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Brrrrrrrrrrr – it must 
be 60 degrees this 
morning! I know to 

you snow birds that’s flip-
flop and shorts weather, but 
here in Florida, that’s down 
right cold!

I grabbed my winter coat 
and gloves and headed out 
the door for my morning walk. 
Wouldn’t you know it – just as 
I stepped outside into the cool 
Florida air my cell rang. 

“Stone detective here – can I 
help you?” The voice that replied 
sounded really serious. He had a 
very deep voice and introduced 
himself as an attorney represent-
ing a homeowner who claimed 
their stone tile floor was not in-
stalled properly. 

The Stone Detective

Frederick M. Hueston, PhD

The Case of the Hollow Installation

w w w . s l i p p e r y r o c k g a z e t t e . n e t

Whatever Happened to 
Joliet Limestone? A Brief History

He asked me the typical 
questions about my expe-

rience and after an investi-
gation of my qualifications 
he asked if I was available 
to take a look at the job-
site.   Well, I felt like I was 
just interrogated by Sgt. Joe 

Friday of Dragnet.  I told 
him I would look at my 

calendar when I got back to my 
office and thawed out.

Later that day I returned a call 
to Joe Friday and told him I could 
take a look at the floor sometime 
next week. I also asked him if 
there were any letters, emails etc. 
that I could review concerning the 
installation. He told me he would 
email them to me right away. 

southwest of Chicago. It was an 
agricultural community in the 
early days. Farmers transported 
their grain to market along dirt 
roads, but maybe, if a suitable wa-
terway was built, farmers could 
ship to new markets elsewhere.   

Dust, Sweat and Sore 
Muscles for a Dollar a Day
Fortunately for Joliet and its 

surrounding area (and partly due 
to the success of New York’s Erie 
Canal in 1817), the US Congress 
had decided to fund a canal for 
Illinois. In addition, the Illinois 
border was extended north in 
1818 to include Chicago, thereby 
creating the possibility of a canal 
entirely within the state of Illinois. 
Congress then acted in 1822 to 
authorize funding for the canal. 
Construction began in 1836.  

 “It was mostly Irish immi-
grants who came in to work on the 
canal,” Barbara describes. “They 
were being paid a dollar a day. 

Please turn to page 8

Peter M. Marcucci
Photos courtesy the Joliet Area 
Historical Museum and  the Dr. 
Robert E. Sterling Collection

IN  1673 Louis Jolliet, 
a French Canadian 
explorer, and Father 

Jacques Marquette, a Jesuit priest 
and missionary, first paddled the 
Des Plaines River. Noting the rich 
forests, fertile lands and limestone 
outcroppings along the riverbank, 
Jolliet envisioned farms and cities 
and thought he’d found the per-
fect stone to build them. He also 
envisioned a canal that would add 
robust growth and sustainability 
through transportation to and from 
this city of the plains. Canals, you 
see, were the highways of the 
future, and when combined with 
the local limestone, the railroad, 
and cheap labor, would transform 
rural Joliet into a 19th century 
growth machine.       

The Birth of a City and the 
Growth of a Young Nation
America, in those days, was 

still a territory — an explorer’s 
smorgasbord of resources waiting 
to be sought out and developed. 
Scores of decades later, those 
river outcroppings would be 

replaced with quarries–over fifty 
during their heyday, spanning the 
area from Lockport to Rockdale, 
Illinois. But it was over 150 years 
before Louis Jolliet’s vision 
would reach fruition, according 
to Joliet, Illinois City Planner and 
Historian, Barbara Newberg.

“The first settlers began arriv-
ing here in 1832. I think it got 
too cold and they went back to 
Indiana! Returning a year later, 
the settlement of Joliet saw devel-
opment. This was occurring at the 
same time the local Indian popu-
lation was being pushed out west. 
The Indians resisted, settlers were 
massacred and everyone tried to 
go into the fort for their safety. 
This area has remained undevel-
oped land occupied by Indians 
until the 1830s.”  (See page 17 
Sidebar on Fort Nonsense).

Joliet (originally named 
Mount Juliet) is located 40 miles Please turn to page 2

The stately 19th century 
Hiram B. Scutt mansion is 
listed on the National Register 
of Historic Places and a prime 
example of the use of Joliet 
limestone for the  foundation, 
lintels, columns and other 
structural embellishments.

I have to admit it has been 
a rough couple of months. 
Two weeks ago I had an 

employee text me ten minutes 
before the shop opened to inform 
me he wouldn’t be coming in 
and was starting a new job… that 
morning. A few weeks prior we 
had a guy who went home sick 
one morning, provided a doctor’s 
excuse after missing several days 
work, came back, went home sick 
again, then disappeared without a 
phone call, text or smoke signal.

On top of that, we have been 
burned on payment for several 
jobs and are trying to work with 
customers whose general con-
tractors and cabinet makers are 
weeks behind their schedules. 
The customers are unhappy be-
cause our fabrication time has 
not changed from my initial com-
mit; they don’t understand why 
we cannot make up time for how 
far behind their remodel projects 

Jodi Wallace
Owner, Monarch Solid 
Surface Designs

It’s All About Perspective

have fallen. A couple of times 
I seriously have just wanted to 
lock the door, turn off all the 
lights and just hide under my 
desk!!

  But two days ago something 
happened that made me pause. I 
received a call from Mrs. Gold 
whose kitchen countertops we 
had installed seven or eight years 
ago. They were very nice and I 
had actually gone over for tea 
one time with her and her hus-
band. (I may not remember what 
I had for breakfast yesterday, 
but I remember my customers!) 
She had a quick question about 
something totally unrelated to 
her countertops but knew I would 
help if I could. 
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She continued, “The way I un-
derstand production back then, 
it was based on hard labor using 
hammers, chisels, wedges and 
pry bars. Horses would then pull 
the stone. Early on, there was a 
man that invented a rock drill, so 
they would drill into the rock and 
fracture it. But when the blasting 
technology became available, 
they started to do that.”

The earliest quarries supplied 
major contracts with high qual-
ity limestone, but eventually the 
smaller quarries, which yielded 
a lesser quality stone, quar-
ried products for foundations, 
curbs and sidewalks. Referred 
to as Niagara limestone from 
the Silurian period, the dolomite 
strata beds were deposited over a 

period of 500 million years. There 
was a yellowish, a light tan and 
various shades of gray limestone, 
and it was quarried in blocks and 
thick slabs. There were also dif-
ferent methods of finishing done 
by hand, which was also very dif-
ficult work according, to Barbara.

 “The real difficulties back then 
were social issues, such as hous-
ing, the system of payments and 
maintaining law and order. In my 
view, what is incredible here, is 
that it was like the wild west in 
those days. Whereas back east 
you already had developed cities 
— the early base of Joliet con-
sisted of very rudimentary hous-
ing. People had gas lighting and 
wells, but no toilets, bathtubs or 
electricity.” 

The Canal, and the Railroad 
that Changed Everything 

The year 1848 ushered in many 
changes for our young nation. 
The Mexican-American war had 
just ended, but the Civil War was 
on the horizon. Please turn to page 38

Joliet Limestone
Continued from page 1 Barbara continued, “In the late 

1800s, our canal waterway was 
merged with the Des Plaines 
River, and a project to deepen the 
waterways to accommodate barge 
traffic was begun. Then, eventu-
ally, the huge change was that the 
Chicago River’s flow was redi-
rected outward.” 

By 1848, the Illinois & 
Michigan Canal was complete. 
The 97 mile long, 60 feet wide, 
6 feet deep waterway now con-
nected Joliet to the Great Lakes 
and the Mississippi River, which 
led to the Gulf of Mexico. By 
employing 17 locks made with 
local limestone and 4 aqueducts, 
the canal allowed barges drawn 
by mules to deliver products to a 
growing heartland.  

“Initially, the quarries began 

shipping their stone by canal, 
but when the railroads came in, 
around the 1850s, stone was also 
being shipped by rail. The early 
shipments were local, but the 
most notable local use was at the 
(old) Illinois State Penitentiary in 
Joliet (now the Joliet Correctional 
Center), where they quarried 
the limestone right on site. 
Construction began in 1858, 
and they used prison inmates for 
labor. There were 2 quarries. One 
was 700 by 700 feet and directly 
under the prison. As soon as the 
initial prison was built, prisoners 
were immediately brought from 
Alton prison for incarceration. 
Quarrying was then expanded to 
a slightly larger quarry across the 
street.

“The contracts to build the 
prison were highly political. They 
brought the board of overseers of 
the prison to Joliet, and some peo-
ple were already lined up wanting 
to quarry the stone.”

Above: 19th century engraving 
shows an aerial view of the Illi-
nois State Penitentiary grounds, 
including part of ongoing stone 
processing operations (center 
of the image). The prison build-
ing was used to film the movie 
Prison Break and also was used 
in the first Blues Brothers movie, 
where Elwood Blues picks up 
Jake, outside a tall, foreboding 
prison wall.  There are a lot of 
visitors to the Joliet museum, 
and a top request is ‘we want to 
see the prison.’ 

Left and below: Com-
pleted  in 1869, the 154 
ft. tall  Water Tower in 
downtown Chicago is 
built of Joliet buff and 
white Limestone. It is the 
only public building to 
survive the fire of 1871, 
although some stone had 
to be replaced  Behind 
the Neo-Gothic facade 
a 138-foot-tall standpipe 
(now removed) helped 
control the city’s water 
pressure, when the city’s 
supply was piped in from 
Lake Michigan. Now, the 
tower regulates the city’s 
flow of tourists. Since the 
1970s it has served as a 
tourist information office 
and also houses exhibits.

Above and right: Archive 
photos show the first quar-
ry used in the construction 
of the Illinois State Peni-
tentiary. The prison was 
built on top of the quarry 
using inmates for laborers. 
The Quarry was run by 
Lorenzo B. Sanger and 
Samuel K. Casey. Prison 
architects were from 
Chicago, W.W. Boyington 
\and Otis L. Wheelock, 
who also designed the 
landmark Chicago Water 
Tower and the State Cap-
itol. A quarry across the 
street (at right) was also 
opened, enabling them to 
quarry enough stone to 
finish the immense prison 
construction project. 
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The Next Big Thing is Coming
to StonExpo January 20, 2016
“A lot of times, people don’t know what they 
want until you show it to them.”

-Steve Jobs, Business Week, November 25, 1998

KNOXVILLE, TN – “Get ready.” Those are the words of 
Braxton-Bragg CEO, Rich Hassert. He goes on to say, “It took 300 
years for someone to realize the wheel could be used on a chariot 
instead of just a potters table. It revolutionized transportation and 
people’s ability to travel and carry things over distances. This January 

we will be introducing a technology that will revolutionize the stone 
fabrication industry.”
Big words for certain. And yet, if anyone has a proven reputation 
for partnering with industry innovators and bringing new ideas to 
market, it’s Braxton-Bragg.

As amazing as this track record of innovation is, it’s nothing com-
pared to the next product Braxton-Bragg will be releasing world-
wide at the StonExpo event in Las Vegas, January 2016.

Stay tuned to the pages of Stone World, the Slippery Rock Gazette 
and Braxton-Bragg’s own Express for more about this upcoming in-
dustry breakthrough.

Edgemate In-Line Polishing System 3/19/13

E-Z Dishwasher Brackets 8/14/08

E-Z Level Seam Leveling Clips 1/17/11

Fab King  4/1/11

G-Clips Sink Support Clips 5/22/08

GoClips Sink Support Slips 3/18/15

Hercules Universal Sink Harness 8/3/09

Husky Bridge Saw            6/20/13

I-Brace Countertop Support 5/5/11

KDrill CNC Core Bits 9/9/13

Predator Edge Router 12/26/13

Raimondi Tile Leveling System 3/11/10

Raptor Rail Saw 3/1/13

ScratchPro for Stainless Steel Sinks 3/28/11

Steve’s Polishing Pro System 10/19/10

Stone Pro ½ Gas Pressure Heads 5/6/08

Stone Pro ADA Compliant 10/11/13

Countertop Support

Stone Pro Seam Vice 5/18/12

Stone Pro SR2 Countertop Support Rails 3/28/13

Supreme Surface Stone Care 8/8/12

Talon 4-Step Quartz Pads 11/4/08

Talon 6-Step Dry Marble Pads 11/4/11

Talon Miter Cut Blade 6/12/14

Tomahawk Stone Splitter 3/11/10

Viper 3-Step Dry Polishing Pads 11/17/09

Viper 3-Step Wet Polishing Pad 11/17/09

Viper CNC Profile Tooling 7/5/13

Long, long ago 3,000 B.C.
Coming January 2016

Booth 3541

?

If you’d like to be added to the early notification list, contact Rich Hassert 
at 865-293-0230 or by email at r.hassert@braxtonbragg.com.

Over the last 12 years they’ve successfully launched more than 48 Industry Leading Products such as:
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They cost around 40% less than any-
thing else you can buy. Their 6mm dia-
mond plate means they run faster, last 
longer and put less strain on your CNC 
machine. But you can’t buy them from 
GranQuartz because GranQuartz doesn’t 
sell them. 

You’ll never believe what they’re made of. 

They are the ONLY CNC tools with a 
6mm layer of diamonds on every wheel – 
including the polishing steps.

So they run faster for longer, and put less 
strain on your machine. Yet they cost up to 
40% less than anything else. 

Hard to believe? 

Call 877-493-0394 for a free demonstra-
tion. Let a fully-qualified Braxton-Bragg 
CNC technician show you how quick and 
easy they are to set up. (And how much 
you’ll save in operational costs day after 
day.)

Find out - at our risk, not yours. Order 
now with FREE next-day delivery. Our 
rock solid, 90-day, money-back guarantee 
means you don’t risk a cent. 

Save an extra $1250 instantly
Our regular price for a complete set of 

profile V-30 R15 Viper wheels is $3776.65 
– already around 40% less than anything 
else you can buy. 

But buy right now and you save an 
additional $1250 and only pay $2516.65 
- that’s 33% off. 

They’re not just cheaper, they’re better ... 

• Every diamond on every wheel has been 
carefully screened and sorted for grit. 

• Only diamonds with the highest particle 
strength are selected. 

• So, you can run these wheels faster. But 
despite this, they don’t wear as quickly. 

Why such a crazy offer?
Look, we realize you’d rather not change 

your CNC tools. And we realize you might 
think this sounds too good to be true.

So the huge savings are to make it worth 
your while. 

Rock solid, 90-day, money-back guar-
antee – if you’re impressed after your 
FREE demo

It seems impossible that you could imme-
diately save 40% (as much as $6500 total) 
on these profiles and: 

3 Increase the lifespan of your CNC 
    machine
3 Replace your CNC tools less frequently
3 Complete jobs faster than you would 
    with any other CNC tools on the market
3 Produce a consistently higher-quality 
   finish
3 Reduce operational costs

But you don’t have to believe what 
you’ve just read. Just call 877-493-0394 
for your free demo and put us to the test! 

There’s no obligation to buy. No hard 
sell. You decide. 

And even after you do order (with FREE 
next-day delivery), you still risk nothing. 
Every wheel from every profile is backed 
by our rock solid, 90-day, money-back 
guarantee. 

If you don’t notice the kind of improve-
ments you just read about, send them back 
for a full refund. 

But don’t pass up on this special deal. 
Call us right now, the minute you finish 
reading this – at 877-493-0394.

Why not make it the very next thing you 
do?

Have you any reason not to call 877-
493-0394?

What GranQuartz would hate for you to know about 
these NEW CNC tools

Save 40% and an extra $936, $1280 - even as much as $6500 if you act now!

• You see – unlike most other wheels – 
these are hot pressed with Inconel, a costly 
super-alloy that bakes the wheels’ hard-
ness all the way through. 

• The tool’s density is constant from crust 
to core. Even in the last seconds of its life, 
you’re guaranteed the same finish as when 
you first took it out the box. 

• This also puts less strain on your CNC 
machine. During your demo, you’ll notice 
these wheels draw fewer amps. 

Your CNC machine is certainly your 
most expensive asset. But why over pay? 
Why not use these CNC tools, save a bun-
dle and get more years out of them? 

11 wheels for every profile
Each profile is divided into 7 steps: 5 

metal wheels, followed by 2 ceramic pol-
ishing steps. 

They also have the same 6mm thick dia-
mond finish. So you can run them faster, 
for longer and produce a higher quality 
polish. 

If they’re so good, why such a bargain? 
The reason is simple – and you’ll appre-

ciate why it makes sense. The cost is kept 
down by manufacturing only the 11 most 
commonly used profiles. These cover 90% 
of the market, but not all of it. 

So we’ll be frank. There’s a 1 in 10 
chance these CNC tools aren’t suitable for 
you. 

But the odds are you’re one of the other 
9 in 10.

So why not switch to Viper today?

After all, you always save 40% com-
pared with anything else you can buy … 
cut operational costs … and increase the 
lifespan of your CNC machine. 

And if you order now, you’ll save $936, 
$1280 - even as much as $6500 – off our 
normal prices.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper CNC Profile Wheels
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The Publisher’s Pen

Isn’t technology wonderful?  I 
recently listened to a radio 
interview given by my brother, 
Darwyn Hassert, a pastor and 
author.  (Shameless plug, check 
out his books on Amazon).  When 
asked about the most important 
events of the last 1000 years 
he replied John Wycliffe’s 
English translation of the 
Bible and Gutenberg’s inven-
tion of the printing press.  He 
explained that these were nec-
essary events for the develop-
ment of the unique experiment 
called America. 

This of course got me think-
ing about my favorite subject, 
which is innovation.  In my 
lifetime I would have to say 
that the Internet would be in-
novation #1.  At this point in 
time we have not even seen 1% 
of what is possible and the 
future potential is amazing.  
Write to me and let me know 
your choice.

So what does the Internet have 
to do with the stone industry?  
Glad you asked!  Braxton-Bragg 
has invested years of effort and 
quite a bit of money developing 

our websites.  Many of our com-
petitors have attempted to copy 
the look and feel, but most of 
the efforts left something to 
be desired.  Our largest com-
petitor, GranQuartz, introduced 
a pretty good copy in early 
December.  Now, it might seem 
normal to be upset that others 
copy your work, but I am not 
upset, I am ecstatic!  

It is now possible for cus-
tomers to really do compar-
ison-shopping and measure 
features and value online.  
Since we only sell the high-
est quality product at the 
lowest possible price, compar-
ison-shopping is not something 
to be feared, it is something 
to celebrate!

While we are on the subject 
of innovation, stop by the 
Braxton-Bragg booth (3541) at 
StonExpo.  We have several very 
interesting new products and we 
would love to show you.

Have a good read.
– Rich Hassert

What do you think is the most 
Important Innovation of our time? 
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Featured in this Issue

The State of the Stone Industry:

Peter Miller, Honorary 
AIA and V.P. Publisher 
for Home Group/Active 

Interest Media, was the featured 
speaker at the MIA+BSI 2015 
Study Tour in Washington, DC 
in November, where he shared 
his thoughts on the state of the 
natural stone industry. The fol-
lowing text sums up the five 
major points from his talk. 

1. Business is better for most of 
us, but it feels different than be-
fore. New, younger consumers are 
in the marketplace, and their be-
haviors have been shaped by the 
Great Recession. This requires a 

new way of doing things in our 
industry.

2. Materials matter. We need to 
stand up for materials that stand 
the test of time. There is an or-
ganic solution to sustainability—
the use of natural, long lasting 
materials. To be durable is to be 
sustainable. No other material is 
more beautiful, durable, repair-
able, or sustainable than natural 
stone.

3. Time favors stone. Designers, 
builders, and owners of stone 
buildings must think about how 
their building’s use will adapt to 

new usage 100 years from now. 
Chances are, a stone building will 
last that long—or longer.

4. Using natural stone says a 
lot about a building’s owner. 
According to buyers and stone 
specifiers, the use of natural stone 
says that a building’s owner has 
pride and is a legacy builder.

Peter Miller, 

Featured 

Speaker, 2015 

MIA/BSI 

Washington 

study tour

Please turn to page 6

Thoughts from the MIA/BSI Study Tour 
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be wondering why key-
words are important. 

We don’t talk or commu-
nicate in codes or ciphers 
(unless we are spies) so 
what’s the big deal? The 
big deal is the internet and 
SEO (search engine opti-
mization) which to a lot of 
people seems like a con-
fusing cipher all by itself, 
especially when it comes 
to website rankings, views, 
hits, clicks, etc. 

Keywords are words you 
use on your web page to 
make sure people find you 
when they are doing an in-
ternet search. If you are a 
granite fabricator you might 
want to use specific words 
like granite countertops, 

Keywords
IF you ask Google to 

“Define Keyword” it 
takes you to dictionary.com 
and shows the meaning as:

noun
1. a word that serves as a 

key, as to the meaning of 
another word, a sentence, 
passage, or the like.

2. a word used to enci-
pher or decipher a cryp-
togram, as a pattern for a 
transposition  procedure 
or the basis for a complex 
substitution.
3. Also called catchword. 
Library Science. A sig-
nificant or memorable 
word or term in the title, 
abstract, or text of a doc-
ument or other item being 
indexed, used as the index 
entry.
4. Digital Technology. a 
word used to classify or 
organize digital content, 
or to facilitate an online 
search for information: 
Search the database for 
the keyword “Ireland.”

Or, you may end up at 
the FreeDictionary.com 
(by Farlax) and view these 
exact keyword meanings:

key·word
also key word  (ke´wûrd)
n.
1. A word that serves as 

a key to a code or cipher.
2. A significant or de-

scriptive word.
3. A word used as 

a reference point for 
finding other words or 
information.

Basically they are saying 
that if you want to create 
or translate a coded mes-
sage or a cipher you need 
a keyword. But unless you 
are Ralphie in A Christmas 
Story, trying to decode 
Little Orphan Annie’s 
cryptic message, you may 

marble countertops or nat-
ural stone (obviously there 
are more). That way when 
people are Googling or 
Binging what you do, your 
company comes up.

There are actually two 
kinds of keywords. Broad 
keywords are short, general 
terms that people tend to 
start with but are not nec-
essarily specific enough 
to help them narrow down 
their search. Long tail key-
words are much more spe-
cific and are usually more 
than one word. 

If someone just searches 
“countertops,” everything 
comes up. Laminate, solid 
surface, quartz, etc. pop up 
in the search and that isn’t 
very helpful. The same 
thing happens if some-
one only Bings “granite.” 
Quarries, wholesalers and 
designers pop up as well 
as fabricators. You might 
make the list, you might 
not. These are broad key-
words. Broad keywords are 
general and are very diffi-
cult for the search engine to 
rank and get traffic for. 

WANT PRODUCTIVITY ?

BULLET PROOF™ 
Fabricator’s Apron

Stone Sleeve™ 
Fabricator’s Sleeve

Available from

Why work wet?

800-575-4401  •  www.braxton-bragg.com

Order Item  
9121

Order Item  
9127

$66.95

$56.79

“New Year’s Day 
... now is the 

accepted time to make 
your regular annual 
good resolutions. Next 
week you can begin 
paving hell with your 
good intentions, as 
usual. 
~ Mark Twain ~ 

Sharon Koehler
Artistic Stone Design

Please turn to  Page 22

Please turn to  Page 12

The State of the Stone Industry:
Thoughts from the MIA/BSI Study Tour 

Continued from page 5 

 It says they are commit-
ted to enhancing the built 
environment and are not 
creating a “throw away” 
building. They understand 
history and permanence, 
but also have a vision for 
the future. Buyers and stone 
specifiers also stress the 
fact that natural stone is du-
rable, beautiful, authentic, 
and meaningful.

5. Natural stone creates 
place. In the transient, al-
ways changing world we 
live in, we need resilience, 
strength, and durability. 
Stone creates place. It 
comes from the very ground 
that a building stands upon. 
It comforts us and makes us 
strong.

The Man Who Sold Stone
Why the Natural Stone 

Promotional Campaign Matters

There was a man who lived by the side of the road 
and sold stone. He was hard of hearing, so he had 
no radio. He had troubles with his eyes, so he 

read no newspapers. But he sold good stone. He put up 
signs on the highway telling “How good THE STONE 
was.” He stood by the side of the road and cried: “Buy 
stone.” And people bought! He increased his stone orders. 
He bought more equipment to take care of this trade.

He finally got his son home from college to help him out. 
But then something happened. His son said, “Father, haven’t 
you been listening to the radio? Haven’t you been reading the 
newspapers? There’s a big depression. The European situa-
tion is terrible. The domestic situation is worse.”

Whereupon the father thought, “Well, my son has been to 
college, he reads the papers and listens to the radio, and he 
ought to know.” So the father cut down on his stone orders, 
took down his advertising signs, and no longer bothered to 
stand on the highway to sell his stone. And his stone sales 
fell almost overnight.

“You’re right, son,” the father said, “We certainly are in 
the middle of a great depression.”  

This article (circa 1930) was found among the archives 
of the Cleveland Quarries Company and used in the book 
Sandstone Center of the World by James Hieb in 2007. The 
caption below the article read, “I hope your judgments are 
on what you know and not on what you hear.” Today, as 
the natural stone industry prepares to ramp up a promotional 
campaign, we too must be focused on what we know, and 
make sure consumers and the design and architecture com-
munities are hearing about natural stone’s positive attributes.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Sleeves
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Make the Investment | Become MIA Accredited
#GETTHESEAL 

MIA Accreditation Immersion Class 
TISE West
Mandalay Bay Convention Center | Las Vegas
Wednesday, January 20, 2016 | 9am – 5pm   
MIA members - $99 (application on fi le)
MIA members - $199 (no application on fi le)
Non-MIA member - $350 
Lunch provided

MIA Accreditation is another feather in our cap to show potential customers that we are who we say we are.
-Matthew Laliberte, Ripano Stoneworks

Call today 450.250.9222 or email cwilkins@marble-institute.com
www.marble-institute.com/ACCLasVegas

Photo by Ripano Stoneworks – MIA Accredited Member

We started chatting as a 
lot had happened since we 
had last spoken years ago. 
She asked how business 
was and I told her we had 
opened a “real” showroom 
2-½ years ago. She was 
excited for us and said she 
was especially happy we 
were still in business and 
had come through the re-
cession. When we did her 
kitchen back then I was 
operating out of the 300 
square foot “showroom” 
my husband had built for 
me in our shop. At that 
time we were “by appoint-
ment only” as I didn’t have 
enough room for a desk so 
Monarch was still operat-
ing out of our home office.  
Customers would call to set 
up an appointment, I would 
run down and meet them 
at the “showroom” (which 
was 7 miles from home), 
and then go back to the “of-
fice” to work on paperwork. Please turn to page 22

Varmint County

AS the New 
Year  has 
arrived, I 

have taken a bit of time 
to reflect on my time 
as a reporter here at the 
Varmint County War 
Whoop & Exterminator. 
I took the job as a cub 
reporter straight out of 
journalism school back 
in the ‘80s, never imag-
ining that I would still 
be living in Varmint 
County 30 years later.

By the time the War 
Whoop’s editor & pub-
lisher, H. Harley Hamm, 
ran into that bit of un-
pleasantness with the IRS 
and was forced to close 
the paper, I had fallen for a 
local girl, Mary Margaret 
McSwine, youngest sis-
ter of lawyer Philbert 
McSwine (pronounced 
McSween). Instead of tak-
ing off for another news-
paper job, I hung around, 
racking balls and pumping 
gas down at Smiley’s Pool 
Emporium & Quick Stop 
Gas.

I’m glad I did. The War 
Whoop’s chain-smoking 
office manager, Fluvia 
Pinetar, kept the news-
paper alive for most of 
a year, running off a 
few hundred copies on 
an old mimeograph ma-
chine in her basement. 
It was mainly a Pinetar 
family newsletter but at 
least it kept the tradition 
alive until H. Harley’s 
daughter, Virginia, re-
opened the War Whoop 
& Exterminator, having 
bought the printing press 
and office building for 
peanuts at an IRS auction.

Virginia Hamm, who 
prefers to go by “Ginnie” 
for obvious reasons, re-
opened the War Whoop & 
Exterminator with yours 
truly as news editor and 
the rest is history.

And history will be the 
subject of my next couple 

of columns, as it is time 
to review for those of you 
who are new readers of the 
Slippery Rock Gazette, just 
how Varmint County got 
to be like it is and exactly 
how can a place come to be 
called “Varmint County.”

The second question is 
the easier of the two to ex-
plain. The earliest settlers 
of this isolated region, nes-
tled in the mountains along 
the Tennessee-Kentucky 
border, included an old 
hermit hunter and trapper 
named Phineas McCracken, 
who made his home up 
on the upper flanks of the 
mountain that still bears 
his name, and a hero of 
the American Revolution, 
Louis Lowe, who settled 
here with a land grant from 
the Continental Congress 
shortly after America won 
its independence.

Louis was a mem-
ber of the Continental 
Congress from Virginia 
and a colonel in George 
Washington’s army. He 
might have also become a 
signer of the Declaration 
of Independence had it not 
been for his two fatal weak-
nesses – strong drink and 
beautiful women.

On his  way to 
Philadelphia for the signing 
ceremony, Louis imbibed a 
bit too much from a flask 

Boomer Winfrey  
Varmint County 
Correspondent

New Year Brings Reflection on Some 
Highlights of Varmint County History

of rum and fell from his 
horse, breaking a leg. He 
was taken by a traveling 
minstrel to a nearby tavern 
where his leg was placed 
in a splint. He might still 
have had time to make 
the trip before July 4th, 
1776, but unfortunately 
the tavern owner had three 
lovely daughters who vied 
for the honor of nurs-
ing the crippled hero and 
Louis tarried, arriving at 
Independence Hall a day 
too late.

Perhaps as a consola-
tion, or perhaps to tuck 
him safely away where 
he could do no harm, 
Congress granted Louis a 
large tract of land on the 
frontier of the new nation. 
After the war ended, Louis 
Lowe migrated west with 
his lovely wife Camilia 
and settled into a life of 
hunting, trapping and 
homesteading.

However, it was not 
long before, in his trav-
els, Louis met another 
settler on the far side of 
McCracken’s Peak who 
had a lovely, and lonely 
daughter, Gertrude. To 
make a long story short, 
Louis Lowe ended up with 
two wives and two fam-
ilies, separated by a lofty 
mountain range. 

Please turn to  Page 9

It’s All About Perspective

Sometimes I was back and 
forth 3 or 4 times a day. We 
laugh about it now, but it 
worked well for 12 years!! 

She asked how my son 
(who had been in high 
school, at the time) was 
doing. I said he was now 
25, had graduated from 
SJSU, was working for a 
company that really liked 
him and was getting mar-
ried next year to his high 
school sweetheart. 

I told her my daughter 
had been in a serious car 
accident and we felt very 
lucky her guardian angel 
had been on high alert that 
day. I said she had an amaz-
ing guy, they had gotten 
married and recently made 
me a grandma. She com-
mented grandchildren were 
so much better than our ac-
tual children, and the best 
was yet to come!!

She asked about my hus-
band Ken who she and 
her husband really liked. 

I told her although he had 
been working at another 
company for the past year 
he was recently hired by 
the company my son was 
working at (another family 
owned business), and both 
he, my son and their boss 
were very excited about 
Ken joining their company 
and the potential we felt 
was there.  I told her it was 
nice to see him get excited 
about going to work again, 
something I haven’t seen in 
many years.

We talked a few minutes 
more as we caught up and 
I told her it was really nice 
hearing from her and to 
please give her husband 
my best. We hung up and 
I looked back at my desk 
piled with unfinished pa-
perwork, unchecked voice 
mail and unopened email.  
As I sat there I realized that 
although everything I had 
said to Mrs. Gold was true 
I really hadn’t thought of it 
that way. 

Continued from page 1 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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I hung up the phone,  
opened my laptop and Lo! 
and behold, an email from 
him arrived within minutes. 

In fact, there were several 
emails, and one report from 
another expert. I opened 
the report to see what this 
colleague had to say.   As I 
read the report, everything 
the other expert had written 
made sense. He noticed no 
cracks and said he sounded 
the floor and found no hol-
low tiles, and concluded 
that it was a sound instal-
lation. Well, this should be 
straight forward, I thought. 
I was keeping an open mind, 
but then again, this was all 
his conjecture and opinion. 
I would have to judge for 
myself, depending on what I 
found during my inspection.

The day of the inspection 
finally arrived. I woke up 
early since it was a four-
hour drive and I wanted to 
grab a hot breakfast and a 
cup of jo before the long 
drive. I showered, got 
dressed, and hopped into the 
ole Woody, heading to my 
favorite greasy spoon. And 
then the phone rang. Yup– 
you guessed – it was Sgt. 
Friday. He wanted to know 
if I could move the inspec-
tion up by an hour. Darn it, 
I thought. There goes my de-
cent breakfast. Sigh.

I told him, “Yes, I can be 
there,” as I pulled into a fast 
food place for a mediocre 

cup of coffee and a 99 
cent heart attack breakfast 
sandwich. As a consolation 
prize, I put in a cassette of 
Frank Sinatra and headed 
down the highway. At least 
the coffee was hot.

A few hours later I arrived 
at the home in question. To 
my surprise, I discovered 
it was a condo on the top 
floor of a high-rise. Great 
I thought, I’ll have to valet 
park my ole Woody and 
probably have to also teach 
the valet how to drive a stick 
shift. 

I pulled up and some 
young kid politely opens 
my door and welcomes me, 
and then – I kid you not – 
he notices that the Woody 
has a manual transmission. 
He got this look of panic on 
his face and then told me to 
just park it at the end of the 
drive. I had to laugh – kids 
today really don’t know 
the fun of driving a stick. 
Chuckling to myself, I 
parked the Woody, grabbed 
my inspection tools and 
headed for the condo.

I walked out of the eleva-
tor and into one of the most 
beautiful condos I have ever 
seen. The place was like a 
palace. There was even 
marble on the ceilings. I 
was greeted by three peo-
ple, the homeowners, and 
Joe Friday.  They took me 
all over the condo and were 
pointing out tiny flaws that 
I found were normal for 

natural stone, but then they 
got my attention: they said 
as they walked across the 
floor, several tiles seemed 
to be moving – shifting un-
derfoot. I asked if I could do 
a sounding test. So I took 
out my sounding device (a 
golf ball!) and proceeded 
to bounce it on the floor.   
I couldn’t find one hollow 
tile. This usually indicates 
that the tile is bonded well. 
But I wasn’t totally con-
vinced. This old stone man 
has years of experience, 
and I can tell you that what 
seems the most obvious an-
swer is not always the truth.  

I reached into my bag and 
pulled out a suction cup. I 
looked over at the owners 
and Joe and told them that I 
was going to attempt to pull 
some tiles up. They said go 
ahead.  

I placed the suction cup 
on one of the tiles, gave 
it a gentle pull, and guess 
what? It came up as easily 
as if it was placed on a bed 
of sand. My suspicions were 
correct– the tiles were not 
bonded.

So: the question you 
should now be asking is 
how come they don’t sound 
hollow? The answer is sim-
ple and I refer you back to 
my analogy of the bed of 
sand. You can have 100% 
coverage under the tile but 
0% bond. 

Omni Cubed Has the Right 
Installation Tools for Winter Weather

Facing inclement 
winter weather in 
your neck of the 

woods?  Make your job a 
whole lot easier by using 
tools designed to overcome 
some of the challenges that 
come about this time of 
year.  Omni Cubed’s all-ter-
rain Pro-Carts (available in 
two models: AT1 and AT2) 
will help you get those pre-
cious countertops across 
treacherous driveways and 
landscapes – even in the 
rain and snow.  The carts 
clamp to stone so you can 
pop wheelies over curbs 
and stairs, while maneuver-
ing your way around chal-
lenging jobsites with ease.

Can’t get there with a 
cart?  Beat the slippery 
stone blues with carry 
clamps that are specif-
ically designed to han-
dle wet stone: Omni 

Cubed’s Aqua-Jaw™ 
Carry Vise™.   These are 
the only all-weather carry 
clamp that won’t slip off 
wet stone.  Aqua-Jaws also 
happen to be the highest ca-
pacity clamps on the mar-
ket, capable of handling up 
to 800 lbs. per pair, and will 
even stay attached when 
going up stairs.

Don’t get stuck in a rut 
this season… Brave the 
treacherous winter weather 
with the right tools for the 
job – available now at www.
Braxton-Bragg.com . Learn 
more about these and other 
Omni Cubed products at 
www.omnicubed.com.       

The Stone Detective
Continued from page 1 

Please turn to page 12 

$10.45

Order Item  
1266

$6.95

Order Item  
17992

What do you do when you have an install scheduled in bad 
weather? You can’t afford to give up or go home. There’s no 
snow days with Omni Cubed!

Photos (2) courtesy of Top Installations, Inc

Shop www.braxton-bragg.com for Nelson Shims Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/6790/
http://www.slipperyrockgazette.net


slIppery rock GazeTTe January 2016  |  9  

He would spend half of 
the year with one fam-
ily and on the pretense of 
being off on long hunting 
and trapping trips, spend 
the other six months with 
his other family. 

Both wives were igno-
rant of the existence of the 
other and to keep the secret 
from the wagging tongues 
of traveling peddlers, he 
pronounced his name two 
different ways. One wife 
was Mrs. Louis Lowe, pro-
nounced as in the English 
version, “Lewis Lowe” 
as in “go.” The other wife 
was Mrs. Louis Lowe pro-
nounced like the French 
“Looey Lowe” as in “cow.”

The old man was able to 
keep up this charade until 
the day he dropped dead 
while imbibing at a tavern 
over in the new county seat 
at Burrville, then the two 
Lowe clans unfortunately 
learned of the other’s exis-
tence at a rather tense fu-
neral ceremony.

Burr County, and the 
county seat of Burrville, 
had the misfortune of 
being named in honor of 
Vice President Aaron Burr. 
Shortly afterward, Aaron 
was involved in that unfor-
tunate duel with Alexander 
Hamilton, a handsome war 
hero who many predicted 
would be the next President.

Not too long after that, 
Aaron Burr was arrested 
and tried for treason, ac-
cused of plotting to break 
off much of the newly ac-
quired Louisiana Purchase 
as an independent country 
with Aaron as president for 
life.

The founding fathers of 
Burr County met to discuss 
a change of name, but one of 
the more prominent families 
of the area was named Burr, 
and successfully blocked 
suggestions that Burrville 
be renamed “Hamilton.”

Over around McCracken’s 
Peak, however, the descen-
dants of Louis Lowe had 
other ideas and petitioned 
the State for permission to 
form a separate county.

Soon, a mass gathering of 
“Go” Lowes, “Cow” Lowes 
and a couple of McCrackens 
met at a tavern nestled at the 
foot of a rock prominence 
known as McCracken’s 
Nose, named for its resem-
blance to the notable honker 
on old Phineas McCracken.

It was not long before the 
Cow Lowes and Go Lowes 
were at each other’s throats, 
each side insisting that 
the county be named for 
its most prominent settler, 
Louis Lowe. The rub was in 
which pronunciation would 
be accepted, and tempers 

flared, guns and knives were 
drawn and the meek ran for 
cover.

Cleotis McCracken sug-
gested a compromise, that 
the new county be named in 
honor of his grandfather, but 
all Lowes from both sides 
rejected that idea, complain-
ing that Phineas already had 
two mountains named after 
him while most folks had 
never set eyes on the old 
hermit. 

Finally, Granny Alpha-
retta Lowe stood up, and 
being the 107-year-old 
mother of the late Louis 
and therefore the matriarch 
of both clans, scolded her 
descendants.

“My son was a lot of 
things, includin’ being fa-
ther or grandfather to ev-
eryone in this room, but 
I’m not sure that makes him 
deservin’ of having a county 
named after him.  Maybe 
ya’ll should just call this 
place Varmint County, since 
yore behavin’ like a pack of 
varmints!”

And so dear readers, 
Varmint County was born, 
to prevent a bloodletting be-
tween Go Lowes and Cow 
Lowes, and in the process 
kicking off a longstanding 
rivalry with neighboring 
Burr County.

Things settled down into 
a more or less peaceful 
routine for the next few 
decades, as other families 
began to move into Varmint 
County, but that’s a tale for 
another time. Next month 
we will look at how the 
Haigs and Hockmeyers 
landed in these here parts 
and the truth behind their 
century-old family feud.

Continued from Page 7

Varmint County

The infamous Burr-Hamilton duel precipitated a 
renaming crisis in the just-named Burrville, but was 

blocked by a prominent citizen –  an example of 
politics that is still par for the course, in these parts.

“Elections 
belong 
to the 

people. It’s their 
decision. If they 
decide to turn 
their back on 
the fire and burn 
their behinds, 
then they will 
just have to sit on 
their blisters.”

–Abrahan 
Lincoln

 Shop www.braxton-bragg.com for SKM Super Met-Al Grout Pens Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

How Does the Raptor Aqua Base Rail Saw 
Make All Other Rail Saws Obsolete?

Saw Base Features:
• As fast as a bridge saw
• Precision cut
• Fast set-up
• Portable

Unlike conventional rail saws, the Raptor glides on a film of 
water, all but eliminating the chance of scratching the stone. 
It slices through 3 cm stone like a hot knife through butter at 
a speed that approaches a bridge saw – no more step cutting 
required!

The Raptor cuts twice as fast as current rail saws, at a fraction 
of the cost. It can also make small tapered cuts, a feature which 
hasn’t been possible with other rail saws.

The Raptor uses a high quality 6 inch turbo blade (we 
recommend the Talon™ AX Turbo for this application) instead 
of an expensive specialty blade at 7 times the cost! Unlike 
bulky, heavy, first generations saws, this saw only requires 110 
Volt power so you can use it in any shop. No need to run 220 
Volt lines! Any straight edge will work with the Raptor–no 
need for an expensive, truck-ship only rail system.

The best news is that this saw will save you thousands compared 
to the best selling rail saw and it will out-perform it in every 
way - We Guarantee It!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

MADE IN THE USA

Includes 
FREE Shipping!

This is a

BraxTon-Bragg

ExclusivE!

You can only get it here

 Item # Description MSRP OUR Price
 14159 Raptor Portable Saw/ 5˝ Milwaukee Angle Grinder Kit $1,695.00 $1,295.00

Kit Includes:

• 6˝ Talon™ AX Turbo Diamond 
 Dry Granite Blade
• Milwaukee Angle Grinder
 with Lock-On Paddle Switch

• Raptor Saw Aqua-Base
• Yellow Jacket GFCI

MIA Education Set for TISE West

“Politics doesn’t 
make strange 
bedfellows, 
marriage does.”
Groucho Marx

The Marble Institute of 
America (MIA) will 
provide several edu-

cation sessions at TISE West 
(The International Surface 
Event- SURFACES| StonExpo/
Marmomacc  Amer i cas 
|TileExpo), which will take 
place Tuesday, January 19 
through Friday, January 22, 
2016 at Mandalay Bay Hotel 

& Convention Center in Las 
Vegas, Nevada.

Free education sessions will 
be held as follows.

Wednesday, January 20
9:45-11:15am: Women in 

Stone Discussion Panel
Topics of discussion will in-

clude ways that age, gender, 

and other factors impact dynam-
ics in a family business, differ-
ent management styles and how 
they are interpreted, and build-
ing relationships with custom-
ers, colleagues, and coworkers. 

9:45-11:15am: Benchmarking 
in the Stone Industry: Measuring 
the Metrics that Count

This session will define busi-
ness benchmarking and dis-
cuss what metrics should be 

measured to ensure a compa-
ny’s success. Resources for 
finding industry benchmarks so 
a company can measure its met-
rics against others will also be 
discussed.

1:45-3:15pm: Safety in the 
Stone Industry: Limiting Risk in 
Your Workplace

Put your company in a po-
sition to mitigate risk and in-
crease safety for employees. 

This session will discuss tools 
and resources employers can 
use to create safety plans, track 
success, and prepare for a pos-
sible voluntary or involuntary 
OSHA inspection. 

Thursday, January 21
9:45-11:15am: ASNI Dynamic 

Coefficient of Friction Test for 
Natural Stone Surfaces

Attend this session to learn 
how the issue of slip/fall lia-
bilities could be addressed by 
adopting the ANSI A137 DCOF 
test method. 

2:15-3:15pm: The Art of 
Specifying Natural Stone

Designed to give architects 
and designers an overview of 
specifying natural stone, this 
session will help attendees get 
the resources needed to ensure 
the chosen stone meets the stan-
dards and design intent set for 
the application. 

For a full list of MIA events 
scheduled for TISE West, and 
to register for the event, please 
visit www.tisewest.com. 

Membership in the MIA is 
worldwide and includes over 
1,700 natural stone producers, 
exporters/importers, distribu-
tors/wholesalers, fabricators, 
finishers, installers, and industry 
suppliers in 55 countries com-
mitted to the highest standards 
of workmanship and ethics. 
More information can be found 
on the association’s website: 
www.marble-institute.com.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Raptor Rail Saw

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Omni Cubed products

http://www.slipperyrockgazette.net
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The Stone Detective
Continued from Page 8

Continued from Page 6

You also need a trained ear to per-
form a sounding test. Underlayment, 
soundproof barriers, etc. can result in 
false/positive results. I looked at Joe 
Friday and the homeowners and told 
them the installation was certainly 
not up to industry standards and 
should be replaced. They could roll 
with a lawsuit on the evidence, if that 
is what they wanted. Just the facts...

The Stone Detective is a fic-
tional character created by Fred 
Hueston, written to be entertain-
ing and educational. He has writ-
ten over 33 books on stone and 
tile installations, fabrication and 
restoration and also serves as an 
expert for many legal cases across 
the world. You can send any email 
comments to him at fhueston@
stoneforensics.com.

Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

This KDrill core 
bit drilled 2,972 
holes. How many 
could you get?

• Works equally well on granite & quartz
• Faster cutting speed
• Exceptionally long life
• ½ gas thread
• Available in 1/4” to 3”

Advances in stone working machinery and CNC Tooling have improved 
drastically in recent years. KDrill Thin Wall Core Bits offer superior speed and 
life. Our customers have reported from 600 to 2,972 holes from one core bit.

Braxton-Bragg offers KDrill CNC Core Bits that will save you time and money. 
Simply put, these core bits last longer! They also offer faster cutting speeds 
on granite and quartz.

Call Daryl Sims at 877-493-0394 and tell 
him that you are ready to be wowed!

 Item # Description LOW Intro Price 
 19407 KDrill CNC Blind Hole Core Bit, 1/4” $43.95

 19408 KDrill CNC Blind Hole Core Bit, 5/16” $47.95

 19409 KDrill CNC Blind Hole Core Bit, 3/4” $51.95

 19410 KDrill CNC Blind Hole Core Bit, 1/2” $59.95

 19400 KDrill CNC Core Bit, 1”  $59.95

 19401 KDrill CNC Core Bit, 1-1/4” $64.95 

 19402 KDrill CNC Core Bit, 1-3/8” $74.95

 19403 KDrill CNC Core Bit, 1-1/2” $79.95 

 19404 KDrill CNC Core Bit, 2” $94.95

 19405 KDrill CNC Core Bit, 2-1/2” $119.95

 19406 KDrill CNC Core Bit, 3” $149.95

NEW!NEW!

Actual KDrill 
 Core Bit used by 
Stone Spectrum

KDrill Blind Hole Core Bits

Armed Albuquerque Couple 
Gets Upper Hand on Burglar

AN Albuquerque couple 
turned the tables on 

a burglar caught loading their 
belongings into his car.

Albuquerque police spokes-
man Tanner Tixier says officers 
were called about a possible 
burglary one Thursday.

What they found was a 
70-year-old man and his 
66-year-old wife both point-
ing guns at 26-year-old Aaron 
Lujan.

Tixier says the husband ob-
served Lujan putting a genera-
tor, power tools and other items 
of his into an SUV.

The man says he confronted 
Lujan but was ignored.

The husband then grabbed his 
shotgun while his wife took a 
handgun and both held Lujan 
at gunpoint until authorities ar-
rived. No one was injured.

Tixier says Lujan had just 
been released from jail earlier 
in the day.

Police did not say what 
charges Lujan will now face or 
if he has an attorney.

Just Not Getting It
An Albuquerque burglary sus-

pect who was held at gunpoint 
by two of his victims is back in 
jail after allegedly committing 

another robbery.
Police say 26-year-old Aaron 

Lujan was arrested on several 
charges including aggravated 
assault with a deadly weapon.

Police spokesman Fred Duran 
says this is Lujan’s third arrest 
in a week.

According to Duran, Lujan 
robbed an elderly woman and 
then offered to meet her to re-
turn her keys.

She called authorities who 
went to the meeting spot.

Lujan then led officers on a 
frantic foot chase through a golf 
course. He was found hiding 
in a tree and arrested without 
incident.

Police said Lujan had just 
been released from jail earlier 
that day.

We may not stand by the 
side of the road and cry “Buy 
stone,” but that same message 
will be shared as we produce a 
series of positive articles about 
natural stone to be published 
online and in several magazines 
for consumers, architects, and 
designers. 

Let this be a reminder for 
us to be diligent in promoting 
what we know: 
• Natural stone is a great build-
ing product
• Natural stone is both classic 
and contemporary
• Natural stone is versatile
• Natural stone is long-lasting

• Natural stone is easy to 
maintain

How to Get Involved:
• Visit www.usenaturalstone.
com and share the articles on 
your website, social media, 
and to any news outlets in your 
community
• Share ideas for future featured 
articles
• Contribute financially to sup-
port the campaign 

For more information on 
how you can get involved 
with MIA’s Natural Stone 
Promotional Campaign, please 
email networking@marble-insti-
tute.com. 

The Man Who Sold Stone

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for KDrill CNC Core Bits

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
http://www.braxton-bragg.com/
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Photographer’s 
Tripod Mistaken 
for a Gun, 
Causes 911 Call
and Armed 
Response

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

WARNING: The Original I-Brace is ONLY Available 
from Braxton-Bragg

IT was bound to happen. Success breeds knock-offs! Hard 
work and creative thought is needed to create a product—
not so much to make a look-alike copy. 

But—as we know, not all copies are as good as the original!

The Original I-Brace has been real-world tested in thousands of 
kitchens. The design was analyzed, refined, computer modeled,  
and tested by highly trained university engineers. It is made in 
America with American steel by a billion dollar company. The Orig-
inal I-Brace is protected with a three step anti-corrosion enameling 
process to prevent rust and possible staining of the granite. There 
are no sharp edges to catch on clothing or harm toddlers. 

The Original I-Brace is exclusively available at Braxton-Bragg. 

By the way, don’t assume that a knock-off is cheaper! At Brax-
ton-Bragg you always get the best for less!

Don’t risk your reputation on a copy! Get the Original I-Brace at 
Braxton-Bragg today. Gain peace of mind and the satisfaction of 
knowing that you won’t have a call back. 

You will be glad you did.

 Item # Description MSRP OUR Price 
 12458 The Original I-Brace Countertop Support, 13˝x 2-1/2˝, 3/16˝ Thick $16.95 $10.99

 12460 The Original I-Brace XL Countertop Support, 20˝ x 2-1/2˝, 3/16˝ Thick $22.95 $14.99

 12464 The Original Upper Brace Upper Bar Support, 10˝ x 2-1/2˝, 1/4˝ Thick $17.95 $11.99

 12465 The Original Upper Brace Upper Bar Support, 15˝ x 2-1/2˝, 1/4˝ Thick $22.95 $14.99

 12461 The Original L-Brace Upper Bar Support, 10˝ x 2-1/2˝, 1/4˝ Thick  $23.95 $15.99

 12462 The Original L-Brace Upper Bar Support, 15˝ x 2-1/2˝,  1/4˝ Thick $29.95 $19.99

  Typical breakfast bar islands use 2–4 braces per side.
  Centers should be spaced every 18-24˝.

The other suppliers are selling knock-offs!

Three I-Braces were used to support this 30˝ × 96˝ island install.

I recently purchased several 15-inch I-Braces to 
support the granite/overhang on my kitchen island. 
They worked absolutely perfect! I weigh 250lbs and 
was able to hang from them to demonstrate how   
strong they are  (although I don’t recommend any  
one doing that).  For $15.00 each, they were a steal. 
    Corbels are a thing of the past!
          – Thanks!   
        Stephen Waldeck  

Police were called to a central 
Pennsylvania office building 

after someone mistakenly thought 
a new photographer’s tripod was 
a gun.

LNP reports the incident 
happened about 11 a.m. one 
Wednesday morning at the Griest 
Building in Lancaster, PA.

Reportedly because of the tri-
pod, the caller thought a machine 
gun was carried into the building, 
so police conducted a floor-by-
floor search only to find a startled 
photographer and her tripod.

Employees at Industrial 
Resolution, a software firm in 
the building, took a photo of the 
responding officers and the pho-
tographer, who mugged for the 
camera. The company posted the 
image on its Facebook page.

Lancaster police Lt. Todd 
Umstead says the caller did the 
right thing and that police would 
“much rather respond to a call 
like this” and find nothing, than 
not get a call when someone re-
ally has a gun.

Be at war with 
your vices, at 

peace with your 
neighbors, and let 
every New Year find 
you a better man.
– Benjamin Franklin

Rogue Weather Device Prompts Bomb Squad Response

The National Weather 
Service says one of their 

instruments fell from the sky, 
prompting a Philadelphia bomb 
squad response. The device 
weighed about a pound and had 
been launched with a weather 
balloon about 165 miles away.

Mitchell Gaines, of the 
weather service in Mount Holly, 

New Jersey, says the instrument 
called a radiosonde took off 
Saturday from the agency’s office 
in Sterling, Virginia. High winds 
carried it to Philadelphia.

Radiosondes are sent up on 
high altitude balloons, taking 
and transmitting measurements 
to their home stations as they as-
cend. When the balloon reaches 
a certain altitude it pops, and the 

instrument floats to the ground 
on a built-in parachute. It has a 
postage-paid mailbag inside so 
finders can return it.

Philly.com reports the bomb 
squad responded when the ra-
diosonde fell from the sky in 
northeast Philadelphia and 
struck a vehicle.

Source: www.Philly.com

A government 
that robs 

Peter to pay Paul 
can always 
depend on the 
support of Paul.
–George Bernard Shaw

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the I-Brace

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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“What Sound Does Stone Pro’s Beaver Edge Chisel Make?”

If you thought “The Beaver” was just another pretty tool, then you are missing out on 
serious, cash-register-ringing, profit-producing opportunities with the best clients. 

Here’s why…
The best clients to have are not the ones trying to keep up with the Joneses 

– the best (and most profitable) are the Joneses.

Double bullnose with ChiseleD Center ChiseleD eDge

IN today’s highly competitive market, you can’t depend on 
price shoppers to grow your business. Those clients are 
great for cash flow but you’ll never get ahead. What you 

need are the clients who set the trends… the clients who are willing – 
even eager – to pay more to have something few others have.

A Secret About What the Joneses Want
Most fabricators don’t realize it but the customers who want the most 
unique products won’t come out and ask for it. They want you to pro-
pose it. You see, they want to know they’re working with a fabricator 
who “gets” them. They’ll test you to see if you can bring unique ideas 
to the table. If not, you’ll never hear from them again. You’ll think you 
were priced too high. The truth is,  for them it’s not about price – it’s 
about having something no one else on their street has.

Better Tools Create Better Products
So, how do you make sure you don’t under quote the Joneses? In every 
presentation, offer a “Cadillac” level choice. The best, most unique 
stone with one-of-a-kind edges you can only get from The Beaver. 
The Beaver – along with your craftsmanship and imagination – will 
allow you to create one of a kind products. Everything from kitchen 
counters to steps, to pool edges, to fireplace mantles and hearths, to 

showers to desks and more. And these are the projects the best cus-
tomers with the most money to spend, love! 

The Beaver is a Better Tool
The Beaver Pneumatic Rock Chisel works on all types of stone, in-
cluding granite, marble, and limestone.  The Beaver eliminates human 
error and gives you a consistently even, yet random chiseled-look edge. 
The Beaver gnaws away stone so quickly that you can edge an entire 
island in about an hour! Increase the production capability of your 
shop, and don’t lose out on chisel-edge top bids again!

Get It For Less 
For the first time ever, we are now able to offer The Beaver for ONLY 
$1,875! Upgrade just one small project – or part of a project like a bar 
– and you’ll cover your cost for this profit-producing tool. 

Get It Today 
For more info on The Beaver and how it can help you increase profits 
in your fabrication business, call 1-800-575-4401 today. Or, go on-
line and order your own Beaver today by visiting www.braxton-bragg.
com/beaver.

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

MADE IN THE USA

“Cha-Ching!”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Beaver Edge Chisel Machine

http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Backorders 
Leaving You

Less Than 
Satisfied?

And you’ll know UP FRONT if an item is not in 
stock for any reason. If you’re sick and tired of 
backorder hassles, call 800-575-4401 or visit:

www.Braxton-Bragg.com

Not If We Can Help It…
(And We Can!)

We Deliver 99.27% of Our Customers’ Orders
in 2 Days or Less.

MIA Welcomes Three 
New Board Members

The Marble Institute 
of America (MIA) 
is pleased to an-

nounce that three individ-
uals have been elected to 
the thirteen-person Board 
of Directors. These indi-
viduals were chosen by 
the MIA membership in 
mid-November. 

Buddy Ontra, owner of 
Ontra Stone Concepts, a 
family-owned fabrication/
installation company lo-
cated in Bridgeport, CT, 
will represent Zone 1 
(Northeast: Connecticut, 
Maine, Massachusetts, 
New Hampshire, New 
York, Rhode Island, and 
Vermont). Ontra currently 
serves on the steering com-
mittee for MIA’s NY Metro 
Chapter and has been a fre-
quent speaker at StonExpo 
and Coverings. He has 
also contributed articles to 
Stone World magazine and 

is active in his local chap-
ter of the National Home 
Builders Association. Ontra 
replaces David Castellucci, 
Kenneth Castellucci & 
Associates, who will re-
main on the board as 2016 
board president.

Bruce Knaphus, president 
of KEPCO+, Inc. (Knaphus 
Exterior Panel Company), 
an installation company 
located in Salt Lake City, 
UT, will represent Zone 6 
(Rocky Mountain: Arizona, 
Colorado, Idaho, Montana, 
New Mexico, Utah, and 
Wyoming). KEPCO+ has 
been the recipient of sev-
eral MIA Pinnacle awards, 
as well as awards for ad-
vertising and office design.  
Knaphus replaces Tony 
Malisani, Malisani Inc., 
2014 board president.

Mike Picco, president 
of stone consulting com-
pany PICCO Engineering 
in Toronto, Ontario, will 
represent Zone 8 (Canada). 
Picco is co-chair of MIA’s 

Toronto chapter and 
is a regular speaker at 
Marmomacc, Coverings, 
and other industry events. 
His contributions also 
include regular updates 
of MIA’s Dimension 
Stone Design Manual 
and sponsorship at the 
MIA Award’s Luncheon 
since 2011. Picco replaces 
Patrick Perus, Polycor, 
who served as a board 
member for five years.

Buddy Ontra, owner of 
Ontra Stone Concepts

Bruce Knaphus, presi-
dent of KEPCO+, Inc.

Mike Picco, president of 
Picco Engineering

2015 MIA President 
Dan Rea (Coldspring) ex-
pressed his gratitude to 
the two outgoing board 
members, saying: “MIA 
appreciates the work done 
by both Tony and Patrick 
during their time on the 
MIA Board of Directors. 
With their help, we have 
made great strides as an as-
sociation. We welcome the 
three new board members 
and look forward to what 
the future will bring.” 

For more information 
about the MIA Board of 
Directors, please visit 
www.marble-institute.com/
about/board-of-directors. 

Shop www.braxton-bragg.com for Stone & Tile industry products Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/
http://www.slipperyrockgazette.net
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Rocky Mountain Stone’s Counters 
for a Cause Project Helps Homeless 
Children Through Local Program

This past November, 
Rocky Mountain Stone 
donated three percent 

from their Counters for a Cause 
sale to The Rock at Noonday’s 
Alex Fund during a special event 
held  at Rocky Mountain Stone. 
Named for Alex Michael Layer 
(November 30, 1998 – February 

2, 2004), The Alex Fund at 
The Rock was established to 
support Albuquerque’s home-
less and near homeless children. 

RMS’s Counters for a Cause 
project has been involved in 
a national giving program for 
the last 5 years. “This year we 

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Patent Pending

#1 Seller! 

Most Popular

Sink Support

You’ve Got To See This Video!

See the animated video!
http://www.braxton-bragg.
com/HerculesSinkHarness

Why Pay More to Install a Sink
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete 
your install project in minutes, with no 
return trip needed? 

The Hercules® Universal Sink Harness from 
Braxton-Bragg is another great innovation that can 
save installers time and money.

At Last, a Simple,  Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks.  Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules®  Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well, support the sink under the heaviest of loads.  

You Can Even Try One for FREE!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Call Braxton-Bragg and we’ll send 
you a Hercules® Universal Sink Harness FREE 
to try! Visit www.braxton-bragg.com for the 
complete Universal Sink Harness video.

 Item # Description MSRP OUR Price 
 17310 Hercules® Universal Sink Harness Kit    $9.95 $4.95

Call for a

FREE
Sample!

MADE IN THE USA

decided to go local and our com-
pany chose to support children 
in the Albuquerque area. Our 
entire staff was dedicated to the 
effort,” said Scott Lardner, RMS 
President.

Last year, The Rock served 
over 108,000 meals while also 
providing other basic services. 
Partnerships with community or-
ganizations allow those in need to 
access many additional services 
on-site. 

“Hurting children and families 
can sometimes be forgotten. The 
Alex Fund was established to 
help homeless and near home-
less children. We are grateful 
for Rocky Mountain Stone and 
their commitment to impact-
ing children in a positive way,” 
commented Danny Whatley, 
Executive Director, The Rock at 
Noonday. 

Rocky Mountain Stone was 
started in 1963 as a supplier of 
natural building and landscaping 
stone for the Albuquerque area.  
Since then, they have expanded 
into every aspect of the natural 
stone industry and are industry 
leaders within the marble & gran-
ite countertop trade.

Carjacking Carpool

Police say two car thieves 
made an unexpected but 

humane stop after stealing a 
vehicle one Wednesday morn-
ing: They dropped an 8-year-
old boy off at school after they 
discovered the terrified child in 
the backseat.

Norfolk police spokesman 
Daniel Hudson says the boy 
was sitting in his mother’s car 
in her employer’s parking lot 
when the men got inside. The 
keys were in the ignition.

Hudson says the boy told 
police that the men asked him 
which school he attended and 
then took him there.

The mother called police 
after she returned to the park-
ing lot and found that the car 
and her son were missing.

Police say they found the 
boy unharmed at school, and 
the car was abandoned about 3 
miles away.

No arrests have been made 
in the continuing investigation.

Please turn to  Page 19

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness
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The Donkey and Elephant Political Symbol 
Thing – Where Did THAT Come From?

The answer lies in 
the history of politi-

cal cartooning. As for the 
Donkey–  Presidential candi-
date Andrew Jackson was the 
first Democrat ever to be as-
sociated with the donkey sym-
bol. His opponents during the 
election of 1828 tried to label 
him a “jackass” for his pop-
ulist beliefs and slogan, “Let 
the people rule.” Jackson was 
entertained by the notion and 
ended up using it to his advan-
tage on his campaign posters.

But cartoonist Thomas Nast 
is credited with making the 

donkey the recognized sym-
bol of the Democratic Party. 
It first appeared in a cartoon 
in Harper’s Weekly in 1870, 
and was supposed to represent 
an anti-Civil War faction. But 
the public was immediately 
taken by it and by 1880 it had 
already become the unofficial 
symbol of the party.

The Elephant— Political 
cartoonist Thomas Nast 
was also responsible for the 
Republican Party elephant. 
In a cartoon that appeared in 
Harper’s Weekly in 1874, 
Nast drew a donkey clothed 
in lion’s skin, scaring away 

Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP OUR Price 

 9375 Makita®  5˝ Grinder, 9565CV $282.95   $145.95 

Why spend $36.00 MORE

Braxton-Bragg sells for less!

Screen Capture
12-15-2015

GranQu
artz 

Website

at ?

NEW year 

– NEW LOW 

price!

all the animals at the zoo. 
One of those animals, the 
elephant, was labeled “The 
Republican Vote.” That’s 
all it took for the elephant to 
become associated with the 
Republican Party.

See the official sites of 
the Republican National 
Committee www.gop.com 
and the Democratic National 
Committee www.democrat-
icnationalcommittee.org .

Right:  The first 

appearance 

 of the Democrat 

Donkey in 

Harper’s Weekly, 

Nov. 7, 1874.  

Caption: Stranger 

Things Have 

 Happened

Fort Nonsense: The Early History of Joliet, IL

Fort Nonsense was 
hastily constructed 

upon a scenic but dif-
ficult-to-ascend round 
knob as an Indian de-
fense fort. It was built 
by pioneers and several 
armed men, part of a 
regiment which was sent 
to the relief of the set-
tlers of Danville, Illinois, 
during the Black Hawk 
War of 1832. 

The site is described 
by an early history of 
the area: “The bluff at 
the right was broken 
and abrupt, with a sil-
very cascade during 
some seasons of the 
year, with a cedar lined 
dell, formed a pictur-
esque background. The 
fort was of the stockade 
order, with a blockhouse 
at the northeast corner, 
projecting beyond the 
stockade, with portholes 
for downward, as well as 
‘straight out’ shooting. ”

Fort Nonsense was 

located just above mod-
ern-day Bluff Street on 
the west side of the Des 
Plaines River, near the 
current site of St. Peter’s 
Lutheran Church and 
School (310 N. Broadway 
Street, Joliet).

Its site on a Limestone 
bluff was strategically 
ideal, except for the solid 
limestone beneath a thin 
layer of soil… the same 
limestone formation so 
prized by the engineers of 
the Illinois (Joliet) State 
Penitentiary as being 
“solid rock and thereby 

escape-proof by digging.”
The fort was labeled 

“Fort Nonsense” be-
cause it was constructed 
without provision for eas-
ily obtaining basic neces-
sities such as food, fuel, 
and fresh water.

It was torn down soon 
after it was built, but 
ironically, the blockhouse 
of Fort Nonsense was 
used as one of Joliet’s first 
schoolhouses, during the 
summer of 1834, where 
young scholars studied 
under the tutelage of 
Miss Persis Cleveland.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Makita 9565 Grinder
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As Close as You Can Get to Level Floors 
and Straight Walls… Just 3 Easy Steps!

A ccurate tile setting requires perfect tile 
leveling to prevent lippage. Uneven 
floor conditions–a commonly encoun-

tered problem–makes it difficult to properly set 
ungauged and thin tiles or even larger format tiles.

Problem…
As a result, tiles that seem perfectly leveled during 

installation, often show a variance in height after 
the thin set or adhesive cures.

Solution…
Now, thanks to the new Raimondi Leveling 

Spacers, the installation process is faster, and they 
eliminate or reduce grinding needed to remove 
lippage.

An added benefit is that the low-cost Raimondi 
system provides a HUGE savings over the other 
leading brand of lippage reduction systems.

3 Easy Steps…
Both the setting and removal of the leveling 

spacers are quick and easy.

Step One:
Set the Support
• Spread the adhesives, insert  
 support underneath and along  
 four sides.
• According to tile size, set one or  
 more supports on all tile sides.
• Set the tile, tap in with a rubber mallet.

Step Two:
Insert the Wedges
• Insert wedge in support slot carefully, not passing  
 breaking point.

• Use the special traction-adjustment pliers to set  
 the wedge.

Step Three:
Remove the Support
• When adhesive sets, separate protruding part of  
 support from base.
• Use traction-adjustable pliers, rubber mallet, or  
 feet to remove support.
• Snaps parallel to the joint.

FREE SAMPLE
We’re so sure you’ll love the new Raimondi Tile 

Leveling System that we’d like to send you a free 
sample kit. 

We’ve also prepared a special starter kit just for 
you that gives you everything you need to make 
your first project a breeze. To order your starter 
kit or to claim your free sample, call 1-800-575-
4401 today. 

AS SEEN ON

HGTV

“We love the Raimondi Leveling System! We use it for floors, for walls; it really complements our Granite 
Transformations system. No lippage on our seams, no lippage in our mosaics. It saves us a lot of time. We tried 
other systems but we love this one.” 
Craig Walters, 
Granite Transformations

http://www.
braxton-bragg.com/
RaimondiTileLevel

Scan or click 
this QR Code 
to See a Video 

Demo 

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Raimondi Large Format Free Cut 
Tile Guides

With the increased popularity and use of 
large format tiles during home remodels comes 
increased risk to businesses. Breaking one or 
more of the expensive tiles due to outdated cut-
ting tools can break your bottom line, too.

That’s where Raimondi comes in — invent-
ing the right tools to easily cut big tiles in one 
pass.

Raimondi Large Format Tile  
Free Mover

Designed for moving big tiles around the shop 
and homes doing a remodel or new construction, 
the Raimondi Large Format Tile Free Mover 
helps protect the significant investment that 
a business has made in materials. Workers can 
freely move large format tiles and take the slabs 
out of the crates with ease and safety. Slabs are 
held in a vertical position for applying adhesive 
on the back.

LIPPAGE

Other Great Tools from 
Raimondi

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Raimondi Tile Installation products

http://www.braxton-bragg.com/RaimondiTileLevel
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9125,10347/


slIppery rock GazeTTe January 2016  |  19  

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Are You Paying More than 
40¢ per Sink Cutout?

 Item # Description MSRP OUR Price 

 16017  Scorpion™ CNC Granite Finger Bit, 20mm x 40mm,  $183.95  $119.95
  1/2 Gas Thread, Orange, Twin Seg., 5,500-5,800 RPM

 16018 Scorpion™ CNC Granite Finger Bit, 20mm x 40mm,  $183.95  $119.95
  1/2 Gas Thread, Orange, 5 seg., 5,500-5,800 RPM

Scorpion™ CNC Finger Bits
Soft Bond for Hard Stone

The Scorpion™ Soft Bond Finger Bit is ideal for hard 
stones like granite. Hard stone requires the finger bit 
bond to be softer, so that the diamonds are exposed 
sooner to cut the stone. Softer stones are milled best 
with a finger bit that has a harder bond matrix, so that 
the diamonds are not exposed as fast.

*Average sink is 4 linear feet

™

Consider the Scorpion CNC 
Finger Bits...

Looking For The Right Finger 
Bit to Tackle The Right Stone?

With the Scorpion CNC Granite Finger Bit, this customer is 
averaging 1100 feet per bit, which works out to about 40¢ per 
sink. With his previous bit, he was only averaging 500 linear feet.

“After running it extensively we took it off 
and it still had life after cutting 1,068 feet. 
We realized it had given us over double the 

linear feet of work from any fingerbit.”
Josh, Stone Spectrum LLC

The Rock at Noonday is an 
Albuquerque service that pro-

vides food for the homeless and 
hungry, five days a week. Rocky 

Mountain Stone has raised funds 
for this and other national 

 charities for the past 5 years.

MIA – BSI 
Joint Venture 
Approved

Operating since 1982, The Rock 
at Noonday serves the homeless 
and hungry in the Albuquerque 
community. The Rock is open 
Tuesday – Friday from 8:00 am 
to 4:00 pm, and on Sundays from 
11:30 am – 1:30 pm.  

To learn more about how 
you or your business can sup-
port The Rock at Noonday, 
contac t  Karen  Pol ich , 
Development Director, email 
development@therockabq.com.

For more information, visit the 
websites: www.therockabq.org 
and www.rmstone.com.

Rocky Mountain Stone’s Counters 
for a Cause Project

Continued from  Page 16

“IT   is going to be 

interesting to watch 

presidential elections in 

around 2040, when voters can 

dig up candidates’ teenage 

angst pics and posts from old 

social media and discussion  

forum archives. 

––Mikko Hypponen

Please turn to  Page 20

The memberships of 
the Marble Institute of 
America (MIA) and the 

Building Stone Institute (BSI) 
have voted to enter into a 2-year 
joint venture. Effective January 
1, 2016, the combined organi-
zation, MIA+BSI, the Natural 
Stone Institute, will operate as 
a consolidated organization. 
Each organization will also 
maintain its individual iden-
tity during the 2-year period.

2015 BSI President Rob Barnes 
(Dee Brown, Inc.) remarked: 
“This joint venture, with its com-
bined equity, will provide addi-
tional value to the industry and 
its members. MIA+BSI will en-
sure our continued relevance as 
we work together to become the 
world’s premier natural stone as-
sociation.” 2015 MIA President 
Dan Rea (Coldspring) agrees: 
“I believe this is tremendously 
important for the stone industry. 
The time is right for likeminded 
people across the industry to join 
efforts to defend and grow the use 
of natural stone.” 

In 2016, MIA+BSI will focus on 
five key initiatives, in addition to 
the myriad of ongoing programs 
underway for each organization.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Finger Bits
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State of the Union Exercises

This time of year, I always enjoy 
watching presidents give their 
State of the Union speeches. 

Not because of the history that’s 
being made, of course. Not because of 
the championship oratory, either. Nor 
the hard-hitting social, economic, and 
diplomatic issues that are raised. Or 
the heart-warming patriotism woven 
throughout. 

No, no, a thousand times no! You 
hear one State of the Union speech, 
you’ve heard ’em all. The only 
thing any president, Republican or 
Democrat, really needs to say is: 
“Despite the mess Congress and I 
have gotten this country into, it is still 
alive and kicking. I expect this trend 
to continue. Thank you and good 
night.” 

Instead, Hizzoner drones on in-
cessantly about the unprecedented 
accomplishments of his administra-
tion and the boundless prosperity this 
country could achieve if only those 
lousy (take your pick: Democrats, 
Republicans) would cooperate. Big 
deal. 

The real show takes place out in the 

Clinton or a Barack Obama is at the 
podium, the Republicans are similarly 
stricken mute. Never fails. 

Nonetheless, I will say this for 
the political bodies at a State of the 
Union speech: They’ve got to be in 
tremendous physical condition. All 
that hand-pounding and leaping-to-
feet surely grows burdensome after a 
while. 

After President Clinton’s address 
in 1996, commentators for ABC 
News said that during the 61-min-
ute stem-winder, he was interrupted 
by applause 56 times and treated to 
27 standing ovations. Even for vet-
erans of the baby-kissing and chick-
en-dinner circuits, this is a strenuous 

 Sam Venable  
Department of Irony

audience. Watching members of the 
House and Senate jump through their 
obligatory hoops as the dog-and-pony 
show unfolds is more entertaining 
than a Three Stooges film festival. 

Invariably, the applause and stand-
ing ovations fall strictly along party 
lines. When a Richard Nixon, a Ronald 
Reagan or a George Bush (I or II) re-
ports on the status of the nation, the 
Democrats scowl, sit on their hands, 
and make snide comments to their col-
leagues. When a Jimmy Carter, a Bill 

workout. Perhaps they warmed up 
before the event with squats, leg 
stretches, and finger extensions. As 
any fitness expert will tell you, lim-
ber muscles don’t cramp as readily as 
ones that are coiled like box springs. 

And who knows? Maybe this is 
a new career option for members of 
Congress when frustrated voters fi-
nally induct them into the Royal Order 
of the Boot. It would be a natural for 
the Home Shopping Network: “Get 
your copy of ex-Senator Bilgewater’s 
new aerobic workout on DVD today! 
It worked for him! It’ll work for you! 
Just a few minutes a day, and you can 
stay in shape without leaving the com-
forts of your office!” 

One word of marketing caution, 
though: Politicians travel in different 
fiscal circles than the rest of us mere 
mortals. We think $14.95 for a DVD 
is pricey; they think $149,500 is a bar-
gain. So unless they pare their “spe-
cial introductory price” expectations 
accordingly, there might not be many 
takers. 

Sam Venable is an author, stand-up 
comedian, and humor columnist for 
The Knoxville (TN) News Sentinel. 
He may be reached at sam.venable@
outlook.com.

Why pay $66.25 for Ager at GranQuartz? 

Save $20 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 
Now Match the Edge to the 
 Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich color 
in stone. Use it to get that wet-effect look for indoor and out-
door applications. Apply it on polished, flamed, rough or 
sanded surfaces. Works well to disguise small scratches on 
surfaces. It seals surfaces against oil and water.

 Item #  Description MSRP OUR Price 
 46407 Stone Shield™ Color Enhancer & Sealer, 1 Quart $61.95 $49.95

• Enhances the natural look of granite, marble and travertines

• UV stable - Does not change color when exposed to the sun

• Offers a wet look indoors and outdoors

• Works as a stone color enhancer and a high quality sealer

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Maybe this is a 
new career 

 option for members 
of Congress when 
frustrated voters induct 
them into the Royal 
Order of the Boot.

MIA-BSI Joint 
Venture Approved

Continued from  Page 19

• Introduction of Dimension Stone 
Design Manual, Version 8, which 
includes additions pertaining to res-
toration and maintenances. Technical 
committees will be formed to expand 
references to thin stone and flagstone 
paving in the manual. 
• Addition of safety programs for 
quarriers (joining the extensive 
array of current offerings available 
for fabricators, installers, and stone 
distributors). 
• Launch of a Natural Stone 
Promotional Campaign.
• Development of industry advocacy 
groups.
• An expanded legislative outreach 
program.

The Board of Directors and staffs 
of both organizations are reviewing 
and combining operations and are ex-
cited to begin putting plans into ac-
tion immediately. More information 
regarding the MIA+BSI joint venture 
will be available soon. The first joint 
presence will occur at TISE West in 
January, 2016.  

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Enhance and Sealer
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 Item  # Description MSRP OUR Price
17867 Viper® 3-Step Granite Dry Polishing Pad, 4˝, Step 1 $38.95  $25.95

17868 Viper® 3-Step Granite Dry Polishing Pad, 4˝, Step 2 $38.95  $25.95

17869 Viper® 3-Step Granite Dry Polishing Pad, 4˝, Step 3 $38.95  $25.95

 Are we cRaZy?!
Our competitors thought we were crazy when we started selling fewer 
polishing pads to our customers. Not only did these pads cost less per set 
($49.10 less per set), reports from the field told us they lasted longer too. 

However, it wasn’t long before the competition tried to copy what our 
“mad scientist” spent nearly two decades perfecting: a 3-part, proprietary 
technology. A technology we’ve trademarked as TrifectaMate™ Technology. A 
technology that allows any fabricator to polish stone faster – with fewer steps. 
This saves labor and supply costs.

And while we’re not going to give away the secrets behind this new technology, 
I can give you a little insight on how all this money saving is possible.

How it’s possible – Part One…
The first thing that makes TrifectaMate™ Technology so remarkable is the fact 
that our scientists formulated a unique way to hold more diamonds in each 
pad. And more diamonds means the pads can do more work. Our technology 
goes way beyond the “White” resins others claim is the answer. 

How it’s possible – Part Two…
The second part of our TrifectaMate™ Technology is that we’ve discovered 
how to hold the diamonds longer as you use the pad. Most polishing pads lose 

their diamonds too quickly – before the diamond is used up. This results in shorter 
life. It can also mean loose diamonds from the larger grit pad left behind to scratch 
the surface in the next round of polishing. We’ve solved these problems. 

How it’s possible – Part Three…
Finally, the diamond selection process. Many manufacturers have the same quality 
of diamonds. What they may or may not have is the quality control to choose the 
right size and type of diamonds to create the perfect set of polishing pads. We have 
the technology.

The Result – The Viper® 3-Step Dry Pad
with TrifectaMate™

Thanks to TrifectaMate™ Technology, the Viper® 3-Step Dry Polishing Pad saves 
fabricators $49 when they order a set of pads – compared to comparable 8-Step 
pads. And because there are fewer steps, each job is completed in 62.5% less time 
than with comparable 8-Step pads. 

Add in the fact that TrifectaMate™ Technology allows each pad to work harder for 
longer and the savings really begin to pile up. Best of all you don’t sacrifice quality. 

In fact, many fabricators who’ve already made the switch tell us the finished 
product may be even better. 

Best Uses for TrifectaMate™ Technology?
Because this proprietary technology saves so much time and works DRY, we 
believe you’ll find it ideal for job site installations. Still, once you get your hands on 
a set, you’ll probably want to use it everywhere.

30-Day Risk-Free Trial…
Order a set of the Viper® 3-Step Pads today and we’ll back them with our 
no-hassle, 30-Day satisfaction Guarantee which says: “If you don’t love the way 
these pads perform, we’ll buy them back from you.” Not sure what could be more 
fair than that. 
Call 1-800-575-4401 to start your risk-free trial or place your order online at:  

www.Braxton-Bragg.com/Viper3StepDry

“The Viper 3-Step Pads are the 
best I’ve used... Saves us 60% of 
polishing time and lasts twice as 

long as the previous pads.” 
– Tim Zeng, 

Granite Installation Specialists

“Mad Scientist” devotes more than two 
decades of research and development to 

create a better polishing pad.
His greatest creation – TrifectaMate™ Technology – is 
changing the way fabricators polish stone.

And with good reason – it saves 62.5% of labor costs and 
at least $49 on supply costs. 
Here’s how…

MUST-SEE 

viDEo
ON OUR WEBSITE!

Steve Bussell testing 
Viper ® 3-Step Dry Pads 
on Black Absolute granite

Shop www.braxton-bragg.com for Viper 3-Step pads Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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hours to see them, which I try to 
do every month.

My son – who at times we se-
riously wondered if would even 
get to graduate high school –
earned his Eagle Scout, gradu-
ated high school, and went on 
to graduate college, (with a lot 
of kicking in the pants by his 
mother)! He has a good job with 
people who really like him and 
see his potential. He is marrying 
his high school sweetheart, who 
I love like a second daughter, 
and he has grown into an amaz-
ing man. He is still mine until he 
and his fiancé move in together 
next summer! And although we 
don’t see each other a lot – since 
I usually don’t get home until 

It’s All About Perspective

Saying it out loud somehow 
made it feel different, and made 
me take a quick stock of things.

We had been lucky enough 
(unlike many other businesses) 
to make it through the previous 
tough years. We had always 
stayed small so we didn’t have 
to lay people off. Although our 
guys always grumble about how 
much money they make and 
why there aren’t more raises, we 
had been able to keep guys em-
ployed and help them pay their 
bills. Even if our own personal 
bills were paid late our guys and 
vendors never were.

Despite doing countless 
shower and tub surrounds, 
kitchen countertops and vanity 
tops for customers, our house 
hasn’t had anything done to it 
since we started Monarch. We 
still have cultured marble vanity 
tops and only a couple years ago 
removed the disgusting avocado 
green tile kitchen counters, but 
weren’t able to put stone in our 
place, despite being in our house 
20+ years. But we have a house 
and a roof over our heads and 
food in the refrigerator which is 
more than many can say after the 
mortgage meltdown.

Seeing my daughter married 
and my beautiful grandson re-
mind me how very lucky we are 
and despite the permanent nerve 
damage she sustained, she is 
here and the happiest I have ever 
seen her. Our lives could have 
been dramatically altered that 
day. Although she does not live 
locally, I can still drive the 5 ½ 

late – I cherish having him there.
Although my parents are gone, 

my children have grown up with 
wonderful grandparents. They 
are getting up there in years 
but this Christmas my in-laws 
spent their Christmas Eve and 
Christmas day with their first 
great grandchild. 

Like many other families there 
are some medical issues we are 
dealing with, but nothing life 
threatening.

Monarch may have swallowed 
my life and I may not get to 
spend time with my girlfriends 
like we used to, but I know in a 
pinch I could pick up the phone 
and anyone of them would be 
there for me, no questions asked. 

As I sat at my desk I realized 
that if I stopped time at this ab-
solute and precise moment and 
took Monarch out of the picture, 
my life is good. There may never 
be a day that everything lines up 
perfectly, but the phrase “it’s 
the journey not the destination” 
popped into my head. 

We all get caught up in the ev-
eryday “stuff” that feels at times 
like it wants to overwhelm us.  
To some. that “stuff” may be 
mental, for others, physical.  My 
wish for myself and everyone 
this new year is to remember that 
the important stuff we care about 
is here and with us right now. It’s 
family, it’s friends and it’s mak-
ing memories. I may not have the 
“perfect” life, but right now, life 
is perfect.

The Marble Institute of 
America (MIA) and 
Stone World magazine 

are thrilled to announce the 
2016 Stone Industry Education 
Series. The program will bring 
Stone Summits to ten cities and 
will feature three distinct edu-
cational topics: Stone Shop 
Administration, Stone Shop 
Management, and Marketing 
Success for Fabricators. Each 
event will also feature the popular 
Fabricator Forum, newly rede-
signed to encourage more inter-
action and active participation. 

According to MIA Education 
Manager, Aaron Dahnke, the 
Stone Industry Education Series 
saw a 20% increase in attendance 

MIA & Stone World Announce 2016 
Stone Industry Education Series

in 2015, averaging 42 fabricators 
from 26 companies representing 5 
states, at each event. Dahnke re-
marked: “MIA is excited to con-
tinue our partnership with Stone 
World and provide fabricator edu-
cation across the US and Canada. 
Our goal is to ensure fabricators 
have an outlet to discuss best 
practices and learn the best way 
to manage their business.”

Each Stone Summit will be 
facilitated by an experienced 
industry leader. Current fa-
cilitators include GK Naquin 
(Stone Interiors), Tony Malisani 
(Malisani, Inc.), Marty Gould 
(Focalize Consulting), and Eric 
Tryon (Premier Surfaces). 

Continued from page 7

You are much less likely to 
get traffic or leads from just  
broad keywords.

Long tail keywords are a bit 
longer but much more specific– 
i.e.: granite countertops, White 
Carrara marble countertops, 
granite vanity tops or a specific 
company name (like Artistic 
Stone Design). These keywords 
are much more specific and 
will probably land a better re-
sult for the searcher. Since they 
are more specific to your busi-
ness or industry they are much 
easier for the search engine to 
rank, and you stand a much 
better chance of getting actual 
qualified leads or business from 
them. 

The “key,” so to speak, to 
keywords is not to be too broad 
but not to be overly specific. If 
you are too general you might 
not hit your desired audience. 
I’m sure this has happened to all 
of us. You Google something 
like tennis shoes and you get 
all the local shoe stores in town 
and right in the middle, out of 
nowhere there is a jewelry store. 
The jewelry store has no rele-
vance to your search but there it 
is. What has probably happened 
is somewhere on their site they 
are discussing a charm or spe-
cialty piece that they describe as 
looking like a tennis shoe. 

But if you are too specific you 

could possibly miss out on the 
searchers that are being more 
general.  If your keyword is 
White Carrara honed marble 
you may miss the searchers 
looking for White Carrara pol-
ished marble. It’s a fine line.

Since keywords are the foun-
dation to your website and help 
visitors to your site understand 
what you do, every page of 
your site should tie back to one 
of your keywords. Searchers 
often skim pages until they hit 
the keyword they used to search 
with. If the page isn’t relevant 
or doesn’t exhibit that keyword, 
they just keep going. 

There are several ways to 
determine your most relevant 
keywords to your business or 
industry. The best and easiest 
way is to just trust your web 
designer. It’s their job to know 
and they have the tools and 
knowledge to help you. This is 
just another reason to use a pro-
fessional web designer or SEO 
expert. Your website and the 
potential customers it brings is 
a big investment. It is a lot of 
times your potential customer’s 
first impression of you. Why 
leave it to an amateur?

Google has a neat program 
called keyword planner. It is 
part of their adwords program, 
which is an advertising program 
run and sponsored by Google, 
but it will help you figure out 
your keywords. 

Keywords
Continued from page 6

Please turn to  Page 24

Photo © Piotr Krzeslak  www.123royaltyfree.com

“At election time, I’ll base my vote on modern issues 
that really matter – which candidate has the 

coolest YouTube video and the most 
friends on their Facebook page.

Please turn to  Page 34

© Randy Glasbergen
glasbergen.com
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We’re making room for the NEW Viper® In-Line Polishing System
and our existing 6-Step Edge Polishing System is moving to Close Outs!

…In With The New!
Out With The Old

This polishing system utilizes the newest tool making technology and 
works with any automated straight edge-shaping, wet  polishing, multi-head 
machine. It comes equipped with the popular snail lock adapter for easy 
attachment. The flat edge polishing disks optimize the productivity cycle by 
achieving ready-to-install countertops with a single pass.

The Viper® TrifectaMate™ Vertical Flat Edge Polishing System only re-
quires 6 steps to achieve the same or better polish than similar products. It is 
available in 4˝, 5˝ and 6˝ and is designed for Park Industries, Breton, CMPI, 
Montresor, Marmoelettromeccanica, USG Machinery, Comandulli, Sasso, 
Omega and other machines.

 Item # Description MSRP OUR Price Sale Price 

  Viper® TrifectaMate™ Multi Edge Resin 5˝

 28288 6-Step Multi Edge Pure White Resin Wheel, Step 1  $110.95  $71.95 $35.98

 28289 6-Step Multi Edge Pure White Resin Wheel, Step 2  $110.95  $71.95 $35.98

 28290 6-Step Multi Edge Pure White Resin Wheel, Step 3 $110.95  $71.95 $35.98 

 28291 6-Step Multi Edge Pure White Resin Wheel, Step 4 $110.95  $71.95 $35.98

 28292 6-Step Multi Edge Pure White Resin Wheel, Step 5 $110.95  $71.95 $35.98

 28293 6-Step Multi Edge Pure White Resin Wheel, Step 6 $123.95  $71.95 $35.98

  Viper® TrifectaMate™ Multi Edge Resin 6˝  

 28294 6-Step Multi Edge Pure White Resin Wheel, Step 1 $125.95  $99.95 $49.98

 28295 6-Step Multi Edge Pure White Resin Wheel, Step 2  $125.95  $99.95 $49.98

 28296 6-Step Multi Edge Pure White Resin Wheel, Step 3 $125.95  $99.95 $49.98

 28297 6-Step Multi Edge Pure White Resin Wheel, Step 4 $125.95  $99.95 $49.98

 28298 6-Step Multi Edge Pure White Resin Wheel, Step 5 $125.95  $99.95 $49.98

 28299 6-Step Multi Edge Pure White Resin Wheel, Step 6 $142.95  $99.95 $49.98

Viper® Multi Edge Polishing System 

All PAds
Must Go

 Item # Description MSRP OUR Price Sale Price

  Viper® TrifectaMate™ Flat Edge Resin 4˝

 25270 6-Step Flat Edge Pure White Resin Wheel, Step 1  $92.95  $59.95 $29.98

 25271 6-Step Flat Edge Pure White Resin Wheel, Step 2  $92.95  $59.95 $29.98 

 25272 6-Step Flat Edge Pure White Resin Wheel, Step 3 $92.95  $59.95 $29.98

 25273 6-Step Flat Edge Pure White Resin Wheel, Step 4 $92.95  $59.95 $29.98

 25274 6-Step Flat Edge Pure White Resin Wheel, Step 5 $92.95  $59.95 $29.98

 25275 6-Step Flat Edge Pure White Resin Wheel, Step 6 $104.95  $67.95 $33.98

  Viper® Flat Edge Polishing System 5˝

 25276 6-Step Flat Edge Pure White Resin Wheel, Step 1  $109.95  $70.95 $35.48 

 25277 6-Step Flat Edge Pure White Resin Wheel, Step 2  $109.95  $70.95 $35.48 

 25278 6-Step Flat Edge Pure White Resin Wheel, Step 3 $109.95  $70.95 $35.48

 25279 6-Step Flat Edge Pure White Resin Wheel, Step 4 $109.95  $70.95 $35.48

 25280 6-Step Flat Edge Pure White Resin Wheel, Step 5 $109.95  $70.95 $35.48

 25281 6-Step Flat Edge Pure White Resin Wheel, Step 6 $127.95  $82.95 $41.48

  Viper® Flat Edge Polishing System 6˝  

 25282 6-Step Flat Edge Pure White Resin Wheel, Step 1 $131.95  $85.95 $42.98

 25283 6-Step Flat Edge Pure White Resin Wheel, Step 2  $131.95  $85.95 $42.98

 25284 6-Step Flat Edge Pure White Resin Wheel, Step 3 $131.95  $85.95 $42.98

 25285 6-Step Flat Edge Pure White Resin Wheel, Step 4 $131.95  $85.95 $42.98

 25286 6-Step Flat Edge Pure White Resin Wheel, Step 5 $131.95  $85.95 $42.98

 25287 6-Step Flat Edge Pure White Resin Wheel, Step 6 $153.95  $99.95 $49.98

Viper® TrifectaMate™ 6-Step Flat Edge Polishing System

Hurry — Sale Ends 
January 31, 2016

 CLOSE OUT

SALE!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper 6-Step Mult Edge Wheels

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10894/
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There are some other online 
programs that will help you 
as well. Some are free, some 
are not. Wordpot, Ubersuggest 
and Wordtracker are a few of 
the free ones. Then there are 
some that you need to pay 
for like MOZ, Raven Tools 
and KeywordSpy. Now, you 
might want to ask if there is a 
difference in quality between 
a free program and a paid for 
program. Honestly, I don’t 
know. I have a web designer 
that I trust to take care of my 
keywords. That’s the route we 
chose.

One warning: whatever 
you do, don’t get caught key-
word stuffing on your web-
site. Keyword stuffing is an 
SEO trick where a website 
is overload or “stuffed” with 
keywords over and over. One 
slick way to do it is to make 
the words the same color as 
the background so anyone see-
ing your website won’t see the 
words but the search engine 
will pick up on them. Another 
way is to hide the keywords 
behind photos. There are other 
tricks as well, but once the 
search engines figure it out, 
your site can and probably will 
be banned and that ban might 
be permanent.  Why risk it?

Keywords are becoming 
more and more important 
every day on the internet and 
SEO. Are your keywords in 
order?

Sharon Koehler is a 10- year 
veteran of the stone industry 
and currently head of market-
ing for Artistic Stone Design 
in Richmond, Va. She has been 
a regular contributor to vari-
ous trade magazines for sev-
eral years. Please send your 
thoughts on this or any other 
article to sharon@artisticstone 
richmond.com.

Keywords

IF you live or travel through 
Kentucky, you scofflaws 

beware; certain monkeyshines and 
frivolous behavior will be severely 
dealt with by the long arm of the 
law.  Don’t get caught in any of the 
following illegal activities, and you 
may escape jail time… or a hefty 
fine. Be advised that:

• It is illegal for a woman to 

Beware: Still on the Books
appear in a bathing suit on a 
highway unless she is A) escorted 
by at least two police officers;  
B) armed with a club; C) or is 
lighter than 90 pounds, or more 
than 200 pounds.

• Throwing eggs at a public 
speaker could result in up to one 
year in prison (thankfully, re-
pealed in 1975) or a $50.00 fine.

• It is illegal to remarry the same 
man four times.

• No person shall sell, exchange, 
offer to sell or exchange, display, 
or possess living baby chicks, 
ducklings, or other fowl or rab-
bits which have been dyed or col-
ored; nor dye or color any baby 
chicks, ducklings, or other fowl 
or rabbits under two months of 
age in any quantity less than six.

Highest Polish, No Bleeding, No Burning

NEW!

O ur Talon™ 4-Step Polishing Pads have been designed specifically for 
wet use on quartz. 

These pads, with only a 4-step process, perform better and offer a better 
finish than a traditional 8-step pad set. 

And because of the next generation resins used in Talon™ 4-Step Pads, 
they are non-marking and will not bleed like other pads.

Polish Faster and Get a Greater Shine Sooner!
In other words, the proprietary design of these quartz polishing pads 

allows the fabricator to achieve the best quality finish and shine, while 
saving you time.

Call Today for a 30-Day, No-Risk Trial…
Call 1-800-575-4401 today and give the new Talon™ 4-Step Quartz Wet 

Polishing Pads a try. 
If you don’t agree they save you time and money, then just let us know 

within 30 days and we’ll buy them back from you.

“This four-step system is the best solution I have come 
across for polishing engineered stones.  There is no 
color transfer from the pads. The process is quick and 
they work equally as well on our natural stones.”

–Phil Kuczma, Shop Manager, Italian Marble and Granite 
Inc., Clarence Center, N.Y.

Quartz
Use for Silestone, Caesarstone, 

and Cambria

WORKS IN

1/2
THE TIME!

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

   Item # Description MSRP OUR Price 
 18278 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 1, Red $38.95 $25.95

 18279 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 2, Blue $38.95 $25.95 

 18280 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 3, Orange $38.95 $25.95 

 18281 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 4, Pink $38.95 $25.95

50% Labor Savings

No Orange Peel!No Orange Peel!

• It is illegal to fish with a bow 
and arrow, statewide.

• In Fort Thomas – Dogs may 
not molest cars. The law does 
specify any punishment for hu-
mans molesting cars.

• In Owensboro – A woman 
may not buy a hat without her 
husband’s permission. 

Continued from page 22

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxtonbragg.com for Talon 4-Step Quartz Wet Pads

mailto:sharon%40artisticstone%20richmond.com?subject=January%20Slippery%20Rock%20Article
mailto:sharon%40artisticstone%20richmond.com?subject=January%20Slippery%20Rock%20Article
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
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Be aware that seasonal changes in 
temperature will make a difference 
in how you handle concrete polish-
ing steps like rinsing and buffing. A 
little Stone Soap in your solution 
tank will help extend diamond life 
and clean up slurry.

Use a splash guard on your floor machine to eliminate splatter on 
adjacent vertical surfaces. I also recommend doing a hot water 
rinse and buffing with a white pad to eliminate salt film residue.

Stone Restoration and 
Maintenance Corner
Tech Tips for the New Year

Bob Murrell 
Special Contributor

Photos provided by Bob Murrell

   

I hope everyone had a 
wonderful Holiday 
Season. I know I sure 

enjoyed mine! Ten added 
pounds later, it is time to 
resume work for 2016. 
But first things first: time 
for the Christmas tree to 
go back up into the attic 
for another 11 months.

As a way to kick off 2016, 
I thought I would pass along 
some technical tips that 
I have picked up through 
the years. Some are from 
my experiences and others 
from contractor customers 
I know. This restoration and 
maintenance thing is an on-
going learning experience 
and we should be constantly 
expanding our knowledge, 
lest we become complacent 
and loose our competitive 
edge.

Be aware that during the winter 
months there may be differences 
with the polishing procedure due 
to seasonal changes such as cooler 
floor temperatures and the addi-
tion of snow melting salts which 
can migrate indoors through foot 
traffic. 

With regards to the floor tem-
perature, this could make it more 
difficult to rinse the floor prop-
erly, which could leave films and/
or residues behind. For the solu-
tion to this, I recommend doing a 
hot water rinse and buffing with 
a white pad. This should solve 
the residue issue. In fact, it can 
be done routinely any time of 
the year, as it will also help with 
swirls and light over-etching is-
sues as well. The use of hot water 
with most cleaning products will 
improve efficacy–try it and see for 
yourself!

When using Stone Polishing 
Compound please make sure that 
buckets are kept well mixed, es-
pecially during periods of freeze/
thaw. Even though there are no 
performance issues due to freeze/
thaw, if the product becomes 
overly separated, inconsistencies 
could develop.  Powders present 
no temperature issues.  

Both 5X and Stone Polishing 
Compound can have slight color 

variations based on the season of 
the year the product was manu-
factured and blended. This issue 
is a direct result of when the raw 
materials are harvested and does 
not have any adverse effects on 
the product’s performance. 

Regarding the snow melt salt 
migration issue, make sure the 

Call 800-575-4401

Makita®  4˝ Wet Polisher 
Variable Speed

 Item # Description MSRP OUR Price
 9001 Makita® 4˝ Wet Polisher, PW5001C $568.95 $319.95  

 9376 Brush Set for Makita® PW5001C $19.95 $11.95 

OUR Price: $319.95!

Distributed By

Makita 4” Stone Polisher 
“It’s all the power you need.”

The Makita PW5001C is the 
most used wet polisher in 
the stone industry with a 
built-in GFCI for safety.

• Five variable speeds 2,000 – 4,000 RPM (no load) 
• Built-in GFCI with reset and test buttons  
• Built-in water connections 
• Powerful 7.9 Amp motor  
• 5/8-11 spindle thread
• 5.1 lbs.
• 4˝ Hook & Loop Back-up Pad included
• 1-year limited manufacturer’s warranty

FREE 

FREIGHT!

Order a PW5001C 4˝ Variable Speed Wet 
Polisher Item #9001 from Braxton-Bragg 
and the freight is on us! 
Includes ALL 50 states and Puerto Rico

Darrell Lynch is waiting for your toll 
free call at 800-575-4401.

floor is well cleaned prior to pol-
ishing. It’s a good idea to use hot 
water in this situation, as well, to 
remove any salts prior to the pol-
ishing procedure. This will also 
raise the floor temperature, help-
ing with the polishing procedure.

Please turn to page 26

Shop www.braxton-bragg.com for the Makita PW5001 Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/6684,7509/
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When working in showers, use 
razor blades for the removal of 
conditioner and soap scum in the 
shower before using Heavy Duty 
Soap Scum Remover. Gently 
shave off the buildup, replacing 
with a fresh razor blade as needed 
will help you avoid scratching. 
Once the buildup is sufficiently 
scraped off, use the HD Soap 
Scum Remover in combination 
with a non-scratch pad. Every 
stone or tile shower should have 
a squeegee for routine use. This is 
a great tip to give the homeowner 
or customer, as it will help prevent 
the future accumulation of soap 
scum and mineral deposits.

Heavy weights on the machine 
can really make the diamonds 
hard to remove. When honing 
with diamond discs, try placing 
the diamonds on the outer edge 
of the drive plate for the best cut-
ting speed and easier removal. 
Whether using five or six 3 inch 
discs, or three to four 5 inch discs, 
try installing the diamond discs on 
the drive plate with a very small 
amount of overhang, say by about 
1/16 of an inch. This will allow 
you to get closer to the wall, give 
faster cutting speeds, and give you 
a small lip to grab when changing 
from one grit set of discs to the 
next. Use a spatula or putty knife 
to gently remove the diamond 
discs. Avoid just ripping them off 
like a Band-Aid, as this will wear 
the Velcro prematurely. Better 
yet, have a drive plate for each 
grit set of discs (even though you 
will probably have to occasionally 
rotate the discs to avoid uneven 
wear, this can save you time–and 
time saved is money saved. 

Use a small amount of Stone 
Soap in the solution tank of your 
floor machine to increase diamond 
life and assist with slurry removal. 
It serves as a lubricant and also 
helps lift slurry and grit. Use a 
couple of ounces per tank. 

Clean your Velcro drive plates 
after each work day and allow 
them to dry thoroughly before 
the next use. Keep some water 
resistant spray adhesive or contact 
cement handy to keep the Velcro 
secure. Replacement Velcro is 
available for when it wears out 
and no longer holds the diamonds 
well.

Keep your diamonds clean and 
allow them to dry between proj-
ects. I like keeping mine on a 

Stone Restoration and Maintenance Corner
Continued from page 25

Please turn to page 31

piece of PVC pipe with caps, or 
threaded onto a large electrical 
wire with wire nuts. 

Using a splash guard really helps 
keep splatter off of walls and adja-
cent areas, especially when using 
diamonds. This is a small invest-
ment for a much neater project.

PLP diamond impregnated 
pads are now considered standard 
equipment on my truck. These 
handy pads are certainly not the 

answer for every situation but 
can help in many different 
scenarios. When it comes to 
honed marble, travertine and 
limestone, these pads are a 
fairly essential tool and help 
make the process of honing 

 Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com • Fax 800-915-5501

Viper  Side
Protection 

Dry Core Bit

Drills a Clean Hole, Every Time...

• Diamond segments on side greatly reduce segment breaking

• Fast drilling  

•  Long life

• Use wet or dry

• 2,000 to 4,000 RPM recommended for wet use

• 10,000 RPM recommended when using dry 

• Our testing proved over 60 holes done dry and more than 
 100 holes done wet: average of 30 seconds per hole

 Item # Description MSRP OUR Price 

 7560 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 1˝ $67.95 $44.95

 7561 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 1-1/8˝ $71.95 $47.95

 7562 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 1-1/4˝ $74.95 $49.95

 7563 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 1-3/8˝ $77.95 $54.95

 7564 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 1-1/2˝ $82.95 $59.95

 7565 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 2˝ $97.95 $64.95

 7566 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 2-1/2˝ $119.95 $79.95

 7567 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 3˝ $134.95 $89.95

 7568 Viper ® SP Dry Core Bit, 5/8˝-11 Threaded Arbor, 3-1/2˝ $149.95 $99.95

#1 Seller! 

Most Popular

Core Bit

Why have two different 
core bits, when Viper Side 
Protection Core Bits 
perform great wet or dry!

Mike King demos a 
long-lasting Viper® 
Side Protection 
Dry Core Bit

Braxton-Bragg offers an exceptional line of quality, high performance core  
bits. Viper ® Dry Core Bits are fast, long-lasting, and designed to handle the toughest 
coring applications quickly, efficiently, and economically.

Viper® Side Protection Dry Core Bits feature very aggressive, high-quality diamonds, designed for 
a wide range of applications. These diamond core bits are for use on granite, marble and quartz.

Clean your diamond pads 
between use and allow 
them to dry thoroughly. I 
keep mine threaded onto 
electrical wire fastened 
with a couple of wire nuts.

a much simpler and easier task. 
They cut more aggressively when 
used under a slow speed machine 
wet (with Stone Soap). They tend 
to provide a higher finish when 
used dry and high speed (electric 
or propane burnisher). 

Be aware that using the lower 
grits dry can be problematic 
because of dust generation. 
Remember that the red dots go 
toward the floor and are wear 
indicators. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Side Protection Dry Core Bits

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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“I thought all 7-step wet polishing pads were the same …
“Phooey! These amazing Vipers had the job done by step 6”

Cheaper isn’t always smarter. This 
$14.95 wet polishing pad polishes 
66% faster and last 43% longer than a 
$10 one. Or your money back. 

“That’s enough buff,” said the foreman. But the 
polisher still had 2 more steps to go. 

These Viper pads are so efficient a 100 grit pad can 
produce a 300 grit finish. 

Fabricators tell us they often have to stop polish-
ing at steps 6-7: Or else the edges would outshine 
the tops!

And they keep on going 43% longer than any oth-
er pad on the market. So you replace them half as 
often. Here’s what Frank Keyser, General Manager, 
MGT Stone Inc. says:

“We have used the Viper pads for over 
8 years because they are consistent in 
quality, affordable, & long lasting. I 
have tried dozens of other pads but none 
have produced the cost to production ra-
tio that the Vipers have performed.”
– Frank Keyser, GM, MGT Stone Inc.

Why not call 800-575-4401 and see for yourself? 
If you don’t agree, send them back within 30 days 
for a full, no questions asked refund. 

Get the job done 66% faster
There are plenty of cheaper pads (we sell those, 

too). And they’re good ... but they ALL end up cost-
ing you more. 

We’ve tested these Vipers in a laboratory against 
our cheaper Scorpion pads. Here are the plain facts: 

• The Vipers polish 66% faster.
• They last 43% longer.
• You get a consistent 102 glossmeter reading.
 And if you act now, a 4-inch Viper pad costs just 

$5 more than a Scorpion. 
You’ve already spent serious money on machinery, 

labor and materials. Is it really worth skimping on 
$5? 

“In the last 10 seconds of its life, you get 
the same finish as when you first took it 

out the box.”
The diamonds on cheap pads break away. They 

don’t just have a shorter lifespan than a Viper pad.  
They’re also inconsistent. 

The more you use them, the poorer the finish 
quality. A Viper pad is totally different ...

It’s loaded with 3-8 times more diamonds than 
any other pad on the market. And these diamonds 
sharpen themselves, so the finish stays the same. 
Here’s how it works ...

Minute diamond crystals are bonded together 
through a process called sintering. 

Baked at 1400C, under pressures of 60Kbar, they 
form a complete diamond crust. The plate is then 
hardened in a furnace – baking that toughness all 
the way through. 

As you use the pad, the tiny diamond crystals pro-
duce fresh cutting surfaces. And this is how these 
Vipers get the job done 66% faster than cheaper 
pads. 

But – just as importantly – it makes them more 
consistent too – right until the very last second of 
their life.

Why a Viper pad lasts 43% longer
To get the most out of your pad, you need a differ-

ent bond for each grit type. A 50G pad needs a more 
flexible bond that moves with the rough surface of 
the unpolished granite. 

Cheap manufacturers don’t consider this. They 
use the same bond for every step, so your pads waste 
away in half the time. 

However, the bonds on each of the 7 Viper steps 
have been produced and tested under laboratory 
conditions. 

They all have a unique bond to get the maximum 
lifespan from your pad. We’ve spent 19 years testing 
bonds, diamonds and pads. 

And Vipers last 43% longer than the pads you use 
now. We know because we’ve tested them all.

No more scratches!
Blocky, round or oversized diamonds leave deep 

scratch marks. They ruin hours of work and cost 
you a fortune in materials. 

Yet these are the very diamonds you’ll often find 
hidden in cheap pads. Of course you can’t see them 
until it’s too late. Not on a Viper pad ...

The diamonds on a Viper are sourced and quality 
controlled right here in the U.S. They’re manufac-
tured under precise, computer-controlled condi-
tions from start to finish. 

First, the diamonds are sorted for size and shape. 
If they’re too round … too blocky … or too large ... 
they don’t make the cut. And the computer doesn’t 
stop there …

Once the diamonds are ready, it selects the precise 
number of diamonds to use on each pad. Cheap pad 
manufacturers leave this process to human error. 
It’s why cheap pads let you down. But every Viper 
is practically identical from crust to core. So your 
finish quality won’t change when you replace them. 

Call 800-575-4401 to order your Viper pads right 
now.  

Remember you’re not risking a cent – guaran-
teed. If you’re not completely satisfied with your Vi-
per pads, return them within 30 days for a full, no 
questions asked refund. 

5000 RPM and still sticking ...
You’ve probably noticed cheaper pads don’t hold 

very well. Once they start spinning, the pad flies off 
like a Frisbee. 

With the hook and loop system on a Viper, it 
sticks to your backup pad like cement. 

You can spin these pads all the way to 5000 RPM 
- they’re guaranteed to stay put. 

Order today and save 
$42, $56 or even $70

A 4-inch Viper pad normally costs $22.95. But if 
you call 800-575-4401 now, you only pay $14.95. 
And you save a whopping $56 if you want all 7 steps.  
See here: 

As you can see, you save a total of $42 on the 
3-inch pads. Want a full set of 5-inch Vipers? Save 
$70 right now.

And don’t forget your 30-day, no-quibble guaran-
tee. So why not put them to the test? See for your-
self they do everything I’ve promised. If they don’t, 
send them back for a full refund. 

Remember a 4-inch Viper pad costs just $5 more 
than a pad from our cheaper range. Yet you get: 

3 A deeper shine: 102 on the gloss meter.
3 A 43% longer lifespan: Replace them almost  

  half as often.
3 A consistent finish: Even in the last second of  

  its life, a Viper produces the same finish as when  
  you first took it out the box. 

3 66% faster polish: Watch your productivity soar.
3 No more scratches: The diamonds on a Viper  

  pad are consistent. There aren’t any unusual  
  shapes or sizes. Unlike cheap pads, they’re  
  guaranteed not to scratch – saving you a fortune  
  in materials. 

Right now, you can try these Vipers risk-free and 
save $42, $56 or even $70. 

But you must act now. Please call 

800-575-4401

Set of 7

3˝ pads

4˝ pads

5˝ pads

MSRP

$125.65

$160.65

$209.65

Our Price

$83.65

$104.65

$139.65

Try them risk-free for 30 days!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper 8-step Polishing Pads

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8442,8464,7447/
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Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Sinkmate Chopper  
by Edgemate Stone Tools

FREE Viper 
6 inch Con-
tour Blade 

 Item # Description MSRP  OUR Price 
5100 Sinkmate Chopper TS6 Saw $3,065.95 $2,911.95

7421V Viper Contour Diamond Blade, 6”  FREE

Chopper TS6 uses a 6˝ contour blade. It will cut a 3 cm lavatory 
bowl hole in less than 4 minutes.  Chopper’s patent-pending 
design has guides that follow the edge of a template. These guides 
are adjustable allowing the operator to change the size of the sink 
hole using the same template. 

Chopper’s design also allows the operator to quickly change the 
blade’s depth for step cutting while holding the blade at the perfect 
angle. Chopper cuts on the line and leaves a vertical edge on the 
finish side of the bowl hole, saving you clean-up time. This tool 
will step cut the corners of a rectangular sink hole, leaving very 
little material to remove with a clean up drum, saving you time 
and money.

MADE IN THE USA

Four Wheel Resolution

A father is sup-
posed to teach 
his  chi ldren, 

but last weekend it was 
the other way around.

We took a trip to the 
Oregon Coast and wow, 
we were treated to awe-in-
spiring sunsets and natural 
beauty.  We also watched 
beach-goers, surfers and 
fisherman drive out onto 
the sand and enjoy the un-
seasonably warm weather.

On our way out of town, 
my daughters convinced 
me to drop them off with 
my wife so they could pe-
ruse the local thrift store 
and art gallery.

Having watched all man-
ner of vehicles drive out 
onto the beach all week-
end, I figured I’d take the 
boys and drive down onto 
the sand and kill the time 
watching the waves parked 
just out of reach of the surf.

As we left the asphalt and 
ventured out onto the sand 
I flipped the switch to 4x4-
High and we slow rolled 
by a row of SUVs already 
on the beach.  Making a 
wide turn to face the water 
I felt the back end of the rig 
sinking and our progress 
slow to a halt.

No worries I thought, I’ll 
just switch it to 4x4-Low 
and get going.

Uh-oh.
At this point my son 

piped up, “Dad…”
“Just a sec, son, I think 

we’re stuck!” I said before 
he could finish.

I tried forward, reverse, 
left, right, gunning the gas 
and feathering it before I 
finally got out to assess the 
situation.  The rear end was 
buried up to the axles!

The thought of calling 
my wife to tell her we were 
stuck on the beach and they 
were stranded in the thrift 
store compelled me to drop 
to my knees to feverishly 
shovel sand away from the 
rear tires.

Climbing back in to re-
peat the steering wheel 
flailing, gas pedal stomp-
ing routine, my son tried 

yet again to tell me some-
thing but I cut him off.  
“Not now, son, I’m trying 
to think!” I barked.

I jumped out and began 
circling the truck, utterly 
puzzled by the fact that 
our big tire’d, big engine’d 
outfit could be buried in 
the sand when the answer 
jumped right off the front 
wheel and hit me…I hadn’t 
locked the hubs to engage 
the 4 wheel drive! 

15 seconds later I was 
back in the truck explain-
ing my discovery while 
effortlessly driving up onto 

Aaron J. Crowley
Crowley’s Granite 
Concepts

the sand when my son ex-
claimed with understand-
able exasperation, “Dad!  
That’s what I was trying to 
tell you the whole time!”

As the designated hub-
locker on the farm, out 
fishing or rafting, he knew 
all along what the problem 
was!

This humbling lesson re-
ally got me thinking about 
how I manage the business 
and lead my employees.

It is so easy to get so fo-
cused on a problem that I 
don’t hear the input from 
our staff.  In some cases it’s 
even worse, and I become 
unwilling to even listen!

To think about the time 
our company has spent 
stuck in the sand while I 
flailed around in frustra-
tion compels me to con-
sider a couple New Year’s 
resolutions.

I hope you will join me.
As we begin yet another 

year leading our crews, de-
partments, or divisions, let 
us resolve first to remem-
ber that our employees are 
very often more qualified 
to solve problems than we 
are and let us actively seek 
their input for the solutions.  
Second, let us resolve to ex-
press a sincere appreciation 
and gratitude for the sacri-
fices and contributions they 
make in our businesses.

Oh, and Happy New 
Year, to you all!

Aaron Crowley is a stone 
shop owner, author, speak-
er, and inventor of stone 
safety products. Contact 
Aaron by email at aaron@
fabricatorsfriend.com .

This humbling 
lesson got me 

thinking about 
how I manage the 
business and lead 
my employees.

“Without continual 
growth and prog-
ress, such words 
as improvement, 
achievement, and 
success have no 
meaning.”   

Benjamin Franklin

Shop www.braxton-bragg.com for the Sinkmate Chopper Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Ter-
minator Xtreme blade and has at 
least 20% more life. It’s also priced 
a lot lower than Terminator.”

– Mike Weldon, 
  Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide 
the same quality from the first cut of 
the blade to the last.

Cutting Speed
The cutting speed of this Viper ® 
blade is equal to any blade on the 
market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to 
draw increased amps. 

 Item # Description MSRP OUR Price 

 9881  Viper® Array 20mm Segment Silent Core Blade, 14”, 4,500 RPM $344.95 $258.79

 9882  Viper® Array 20mm Segment Silent Core Blade 16”, 3,800 RPM $389.95 $289.95

20mm!
Segments

Retirement Planning

Many of us avoid 
thinking about 
retirement plan-

ning or put off planning 
to a later or more conve-
nient time — a time that 
is likely to never come.

Or maybe you have 
some lame excuse like the 
slabs sitting out in your 
yard are your retirement, 
or that you plan on work-
ing till the day you die. 
The bottom line is that ev-
eryone should have some 
form of real, tangible 
retirement planning and 
should be putting money 
aside for the inevitable 
future when you want to 
retire, or can no longer 
work. In fact, company 
plans like a 401k may be 
a good option for your 
company, helping both 
you and your employees 
find peace of mind know-
ing that money is being 
put aside for your senior 
years. 

These past few months 
I have been working on 
both my personal and 
company-wide retire-
ment plans. Although my 
knowledge of stocks and 
bonds is fairly extensive, 
I knew little about 401k 
plans and other options 
that are available that 
have many benefits, es-
pecially when it comes to 
tax planning.  

So, I turned to a finan-
cial advisor who had a 
long track record of work-
ing with small businesses, 
helping them set up the 
best plans and strategies 
that worked for their in-
dividual needs. As my 
advisor told me, “Tax 
planning will have the 
greatest effect on your 
saving and retirement in-
come versus getting one 
or two more points of re-
turn in the stock market 
each year.” His depth of 
knowledge and openness 
about fees put my mind at 
ease.

Before I go off on 
too much of a tangent 
on 401k’s and what 

retirement plan is right for 
your company, I do want 
to stress that I am not an 
expert. At least not yet. 
But I do want to give you 
some basic knowledge 
about 401k plans and just 
get you thinking about 
what might be possible 
and beneficial for your 
company. 

A 401k plan is essen-
tially a company spon-
sored retirement plan. It 
involves the company 
contributing to both the 
owner’s and employees’ 
retirement savings. And 
that is about as bare bones 
an explanation as you can 
get. 

The reality is that there 
are different types of 401k 
plans depending on the 
size and type of company. 
The 401k plans typically 
have tax advantages for 
both the owner and the em-
ployees. What this means 
is that it’s not like you are 
just doling more money 
out to the employees. I 
know most owners want 
to do what’s best for their 
employees but may also 
feel that they are already 
giving enough to their 
workers. But some 401k 
plans are set up where 
the tax advantage to the 
owner is great enough that 
essentially you are avoid-
ing giving more money to 
Uncle Sam and passing 
this money on to the em-
ployees. Who would not 
rather give money to their 

employees than to give it 
to the government?

The further benefits of 
putting a program like 
a 401k in place is that it 
helps give employees 
confidence in their long-
term future both with the 
company and for later in 
life. It shows that you care 
about their long-term well 
being. It is also an attrac-
tive perk when trying to 
attract or retain existing 
talent. Furthermore, it can 
be a building block for a 
strong, successful com-
pany. And of course, we 
are not just talking about 
the employees’ long-term 
benefit but also yours.

I know one of my ini-
tial fears regarding a 401k 
was that the company 
would be responsible for 
paying contributions to 
the employees even if the 
company was having a 
bad year or the economy 
was in recession. With the 
plan we implemented, we 
have the option and flex-
ibility to pay out nothing 
if times are tough (as they 
can be in this cyclical in-
dustry). Again, learning 
the facts and getting better 
informed helped me over-
come an unnecessary fear 
that had stopped me from 
implementing a retirement 
plan much earlier. 

Maybe your company is 
not ready to incorporate a 
401k.

Please turn to page 31

Ben Cole
Cole Brothers  
Marble and Granite

Photo © Chee Siong Teh 123rf.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Array Silent Core Blades
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Lorton Stone, LLC used 
Last Patch as a surface seal 
for cracks on the pyramid-
ion stone panels. “We chose 
to use it because Last Patch 
can be color matched and 
is UV stable,” Flynn said. 
“We also used Past Patch 
to patch chips and anchor 
holes. Bonstone did a great 
job color matching the 
epoxy. They gave us a range 
of colors to choose from.”

Struck by natural disaster 
in 2011, the Washington 
Monument in Washington, 

D.C., stands proudly refurbished 
and open today. The craftsman-
ship of Lorton Stone, LLC and 
the formulating expertise of 
Bonstone Materials Corporation 
were both vital to the effort.

The 555-foot obelisk honor-
ing America’s first president re-
opened to the public in May 2014. 
It had been closed since Aug. 
23, 2011. That was when a 5.8 
magnitude earthquake struck. It 
caused significant damage to the 
structure.

The heaviest damage was to 
the pointy top of the Washington 
Monument. Called the pyramid-
ion, it is between elevations 475 
feet and 530 feet, according to the 
National Park Service. Damage 
included cracks of up to one 
inch wide in some of the marble 
blocks. Other damage included 
spalling of the stones and missing 
mortar.

Crews from Springfield, 
Va.-based Lorton Stone, LLC 
performed all of the stone resto-
ration work on the monument. 
This included Dutchman patches, 

repointed mortar joints, and in-
jecting grout into displaced joints. 
The company also injected epoxy 
into cracked stone panels and in-
stalled structural steel. It eased 
stone edges, repaired cracks, reat-
tached stone spalls, and installed 
joint sealant.  

According to ENR Mid-Atlantic, 
about 90 percent of the work was 
performed on scaffolding at ex-
posed elevations of up to 555 feet.  
“It was extremely challenging,”  
Project Manager Shane Flynn of 
Lorton Stone, LLC said. “From 
the moment work began, all eyes 
were on us. We were also hanging 

off the Washington Monument on 
swing stages, so there were a lot of 
safety concerns.”

Every morning, the company’s 
foreman would inspect all the rig-
ging and lifelines. He would go 
through an extensive safety check-
list. Every day there were safety 
talks with the crew. Every week 
there was a review of site-specific 
safety hazards. “Victor Castro, 
our foreman, deserves special  

mention,” Flynn said. “He was 
on-site every day and managed all 
of the workers. He made sure ev-
eryone worked safe and work was 
complete to owner’s satisfaction.”

Castro’s diligence paid off. 
There were no recordable safety 
problems for Lorton Stone, LLC 
employees during the project. 
Castro is a 2009 inductee of the 
Washington Building Congress 
Hall of Fame. He has more than 
30 years of experience in the 
field. 

“We value safety,” Flynn said. 
“Our clients know this. Our em-
ployees know this. We employ a 
third party company to conduct 
monthly safety inspections on 
our job sites to ensure we have the 
best and safest possible environ-
ment for our employees so they 
can concentrate on producing the 
best product for our client.”

Bonstone Materials Corporation 
provided stone adhesive prod-
ucts to Lorton Stone, LLC for 
the repairs. “It’s a prestigious 
project,” said Paul Klees of 

Wisconsin-based Bonstone “You 
want to get the best material up 
there to hold it and make it last. 
There is a lot of care-taking with 
working with the contractor and 
the specifiers on it.”

“It was a once in a lifetime ex-
perience,” Flynn said. “I got to 
touch the top of the monument. 
Not many people get to do that. 
The view from there was incredi-
ble.  It’s priceless. It is hard work, 
though, but definitely memora-
ble. The historical significance 
of these landmarks and the im-
portance in people’s hearts and 
minds is not lost on us.”

Bonstone has been manufac-
turing adhesives for the stone 
industry for five decades. It also 
manufactures patching products. 
“We’ve worked with this con-
tractor for years on government 
projects in the D.C. area,” Klees 
said. “They’ve used our products 
for the last 25 years. They are 
used to the durability of Bonstone 
products.”

Please turn to page 36

by Joel Davis
Photos Courtesy Lorton Stone, LLC

Washington Monument Restoration
Careful stabilization and restoration of the Washington 
Monument’s top (pyramidion) was needed after a 5.8 
magnitude earthquake damaged the structure in 2011. 
The experts from Lorton Stone, LLC relied on Last 
Patch Gel epoxy and cartridge system Crack Repair in-
jectable epoxies formulated by Bonstone Materials Cor-
poration to repair or replace the damaged stone. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Retirement 
Planning

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com
Fax 800-915-5501 

A Repairman’s Story
My name is Bill Roberts and I repair     
routers for Braxton-Bragg. Over the years, 
I have worked on hundreds of routers 
made by most manufacturers including 
Sector, Stinger, MEM and others.  

I Have Seen a Lot of Wear and Tear…
Routers get a lot of hard use. Some parts 
simply wear out, and some occasionally 
break. Over the years I saw patterns and 
often wondered why manufacturers did 
not beef up more of the critical parts.

Nobody Listened
From time to time, I communicated ideas 
but for the most part, did not see any 
changes.   

Finally, Somebody Did
Then about three years ago, I was asked 
to provide detailed information on my 
experience with Hercules® Routers. Since 
Hercules® is our best-selling router, I had 
a lot of practice repairing them. Now 
I finally got the chance to take one 
completely apart and find the most worn 
components.  

Little Things Matter
Often it was the little things that mattered.  
An engineer in a lab does not know the 
real world of a stone shop, and how the 
shape of the power cord, the thickness of 
a belt, or the type of bearings used can 
affect performance.

Single Phase Power
It costs more to produce a powerful 
router with single phase power than with 
3-phase, but when asked about making 
it 3-phase, I told them that many shops 
only had single phase power…and they 
listened!

21 Improvements Later
Well, to make a long story short, the 
manufacturer has implemented 
21 improvements in the design of the 
Hercules® Router. These improvements 
make it perform better and last longer. I 
believe you will agree with me that this 
is the most reliable router you have ever 
used.
 

Now the BEST Guarantee 
in the Industry—12 Months!

Because of the changes, the router is 
now backed by a 12-month guarantee—
the longest in the industry. I would have 
to say that this is the most reliable router 
that Braxton-Bragg has ever sold.  

Hercules® Single Speed 
with Hydroplaning System

Finally, a Manufacturer Who Listens to a Repairman
Now the Strongest Guarantee in the Industry—12 Months!

I am Bill Roberts and I approve this message!

ONLY

$1,995

 Item # Description MSRP OUR Price

 5368 Hercules® Router Edge Profiling Machine, Single Speed $3,448.95 $1,995.00
  with Hydroplaning System

  F.O.B. Knoxville, TN

 If you find that a 401k plan 
is beyond your current means, 
or not the right fit for your 
company, then I would still rec-
ommend some other form of 
retirement planning. Maybe you 
set up a Roth IRA for yourself.

You could bring a financial 
advisor in to sit down with your 
employees and explain some of 
the options they may want to 
pursue on their own. A finan-
cial advisor could help explain 
to them that social security is 
meant to function as a part of a 
retirement plan but is not a plan 
that can be lived on by itself.

The bottom line is that you, as 
an owner, have a responsibility 
to both yourself and your em-
ployees to properly prepare for 
the time when you are no longer 
working. Being proactive and 
learning about the options that 
are available to your company is 
the smart thing to do. Lead your 
team to a bright, successful, and 
secure future.

Ben Cole is a stone industry 
consultant and  Vice President 
of Cole Brothers Marble & 
Granite, a family business in  
Pittsgrove, New Jersey. Ben has 
a BS in Biology from Virginia 
Polytechnic Institute.

Evenly space your diamond 
tooling around the circum-
ference of the drive plate, 
slightly overhanging the 
edge for easy removal.

Continued from page 26

Continued from page 29

Using a smaller diameter floor 
machine for tight spaces like bath-
rooms and vestibules, as well as 
stairs and counters can be very 
beneficial. A 10 inch to a 13 inch 
footprint machine works well in 
these situations. Telescoping or 
short handles can be used to help 
with the operational success. 

This is by no means a com-
plete list of technical tips and 
will be added to at a later date. 
If you have some favorite tips 
that you would like to share, 
please send these to the editor 
who will in turn get them to 

me for future publication. As al-
ways, check with your supplier 
of products for technical sup-
port. That is part of their job –  to 
supply answers to your technical 
questions and offer advice. It is 
your option whether to take that 
advice or not.

Bob Murrell has worked in the 
natural stone industry for over 40 
years and is well known for his 
expertise in the restoration and 
maintenance of natural stone, 

Stone Restoration & 
Maintenance Corner

terrazzo, ceramic tile, and dec-
orative concretes. He helped de-
velop some of the main products 
and processes which revolution-
ized the industry. Bob started one 
of the largest and most successful 
training seminars in the industry 
with thousands of contractors 
having attended his school over 
a 25 year period. He is currently 
the National Sales Manager for 
M3 Technologies based out of 
Cohasset, Massachusetts.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Edge profiling machine
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The Slippery Rock Classifieds

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Karen Richards).

2016 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

February 2016 Monday, January 4, 2016

March 2016 Monday, February 1, 2016

April 2016 Tuesday, March 1, 2016

For Sale

FOR SALE: New, in stock, Upstate 
New York; Steinex Hydraulic Stone 
Splitters & Extreme Duty Conveyors.  
242 ton MENHIR “H-frame,” 39.37˝ 
Blade length & 23.62˝ Blade Height. 
55 ton BROADWAY “H-frame,” 
23.62˝ Blade length & 11.81˝ Blade 
Height. 132 ton IGLOO “C-frame,” 
18.9˝ Blade length & 17.72˝ Blade 
Height. 77 ton IGLOO “C-frame,” 
17.72˝ Blade length & 15.75˝ 
Blade Height. SHERPA Motorized 
Conveyor w/High Sideboards, 
13.12´x 3.28´, Dual Track & Single 
Track Conveyors 9.84´ x 3.28´. For 
more information or to schedule an 
appointment, please contact André @ 
(518) 260-2158 or email apexequip-
intl@aol.com.

_____________

FOR SALE: The Basic Stone 
Saw– A Thin Veneer Saw. The Basic 
Saw can increase your profit with its 
low purchase price, low maintenance 
expense, decreased labor and its high 
productivity. After years of use and 
testing, the design has been refined 
until it is ready for the market. The 
Mighty Stone Saw is its big broth-
er. See the video at www.themighty-
stonesaw.com and email the developer 
at stone_forsale@yahoo.com or call 
1-931-248-1759 for more information.

_____________

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only 
the best products for stone fabricators 
and installers, but also in providing 
our customers with a way to retain 
and maintain great working relation-
ships with their customer base. This 
is why we have launched Supreme 
Surface Stone Care Program for stone 
fabricators that purchase their supplies 
directly from us. It is easy to sign up 
and we do all of the work for you! 
All you have to do is let us know 
that you’re interested in becoming a 

Yes, everyone! All this, just for their 
feedback on how we could improve 
our product!” Log on http://www.
consumerstonecare.com/

participant in this program and we will 
print for you custom postcards and 
brochures to hand out to your clients 
and prospective customers interested 
in your countertop services.
The postcards and brochures will be 
printed with your company name and 
address. The space |Your Business 
Name & Address| will be replaced 
with your pertinent information to let 
your customers know how to contact 
you directly. You will also receive a 
unique discount code that is linked to 
your Braxton-Bragg account, so that 
we can track your customers and for 
you to receive a rebate from us when 
someone purchases Supreme Surface 
Products. For more information about 
this program, please contact one of our 
salesmen at 800-575-4401.

What makes Supreme Surface 
Cleaners so special? ioSeal. The 
stone conditioner in Supreme Surface 
cleaners is a proprietary ingredient 
called ioSeal. This amazing technol-
ogy ionically bonds with the surface 
of your natural stone, sealing it and 
protecting it from hard water spots, 
mineral buildup, and stains. Supreme 
surface cleaners are the brainchild of 
stone industry veteran Tom Munro 
who embarked on a quest to find the 
BEST granite cleaner. What he found, 
however, was no one product that 
offered a no-rinse, streak free (even 
on black granite), eco-friendly formula 
that would clean, polish, and protect 
granite and other natural stones against 
stains, and was made in America. 
Since the perfect stone cleaning prod-
uct didn’t exist, Tom invented it...
Together with a chemist that he met 
though his stone design business, Tom 
developed a unique 3-in-1 formula that 
will clean, polish, and protect your 
granite countertops. It is non-toxic, 
biodegradable and safe to use around 
food preparation areas, children, and 
pets. Supreme Surface Granite Cleaner 
& Conditioner, leaves a streak free 
shine, every time—even on black 
granite! But Tom wasn’t satisfied. To 
learn what others thought of his new 
granite cleaner he gave it away—free. 
“We sent our free samples across the 
USA to everyone that wanted it… 

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

$100 sale on these gently used electric tools. All warranties 
apply from the date you purchase. No risk, only great savings!

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com

 • #931099 (1) Makita 5005BA 5-1/2˝ Circular Saw, Sale $100 

• #8803199 (2) Flex L12-3 5˝ Center Water Feed SS Polisher, Sale $100 

• #1778299 (4) Flex PLW-923-S 4˝ Air Stone Polisher/Sander, Sale $100

• #9983150 (1) Flex LW603VR 5˝ Center Water Feed VS Polisher, Sale $100 

• #889699 (2) Flex LW1509 4-1/2˝ Center Water Feed Grinder, Sale $100 

• #386699 (12) Hercules VS Wet Rear Exhaust Air Polisher, Sale $100 

• #17935 (2) Barranca BD-5000 5˝ Wet Grinder, Sale $100 

Buy from the #1 U.S. source for White Thassos since 1988! 
We produce the whitest Thassos available in slabs, 2cm, 3cm 
and tiles 12 x 12, 12 x 24, 18 x 18, 24 x 24 and slabs, with 
over 150,000 sq. feet in our Houston warehouse.

Buy factory direct. We ship all over the U.S.

Thassos White MarbleThassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Recharge Your Website
Transform your website into a lead gen-
erating tool with online service only 
available through Countertop Estimating 
Solutions. CES offers the first-ever online 
countertop information sharing program 
that seamlessly integrates with your web-
site, providing visitors with an engaging 
experience that can increase your sales.

FREE! Countertop Web Templates
Choose from a variety of dynamic tem-
plates that include the entire suite of CES 
online Services.

$99 Website Setup
New! One Page Websites  $9.95 /mo
$0 Setup – Complete CES Online Service

Visit Us Online: www.countertopbid.com

Join Us 
Each Month!

For your subscription requests, ad-
dress changes, and

FREE CLASSIFIEDS,    
visit www.slipperyrockgazette.net 

Visit www.stoneforensics.com

Become a Stone & Tile Inspector
Visit the Stone 
Forensics website/
training page and 
see what seminar 
graduates say 
about the class!

Stone Forensics is now offering its 
popular Stone Inspection Seminar 
as an affordable, self guided Power-
Point presentation. 

Take Dr Fred’s Stone and Tile In-
spection course and learn how to 
take your skills to the next level as 
a certified stone inspector. Evaluate 
installations, understand crack prop-
agation, troubleshoot failures, learn 
problem solving for stain removal, 
efflorescence, lippage, and more.

• Learn physical and chemical  
 testing, troubleshoot problems
• Earn Up to $300 per hour
• Includes class manual & three 
 technical calls to Dr. Fred

Call 321-514-6845 Visit www.stoneforensics.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Call today!  Toll free 1-800-575-4401
Offer extended due to popularity! Call and receive a FREE E-Z Dishwasher Bracket!

Michael Peay, a veteran home builder with 30 years of experience that includes 
hundreds of kitchen installs, was continually confronted with a nagging prob-
lem—mounting the dishwasher. Out of frustration, Michael Peay invented and 
patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this?” This product really works, and we’ll prove it to you. We’ll give 
you a FREE E-Z Dishwasher Bracket. We guarantee that you’ll agree this is a 
real $3.98 solution. Call Braxton-Bragg and never have to make that expensive 
return trip again. Our knowledgeable sales staff wants to let you know “you 
have a friend in Tennessee” and we listen to you. Count on Braxton-Bragg for 
all your installation needs. 

3 .98
Now YOU can solve a $200 problem for only $495

and we’ll send you a FREE sample to prove it.
4 .10

MADE IN THE USA

   Item # Description Great LOW Price 
 10565 E-Z Dishwasher Bracket 24”, with Mounting Screws $3.98

 10578 E-Z Compact Bracket 18”, with Mounting Screws $3.98

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, no 
return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-
hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 
countertop installation.

More than 684,379 sold!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket
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Severa l  loca t ions 
will also offer optional 
events the day before the 
Stone Summit, including 
CEU courses and MIA 
Accreditation Immersion 
Classes. 

The schedule for the 2016 
Stone Industry Education 
Series is as follows: 

February 18: 
Charlotte, N.C. 
(M S International)

March 10:  
Albuquerque, NM 
(Arizona Tile)

May 11: 
Edison, NJ  
(M S International)

May 19: 
Seattle, WA 
(M S International)

June 9: 
Wixom, MI 
(M S International) 

June 23: 
Toronto, Ontario 
(Cosentino Center)

July 14: 
Birmingham, AL 
(Pacific Shore Stones)

September 22: 
Minneapolis, MN 
 (M S International)

October 6: 
San Antonio, Texas 
(Daltile)

October 19:  
San Diego, CA 
(Arizona Tile) 

Participants who register 
before February 1, 2016 
will receive 20% off their 
registration. For more in-
formation, please visit 
www.stoneindustryeduca-
tion.com.

The Marble Institute of 
America (MIA) has served 
as the authoritative source 
of information on standards 
of natural stone workman-
ship and practice and the 
application of natural stone 
products for 70 years. More 
information can be found 
on the association’s web-
site: www.marble-institute.
com.

MIA & Stone World Announce 
2016 Stone Industry Education Series

Five specialized bearings 
increase tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  
• Center water feed  • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on MSRP OUR Price 
 3803 Hercules® VS Wet Air Polisher, Side Exhaust $288.95 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Order online or call 1-800-575-4401 before 
5:45 pm eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Continued from page 22

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop at www.braxton-bragg.com for Hercules Air Polishers
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Why is Akemi Platinum the clear leader? 
Akemi Platinum provides a permanent bond 
that cures faster and clearer than any other 
polyester adhesive.

Akemi begins with the best raw materials 
and engineering, and has more than 75 years 
of experience in formulating products for 
stone applications. Akemi is also dedicated to 
providing the best in adhesives with its top of 
the line Platinum Premium Clear Polyester.  

Appearance and Clarity
  Appearance and clarity are a priority in 
making a seam, lamination or repair invisible. 
Clear epoxies and “water-clear” polyesters take 
hours to cure to a polishable stage, and while 
transparent polyesters may cure in less time, the 
amber appearance they have must be overcome. 
Each option requires a trade-off to be made; 
will you choose quick curing time, or are you 
willing to sacrifice appearance and clarity?

The Clear Choice
With Akemi Platinum polyesters, there is 

no trade-off. The clarity of Akemi Platinum 
makes it easy to match the color of the stone. 
The appearance of the stone comes through 
more exact and clear. Akemi Platinum “colors 
right,” making it easy to tint and match stone.

   
Curing Time

Akemi Platinum cures in only 30 minutes.* 
That means you have less down time with 
Akemi Platinum before you can safely mill, 
profile, polish or drill. 

  High quality resins and  ingredients insure 
Akemi Platinum performs exceptionally in 
many applications such as seams, laminations 
and repairs. Best of all, it is ideal for working 
with granite, marble or engineered stones.

*Curing varies with temperature. Cure time is faster 
at 70° or higher, and will be slower at 70° or less. 

Bond Strength
Bond strength is essential in laminating or 

making repairs. Akemi Platinum’s strength 
makes it perfect when layering or joining 
integrity is needed. Akemi Platinum’s strength 
and quick cure time eliminates failures in 
laminating and in seaming countertops.    

Another way that Akemi insures a good result 
in comparison to other adhesives is that Akemi 
Platinum allows more forgiveness when it 
comes to measuring out the mixture. So when 
too much or too little hardener is added, the 
results can still be strong and secure. ** 

**Best results will be always be achieved when 
following manufacturer’s instructions.

Call now to order Akemi Marmorkitt 1000 Platinum Knife Grade
Call toll-free 1-800-575-4401

Why is AKEMI Platinum the CLEAR leader?

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

 Item # Description MSRP OUR Price 
 4623 Akemi Marmorkitt 1000 Platinum Knife Grade  $40.95 $29.95
  Polyester Adhesive, Quart 

Price includes the correct amount of paste hardener

YOU

SAVE 

29%

Tim Nelson, Supervisor

Classic Stone Works

Linville, NC

“Since using Akemi Platinum 

we haven’t used any other 

polyester. It’s clearer and ‘tints 

right.’ Akemi Platinum is 

better than anything else.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Platinum Knife grade
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occasional cleanings, and chang-
ing atmospheric conditions, the 
color of the monument’s stone 
is not consistent, he said. “The 
south side of the monument is 
going to be a different shade than 
the north side, versus the east and 
west, plus dirt and the previous 
cleanings will create variations in 
the marble so you have to com-
pensate for that.”

“We provided color matches of 
different variations of the stone 
just from weathering,” he said. 
“That was also used for small 
chip repairs as well”

Lorton Stone, LLC has re-
stored many of the most 

Continued from page 30 

Please turn to page 37 

notable landmarks in the capital: 
the National Cathedral, District 
of Columbia War Memorial, 
the U.S Supreme Court, and the 
U.S. Capitol. “Lorton Stone has 
been doing stone restoration in 
the D.C. area for a long time,” 
Flynn said. “We provide full ser-
vice from quarry to project. Our 
experienced workforce, expertise 
and facilities provide clients with 
complete services in budgeting, 
in-house drafting, purchasing, 
and installation. “

Lorton has an approximately 
7,000 square foot fabrication fa-
cility. It is equipped to perform 
any type of cut-to-size stone work 
from simple paving project to a 
book-matched, reversed knife-
edge conference room table, 
Flynn said. 

“Our clients can come visit our 
showroom displaying the latest 
available types of stone. We have 
over 20 acres of storage facilities 
within 30 minutes of downtown 
Washington, D.C.  Very few, if 
any, competitors can claim the 
same ability to provide, in-house, 
such a complete package. That’s 
just on the facilities side. More 
importantly, we are extremely 
proud to employ supervisory per-
sonnel with combined experience 
of well over 100 years in per-
forming all types of stonework, 
in addition to the experience of 

stone setting mechanics and their 
helpers.”

Crews and employee totals can 
fluctuate depending on Lorton’s 
needs; however, its workforce 
generally consists of 100-110 full-
time field employees.

Bonstone offers natural stone 
restoration products. The applica-
tions include structural bonding, 
anchoring, crack repair and patch-
ing systems. The company manu-
factures state of the art UV stable 
patching products. They are used 
for limestone, sandstone, granite, 
and marble. They are also used for 
other natural stones. Custom color 
matching is also available.

The Bonstone products used in 
the Washington Monument repair 
include:

Last Patch Gel
“An exterior grade, UV stable 

stone repair compound for gran-
ite, marble, travertine and other 
honed to polish limestone sur-
faces,” according to Bonstone 
marketing materials. “This resis-
tance to sunlight sets Last Patch 
Gel apart from nearly all other 
products in the market.”

“The Last Patch material is a 
UV stable patching system for 

Washington Monument Restoration

Numerous “Dutchman” repairs 
— more than 150 — were made 
and cracks filled at the top of 
the structure, where most of the 
damage occurred. “(A Dutchman 
patch) is where they have a piece 
that they don’t want to repair,” 
Klees said. “They want to square 
it up and cut it out and put a whole 
new piece of stone in there. They 
use our product to put it back in 
place.”

A Dutchman patch can range in 
size from four inches to a foot-
and-a-half. “In most cases when 
they are doing Dutchmans and re-
attachment, they are going to use 
a (physical) anchor for the safety 
factor.”

The majority of the restoration 
was the actual labor for cutting 
out Dutchmans, Klees said. “Our 
products were used to glue the 
Dutchmans back in. They are all 
designed to create a bond that is 
able to support a stone body, and 
typically you expect the stone to 
fail before the epoxy.”

In addition, Bonstone provided 
its expertise in matching colors. 
“We provided five color matches 
for the capping material,” Klees 
said. “The material that is used 
for patching the cracks before it’s 
in injected. If you inject it with-
out having capping material, it’s 
going to run right out of the hole.”

Using adhesive to fill cracks re-
quires an extra step. “The pressure 
from pushing it in and the viscos-
ity of the resin will force it out of 
the hole. You have to have some-
thing in there. You have to cap the 
crack so it won’t let it back out.”

After 127 years of weathering,  

Bonstone provided color matches to suit the color variations found 
on each side of the monument, due to 127 years of weathering.

Repairing a sizeable chip in the monument’s pyramidion. Safety 
screen on the scaffolding can be seen in the background.

Extensive spalling and cracking 
damage on a corner section, 
at the edge of the pyramidion.  
“Last Patch Gel material is a 
UV stable patching system for 
honed  finishes and sandblasted 
and chiseled stone. You can get 
that honed look with it.”

honed finishes and sandblasted 
and chiseled stone,” Klees said. 
“You can get that honed look 
with it. “It’s not going to discolor 
in ultraviolet. We pre-color it so it 
won’t stain the stone.”

Lorton Stone, LLC used Last 
Patch as a surface seal for cracks 
on the pyramidion stone panels. 
“We chose to use it because Last 
Patch can be color matched and is 
UV stable,” Flynn said. “We also 
used Past Patch to patch chips 
and anchor holes. The product 
worked well and the guys in the 
field had no complaints. Bonstone 
did a great job color matching the 
epoxy. They gave us a range of 
colors to choose from.”

Last Patch can be used for aes-
thetic patches and repairs on fine 
grained stones. It is also useful 
for building facade repairs, chips, 
spalls and sign hold repairs.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Washington 
Monument 
Restoration

Bonstone Crack Repair 28 is a medi-
um viscosity epoxy delivered by in-
jection with a cartridge system into 
thin cracks in stone.

AT Braxton-Bragg, when we 
say FREE SHIPPING for 
UPS orders over $250, 

that’s what we mean. 

In other words, if you order $250 worth 
of supplies or tooling, you’ll never see an 
invoice for shipping charges on that order 
— the entire order is covered. 

Makes sense, right? Well, it’s come to our 
attention that this is not always the case. 

Apparently, our competitors like to charge 
multiple shipping charges on the same 
order. 

Truthfully, I don’t know if our competition 
is taking advantage of you… if they are 
just incompetent… or they just aren’t 
paying attention. 

Either way, it ain’t right. For instance, Let’s 
say you place an order for $250 with one 
of our competitors. However, they don’t 
have everything on that order in stock at 
one location. 

So, what they do is split the order into, 
for example, one order of $150 from 
one warehouse and $100 from another 
warehouse. Now, according to their 
system you have two orders that don’t 
meet the free shipping requirements. 

So, you get TWO shipping bills even 
though you placed one order for which 
you thought you were getting free 
shipping. 

At Braxton-Bragg, we’ve streamlined 
operations to ensure this nonsense never 
happens when you order from us. 

Go ahead and put us to the test and you’ll 
see that we mean what we say when we 
say, “You’ve Got a Friend in Tennessee.” 

To eliminate the double shipping charge 
nonsense, give us a call at 800-575-4401 
or visit www.braxton-bragg.com .

“Free Shipping? 
Sure, we offer free shipping…”

Fax 800-915-5501 

Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com

Crack Repair 28
“This medium viscosity epoxy car-

tridge system is generally used for 
injecting into horizontal wide cracks 
in stone. On vertical applications a 
capping compound should be used to 
seal the crack.”

Crack Repair 31
“This low viscosity epoxy cartridge 

system is generally used for injecting 
into horizontal thin cracks in stone. 
On vertical applications a capping 
compound should be used to seal the 
crack.”

Other repair projects that Bonstone 
has been involved with include:

• The Getty Center in Los Angeles, CA
• The White House
• The U.S. Capitol Building
• Longfellow Bridge in Boston, MA
• The Minnesota State Capitol
• The Kansas State Capitol.

For more information on Lorton 
Stone, LLC visit their website www.
lortonstone.com. For more informa-
tion or to order the Bonstone products 
mentioned in this article visit www.
braxton-bragg.com.

Shop www.braxton-bragg.com for Stone & Tile industry products Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Left: Entrance gate to the Rosehill Cemetery, Chicago, designed 
by W.W. Boyington. The Gothic Revival crenelated walls and 
towers were built with Joliet limestone about 5 years before the 
Chicago Water Tower, c.1864.  Rosehill is the largest cemetery in 
Chicago, with memorials to the Union and Confederate soldiers 
buried there. It contains the largest number of Union soldiers 
buried in any private cemetery in the U.S.

Below: A day’s worth of blocks and slabs ready for transport. 
Judging by their more formal clothing, these men are likely 
quarry owners or supervisors rather than quarry workers.

“Initially, the quarries were shipping their stone by canal, but 
when the railroads came in, around the 1850s, the stone was also 
being shipped by rail,” explained Barbara Newberg. Note the 
hoist chains on this mini flat car of trimmed stone.

Above: Restoration in progress of the Joliet limestone flooring 
installed in the White House. This archive photo shows a  stone 
mason removing the flooring slabs in the North-East corner of 
the White House main entrance lobby.

Continued from page 2

“The Rock Island Armory was 
a huge government contract, and 
they had to prove that the stone 
had a certain density in order to 
get that contract. As the limestone 
became more popular, sometime 
between the 1860s and 1870s, it 
was being shipped to other parts 
of the country. That’s why the 
White House has floors of Joliet 
limestone.” 

Notable structures using Joliet 
limestone include both the old 
and new Illinois State Capitol 
buildings located in Springfield; 
the Chicago Water Tower and 
pumping station that look like 
small castles; the Holy Name 
Cathedral, a well known Catholic 
Church located in Chicago, 
and the entrance gate to the 
Rosehill Cemetery, also located 
in Chicago. Joliet limestone was 
also shipped to many other large-
scale projects around the country 
(refer to the links at the end of this 
article for additional information 
on other extant Joliet limestone 
buildings).

The Years of Diversification
If you took a broad perspective 

on the growth in those days, the 
prison was done, the canal was 
built, and now you had this huge 
labor mechanism. So the city of 
Joliet decided to get busy offering 
incentives to move additional in-
dustry to the area. 

“That was very progressive on 
the part of the city, and the way 
they lured the steel industry to 
come to Joliet in the 1860s,” ex-
plained Barbara. “They sold the 
proposal by saying there were 
nearby coal beds in Grundy 
County — a ready supply of fuel 
to power the steel mill.” 

U.S. Steel helped to propel Joliet 

into a major industrial center in 
the 1880s. Moreover, Joliet was 
the wallpaper capitol of the world 
said Barbara, adding “We had all 
kinds of industry on our eastside, 
including factories that produced 
stoves. If you fast forward to after 
the great depression, we were still 
producing steel. There were still 
fumes from the smokestacks of 
the steel mill in 1972, but soon 
after, that the steel industry rap-
idly declined.” 

A Flourishing Industry 
Deteriorates, an Important 

Chapter Closes
If Joliet limestone was so pop-

ular, why did its use fall by the 
wayside? 

Firstly, as the 1800s came to a 
close, it was clear that the struc-
tures made of Joliet limestone 
were weathering prematurely, 
and the stone was judged unfit 
for further structural use. Facades 
were not holding up as well as 
expected, and the more durable 
Bedford limestone quarried from 
neighboring Indiana had become 
the stone of choice. It was, how-
ever, good for crushed stone to 
build highways and continues 
to be. There is a quarry just out-
side of town, called the Vulcan 
Quarry, that to this day extracts 
limestone for gravel. 

Secondly, tastes had also 
changed. The extensive use of 
cheaper brick and mortar or wood 
further contributed to the de-
mise of building with local Joliet 
limestone. 

The Joliet Correctional Center 
has been closed since 2012. It is, 
however, one of the number one 
tourist stops in the area. The I & 
M Canal Trail and adjacent land is 
mostly used for canoeing, hiking 
and biking — offering museums 
and historical buildings to sample 
along the way. 

As for the limestone struc-
tures of the day, many do remain 

An Illinois & Michigan Canal lock and the lock tender’s house, in 
Joliet. The lock was removed in March, 1899. “And then there’s the 
beauty of the old canal locks. It’s pretty amazing to see how they 
worked. Unfortunately this old lock in Joliet was removed when the 
canal was improved,” explained Barbara Newberg. 

Joliet 
Limestone

— some are pristine, and some, 
altered. They continue to stand 
as a testament to the drive, the 
innovation and the vision of the 
resourceful builders who didn’t 
look back. 

Regrettably, only a handful of 
the old quarries remain that bear 
silent witness to what once was 
the stone that helped build the 
heartland of America.

Readers wanting additional 
information on Joliet City, the I 
& M Canal or Joliet limestone 
should Google-search the follow-
ing keywords or links:

• Lewis University – I & M 
Canal Archives
• Also:  www.americancanals.
org/photo_gallery/Illinois_
Michigan_Canal/IM_old_lock_5
• Legacy Cast in Stone- 
Chicago Tribune
• Joliet Lemont Limestone 
Landmarks Illinois (PDF book)
• Joliet Illinois canal history 
(Wikipedia entry)

Barbara Newberg is a native of 
the west suburbs of Chicago (Glen 
Ellyn) and was an invaluable re-
source in researching this story. 
Thank you, Barbara —

This unidentified Joliet quarry is using one of the high-tech cranes 
of the day, loading slabs onto a flatcar. Most likely the stone was 
destined to be fabricated into facades and foundations.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.americancanals.org/photo_gallery/Illinois_Michigan_Canal/IM_old_Lock_5.htm
http://www.americancanals.org/photo_gallery/Illinois_Michigan_Canal/IM_old_Lock_5.htm
http://www.americancanals.org/photo_gallery/Illinois_Michigan_Canal/IM_old_Lock_5.htm
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
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Order online or call 1-800-575-4401 before 5:45 pm eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Add $200 Pure Profit
to every Job!

Vallé™ 18 Gauge Stainless Steel Undermount Sink
Made of surgical grade 304 stainless steel

   Item # Description MSRP  OUR Price
 20208 Vallé™ Double Bowl Reverse 60/40 Sink, 31-1/2˝ x 20-3/4˝ $166.95 $137.95

These designer Vallé™ 18 Gauge Stainless 
Steel Undermount Sinks could easily retail in 
a showroom for $250-$500.00. However, our 
offering is priced so right that it can become a 
true money-maker for fabricators! 

 
They’re Gonna Buy It Anyway

Don’t let your customer buy the sink 
from someone else and bring it to you for 
installation–give your customers a beautiful, 
cost-effective alternative with our high-end 
Vallé sinks! 

Quality
You’ll be able to please the most demanding 
homeowner with these quality sinks. 
Manufactured from heavy gauge, premium 
304 stainless steel, our Braxton-Bragg sinks are 
remarkably resistant to stains and corrosion.

Design & Style
The stylish looks of our sinks compliment 
the latest trends in modern kitchen design. 
The high luster satin finish and superb crafts-
manship will add long-lasting beauty to any 
kitchen.

Practical
Give your customers the function and 
convenience of a professional sink. The bowls 
in our sinks can accommodate large pots 
and pans without spill over. The undersides 
are fully coated, and come with extra rubber 
padding for superior sound deadening.

Durable
In our search for a suitable sink to offer our 
valued customers, our main goal was to find 
a professionally manufactured, consistently 
high-quality product. Our stainless steel sinks 
hold up to heavy use, look good in any new 
or remodeled kitchen and are easy to maintain 
and clean. What more could you ask for?

™

Compare to 

Kohler K-3356 

Item # 20208   Double Bowl Reverse 
Sink: 31-1/2˝ x 20-3/4˝
Bowl Depth: 7˝ (left) and 9˝ (right) 

Comparable Models: 
• Kohler K-3356 • Blanco 513-618 • Elkay ELUH3119R • Franke PRX120

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Valle Stainless Steel Sinks

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8457,10164,8576,10164/
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Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Husky Bridge Saw
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