan-
tage of off-season rental rates. 
Those early arrivals also get 
treated to an event unique to 
Varmint County – the Annual 
Mud Lake Carp Festival 
and Anything Goes Fishing 
Tournament.

Ike Pinetar came up with 
the idea about six years ago, 
when one of the boat dealers 
from over in Burrville tried to 
sponsor a bass tournament out 
of Mud Lake Marina. 

Only a handful of teams 
showed up, and their pitiful 
haul ensured that the Burrville 
Marine Center would not be 
back for another tournament 
any time soon.

“This lake is one of the 
worst bass lakes I’ve ever 
seen,” Bassmaster pro Hugo 
“Lucky Strike” Hodgkins 
complained. “About the only 
thing it’s good for is fishing 
for carp.”

Ike didn’t bother to 

The Annual Mud Lake Carp Festival is the 
Perfect Answer to a Redneck’s Dreams

enlighten the tournament folks 
that in early spring, most of the 
bass, crappie and other game 
fish migrated to the upper end 
of the lake, upstream of the 
creeks running in from Haig 
Hollow and the Hockmeyer 
lands around Stinking Creek 
and McCracken’s Neck.

These streams, of course, 
register somewhere between 
40 and 50 proof from the out-
flow and spillage running off 
the numerous whiskey stills in 
the county. The only fish that 
can survive for long under such 
conditions are the bottom-feed-
ing carp, which seem to have 
developed not only a tolerance, 
but a preference for elevated al-
cohol levels.

The state wildlife folks tried 
to cite the Haigs and other 
moonshining clans for water 
pollution a few years back, but 
then old Elijah Haig negotiated 

Boomer Winfrey 
Varmint County Correspondent

that secret contract with the 
U. S. Air Force to produce 
spring run as a jet fuel addi-
tive, and the wildlife agency 
and EPA mysteriously 
dropped their objections.

Anyway, to make a long 
story short, when that bass 
pro made the comment about 
the lake being good only for 
carp, a light went on in Ike 
Pinetar’s head.

 The next year, Mud Lake 
Marina sponsored the re-
gion’s only carp fishing 
tournament and later ex-
panded it into a full-blown 
festival with competing 
chefs, carp races, peddlers 
hawking carp-skin boots 
and belts and, of course, the 
“Anything Goes” fishing 
tournament.

Who in their infinite 
wisdom decreed that 
Little League uniforms 
be white? Certainly not a 
mother. – Erma Bombeck

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Stone Pro’s Seam Machine
Like Seams Never Even Happened
If you want flawless, tight, nearly invisible seams, 

then Stone Pro’s Seam Machine is your tool...

This tool is not some pieced-together toy full of plastic parts.

Take one look at the picture and 
you can see the Seam Machine is 
engineered and designed for the 
stone industry by stone industry 
pros at Stone Pro. 

PLUS... the Seam Machine has 
been fully tested and proven in the 
field so you know you can trust it for 
your next install. 

NEW!NEW!

MADE IN THE USA

As Seen at 
StonExpo 2016

 Item # Description MSRP OUR Price Sale Price 

 55800 Stone Pro Seam Machine $1,135.00  $795.00 $695.00
  Notice: Sold individually, not as a set.

a

TOOL
not a

Toy!

Special Offer!
MIA Members ONLY

$100 OFF! 
Hurry! Offer ends June 30, 2016

Limit 20 per customer 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Stone Pro Seam Machine

http://www.slipperyrockgazette.net
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Spring is officially 
here. The flowers 
are in bloom and the 

birds are singing. Just be 
grateful that I’m not singing 
– It’s not a pretty sound! 
I’ve been told I sound 
like two cats fighting!   

It was a beautiful morn-
ing and I was off to my 
favorite greasy spoon to 
swap war stories with the 
silver-hair crowd. After all 
it was 6 a.m. – who under 
50 gets up at this hour? 
I walked in for a cup of 
joe, and low and behold, 
the place was packed with 
a bunch of kids in soccer 
uniforms. Well, so much 
for my theory of old folks 
being the only ones up at 
this hour. 

I couldn’t find a place 
to sit so I decided to head 
over to the local “Five 
bucks” coffee shop, where 
I was sure there wouldn’t 
be any kids.  I was right – 
the place was empty. Just 
as I was ordering my fancy 
cup of frothy goodness, my 
phone rang. The voice on 
the other end was your typ-
ical-sounding New York 
City contractor. How could 
I tell, you ask? I’ll let you 
be the judge. 

Here is how the conversa-
tion went (read it imagining 
a heavy New York ac-
cent): “Yo, is this the stone 

The Stone Detective

Frederick M. Hueston, PhD

The Case of the Curling Installation

detective?” I have a &*#^% 
problem with some tile we 
installed in a high-end re-
tail store. The &#$^% ar-
chitect is telling me that 
the tiles are tenting and it’s 
our #&$^^ fault. Let me tell 
you something. It’s not our 
*#&%^ fault and we need 
someone like youse guys to 
come look at it and tell us 
it’s not.”

I asked where the store 
was located, and you 
guessed it: New York City.  
I asked him all the typical 
questions and told him I 
could get there early next 
week to take a look. He re-
sponded with “OK but the 
sooner we put this #$&#^ 
job to bed the better. This 
#$**#^ job is costing me a 
fortune.”  I told him I would 
make my flight reservations 
and get back with him later 
that day.

Well, next week arrived. I 
had an early flight but still 
had time for a quick cup 
of Joe at the greasy spoon. 
I walked in and Flo had 
my coffee waiting. I said 
good morning and asked 
her how the soccer kids 
went last week.   She just 
rolled her eyes and handed 
me the sugar.   I grabbed a 
quick breakfast, hopped in 
the woody and I was off. Please turn to page 12

This is going to be fun, I 
thought. Hopefully I’ll re-
turn and be able to control 
my swearing (LOL). 

I took a cab from the 
airport to the building in 
question. As we pulled up 
there was this dark-haired, 
slightly overweight gentle-
man pacing back and forth 
in front of the building. 
He was on the phone and 
you could hear him a block 
away. Every other word 
out of his mouth was a cuss 
word. This had to be my 
contact. I was half tempted 
to introduce myself as the 
#&$% stone detective, but 
I had to be professional. 

He was still talking on 
the phone as he walked up 
to me and said, “You the 
stone detective?”   I just 
nodded. 

He motioned for me 
to follow him inside. He 
pointed to the floor as 
he was still talking – or 
should I say swearing – on 
the phone.  I looked at the 
floor, which consisted of 
24 x 24 agglomerate tile. 

Some are sweet and 
eager to please. Some are 
nervous nellies, and some 
are just gruff and difficult. 
They come in all different 
shapes, sizes, colors and 
personalities. 

People are like that, too. 
Not everyone is the same. 
How boring would that be, 
if they were? And, some-
times it can be a challenge 
to fit everyone into the 
same workplace. There is 
always an adjustment pe-
riod. When someone new 
comes in, they aren’t used 
to the routine or flow of the 
business. They don’t know 
the policies or procedures. 
Heck, most of the time 
they don’t know anybody’s 
name, either. Everything is 
new and foreign to them. 
Even if they came from the 
same type of business or 
job, no two companies are 
exactly alike. 

The sweet and eager-to 
please people may jump in 

Continued from page 4

A Happy Pack
too soon and make some 
mistakes, but remember the 
old saying, “If you aren’t 
making mistakes, you ar-
en’t doing anything.” The 
nervous nellies may take 
some prodding to get going. 
The go-getters may get 
bullied by people that feel 
threatened by their attitude 
or initiative. The laid-back 
ones will just surprise you 
one day, because they have 
been watching and listen-
ing while you thought they 
were just sitting back and 
wasting time. 

It just seems like it’s al-
ways the same. The first 
two or three months you 
have high hopes that a new-
bie will work out. You feel 
disappointed when they 
make a mistake or don’t 
do something the “com-
pany” way, but there is still 
hope. The next two or three 
months after that is spent 
with everyone walking 
around going “Nope, it’s 
not gonna work. They need 

to go. They don’t listen. 
They don’t fit in. We need 
to cut our losses.” 

Then one day everything 
just clicks. You get them. 
They get all of you (or at 
least most of you). After 
that, they are no longer 
the outsider. They are no 
longer the target of your 
good-natured, new-person 
jokes. They are a fully en-
gaged part of the team, part 
of the family, subject 
to the same rules and 
practices as everyone 
else. You smile when 
they do a good job, and 
you help them when 
they need it. 

An open mind is great 
for dealing with “new 
people.” Sometimes 
they have ideas or dif-
ferent ways of doing 
things that are actu-
ally worth listening 
to or implementing. 
Different isn’t bad, it’s 
just different… and 
maybe better.

Patience is the key to 
fitting in new people. 

Everyone needs different 
attention and everyone 
learns at their own pace. 
You just can’t let them 

flounder in their confusion. 
The more you help them 
learn, grow and fit in, the 
quicker everything will get 

back to normal.

Writers Note: If 
you are looking for 
a dog, consider a 
shelter or rescue 
dog. It will make 
all the difference in 
their sad life, and 
you won’t regret 
it. There are differ-
ent kinds of rescue 
groups and shelters 
across the coun-
try. Look for them 
in your area. And 

please, spay or neuter your 
pets. It’s simply the right 
thing to do.

Conner the fostered greyhound and Sharon’s grandson,  Jax. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Continued from Page 6

Please turn to Page 35

Varmint County

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP  OUR Price

 8714 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Extra Coarse $89.95 $59.95 

 8715 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Coarse $89.95 $59.95

 8716 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Medium $89.95 $59.95

 8717 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Fine $89.95 $59.95

Talon™ Turbo 
Diamond Cup Wheels

#1 Seller! 

Most Popular

Cup Wheel

“Thanks, everything is great! Thank you 
for your awesome quick response. Braxton-

Bragg is the best company we deal with. 
Your entire crew has been great and we 

will always do business with you!”

Sincerely,
Kim Johnson

Talon™ Turbo Cup Wheels are designed to be aggressive, fast 
working tools. The turbo design with two layers of segments with 
spacing in between keeps the core and diamonds cool and removes 
the dust, or if used wet, the slurry can be readily expelled.

The back of the cup wheel is polished aluminum and this softer 
metal allows bounce to be absorbed, reducing chatter and making 
the weight of the cup wheel less than other wheels.

Cutaway (above) shows how Talon™ Cup Wheel segments dovetail into the 
wheel body to eliminate segment separation. The unique center segment 
groove helps remove grinding slurry while reducing heat build-up.

•Designed to operate at 
 10,000 RPM 
 14,000 RPM Max
•Can be used wet or dry
•5/8-11˝ thread arbor

This year’s edition is typi-
cal of the sort of fun activities 
available for young and old. 
The tournament is divided into 
several divisions, including 
rod & reel, bow fishing and 
spear fishing. The “Unlimited” 
division includes carp har-
vested by shotgun, dynamite 
and blunt force trauma, that 
is, clubbed into submission by 
baseball bat-wielding anglers 
chasing the fish in shallow 
creeks while they attempt to 
spawn.

Some of the finest seafood 
chefs in five states gather at 
the County Fairgrounds for the 
“festival” part of the activities. 
They all compete to see who 
can come up with the most 
original recipes to make the 
lowly carp, if not tasty, at least 
edible to some degree. 

Typical of some of the 
demonstrations was the cook-
ing class offered by Chez 
Filloux Haig, one of Elijah’s 
Cajun cousins who travels up 
every year from the Louisiana 
bayous for the Carp Festival.

“For my recipe, you must 
first cut a board of fresh wood, 
preferably a soft variety such 
as mountain ash or sycamore. 
Avoid evergreens as the 
resin tends to harden during 
cooking.

“Now, prepare the carp by 
removing intestines and head, 
but leave the skin intact to trap 
the juices. Rub in paprika lib-
erally, prepare a marinade of 
shredded fresh ginger, cumin, 
sage and melted butter, and 
mix in a small amount of red 
wine. Soak the fish for about 
20 minutes and then nail the 
carp to the wooden board.

“Place the carp and board in 
the oven at low heat and bake 
for four hours, removing each 
hour to replenish the marinade. 
After four hours, pour a quar-
ter cup of fresh-squeezed or-
ange juice over the carp, turn 
the heat up to 425 degrees and 
bake for 20 additional minutes 
to crisp the skin.”

“You are now ready to sam-
ple your masterpiece,” Chez 
Filloux announced. “Remove 
the carp and board from the 
oven, remove the carp from the 
board and discard in the trash. 
The board, by now, should 

be tender enough to slice and 
enjoy with bread and butter.”

“You mean the carp, don’t 
you? Throw the board away 
and slice the fish?” Aunt Gertie 
Pennywell asked.

“No, Madame. Discard the 
carp and eat the board. That is 
the best method for preparing 
carp of which I am aware.”

This demonstration is always 
greeted by a chorus of hoots 
and guffaws, but actually Chez 
Filloux and the other vari-
ous cooks have some original 
methods for preparing carp that 
aren’t half bad. Well, actually 
they’re all pretty bad. Any way 
you cut it, carp is not gourmet 
dining, whether you remove 
the so-called mud streak, leave 
it in or simply eat the board, 
but it’s all in good fun.

Fortunately, the festival in-
cludes various seafood dishes 
that don’t involve carp, such as 
pan-fried trout, catfish nuggets 
and Chez Filloux’s real spe-
cialties, crawfish e’toufee and 
seafood gumbo.

Filloux brought some alli-
gator steaks one year but out 
of deference to his cousin 
Elijah, no longer offers gator 
tail a’bayou. This is because 
Elijah is a mite touchy over the 
subject of eating alligator, con-
sidering what happened at the 
very first carp festival several 
years ago.

This was before the orga-
nizers decided to divide the 
tournament competition into 
different divisions. Instead, 
the “anything goes” rule was 
in general effect, and the 
tournament winner was the 
person who brought in the 
greatest poundage of carp, 
period, regardless of method. 
The Asbury boys, Hoot and 
QV seemed to have first place 
locked up after they discovered 
a mass migration of carp shoal-
ing at the mouth of Stinking 
Creek, inching upstream in the 

shallows to a good spawning 
spot.

Q.V. and Hoot leaped from 
their boat, wielding a baseball 
bat and a small sledge hammer, 
and bludgeoned over 200 carp 
during 45 minutes of carnage. 
It took them three trips to the 
marina to haul their catch, over 
a half ton of bloody fish, to the 
scales.

Andy Perkins and “Tuck” 
McNew were just about to 
weigh in over 600 pounds of 
fish they had collected at the 
head of Whiskey Creek, fit-
tingly named since it drains 
Haig Hollow. The boys were 
sure that their catch, taken 
by a combination of trotlines 
and blasting carp in the shal-
lows with a 12-gauge shotgun, 
would win the day when the 
Asburys came in with their 
first boatload and announced 
they had two more to come.

Andy and Tuck desperately 
motored back to Whiskey 
Creek to attempt to add to their 
haul. There they tossed half a 
dozen sticks of dynamite into 
the water and waited for the 
carp to float to the surface.

“Gawd, that’s the biggest 
carp I ever seen,” Tuck ex-
claimed as the grandfather of 
all carp floated to the surface 
after the dynamite exploded, 
throwing a geyser of muddy 
water into the air.

“That’s funny, that carp’s 
got legs!” Andy observed. 
“That ain’t no carp, it looks 
more like an alligator.”

“There’s only one alliga-
tor in Varmint County, Tuck. 
That’s Old Gnash, Elijah 
Haig’s pet gator.”

“Sure ‘nuff, that’s a gator but 
it can’t be Old Gnash, Elijah 
keeps him penned up in a pond 
up in Haig Hollow,” Tuck 
McNew insisted.

“It is Old Gnash. I recognize 
that scar on his head!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Talon Turbo Diamond Cup Wheels
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10% off  a l l  Carry  Clamps thru June 30 th

I had clamps with foam pads, but they just kept slipping. A friend of mine said your clamps opened wider and he thought they would 
hold better, so I gave them a try. He was right! The rubber on your clamp is a lot “grippier” than the foam ones I had, and I like that they 
open wide enough to carry 6cm pieces. 

— Bill Cassell: President of Innovative Stone Solutions. Mansfield, MO

Shop www.braxton-bragg.com for Omni Cubed products Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Slippery Rock Soapbox
Continued from Page 5

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Patent Pending

#1 Seller! 

Most Popular

Sink Support

You’ve Got To See This Video!

See the animated video!
http://www.braxton-bragg.
com/HerculesSinkHarness

Why Pay More to Install a Sink?
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete 
your install project in minutes, with no 
return trip needed? 

The Hercules® Universal Sink Harness from 
Braxton-Bragg is another great innovation that can 
save installers time and money.

At Last, a Simple, Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks. Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules® Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well, support the sink under the heaviest of loads. 

You Can Even Try One for FREE!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Call Braxton-Bragg and we’ll send 
you a Hercules® Universal Sink Harness FREE 
to try! Visit www.braxton-bragg.com for the 
complete Universal Sink Harness video.

 Item # Description MSRP OUR Price 
 17310 Hercules® Universal Sink Harness Kit   $9.95 $4.95

Call for a

FREE
Sample!

MADE IN THE USA

If all of this is true, as shown 
by these statistics gathered from 
around North America, then one 
does not “shrink and grow rich”, 
but “rather expands and grows 
richer.”

This latter statement has one 
serious caveat, i.e. if you expand 
beyond the capacity of the market 

to absorb your product, then Mr. 
Crowley’s statement holds water.

Analyzing the last sentence, it 
then also means that if the busi-
ness owner in question “needs 
to shrink”, he has not made any 
attempt to establish the size of 
the market he/she is in. The arti-
cle by Ms. Koehler indicated the 
need for marketing knowledge 
in the stone industry and it is 

this that I miss in Mr. Crowley’s 
contribution.

I submit that judging the mar-
ket size for the kitchen countertop 
industry is a simple function of 
analyzing the demographics care-
fully, as one sells countertops to 
homeowners and, whether granite 
or engineered stone, these houses 
must be say $200,000 in value 
or above. That this number may 
vary from Atlanta, where I live, or 
New York/San Francisco as other 
extremes, is obvious: so in those 

very high cost areas the price 
threshold for granite countertops 
would be higher, but nevertheless 
predictable.

Given that the demographics 
give you a very reasonable idea 
of the market size, then the next 
bit of homework involves figur-
ing out the number of players who 
are feeding that market place. If 
there are 10 in the area and the 
market can easily absorb double 
their theoretical capacity, then 
“expand and grow richer” clearly 

has merit. 
 Now there is another wrinkle. 

Using the MIA benchmarking 
statistics and concluding that 
there are serious savings to be 
made on labor, tooling and raw 
material by expanding the oper-
ation, then the marketplace could 
be expanded by lowering the sell-
ing prices and/or by eliminating 
a competitor, i.e. survival of the 
fittest.

The stone industry has been 
around a very long time, going 
back to biblical days when Cain 
slew Abel and covered him with 
a cairn of rocks: ergo, the first 
monumental mason! However, 
to me it appears as if our industry 
has become more and more pro-
fessional in the way in which it 
works stone, waterjets, CNC, et 
al, BUT has made very little ef-
fort to expand the knowledge of 
running a business.

I see that the silicosis rules have 
been amended by OSHA again. 
This will impact the stone indus-
try, but I submit that the smaller, 
manually operated plants will be 
more affected than the bigger, 
automated plants, as automation 
requires water coolant for all ma-
chines, thus suppressing dry sil-
ica dust. In addition, it is easier to 
collect the water coolant for recy-
cling. One more reason that “ex-
pand, automate and grow richer” 
is possibly a better concept than 
“shrink and grow rich.”

“Our greatest 
weakness lies in 
giving up. The 
most certain way 
to succeed is al-
ways to try just 
one more time”
–Thomas A. Edison
Although Edison held over 1,000 
patents in his name, many of his 
inventions were not completely 
original, but rather improvements 
of earlier patents. His secret to 
success was in continual research 
and improvements, and in “not 
giving up” on solving a problem.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9096/
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Sasso Flying Flat

Elegant Design
Sasso machines not only perform, they’ll 
look great in your shop. We take pride in 
our products, and it shows in every ma-
chine we make.

Fast and Productive
Our innovative designs not only look 
great and last a very long time, Sasso 
builds machines that get the job done fast. 

Corrosion Resistant
Every machine we build uses corro-
sion-resistant component. By using hot 
galvanized frames, fiberglass, stainless 
steel and aluminum, we  your machine 
will be running long after its paid for. 
How many saw manufacturers can say 
the same thing? 

Accuracy and Quality
Our engineering team works hard to use 
high-quality components to ensure your 
are the right size with the perfect finish. 
Every time.

USA-Based Tech Support
We understand that occasionally you may 
need tech support or have a simple ques-
tion answered. When you call we’ll be 
there to assist.

USA-Based Spare Parts
We stock spare parts in North Carolina. 
When you need a part, we can usually get 
it to you within 24 hours.

Now Recommending Viper
The Viper 6-Step Inline System from 
Braxton-Bragg is a perfect complement 
to the speed of the Flying Flat. Unlike 
other inline systems that require a slow 
speed, you can run it fast to achieve the 
ultimate, professional shine.

Engineered for Speed – Built to Last

Since 1974 Sasso has built world-class 
machinery for the stone industry.

The Sasso Flying Flat is a 
backsplash polishing machine 

capable of polishing countertops 
up to 36 inches tall. Sasso recom-
mends the Viper ® 6-Step Inline 
Polishing system to achieve a fast, 
professional polish. 

• Two models available: five or six pol- 
 ishing heads, two or four bevelers

• Micro oscillation

• Calibrating/Drip edge spindle

• Corrosion resistant galvanized frame

• Easy to set-up, operate and maintain

6-Step InlIne MultI-edge 
polIShIng SySteM

888-289-5284  •  www.sassousa . com

The installation had very 
tight grout lines, and there 
were about half a dozen 
areas where the tiles had 
tented up off the floor. 

For those of you unfamil-
iar with tenting, it’s when 
the tiles lift off the floor 
and form an upside down 
V from one tile to the other 

(see photo, above) – Hence 
the word “tenting.”  

I knew what it was right 
away, so I continued my 
inspection. The floor was 
about 20,000 square feet 
and I noticed that there was 
not one expansion joint. I 
also noted that the perime-
ter of the installation butted 

The Stone Detective
Continued from page 8

 
PO Box 188, Stinesville, IN 47464 

Ph:  812-876-0835    Fax:  812-876-0839 
bigcreekstone.com 

right up against the metal 
framing. The reason for the 
tenting was simple. No ex-
pansion joints and no spac-
ing around the perimeter is 
a classic cause of tenting. 
As the floor tile contracts 
and expands there is no-
where for the tile to go, so 
it relieves the pressure cre-
ated by tenting.  Now I had 
to get Mr. Potty Mouth off 
the phone to tell him. This 
was not going to be fun.

He finally got off the 
phone and I delivered my 
findings. He told me that 
the architect told them he 
did not want any expan-
sion joints and he wanted 
the tiles tight up against 
the metal framing. Now 
the question is, who is to 
blame? The architect? Or 
should the installer have 
known better and warned 
the architect what could 
happen. I’m not a judge, so 
I’ll let you decide.

Amisguided attempt to 
bury old wounds by 

digging up a corpse has 
landed a Kentucky man be-
hind bars.

Michael May, 44, was ar-
rested one Monday evening 
after an officer saw him dig-
ging up a grave at a ceme-
tery in Sanford, Kentucky, 
according to local news 
reports. 

May told the arresting of-
ficer he was trying to dig up 
the grave of his father so he 
could argue with him.

A classic example of tenting — you can expect this 
problem when you don’t plan for expansion joints. 

Getting in the Last Word
The arresting officer also 

said May seemed intox-
icated and quoted Bible 
verses when confronted 
with his activity, according 
to Central Kentucky News.

May was charged with 
violating graves, public in-
toxication and marijuana 
possession and locked in the 
Lincoln County, Kentucky 
Jail.

In a bizarre jailhouse in-
terview with WLEX18, May 
told reporter Josh Breslow 
that a Bible verse inspired 
him to dig up his dad.

Breslow: “Do you feel 
that you were violating a 
grave?”

May: “No, no. I see the 
truth .. he needs to be on the 
ground. Not under it.”

May says his dad died 30 
years ago. There are 13 peo-
ple named May buried at the 
cemetery, but the only name 
fitting that timeline was a 
person named Willis Green 
May, the Louisville, KY 
website WAVE3 reports.

The name of the person 
buried where May was dig-
ging has not been released 
— but it certainly wasn’t 
his dad.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Inline tooling

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8451,10903,11038/
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Women In Stone 
Announces New 

Mentorship 
Program

Women in Stone has 
announced the 
launch of a mentor-

ship program for women in the 
stone industry. The program will 
pair industry veterans and new-
comers, providing an important 
opportunity to build relation-
ships and learn about the indus-
try. Pairs will receive monthly 
guidance emails throughout 
the six-month program to 
help them get to know each 
other and their respective 
career goals. These guidance 
emails will provide reminders 
and resources to help ensure 
engagement and success in the 
program. Mentorship topics 
will include the following:

•Stone industry knowledge
•Sales, marketing and  

 communication
•Technical knowledge
•Management, leadership 

and  
 career advancement

•Professional networking

Kathy Spanier (Coldspring), 
Program Chair for the 
Women in Stone Mentorship 
Committee, commented: “The 
Women in Stone Mentorship 
Program was developed to en-
sure a strong pipeline of women 
to contribute to the continued 
growth and development of the 
stone industry. The most excit-
ing thing for me is the number 
of women that have come for-
ward and shown interest by 
signing up and participating in 
our programs. The energy is 
positive and reinforces that the 
program is much needed. The 
majority of the women who 
have signed up for the Women 
in Stone Mentorship Program 
are young and/or new to the in-
dustry. This is a great opportu-
nity, as I see them as the next 
generation that will continue the 
growth and strength of the stone 
industry. It is our role to engage 
them along their mentorship 
journey.”

At 1:30 p.m., April 20, 
2016, at Coverings, Women in 
Stone held a Speed Mentoring 

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

WARNING: The Original I-Brace is ONLY Available 
from Braxton-Bragg

IT was bound to happen. Success breeds knock-offs! Hard 
work and creative thought is needed to create a prod-
uct—not so much to make a look-alike copy. 

But—as we know, not all copies are as good as the original!

The Original I-Brace has been real-world tested in thousands of 
kitchens. The design was analyzed, refined, computer modeled, 
and tested by highly trained university engineers. It is made in 
America with American steel by a billion dollar company. The Orig-
inal I-Brace is protected with a three step anti-corrosion enameling 
process to prevent rust and possible staining of the granite. There 
are no sharp edges to catch on clothing or harm toddlers. 

The Original I-Brace is exclusively available at Braxton-Bragg. 

By the way, don’t assume that a knock-off is cheaper! At Brax-
ton-Bragg you always get the best for less!

Don’t risk your reputation on a copy! Get the Original I-Brace at 
Braxton-Bragg today. Gain peace of mind and the satisfaction of 
knowing that you won’t have a call back. 

You’ll be glad you did.

 Item # Description MSRP OUR Price 
	 12458	 The	Original	I-Brace	Countertop	Support,	13˝x	2-1/2˝,	3/16˝ Thick $16.95 $10.99
	 12460	 The	Original	I-Brace	XL	Countertop	Support,	20˝	x	2-1/2˝,	3/16˝	Thick $22.95 $14.99
	 12464	 The	Original	Upper	Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick $17.95 $11.99
	 12465	 The	Original	Upper	Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $22.95 $14.99
	 12461	 The	Original	L-Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick	 $23.95 $15.99
	 12462	 The	Original	L-Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $29.95 $19.99
  Typical breakfast bar islands use 2–4 braces per side.
  Centers should be spaced every 18-24˝.

The other suppliers are selling knock-offs!

Three I-Braces were used to support this 30˝ × 96˝ island install.

I recently purchased several 15-inch I-Braces to 
support the granite overhang on my kitchen island. 
They worked absolutely perfect! I weigh 250lbs and 
was able to hang from them to demonstrate how   
strong they are  (although I don’t recommend any  
one doing that).  For $15.00 each, they were a steal. 
    Corbels are a thing of the past!
      – Thanks!  
     Stephen Waldeck  

Workshop. This workshop, led 
by Julie Kantor of Twomentor, 
gave attendees the chance to 
participate in an organized ro-
tation to build relationships and 
establish a network of peers 
within the stone industry. 

Pairs will be matched in early 
May 2016. 

To learn more about the 
Women in Stone program, 
please visit www.marble-insti-
tute.com/womeninstone. 

Two men fleeing cops in 
Britain had to contend with 

more than just the officers and a 
helicopter on their tail: A bunch 
of kids on an Easter egg hunt 
also stood between them and 
freedom, report several news 
agencies covering the story.

As the chopper buzzed over-
head and two burglary suspects 
ran across the Surrey field 

where the kids were gathered, 
“The children quickly formed an 
arrow on the ground in the mid-
dle of a plowed field to guide the 
helicopter in the direction of the 
fleeing pair,”  a police statement 
says. “The helicopter crew relayed 
this information to officers on the 
ground and a short time later two 
men were arrested.”

The chopper crew later landed 
to thank the kids personally, and 

police called their help “invalu-
able.” They’re also winning 
widespread praise elsewhere 
as the story makes the rounds. 
“Incredible,” declares  www.
GetSurrey.com.uk , while 
the New York Daily News calls 
it “ingenious” and the Sun “ex-
traordinary.” Not as thrilled: The 
two men, ages 27 and 28, who 
police say were burglarizing an 
abandoned building nearby.

You Can Run, But You Just Can’t Hide

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the I-Brace

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
http://www.marble-institute.com/womeninstone
http://www.marble-institute.com/womeninstone
http://www.GetSurrey.com.uk
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/


14 |  may 2016  slIppery rock GazeTTe      

Why pay $66.25 for Ager at GranQuartz? 

Save $20 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 
Now Match the Edge to the 
 Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich color 
in stone. Use it to get that wet-effect look for indoor and out-
door applications. Apply it on polished, flamed, rough or 
sanded surfaces. Works well to disguise small scratches on 
surfaces. It seals surfaces against oil and water.

 Item #  Description MSRP OUR Price 

 46407 Stone Shield™ Color Enhancer & Sealer, 1 Quart $61.95 $49.95

•Enhances the natural look of granite, marble and travertines

•UV stable - Does not change color when exposed to the sun

•Offers a wet look indoors and outdoors

•Works as a stone color enhancer and a high quality sealer

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

I informed him no, that 
wouldn’t work for us, and 
we would need to make 
a new template because 
everything had now com-
pletely changed. Please 
note originally this was 
just a “simple small top,” 

Then there was a simple, 
48 inch, no-splash laun-
dry room top to template.  
It was a quick in, quick 
out install. The follow-
ing morning after we took 
the template, the general 
contractor called to let me 
know the customer had 
changed her mind and he 
was adding TWO addi-
tional cabinets as well as 
changing the depth of the 
countertop, and every-
thing would be completed 
by the time we were ready 
to install. I thought I was 
going to bite my tongue off 
trying to remain calm! He 
and I have worked together 
enough that he knows how 
this works!

Continued from page 6

Is it Over Yet? so I had removed my “ad-
ditional charge for return 
trip” phrase, because se-
riously, what could possi-
bly change on something 
as small as this? Lesson 
learned — ALL contracts, 
no matter how small will 
always contain that phrase!

Although it is only 
Wednesday, I feel like I 
have already lived through 
an entire week! I remind 
myself that having a busi-
ness is a bit like having a 
child – you have to cele-
brate the wins when things 
go well, and try not to pull 
your hair out when they 
don’t!

Jodi Wallace is the owner 
of Monarch Solid Surface 
Design in San Jose, 
California.

“There are 3 kinds of men: The one that learns by 
reading; the few who learn by observation. The rest of 
them have to pee on the electric fence for themselves.”   
– Will Rogers

Make sure your clients 
have read and under-
stand your contract 
BEFORE they sign it!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Enhance and Sealer and for SKM Super Met-Al Grout Pens

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10717/
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Chew On This!

Somewhere in the 
great beyond, Geneva 
Anderson is having 

a conniption fit. It will be 
in a ladylike manner, of 
course. At least as ladylike 
a fit—conniption, hissy or 
otherwise—as can be had, 
for Geneva Anderson was 
Miss Manners personified.

Nonetheless, I pity the 
fool who’s dealing with her 
right now.

It’s all because of re-
search recently conducted 
at the Baylor College of 
Medicine. According to 
this study, children who 
chew gum make better 
grades than non-chewers— 
up to three percent better, 
in standardized tests. (The 
project was funded by the 
Wrigley Science Institute. 
Yes, that Wrigley, making 
me scratch my head, if not 
my jaw, about questions of 
credibility. You are free to 
harrumph and raise eye-
brows as well.)

In any event, Dr. Craig 
Johnson, author of the re-
port, believes the physical 
act of chewing improves 
concentration. As he told 
the Los Angeles Times: 
“There is research demon-
strating an increase in 
blood flow in the brain 
during chewing.”

Bully for the Baylor 
College of Medicine and 
Doc Johnson. They may 
cite statistics to their col-
lective hearts’ content. 
But I’ll double-dog—or 
Doublemint, as the case 
may be—guarantee Miss 
Anderson would have none 
of it. Period!

Miss Anderson was my 
senior English teacher at 
Young High School. Both 

way to turn her warm de-
meanor into snow-covered 
granite.

“Now, cherubs,” she 
would abruptly announce, 
“someone in this class is 
chewing gum. We will stop 
our lesson until the matter 
is resolved.”

Then she would affix a 
laser stare until the mis-
creant rose from his or her 
desk, traversed the Bataan 
Death March to the near-
est trash can, and made a 
minor deposit.

I know this sounds outra-
geous in today’s battlefield 
classroom environment, 
but trust me: A stare was 
all Miss Anderson needed 
to restore order. I swear her 
blue eyes could bore holes 
through steel plate. Once 
Miss Anderson locked 
onto That Look, she could 
tame a tornado. As I wrote 
in an obituary column 
shortly after her death, “If 
you were never stared at 
by Geneva Anderson when 
she was in a testy mood, 
you never experienced pri-
mal fear.”

I wish nothing but the 
best for Doc Johnson and 
his colleagues at Baylor 
College of Medicine. May 
they prosper and chart new 
educational horizons. But 
they better enjoy it, and 
their Bubblicious, while 
they can.

Because once they cross 
the river and come eye-
ball to eyeball with Saint 
Geneva, there’s going to 
be hell to pay.

Sam Venable is an au-
thor, stand-up comedian, 
and humor columnist 
for the Knoxville (TN) 
News Sentinel. He may be 
reached at sam.venable@
outlook.com.

Sam Venable 
Department of Irony

she and the school are no 
longer of this realm. Young 
closed its doors in 1976 
after 63 years of continu-
ous service to South Knox 
Countians. Miss Anderson 
enjoyed an even longer run; 
she was 79 at the time of 
her death in 1983.

Let me state unequivo-
cally that here was the fin-
est teacher I encountered 
through elementary school, 
high school, and college. 
She was challenging and 
demanding, a stickler for 
detail, precisely the sort of 
tutor most students would 
immediately despise. But 
her classes were such fun 
and so lively, you forgot 
work was involved. What’s 
more, I will forever love 
her for planting the first 
thought in my brain that 
writing, not forestry, was 
my life’s calling.

As delightful as Miss 
Anderson could be, how-
ever, there was one certain 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

The Viper® 30 Grit Bites like a Cup Wheel, 
Smooths like a Polishing Pad.

Viper® 30 Grit Wet Polishing 
Pads have the chops to remove 
stock, shape edges and prepare 
cut stone to begin the polish-
ing process. This grit will re-
move the deepest scratches. 

Unlike metal or carbide cup 
wheels, chipping and 

bouncing is practically 
eliminated. You’ll be 
able to move on to 
the polishing pro-
cess in no time. 

Finally!
Eliminate Bouncing  

& Chipping
Caused by Metal or  

Carbide Cup Wheels

 Item #  Description MSRP OUR Price 
 11051 Viper® Granite Wet Polishing Pad, 4˝, 30 Grit, Purple $22.95 $14.95

Andrew Geronimo
recommends the
Viper® 30 Grit 
Granite Wet 
Polishing Pad

– Shaquille O’Neal

“David Stern should get with the mothers of the NBA 
and let the moms decide what the dress code should be. 
I asked my mother if I could wear a chain, and she told 
me,‘Yeah.’ So I do stuff that my parents allow me to do.”

Visit www.braxton-bragg.com for Viper 30 Grit Polishing Pads Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Houston Museum of 
Natural Science

Dee Brown, Inc.
Garland, Texas

2015 MIA Pinnacle Awards of Merit

The most recent addition to the Houston Museum of Natural Science adds 230,000 square feet. Vein-cut travertine, 
sourced from Mexico, with Absolute Black granite selected as the base makes a striking contrast. For this project, 
stone panels were configured in several size formats, with the larger size range being around 5 feet 9 inches x 4 feet 
5 inches and produced in a thickness of 6 cm, erected on aluminum anchors.

Pinnacle Award of Merit: Commercial / Exterior

The Houston Museum 
of Natural Science has 
been a significant part of 

Houston’s cultural and educa-
tional fabric since 1909, having 
hosted millions of visitors. The 
current campus was opened in 
1969, and several renovations and 
significant additions have updated 
the institution over its history. The 
most recent addition adds roughly 
230,000 square feet of space ded-
icated to a paleontology theme.

It was decided that the façade 
material on the addition should 
be in keeping with the cladding 
on the adjacent existing building. 
A search was begun to seek out 
a suitable travertine material as 
the major cladding component. 
Varying size formats, thicknesses, 
and configurations were explored. 
Honeycomb-backed panels were 
found to be at too high a price 
point. Several travertine possibili-
ties were eliminated due to cost, is-
sues with physical properties, and 
availability of sufficient quantities.

Ultimately, the search led to the 
selection of vein-cut travertine 

sourced from Mexico. It was also 
decided that a granite base would 
be complementary, and Absolute 
Black was selected for that com-
ponent. Stone panels were config-
ured in several size formats, with 
the larger size range being around 
5 feet 9 inches x 4 feet 5 inches 
and produced in a thickness of 6 
cm. Stone was largely erected on 
aluminum anchors, which were 
supplied in continuous lengths. 
This anchorage method worked 
well with the engineering require-
ments associated with the backup 
wall, and also served to increase 
the erection rate of the stonework.

Prior to mobilizing for erec-
tion, there was significant time 
associated with finalizing mate-
rial selections, processing shop 
drawings, generating engineer-
ing submittals, and tracking ma-
terial production. Once erection 
began, a moderate-size crew 
spent roughly five months onsite 
to complete stone installation. 
All told, the exterior stone skin 
elements totaled roughly 21,000 
square feet.

Please turn to Page 17

MIA Member Company: 
Dee Brown, Inc.

Garland, Texas
Stone Erector 

Other Project Team Members: 
Gensler
Architect

Houston Museum of 
 Natural Science

Client
Linbeck Construction Co.

General Contractor
World Wide Stone Corporation

IMC  
(MIA Member Companies) 

 Stone Suppliers/Fabricators
Stone:

Mexican Travertine
Absolute Black Granite

MIA Member Company: 
Dee Brown, Inc.

Garland, Texas
Stone Erector 

Other Project Team Members: 
HKS

Architect
Tarrant County Civil Courthouse

Fort Worth, Texas
Client

Yates/Vendigm JV
General Contractor

Coldspring
(MIA Member Company)
Mezger Enterprises 

 Stone Suppliers/Fabricators
Stone:

Sunset Red Granite

Houston, Texas

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Pinnacle Award of Merit: Commercial / Exterior

Tarrent County 
Civil Courthouse

Dee Brown, Inc.
Garland, Texas

2015 Pinnacle Award of Merit

The Tarrant County 
Civil Courthouse 
occupies a full city 

block and continues the 
expansion of the courts 
and municipals area of 
downtown Fort Worth.  
The design basis yields a 
relevant building comple-
mentary to adjacent struc-
tures, while displaying 
unique design character. 

Elevations utilize gran-
ite as the key finish, with 
complimentary brickwork.  
Typical elevations begin 
with granite base panels of 
2 inches and greater thick-
ness. Continuing above are 
granite field panels, ledges, 
column wraps and copings.  
Significant to the design are 
the varied planes that create 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

• Grinder with a blade is all you need
• No special tools needed
• Self-locking with spring clip
• Sink rims up to 3/4 inch
• Quick and easy
• Professional results every time

NEW!NEW!

All it takes is a 
Grinder and 

About 5 Seconds!

GoClips Sink Clips are another 
innovative, quick and easy way 
to secure your undermount sink 

to a stone countertop.

 Item # Description  LOW Intro Price 

 7870 GoClips Sink Clip, for sink rims up to 3/4”  $1.45

 7875 GoClips 5-Second Anchor Sink Clip, for sink rims up to 1/8” $0.99

 7874 GoClips Sink Clips (#7870), 500 Box  $575.00

Item # 7870 

Item # 7875 

Fort Worth, Texas

reveals and shadow lines.
The west elevation serves 

as the main entrance, and 
utilizes special features.  Its 
curved facade begins with 
pitched-faced granite bel-
lied-out to emulate cubic 
stonework common to his-
toric Texas courthouses.  
Another configuration of 
granite panels in 8 x 2 feet 
creates a vertical visual el-
ement, and serve to border 
the radial portion of the 
west main entry.

Also utilized on the west 
elevation are two historic 
carved limestone angels. 
These historic elements 
were removed years earlier 
from an adjacent courthouse 
by the same stone contrac-
tor. The angels reuse re-
quired exploratory work to 
establish a restoration pro-
tocol to remove layers of 
paint, caulking, and decades 
of pollution.  Some re-fabri-
cation was also required. 

Erection of the facades 
was challenging. The side-
walk-to-sidewalk construc-
tion inherently involved 
constraints. The varied 
planes as well as tolerance 
issues of backup walls re-
sulted in use of more than 
500 different custom an-
chors. The installation of 
the historic angels required 
a special crane permit and 

leave-out of the structure 
above to accomplish erec-
tion of the cubic limestone 
pieces into their recesses.

All told, the stone subcon-
tractor’s onsite erection of 
the exterior skin materials 
spanned roughly 15 months 
and encompassed 57,000 
square feet of completed 
stonework, not count-
ing around 87,000 square 
feet of brickwork, interior 
stonework, and concrete 
blockwork completed by 
the same subcontractor.

“Everybody is a 
genius. But if you 
judge a fish by its 
ability to climb a 

tree,  it will live its 
whole life believing 
that it is stupid.”
–Albert Einstein

Also utilized on the 
west elevation are 
two historic carved 
limestone angels (see 
page 16 photo).These 
historic elements were 
removed years ear-
lier from an adjacent 
courthouse by the 
same stone contrac-
tor. Reusing the angels 
required exploratory 
work to establish a 
restoration protocol 
to remove layers of 
paint, caulking, and de-
cades of pollution. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for GoClips Sink Clips

Please turn to Page 31
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Artisan Group Adds Members 
in Tupelo & Amarillo

–Will Rogers 

“On account of  being a democracy 
and run by the people, we are the only 
nation in the world that has to keep 
a government four years, no matter 
what it does.”Order online or call 1-800-575-4401 before 

5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP OUR Price Sale Price 

 9375 Makita®	5˝	Grinder,	9565CV $282.95  $145.95 $134.95 

Why spend $41.00 MORE

Braxton-Bragg sells for less!

Screen Capture
4-14-2016

GranQu
artz 

Website

at ?

Check OUR 

LOW SAle 

price!
Hurry—Sale Ends  
May 31, 2016

Premier Countertops 
in Tupelo, Miss., 
and Adobe Walls 

Stoneworks in Amarillo, 
Texas, have been selected 
as the two newest members 
of the Artisan Group, a 
national organization of 
independent countertop 
fabricators. The group 
offers its own brands of 
premium countertops 
including Aventine Quartz, 
Artisan Stone Collection 
granite and marble, 
Saratoga Soapstone, and 
Heritage Wood. Aventine 
Quartz is a brand new 
product line, exclusive to 
Artisan Group members. 

“I first became inter-
ested in joining the Artisan 
Group a few years ago 
because these guys are 
a group of elite fabrica-
tors that set themselves 
apart from the rest of 
the industry,”  says Brian 
Waddell, owner of Premier 
Countertops. “I knew sev-
eral of the current mem-
bers, and after meeting the 
Artisan Group leadership, I 
knew that I wanted to be-
come a member. Premier 
focuses on quality and 
craftsmanship, which leads 
to happy customers, and is 
a great fit for the Artisan 
Group mentality.”  

Premier Countertops 
opened its fabrication fa-
cility in January 2006 in 
Tupelo, and has since ex-
panded its reach through-
out Mississippi and into 
Tennessee, Alabama and 
Arkansas.  Founded by 
Brian Waddell, the com-
pany sells to both whole-
sale and retail customers 

from two retail showroom 
locations.  For more in-
formation, visit Premier 
Countertops on the web at 
premiertops.com, or their 
showroom at 2341 Graham 
Drive in Tupelo; call (662) 
823-8824; or connect with 
them through social media 
on facebook and instagram.

Adobe Walls Stoneworks 
is committed to our cus-
tomers and our employ-
ees by doing everything 
in-house, utilizing state-
of-the-art equipment and 
having a strong commit-
ment to the environment,” 
says owner Justin Howe. 
“Just like Artisan Group 
has surpassed industry 
standards for counter-
top fabrication safety, 

operations and quality, 
we have done the same at 
Adobe Walls, and knew 
this group would be a good 
fit for our company.”

Adobe Walls Stoneworks 
is the largest full-service 
granite fabricator in the 
Texas Panhandle, founded 
by Justin Howe in 2002. 
For more information, 
visit Adobe Walls on the 
web at awstoneworks.com, 
the showroom at 2700 S, 
Osage Street in Amarillo, 
or connect with them 
through social media on 
facebook and twitter.

Artisan Group members 
have achieved, or are in 
the process of achieving, 
full accreditation with 
the Marble Institute of 
America. The group is 
among the first granite 
fabricators in the world to 
be working towards this 
distinction.

Premier Countertops in Tupelo. Mississippi opened its 
doors in 2006 and serves a 3-state area.

Adobe Walls Stonework in Amarillo, Texas is the largest 
full-service granite fabricator in the Texas panhandle.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Makita 9565 Grinder
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BEST Polishers for Quartz — Guaranteed!
This new Viper® 6-Step In-Line System is revolutionary in 
its design and function. In our initial testing on an In-Line 
Machine, we had expected great results, but what we had 
achieved was simply amazing! This new system is unique 
in that it will work on both Vertical and Horizontal In-Line 
Machines. There is no need to buy separate specific tooling 
for a particular machine. Now you can use this one  system 
on both platforms.

Traditionally you don’t want to run the in-line machine at a 
fast speed. Doing so may damage the existing tooling in use 
by most fabricators. With this new Viper® In-Line Polishing 
System you can run it fast for the ultimate quality of shine. 
The results will surprise you, to say the least!

Achieve better shine with Viper  
than with any other wheels!

NEW!NEW!

Works with any automated 
straight edge shaping, wet-
polishing, multi-head machine.

The NEW Viper® 6-Step In-Line Polishing 
System works on both Vertical and Hori-
zontal In-Line Machines.

Give Lee Woodson a call 
toll free at 800-575-4401 
to place your order.

•Revolutionary design and function

•Achieve exceptional shine

•Use on both platforms

•Can run at fast speeds

 Item # Description MSRP OUR Price

  Viper® 6-Step In-Line Polishing System 5˝

 58000 6-Step In-Line Polishing System, Step 1  $115.95 $69.95

 58001 6-Step In-Line Polishing System, Step 2  $115.95 $69.95

 58002 6-Step In-Line Polishing System, Step 3 $115.95 $69.95

 58003 6-Step In-Line Polishing System, Step 4 $115.95 $69.95

 58004 6-Step In-Line Polishing System, Step 5 $115.95 $69.95

 58005 6-Step In-Line Polishing System, Step 6 $123.95 $74.95

  Viper® 6-Step In-Line Polishing System 6˝  

 58006 6-Step In-Line Polishing System, Step 1 $132.95 $79.95

 58007 6-Step In-Line Polishing System, Step 2  $132.95 $79.95

 58008 6-Step In-Line Polishing System, Step 3 $132.95 $79.95

 58009 6-Step In-Line Polishing System, Step 4 $132.95 $79.95

 58010 6-Step In-Line Polishing System, Step 5 $132.95 $79.95

 58011 6-Step In-Line Polishing System, Step 6 $140.95 $84.95

As Seen at 
StonExpo 2016

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

In Tribute to Moms, Everywhere

Amnesia: A condition that en-
ables a woman who has gone 
through labor to have sex again.

Bottle feeding: An opportunity 
for Daddy to get up at 2 a.m., 
too.

Defense: What you’d better have 
around de yard if you’re going to 
let de children play outside.

Drooling: How teething babies 
wash their chins

Dumbwaiter: One who asks 
if the kids would care to order 
dessert.

Family planning: The art of 
spacing your children the proper 
distance apart to keep you on the 
edge of financial disaster.

Feedback: The inevitable result 
when the baby doesn’t appreci-
ate the strained carrots.

Full Name: What you call your 
child when you’re mad at him.

Grandparents: The people who 
think your children are won-
derful even though they’re sure 
you’re not raising them right.

Hearsay: What toddlers do when 
anyone mutters a dirty word.

A Mother’s Dictionary of Essential Everyday Phrases

Independent: How we want our 
children to be for as long as they 
do everything we say.

Look out!: What it’s too late for 
your child to do by the time you 
scream it.

Prenatal: When your life was 
still somewhat your own.

Prepared childbirth: A contra-
diction in terms.

Puddle: A small body of water 
that draws other small bodies 

wearing dry shoes into it.

Show Off: A child who is more 
talented than yours.

Sterilize: What you do to your 
first baby’s pacifier by boiling 
it, and to your last baby’s paci-
fier by blowing on it and wiping 
it with saliva.

Top Bunk: Where you should 
never put a child wearing 
Superman jammies.

Two-Minute Warning: When 
the baby’s face turns red and 
she begins to make those famil-
iar-grunting noises.

Whodunit: None of the kids that 
live in your house.

Worry is like a rocking 
chair: It gives you  
something to do,  

but it doesn’t 
 get you anywhere.

– Erma Bombeck  

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Inline tooling
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Humblestone Is On Its Way to Success Bathroom in Hadley, Mass., for Ron Bercume, Bercume Builders fea-
tures 12 x 24 polished porcelain from MSI, with a glass tile border.
Below: Samples in the expanding Humblestone showroom. “We ad-
ditionally offer custom layout, and invite our clients in to preview and 
consider layout options of the slabs and tiles. It’s where I feel the trust 
really happens — when our shop doors are open,” says Michele Farry.

“I think the Accuglide rail saw 
is awesome but has its limitations. 
It’s a very cool setup but does not 
give you the ability for milling and 
mitering. We’ll continue to use 
both.”     

Michele: “To be able to offer 
both tile and slab installation in 
clients’ kitchens or bathrooms is 
huge. It’s one of the things that 
sets us apart from others, and we 
are proud of that fact we offer high 
quality in both fields.” 

Continued from page 2  The couple does use local quar-
ried material when possible, but 
mostly buys from MSI and IGM, 
explained Seth. “MSI and IGM 
carry a lot of slabs and tile, and we 
can send our clients there to look 
at samples. You can’t read their 
minds, and they can pick out both 
tiles and slabs without us running 
around collecting samples.”

A fair amount of engineered ma-
terials are popular too, said Seth, 
adding, “It seems that more and 
more people are liking quartz, so 

we offer these materials. We ad-
ditionally offer custom layout, and 
invite our clients in to preview 
and consider all layout options of 
their slabs and tiles. It’s where I 
feel that the trust really happens – 
when our shop doors are open. I 
am enjoying this aspect of it.” 

Michele continues, “Seth is very 
professional and technical when 
working with clients. He educates 
them on options and new technol-
ogies with stone and tile. We wear 
company shirts that identify us, 
our vehicle is marked and we keep 

things very clean and protected 
while we work. Clients really re-
spond to that. It doesn’t matter 
if it’s a backsplash or a $30,000 
kitchen renovation — it’s about 
making people feel validated in 
their concerns, respecting their 
space and offering quality materi-
als and installations by not cutting 
corners. We pride ourselves on 
this, and it’s who we are.”

Endgame Plans
Staffed at the moment by 

Seth (sales, fabrication and 

Call 800-575-4401 • www.braxton-bragg.com

Makita® 4˝ Wet Polisher 
Variable Speed

 Item # Description MSRP OUR Price Sale Price

 9001 Makita®	4˝	Wet	Polisher,	PW5001C	 $568.95 $319.95  $279.95 

  9376 Brush Set for Makita® PW5001C $19.95 $11.95 

Sale Price: $279.95!
$59.05 cheaper than GranQuartz!

Distributed By

Makita 4” Stone Polisher 
“It’s all the power you need.”

The Makita PW5001C is the 
most used wet polisher in the 
stone industry with a built-in 
GFCI for safety.

•Five variable speeds 2,000 – 4,000 RPM (no load) 
•Built-in GFCI with reset and test buttons 
•Built-in water connections 
•Powerful 7.9 Amp motor 
•5/8-11 spindle thread
•5.1 lbs.
•4˝ Hook & Loop Back-up Pad included
•1-year limited manufacturer’s warranty

Hurry—Sale Ends  
May 31, 2016

Reg.

$319.95
$279.95

YOU

SAVE

$40
00

GranQuartz Price
Screen Capture 4-14-2016

installation), support from Seth’s 
brother Tim and Michele (admin-
istration and sales), the couple will 
be expanding. Seth explains, “It’s 
wanting to grow in the right way 
at the right pace. We are looking 
forward to the new machinery and 
tools and hiring a few employees 
to grow our family. Additionally, 
we want to get into laminating, and 
we are working on getting more 
tooling from Braxton-Bragg. 

 “The things we look forward to 
in our future are acquiring quality 
clients and work, growing a ded-
icated team, developing our new 
technologies and tools and staying 
challenged by really enjoying the 
craftsmanship of the tile and stone 
business.” 

For more information, please 
visit www.humblestone.com. 

Shop www.braxton-bragg.com for the Makita PW5001 Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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It’s Time
to Rise and 
Shine

Highest Polish, No Bleeding, No Burning

NEW!

O ur Talon™ 4-Step Polishing Pads have been designed specifically for 
wet use on quartz. 

These pads, with only a 4-step process, perform better and offer a better 
finish than a traditional 8-step pad set. 

And because of the next generation resins used in Talon™ 4-Step Pads, 
they are non-marking and will not bleed like other pads.

“This four-step system is the best solution I have come 
across for polishing engineered stones. There is no 
color transfer from the pads. The process is quick and 
they work equally as well on our natural stones.”

–Phil Kuczma, Shop Manager, Italian Marble and Granite 
Inc., Clarence Center, N.Y.

Quartz
Use for Silestone, Caesarstone, 

and Cambria

WORKS IN

1/2
THE TIME!

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

   Item # Description MSRP OUR Price 
	 18278	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	1,	Red	 $38.95 $25.95

	 18279	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	2,	Blue	 $38.95 $25.95 

	 18280	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	3,	Orange	 $38.95 $25.95 

	 18281	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	4,	Pink	 $38.95 $25.95

50% Labor Savings

No Orange Peel!No Orange Peel!

Polish Faster and Get a Greater Shine Sooner!
In other words, the proprietary design of these quartz polishing pads 

allows the fabricator to achieve the best quality finish and shine, while 
saving you time.

Call Today for a 30-Day, No-Risk Trial…
Call 1-800-575-4401 today and give the new Talon™ 4-Step Quartz Wet 

Polishing Pads a try. 
If you don’t agree they save you time and money, then just let us 

know within 30 days and we’ll buy them back from you.

Arrest Made in Theft of Model UFO from Roswell Museum

Early one morning, on the 
first day of spring, a lady 

knocked loudly on her son’s 
bedroom door, and went in to 
wake him up, as she had done 
for many a morning.

“Wake up, son. It’s time to 
get ready for school!”

The son whined, “But why, 
Mom? I don’t want to go!”

Mom: “Give me two good 
reasons why you don’t want to 
go.”

Son: “Well, the kids hate me 
for one, and the teachers hate 
me, too!”

His mom rolled her eyes, 
“Oh, good grief! That’s no rea-
son to not to go to school, you 
big baby. Besides, you know 
that’s not true! Come on now, 
and get up.” 

Her son was still pouting, and 
stubborn. “Give me two good 
reasons why I should go to 
school.”

Mom: “Well, for one, you’re 
52 years old. And for another, 
you’re the principal!”

IN what may have 
been a prank gone 
badly wrong, a 

teen suspect has been arrested 
for the theft of a model space-
ship from the UFO Museum.

In late March, a fiber-
glass and metal version of a 

spaceship reported missing from 
the UFO Museum in the New 
Mexico town of Roswell was 
found in pieces two miles west of 
the city.

Police say the model UFO was 
stolen from the museum early 
one Saturday morning and sur-
veillance video showed three 

people hauling the spaceship off 
in a pickup truck.

Albuquerque TV station KOB 
reported that the saucer was lo-
cated in a ditch off Highway 70 
about two miles west of Roswell.

The spaceship had been a fix-
ture in downtown Roswell, where 
it was long mounted outside the 

UFO museum, before a recent 
snowstorm damaged it.

It was being stored behind the 
museum awaiting repairs before 
it was stolen.

Police say they’re still search-
ing for two other suspects.

Police say tips led them to 
the teenager, who was arrested 

at his home in south Roswell. 
Due to his age, his name wasn’t 
being released. No explanation 
has been given for the theft.

Roswell still stirs debate about 
extraterrestrials seven decades 
after the 1947 crash of a flying 
object.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxtonbragg.com for Talon 4-Step Quartz Wet Pads
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Renovations Are On the Rise – Are 
You Equipped for the Job?

Many homeown-
ers are investing 
in facelifts…

for their houses. Kitchen 
and bathroom remodel-
ing projects are among 
the smartest investments a 
homeowner can make for 
ROI, according to a recent 
CBS News article.1 What’s 
in nearly every kitchen 
and bathroom in America?  
Countertops! That’s where 
the stone industry comes in.

  
New construction has its 

own unique set of installa-
tion challenges, but every 
stone craftsman knows the 
added pressure of working 
under the watchful eye of 
a homeowner. Working in 
someone’s current living 
space puts added scrutiny 
and pressure to be extra 
careful with your surround-
ings and materials.

Good news is, Omni 
Cubed tools are designed 
to stand up to such chal-
lenges as dodging furniture, 
climbing stairs, reinforcing 
stone, and protecting exist-
ing fixtures, with the added 
benefit of professional 
appearance.

“(Omni Cubed) tools, es-
pecially the Pro-Carts, have 
really helped us become a 
better unit. We have had 
many great compliments 
on how safe we are, and 

how professional we look. 
Customers are really happy 
to see that their homes 
are better protected from 
damage, thanks to these 
carts. No need to worry 
about damage to flooring 
or issues from bringing 
a drywall cart into some-
one’s home,” said Mario 
Lemoncello, President, Top 
Installations Inc., Chicago, 
Illinois.

Use a Sink Hole Saver™ 
to protect your fragile stone 
while you dance around 
Rex, the teacup chihua-
hua.  Zig zag effortlessly 
through the living room 
jungle of end tables and 
designer chairs with your 

Pro-Dolly™ HD1, that 
turns on a dime.  You don’t 
have to worry about smudg-
ing the newly refinished 
hardwood floors when 
your cart or dolly comes 
standard with non-marking, 
flat-free tires.  Third floor 
bathroom?  No problem!  
With your Pro-Cart AT2, 
you can take a break on the 
way up.  

And damage to mir-
rors and other surround-
ing surfaces is no longer 
a concern when you use a 
No-Spin Backer Pad (see 
photo below) to polish their 
counters to a glossy glow.

For more informa-
tion on Omni Cubed’s 
game-changing products, 
visit www.omnicubed.
com. All these products 
and more are available now 
at Braxton-Bragg. Call toll-
free 800-575-4401 or visit 
www.braxton-bragg.com.

1.) http://www.cbsnews.com/
media/10-home-renovations-
that-will-pay-you-back/

Working in someone’s living space puts added scruti-
ny and pressure on your installation crew to be extra 
careful, and to look professional. When you bring your 
fragile cut-out tops into a home protected by Sinkhole 
Savers, you minimize breakage and look good, too!

The Omni Cubed AT2 Pro Cart makes maneuvering heavy 
tops on the job site easier and safer than hand-carrying, 
and the non-marking tires protect your client’s floors.

WANT PRODUCTIVITY ?

BULLET PROOF™ 
Fabricator’s Apron

Stone Sleeve™ 
Fabricator’s Sleeve

Available from

Why work wet?

800-575-4401  •  www.braxton-bragg.com

Order Item 
9121

Order Item 
9127

$66.95

$56.79

Installation Photos (2) Lucas Van Der Merwe, Concrete Creations

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Sleeves
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Scorpion™ CNC Sink & Seam Wheels

• Tough, reliable and long lasting
• Use on all types of stone
• Vacuum brazed bond

• 1/2 gas thread fits CNC or  
  radial arm machines

• Will maintain true shape
• Center water feed

 Item # Description MSRP OUR Price 
 55146 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 50 Grit $115.95 $71.95

 55147 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 100 Grit $94.95 $64.95

 55148 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 200 Grit $94.95 $64.95

 55149 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 400 Grit $61.95 $53.95

 10431 Scorpion™ Brazed Sink Wheel, 1” x 2”, 50 Grit $134.95 $89.95

 10432 Scorpion™ Brazed Sink Wheel, 1” x 2”, 100 Grit $134.95  $89.95

 10433 Scorpion™ Brazed Sink Wheel, 1” x 2”, 200 Grit $134.95 $89.95

 10434 Scorpion™ Brazed Sink Wheel, 2” x 2”, 50 Grit $149.95 $99.95 

 10435 Scorpion™ Brazed Sink Wheel, 2” x 2”, 100 Grit $149.95 $99.95

 10436 Scorpion™ Brazed Sink Wheel, 2” x 2”, 200 Grit $149.95 $99.95

Braxton-Bragg is proud to offer our customers these exceptional center 
water feed sink wheels. They are made for us by a well known ISO9001 
certified manufacturer and are of the highest quality.

These Sink Wheels can be used on CNC machines 
or the Fab King Fabrication Center.

Fabricators Tip:
Item #55146 - #55149: ½˝ Brazed Sink Wheels are ideal for use with Quartz, and have 
been designed for inside zero radius sinks.

Items #10431 - #10433: 1˝ Brazed Sink Wheels are good tools to use for inside sink 
cutouts, corners and for tiny radiuses.

Items #10434 - #10436: 2˝ Brazed Sink Wheels are typically used for smoothing out the 
seams before joining two stone slabs together.

 NEW
1/2˝ SIZES

At Last! Sink Wheels that 
Maintain a True Shape!

Do You Have a Silica Safety Plan?

The days of escap-
ing OSHA’s atten-
tion may be over 

for the stone industry.

If you haven’t heard, 
OSHA has updated its rules 
on silica exposure for the 
first time since 1970, and 
right there on their website 
it says, “Workers are being 
exposed to silica in new 
industries such as stone or 
artificial stone countertop 
fabrication.” 

Instead of analyzing the 
merits of OSHA’s new 
standards, enforcement tac-
tics and fines, or the cost 
of compliance, let us agree 
that as leaders we have a 
moral obligation to provide 
safe and healthy work envi-
ronments for our staff. 

Let also agree that the risk 
of airborne silica in our fab 
shops is real and worthy of 
our attention.

That being said, the lim-
ited space remaining re-
quires the author to focus 
like a Loc-Line nozzle 
sprayer on a single topic of 
the silica discussion!

Instead of sucking, blow-
ing, and containing silica, 
create a dust-free environ-
ment using water-fed tools 
to do ALL cutting, shaping, 
and grinding. 

Don’t Mitigate 
– Eliminate!  

The Marble Institute of 
America states that Wet-
Cutting and Grinding is a 
“Best Practice” and one of 
the best methods for reduc-
ing silica exposure.

After 15 years of running 
a ZERO tolerance – Zero 
Dust fab shop, I can tell you 
that this is not only true, but 
easier to implement than 
you might think.

Here are 3 thoughts to 
consider if you’re envision-
ing a dust-free Silica Safety 
Plan:

It IS possible to elimi-
nate dust in your fab shop:  
No one had ever run a 
four-minute mile…until 
someone ran a four-min-
ute mile.  Once that mental 
barrier was overcome by 
Roger Bannister in 1954, 
it became routine in the 
years that followed. Today, 
even high school runners 
run four-minute miles. The 
fact is, the zero-dust barrier 
has already been broken, it 
only requires some modified 
equipment, updated proce-
dures, and more than a little 
perseverance.

Prepare for Pushback
Fabricators who have 

never roughed out a sink 
with a water-fed Skilsaw, 
cut an inside corner with a 
water-fed 5 inch cutter, or 
shaped an edge with a wa-
ter-fed cup wheel will swear 
to you that its not possible.  
(This was said about wet 
polishing with resin pads 
20+ years ago, when dry 
sandpaper and aluminum 
oxide had been the standard 
up to that point.)  They need 
two things from you in re-
sponse…an unwavering 
insistence that there is no 
going back to dry cutting, 

shaping, and grinding, and 
the tools necessary to make 
it reality.  

Obtain the Right 
Water-Fed Tools

For $40 in Loc-Line 
water nozzles, zip ties, and 
a GFCI plug in, a standard 
worm drive saw can be 
effectively and efficiently 
set up to cut sinks, corners, 
and cooktops dust-free. 
Be prepared to replace 
brushes and the saw more 
frequently. 

Your standard, essential 
fabrication handtools can’t 
be as easily modified for 
water. But as your tools 
wear out you can replace 
with true, water-fed elec-
tric grinders, cutters, and 
polishers. Braxton-Bragg 
regularly runs sales on very 
reliable and effective wet-
use tools, like the Makita 
9565CV Wet Grinder. If 
your shop is air-equipped, 
you may need to upgrade 
to an air compressor with 
50-100cfm to power the 
heavy-duty water-fed air 
grinders, cutters, and pol-
ishers you will need to fab-
ricate dust-free.

While these new OSHA 
standards may be appear 
to be just another compli-
cation and expense, please 
take it seriously…OSHA 
sure is.  

To make the point, let 
this story sink in as you 
contemplate your Silica 
Safety Plan: A large re-
gional fabricator was just 
fined over $250,000 for 
failing to deal effectively 
with the silica dust they 
created via dry cutting and 
grinding. 

Like I said, OSHA is se-
rious about limiting Silica 
exposure. Are you?

Aaron Crowley is an 
inventor of stone indus-
try products like the Bullet 
Proof™ Apron, and owner 
of Crowley’s Granite 
Concepts.

 Aaron J. Crowley
Owner, Crowley’s 
 Granite Concepts

“Executive ability is deciding 
quickly and getting somebody 
else to do the work.”

– John Garland Pollard

Shop www.braxton-bragg.com for Scorpion CNC Sink & Seam Wheels Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10809/
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

This KDrill core 
bit drilled 2,972 
holes. How 
many could 
you get?

•Works equally well on granite & quartz
•Faster cutting speed
•Exceptionally long life
•½ gas thread
•Available in 1/4” to 3”

Advances in stone working machinery and CNC Tooling have improved drastically in recent 
years. KDrill Thin Wall Core Bits offer superior speed and life. Our customers have reported from 
600 to 2,972 holes from one core bit.

Braxton-Bragg offers KDrill CNC Core Bits that will save you time and money. Simply put, these 
core bits last longer! They also offer faster cutting speeds on granite and quartz.

Call Daryl Sims at 877-493-0394 and tell 
him that you are ready to be wowed!

 Item # Description LOW Intro Price 
	 19407	 KDrill	CNC	Blind	Hole	Core	Bit,	1/4”	 $43.95

	 19408	 KDrill	CNC	Blind	Hole	Core	Bit,	5/16”	 $47.95

	 19409	 KDrill	CNC	Blind	Hole	Core	Bit,	3/4”	 $51.95

	 19410	 KDrill	CNC	Blind	Hole	Core	Bit,	1/2”	 $59.95

	 19400	 KDrill	CNC	Core	Bit,	1”		 $59.95

	 19401	 KDrill	CNC	Core	Bit,	1-1/4”	 $64.95 

	 19402	 KDrill	CNC	Core	Bit,	1-3/8”	 $74.95

	 19403	 KDrill	CNC	Core	Bit,	1-1/2”	 $79.95 

	 19404	 KDrill	CNC	Core	Bit,	2”	 $94.95

	 19405	 KDrill	CNC	Core	Bit,	2-1/2”	 $119.95

	 19406	 KDrill	CNC	Core	Bit,	3”	 $149.95

NEW!NEW!

Actual KDrill 
 Core Bit used by 
Stone Spectrum

KDrill Blind Hole Core Bits

Rugo Stone, LLC Wins 
2016 ‘Best Use of Carrara 
Marble in North America’

MIA+BSI is pleased to 
announce that Rugo 
Stone, LLC has been 

chosen for the first “Best Use of 
Carrara Marble in North America” 
Marble Architecture Award 
for their project “The Rotunda 
Renovation” at the University 
of Virginia in Charlottesville, 
Virginia. The award will be 
presented at the 33rd Carrara 
Marmotec International Fair of 
Marble, Technologies, and Design 
in Carrara, Italy, May 18-21. 

“The Rotunda Renovation” 
replaced the 16 marble capitals 
of the University of Virginia’s 
Academic Village Rotunda, a 
UNESCO World Heritage Site 
designed by Thomas Jefferson, 
the Third President of the United 
States. An 1895 fire destroyed 
the original capitals carved by the 
Ricci family of Carrara, which 
were then replaced with columns 
from an alternate source. 

In 2013, with the replacement 

columns crumbling, the University 
contracted Rugo Stone, LLC to 
restore the capitals. Lacking a 
complete capital, detailed pho-
tographs, or original drawings, 
Rugo Stone and its stone carver, 
Mario Pedrini srl of Carrara, used 
cutting-edge techniques to recre-
ate the original capitals using the 
remaining stone fragments. To 
preserve the Rotunda’s integrity 
and proximal historical structures, 
Rugo Stone designed an innova-
tive lateral conveyance system 

that allowed for installation of 
those heavy and fragile capitals 
to be completed with 4-5 men, 
over the course of a few weeks, 
and without incident.

This new award was created 
to honor a project whose beauty, 
creativity, ingenuity, and crafts-
manship exemplify professional 
mastery in the use of Carrara 
marble in a commercial or res-
idential application in North 
America. With generous support 
from the Internazionale Marmi 
E Macchine Carrara SpA (IMM 
Carrara), the award winner will 
receive round-trip economy air-
fare and complimentary lodging 
for four nights to attend the Fair.

Marco Ragone (IMM Carrara) 
commented: “While all the proj-
ects submitted were impres-
sive, the Rotunda Renovation 
prevailed due to the passionate 
story behind the monument. 
There was a special meaning of 
historical heritage where classi-
cism and modernity were so well 

mixed and integrated.” Past MIA 
President Guido Gliori (Grazzini 
Brothers & Co.) agreed: “In an 
age where cost savings is king, 
this renovation’s quality, innova-
tion, and technical problem solv-
ing is a winner for our history and 
the use of natural stone.” 

For more information on the 
Best Use of Carrara Marble in 
North America Award, please 
visit www.naturalstoneinstitute.
org/carrara.

Rugo Stone, LLC recreated the original capital design used on the 
University of Virginia rotunda, designed by Thomas Jefferson.

Rugo Stone, LLC replaced 16 crum-
bling column capitals that surround 
the University of Virginia rotunda. The 
original Carrara marble capitals were de-
stroyed in an 1895 fire and replaced with 
stone from an alternate source. Rugo 
stone not only sourced the new capitals 
from Carrara, but also duplicated the 
original Corinthian order design.  The 
UV rotunda is a UNESCO World heri-
tage site.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for KDrill CNC Core Bits

http://www.naturalstoneinstitute.org/carrara
http://www.naturalstoneinstitute.org/carrara
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
http://www.braxton-bragg.com/
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Majestic Heavy Duty Tile & Grout 
Cleaner is a surface-specific cleaner while 
Majestic Stone Soap is a no-rise product 
suitable for most stone surfaces.

Stone Restoration and 
Maintenance Corner
Proper Chemical Selection for Stone Surfaces

Bob Murrell 
M3 Technologies
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This month I briefly ex-
plain the different types 
of chemicals that are 

available for natural stone, ter-
razzo, ceramic tile, and con-
crete. In this article I will be 
discussing the Majestic brand 
by M3 Technologies, Inc. These 
task-specific and material-spe-
cific chemicals cover a wide array 
of hard surface issues that the pro-
fessional contractor deals with on 
a regular basis.

As we have previously learned, 
it is important to know the spe-
cific material one is working with, 
as they can have different proper-
ties and can react unfavorably to a 
particular chemical. Therefore, it 
is imperative that we use the cor-
rect product for the surface.

For example, Majestic Heavy 
Duty Tile & Grout Cleaner is 
a special acid blend designed for 
ceramic tile and the associated 
grout. It would, however, quickly 
etch a marble floor installation. If 
the marble is polished, it will es-
sentially remove the polish. Even 
if the marble is honed (smooth, 
with little to no light reflection) to 
begin with, the acid would more 
than likely alter that level of hone. 

Of course, the Heavy Duty 
Tile & Grout Cleaner could 
most likely be used effectively on 
granite or other acid-resistant ma-
terial installation. In the northern 
climates, exterior flamed granite 
is very common, as are snow- 
melting salts. These salts are eas-
ily loosened with a good acidic 
product combined with some sort 
of mechanical action, like a brush.

The point is that you need to 
choose your products correctly 
based on the task at hand. I will 
attempt to cover most of the basic 
products which are used most fre-
quently and some specialty prod-
ucts as well.

Two of the most widely used 
surface care products are Majestic 
Neutral Cleaner and Majestic 
Stone Soap. I would suggest the 
use of the Neutral Cleaner on 
most all polished stone floors. It 
is a concentrated, no-rinse prod-
uct with optical brighteners. It 
should not leave any streaking 
or application marks when used 
at the correct dilution. It can be 

necessary to remove excess layers 
of buildup first. Once excessive 
layers of soap have been removed, 
use the product to clean any resid-
ual soap and going forward, to 
keep it clean. Heavy Duty Soap 
Film Remover contains special 
cleaners and actual marble dust 
(remember our previous articles 
on the Mohs hardness scale?) as 
an abrasive and will therefore not 
scratch polished stone surfaces. 

Majestic Mildew Stain 
Remover is a special blend of 
surfactants, sodium hypochlorite, 
conditioning agents, and deodor-
izers designed to kill and remove 
mold and mildew from natural 
stone, tile and grout, and other 
shower surfaces, too.

Majestic Grout Rejuvenator 
Gel is another useful specialty 
cleaner. It is designed to give ex-
tended dwell time for both ver-
tical and horizontal surfaces. It 
contains 50 percent more stain 
removing power than most con-
sumer products.

Majestic Ultra Strip Heavy 
Duty Stripper is a special blend 
of water-soluble solvents and sur-
factants designed to emulsify mul-
tiple coats of floor finish. It can 

remove up to 10 coats of floor 
finish at a time, so use cautiously.

I have discussed the most used 
commercial stone maintenance 
products and there are others with 
specific purposes like improving 
slip resistance, acid-free toilet 
bowl cleaners, aerosol polish pro-
tectors, and shower specific rou-
tine cleaners, for example.

Most chemical products are de-
signed to be used diluted so it is 
important to understand dilution 

rates. Efficacy may be improved 
with some chemicals by increas-
ing water temperature. For ex-
ample, if a product is used at 1 
ounce per gallon (128 ounces in 
a gallon), how many gallons of 
solution will 1 gallon of product 
yield? The answer? 129 gallons 
of solution. Please study or save 
the chart below for some very 
useful calculations.

Please turn to page 26

used in a spray bottle for elevated 
horizontal surfaces and vertical 
surfaces, too. It is available in a 
ready-to-use formula for ease of 
use. 

Majestic Stone Soap not only 
cleans but conditions as well. 
This conditioning effect renders 
the stone more soil- and stain-re-
sistant while keeping the natural 
colors bright and vivid. Stone 
Soap should be used on all honed 
and textured stones as well as ter-
razzo. Because of the conditioners 
in the product, I do not recom-
mend that Stone Soap be used on 
polished surfaces, especially dark 
materials, as it would more than 
likely require buffing. 

A periodic deep cleaning of 
the stone and grout is necessary. 
Commercial applications should 
be done at least on a quarterly 
basis. Majestic Deep Cleaner 
Stripper/Degreaser and a scrub 
brush (for the grout) usually 
works well. The product contains 
an oxygen booster and a citrus sol-
vent among other high tech clean-
ing ingredients. This product also 
works well in kitchen areas and 
for grease and oil removal. Use 
of warm or hot water will help its 
effectiveness. This is a great prod-
uct to always have on the truck or 
in your equipment closet.

Majestic Stone and Grout 
Intensive Cleaner is another 
great product for periodic use. 
This strong alkaline cleaner is 
used for organic and general 
heavy soiling. Hot water also 
helps efficacy with this very well-
liked product.

Majestic  Condit ioning 
Treatment and Polish is a unique 
maintenance product which will 
enhance the shine and give added 
protection to polished counter-
tops. It is not suitable for floors as 
it could leave them slippery. 

Majestic Heavy Duty Soap 
Film Remover is an excellent 
product used to keep shower stall 
surfaces clean and free of con-
ditioner, shampoo, minerals and 
soap buildup. However, for the 
product to work properly, care-
ful use of a razor blade may be 

How to Calculate Dilution Ratios:  
Dilution ratios are expressed in two ways – either 1 to a given number (such as 1:64) or 
in terms of ounces per gallon (2 ounces per gallon). If you need to calculate the ounces 
per gallon remember that there are 128 ounces in a gallon, so a 1 ounce per gallon 
product dilutes at a ratio of 1:128 and ½ and ¼ ounce products dilute at 1:256 and 
1:512, respectively.  A common method to determine ounces per gallon is to take 128 
and divide it by the ratio number.  For instance, a product that has a dilution ratio of 
1:256 would be calculated like this:     
128 ÷ 256 = .5 ounces per gallon   
 
Some of the more common ratios are provided in the table below:  
Ounce per gallon   Dilution Ratios   
¼ ounce per gallon      1:512   
½ ounce per gallon      1:256   
1 ounce per gallon       1:128   
2 ounces per gallon      1:64   
4 ounces per gallon      1:32    
5 ounces per gallon      1:26     (1:25.6, rounded up)   
6 ounces per gallon      1:21     (commonly considered 1:20)   
8 ounces per gallon      1:16   
12 ounces per gallon    1:10    
 
If a product has a ratio of 1:128 you would mix one part of the product to 128 parts of 
water.  That means that the gallon of product will make 129 total gallons of solution, 
because to mix it properly, you would take the gallon of product and add 128 gallons of 
water – which equals 129 total gallons.  A 1:256 product makes 257 gallons of end use 
solution, and a 1:64 makes 65 gallons of solution.  The total amount of solution that a 
given container of product makes is commonly referred to as the yield.  
  
If a product is in metric containers, you just need to convert the metric figures to gallons 
or ounces prior to starting. Common metric volume measurements and their English 
equivalents are listed below:  
1 quart = 0.946 mL  
1 gallon = 3.785 liters  
1 liter = 0.264 gallons  
4 liters = 1.056 gallons   
 
 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Accurate measurement is 
essential for success, con-
sistency, efficiency, and 
repeatability of results. I 
suggest that you always 
have a measurement cup 
or beaker with you when 
working with chemicals to 
ensure your solution is op-
timal for the task at hand. 

As always, this is where 
it is extremely important 
to partner with a reputable 
distributor who can help 
guide you toward the cor-
rect products and technical 
help with their applications.

Stone Restoration and Maintenance Corner

Continued from page 25 More information on the 
Majestic products men-
tioned in this article can be 
found on the website www.
braxton-bragg.com or sim-
ply call 800-575-4401.

PS – My bees are doing 
great this spring. I just 
might get a split from the 
biggest hive. I will update 
everyone in the June arti-
cle. I know that not every-
one gives a hoot about my 
honey bees, but they are 
a direct reflection of the 
health of our environment 
which I consider an im-
portant issue.

Some Majestic maintenance products 
– Conditioning Treatment and Polish, 
for example – are designed for a spe-
cific surfaces (such as countertops).  
Always verify that you have the right 
product for your application. When 
in doubt – ask your 
Braxton-Bragg sales 
representative. 

Majestic Deep Cleaning 
Stripper / Degreaser is 
a very effective main-
tenance product for a 
quarterly cleaning pro-
gram, or for general 
use in kitchen areas to 
remove oil and grease 
buildup. It is a great 
go-to product to keep 
on your truck.

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Ter-
minator Xtreme blade and has at 
least 20% more life. It’s also priced 
a lot lower than Terminator.”

– Mike Weldon, 
 Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide the 
same quality from the first cut of the 
blade to the last.

Cutting Speed
The cutting speed of this Viper ® blade is 
equal to any blade on the market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to draw 
increased amps. 

 Item # Description MSRP OUR Price 

 9881		 Viper® Array	20mm	Segment	Silent	Core	Blade,	14”,	4,500	RPM	 $344.95 $258.79

	9882		 Viper® Array 20mm Segment Silent Core Blade 16”,	3,800	RPM $389.95 $289.95

20mm!
Segments

“Shredded wheat cereal, cracked wheat toast, and 
crushed pineapple. But I didn’t do it. It came that way!”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Array Silent Core Blades

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10556,10562/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10556,10562/
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6998/
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Add $200 Pure Profit
to every Job!

Vallé™ 18 Gauge Stainless Steel Undermount Sink
Made of surgical grade 304 stainless steel

   Item # Description MSRP  OUR Price
	 20200	 Vallé™	Stainless	Double	Bowl	50/50,	14-1/2˝	x	16-1/4˝x	8˝	 $149.95 $128.95

These designer Vallé™ 18 Gauge Stainless 
Steel Undermount Sinks could easily retail in 
a showroom for $250-$500.00. However, our 
offering is priced so right that it can become a 
true money-maker for fabricators! 

 
They’re Gonna Buy It Anyway

Don’t let your customer buy the sink 
from someone else and bring it to you for 
installation–give your customers a beautiful, 
cost-effective alternative with our high-end 
Vallé sinks! 

Quality
You’ll be able to please the most demanding 
homeowner with these quality sinks. 
Manufactured from heavy gauge, premium 
304 stainless steel, our Braxton-Bragg sinks are 
remarkably resistant to stains and corrosion.

Design & Style
The stylish looks of our sinks compliment 
the latest trends in modern kitchen design. 
The high luster satin finish and superb crafts-
manship will add long-lasting beauty to any 
kitchen.

Practical
Give your customers the function and 
convenience of a professional sink. The bowls 
in our sinks can accommodate large pots 
and pans without spill over. The undersides 
are fully coated, and come with extra rubber 
padding for superior sound deadening.

Durable
In our search for a suitable sink to offer our 
valued customers, our main goal was to find 
a professionally manufactured, consistently 
high-quality product. Our stainless steel sinks 
hold up to heavy use, look good in any new 
or remodeled kitchen and are easy to maintain 
and clean. What more could you ask for?

™

Compare to 

Kohler K-3180 

Item # 20200 Double Bowl 50/50
Stainless Steel Sink: 32-1/4˝ x 18˝
Bowl Size: 14-1/2˝ x 16-1/4˝
Bowl Depth: 8˝
 

Comparable Models: 
• Kohler K-3180 • Blanco 501-106 • Elkay EGUH3118 • Franke UDSK900-18

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Valle Stainless Steel Sinks

http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Sinkmate Chopper  
by Edgemate Stone Tools

FREE Viper 
6 inch Con-
tour Blade 

Item # Description MSRP  OUR Price 

5100 Sinkmate Chopper TS6 Saw $3,065.95 $2,911.95

7421V	 Viper	Contour	Diamond	Blade,	6”	 	 FREE

Chopper TS6 uses a 6˝ contour blade. It will cut a 3 cm lavatory 
bowl hole in less than 4 minutes. Chopper’s patent-pending design 
has guides that follow the edge of a template. These guides are 
adjustable allowing the operator to change the size of the sink hole 
using the same template. 

Chopper’s design also allows the operator to quickly change the 
blade’s depth for step cutting while holding the blade at the perfect 
angle. Chopper cuts on the line and leaves a vertical edge on the 
finish side of the bowl hole, saving you clean-up time. This tool 
will step cut the corners of a rectangular sink hole, leaving very 
little material to remove with a clean up drum, saving you time 
and money.

MADE IN THE USA

And It All Started with a Chicken
Shannon B. CareyWith apologies 

to the late 
Walt Disney 

for whom it all started 
with a mouse, my life as 
a community journalist 
really launched thanks to a 
chicken.

It was my first summer 
at the Shopper-News of-
fice in Halls Crossroads, 
Tennessee. I was working 
the front desk, answering 
the phone, taking classi-
fied ads, and writing news 
as assigned, along with a 
million other tasks. I was 
the cub reporter, and my 
boss nicknamed me “Short 
Straw,” as in “you just 
drew the short straw.”

Now, Halls Crossroads 
is a weird mix of coun-
try and suburb. You’ve 
got McMansions rubbing 
elbows with old home-
places. But one neighbor-
hood you can count on to 
have country people is Tell 
Mynatt Road, named for 
the legendary William Tell 
Mynatt around the time 
of Moses and populated 
by Mynatts and Mynatt 
descendants.

My boss walked out of 
her office that day with a 
lost and found ad phoned 
in by a Mrs. Mynatt of Tell 
Mynatt Road. Mrs. Mynatt 
had found a lost chicken, 
and the boss lady with her 
nose for news felt there was 
a story there.

Let’s be clear. I’m from 
East Tennessee. I was 
raised right up the road 
from Halls in the booming 
metropolis of Plainview, 
population 200 humans and 
500 cows, more or less. I’d 
just spent four years liv-
ing in Savannah, Georgia. 
Savannah is the South, 

but it’s a different kind of 
South. It’s Deep South, 
and it’s not Country. I was 
homesick and reveling 
at being back among my 
people.

But still, my first reaction 
to a lost chicken story was:

“Holy smokes.
I’m in 

Mayberry.”

I called Mrs. Mynatt on 
the phone, and she was 
sweet, grandmotherly, and 
very, very country.

The chicken in question 
had wandered into her 
backyard the day before. 
She knew in an instant 
that it must be someone’s 
pet “because it was one of 
them fancy chickens, them 
silkies with the fancy feath-
ers.” Said chicken sat down 
under her dogwood tree.

Mrs. Mynatt did what 
any Appalachian grandma 
would do. She gave it a pan 
of cornbread.

Next stop for the fancy 
chicken, a certified 
Japanese Silkie, was a 
cousin down the road, also 

a Mr. and Mrs. Mynatt, who 
happened to raise chickens 
and had a nice coop. I asked 
for their number and sched-
uled a visit that day.

There, I took a photo of 
Mr. Mynatt under a shade 
tree, wearing clean jeans, 
a button-down shirt and 
a meshback cap from the 
Farmer’s Co-op, hold-
ing that lovely chicken. 
He smiled as he said that 
he kept chickens for his 
grandchildren so they could 
enjoy fresh eggs and feed-
ing livestock.

Unfortunately, the photo 
only exists in the paper 
archives of the Shopper-
News. But I remember 
it clearly. Mr. Mynatt 
was smiling down at the 
chicken, its feathers like the 
softest fur, his lined face 
gentle and peaceful, and 
the bluegreen light under 
the shade tree making the 
best filter ever.

On my way to the car, 
this Mrs. Mynatt stopped 
me. She’d just pulled 
a ripe cantaloupe out 
of her garden, and she 
wanted me to have it. 

White Silkie, photo courtesy 
Wikipedia Creative Commons 
-Share Alike 3.0  – 2060189

IN matters of style, swim 
with the current. In 

matters of principle, stand 
like a rock.

–Thomas Jefferson

Please turn to page 29

Shop www.braxton-bragg.com for the Sinkmate Chopper Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Choose the 
Talon Miter Cut

Quartz, Granite & Marble 
Bridge Saw Blades

Don’t Leave Your Miter Cuts 
To Just Any Blade

So when you want to cut sharp, smooth, chip-
free edges for miter cuts, use the Talon Miter Cut 
Blades. That’s what they were designed for.

 Item # Description MSRP OUR Price 
 41361	 Talon™	Miter	Cut	Bridge	Saw	Blade,	12˝,	60/50mm	Bushing	 $259.95 $199.95

	 41362	 Talon™	Miter	Cut	Bridge	Saw	Blade,	14˝,	60/50mm	Bushing		 $279.95 $209.95

	 41363	 Talon™	Miter	Cut	Bridge	Saw	Blade,	16˝,	60/50mm	Bushing		 $309.95 $239.95

Designed to cut sharp, 
smooth, chip-free 
edges for miter cuts.

I cried happy tears all the 
way back to the office, and 
I ate that cantaloupe right 
there at my desk. 

It was the best of its kind 
I’ve ever put in my mouth, 
before or since, juicy and 
sweet and still warm from 
the sun.

I was home for sure, and I 
suddenly knew why I loved 
that job. Yeah, it’s a story 
about a chicken. But it was 

important. The story of an 
exotic chicken walking into 
Mrs. Mynatt’s yard and her 
feeding it cornbread would 
be family legend, and now 
it could be community leg-
end, too. Three years later, 
I saw that story clipped out 
and taped to the wall at the 
local furniture store, also 
owned by Mynatts.

So that’s where it hap-
pened. That random exotic 
chicken cemented my love 

Continued from page 28

Please turn to page 34

And It All Started with a Chicken
of showcasing the small 
things, because the small 
things are really the big 
things. I hope she’s found 
a nice dogwood and a pan 
of cornbread in chicken 
heaven.

Shannon Carey is a 
freelance writer, blogger 
and editor based in 
Knoxville, Tennessee. 
Visit her blog at www.
thepluckypen.com or email 
us with your comments.

Sodalite Blue Marble of Bolivia

Cr e a t i v e  E d g e 
Master Shop, the 
pioneer and world 

leader in the application 
of waterjet technology to 
architectural fabrication, 
has announced a new part-
nership with International 
Classic Stones, becom-
ing stocking distributor 
for the rare Sodalite Blue 
Marble of Bolivia. This 
stone will be on display at 
Creative Edge’s Coverings 
2016 Booth #8418.

“We were always look-
ing for a source for the 
purest, most beautiful blue 
Sodalite in large slabs,” 
says Jim Belilove, CEO 
of Creative Edge Master 
Shop. “We couldn’t source 
it in large enough slabs ex-
cept from overseas through 
Alibaba, which means we 
would have to ship an entire 
container.”

As a result, Belilove has 
agreed to become the sole 
stocking distributor of the 
rare Blue Sodalite Marble 
of Bolivia, making it avail-
able to anyone in America 
who wants the best quality 
sodalite stone in small or 
large quantities.

The Purest Source of Blue 
Sodalite in the World

Of the handful of blue so-
dalite mines in the world, 
the Bolivian mine, which 
opened in 1985, is unique 

A Rare Luxury Stone Becomes Available through 
 Creative Edge Master Shop of Fairfield, Iowa

because its stone is a pure 
blue and white. Competing 
Brazilian sodalite, for in-
stance, comes with black 
dots covering the blue, and 
the South African sodalite 
is green. 

The Sodalite Blue Marble 
of Bolivia is very uniform 
and is the only existing 

sodalite mine that produces 
clear, blue sodalite in large 
enough slabs for use in 
decorative flooring and 
other high-end architectural 
finishes.

Sodalite Blue marble was used to accent this floor me-
dallion in the Lackland AFB Airman Training Complex. 

Sodalite Blue marble 
floor medallion designed 
for a private residence. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Talon Miter Cut Blades
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Stone Shield™ Transparent Can Save You Money!
How can glue save you money?  Stone Shield™ Transparent Knife Grade is high 
quality polyester adhesive, made in America and offered at a great price.

Consistent Performance
Smooth consistency makes this a good choice for a wide variety of applications. Can 
after can, you know what you’re getting; it’s never a surprise.  Consistent work time, 
consistent strength, consistency that you can count on.

Universal Application
Since it’s compatible with granite, marble, travertine and quartz,  Stone Shield’s 
strong bond and fast hardening time is ideal for seams, patching or repairing. This is 
the only can of adhesive you’ll ever need!

Why is Stone Shield Knife Grade 
Our Best Selling Adhesive?

4–6 minutes of working time
Polishable in 30-60 minutes
Transparent formulation is easy to color-match 

MADE IN THE USA

OTHERS CHARGEHAZMAT FeesWE DON’T!

 Item # Description MSRP OUR Price 
 46404 Stone Shield™ Transparent Knife Grade, Quart $15.95 $12.95

 46405 Stone Shield™ Transparent Knife Grade, Gallon $48.95 $39.99 

 46406 Stone Shield™ Transparent Knife Grade, 5 Gallons $195.95 $154.95 21%

K-Bond Coloring Kit, 10 Colors,  2 oz.

Item #  

4357

Easy to Color
Compatible with all major adhesive color mixes including K-Bond 
Granite Color Pigments — what could be easier?

Adhesive Spreaders & Stirring Sticks

Razor Blades

Item #  

4800A

Item #  

4802

Item #  

9100

$54.79

$8.95
$19.95

$3.74

MADE IN THE USA

MADE IN THE USA

From Pork Rinds 
to Pocket Knives, 
Surplus Centers 
See it All

IN the market for a crate of 
Boston and Harvard hood-

ies and baby onesies? How about 
a suitcase full of pork rinds? Seek 
out your nearest state surplus store, 
where many airports nationwide 
send their unclaimed and confis-
cated items.

Airports in Boston, Connecticut, 
Rhode Island and New Hampshire 
send everything from box loads 
of pocket knives and scissors 
to unclaimed luggage to New 
Hampshire’s state surplus division.

Items at its Concord warehouse 
earlier this month included a “hov-
erboard” — the hot holiday present 
at Christmas — a walker with hand-
brakes, lacrosse and hockey sticks 
and an impressive collection of 
snow globes.

Manager John Supry says buyers 
line up at the door every Monday to 
be first inside for the weekly public 
sale.

“We deal with anything and ev-
erything here,” said Supry, who re-
lies on Internet research and gut feel 
to price his odd assortment. “We’ve 
been accused of making up prices,” 
he said. “We do! What else are you 
gonna do?”

The $700,000 the state grosses 
from surplus sales is barely a 
fraction of the business done by 
Alabama’s surplus division — ben-
eficiary of the things seized or aban-
doned at Hartsfield Jackson Atlanta 
International Airport. The division 
says it has $50 million in property at 
any given time and sells abandoned 
airport property by the lot.

T ranspor t a t ion  Secur i ty 
Administration spokesman Mark 
Howell said the Atlanta airport 
— the world’s busiest in terms of 
passenger traffic — averages 1,300-
1,500 pounds of surrendered items 
a month.

Not all the outlandish luggage 
toted to airports makes to it sur-
plus. Howell said a passenger in 
Cleveland approached the ticket 
counter carrying an electric weed 
trimmer he intended to bring on-
board, but ultimately returned it 
to his car. Another recent eye-
brow-raiser, he said, was the pas-
senger traveling from a regional 
airport to Chicago with a full gas 

can because he knew his car parked in 
Chicago was out of fuel.

“I was in Columbus, Ohio, and they 
told me they had a monkey brain car-
ry-on,” Howell said. The passenger 
had the appropriate paperwork and 
was allowed to keep his specimen 
with him.

There‘s a staggering variety of 
clothing, shoes, hardware, sports 
equipment – and even big game 
trophies  – to be found at Regional 
Unclaimed Baggage Centers.

Michael McCarthy, TSA spokes-
man for the Northeast, said more 
than 24,000 items were left at 
Boston’s Logan International 
Airport in 2015, including 1,700 
laptops and 610 cellphones. The 
TSA will not turn over to surplus 
any electronic devices with memory 
storage, McCarthy said. Also not 
bound for surplus are illegal items 
including firearms and switch-
blades, and jewelry valued in excess 
of $500.

Please turn to page 34

Shop www.braxton-bragg.com for Stone Shield Adhesives Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8447,9936,8649/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net


slIppery rock GazeTTe may 2016  |  31  

MIA Member Company: 
Las Vegas Rock

Jean, Nevada
Stone Supplier | Stone Fabricator 

Other Project Team Members: 
The City of Palo Alto, CA

Client
Group 4 Architecture

Architect
Flintco Construction

General Contractor
International Tile

 Stone Installer

Stone:
Metaquartzite

MIA Member Company: 
PICCO Engineering

Concord, Ontario, Canada
Stone Engineer 

Other Project Team Members: 
United Nations. Ark of Return

New York, New York
Client / Owner

Rodney Leon Architects
Architect

Corsani Studios
Master Craftsman

Union Marble & Granite 
 Industry, Inc.
Stone Fabricator

Precision Stone, Inc.
(MIA Member Company) 

 General Contractor / Stone Supplier
ABC Worldwide Stone, Inc. 

 (MIA Member Company)
Stone Supplier

Stones:
Olympia Danby Marble

Mountain White Danby Marble
Black Absolute Zimbabwe Granite

The first permanent memorial erected at the 
United Nations in New York City, the Ark 
of Return is a touching tribute to the men, 

women, and children of the Trans-Atlantic Slave 
Trade.  It was erected to “acknowledge the trag-
edy and consider the legacy lest we forget.” 

Shaped out of gleaming white marble to repre-
sent a vessel, it symbolizes a slave ship that has 
“returned” to stand as a reminder for future gener-
ations to never repeat this tragedy. Various design 
elements incorporate facets of the voyage from 
Africa across the ocean. The triangular entrance 
of the structure into the interior space symbolizes 
the “Door of No Return” in the slave castle located 
on Gorée Island, Senegal, West Africa, where 
countless enslaved Africans were taken, against 
their will, and pushed upon the ships to endure the 
Middle Passage across the ocean, never to return 
again. Visitors to the memorial are reminded of 
the horrific conditions that millions experienced 
on their journeys. A carving on one of the interior 
stone panels depicts the haunting interior of a typ-
ical slave ship. A map is also carved into the stone 
in the interior space depicting the triangular slave 
trade and those various routes across the Atlantic. 
As such, numerous triangular patterns of marble 
comprise the structure itself. 

A full-scale hand-carved figure with out-
stretched hand made from Black Absolute 
Zimbabwe Granite, combined with its white 
hand-carved marble “robe” is a touching re-
minder of the humanistic element. It is fitting, 
therefore, that master carvers spent hours carving 
this “Trinity Figure” that embodies the spirits of 
the men, women and children that have perished. 
A tear flows from its eye that fills a white marble 
pool, utilizing water as a cleansing and spiritual 
element. Visitors to this stone Ark can thereby re-
flect on its return, which symbolizes a proud vic-
tory for the enslaved souls of the Trans-Atlantic 
Slave Trade.

Pinnacle Award of Merit – Commercial  Exterior

Pinnacle Award of Merit – 
Commercial  Exterior

Mitchell Park Library United Nations, Ark of Return
New York, New York

Dee Brown, Inc.
Garland, Texas

PICCO Engineering 
Concord, Ontario, Canada

2015 Pinnacle Awards of Merit

The Mitchell Park Library is 
56,332 square feet of new con-
struction on approximately 

3.4 acres in a community park in 
Palo Alto, California. The approxi-
mately 40,000 square foot library is 
the newest and largest of six libraries 
in the Palo Alto City Library system. 

Recognizing the potential for a more 
sustainable service model, the city of 
Palo Alto’s Library and Community 
Services departments developed an 
innovative and robust “omni-channel” 
vision of enhanced service in a shared 
destination for civic, cultural, educa-
tional, social, and recreational experi-
ences. To support this new vision, the 
city sought to replace its library and 
community center buildings with a 
new joint-use facility. Appropriateness, 
quality, and durability of materials 
were key. This project was designed 
to serve the community for genera-
tions. The building envelope is clad in 
stone, standing-seam metal, stucco, and 
other long-lasting materials. The green 
roofs are designed to insulate the build-
ing, and are planted with grasses and 
drought-tolerant materials that require 
little supplemental water. Materials 
such as Las Vegas Rock’s Desert Blend 
metaquartzite stone cladding are re-
gionally sourced, meeting LEED-NC’s 
standards of extraction. The project 
represents more than a decade of col-
laborative community-based planning. 
The design process included multi-
ple collaborative workshops with the Please turn to Page 35

Palo Alto, California

design team, consultants, 
and client representatives to 
incorporate innovative and 
proven design strategies and 
systems for a high-perfor-
mance, sustainably designed 
facility. The Mitchell Park 
Library and Community 
Center not only incorpo-
rates, but also strives to ed-
ucate the community about 
strategies to conserve re-
sources, protect ecosystems, 
and enhance the human ex-
perience. Environmental 
sustainability underpins 
every aspect of the project’s 
design.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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The Slippery Rock Classifieds

Thanks for
READING!

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Karen Richards).

2016 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

June 2016 Monday, May 2, 2016

July 2016 Tuesday, May 31, 2016

August 2016 Tuesday, July 5, 2016

For Sale

FOR SALE: The Basic Stone 
Saw– A Thin Veneer Saw. The Basic 
Saw can increase your profit with its 
low purchase price, low maintenance 
expense, decreased labor and its high 
productivity. After years of use and 
testing, the design has been refined 
until it is ready for the market. The 
Mighty Stone Saw is its big broth-
er. See the video at www.themighty 
stonesaw.com and email the developer 
at stone_forsale@yahoo.com or call 
1-931-248-1759 for more information.

_____________

Business Opportunities

How Many More Sales Do You 
Want This Month? Let’s partner 
up and grow your business. We have 
been helping granite fabricators since 
2009 go from commercial to build a 
direct to consumer marketing channel. 
With over 20 million in countertop 
sales at this time, we will help you 
Sell More Granite. Call 877-877-
1916 or visit www.FireUps.com for 
more details. 

_____________ 

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only 
the best products for stone fabricators 
and installers, but also in providing 
our customers with a way to retain 
and maintain great working relation-
ships with their customer base. This 
is why we have launched Supreme 
Surface Stone Care Program for stone 
fabricators that purchase their supplies 
directly from us. It is easy to sign up 
and we do all of the work for you! 
All you have to do is let us know that 
you’re interested in becoming a par-
ticipant in this program and we will 
print for you custom postcards and 
brochures to hand out to your clients 
and prospective customers interested 
in your countertop services.

uct didn’t exist, Tom invented it. 
Together with a chemist that he met 
though his stone design business, Tom 
developed a unique 3-in-1 formu-
la that will clean, polish, and pro-
tect your granite countertops. It is 
non-toxic, biodegradable and safe to 
use around food preparation areas, 
children and pets. Supreme Surface 
Granite Cleaner & Conditioner leaves 
a streak-free shine, every time — even 
on black granite! But Tom wasn’t 
satisfied. To learn what others thought 
of his new granite cleaner he gave it 
away—free. “We sent our free sam-
ples across the USA to everyone that 
wanted it… Yes, everyone! All this, 
just for their feedback on how we 
could improve our product!” Log on 
to www.consumerstonecare.com.

The postcards and brochures will be 
printed with your company name and 
address. The space | Your Business 
Name & Address | will be replaced 
with your pertinent information to let 
your customers know how to contact 
you directly. You will also receive a 
unique discount code that is linked 
to your Braxton-Bragg account, so 
that we can track your customers, for 
you to receive a rebate from us when 
someone purchases Supreme Surface 
Products. For more information about 
this program, please contact one of our 
salesmen at 800-575-4401.

What makes Supreme Surface 
Cleaners so special? ioSeal. The 
stone conditioner in Supreme Surface 
cleaners is a proprietary ingredient 
called ioSeal. This amazing technol-
ogy ionically bonds with the surface 
of your natural stone, sealing it and 
protecting it from hard water spots, 
mineral buildup, and stains. Supreme 
surface cleaners are the brainchild of 
stone industry veteran Tom Munro 
who embarked on a quest to find the 
BEST granite cleaner. What he found, 
however, was no one product that 
offered a no-rinse, streak-free (even 
on black granite), eco-friendly formula 
that would clean, polish, and protect 
granite and other natural stones against 
stains, and was made in America. 
Since the perfect stone cleaning prod-

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

DEAL$ & STEAL$!
Once They’re Gone — They’re Gone!

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com

 • (1) #1792899 Omni Cubed Stealth Seamer Manual w/ 8 in 
Cups, $200 • (1) #3006299 Omni Cubed Mega Jaw Clamp Set 
of 2, No Case 2015 Model $100 • (2) #889699 Flex LW1509 

Center Water Feed Grinder 4.5 lb 5/8-11 7.1 Amps  8300 RPM 
$100 • (1) #880299 Flex LW1503 Center Water Feed Grinder, 4.4 
lb 5/8-11 3700 RPM $100 • (1) #1778199 Flex LCP1703VR Plane-

tary Gear Driven 3 Head Polisher VS $300 

Buy factory direct. We ship all over the U.S.Buy factory direct. We ship all over the U.S.

Thassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Call for more information
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

Buy from the #1 U.S. source for White Thassos since 1988! We 
produce the whitest Thassos available in slabs, 2cm, 3cm and 
tiles 12 x 12, 18 x 18 and 24 x 24, with over 150,000 sq. feet in 
our Houston warehouse.

Thassos White Marble

MOM = WOW
Remember that upside down is

•132 TON SPLITTING FORCE   

• 25.2” BLADE LENGTH and   
 17.72” SPLITTING HEIGHT
•15 KW PUMP UPGRADE   
 PRODUCING BLADE SPEEDS of:
• 6.39” PER SECOND DESCENT   
 and 7.17” PER SECOND RETRACT 
•TESTED and PRESSURES SET   
 PRIOR TO SHIPMENT

IGLOO 120 
640 X 450 

ApexEquipmentInternational.com

 (518) 499-0602 
ApexEquipIntl@Aol.com

 

JOin Us Each MOnth!
Visit www.slipperyrockgazette.net for your subscription  

requests, address changes, and FREE CLASSIFIEDS 

The Slippery Rock has become the most widely read stone 
trades newspaper in the United States, mailed directly to busi-
nesses and individuals working in stone and associated trades.

Visit www.stoneforensics.com

Become a Stone & Tile Inspector
Visit the Stone 
Forensics website/
training page and 
see what seminar 
graduates say 
about the class!

Stone Forensics is now offering its 
popular Stone Inspection Seminar 
as an affordable, self guided Power-
Point presentation. 

Take Dr Fred’s Stone and Tile In-
spection course and learn how to 
take your skills to the next level as 
a certified stone inspector. Evaluate 
installations, understand crack prop-
agation, troubleshoot failures, learn 
problem solving for stain removal, 
efflorescence, lippage, and more.

• Learn physical and chemical  
 testing, troubleshoot problems
• Earn Up to $300 per hour
• Includes class manual & three 
 technical calls to Dr. Fred

Call 321-514-6845 Visit www.stoneforensics.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net/index.cfm/m/13/fuseaction/listing.listingForm
http://www.themightystonesaw.com
http://www.themightystonesaw.com
mailto:stone_forsale%40yahoo.com?subject=Mighty%20Stone%20Saw%20Slippery%20rock%20Ad
http://www.FireUps.com
http://www.consumerstonecare.com
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9089/
http://www.slipperyrockgazette.net
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Why is Akemi Platinum the clear leader? 
Akemi Platinum provides a permanent bond 
that cures faster and clearer than any other 
polyester adhesive.

Akemi begins with the best raw materials 
and engineering, and has more than 75 years 
of experience in formulating products for 
stone applications. Akemi is also dedicated to 
providing the best in adhesives with its top of 
the line Platinum Premium Clear Polyester.  

Appearance and Clarity
 Appearance and clarity are a priority in 
making a seam, lamination or repair invisible. 
Clear epoxies and “water-clear” polyesters take 
hours to cure to a polishable stage, and while 
transparent polyesters may cure in less time, the 
amber appearance they have must be overcome. 
Each option requires a trade-off to be made; 
will you choose quick curing time, or are you 
willing to sacrifice appearance and clarity?

The Clear Choice
With Akemi Platinum polyesters, there is 

no trade-off. The clarity of Akemi Platinum 
makes it easy to match the color of the stone. 
The appearance of the stone comes through 
more exact and clear. Akemi Platinum “colors 
right,” making it easy to tint and match stone.

 
Curing Time

Akemi Platinum cures in only 30 minutes.* 
That means you have less down time with 
Akemi Platinum before you can safely mill, 
profile, polish or drill. 

 High quality resins and ingredients insure 
Akemi Platinum performs exceptionally in 
many applications such as seams, laminations 
and repairs. Best of all, it is ideal for working 
with granite, marble or engineered stones.

*Curing varies with temperature. Cure time is faster 
at 70° or higher, and will be slower at 70° or less. 

Bond Strength
Bond strength is essential in laminating or 

making repairs. Akemi Platinum’s strength 
makes it perfect when layering or joining 
integrity is needed. Akemi Platinum’s strength 
and quick cure time eliminates failures in 
laminating and in seaming countertops. 

Another way that Akemi insures a good result 
in comparison to other adhesives is that Akemi 
Platinum allows more forgiveness when it 
comes to measuring out the mixture. So when 
too much or too little hardener is added, the 
results can still be strong and secure. ** 

**Best results will be always be achieved when 
following manufacturer’s instructions.

Call now to order Akemi Marmorkitt 1000 Platinum Knife Grade
Call toll-free 1-800-575-4401

Why is AKEMI Platinum the CLEAR leader?

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

 Item # Description MSRP OUR Price 
 4623 Akemi Marmorkitt 1000 Platinum Knife Grade  $40.95 $29.95
  Polyester Adhesive, Quart 

Price includes the correct amount of paste hardener.

YOU

SAVE 

29%

Tim Nelson, Supervisor

Classic Stone Works

Linville, NC

“Since using Akemi Platinum 

we haven’t used any other 

polyester. It’s clearer and ‘tints 

right.’ Akemi Platinum is 

better than anything else.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Platinum Knife grade

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8727/
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Five specialized bearings increase 
tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  
• Center water feed • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on MSRP OUR Price 
 3803 Hercules®	VS	Wet	Air	Polisher,	Side	Exhaust	 $285.95 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Airports generally hold 
onto seized and abandoned 
items for a time — typi-
cally 30 to 60 days — to 
allow owners a chance to 
claim them. Paul Bradbury, 
director of the Maine 
International Jetport, said 
his airport’s small enough 
at 1.8 million passengers 
a year to be able to reunite 
most mislaid items with 
their owners.

Some airports will send 
items to charity — in 
Vermont, a coat left behind 
may end up at a thrift shop 
— in addition to the surplus 
property operations.

Vermont State Surplus 
Program specialist Mark 
Casey said he gets “a lot of 
butter knives” and cheese 
picks from Burlington 
International Airport, but 
also some pricier items like 
a Chateau Lagouile hand-
crafted corkscrew worth 
$200 that he priced at $50. 
He got no takers and locked 

it away after a handcrafted 
knife was stolen off a table.

Inventory last week in-
cluded a sculptor’s ham-
mer, a variety of tools and 
a “girly” pink hammer — 
“nothing too much out of 
the ordinary,” Casey said.

S u r p l u s  d e p a r t -
ments handle more 
than found property. 
Michael Connor, the New 
Hampshire Department of 
Administrative Services 
deputy commissioner, 
said retired state vehi-
cles and farm equipment, 
plus items state offices no 

longer need, end up pass-
ing through.

In the past month it 
auctioned off some new, 
stainless steel commercial 
grade kitchen equipment 
purchased for the National 
Guard regional training 
center, after the National 
Guard said it couldn’t re-
imburse the state. Connor 
said that left the state 
holding the bag — and the 
equipment.

“That’s the first time it’s 
ever happened and it better 
be the last,” Connor said. 
“Everything has a story.”

Surplus Centers See it All
Continued from page 30

Continued from page 29

Sodalite Blue Marble of Bolivia

The Bolivian mine pro-
duces four grades of blue 
sodalite: Nuvalato, which 
is 20-30 percent blue; Sapo, 
which is 60 percent blue, 
and the highly coveted 
Royal, which is 80-90 per-
cent blue. A small part of 
the mountain comes in hor-
izontal stripes of blue and 
white, and is called Tiger. 
When it goes to over 80 
percent, the blue becomes 
a deep and dark semi-pre-
cious stone. 

Blue Sodalite A 
Standout in Luxury 

Floors 
“Sodalite is in demand 

in luxury floor designs,” 
says Belilove. For in-
stance, Sodalite Blue is the 
standout color in a lavish 
blue tapestry floor rug that 
Creative Edge created for 
a government summer pal-
ace in Ukraine. This project 
required massive quantities 
of the rare stone paired with 
White Thassos, to represent 

the Ukrainian national col-
ors of blue and white. 

Belilove says other 
high-profile projects in-
volving large quantities of 
sodalite include a medallion 
created in red, white and 
blue for the outdoor plaza 
of the Airmen Training 
Complex on the Lackland 
Air Force Base in San 
Antonio, where sodalite 
was chosen to represent the 
deep blue color of the Air 
Force emblem. In one lux-
urious private residence, an 
extensive whole-floor de-
sign covering many rooms 
combined white Carrara 
marble, Thassos White, 
Saffron Gold and extensive 
amounts of Sodalite Blue 
in elegantly designed me-
dallions and borders.

For Belilove, the partner-
ship is a huge boon, giving 
his customers access to 
the purest blue Sodalite in 
large slabs to create luxury 
flooring, murals and medal-
lions. “Now no matter how 
large or small the needs of 

our clients, or any archi-
tect or contractor’s clients, 
we have the extraordinary 
Sodalite Blue Marble of 
Bolivia on hand for their 
use,” says Belilove.

To learn more about 
Creative Edge, visit www.
cec-waterjet.com; email: 
jmb@cec-waterjet.com  or 
call 641-472-8145.

This incredible expanse 
of Sodalite Blue and 

Thassos marble  
tapestry carpet was 

created for a Ukrainian 
Government summer 

palace.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop at www.braxton-bragg.com for Hercules Air Polishers

http://www.cec-waterjet.com
http://www.cec-waterjet.com
mailto:jmb%40cec-waterjet.com?subject=Story%20on%20Blue%20Sodalite%20in%20the%20SRG
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com
Fax 800-915-5501 

A Repairman’s Story
My name is Bill Roberts and I repair routers 
for Braxton-Bragg. Over the years, I have 
worked on hundreds of routers made by 
most manufacturers including Sector, 
Stinger, MEM and others. 

I Have Seen a Lot of Wear and Tear…
Routers get a lot of hard use. Some parts 
simply wear out, and some occasionally 
break. Over the years I saw patterns and 
often wondered why manufacturers did not 
beef up more of the critical parts.

Nobody Listened
From time to time, I communicated ideas 
but for the most part, did not see any 
changes.  

Finally, Somebody Did
Then about three years ago, I was asked 
to provide detailed information on my 
experience with Hercules® Routers. Since 
Hercules® is our best-selling router, I had a 
lot of practice repairing them. Now I finally 
got the chance to take one completely apart 
and find the most worn components. 

Little Things Matter
Often it was the little things that mattered. 
An engineer in a lab does not know the real 
world of a stone shop, and how the shape 
of the power cord, the thickness of a belt, 
or the type of bearings used can affect 
performance.

Single Phase Power
It costs more to produce a powerful router 
with single phase power than with 3-phase, 
but when asked about making it 3-phase, I 
told them that many shops only had single 
phase power…and they listened!

21 Improvements Later
Well, to make a long story short, the 
manufacturer has implemented 21 
improvements in the design of the Hercules® 
Router. These improvements make it perform 
better and last longer. I believe you will agree 
with me that this is the most reliable router 
you have ever used.
 

Now the BEST Guarantee 
in the Industry—12 Months!

Because of the changes, the router is now 
backed by a 12-month guarantee—the 
longest in the industry. I would have to 
say that this is the most reliable router that 
Braxton-Bragg has ever sold. 

Hercules® Single Speed 
with Hydroplaning System

Finally, a Manufacturer Who Listens to a Repairman
Now the Strongest Guarantee in the Industry—12 Months!

I am Bill Roberts and I approve this message!

ONLY

$1,995

 Item # Description MSRP OUR Price

 5368 Hercules® Router Edge Profiling Machine, Single Speed $3,448.95 $1,995.00
  with Hydroplaning System

  F.O.B. Knoxville, TN

 2015 Pinnacle 
Award of Merit

Winners

The Slippery Rock Gazette con-
gratulates all the recipients of the 
Pinnacle Awards. We will wrap up 
our coverage with these three in-
ternational projects and more, next 
month:

Commercial / Exterior
Eclad Limited
Dublin, Ireland
Project: Eaton House
Dublin, Ireland

Commercial / Interior
PICCO Engineering
Concord, Ontario,  
Canada
Project: Canadian 
Museum of  
Human Rights
Winnipeg, 
Manitoba, Canada

Commercial / Interior
Grassi Pietre Srl
Nanto, VI, Italy
Project: Zýme Winery
Cariano, Italy 

Please turn to Page 36

“That was where Tobe Murphy ran 
over him with an outboard motor that 
time he got loose in the lake,” Andy 
Perkins insisted. “Elijah thought 
about shooting Tobe but just shot his 
boat full of holes instead, seein’ as 
how the gator survived.”

“Well, he’s a goner this time, and 
we done it with dynamite. We’re both 
as good as dead,” Tuck moaned. 

As it turned out, the dead gator was 
Old Gnash, who had escaped his pen 
a couple of days earlier, drawn toward 
the lake after the spawning carp that 
had begun to wiggle their way up-
stream. But Gnash wasn’t killed by 
the dynamite blast. Doc Filstrup per-
formed the autopsy and declared that 
the ancient alligator had died from 
overeating, having feasted on carp 
until he busted his gut.

“The old gator got constipated and 
couldn’t get rid of all that carp but he 
just kept on eating. I guess he was 
just having too much fun to stop,” 
Doc told a tearful Elijah. That news 
would have been a great relief to Tuck 
and Andy, but they were no longer 
around, having both high-tailed it out 
of the county and enlisted in the U. 
S. Army.

At least Old Gnash received a de-
cent burial, complete with a concrete 
monument. The tons of carp har-
vested at each year’s festival receive 
a less glamorous end. 

Faber’s Fertilizer Company brings 
in enough 18-wheelers to haul every-
thing off to their processing plant and 
the proceeds are donated to various 
charities.                 

Continued from Page 9

Continued from Page 31

Varmint County

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Edge profiling machine
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This wonderfully-executed 
fireplace surround was 
carved over 100 years 

ago. At some point in the time 
of the Cosmos Club’s existence, 
the fireplace was dismantled and 
casually stored in the crawl space 
below the private club’s main 
level. A building manager dis-
covered it and asked Rugo Stone 
to help salvage and restore the 
fireplace to its original grandeur.

Rugo Stone’s team entered the 
three-foot crawl space and care-
fully removed the pieces, which 
were covered with dirt and filth. 
Adding to the challenge was the 
fact that there were no drawings 
to identify the piece locations in 
the assembled fireplace, creating 
a puzzle. The pieces were taken to 
the studio at Rugo Stone and dry 
set to determine what was missing 
and what needed to be re-carved.

After five weeks of careful and 
intensive cleaning, technicians 
were able to remove almost all of 

the filth and refinish the marble 
to bring back the bright white lus-
ter hidden beneath decades worth 
of dirt. The stone was identified 
and re-carved using Bianco and 
marble from Rugo Stone’s inven-
tory of rare and precious stones.

The hearth was broken into 
many pieces, requiring it to 
be reassembled, cleaned, and 
re-polished. New pieces of a rare 
French marble, Campan Vert, 
were required to complete the 
hearth. Again, the match was 
found in Rugo Stone’s inventory 
of rare stones. The firebox itself 
was originally built in Virginia 
soapstone, which had to be 
cleaned and restored.

Rugo Stone’s skilled masons 
performed the installation of the 
marble and decorative cast iron 
surround in its original location 
in the main foyer of this grand 
traditional building. The result is 
that a classic treasure of marble 
craftsmanship has been saved 
and restored for many to enjoy 
for years to come. 

2015 MIA Pinnacle Awards
Continued from page 35

Pinnacle Award of Merit: Renovation |  Restoration

Pinnacle Award of Merit: Commercial Interior

Rugo Stone
Lorton, Virginia

Kenneth Castellucci & 
Associates  Lincoln, R.I.

Cosmos Club – Historic
Fireplace    Washington, D.C.

MIA Member Company: 
Rugo Stone

Lorton, Virginia
Stone Supplier, Fabricator,  

and  Installer 

Other Project Team Members: 
Cosmos Club

Client
Turner Contracting Co.

General Contractor

Stones:
Bianco P Marble

Campan Vert Marble
Antique Virginia Soapstone

MIA Member Company: 
Kenneth Castellucci & Assoc.

Lincoln, Rhode Island
Stone Supplier  | Stone Fabricator 

Stone Installer

Other Project Team Members: 
Shawmut Design & 

Construction
General Contractor

Brennan Beer Gorman
Architect

Northwood Hospitality
Owner

Euromarble Srl
(MIA Member Company) 

Stone Fabricator
 Stone Suppliers

Stones:
Bianco Carrara Marble

Nero Marquina Marble

Rosso Verona Marble

Salome Marble

Port Laurent Marble

Limestone Chenille

Portoro Marble

Belgian Petit Granit

Calacatta Borghini Marble
IN 1882, Henry Villard, 

one of the nation’s 
most prominent rail-

road financiers, commissioned 
McKim, Mead & White Architects 
to create a residence at 455 Madison 
Avenue, New York, New York. 

These structures became known 

The New York Palace 
Hotel  New York, New York

as the Villard Houses. The structures 
and land eventually became the prop-
erty of the Archdiocese of New York.  
In 1970, the Archdiocese sold the 
property to Harry B. Helmsley, who 
successfully managed to blend a con-
temporary 55-story hotel tower with 
the existing historic Villard Houses. It 
was called the Helmsley Palace. Today 

known as The New York Palace 
Hotel, this landmark New York 
City luxury hotel has become 
the premier venue for weddings, 
business gatherings, and social 
events. The hotel was owned by 
Northwood Hospitality, who in 
2013 commissioned the all-en-
compassing $140 million dollar 
renovation to upgrade the public 
spaces and guest rooms. The 
process was undertaken while 
the hotel was fully operational. 
The intent was to incorporate 
modern design elements, state of 
the art technology, and new ac-
cents that would match and en-
hance the existing appointments 
of this stunning architectural 
masterpiece. The lobby spaces 
were transformed by using nat-
ural stone. The walls and por-
tals are trimmed in molded and 
carved classic white marble and 
the floors are inlaid with intri-
cate broad sweeping repeating 
patterns using multiple colors 
of richly contrasting marbles. 
Through this perfect blend of 
past and present, the legacy of 

this historic New York City hotel 
continues, providing guests with 
a distinctive experience at a truly 
iconic luxury New York hotel. 
Early in 2015, the hotel was sold 
to Lotte, a Korean company. The 
name is now Lotte New York 
Palace.
For complete coverage of the 
2015 Pinnacle Awards visit 
www.marble-inst itute.com/
awards/pinnacle-awards.

In this project, the historic hearth was broken into many pieces, 
requiring it to be reassembled, cleaned, and re-polished. It re-
quired new pieces of a rare French marble, Campan Vert to com-
plete the hearth.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Are you wasting thou$ands per month?

Braxton-Bragg now offers superb quality 
CNC Tooling in the most popular profiles!

Viper® CNC Tooling is the only CNC tooling system featuring a 6mm layer 
of diamonds on each profile wheel, including the polishing steps, ensuring the 
longest tool life in the industry.

The Viper® CNC Tooling system features seven steps - 5 metal and 2 ceramic 
polishing steps. This allows you to complete the job faster than any other 
CNC system in the stone industry. All of our CNC tooling is accompanied by 
data sheets with complete set-up information including pre-calibrated setting 
parameters, detailed operating information, and maintenance instructions.

All tools are carefully balanced and inspected by strict quality control 
standards. All of our CNC profiles are produced with a standard 35mm bore.

All in stock with IMMEDIATE Delivery!

ALL VIPER® CNC

FREE NEXT DAY 

DELIVERY!

Call Daryl Sims at 
 877-493-0394 

 if you’re tired of paying in-
flated prices for CNC tooling.

 CNC Tool Pos. 1 Pos. 2 Pos. 3 Pos. 4 Pos. 5 Pos. 6 Pos. 7  Shape

 A-30 R15  $356.95 $347.95 $347.95 $347.95 $149.95 $149.95 $149.95 $1,849.95

 A-30 R5  $407.95 $386.95 $386.95 $386.95 $149.95 $149.95 $149.95 $2,017.95

 B-30 R30  $443.95 $485.95 $485.95 $485.95 $136.95 $136.95 $136.95 $2,311.95

 E-30  $393.95 $393.95 $393.95 $393.95 $174.95 $174.95 $174.95 $2,099.95

 FG-30  $749.95 $549.95 $549.95 $549.95 $549.95 $199.95 $199.95 $3,348.95

 FZ-30  $459.95 $500.95 $500.95 $500.95 $197.95 $197.95 $197.95 $2,555.95

 T-20 R3  $319.95 $303.95 $303.95 $303.95 $128.95 $128.95 $128.95 $1,617.95

 T-30 R3  $392.95 $392.95 $392.95 $392.95 $145.95 $145.95 $145.95 $2,008.95

 T-30 R6  $392.95 $392.95 $392.95 $392.95 $145.95 $145.95 $145.95 $2,008.95

 V-30 R15  $473.95 $515.95 $515.95 $515.95 $164.95 $164.95 $164.95 $2,515.95

 Z-30  $401.95 $383.95 $383.95 $383.95 $172.95 $172.95 $172.95 $2,071.95

Complete 
SetSegmented Sintered Sintered Sintered Metal Pre-Polish Ceramic Ceramic

Radius

Demi 
Bullnose

Bevel

Radius

Ogee 
Bullnose

Ogee 
Straight

Double 
Eased

Double 
Eased

Double 
Eased

Full 
Bullnose

Straight

*Seven-step system
*Longest life of any CNC tooling
*High speed tooling
*All profile wheels are balanced & carefully inspected
*Standard 35mm bore

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper CNC Profile Wheels

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8452,10544/
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How to Do Simple Photography to Document 
and Market Your Stone Installations

When I first started my 
stone shop back in 
1999, I didn’t do every-

thing correctly….not by a long 
shot. But I did do one thing in 
those early days that in the long 
run proved to be the very profit-
able, years later. I took pictures 
of almost every job I installed. 

Not important for you? 
Remember that Typhoon Green 
kitchen you installed six months 
ago, with the triple pencil edge 
and the three-level island with the 
giant radius? Try to describe that 
without pictures.

Or, imagine you’re meeting with 
a prospective client and trying to 
explain what you think is an amaz-
ing detail that can also add profit 
to a job and your bottom line. Now 
you’re kicking yourself for not tak-
ing some photos; been there, done 
that. 

Photos are a record of your ef-
forts and craftsmanship. Forget 
that a photo is worth a thousand 
words. Try hundreds, or thousands, 
of dollars instead.

I won’t attempt to explain the 
technicalities of photography; If 
you don’t know an f-stop from a 
stop sign, no worries.  Don’t know 
what a histogram does or how one 
works? Forget about it. You think 
exposure is what happens if you 
stay out in the cold too long? No 
stress, brother. 

Welcome to the age of digi-
tal photography. Modern digital 
cameras are everywhere. While 
most of you have decent cameras 
on your phone, they are not really 
up to the task. They do a poor job 
in low light, and unfortunately 
for you, your customer’s kitchens 
typically would be considered low 
light shooting.

Professionals use a combination 
of flash photography and really ex-
pensive gear to get the shot. You 
don’t have the time to set all that 
stuff up and I doubt you want to 
spend thousands of dollars for 
gear. 

To get great results (not profes-
sional), I recommend the Sony 
RX100 IV. It is about the size of a 
pack of cigarettes. Its compact size 
allows you to leave it in your glove 
box. You can have it with you all 

the time. And it only takes a few 
minutes to go in after the install to 
get a few shots.

The RX100 camera is an en-
gineering marvel and performs 
amazingly well in low light. Don’t 
take my word for it, read some re-
views and look at the results. 

When choosing a camera, I would 
look for the following features:

• 12-megapixel resolution or 
more (the RX100 is 20 megapixel 
and shoots 4K video).

• It should have an actual lens 
with good wide-angle capability 
and low light performance (The 
RX100 is rate at  F1.8…outstand-
ing in low light)

• It should have a remote control, 
and

• It should have an articulated 
LCD display (one that you can 
swivel or twist into different po-
sitions), enabling you to preview 
the shot while holding the camera 
over your head.

Furthermore, you’ll need a Mac 
or Windows PC with some pho-
to-management software. I use 
Photos® on my Mac. (If you don’t 
have a computer, consider a Mac; 
they’re easy to use and come with 
great photo-management soft-
ware.) On my Windows machine, I 
like to use Photoshop® Elements; it 
has many great features for editing 
photos, and is much lower in cost 
than the full-blown Photoshop® 
software. 

Also, purchase a small tripod, a 
camera case, an extra memory card 
that’s compatible with your cam-
era, and a backup battery. There 
is nothing more annoying and em-
barrassing than having a customer 
clean the house, invite you in, and 
you not be able to take pictures be-
cause the battery is dead, or your 
memory card is full! 

How to Get the Shot
When you’re setting up to take 

pictures, make sure there are no 
odd things like dish rags, water 
bottles or clutter in the shot. This 
seems obvious, but having returned 
home and found a broom leaning 
against the wall in the background 
of the nicest photos I have taken is 
annoying … to say the least. 

Never use a flash unless you 

really know what you’re doing. 
Pros who know how to use a flash 
and have the equipment and train-
ing can get great results. Every 
picture I have taken with a flash 
comes out looking horrible. And, 
remember that most of the work 
you’ll shoot has nice, glossy fin-
ishes that will act like a mirror to 
reflect back the flash and ruin the 
shot.

   It’s also important to look at the 
LCD – the screen that shows what 
the camera sees – when you’re 
taking pictures. For one thing, a 
camera’s viewfinder may not be 
completely accurate, and the pic-
ture that you get may not be the 
one you thought you were taking.

The LCD also shows a true 
image. Your eyes and your brain 
work harder than any computer yet 
built to correct light levels and col-
ors (note: the fancy and technical 
term for this is chromatic adapta-
tion), so you may think everything 
looks fine. The LCD will show the 
bad light reflections and strange 
color contrasts that you may be 
able to fix by turning lights on or 
off, or closing a window shade.

The biggest challenge you’ll 
have is taking good photos in bad 
– basically, low-level – light. I al-
ways use a tripod or brace myself 
and/or the camera on a solid, steady 
object, for every shot. Sometimes 
the shutter speed will be so slow 
that any movement would result in 
a blurry mess. 

The cost of photographing with 
a digital camera is pretty much 
free. I use a shotgun (or what pro 
photographers call the safety) ap-
proach; I’ll take an average of 100 
photos in a kitchen. 

I often hold the camera against a 
door jamb over my head to get a 
high-angle shot (this is where the 
articulated LCD screen comes in 
handy) and take four or five pho-
tos from the exact same position. 
Without fail, one of them will be in 
better focus then the rest.

I’ve used the top of the fridge, 
walls, countertops and toolboxes 

to brace the camera. It is extremely 
important to hold the camera as 
still as possible in poor lighting 
situations (which is usually nine 
out of ten projects). To that end, 
I use a tripod with the remote; this 
results in great photos if you can 
get the camera where you want it 
with the tripod. 

I like to shoot details and close-
ups. I always hope that I can get six 
or seven photos (out of a hundred) 
that really look great and show 
more than just the kitchen. Clients 
love the little detail shots. 

If you can, try to go to the house 
when the sun is shining. This is 
the one time a flash can yield in-
teresting results; experiment with 
the flash when the sun is shining 
through a window. Because the 
flash is just providing some fill-in 
illumination, you might get lucky 
and take some really great-look-
ing shots. 

Clients enjoy seeing the fabrica-
tion and installation process. I’ve 
taken pictures of workers templat-
ing, the cutting of slabs and the fin-
ished pieces being fit into place. If 
you use a computer in your show-
room process, photos make really 
cool slide shows.   When you do 
tour homes or home shows, set up 
a computer with a running, start-
to-finish slide show of a job. Folks 
will stand and look at it for a long 
time–and they may be potential 
customers!

When doing design work with 
clients, consider using the photo 
library on the computer to show 
them different ways to do things. 
The client, having seen several 
hundred photos in your library, 
quickly becomes comfortable in 
the knowledge that you know what 
you’re doing.

I cannot stress enough how im-
portant tit is to have quality pho-
tographs of your work. I’ve built 
many websites for stone shops and 
often have to resort to purchased 
stock photography. In my expe-
rience customers actually prefer 
good, genuine pictures of YOUR 
finished work over perfect stock 
images – the operative word being 
“good.” Unfortunately, when I re-
quest photos from my customers, 
I wind up getting grainy, blurry 
photos that look horrid, and are no 
substitute for showing your hard 
work – and the expensive stone – 
to best advantage.   

If you’re a professional photog-
rapher and happen to be reading 
this, stop making fun of me and go 
make some money taking pictures! 
If you cut stone for a living, get a 
real camera and start taking some 
photos of your outstanding work. 
It’s one of the most valuable things 
you can do for your business.

Mark Lauzon is a former stone 
fabricator from Oregon and a 
sales manager at Sasso USA.

Mark Lauzon 
Special Contributor

Picture This

The most important tip to remember is to hold your camera still. 
The best way is to use a tripod to hold your camera motionless, es-
pecially in low-light rooms. Be aware of what your LCD shows you 
– overhead lighting will affect reflective surfaces like polished tops, 
range hoods or appliances. And make sure the shot is clutter-free of 
rags, bottles, brooms, papers and other installation debris.

Photo by Zach Smelcer, 
Artistic Stone Design 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Call today! Toll free 1-800-575-4401
Offer extended due to popularity! Call and receive a FREE E-Z Dishwasher Bracket!

Michael Peay, a veteran home builder with 30 years of experience that includes 
hundreds of kitchen installs, was continually confronted with a nagging prob-
lem—mounting the dishwasher. Out of frustration, Michael Peay invented and 
patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this?” This product really works, and we’ll prove it to you. We’ll give 
you a FREE E-Z Dishwasher Bracket. We guarantee that you’ll agree this is a 
real $3.98 solution. Call Braxton-Bragg and never have to make that expensive 
return trip again. Our knowledgeable sales staff wants to let you know “you 
have a friend in Tennessee” and we listen to you. Count on Braxton-Bragg for 
all your installation needs. 

3.98
Now YOU can solve a $200 problem for only $495

and we’ll send you a FREE sample to prove it.
4.10

MADE IN THE USA

   Item # Description Great LOW Price 
 10565	 E-Z	Dishwasher	Bracket	24”,	with	Mounting	Screws	 $3.98

 10578	 E-Z	Compact	Bracket	18”,	with	Mounting	Screws	 $3.98

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, 
no return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-
hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 
countertop installation.

More than 757,878 sold!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10476/
http://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8459,10476,8769,10476/
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