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Adobe Walls Stoneworks

Chances are good that you 
have heard the axiom, 
“A strong building starts 

with a good foundation,” or, “If 
it’s worth doing, it’s worth doing 
right.” These guiding philoso-
phies mixed with the ability to 
envision what’s possible allowed 
Justin Howe, president of Adobe 
Walls Stoneworks, to put a failing 
company back on track toward 
success. As you’ll see, Justin’s 
efforts to excel under such rare 
circumstances were, to say the 
least, unique. This is his story. 

“My dad, Danny Howe, was 
a general contractor during the 
late 1980s through 1990s,” re-
called Justin. “He was a carpen-
ter and cabinet maker by trade 
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and owned a cabinet shop named 
Adobe Walls Woodworks, named 
after the Battle of Adobe Walls 
in 1874. Unfortunately, Dad was 
diagnosed with multiple sclero-
sis and prostate cancer in the late 
1990s and had to spend a lot of 
time off recuperating.” 

Unhappy with a local granite 
fabricator’s quality, when Danny 
Howe was able to work again, 
he began cutting granite counter-
tops using a worm-drive handsaw 
against a straight edge. 

The Wall That Heals For the Common Good

Retired U.S. Navy chief T.J. 
Johnson understands the 
importance of the Vietnam 

War, both in our nation’s history 
and in the hearts of the conflict’s 
veterans. His father served in 
Vietnam, and his father inspired 
Johnson’s choice to join the Navy.

So, when Johnson found out 
that The Wall That Heals, a mo-
bile scale replica of the Vietnam 
War Memorial in Washington, 
D.C., was coming to Knoxville, 
Tennessee, Johnson made sure he 
was there to help, and he brought 
eight young people to learn from 
the experience.

Johnson was 24 years in the Navy 
as a combat door gunner and res-
cue swimmer, stationed on the east 
coast most of his career and serv-
ing several tours in Iraq. He came 
to Knoxville as command chief 
of the Knoxville Naval Reserve 
Center, then looked for a job when 
he retired from the military.

He made the acquaintance of 

another previous reserve center 
command chief at his church, and 
that person recommended that 
Johnson apply to work in sales at 
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Navy Vet Volunteers for the Traveling Vietnam Memorial Wall A Monument in Granite Dedicated to Public Servants

Braxton-Bragg.
“He had all these positive ac-

colades,” Johnson said. “It really 
has been a good experience. The 
small, family-size atmosphere 
is very personal. I’m grateful to 
have a chance here in the civilian 
world.”

He’s also grateful that Braxton-
Bragg lets him have the flexibil-
ity to volunteer. He commands 
the Naval Sea Cadets in East 
Tennessee, a program like JROTC 
that trains young people for future 
positions in the Navy or Coast 
Guard.

Johnson chaperoned a group of 
eight cadets to The Wall that Heals 
when it came to Knoxville, and the 
experience was one that they will 
not forget.

“We went there as a team to 
stand guard and assist. We helped 
people find the names of their 
friends and family and also helped 
people with disabilities at the 
wall,” Johnson said. 

Wrap-around graphics on the AW Install truck fleet also serves as mobile advertising for the company.

Braxton-Bragg salesman and 
Navy vet T.J. Johnson says 
volunteering at The Wall was 
a ‘humbling’ experience.

IN 2009, Anthony DeForest 
Molina and Cassandra L. 

McKeown of the University of 
South Dakota surveyed 52 state 
and local administrators to explore 
the core values of those working 
in the field of public service. They 
found that the five ideals held to be 
most important were honesty, integ-
rity, lawfulness, benevolence and 
selflessness. 

When Timothy Riordan retired 
from being the City Manager of 
Dayton, Ohio, he wanted to honor 
the many civil servants he knew 
who demonstrated these ideals in 
their work, day in and day out. He 
also hoped to bring recognition to 
Dayton’s history as a pillar in the 
good government movement of the 
early 20th century, when the city 
explicitly stated in its charter that 
public employees be hired on the 
basis of merit and fitness and pro-
moted on the basis of efficiency and 
conduct. 

Tim had an idea: through an open 
request for proposals, he would 

find an artist to create a monument 
emphasizing and clarifying these 
public service values. He planned 
to personally fund the project, and 
eventually he was joined by three 
other contributors. The monument 
would be erected on public property 
and owned by the city. 

Shop www.braxton-bragg.com for Stone & Tile industry products Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Below and Clockwise: The four completed sides of the memorial show the running inscription concept. 
The first inscription is from Harry Truman: “If you can read this, thank a teacher.”
Bottom left:  Kelly Nickol, of Fast Blast, sandblasting the quotations about public service that 
run horizontally around all four sides of the sculpture.Employing a group of like-minded friends and the local 

art consulting firm Build Art In, Tim created a committee 
to review dozens of proposals. Internationally recognized 
sculptor Jon Barlow Hudson, a resident of nearby Yellow 
Springs, Ohio, offered a compelling vision for the monu-
ment, titled “The Common Good.”

Jon proposed a monolith, eight feet high by 6.6 feet wide 
by 16 inches deep, of Pennsylvania granite. On either side, 
a seat would be hewn, and an opening between these seats 
would enable two people to communicate through the 
stone. 

“The idea here being that communication between people 
is bridging the different perspectives that each person has: 
each seat faces a different direction on opposite sides of a 
very intractable material,” Jon wrote in his proposal, “But, 
the seats are open to each other, so they are nevertheless 
able to communicate. This is a reference to the communi-
cation required to build bridges through public service.”

The artist and committee together identified pertinent 
quotations about public service to engrave in a running 
frieze around the top of the monument and inside one of 
the seats, engaging the viewer in circling and sitting in the 
sculpture. Then Jon got to work. His starting point was 
an 8-by-6-foot granite surface plate fabricated by Lawley 
Precision Surface Plate in Wyoming, Pennsylvania. He 
had obtained this massive piece from Wright Patterson Air 
Force Base.

“With the surface plate standing vertical, one sees both 
its polished face, and its opposite side, which is the natural, 
raw texture left by the a metal-wire block-cutting process. 
I wanted to bring attention to both surfaces. On the already 
highly polished face, I wanted to continue that surface 
treatment in the seat. I planned to add contrast by also pol-
ishing the interior of the elliptical seat cut into the textured 
side,” Jon explained. 

For the Common Good

 Photos (5) by Jon Barlow Hudson

Continued from page 1
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Michael Peay, a veteran home builder with 30 years of experience that 
includes hundreds of kitchen installs, was continually confronted with 
a nagging problem—mounting the dishwasher. Out of frustration, Mi-
chael Peay invented and patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this, before?” This product really works, and we’ll prove it to you. We 
guarantee that you’ll agree this is a real $3.98 solution. Call Braxton-Bragg and 
never have to make that expensive return trip again. Our knowledgeable sales 
staff wants to let you know “you have a friend in Tennessee,” and we listen to 
you. Count on Braxton-Bragg for all your installation needs. 

Call today! Toll free 1-800-575-4401
This Great Low Price has been extended due to popularity! 

3.98Now YOU can solve a $200 problem… 
 

MADE IN THE USA

   Item # Description Great LOW Price 
 10565 E-Z Dishwasher Bracket with Mounting Screws, 24” $3.98

 10578 E-Z Compact Bracket with Mounting Screws, 18” $3.98

 10763 E-Z Dishwasher Bracket with Mounting Screws, 24” 
  Ship Saver 100 Pack $369.00

 10764 E-Z Compact Bracket with Mounting Screws, 18” 
  Ship Saver 100 Pack $369.00

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, 
no return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-

hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 

countertop installation.

4.10for only $495 !

More than 955,922 sold!

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket
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“We have a  
natural and 
justifiable 

 distrust of 
talky men who 

make a sounding 
and ostentatious 

pretense of 
saying a thing 
and yet don’t 

say it after all…”  
– Mark Twain

 Item # Description   PROMO Price 

  11477 Makita® 18 Volt LXT Lithium Ion Sub Compact   $239.00 
  Brushless Cordless 2 Piece Combo Kit

Limited Supply! Hurry–Special Offer Ends December 31, 2017

Makita 18 Volt LXT

Best Products, Lowest Prices, 
Better Service

Sub Compact Cordless 

Combo Kit
Buy

Get 
FREE

A

$ 95 37

VALUE

The Combo Kit includes two18 volt batteries, an ultra-compact, 2-speed, 
brushless driver-drill with two speed settings that weighs only 2.8 lbs., and 

a variable speed brushless impact driver 
with two speed settings that weighs only 2.6 lbs.

An EXTRA 
Makita 18 Volt 

Compact Lithium 
Ion Battery

Shop www.braxton-bragg.com for the Makita Combo Kit Visit www.slipperyrockgazette.net for more Stone & Tile industry news

Read our online edition at www.slipperyrockgazette.net . Use the 
department tabs to place a classified ad and to view current and 
back issues. Send address updates to b.burgess@braxtonbragg.
com, & comments c/o editor lhood@slipperyrockgazette.net .  
Subscription requests, a classified ad submission form and our 2018 
advertising media kit is available online at www.slipperyrockgazette.net .

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Visit www.slipperyrockgazette.net to place 
a classified ad and to view current and back issues.
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Recently, I wrote 
about  securi ty 
breaches and the 

need for strong passwords, 
but have you ever wondered 
how much help we are 
getting from the places we 
visit online? After all, we 
(the general public) trust the 
online places we visit with 
our information. Are they 
hurting us or helping us? As 
it turns out, they are doing 
both. Some sites have gone 
above and beyond to protect 
us, and some… well, not so 
much.

There are five things to 
consider when creating 
passwords and trusting on-
line sites.

1.  Do they require a 
minimum of eight char-
acters for passwords?

Eight words or letters is a 
minimum length – depend-
ing on what you use, the 
longer, the stronger.

2. Are alphanumeric 
passwords allowed and/
or required?

Alphanumeric passwords 
are passwords that contain 
a combination of numbers 
and letters, like 1Dog$360.

3.Does the site give im-
mediate feedback on the 
strength of your pass-
word when you create it? 

When you create your 
password, the site uses an 
algorithm, often in a prog-
ress bar, to indicate whether 

your password is weak, me-
dium or strong. Remember, 
eight words or letters is a 
minimum length – it can be 
longer.

Online Security: How Safe Are We? 

Please turn to page  6

Sharon Koehler
Artistic Stone Design

 
PO Box 188, Stinesville, IN 47464 

Ph:  812-876-0835    Fax:  812-876-0839 
bigcreekstone.com 

4. Does the site have 
procedures in place 
to prevent brute-force 
logins? 

Brute force logins are 
when someone attempts 
either manually or elec-
tronically to “guess” your 
password over and over 
again. Many sites now only 
allow three tries at logging 
in. After that, the site locks 
you out and you’ll have to 
contact them through email 
or customer service to reset 
your password.

5. Does the site offer a 
two-step or multi step au-
thentication procedure? 

The most common exam-
ple of this is your bank, and 
ATMs. With an ATM, you 
need a keycard and a pin. 
When I log onto my bank’s 
site I need my account num-
ber, plus my pin number 

AND I also have to answer 
a security question.

Who Gets It Right?
There have been some 

studies, and you might be 
surprised at how some of 
the most visited sites ended 
up in the rankings. At the 
very top, meaning they 
are the most secure are: 
GoDaddy, QuickBooks and 
Stripe. It’s a good thing too, 
because GoDaddy is the 
keeper of e-mails and web-
sites, among other things. 
QuickBooks and Stripe are 
both sites that retain huge 
amounts of sensitive finan-
cial data. All three of these 
companies have all five of 
the password criteria and 
safeguards in place.

It’s surprising that more 
sites aren’t at the top, but 
there are a bunch that almost 
are, meaning they have four 
out of the five procedures or 
safeguards in place. These 
include, but are not limited 
to Basecamp, Apple, Best 
Buy, Home Depot, PayPal, 
Skype, Microsoft, Toys R 
Us and Tumblr. As you can 
see, these are all very pop-
ular sites that thousands if 
not millions of people use.

There are many sites that 
scored in the middle of the 
road, with three out of five 
procedures or safeguards 
in place. Now, that doesn’t 
mean they are bad. You just 
need to be a little more cau-
tious about your password 
with these sites.

 Item # Description Our Low Price

 8714 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Extra Coarse $59.95 

 8715 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Coarse $59.95

 8716 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Medium $59.95

 8717 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Fine $59.95

Talon™ Turbo 
Diamond Cup Wheels

#1 Seller! 

Most Popular

Cup Wheel

“Thanks, everything is great! Thank you 
for your awesome quick response. Braxton-

Bragg is the best company we deal with. 
Your entire crew has been great and we 

will always do business with you!”

Sincerely,
Kim Johnson

Talon™ Turbo Cup Wheels are designed to be aggressive, fast 
working tools. The turbo design with two layers of segments with 
spacing in between keeps the core and diamonds cool and removes 
the dust, or if used wet, the slurry can be readily expelled.

The back of the cup wheel is polished aluminum and this softer 
metal allows bounce to be absorbed, reducing chatter and making 
the weight of the cup wheel less than other wheels.

Cutaway (above) shows how Talon™ Cup Wheel segments dovetail into the 
wheel body to eliminate segment separation. The unique center segment 
groove helps remove grinding slurry while reducing heat build-up.

•Designed to operate at 
 10,000 RPM 
 14,000 RPM Max
•Can be used wet or dry
•5/8-11˝ thread arbor

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Talon Turbo Cup Wheels

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7393/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7393/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7393/


6 |  December 2017 Slippery rock Gazette

The sites that scored three 
out of five in the study in-
clude, but are not limited to 
Airbnb, Facebook, Google, 
Target, Staples, Yahoo and 
Mailchimp. Again, these 
are popular sites that a lot 
of people use on a daily 
basis.

Truthfully, it’s the next 
ranking that shocked me. 
These sites only scored 
two out of five and there 
are some big names on 
it. Amazon, (that was a 
shocker) eBay, LinkedIn 
and Twitter all only have 
two safeguards in place 
for password protection. 
Amazon has two-step au-
thentication and they have 
brute force login attempt 
protection. Twitter has 

alphanumeric passwords 
and two-step authentica-
tion. The steps these sites 
have in place do vary, but 
could be much stronger.

This next category is 
just scary, because these 
popular sites only have 
one safeguard or proce-
dure in place, and there 
are some GIANT names 
on it. Macy’s, Pintrest and 
Walmart made the list of 
having only one safeguard. 
Walmart only has two-step 
authentications. Macy’s 
only has brute force login 
protection. Be very vigi-
lant about the passwords 
you create for these types 
of sites.

The Worst Offenders
These last sites have 

NO safeguards in place to 

protect you, and again there 
are some big names on it. 
Spotify, Netflix, Pandora 
and Uber all made the list 
of ZERO protection. So 
these sites leave it all up to 
you to protect yourself. 

What the study found 
is that the online compa-
nies where we shop and 
do banking and financial 
transactions are all over the 
place on the subject of on-
line security. You need to 
protect yourself and your 
information and not just 
trust that they are doing it 
for you. Some are vigilant, 
but don’t find out the hard 
way that some aren’t.

Please send your thoughts 
on this article to Sharon 
Koehler at Sharon@asdrva.
rocks.

      

Continued from page 5
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The reindeer games are later rocked by scandal 
when Blitzen tests positive for steroids.

Online Security: How Safe Are We? 

MIA+BSI thanks the following 
members for donating natural 
stone material and services 
to the Gary Sinise Foundation 
R.I.S.E. (Restoring Independence 
Supporting Empowerment) 
program. Their contributions 
are making a real difference in 
the lives of our nation’s severely 
wounded veterans.

#UseNaturalStoneForGood

AG&M 
Alpha Granite

Andrew Lauren
Arizona Tile 

Big Creek Granite
Daltile

Dee Brown, Inc.
Delta Granite

Dente Trading, Co.
Distinctive Marble & Granite

European Wholesale Countertops
FLOFORM

Florida Bath & Surfaces
Global Granite & Marble

Granite Group International 
Majestic Kitchen & Bath Creations

Marble Line
Marjan Stone, Inc.

Martellaro Marble & Granite
MARVA

Mont Granite, Inc.
M S International

Murphy Marble Company
Natural Stone Veneers International

Pental Surfaces
Premier Surfaces

Pyramid Marble & Granite
Real Stone & Granite

ROCKin’teriors
Rocksolid Stone Works

Rugo Stone, LLC
TexaStone Quarries

Trindco
Unique Stone Concepts

As of October 3, 2017.

To meet more families, please visit our photo gallery:  www.naturalstoneinstitute.org/RISE

Thank you! 

Laser Products Opens New Training 
Academy in Romeoville, IL

Laser Products 
Industries (LPI) 
has announced 

the opening of their new 
2,000 square foot training 
center at their Romeoville, 
Illinois headquarters. 
Named for the company’s 
founder, the Daniel P. 
Louis Training Academy 
reaffirms the company’s 
commitment to providing 
the best training for its 
customers across the full 
portfolio of LPI’s products 
including its flagship laser 
templating systems.

Highlights of the train-
ing academy include:

• 2,000 square feet of re-
modeled training space

• Six separate training 
stations for templating and 
measuring countertops, 
cabinets, showers, islands/
bars, and stairs, as well as 
a classroom-style area

• Ability to train up to 
35 tradesmen/templators 
on site

• Global video and on-
line training capabilities

“ L a s e r  P r o d u c t s 
Industries has continu-
ally been recognized as 
a leader in their indus-
try,” praised Romeoville 
Mayor John Noak. “We’re 
extremely proud that 
they are headquartered in 
Romeoville and hope this 
improved academy will 
continue to expand their 
market share.”

“Laser Products has al-
ways been committed to 
providing the necessary 
resources to ensure that 
our customers are expert 
users of our products,” 
said Rich Katzmann, pres-
ident. “Training is at the 
forefront of that commit-
ment and our new Training 
Academy is dedicated to 
fulfilling that promise. 
Our sales and training 
teams will continue to pro-
vide customers with job-
site assistance while the 
Training Academy offers 

an additional resource to 
host customers here at our 
headquarters or to train re-
motely around the world.” 

Founded in 1994, Laser 
Products manufactures 
laser measuring equipment 
for the countertop, cabinet, 
and construction industries. 
They have sold over 5,000 
lasers to more than 3,000 
companies in over 35 coun-
tries  and are used by both 
the world’s leading auto-
mated fabricators as well as 
smaller, manual shops. 

Laser Products was rec-
ognized by Inc. Magazine 
as a 2017  Inc.  5000 
“Fastest Growing Private 
Companies in America,” 
and the #3 fastest grow-
ing private manufacturer 
in Illinois.

For more information 
visit www.laserproducts.
com .

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Robo SawJet

855-847-7330 BACASYSTEMS.COM

Ed Wright, owner of INcounters, a fabrication shop in Abilene, Texas, knew 
that in order to create the perfect projects for his clients and continue 
to grow his business, he needed innovative fabrication technology with 
cutting edge equipment and techniques. After evaluating countless 
products from other manufacturers, Wright decided to go with the BACA 
Systems Robo SawJet and has experienced instant results within only a 
few weeks.

To get a better idea on the Robo 
SawJet’s uses, his son, Jordan Wright, 
attended a week of training at the 
BACA facilities in Detroit where he 
learned the endless possibilities of 
the technology. In late September, 
BACA sent their experienced 
installation crew to assemble the 
saw in Abilene. The following week, 
an on-site training session was o� ered where all shop employees where 
introduced to the new machinery and shown its many functions. “One 
of the bene� ts of the saw system is that it works much faster than the 
programmable saw we used before, cutting the time to process slabs,” 
noted Ed Wright. “The yield of the material is also much greater due to the 
tight nesting the Robo SawJet is able to achieve,” he added.

Ed Wright was completely impressed with not only BACA Systems 
training and technology, but also their customer service. “ Thank you to 
BACA Systems for their top-notch customer service. Even when we 
encountered a minor saw issue, BACA’s after hours responder service 
was able to remotely access our system and resolve it in no time. Hats 
o�  to them for such a smooth installation and great training,” he stated.

  The yield of
the material is

much greater ...it 
works much faster 

than any saw we
used before.  

BIGGER & BETTER IN TEXAS

BACA
S Y S T E M S

•Proven reliability

•Superior accuracy

•Fastest processing speeds

•User-friendly software

•Lowest cost of ownership

•Legendary customer service

FABRICATOR SCORES

BIG
WITH BACA SYSTEMS

“
INcounters | Abilene, TX

http://www.braxton-bragg.com/
http://www.slipperyrockgazette.net
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Patent Pending

You’ve Got To See This Video!

Why Pay More to Install a Sink?
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete your 
install project in minutes, with no return 
trip needed? 

The Hercules® Universal Sink Harness from Braxton-
Bragg is another great innovation that can save installers 
time and money.

At Last, a Simple, Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks. Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

 Item # Description Great Low Price 
 17310 Hercules® Universal Sink Harness Kit  $4.95MADE IN THE USA

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules® Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well– support the sink under the heaviest of loads. 

Try One and You’ll Believe It!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Visit www.braxton-bragg.com for 
the complete Universal Sink Harness video.

#1 Seller! 

Most Popular

Sink Support

Two women charged with 
robbing a New Jersey bank 

are also suspected of trying to 
rob a bank in Pennsylvania’s 
Pocono Mountains while 
dressed as nuns.

Nineteen-year-old Swahilys 
Pedraza-Rodriguez, of New 
Haven, Connecticut, and 
23-year-old Melisa Aquino 

Penance? 5-10 Years and 2.5 Million Hail Marys

Arias, of the Dominican 
Republic, appeared before a 
judge in Newark, New Jersey. 

They’re charged with robbing 
a bank in Garfield, New Jersey, 
while one wore a head covering.

The Garfield heist was Sept. 
27. The women were arrested 
after leaving a Teaneck, New 
Jersey bank one Sunday when 
an employee called police, ac-
cording to federal prosecutors 
in New Jersey.

Law enforcement officials say 
the women are also suspected 
in an attempted robbery of the 
Citizens Bank in Tannersville, 
Pennsylvania, on Aug. 28. 
Those robbers were dressed 
as nuns and ran away with-
out money after an alarm was 
triggered.

The FBI had posted surveil-
lance photos on Twitter from 
the Pennsylvania heist.

The women’s attorneys didn’t 
immediately return messages.

“Learn from the 
mistakes of others—

you don’t have 
 nearly enough time 

to make them all 
yourself.”  

– Tristan Gylberd

A Stub Worth Saving

Churchill’s autographed Cuban Stogie 
sold at auction for $12,000

Churchill in Paris, where he was  
awarded France’s highest military 

 honor, the Medaille Militaire.

A cigar half-smoked by British 
Prime Minister Winston 

Churchill during a 1947 trip 
to Paris has sold for just over 
$12,000 during an online auction.

Boston-based RR Auction 
says the 4-inch cigar  stub was 
bought one Wednesday evening 
by a collector from Palm Beach, 
Florida. The buyer’s name wasn’t 
released.

The auction company says 
Churchill smoked the cigar on 
May 11, 1947, at Le Bourget 
Airport. Included in the auction 
was a photo signed by the prime 
minister that shows him with the 
cigar in his hand at the airport.

RR Auction says a British air-
man, Cpl. William Alan Turner, 
kept the cigar after his crew flew 
Churchill and his wife to and 
from Paris.

The label on the La Corona 
cigar from Havana, Cuba, in-
cludes Churchill’s name.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

See the animated video!
http://www.braxton-bragg.
com/HerculesSinkHarness
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https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9096/
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•  Akemi Colour Bond Magic Colors 
camouflages the seam into the stone 
structure

•  For use on Quartz, Marble, Granite, 
Quartzite, Onyx, Glass, Porcelain,  
Ceramic, Solid Surface, and other  
dense surfaces

•  Provides strong, smooth,  
glossy joints 

•  Under 20 minute cure
• Low odor
• Available in over 50 colors

FREE Colour Bond Match Chart 
Contact InnoChem LLC 
www.innochemllc.com 
info@innochemllc.com  
or www.braxton-bragg.com 

Colour Bond Color Matching list available at 
wwww.akemi.com.   
Scroll down to colourbond tab and just click.

OSHA and 
Full Silica Rule 
Enforcement

The last two months brought 
the countertop industry 
a full set of health and 

safety issues, including several 
tragic deaths, and in late October, 
OSHA sent out a press release 
reminding the construction indus-
try that it is fully enforcing the 
new silica rule as of October 23.

 
Along with the reminder came a 

link to a memorandum for OSHA 
regional administrators with de-
tailed guidance for enforcement of 
the rule. According to these instruc-
tions, the eight-hour time-weighted 
average permissible exposure limit 
(PEL) is 50 µg/m3, and the action 
level (AL) is 25 µg/m3.

Although the administration 
has been enforcing the Respirable 
Crystalline Silica in Construction 
standard since September 23, 
compliance assistance was made 
available to employers making a 
good-faith effort to comply. As 
the 30-day interim period has ex-
pired, this assistance will no lon-
ger be offered.

This new rule has several pro-
visions the employers in the con-
struction industry must follow to 
remain in compliance. Here are 
some of the basics:

•Employers must develop a 
specific exposure control plan 
that includes designating an in-
spector to identify existing and 
foreseeable hazards.

•Employers are obligated to 
assess all employees who may 
be exposed to respirable crys-
talline silica using one of two 
options that set time-weighted 
exposure levels. 

•Employers must use 
work-practice and engineering 
controls to reduce employee 
exposure to crystalline silica at 
or below the PEL. If controls 
are not sufficient, protection 
must be supplemented with 
respirators. 

Please turn to page  28

Breathe Easier

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Color Bond Adhesive

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11257/
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I was once again eating break-
fast at my favorite greasy 

spoon, listening the same ole 
stories from the same ole regu-
lars. Wait a minute, I thought. I 
am one of those old regulars who 
tells the same ole stories… ex-
cept mine are stone stories.

I was sipping my coffee when 
my phone rang, just as the ole 
Admiral was finishing his joke 
about working as a greeter at 
Walmart. (Since you asked, I’ll 
tell you the joke at the end of this 
story.) I answered the phone, and 
it was an old friend of mine from 
out in California. He related how 
he had filed for an OSHA inspec-
tion, and they put silica monitors 
on all his employees. The results 
came back showing two of his 
employees had a high silica ex-
posure reading. He was really 
shocked, he told me, because 
they never ever do anything dry. 
Everything they do is wet, which 
should contain all the silica dust. 
He was totally puzzled.  I asked 
him all kinds of questions to try 
and get to the bottom of his prob-
lem, and nothing he said clued 
me into why he should have such 
high readings. It just so happened 
that I was going out to the west 
coast in a week, and I told him I 
could stop by and see if I could 
find anything. I admit I was very 
curious about this one – I sus-
pected it might have implications 
for a lot of stone fabricators.

My departure date finally 
rolled around, and I was off to 
Cali. I couldn’t wait to get to my 
friend’s shop. After a five-hour 
flight with an eight-hour layover 
(which is another story), I finally 
arrived, picked up my rental car 
and was off to my friend’s shop. 

I pulled up to a very nice shop. 
It was very clean on the outside, 
and knowing my friend, I as-
sumed it would be just as nice in 
the work area. Joe came out the 
door as I pulled up and greeted 
me with a chai from Starbucks. 
It had been years since I’d seen 
him, and I was surprised he re-
membered my favorite drink. 

He took me into the shop where 
several employees were working. 
I noted that the shop was clean, 

Frederick M. Hueston, PhD

The Stone Detective
The Mystery OSHA Inspection 

and I wanted to stay 
and try to see where 
all the silica was 
coming from, but I 
had to get to my other 
inspection. I asked him what time 
they opened in the morning, and 
he told me the guys get in right 
at 7 o’clock. I said, “Great, I’ll be 
there waiting for them.” One of 
the perks of getting old is I get up 
really early every morning – plus 
I was still on east coast time. I 
said my goodbyes and was off to 
my other inspection.

I got up early the next morn-
ing – well, early for Cali time. 
I got dressed, stopped by Five 
Bucks for a chai and was off to 
Joe’s shop. I pulled up to the 
shop about 6:45 a.m. and waited 
for the guys to show up. I had 
just finished my chai when two 
of the workers pulled up. They 
were very friendly and invited 

me in as they opened the shop. 
I watched them get ready for the 
day. They walked across the floor 
and switched on all the breakers 
to the machines and then fired 
up the forklift and went outside 
to retrieve some slabs for the 
day’s work.  As I watched them 
working I noticed something that 
would solve the silica issue. Can 
you guess what it was? I couldn’t 
wait for Joe to get there to tell him 
the news.

Finally, at around 8 a.m. Joe 
shows up, again with a cup of 
chai for me. I was so excited to 
tell him what I found, I put down 

the chai and told him to follow me 
out to the shop. Here is what I told 
him:

“Joe, you told me that your shop 
was totally wet. That is, you do 
everything wet and do not cut 
anything dry. While that is true, 
there is a problem with dry sil-
ica dust floating in the air. You 
want to know where it is coming 
from? It’s coming from your two 
workers who open every morning. 
You see, the floor dries overnight 
and there is a layer of silica dust 
on the floor from the day before. 
As they walk around and run the 
forklift in and out before any wet 
work starts, they are kicking up 
dust.” I looked him straight in the 
eye and said, “I bet you a steak 
dinner the two workers with high 
silica dust are the two who open 
the shop every morning.” His 
eyes got really wide. He looked 
at me, shook my hand and said, 
“Now I know why you get paid 
the big bucks!” We both laughed, 
and yes, another case solved. I 
told him all he has to do is wet 
the floor down before walking or 
driving on it and that should solve 
the problem.

Now for the Walmart greeter 
joke.  Bob was a popular Walmart 
greater, about 76 years old, and 
everyone including the employ-
ees loved him. His only problem 
was that he came in late every 
morning. Finally, the store man-
ager asked to see Bob in his of-
fice. He sat Bob down and told 
him that he had to stop coming in 
to work so late. Bob told him he 
was sorry and said he would try 
and it wouldn’t happen again. As 
Bob was walking out the door, the 
store manager said, “Bob, weren’t 
you in the Navy? What did they 
say to you when you were late, 

Laser Products Expands 
European Sales Force

then? Bob turned around and 
said, “Good Morning, Admiral, 
would you like a cup of coffee?”

The Stone Detective is a fic-
tional character created by 
Dr. Frederick M. Hueston, 
PhD, written to be entertain-
ing and educational. Dr. Fred 
has written over 33 books on 
stone and tile installations, fab-
rication and restoration and 
also serves as an expert for 
many legal cases across the 
world. Send your comments to 
Dr. Fred at fhueston@stone 
forensics.com .

“At least half the 
mystery novels 

published violate 
the law that 

the solution, once 
revealed, must seem 

to be inevitable.”
–Raymond Chandler

Laser Products has 
announced the expan-
sion of their European 

sales force with the hiring of Leif 
Lewerenz as Sales manager for 
Laser Products Europe Ltd. A 
native of Germany, Leif brings 
over 17 years of sales and industry 
experience including time spent 
in the woodworking, architec-
ture, millwork, and measurement 
fields.  Leif will be responsible 
for the countries of Germany, 
Luxembourg, Belgium, Austria, 
and Switzerland, as well as the 
Middle East. 

 
“The expansion of our sales team 
in Europe is a direct reflection of 
our intention to continue gaining 
share in this marketplace. With 
our market leadership position in 
the Americas, it’s a natural expan-
sion opportunity for us to grow 
throughout Europe with our inno-
vative Laser Templating systems.  
Leif’s direct industry experience 
will transfer quickly and makes 
him a great addition to our team.” 
said Rich Katzmann, president. 

Lewerenz comes most recently 
from Canada Laser Layout as 
Director and previously held 
positions as Project Manager 
at Precisionwerkz and Radius 
Architectural Millwork.  

Lewerenz will be located out 
of the Merzig, Germany area 
and will report to Carl Sharkey, 
based out of the UK. For more 
information about the company, 
please visit laserproductsus.com/
contact or call Laser Products at 
630-679-1300. 

Founded in 1994, Laser 
Products manufactures laser mea-
suring equipment for the coun-
tertop, cabinet, and construction 
industries. They have sold over 
5,000 lasers in 36 countries to 
more than 3,800 companies and 
are used by both the world’s lead-
ing automated fabricators as well 
as smaller, manual shops.  Laser 
Products was recognized as a 
2017 Inc. 5000 “Fastest Growing 
Private Companies in America” 
and the number three fastest 
growing private manufacturer in 
Illinois.  
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“She’s obviously had some work done.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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MIA+BSI: The Natural 
Stone Institute announces 

that a newly revised Wine & 
Stone program is available 
through Women in Stone. The 
new program includes a revised 
CEU presentation that covers ten 
stones and places a greater em-
phasis on the correlation between 
wine and stone. The revised 
Wine & Stone kits also incor-
porate new branding, new stone 
samples, a preparation tutorial, 
and other items to ensure a mem-
orable CEU event.

Kim Dumais (Miller Druck 
Specialty Contracting), Women 
in Stone co-chair, commented: 
“Women in Stone is proud to 
present our newly updated Wine 
& Stone program. Our goal in re-
vising the program was to offer 
an all-inclusive presentation, in-
cluding an education forum and 
networking initiative. Our hope 
is that this program will offer 
another opportunity for the stone 
industry to engage and educate 
the design community about 
natural stone, a topic we are all 
so passionate about. Just like 
no two stones are alike, no two 
wines are alike — the connection 
is natural!” 

To schedule your Wine & 
Stone event, contact Sarah Gregg 
(sarah@naturalstoneinstitute.
org). Visit www.naturalstonein-
stitute.org/womeninstone to learn 
more. 

Women in Stone 
Unveils Revised 
Wine & Stone 

Program

*PRODUCTION RATES DEPENDENT UPON TYPE OF 
MATERIAL AND TOOLING PARAMETERS*

1804 Star Batt Dr. Rochester Hills, MI 48309•248-990-1824•steve@marmo-na.com

SUPERSIZE YOUR PRODUCTION WITH THE 
PERFECT COMBINATION BY

FREE SHIPPING WITH
PURCHASE OF 

LTN-621 OR LCV-711M-VO

IN STOCK

IN STOCK

“There are many things from which I 
might have derived good, by which I 
have not profited, I dare say,’ returned 
the nephew. ‘Christmas among the rest. 
But I am sure I have always thought 
of Christmas time, when it has come 
round—apart from the veneration due 

the only time I know of, in the long calendar of the year, when men and 
women seem by one consent to open their shut-up hearts freely, and to 
think of people below them as if they really were fellow-passengers to 
the grave, and not another race of creatures bound on other journeys. 
And therefore, uncle, though it has never put a scrap of gold or silver in 
my pocket, I believe that it has done me good, and will do me good; and 
I say, God bless it!”
— Charles Dickens
 A Christmas Carol – 1843

to its sacred name and origin, if anything belonging to it can be apart 
from that—as a good time; a kind, forgiving, charitable, pleasant time; 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

mailto:sarah%40naturalstoneinstitute.org?subject=Women%20in%20Stone%20events
mailto:sarah%40naturalstoneinstitute.org?subject=Women%20in%20Stone%20events
http://www.naturalstoneinstitute.org/womeninstone
http://www.naturalstoneinstitute.org/womeninstone
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/


12 |  December 2017 Slippery rock Gazette

Adobe Walls Stoneworks
Continued from page 1

do things, that creates the highest 
yield. We have also built our sys-
tem to work at a steady pace, so 
if someone takes time off, we are 
not all scrambling.” 

That technology, said Justin, in-
cludes an array of Park Industries 
cutting and shaping equipment, 
and multiple jib cranes strategi-
cally placed throughout the 12,000 
square foot shop. Production per-
sonnel includes seven fabricators 
and three full-time installation 
crews, with the remaining 10 per-
sonnel in sales, as designers or 
management. Total footprint of 
the facility is 75,000 square feet, 
with 2,000 square feet for offices 
and showroom, and 25,000 square 
feet dedicated to their more than 
$1 million inventory of natural 
and engineered stone.

Adobe Walls Stoneworks does 
not buy slabs locally, 
said Justin, but does 
buy regionally from 
Dallas, Austin and 
Oklahoma City, with 
much of it being pur-
chased through the 
Artisan Group.  

“We’ve been a 
member of the Artisan 
Group for three years,” 
explained Justin. “The 
main thing is that it’s a 

beginning. “They come to work 
every day, and all participate in 
the big picture,” he continued. 
“We focus more on our peo-
ple than our profits, and we feel 
deeply responsible to those who 
have given their lives to this com-
pany. So we try and give back all 
we can. We are all on the same 
team, and nobody works for any-
body; we are all equal. So yes, I 
feel we’ve got the best team in 
the industry and all are assets to 
this organization. ‘We Prioritize 
The Person’ is our motto, and 
that starts with the people inside 
our company. We still run a busi-
ness, we still have to be profitable 
and try not to get too involved in 
each other’s personal lives, but 
we do care and look out for each 
other. We are very much in tune 
with their birthdays, their spe-
cial events and their needs, and 
you can see the effect of this in 
the length of time everybody has 
been here. We also pay real sal-
aries to our leadership, with real 
career positions. We figured out 
how to be profitable and also pay 
people a good wage. 

“Secondly, we are the most so-
phisticated fabricator in the area, 
with the largest inventory, and 
use the most technology in the 
market. We use lasers and com-
puters while a lot of our compe-
tition still uses tape measures and 
wood strips to make templates. 
We’ve got a lot of technology; we 
advance with technology and we 
change with technology. We are 
always upgrading everything and 
look for the most efficient way to 

Simultaneously and unbe-
knownst to Danny at the time, 
embezzlement was taking place 
by a company insider, there-
fore putting the company in dire 
straits. Justin, fresh out of pilot 
school, stepped in to try and make 
something out of the fabrication 
end of the company.

“Dad owed the IRS $50,000 
due to the stolen tax deposits,” 
he continued. “So we made a deal 
with the IRS to pay $10,000 up 
front and $40,000 in six months. 
Fortunately, the IRS agreed to 
this. So I sold a few family-owned 
vehicles, gave the IRS their first 
payment of $10,000, paid dad 
$10,000 and took over the busi-
ness. That was in late 2001. Then, 
I officially formed the company 
in 2002 at about the same time I 
finished paying off the IRS. It was 
then off to the races as a granite 
fabricator. Since then we’ve gone 
from zero in sales to $4 million 
this year. We got there with no 
windfalls and survived the down-
fall of 2008. We did have to ask 
everybody to take a day off some-
times, but never had to lay-off or 
fire anyone. Fortunately, after just 
a few months, we had to bring ev-
eryone back in full-time because 
we figured out how to get our 
sales up a little bit. This year is 
our official 15th anniversary.”   

From Worm-Drive to 
Cutting-Edge

According to Justin, most em-
ployees are tenured and have 
been with the company since the 

mastermind group of people who 
can get together and ask ques-
tions, share best practices and 
talk about the mistakes we’ve all 
made. It also allows us to partner 
with other fabricators to buy bulk 
quantities of imported materials. 
We’ve got guys in the group that 
do $50 million a year in sales.” 

Architectural Marble and 
Granite (AG&M) is a great 
asset to the Artisan Group. “The 
Artisan Group are solid guys who 
run their businesses correctly, and 
we are glad to be a part of it.” 

Adobe Walls Stoneworks is the 
largest fabricator in the Texas 
Panhandle, said Justin, adding 

that their scope of service ex-
tends far and wide. “Our every-
day radius is within 120 miles of 
Amarillo, but we will go up to 
200 miles servicing Eastern New 
Mexico, the Oklahoma Panhandle 
and Western Oklahoma. If we can 
get there and back in a day, it’s no 
big deal.”

All of the company’s sales per-
sonnel are experienced in design 
and regularly work one-on-one 
with their homeowner clients. 
Some clients, however, do bring 
in their own designers as well as 
their builders and remodelers. 

The team at AWS 
loves to collaborate 
with their customers 
to create their perfect 
kitchen.

Above: Commercial installation 
for the Metropolitan Speak Easy 
Right: Justin Howe

Please turn to page 26

AW Stoneworks showroom,  with customer service representatives 
Tina, Torie and Madison. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Why is Stone Shield Knife Grade 
Our Best-Selling Adhesive?

4–6 minutes of working time
Polishable in 30-60 minutes
Transparent formulation is easy to color-match 

MADE IN THE USA

 Item # Description Our Low Price 
 46404 Stone Shield™ Transparent Knife Grade, Quart $12.95

 46405 Stone Shield™ Transparent Knife Grade, Gallon $43.95 

 46406 Stone Shield™ Transparent Knife Grade, 5 Gallons $169.95
$26

K-Bond Coloring Kit, 10 Colors, 2 oz.

Item #  

4357

Easy to Color
Compatible with all major adhesive color mixes including K-Bond 
Granite Color Pigments — what could be easier?

Adhesive Spreaders 
 & Stirring Sticks

Razor Blades

Item # 

4800A

Item # 

4802
Item #  

9100

$59.97

$9.74

$19.95
$3.74

MADE IN THE USA

MADE IN THE USA

Stone Shield ™ Transparent Can Save You Money!
How can glue save you money? Stone Shield™ Transparent Knife Grade is high 
quality polyester adhesive, made in America and offered at a great price.

Consistent Performance
Smooth consistency makes this a good choice for a wide variety of applications. Can 
after can, you know what you’re getting; it’s never a surprise. Consistent work time, 
consistent strength, consistency that you can count on.

Universal Application
Since it’s compatible with granite, marble, travertine and quartz, Stone Shield’s 
strong bond and fast hardening time is ideal for seams, patching or repairing. This is 
the only can of adhesive you’ll ever need!

Unpaid $7 
Waffle House 
Bill Busts ID 
Theft Ring

Police in Louisiana have un-
covered a sophisticated, Los 

Angeles, California-based identity 
theft ring, thanks to two men who 
skipped out on their $7 Waffle 
House bill, authorities said.

Waffle House employees called 
police one Saturday, saying two 
men had stiffed the restaurant 
and driven away in a U-Haul van. 
Investigators were still taking 
statements at the restaurant when 
patrol officers spotted a U-Haul 
van parked at a nearby hotel, Pearl 
River, Louisiana police said.

A passenger ran into nearby 
woods as officers approached, 
according to a news release from 
Deputy Chief Daniel Hunter.

The officers arrested the driver, 
and a police dog tracked down the 
passenger, who also was arrested, 
he said.

The investigation revealed “a 
highly sophisticated identity 
theft scheme operating out of Los 
Angeles,” he wrote.

He said the driver, Stayshawn 
D. Stephens, 20, of California, and 
Richard A. Brown, 18, of Indiana, 
had flown into New Orleans from 
different states, rented the van in 
New Orleans, and had installed 
credit card skimming devices at 
multiple gas stations in the area 
to steal customers’ credit card 
numbers.

Please turn to page  15

“A lovely thing about 
Christmas is that it’s 

compulsory, like a 
thunderstorm,  

and we all go 
through it together.”

— Garrison Keillor 
Leaving Home

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Adhesives

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

http://www.slipperyrockgazette.net
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The Wall That Heals Traveling Memorial

got your head down in a 
phone. There are important 
people around here who have 
survived great ordeals.”

Continued from page 1

This coming to my city, 
it’s most important to me to 
honor my dad that went to 
Vietnam and survived. I’m 

just thinking about what he 
would say about me being a 
part of this.”

For more information 
about The Wall That Heals, 
including schedules and vol-
unteer opportunities, visit 
www.vvmf.org/twth.

Continued from page 8

The Viper® 30 Grit Bites like a Cup Wheel, 
Smooths like a Polishing Pad.

Viper® 30 Grit Wet Polishing 
Pads have the chops to remove 
stock, shape edges and prepare 
cut stone to begin the polish-
ing process. This grit will re-
move the deepest scratches. 

Unlike metal or carbide cup 
wheels, chipping and 

bouncing is practically 
eliminated. You’ll be 
able to move on to 
the polishing pro-
cess in no time. 

Finally!
Eliminate Bouncing  

& Chipping
Caused by Metal or  

Carbide Cup Wheels

Andrew Geronimo
Recommends the
Viper ® 30 Grit 
Granite Wet 
Polishing Pad

 Item #  Description Great Low Price 
 11051 Viper® Granite Wet Polishing Pad, 4˝, 30 Grit, Purple  $14.95

“(The cadets) can’t de-
termine their future with-
out knowing their past, and 
they definitely did that. One 
found his last name all over 
the wall. They were Marines 
like he wants to be a Marine. 
They were all very grateful 
and humbled to learn the 
history. One of the younger 
cadets hasn’t learned (about 
the Vietnam War) in school 
yet, and now he has this real 
experience to connect to his 
school learning.”

The Wall That Heals is 
a project of the Vietnam 
Veterans Memorial Fund, 
bringing the closure and 
healing of the Washington, 
D.C., memorial to people 
who may not be able to 
travel. Visitors have 24-
hour access to the wall, and 
Johnson said close to 4,000 
people visited the wall as it 
stopped in Knoxville.

“One man took two hours 
to find all 44 of his friends 
from his squad in Vietnam,” 
said Johnson. “For me, it’s 
the emotions that come to 
the wall, the honor and re-
spect. Everyone’s telling 
stories and reconnecting.

“My dad was in Vietnam 
and did not get a good wel-
come home. It was a politi-
cal war with brutal guerrilla 
warfare. Knowing the brutal-
ity they faced in the jungles, 
many of the Vietnam veter-
ans have survivor’s guilt. I 
think it’s a healing opportu-
nity for all of America when 
they see and discuss the 
Vietnam War.”

The Bill Robinson 
Chapter

Johnson noted that the 
Knoxville chapter of the 
Vietnam Veterans of 
America is named for Bill 
Robinson, the longest-held 
prisoner of war in Vietnam.

“We have the privilege 
of being friends with and 
knowing Bill Robinson,” 
said Johnson. “He walks 
among us. Some people in 
the community don’t know 
that. You never know who’s 
walking past you if you’ve 

Johnson said the hun-
dreds of flags planted in 
front of the wall were all 
brought by visitors, who 
also often leave memen-
tos that are saved and 
become part of a special 
traveling collection.

Part of the purpose of The Wall That Heals is to bring 
the Vietnam War Memorial to those who cannot travel.

Both the memorial in 
Washington, D.C., and The 
Wall That Heals are sur-
rounded by powerful emo-
tions, and Johnson said it 
was an honor to serve veter-
ans who visited the wall.

“It’s important because 
it brings closure,” he said. 
“It’s a chance to remember, 
relive and reconnect. I don’t 
know how to put it into 
words what it feels like. It’s 
a sobering, humbling and 
rejoicing that happens when 
you get to be part of that wall 
and see people touching it 
and finding their friends. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsVisit www.braxton-bragg.com for Viper 30 Grit Polishing Pads 

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com
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MIA+BSI Supports Design & 
Construction Week

Waffle House

Alligators 
 in Alaska?

Continued from page 13

WARNING: The Original I-Brace is ONLY Available 
from Braxton-Bragg

IT was bound to happen. Success breeds knock-offs! Hard 
work and creative thought is needed to create a product—
not so much to make a look-alike copy. 

But—as we know, not all copies are as good as the original!

The Original I-Brace has been real-world tested in thousands of 
kitchens. The design was analyzed, refined, computer modeled, 
and tested by highly trained university engineers. It is made in 
America with American steel by a billion dollar company. The 
Original I-Brace is protected with a three step anti-corrosion enam-
eling process to prevent rust and possible staining of the granite. 
There are no sharp edges to catch on clothing or harm toddlers. 
 

The Original I-Brace is exclusively available at Braxton-Bragg. 

By the way, don’t assume that a knock-off is cheaper! At Brax-
ton-Bragg you always get the best for less!

Don’t risk your reputation on a copy! Get the Original I-Brace at 
 Braxton-Bragg today. Gain peace of mind and the satisfaction of 
knowing that you won’t have a call back. 

You’ll be glad you did.

The other suppliers are selling knock-offs!

Three I-Braces were used to support this 30˝ × 96˝ island install.

I recently purchased several 15-inch I-Braces to 
support the granite overhang on my kitchen island. 
They worked absolutely perfect! I weigh 250 lbs. 
and was able to hang from them to demonstrate how  
strong they are  (although I don’t recommend any  
one doing that).  For $15.00 each, they were a steal. 
    Corbels are a thing of the past!
      – Thanks!  
     Stephen Waldeck  

Investigators are working 
with the Secret Service and 
more arrests are possible, he 
said in an email.

Hunter said in an email 
that he did not immediately 
know Stephens’ or Brown’s 
hometowns.

The police statement said 
both were arrested on charges 
of identity theft, bank fraud, 
monetary instrument abuse 
and theft by fraud. Charges 
against Stephens also include 
criminal damage to property, 
driving with a suspended li-
cense, fraudulently acquir-
ing credit cards, and forgery, 
while those against Brown 
also include battery on a police 
officer and resisting arrest by 
flight, Hunter said.

“As long as I am here, we 
are not going to put up with 
any of this criminal nonsense, 
especially from criminals fly-
ing in from California and 
Indiana,” Police Chief Johnny 
“JJ” Jennings said in the news 
release. “Let this be a lesson 
on etiquette as well; pay your 
bill and tip your waitress.”

The fifth annual Design & 
Construction Week® (DCW) 

is once again being held in 
Orlando, Florida, January 9-11, 
2018.  MIA+BSI is a supporting 
partner for Design & Construction 
Week 2018. 

The event brings together 
more than 80,000 design and 

construction professionals for 
three days of networking, educa-
tion and exhibits. The synchroni-
zation of trade shows and markets 
by founding partners, the National 
Kitchen and Bath Association and 
the National Association of Home 
Builders has direct benefits for 
everyone involved in the design 
and construction industries. 

DCW continues to be the 
must-attend annual industry event 
with the co-location of NKBA’s 
Kitchen & Bath Industry 
Show® (KBIS) and the NAHB 
International Builders’ Show® 
(IBS). The energy at this year’s 
event was palpable, as attendees 
explored the latest products and 
trends at the largest annual gath-
ering of the residential design and 
construction industry. 

MIA+BSI members receive 
special discounts to explore the 

exhibit floors of both shows—a 
combined total of 2,100+ exhib-
its. Visit http://designandcon-
structionweek.com/ to register for 
your DCW expo pass, or email 
info@designandconstruction-
week.com .

Show Dates, NAHB 
International Builders’ 
Show, and Kitchen & 
Bath Industry Show –
January 9-11, Orange 
County Convention Center

It was an odd day for one 
Alaska animal control officer 
who took a call about an alligator 
outgrowing its bathtub.

KTUU-TV reports that a 
Wasilla, Alaska resident called 
911 after realizing that the more 
than 4-foot-long (1.2-meter-long) 
alligator named Allie couldn’t 
live in a tub anymore.

Rescue group Valley Aquatics 
took Allie in. Valley Aquatics 
owner Sheridan Perkins says 
Allie is a 3-year-old American 
alligator.

Perkins says she has thought 
about re-homing Allie in Florida.

The alligator is Wasilla’s sec-
ond run-in with a large reptile. 
In May, a 17-foot python named 
Sam went missing for several 
days before reappearing in his 
home’s living room. He returned 
through the door his owner left 
open for him.

Come See Us
TISE 2018 StonExpo

Booth #3171

 Item # Description Our Low Price 
	 12458	 The	Original	I-Brace	Countertop	Support,	13˝	Long	x	2-1/2˝	Wide,	3/16˝  $10.99

	 12460	 The	Original	I-Brace	XL	Countertop	Support,	20˝	x	2-1/2˝,	3/16˝	Thick $12.99

	 12461	 The	Original	L-Brace	Upper	Bar	Support,	10˝	x	2-1/2˝	Thick	 $14.99

	 12462	 The	Original	L-Brace	Upper	Bar	Support,	15˝	x	2-1/2˝	Thick	 $16.99

	 12464	 The	Original	Upper	Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick $10.99

	 12465	 The	Original	Upper	Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $12.99

  Typical breakfast bar islands use 2–4 braces per side.

  Centers should be spaced every 18-24˝.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the original I-Brace

Call 1-800-575-4401 or Order Online www.braxton-bragg.com
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Your Reputation Rides on Ketchup!
Think about it. Word of mouth is the best 
advertising. How are your countertops 
holding up? Often the difference between 
a countertop that looks great for several 
years and one that doesn’t is the sealer.

Your Customer Doesn’t Know 
It’s amazing, but most people do 
not understand that stone is porous. 
Neither do they understand that harsh 
supermarket cleaners can harm sealers.

Not All Sealers are Created Equal
Stone Shield™ Penetrating Sealers are 
high performance, impregnator sealers 
for all natural stone. Stone Shield™ is 
formulated with the latest solvent-based 

fluoropolymer technology to protect 
against all oil and water-based stains.

Stones Gotta Breathe
Unlike surface sealers, Stone Shield™ 
is a deep penetrating sealer that leaves 
a natural look and feel, allowing the 
stone to breathe. Small molecules allow 
for deep penetration and long-lasting 
protection of the stone without leaving a 
surface film that quickly wears off.

We Test So You Don’t Have To
The manufacturer of Stone Shield™ 
Penetrating Sealers constantly tests for 
real life hazards. We know that you 
don’t have time to test and verify all 
the materials you use. That’s why we 

offer the Braxton-Bragg unconditional 
guarantee on the Stone Shield™ 
Penetrating Sealer.

Honed, Leather, and Brushed Surfaces
These surfaces need even more 
protection. That’s why we offer Stone 
Shield™ Penetrating Sealer in two 
versions. One is for traditional Polished 
Surfaces and one for Porous Surfaces 
that need extra protection. 

Q: Who Would Actually Test Countertops Against Stains Like  
 Ketchup, Mustard, Olive Oil, Wine, and Peanut Butter?

A: Your Customer. Are You Prepared?  

For Porous Surfaces For Polished Surfaces

Coverage: 200-1,500 Sq. Feet/Gallon Coverage: 1,000-1,500 Sq. Feet/Gallon

Item # Description Our Low Price
4453 Stone Shield™ Penetrating Sealer, Quart   $39.95

4452 Stone Shield™ Penetrating Sealer, Gallon  $118.72

Item # Description Our Low Price
4450 Stone Shield™ Penetrating Sealer, Quart   $23.07

4451 Stone Shield™ Penetrating Sealer, Gallon   $59.65

MADE IN THE USA

Won’t change color of stone
Odorless
FDA compliant solvent
Interior and exterior use

Stone Shield Penetrating Sealers

#1 Seller! 

Most Popular

Sealer

You Can Cross 
That One Off

The Iowa State Patrol says a man 
pulled over in Des Moines after 

a car pursuit told state troopers that 
he wanted to be chased because it 
was on his “bucket list.”

Des Moines television station 
KCCI reports that the man refused 
to halt a little before 7:30 a.m. one 
Thursday when a trooper tried to stop 
him over a violation on Interstate 80. 
The 10- to 15-minute chase ended 
soon after he left the interstate. He 
was taken into custody.

That’s when the 46-year-old Des 
Moines resident shared his bucket 
list story with troopers. Court re-
cords don’t yet show that he’s been 
charged.

State Patrol Sgt. Scott Bright told 
representatives of the press that he’d 
never heard such an excuse in his 28 
years of policing. We assume spend-
ing a few nights in jail is also on the 
speeder’s  bucket list.

A Pittsburgh man has been ar-
rested after police say he called 

in a false bomb threat to try and get 
out of paying his restaurant bill.

WPXI-TV reports 40-year-old 
Barry Clapperton faces charges 
that include threats to use weapons 
of mass destruction, public drunk-
enness and false identification to 
police.

A witness says Clapperton tried to 
leave multiple times without paying 
for his meal at Primanti Brothers. 
Police were called to the scene, and 
another person paid for Clapperton’s 
bill.

Police say they were about to let 
the man leave when a bomb threat 
was called in to a nearby restaurant. 
Authorities say they used a stun gun 
to subdue Clapperton after he ran 
from the restaurant.

Police say Clapperton acknowl-
edged he called in the false threat to 
create a distraction.

That’s Not a Tip

Come See Us
TISE 2018 StonExpo

Booth #3171

“Content makes poor 
men rich; discontent 

makes rich men poor.” 
–Benjamin FranklinCall 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Penetrating Sealer
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Stone Restoration and 
Maintenance Corner
Merry Christmas and Happy Tech Tips

Bob Murrell 
M3 Technologies

Photos by Bob MurrellWell, the Holiday season 
is upon us once again! 
I do so love this time 

of year. In fact, the Christmas 
Season, the BCS Championship, 
and the Super Bowl (although 
with the taking a knee thing, 
maybe not so much this year) 
are some of my favorite things 
of winter, and don’t forget not 
having to mow the yard, for sure!  
I also love the food, pine scents 

negatives are common for most 
of us, like weight gain, over-
spending, and the beginning of 
the winter blues. I do not like cold 
temperatures and short daylight 
hours, no I don’t!

Oh, and let’s not forget: 2017 
has been a very unique and 

Regardless of your political af-
filiations, what a ride it has been 
this year! Despite some obvi-
ous division in the country, the 
stock market reached new all-
time highs. In my humble opin-
ion, this is mostly due to lower 
energy prices and market con-
fidence. Because of this market 
confidence, and from my vantage 
point, the hard surface restoration 
and maintenance markets have 
done fairly well, too. Let’s all 
hope this continues into 2018.

Now for some technical tips 
which will hopefully help with 
your bottom line:

A contractor recently had to 
hone a polished white marble 
floor. Because of some lippage, 
there were some low areas, as 
there usually are. Honing floor 
tile with low areas will leave pol-
ished “picture frames” that are 
very hard to remove. Therefore, 
the contractor used an acid (muri-
atic or hydrochloric - HCl) to etch 
these areas, which helped them 
to blend with the hone. Once this 

(albeit scented candles, as we 
have had an artificial tree for the 
last 20 plus years), my youngest 
daughter and me watching “The 
Grinch” with Jim Carrey for the 
gazillionth time, and of course the 
plethora of decorations.

Getting all of the boxes of hol-
iday decorations down from the 
attic is not, however, one of my 
favorite things. And it goes with-
out saying, putting it back is also a 
job I procrastinate heavily. Other 

immediately and probably even 
wiped down with some general 
spray lubricant, for good measure. 
The acidic fumes from muriatic 
acid will attack chrome and many 
other metals, so precautions must 
be taken when using this and other 
very strong chemicals. Ventilation 
of the area and mandatory PPE 
(personal protective equipment) 
are obviously an important per-
sonnel safety issue as well.

As a result of this particular 
situation, the equipment mostly 
only suffered from an aesthetic 
problem, but it could have been 
worse. I remember a story of a 
friend who was cleaning his pool 
with muriatic acid when it began 
to rain. He sat the acid solution 
bucket down in the garage and 
unfortunately forgot about it. The 
next day when he went to get the 
solution and continue the process, 
boy did he have a big problem! 
He and his son had matching, 
fully chromed-out Electra Glide 
Ultra Classics. You know exactly 
what happened, right? All of the 
chrome was completely ruined. 
Now that is a big problem!  

These stories are not related 
to deter you from using certain 
chemicals like acid, but to merely 
inform you of their hazardous 
potentials. These chemicals are 
all necessary parts of our avail-
able tools, and should be used 
and handled according to safety 
laws and instructions, and with 
respect for their potential hazards. 
“And that’s all I got to say about 
that” (spoken with a Greenbow, 
Alabama accent).

There’s another chemical issue 
you should be aware of, now that 
winter temperatures are upon us. 
For some regions, they started in 
October. There are many chem-
icals that survive just fine if fro-
zen, but others do not fare well 
at all. Certain sealers, densifiers, 
“guard” products, soaps, and 
polishing compounds could ex-
perience separation and crystal 
formation, and of course most any 
liquid has the potential for freez-
ing, thawing, and then expanding 
and rupturing the container.   

When temps fall it’s a good 
time to remove liquids from 
vans and trailers.

Rust from exposure to acid and fumes occurred over an extended 
period of use. Be sure to rinse well after project completion to 
avoid rust on your costly equipment.

Freezing temperatures are 
upon us. Don’t forget to drain 
equipment before storing or 
transporting in cold weather!

somber year, indeed. We’ve had 
the most hurricanes to make land-
fall in the USA and the Caribbean 
since 2005. The wildfire infernos 
out west destroyed most every-
thing in their path and thousands 
lost everything. The senseless 
tragedy in Las Vegas left us all 
perplexed and confused. And yet 
out of all of these horrible sit-
uations, Americans rose to the 
occasion. Some became true he-
roes, and many simply lent their 
support. 

was accomplished, the floor was 
honed using 100 grit and 200 grit 
diamond impregnated pads.

Ultimately, the floor turned out 
fantastic. It looked consistent and 
nicely honed to a soft, satin patina. 
So of course, when the project was 
completed, all of the equipment 
was removed from the premises 
and loaded into the trailer, where 
it stayed over a weekend or so. 

The following week when the 
machine was removed for the next 
project, the contractor discovered 
that all of the chrome parts on the 
floor machine, i.e. the capacitor 
covers, motor cover, and brush 
cover (deck) were totally covered 
in speckled oxidation, or simply 
put, rust. You see, the acid and the 
acidic fumes attacked the chrome, 
and when it was put in the sealed 
trailer, the chemical attack pro-
cess continued.

Now, the process of using the 
acid on the marble was good form, 
but the post-process equipment 
hygiene was not. The machine 
should have been washed down 

Please turn to page 22

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Please turn to page 21

I have two gasoline 
powered motor vehi-
cles. One is a blue Jeep 

Wrangler Sport, two-door 
soft-top. The other is a blue, 
two-door Ford Mustang 
convertible. 

My two-door Ford 
Mustang convertible is the 
closest thing to machine 
perfection I have ever run 
across. Once started, you 
can barely tell it’s running. 
It’s quiet and still. When 
you push the gas pedal, 
even a little, it makes a deep 
rumbling sound that makes 
me smile. This car literally 
glides down the road by it-
self. When I want to change 
lanes, I swear all I have to 
do is think about it, and 
bam! the car is in the other 
lane. 

The sound system is sec-
ond-to-none and I play it 
loud (a lot), especially with 
the top down. I have had the 
car airborne twice. I drag- 
raced a Jaguar once (I lost) 
and I have had the car over 
100 mph on more than one 
occasion (ssshhh, don’t call 
the cops). Through all this, 
the car has never faltered. It 
has been steady and true. If 
a person could love an inan-
imate object, I would love 
this car. 

Some days I drive it to 
work, but ESPECIALLY 
on Mondays. Mondays 
seem to be the most stress-
ful day of the week for me, 
as I believe they are for a 
lot of people. Everything 
on Monday seems to be 
frenzied and urgent. All the 
frenzied urgency seems to 
lead to a great amount of 
stress. And stress is the rea-
son I love to drive that car. 

After a stressful day I 
slide into the leather seats, 
turn the music up, put the 
top down and drive. The 
stress just fades away with 
every mile. If it’s been a 
REALLY bad day, I may 
drive down by the river 
and put it through the “S” 
curves. That car hugs the 
line like no other. By the 
time I get home, I am fine. 
My stress is gone and all is 

right with the world. 
This is how I deal with 

stress. It’s not for everyone. 
You may play with your 
dogs, go for a walk, practice 
yoga, read a book, take a hot 
bath, drink a beer or a glass 
of wine, go to the gym, cud-
dle with a loved one, or one 
of the million other ways 
there are to relieve stress. 

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Termi-
nator Xtreme blade and has at least 
20% more life. It’s also priced a lot 
lower than Terminator.”

– Mike Weldon, 
 Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide the 
same quality from the first cut of the 
blade to the last.

Cutting Speed
The cutting speed of this Viper ® blade is 
equal to any blade on the market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to draw 
increased amps. 

 Item # Description OUR Low Price 

 9881  Viper® Array 20mm Segment Silent Core Blade, 14”, 4,500 RPM $270.12

 9882  Viper® Array 20mm Segment Silent Core Blade 16”, 3,800 RPM $296.21

20mm!
Segments

major contributing factor to 
poor sleep. 

Prolonged poor sleep 
can affect you physically. 
People who routinely don’t 
get enough sleep gain 
weight easier. Other physi-
cal effects are a higher risk 
for heart attack, kidney dis-
ease, stroke, diabetes and 
high blood pressure. None 
of these are good things. 
Also, for all you fellow 
women out there, lack of 
sleep ages your skin, in-
creases fine lines and wrin-
kles and contributes to the 
dark, puffy under-eye bags. 

How Do You Snooze?
Sharon Koehler
Artistic Stone Design

No matter how you do it, 
just make sure you do it.

Why is it so important to 
relieve your stress?

Among other things, 
stress has very harmful ef-
fects on your ability to get a 
good night’s sleep.

So What?
Lack of sleep or poor 

sleep can lead to a host of 
mental and physical issues 
that can affect all parts of 
your personal and work life.

Everyone suffers from 
a poor night’s sleep occa-
sionally. One night here or 
there won’t hurt too badly, 
but with today’s fast-paced 
world and all the gadgets 
we have to keep us up and 
engaged, more and more 
people are suffering from a 
lack of sleep.  

The CDC recently re-
ported that over 1/3 of the 
population of the United 
States does not get enough 
sleep, and this has now be-
come a public health prob-
lem. Granted, sometimes 
sleep troubles have medical 
(physical) causes, but stress 
has been identified as a 

Another physical effect can 
be tinnitus (ringing in the 
ear). Trust me, if you have 
never experienced that, you 
don’t want to, and if you 
have, then you know you 
don’t want to aggravate it. 

Lack of sleep can also 
slow your reflexes down to 
equal that of drunk driving. 
Here’s the important part: 
slowed reflexes put your-
self, coworkers and others 
at higher risk of accidents. 

However, a lack of sleep 
can and most often does also 
affect you mentally. Lack of 
sleep can interfere with the 
normal thought process of 
your brain. This can lead to 
issues with concentration, 
problem solving, learning 
and memory. Forgetfulness 
increases as sleep decreases. 
Symptoms of depression 
can be intensified also. 

Lack of sleep also affects 
your mood. Want to be in 
a good mood? Sleep helps. 
We have all run into the 
grumpy coworker who said 
their grumpiness or bad 
mood was due to lack of 
sleep or a bad night’s sleep. 

Meet Mariah, my stress relief therapist.

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Shop www.braxton-bragg.com for Viper Array Silent Core Blades Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6998/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6998/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net


Slippery rock Gazette December 2017  |  19  

Please turn to page 45

Scorpion™ CNC Vacuum-Brazed 
Sink Profile Wheels

 Item # Description OUR Low Price 
 55023	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	50	Grit  $103.95

 55024	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	100	Grit $103.95

 55025	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	200	Grit $103.95

 55026	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	400	Grit $103.95

 55027	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	50	Grit $119.95

 55028	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	100	Grit $119.95

 55029	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	200	Grit $119.95

 55030	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	400	Grit $119.95

For Stock Removal and 
Honing Scratches on 

Internal Radiuses, Use...

•Can be used on any type of stone
•All brazed sink wheels feature center water feed
•Available in ½ Gas thread
•Vacuum-brazed sink wheels with ½ Gas attachments are ideal for  
 CNC applications
•They have only one diamond layer and do not change their shape 
•Consequently, the shape of the internal radius is the same all around

NEW!

“A man should look 
for what is, and not 
for what he thinks 

should be.”  
–Albert Einstein

Sleek and Sophisticated: 
Introducing the Black 
Box Kitchen

Steven Schrenk 
Polycor

 Photos by Chris Bradley 
 Photography 

For the edgiest of design-
ers the white kitchen is 

on its way out.

Not one to shy away 
from making bold state-
ments, Aimee Wertepny, 
of the Chicago-based 
design firm,  Project 
Interiors, is exactly that. 
For Wertepny, Saint Henry 
Black granite,  with it’s 
mega crystal character, 
was the stone choice for the 
fashion-forward kitchen of 
her firm’s flagship office.

“First of all we wanted a 
black box — literally black 
box — something that was 
very architectural, and that 
stone had been one of my 
favorites for years because 
I love the texture and the 
quartz. It’s definitely a step 
up from other black stones,” 
said Wertepny, “but I also 

felt it had a blackened steel 
quality to it, being that thin. 
We wanted all the compo-
nents to work together in 
harmony but didn’t want 
the countertop or cabinets to 
steal the show. Even though 
it’s black on black, they all 
really tie into together,” 

stated the designer.
In order to create a seam-

less and fluid appearance 
between the black stone 
and black cabinetry, and to 
achieve a homogenous, 
built-in look, the designer 
used a Saint Henry Black 
veneer. Wertepny worked 
in collaboration with cab-
inet designer, Florense, 
who kept a slim silhou-
ette by encasing the side 
panels, countertop, soffit, 
shelves and backsplash all 
in 1 cm thick slabs of Saint 
Henry Black granite in an 
antiqued finish. This finish 
is also know as brushed 
and leathered for its touch-
able quality.

Technically speaking, 
the slabs are sliced down 
to a third of the thick-
ness of a traditional slab 
(that’s thinner than an 
iPad) and backed with 
a carbon fiber blend 
mesh for 10 times the 
flexural strength. The 
ultra-strong, ultra-thin 
material is easy for fab-
ricators to work with for 
cabinetry and shelving, 
much like a carpenter 
uses wood.

Since the designer 

insisted on maintaining its 
thinness, the entire kitchen 
successfully appears as an 
integrated unit — not one 
part of it seeming out of 
place or coming off as an 
afterthought.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Sink Profile Wheels

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com
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NEW!NEW!

Braxton-Bragg Now Carries

Dekton Large Blades
 Item # Description Great Low Price
 55802  ItalDiamant Dekton Core Bit, 1-3/8” (35mm) $105.95

 55803 ItalDiamant Dekton Blade, 5”, 20mm, 3,000 RPM  $68.95

 55804 ItalDiamant Dekton CNC Core Bit, 1/2 Gas, 1-3/8” (35mm)  $105.95
     1,900 RPM Max, Feed Rate: 1” to 1-1/2” per minute

 55805 ItalDiamant Dekton Finger Bit, 1-3/8” (35mm),   $145.95
     4,100 RPM Max, Feed Rate: 9” to 10” per minute

  55906  ItalDiamant Dekton Blade, 14”, 10mm (H), 50/60mm   $213.95
     1,900-2,500 RPM Max

  55907  ItalDiamant Dekton Blade, 16”, 10mm (H), 50/60mm $259.95
     1,700-2,300 RPM Max

  55909  ItalDiamant Dekton Blade, 18”, 10mm (H), 50/60mm Bushing  $368.95
     1,400-2,000 RPM Max

Dekton 5˝ Blade

Dekton CNC Core Bit

Dekton Core Bit

Dekton Finger Bit

ItalDiamant 
Dekton

ItalDiamant 
Dekton

For the eighth year 
in a row, a U.S. poll 
declared “Whatever” 

to be the most 
 annoying word in use.

Managing Crystalline 
Silica in the Workplace

Ac c o r d i n g  t o  t h e 
Occupational Safety and 

Health Administration (OSHA), 
about 2.3 million workers are 
exposed to respirable crystalline 
silica each year. OSHA has been 
collecting data over the years that 
shows a clear correlation between 
continuous exposure to high 
amounts of silica and incidents 
of silicosis, lung cancer, chronic 
obstructive pulmonary disease 
(COPD), and kidney disease. The 
administration has been actively 
trying to change permissible ex-
posure limits (PELs) for silica 
since 2013, because the standards 
haven’t been updated since they 
were originally created in 1971.

At this point, construction 
workers are allowed to be ex-
posed to more than double what 
is considered acceptable for other 
industries. The new rules reduce 
the exposure of silica to 50 mi-
crograms per cubic meter of air, 
in an eight-hour period. OSHA 
began enforcing the crystalline 
silica rule September 23, 2017, 
and gave companies one to five 
years to adjust their policies to fit 
the new regulations.  

There are some simple pre-
cautions you can take to reduce 
silica exposure for yourself and 

your employees, such as watering 
down your work area to prevent 
silica from becoming airborne. In 
situations that can’t be wet, use a 
dust shroud and vacuum to collect 
the dust before it disperses.

Omni Cubed manufactures 
three models of Dust Shroud 
Polisher Adapters that allow you 
to connect a dust shroud to almost 
any variable-speed hand polisher, 
which helps keep your work 
area clean and protect from dust 
inhalation.

More information on Silica 
rules enforcement can be found 
on OSHA’s website at osha.gov/
dsg/topics/silicacrystalline and 
the tools to mitigate expose at 
omnicubed.com/refinishingtools.

Lauren Pooley 
Omni Cubed

Jessica Sherwood
Omni Cubed

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Dekton Fabrication Products
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Let Me Be Brief

What a boring life I’ve 
led! All these years, I 
thought giving a man 

underwear for Christmas was 
unimaginative at best, crude at 
worst. You know, like gift wrap-
ping a frying pan for the missus 
and zit medicine for your kids.

Perhaps that’s because I’ve al-
ways worn the same-old, same-
old white briefs.

Little did I know there’s a wild 
world of skivvies available for 
Yuletide gifting. Thankfully, I 
have colleagues and friends who 
wish to broaden my sartorial 
horizons with “unmentionable” 
suggestions.

First up for your consider-
ation are bacon-scented undies. 
News Sentinel food writer Mary 
Constantine called them to my 
attention.

According to an accompanying 
news release by the manufac-
turer, J&D Foods, this product 
“represents the gold standard of 
meat-scented luxury undergar-
ments. Each pair is handcrafted 
in the USA to offer the support of 

briefs, the freedom of boxers, and 
the smell of breakfast cooking in 
your pants.”

When I read that line, the first 
thought flashing through my mind 
was, “Whoa! Stinky drawers are 
a no-no up, period. But anybody 
who has bacon cooking in his 
pants has a more serious problem 
than odor. Aaaiiieee! His privates 
are turning crispy!”

Apparently not. The company 
claims it uses “scent-emission 
technology stolen from NASA” 
to embed the aroma of bacon 
into the fabric. Further, it says 
the scent will remain through 
repeated washings for up to six 
months or even a year. 

In addition, it advises potential 
wearers to avoid “dogs with ra-
zor-sharp teeth” and “hiking in the 
woods where bears are known to 
roam.” Consider yourself warned.

The second product comes via 
my longtime friend, Knoxville 
travel writer Katy Koontz. For 

Sam Venable 
Department of Irony

lack of a better term, it’s “non-un-
derwear underwear.”

Its name is “Birddogs — the 
Yoga Pants for Men.” I kid you 
not.

“Why should women be the 
only ones who get to revel in 
the joys and solace of such won-
ders?” said a company info sheet. 
“We have concocted a pair of 
gym shorts that free men from the 
tyranny of underwear. Birddogs 
are made with a silky-soft liner 
that gives just a hint of support, 
only during times when you need 
it. All the support of underwear, 
without the discomfort.”

Translation: These things are 

supposed to be worn commando.
Hoo-boy. I’ve never viewed un-

derwear as a tyrannical garment. 
Nor do I wish mine to smell like 
a slab of bacon. What’s next? 
Sushi slacks? Hot dog hankies? 
Hamburger hats?

Y’know, the more I think about 
it, the more I believe a six-pack 
of 100-percent cotton, plain white 
briefs would be perfect for me 
this Christmas.

Sam Venable is an author, en-
tertainer, and columnist for the 
Knoxville (TN) News Sentinel. He 
may be reached at sam.venable@
outlook.com.

Made in the USA 
with some globally 
sourced parts

Call 866-539-0052 
for a no-obligation demo. Call for details.
Free on-site training. Financing available.

Find out all the reasons at BestTemplatingSystem.com

Battery Life (hrs.) 50+ ~8 ~8

Languages 14 13 1

Loaners Available Yes No No

Extendable Warranty Lifetime 0 2 years

Free Lifetime Support Yes No No

STRING
COMPETITOR

LASER
COMPETITORTEMPLATING SYSTEM

COMPARISON

8 out of 10 
U.S. Fabricators 
Using digital templating 
own our system

So go meditate, practice yoga, 
talk a walk, commune with na-
ture, laugh with a friend or what-
ever else it is that you need to do 
to relax and get a good night’s 
sleep. Your body will thank you 
and so will your friends, family 
and coworkers. 

 Please send your thoughts on 
this article to Sharon Koehler at 
Sharon@asdrva.rocks.

Snooze
Continued from page 18

“It’s amazing 
how much panic 

one honest 
man can spread 

among a  
multitude of 
hypocrites. ”  

— Thomas Sowell

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Stone Restoration and Maintenance

Continued from page 17
Some alkaline cleaners will 

form crystals but can be warmed 
back up slowly in order to be 
re-dissolved. Products made from 
emulsions or polymers could be-
come separated and permanently 
damaged if frozen. In my opin-
ion, all liquid chemicals should 
be removed from possible freez-
ing temperatures whenever pos-
sible. It does not make sense to 
take a chance, as you are throw-
ing money away when you lose 
perfectly good chemicals due to 
freezing temperatures. Finally, 
remember to drain any water or 
slurry from floor machines and 
wet vacs.

If you live in Miami, the danger 
of freezing chemicals is virtually 
nonexistent. However, if you live 
in Chicago, it is inevitable.

As always, I recommend sub-
mitting a test area to confirm the 
results and the procedure prior 
to starting a stone restoration or 
maintenance project. The best 
way to help ensure success is by 
partnering with a good distribu-
tor that knows the business. They 
can help with technical support, 
product purchase decisions, lo-
gistics, and other pertinent project 
information.

And from everyone at M3 
Technologies, Inc., Merry 
Christmas and Happy Hanukkah! 

Bob Murrell has worked in the 
natural stone industry for over 
40 years and is well known for 
his expertise in natural stone, 
tile and decorative concrete 
restoration and maintenance. 
He helped develop some of the 
main products and processes 
which revolutionized the in-
dustry, and is currently the 
Director of Operations for M3 
Technologies.

Don’t forget to drain all of 
the water and slurry from 
your equipment before stor-
ing or transporting.

Officials say the 22-year-old 
son of a Florida sheriff’s 

lieutenant took his father’s un-
marked car and used it to pull 
over his ex-girlfriend and her new 
boyfriend.

Love Hurts & 
Power Corrupts

• Remote operation clamp and  
 release reduces risk of injury
• 360° rotation by hand-held  
 remote
• Rechargeable battery

Rock Jockey
Rock Jockey Can Reduce 
the Number One Cause 

of Injuries in the 
Stone Industry.

Another fine tool from Stone Pro

MADE IN THE USA

NEW!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

PATENT PENDING

Stone Pro Trigger for Overhead Crane

MADE IN THE USA

 Item # Description  OUR Price 

 11713 Stone Pro Trigger $2,299.00

The Trigger is a heavy-duty overhead crane attachment, designed to as-
sist and make the material handling process safe for personnel in the slab 
warehouse environment.

It allows you to safely position the clamp over the end of the slab, index 
the clamp at the desired lift point, and press the latch release button on the 
hand-held remote, eliminating potential injuries and liability claims. 

The Trigger has a weight rating of 2200 lbs. Lifting more than one 
slab at a time with this device is NOT recommended.

NEW!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

 Item # Description OUR Price

 11698  Stone Pro Rock Jockey with Abaco Release Clip $4,500.00
  and Weld Tab, 115 Lbs. 

 11697  Stone Pro Rock Jockey with Aardwolf Release Clip $4,500.00
  and Weld Tab, 115 Lbs. 

Local news outlets report that 
Christopher Combs — who is a cadet in 
the Palm Beach County Sheriff’s Office 
where his father also works — used 
flashing red and blue lights to stop the 
vehicle one Saturday night. He ordered 
the boyfriend to get out of the vehicle.

Investigators later found the father’s 
car parked outside the home of his son’s 
friend.

Sheriff’s spokeswoman Teri 
Barbera told the Sun Sentinel the 
“son has been fired, effective right 
now!”

Combs was ordered to stay away 
from the couple and released on 
bond. He faces multiple charges in-
cluding impersonating a law enforce-
ment officer. Documents don’t list an 
attorney for the scofflaw cadet.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the new Rock Jockey

Call 1-800-575-4401 or Order Online www.braxton-bragg.com
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NO Orange Peel on Quartz! 
The new Viper® 6-Step In-Line System is revolutionary in 
its design and function. In our initial testing on an In-Line 
Machine, we had expected great results, but what we had 
achieved was simply amazing! This new system is unique 
in that it will work on both Vertical and Horizontal In-Line 
Machines. There is no need to buy separate specific tooling 
for a particular machine. Now you can use this one system 
on both platforms.

Traditionally you don’t want to run the in-line machine at a 
fast speed. Doing so may damage the existing tooling in use 
by most fabricators. With this new Viper® In-Line Polishing 
System you can run it fast for the ultimate quality of shine. 
The results will surprise you, to say the least!

Achieve better shine with Viper 
than with any other wheels!

Works with any automated 
straight edge shaping, wet-
polishing, multi-head machine.

The NEW Viper® 6-Step In-Line Polishing 
System works on both Vertical and Hori-
zontal In-Line Machines.

Give Lee Woodson a call 
toll free at 800-575-4401 
to place your order.

•Achieve exceptional shine

•Revolutionary design 
  and function

•Use on both vertical 
 and horizontal 
 in-line machines

•Can run at fast speeds

 Item # Description Our Low Price

  Viper® 6-Step In-Line Polishing System 5˝

 58000 6-Step In-Line Polishing System, Step 1  $76.67 

58001 6-Step In-Line Polishing System, Step 2  $76.67

 58002 6-Step In-Line Polishing System, Step 3 $69.95

 58003 6-Step In-Line Polishing System, Step 4 $76.67

 58004 6-Step In-Line Polishing System, Step 5 $76.67

 58005 6-Step In-Line Polishing System, Step 6 $85.36

  Viper® 6-Step In-Line Polishing System 6˝  

 58006 6-Step In-Line Polishing System, Step 1 $85.36

 58007 6-Step In-Line Polishing System, Step 2  $85.36 

 58008 6-Step In-Line Polishing System, Step 3 $85.36

 58009 6-Step In-Line Polishing System, Step 4 $85.36

 58010 6-Step In-Line Polishing System, Step 5 $85.36

 58011 6-Step In-Line Polishing System, Step 6 $85.36

“I have never understood why it is ‘greed’ to want 
to keep the money you have earned but not greed 
to want to take somebody else’s money.”

 –Thomas Sowell,  
Barbarians inside the Gates and Other Controversial Essays

Cans of Spam have become a 
common item that’s being 

stolen from Honolulu stores and 
then sold on the streets for quick 
cash, according to authorities.

Ra Long, who owns a con-
venience store in the city, said 
shoplifters have typically tar-
geted alcohol in the past, but re-
cently more cans of Spam have 
gone missing, Hawaii News Now 
reported.

“I mean, you try to keep an eye 
on it, but if they run, you just 
can’t leave the counter and chase 
them,” Long said. “So you just 
got to take the hit.”

Honolulu police said they took 
a report of a man lifting a case of 
the canned meat from a store ear-
lier this month.

Kimo Carvalho, a spokes-
man for the Institute for Human 
Services, said people are stealing 
Spam because it’s easy to sell. 
“It’s quick cash for quick drug 
money,” Carvalho said.

Hawaiians eat millions of cans 
of Spam a year, the nation’s high-
est per-capita consumption of the 
processed meat, which is cobbled 
together from a mixture of pork 
shoulder, ham, sugar and salt.

The state’s love affair with 
Spam began during World War 
II, when rationing created just the 
right conditions for the rise of a 
meat that needs no refrigeration 
and has a remarkably long shelf 
life (indefinitely, the company 
says).

Ann Kondo Corum, who grew 
up in Hawaii in the 1950s and has 
written several Spam-inspired 
cookbooks, has attributed Spam’s 
popularity partly to Hawaii’s 
large Asian population. “Asians 
eat a lot of rice. Spam is salty, 
and it goes well with rice,” she 
told the press in a 2009 interview.

Spam, Spam, 
Spam, Spam…

“It’s easier to fool 
people than to 
convince them 
that they have 
been fooled.” 
–Mark Twain

Come See Us
TISE 2018 StonExpo

Booth #3171

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Viper In-Line Polishing System

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11038/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11038/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11038/
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Five specialized bearings increase 
tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  
• Center water feed • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on Our Low Price 
 3803 Hercules®	VS	Wet	Air	Polisher,	Side	Exhaust	 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Porcelanosa, a global 
leader in the inno-
vation, design, man-

ufacturing and distribution 
of luxury tile, kitchen and 
bath products, has opened 
a new showroom in Miami, 
Florida. The brand new 
showroom, located in the 
bustling Miami Design 
District, features a 4,400 sq. 
ft. exhibition space and has 
over 15 full lifestyle bath-
room vignettes and three full 
kitchen vignettes displaying 
some of Porcelanosa’s top 
products.

“Porcelanosa is excited 
to open another high-end 
showroom in the popu-
lar Miami Design District 
and to showcase our large 
selection of European lux-
ury products to the area,” 
said Carolina Vasquez, 
Marketing Manager for 
Porcelanosa.  “With over 15 
bathroom settings and three 
full kitchen vignettes, home 
owners as well as interior 
designers alike can experi-
ence firsthand Porcelanosa’s 
luxury products while also 
having access to top design 
experts and consultants.” 

Porcelanosa Celebrates Grand 
Opening of New Miami Design 

District Showroom

The new showroom 
is located on Biscayne 
Blvd. in the Miami Design 
District and is one of three 
Porcelanosa showrooms 
in the state of Florida.  An 
opening party was held on 
Thursday, October 26 at the 
showroom and was attended 
by Porcelanosa clients, 
local media, bloggers and 
influencers.  

In the new showroom, cus-
tomers and professionals can 
stop by to view and interact 
with the extensive product 
library featuring over 1,000 

Porcelanosa’s newest 
showroom is in the 
Miami Design District.

Clockwise,  Above left: 
Barcelona Tile, Soul-Stone 
Pulido, and Calacatta Silver. 
Porcelanosa offers porcelain 
and ceramic tiles, natural 
stone tiles, mosaics, hardwood 
laminates and KRION® solid 
surface for contemporary, 
traditional or transitional, 
commercial or residential 
kitchen and bath design, with 
more than 400 tile, kitchen 
and bath showrooms in over 
120 countries worldwide.

product selections on site.
Porcelanosa currently 

has 26 showrooms in the 
United States, including 
newly opened showrooms in 
Atlanta and New York City. 
The company is slated to 
open two more showrooms 
in California by the end of 
2017.

For more information, 
please stop by their show-
room at 3701 Biscayne 
Blvd. Miami, Florida, 33137 
or visit www.Porcelanosa-
usa.com.

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Shop www.braxton-bragg.com for Hercules VS Wet Air Polisher Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.Porcelanosa-usa.com
http://www.Porcelanosa-usa.com
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
http://www.slipperyrockgazette.net
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 High-quality diamonds (3x more than the competition) 

 Computer controlled production for consistency, pad after pad

 Can be used at 1,500-5,000 RPM

 With the use of a buff pad, reach 102 reading on a gloss meter

Familiar Quote
At Braxton-Bragg, we 

hear this question about 
Viper® 7-Step Granite 
Wet Polishing Pads from 
fabricators all the time:

Are Diamond Pads  
Really Different?

Year after year, Viper® is 
the industry choice. Is this 
just dumb luck or is there a 
reason?

4 Things to Look 
for in a Pad

1. Consistency is the 
primary reason why the 
Viper® Polishing Pad is 
so popular, but how is 
this maintained? It turns 
out that Viper® 7-Step 
Granite Wet Polishing Pads 
are manufactured under 
precise computer controlled 
conditions from start to 
finish. Nobody is just 
sprinkling diamond powder 
at their own discretion. 
Compute r  con t ro l l ed 
processes produce absolute 
consistency, reliability and 
dependability. Viper® has 
it, many others do not.

2. Quality is another 
key to Viper® being the 
preferred polishing pad. 

Diamonds with multiple 
cutting surfaces are the 
main reason Viper® 7-Step 
Granite Wet Polishing Pads 
perform at a high level from 
start to finish. Other pads 
start out working well but 
quit on you before the job is 
done, and yet appear to still 
have life remaining.

 
3. Bond of a polishing pad 

is as critical as the diamonds 
used. The Viper® Polishing 
Pad’s bond achieves a 
balance of flexibility and 
strength. Our unique resin 
bond holds diamonds in 
place until their useful life 
is exhausted, providing 
great pad life. The bond also 
has good flexibility keeping 
the pad in constant contact 
with the work surface, even 
when polishing inside or 
outside radiuses.

4. Price of Viper® 7-Step 
Granite Wet Polishing 
Pads is the final piece to 
the puzzle. Combine our 
unbeatable price with 
consistency, quality and 
superior bond, and its 
no wonder fabricators 
say, “Viper Granite Wet 
Polishing Pads can’t be 
beat!”

4 Reasons Why Fabricators Say…
“Viper Wet Polishing Pads Can’t be Beat!”

NEW 

LOW
PRICE! 

 Item # Description Our Low Price 

  Viper® 7-Step Granite Wet 4˝ Polishing Pads Hook & Loop-Backed

 1730 Viper® 7-Step	Granite	Wet,	4˝,	50	Grit,	Lime	Green $14.95

 1732 Viper® 7-Step	Granite	Wet,	4˝,	100	Grit,	Red $14.95

 1734 Viper® 7-Step	Granite	Wet,	4˝,	200	Grit,	Yellow $14.95

 1736 Viper® 7-Step	Granite	Wet,	4˝,	400	Grit,	Light	Blue $14.95

 1738 Viper® 7-Step	Granite	Wet,	4˝,	800	Grit,	Green $14.95

 1740 Viper® 7-Step	Granite	Wet,	4˝,	1,500	Grit,	Orange $14.95

 1742 Viper® 7-Step	Granite	Wet,	4˝,	3,000	Grit,	Pin $14.95

 55070 Viper® Granite	Wet	Polishing	Pad,	4”,	Buff	Light	and	Dark	Stone $35.95

Also available in

3˝and 5 ̋Come See Us
TISE 2018 StonExpo

Booth #3171

Shop www.braxton-bragg.com for Viper 7-Step Polishing pads Visit www.slipperyrockgazette.net for more Stone & Tile industry news

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8442,8464,7447/
http://www.braxton-bragg.com/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8442,8464,7447/
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“We are increasing our sales 
weekly and our sales budget is 
steadily increasing. Every morn-
ing we have a 30-minute produc-
tion meeting, and a sales meeting 
once a week. It’s a requirement 
for everyone to log these meet-
ings. We run it like a real busi-
ness, letting our people and our 
systems run the show. There is 
no micro-managing or making 
decisions on the fly, either. We 
give our people responsibilities, 
expect results, and hold them 
accountable.” 

According to Justin, sales are 
90 percent granite and 10 percent 
engineered stone products, with 
sales shifting from 99 percent 
granite to 90 percent over the last 
two years. 

“Seven years ago our demo-
graphic was upper high-end 
clientele. Today our customer 
base is much broader, and we 
are doing a lot of smaller homes 
along with our high-end exotic 
work. Sixty-five percent of our 
sales is to a higher income demo-
graphic, while 35 percent could 
be any homeowner. We also have 
financing available, so we are ap-
pealing to a broader clientele. We 
are very, very focused on market-
ing, but we’re also very focused 
on the types of marketing, and 
don’t spend a lot of money using a 
shotgun approach. And of course 
we ask for referrals when we fol-
low-up with our customers. I love 
the retail part of this business, 
the customer interaction and the 
ability to communicate with my 
customers.” 

Continued from page 12 Making Profits While 
Helping the Environment
About five years ago, Justin 

created a procedure called the 
“Ecostar Process.” Customers 
who use this process get an addi-
tional 15-year warranty on their 
countertops, he explained. “It’s 
beneficial to our customers and 
to the fabricators we license it to. 
Two of the requirements to being 
an Ecostar Process licensed fabri-
cator are that you have to recycle 
80 percent of your water and re-
cycle all of your granite. We have 
a guy in town that picks up all of 
our scraps and takes them to a 
crusher. It is then used for land-
scaping or as aggregate for use in 
roadways. Sending it to the land-
fill or cutting it into little pieces to 
sell just didn’t seem to make any 
sense to us.” 

At the moment, the company is 
not on OSHA’s radar, so to speak, 
said Justin, adding that he does, 
however, know how OSHA oper-
ates. “We have a safety program 
that we strictly adhere to. There 
were some accidents in the area, 
not at our company, but at oth-
ers. So many, many years ago 
we started our safety program 
with weekly meetings and safety 
chats. Additionally, everybody 
has the right to stop anyone from 
doing something perceived as 
dangerous. We mostly use water 
for cutting and wear respirators 
if needed for those rare occasions 
when we dry cut outside of the 
shop. So dust is not a problem. 
We play by the rules and designed 
this company to be profitable and 
still comply with OSHA rules.” 

AWS shop and fabrication specialists, in front of their Park Fusion.
Right: massive single-slab conference table for client consultation.

Justin has seen the market change over the past 
seven years, going from an almost exclusive high-end 
customer base, installing mostly granite, to a 65% 
high-end and a 35% smaller residential demographic 
mix of granite and engineered stone.

Adobe Walls Stoneworks

A Few Observations and 
a Future Built on Them

Justin continues: “I think that 
the fabrication business is pri-
marily made up of craftsmen who 
turned into businessmen, because 
they didn’t want to work for 
someone else. I also think that the 
opportunity for fabricators nation-
ally is huge. If you’re running a 
fabrication facility and you don’t 
have any retail presence, I think 
that is a failure. I mean I’m not 
against Home Depot and Lowes 
selling granite, but what I am 
against is customers having a bad 
experience with a sub-par prod-
uct. This business is so complex 
that there is no room for subcon-
tractors. From start to finish these 
projects need to be handled by the 
fabricator, and I think that this Please turn to page 32

industry fails if we are just doing 
wholesale work for others, be-
cause the quality just isn’t there. 
The (big box) salesmen promise 
things that they just can’t fulfill, 
and that hurts the industry over-
all. So if there is anything I would 
want to tell other fabricators, it’s 
that you don’t have to be a whole-
sale-only fabrication shop. 

“Another thing is that we are not 
in the flooring business. Being a 
fabricator and a flooring company 
is like being in two different busi-
nesses. We are expert granite fab-
ricators and we do what we do and 
we do it the very best we can. But 
we don’t focus on anything but 
countertops, so there is no doubt 
when you walk in here that you’re 
going to get the best quality. You 

can’t argue with a million dollars 
worth of robots, a million dollars 
worth of inventory, and experi-
enced people who are happy to 
meet you. 

“Currently, our production is 
running at about 50 percent of 
capacity, so our goal is to fulfill 
the current production ability of 
this facility. When we get to that 
point, we might look at another 
fabrication facility. 

“Additionally, we are actively 
pursuing the buying of other 
fabricators in other markets and 
opening showrooms in other 
markets. 

The extensive AWS slab 
yard holds about $1 million 
in slab inventory, mostly 
sourced through AG & M.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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Continued from page 2

Day one: rough removal with chisels to split 
out blocks by hand, after rough saw cuts

Final shaping before polishing was done with 
a Viper Contour blade.The light at the end of the tunnel: 

Final polishing with 7-step pads.

First using a core drill and 5 inch 
diamond core bit to set the depth of 
the seat as the block was prone, he 
then brought in a crane to lift it to 
its standing position and used a Stihl 
chop saw with a 14-inch diamond 
blade, followed by a 9-inch dia-
mond disc on a two-hand grinder, 
for the rest of the rough cutting. 
After breaking out the stone to cre-
ate the seats, he did the fine shap-
ing with a 4-1/2-inch diamond disc 
and a Braxton-Bragg Viper Contour 
Blade on a Bosch grinder. Final pol-
ishing of the seats was done with a 
Zec 36 grit disc followed by series 
of seven diamond polishing pads on 
a water-feed air polisher.

This new addition of public art, 
both imposing and intimate, was 
installed in November 2017, in 
Cooper Park, a central downtown 
square. It serves as a gateway into 
the park from the northwest, leading 
to a spectacular new public library 
building on the south side of the 
square. Daniel Cooper, an original 
settler and Dayton’s second mayor, 
established Cooper Park “to be an 
open walk forever.” It is thus fitting 
that a monument dedicated to pub-
lic servants and the common good 
should reside in the City’s first com-
munity greens.

For more information on the stone 
sculpture of Jon Barlow Hudson, 
visit the online Slippery Rock ar-
chives, January 2014 story by Peter 
J. Marcucci for an in-depth profile of 
the artist.

For the Common Good Jon Barlow Hudson rough-cuts 
the reverse side of the granite 
surface plate with a chop saw 
on an engine hoist. 
Photo by Debbie Henderson 

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

•135 CFM 
•12.0 Amp 
•92” of Static Water Lift 
•27 Lbs. 

Item# 11491

Makita®  12 Gallon  
Wet/Dry Shop Vacuum

Makita®  XCV04Z Cordless  
HEPA Filter Dry Vacuum

Makita®  XCV05PT HEPA Filter Dry 
Backpack Vacuum

 Item # Description Our Low Price

 5146 Makita® VC4710 12 Gallon Wet/Dry Vacuum $699.95  

 11482 Makita® Dust Extraction Surface Grinding Shroud $57.07     
  for Makita 9565CV, 5”

 11491 Makita® Dust Extraction Surface Grinding Shroud, 7” $70.77 

 11483 Makita® Dust Xtracting 4-1/2”, 5” Cutting Guard $118.47    
  with Shoe for Makita 9565CV

 Item # Description Price

 11486 Makita® XCV04Z Cordless HEPA Filter Dry Vacuum $738.45  

 Item # Description Price

 11492 Makita® XCV05PT HEPA Filter Backpack Dry Vac. Kit $667.69  

Includes:
•Main Flat Nano Filters (Pair)
•Fleece Nano Filter Bag
•Disposal Bag
•1-3/8” x 16’ Anti-Static Hose
•Crevice Nozzle
• Cuff Adapter

Includes:
•2 Anti-static hoses
•Crevice tool
• Nozzle
•Curved pipe
• Straight pipe
•Main filter
•Damper and pre-filter

Kit Includes:
•39” hose
•Telescoping extension wand
•Floor nozzle
•HEPA filter
•Filter dust bag
•(2) 18V Lithium-Ion Batteries
•Charger

NEW!NEW!

NEW!NEW!

 GUARANTEED

BEST
PRICE!

Makita Vacs and Shrouds
fo

r D
ust M

anagem
ent o

n the Jo
b

 S
ite

 Photos (3) by Jon Barlow Hudson

Shop www.braxton-bragg.com for Makita Dust Control products Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8449,6684,10705/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8449,6684,10705/
http://www.braxton-bragg.com/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Highest Polish, No Bleeding, No Burning

O ur Talon™ 4-Step Polishing Pads have been designed specifically for 
wet use on quartz. 

These pads, with only a 4-step process, perform better and offer a better 
finish than a traditional 8-step pad set. 

And because of the next generation resins used in Talon™ 4-Step Pads, 
they are non-marking and will not bleed like other pads.

“This four-step system is the best solution I have come 
across for polishing engineered stones. There is no 
color transfer from the pads. The process is quick and 
they work equally as well on our natural stones.”

–Phil Kuczma, Shop Manager, Italian Marble and Granite 
Inc., Clarence Center, N.Y.

Quartz
Use for Silestone, Caesarstone, 

and Cambria

WORKS IN

1/2
THE TIME!

   Item # Description Our Low Price 
	 18278	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	1,	Red	 $25.95

	 18279	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	2,	Blue	 $25.95 

	 18280	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	3,	Orange	 $25.95 

	 18281	 Talon™	4-Step	Quartz	Wet	Polishing	Pad,	4˝,	Step	4,	Pink $25.95

50% Labor Savings

No Orange Peel!No Orange Peel!

Polish Faster and Get a Greater Shine Sooner!
In other words, the proprietary design of these quartz polishing pads 

allows the fabricator to achieve the best quality finish and shine, while 
saving you time.

Call Today for a 30-Day, No-Risk Trial…
Call 1-800-575-4401 today and give the new Talon™ 4-Step Quartz Wet 

Polishing Pads a try. 
If you don’t agree they save you time and money, then just let us 

know within 30 days and we’ll buy them back from you.

Fire Up the Bat Signal, Commissioner

Police say a handyman stole 
over $200,000 worth of comic 

books and artwork from a New 
Jersey homeowner before fleeing 
to Italy.

Sparta police Lt. John Lamon 
said the theft happened earlier 
this year when a 64-year-old 
handyman from Brooklyn, New 

York, was hired to repair a New 
Jersey home that had sustained 
water damage. Sparta police say 
Francesco Bove made off with 
$239,000 in comic memorabilia 
from the unoccupied home.

Authorities say the homeowner 
reported the theft after a friend 
told him his pieces were on the 
market. Investigators say Bove 

sold multiple pieces from the col-
lection before traveling to Italy.

Authorities say the homeowner 
has since located most of his sto-
len art.

Police say Bove is believed to 
be at large in the New York City 
area and he’s on their Wanted 
List for arrest on felony theft 
charges.“Now will you admit it’s gotten too commercial?”
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“I have never been 
hurt by anything 

I didn’t say.”  
– Calvin Coolidge

Laser Products Industries Opens New Training 
Academy

Romeoville, IL – October 10, 2017 –

•If respiratory protection 
equipment is used, the em-
ployer must ensure it is being 
used properly, which includes 
a full respiratory protection 
program. 

•Dry sweeping and dry brush-
ing that contributes to silica ex-
posure are prohibited. Instead, 
employers must use sweeping 
compounds, wet sweeping, a 
HEPA-filtered vacuum, com-
pressed air in conjunction with 
ventilation or another method 
that minimizes exposure.  

•Employers must establish 
a hazard communication pro-
gram that includes respirable 
crystalline silica.

 
This is only a partial list, and 

intended only as general informa-
tion. Download and read the full 
silica regulations (100  pages) for 
the construction industry, found 
on the OSHA web page for sil-
ica, www.osha.gov/dsg/topics/
silicacrystalline .

Finally, be aware that this is a 
federal standard. If you have a 
state OSHA or other regulating 
agency, the exposure limits may 
be lower, and different compli-
ance measures may be enforced 
in your area.

OSHA and 
Full Silica Rule 
Enforcement

Continued from page 9

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Talon 4-Step pads

http://www.osha.gov/dsg/topics/silicacrystalline
http://www.osha.gov/dsg/topics/silicacrystalline
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
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Braxton-Bragg Slashes CNC Prices—AGAIN!

Braxton-Bragg offers superb quality 
CNC Tooling in the most popular profiles!

Viper® CNC Tooling is the only CNC tooling system featuring a 6mm layer of 
diamonds on each profile wheel, including the polishing steps, ensuring the 
longest tool life in the industry.

The Viper® CNC Tooling system features seven steps - 5 metal and 2 ceramic 
polishing steps. This allows you to complete the job faster than any other 
CNC system in the stone industry. All of our CNC tooling is accompanied by 
data sheets with complete set-up information including pre-calibrated setting 
parameters, detailed operating information, and maintenance instructions.

All tools are carefully balanced and inspected by strict quality control 
standards. All of our CNC profiles are produced with a standard 35mm bore.

NOTE: For individual position pricing, call 800-575-4401 or visit 
www.Braxton-Bragg.com/ViperCNC

All in stock with IMMEDIATE Delivery!

Call Daryl Sims at 
 877-493-0394 

 if you are ready to improve 
your CNC tooling performance.

WHY PAY
OUTRAGEOUS
PRICES?

•Pos. 1: Segmented •Pos. 2-4: Sintered •Pos. 5: Metal pre-polish •Pos. 6-7: Long life ceramic polish

 CNC Tool Shape  

 A-30 R15   $4,105.00 $1,849.95      $1,064.84

 A-30 R5   $3,750.00 $2,017.95   $968.01

 B-30 R30   $4,509.00 $2,311.95      $1,626.00

 E-30   $3,864.00 $2,099.95      $1,109.54

 FG-30   $5,490.00 $3,348.95      $1,810.00

 FZ-30   $4,452.00 $2,555.95      $1,315.65

 T-20 R3    $2,784.00 $1,617.95      $1,530.00

 T-30 R3   $3,024.00 $2,008.95      $1,854.17

 T-30 R6   $3,776.00 $2,008.95      $1,864.00

 V-30 R15    $4,567.00 $2,515.95      $1,882.00

 Z-30   $3,795.00 $2,071.95      $1,098.32

Complete 
Set

Complete 
Set

Complete 
Set

Radius

Demi 
Bullnose

Bevel

Radius

Ogee 
Bullnose

Ogee 
Straight

Double 
Eased

Double 
Eased

Double 
Eased

Full 
Bullnose

Straight

Compare 

at...
Was...

Now...

SAME GREAT 

PRODUCT! 

 NEW LOW PRICE! 

 WHAT’S NOT 

 TO LIKE?

Come See Us
TISE 2018 StonExpo

Booth #3171

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper CNC Profile Wheels

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8452,10544/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8452,10544/
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8452,10544/
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protect your granite countertops. It 
is non-toxic, biodegradable and safe 
to use around food preparation areas, 
children and pets. Supreme Surface 
Granite Cleaner & Conditioner leaves 
a streak-free shine, every time — even 
on black granite! But Tom wasn’t 
satisfied. To learn what others thought 
of his new granite cleaner he gave it 
away—free. “We sent our free sam-
ples across the USA to everyone that 
wanted it… Yes, everyone! All this, 
just for their feedback on how we 
could improve our product!” Log on 
to www.consumerstonecare.com.

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Rhonda Griffin).

2018 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

January 2018 Wednesday, November 22, 2017

February 2018 Wednesday, December 27, 2017

March 2018 Wednesday, January 24, 2018

Business Opportunities

How Many More Sales Do You 
Want This Month? Let’s partner 
up and grow your business. We have 
been helping granite fabricators since 
2009 go from commercial to build a 
direct to consumer marketing channel. 
With over 20 million in countertop 
sales at this time, we will help you 
Sell More Granite. Call 877-877-
1916 or visit www.FireUps.com for 
more details. 

_____________ 

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only 
the best products for stone fabricators 
and installers, but also in providing 
our customers with a way to retain 
and maintain great working relation-
ships with their customer base. This 
is why we have launched Supreme 
Surface Stone Care Program for stone 
fabricators that purchase their supplies 
directly from us. It is easy to sign up 
and we do all of the work for you! 
All you have to do is let us know that 
you’re interested in becoming a par-
ticipant in this program and we will 
print for you custom postcards and 
brochures to hand out to your clients 
and prospective customers interested 
in your countertop services.
The postcards and brochures will be 
printed with your company name and 
address. The space | Your Business 
Name & Address | will be replaced 
with your pertinent information to let 
your customers know how to contact 
you directly. You will also receive a 
unique discount code that is linked 
to your Braxton-Bragg account, so 
that we can track your customers, for 
you to receive a rebate from us when 
someone purchases Supreme Surface 

who embarked on a quest to find the 
BEST granite cleaner. What he found, 
however, was no one product that 
offered a no-rinse, streak-free (even 
on black granite), eco-friendly formula 
that would clean, polish, and protect 
granite and other natural stones against 
stains, and was made in America. 
Since the perfect stone cleaning 
product didn’t exist, Tom invented 
it. Together with a chemist that he 
met though his stone design busi-
ness, Tom developed a unique 3-in-1 
formula that will clean, polish, and 

Products. For more information about 
this program, please contact one of our 
salesmen at 800-575-4401.

_____________

What makes Supreme Surface 
Cleaners so special? ioSeal. The 
stone conditioner in Supreme Surface 
cleaners is a proprietary ingredient 
called ioSeal. This amazing technol-
ogy ionically bonds with the surface 
of your natural stone, sealing it and 
protecting it from hard water spots, 
mineral buildup, and stains. Supreme 
surface cleaners are the brainchild of 
stone industry veteran Tom Munro 

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

TOUGH TOOLS

METAL, GRANITE & MARBLE
Call For 
FREE
Samples1-800-851-8464

TOUGH TOOLS

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL, GRANITE & MARBLE

1-800-851-8464
METAL, GRANITE & MARBLE

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL TIP

Writes on 
Most Surfaces
. Metal . Plastic
. Rubber . Glass
. Wood . Stone 
. Wet . Oily Surfaces
  and much more!

FOR USE 
IN ALL 
FABRICATION

Join Us 
Each Month!

For your subscription requests, 
address changes, and

FREE CLASSIFIEDS,    
visit www.slipperyrockgazette.net 

Stone Inspection & Troubleshooting

Stone Forensics is again offering its 
popular Stone and Tile Troubleshoot-

ing workshop. The class will be held Jan-
uary 29-February 1, 2018, in Las Vegas, 
Nevada, presented by Dr. Fredrick M. 
Hueston. 

Take Dr. Fred’s Stone and Tile Trouble-
shooting Training and learn how to take 
your skills to the next level. 

“The amount of failures, poor in-
stallations and other issues with stone 
and tile flooring are on the rise. This 
seminar is perfect for restoration 
and installation contractors as well 
as architects, building engineers and 
maintenance staff who have to deal 
with stone and tile installation and 
restoration,” says Dr. Fred.

Class size is limited– register today.

Get a full 4 days of training, covering…
•The geology of stone  •Understanding the structure 
of different kinds of stone  •Slab &tile production  
•Quarry techniques that affect the final product  
•Stone and tile forensic investigation
•Problem diagnosis •Installation requirements
•Stone and tile restorationCall 321-514-6845

visit www.stoneforensics.com/training
For more information,For more information,
visit www.stoneforensics.com/training

•176 TON SPLITTING FORCE  

•23.6” BLADE LENGTH 

•21.6” SPLITTING HEIGHT

•15 KW PUMP UPGRADE 

•3.73” PER SECOND DESCENT  

•5.71” PER SECOND RETRACT

•MANIPULATING ARM

IGLOO 160 
600 X 550 

www.ApexEquipmentInternational.com

• TESTED and PRESSURES SET PRIOR TO SHIPMENT

• IN STOCK (EXW) WHITEHALL NY @ $88,300.00

 (518) 499-0602 
ApexEquipIntl@Aol.com

Visit www.slipperyrockgazette.net for our online Classified pageShop www.braxton-bragg.com for Stone & Tile industry products

Buy factory direct. We ship all over the U.S.Buy factory direct. We ship all over the U.S.
Buy from the #1 U.S. source for White Thassos since 1988! We 
produce the whitest Thassos available in slabs, 2cm, 3cm and 
tiles 12 x 12, 18 x 18 and 24 x 24, with over 150,000 sq. feet in 
our Houston warehouse.

Call for more information
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

Thassos White MarbleThassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

DEAL$ & STEAL$!
Once They’re Gone — They’re Gone!

 • Demo Stone Pro Rock Jockey, slightly used, $3,300 
• #1551199 Demo Groves Economic Transport Cart, no casters, 
3,600 lb. capacity, 84˝x35˝x67˝, 6 straps, $675 • Demo Raimondi 

Gladiator 130 Tile Saw, 68˝x 27˝ x 31˝, uses 10˝ blade, $1,732 
• #274299 Demo Stone Pro SR2 7ft. Rails with Suction Pads, $399 

ea. • #1013699 Demo Blue Ripper Miter Master, $999 
• #378499 Demo Stone Pro Hydraulic Beaver, $2,880

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com/Closeouts

http://www.ApexEquipmentInternational.com
http://www.slipperyrockgazette.net/index.cfm/m/3/fuseaction/listing.allListings
http://www.slipperyrockgazette.net/index.cfm/m/3/fuseaction/listing.allListings
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
http://www.eurostonemarble.com
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9089/
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This KDrill core 
bit drilled 2,972 
holes. How 
many could 
you get?

•Works equally well on granite & quartz
•Faster cutting speed
•Exceptionally long life
•½ gas thread
•Available in 1/4” to 3”

Advances in stone working machinery and CNC Tooling have improved drastically in recent 
years.	KDrill	Thin	Wall	Core	Bits	offer	superior	speed	and	life.	Our	customers	have	reported	from 
600 to 2,972 holes from one core bit.

Braxton-Bragg	offers	KDrill	CNC	Core	Bits	that	will	save	you	time	and	money.	Simply	put,	these	
core bits last longer! They also offer faster cutting speeds on granite and quartz.

Call Daryl Sims at 877-493-0394 and tell 
him that you are ready to be wowed!

 Item # Description Great LOW Price 
	 19407	 KDrill	CNC	Blind	Hole	Core	Bit,	1/4”	 $43.95

	 19408	 KDrill	CNC	Blind	Hole	Core	Bit,	5/16”	 $47.95

	 19409	 KDrill	CNC	Blind	Hole	Core	Bit,	3/4”	 $51.95

	 19410	 KDrill	CNC	Blind	Hole	Core	Bit,	1/2”	 $59.95

 19400 KDrill CNC Core Bit, 1”  $61.39

	 19401	 KDrill	CNC	Core	Bit,	1-1/4”	 $64.95 

	 19402	 KDrill	CNC	Core	Bit,	1-3/8”	 $74.95

	 19403	 KDrill	CNC	Core	Bit,	1-1/2”	 $79.95 

 19404 KDrill CNC Core Bit, 2” $94.95

	 19405	 KDrill	CNC	Core	Bit,	2-1/2”	 $129.61

 19406 KDrill CNC Core Bit, 3” $164.74

Actual KDrill 
 Core Bit used by 
Stone Spectrum

NED SHAW MACHINERY
SASSO MACHINE PARTS/SERVICE

15 Shady Lane
Deer Park, IL 

60010

ned@nedshawmachinery.com

847-980-7629
Formerly	USG	
Machinery

Thanks To Your Support
We Raced for the Cure!

www.braxton-bragg.com/race-for-the-cure

The Slippery Rock Classifieds

KDrill Blind Hole Core Bits

“We buy used Flying Flats”

“Sorry, Timmy .  I was texting while 
driving the sleigh, and your toys are in 
a ditch outside of South Bend, Indiana.”

The staff at Slippery Rock Gazette hopes  
your holiday season is filled with “The Supreme Court 

has ruled that they 
cannot have a nativity 
scene in Washington, 
D.C. This wasn’t for 

any religious reasons. 
They couldn’t find 

three wise men and a 
virgin.” — Jay Leno

© Randy Glasbergen
 www.glasgbergen.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for KDrill NCC Core Bits

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

bmoore@mooretechnicalservices.com

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
mailto:bmoore%40mooretechnicalservices.com?subject=Slippery%20Rock%20Ad
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Are You Paying More than 
40¢ per Sink Cutout?

 Item # Description Great Low Price 
	 16017	 	Scorpion™	CNC	Granite	Finger	Bit,	20mm	x	40mm,		 	$119.95
	 	 1/2	Gas	Thread,	Orange,	Twin	Seg.,	5,500-5,800	RPM

	16018	 Scorpion™	CNC	Granite	Finger	Bit,	20mm	x	40mm,			 $132.55
	 	 1/2	Gas	Thread,	Orange,	5	seg.,	5,500-5,800	RPM

Scorpion™ CNC Finger Bits
Soft Bond for Hard Stone

The Scorpion™ Soft Bond Finger Bit is ideal for hard 
stones like granite. Hard stone requires the finger bit 
bond to be softer, so that the diamonds are exposed 
sooner to cut the stone. Softer stones are milled best 
with a finger bit that has a harder bond matrix, so that 
the diamonds are not exposed as fast.

*Average sink is 4 linear feet

™

Consider the Scorpion CNC Finger Bits...

Looking For The Right Finger Bit 
to Tackle The Right Stone?

With the Scorpion CNC Granite Finger Bit, this customer is 
averaging 1100 feet per bit, which works out to about 40¢ per 
sink. With his previous bit, he was only averaging 500 linear feet.

“After running it extensively we took it off 
and it still had life after cutting 1,068 feet. We 
realized it had given us over double the linear 

feet of work from any fingerbit.”
Josh, Stone Spectrum LLC

Don’t Be a Pocket-
Dialing Doofus

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Police in Ohio say they’ve had 
enough and have arrested a 

man after receiving random 911 
calls for months from his appar-
ently malfunctioning cellphone.

The Review in Alliance reports 
Sebring police arrested 33-year-
old Nathan Hawkins on October 
5 on a felony charge of disrupting 
public service. Hawkins’ attor-
ney didn’t immediately return a 
phone call seeking comment.

Dispatchers in the northeast 
Ohio village say they received 
at least 20 emergency calls from 
Hawkins’ cellphone from January 
through August.

Police say they told Hawkins 
that he could have found ways to 
prevent the calls from continuing. 
Police say Hawkins told them 
that he sometimes sleeps with 
the phone in his pocket and it just 
calls 911.

Police indicate Hawkins was 
warned previously that he would 
be arrested if they continued re-
ceiving 911 calls for no reason.

Considering there are even 
several apps to prevent that very 
thing, in the end (pun intended) 
it’s simple negligence.

“This is a support group for phone 
victims. Frank butt dialed. Bob 
drunk dialed. Anne there talked 
bad about someone, but didn’t re-
alize she hadn’t hung up.”

Adobe Walls Stoneworks

“It ensures the retirement of 
our people, and for that reason 
we have the responsibility to 
grow. We share profits to all the 
leadership, and in a few years 
I’m going to start selling shares 
to all of our employees. Once 
we reach a benchmark in sales, 

productivity and market share, 
I’m going to structure it so that 
all employees can participate in 
stock purchases. I don’t believe 
in 401Ks. We operate with real 
math and make real money, and I 
want my employees to be part of 
that, so at the end of this journey 
they all have something. I feel 

that they’ve given us part of their 
lives, and I want to give back.”

As for Justin’s dad, Danny, he 
has fully recovered from his can-
cer, still has MS (but is mobile) 
and continues to enjoy retirement. 

For more information about 
Adobe Walls Stoneworks visit 
www.AWStoneworks.com .

Continued from page 26

AWS is the leading granite shop in their market, attributed to using the 
most efficient fabrication practices, and their exceptional customer service.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Finger Bits

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6812/
http://www.AWStoneworks.com
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6812/
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Choose the 
Talon Miter Cut

Quartz, Granite & Marble 
Bridge Saw Blades

Don’t Leave Your Miter Cuts 
To Just Any Blade

When you want to cut sharp, smooth, chip-free 
edges for miter cuts, use a Talon Miter Cut Blade. 
That’s what they were designed for!

 Item # Description Great Low Price 
	 41361	 Talon™	Miter	Cut	Bridge	Saw	Blade,	12˝,	60/50mm	Bushing	 $199.95

	 41362	 Talon™	Miter	Cut	Bridge	Saw	Blade,	14˝,	60/50mm	Bushing		 $209.95

	 41363	 Talon™	Miter	Cut	Bridge	Saw	Blade,	16˝,	60/50mm	Bushing		 $239.95

Designed to cut sharp, 
smooth, chip-free edges 
for miter cuts.

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Indiana Limestone Receives 
Bloomington Chamber of 

Commerce Large Business Award

The Bloomington, 
Indiana Chamber 
of Commerce has 

recognized the Indiana 
Limestone Company as its 
2017 Large Business of the 
Year.

The quarrier and stone 
producer is a leader in the 
production of highly valued 
Indiana limestone, which 
has been an elite building 
material for over a century.

Winning nominees for the 
award are recognized for 
strong community involve-
ment, along with business 
success as gauged by evi-
dence of growth relative to 
the rest of their industries in 
employees, sales volume, 
and profitability.

“We were excited to rec-
ognize Indiana Limestone 
Company and our other 
honorees at the cham-
ber’s Annual Meeting and 
Community Awards,” 
said Anne Bono, interim 
President and CEO and 
Director of Advocacy and 
Public Policy. “The individ-
uals and organizations who 
were honored have demon-
strated their commitment to 
our business community, 

full of talented and dedi-
cated individuals. We’re 
proud to be part of it, and 
we appreciate the sup-
port that the camber gives 
Indiana Limestone and the 
entire business community 
here.”

“People will connect 
us with a lot of monu-
mental buildings in North 
America,” said Duffe 
Elkins, the company’s 
COO. “We can talk about 

the Empire State Building, 
the Pentagon, the National 
Constitution Center, and 
two thirds of all the state 
capitals.

“People recognize us for 
that, but what I think many 
don’t know is that we pro-
vide a lot of raw materials 
to fabricators all over the 
country, and we also fab-
ricate a line of hardscape 
products. So we’re pretty 
vertically oriented, from 
raw materials to finished 
products.”

For product information 
and company history visit 
www.indianalimestone 
company.com.

their colleagues and the 
Bloomington area. It’s our 
pleasure to share their sto-
ries and celebrate their 
achievements with our 
members.”

“We’re honored and priv-
ileged to have been con-
sidered for this award,” 
said Tom Quigley, Indiana 
Limestone president/CEO. 
“Bloomington is an incred-
ible, thriving community, 

Northrupe Auditorium at the University of Minnesota, 
Minneapolis campus. For over a century, Indiana 
Limestone has supplied structural stone and ashlar block 
for some of America’s most prestigious building projects.

Indiana Limestone slabs 
come in a full array of 
colors and are available 
in select, standard, and 
rustic graded material.

Indiana Limestone blocks are carefully extracted 
from their historic quarries and processed in their saw-
ing and fabrication facility.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsBuy the Talon Miter cut exclusively at Braxton-Bragg.com

https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,6578,10818,6691,10818/
http://www.indianalimestonecompany.com
http://www.indianalimestonecompany.com
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,6578,10818,6691,10818/
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Park Industries® SABERjet Multitasking CNC Saw

ASG Acquires 
Cosmic Tile & 

Stone Distributors

The Park Industries® 
SABERjet is a 
SawJet that can 

miter with both the blade 
and waterjet. Its compact 
design, monoblock struc-
ture, and small footprint 
are ideal for today’s 
fabrication shop. The 
SABERjet elevates the 
value of a CNC saw by 
adding innovative water-
jet to maximize produc-
tion with the SawJet 
combination.

In short: this machine 
is versatile enough to be-
come the backbone of your 
operations. Three tank op-
tions are available includ-
ing the patent-pending slab 
loader, ballast, or standard 
tank. The SABERjet is de-
signed for maximum shop 
efficiency and material 
yield.

Precision from 
All Angles

The SABERjet has one 
of the largest bi-directional 
work envelopes of vertical 
and mitered cutting avail-
able on the market. This 
machine can cut the en-
tire perimeter of the 7 x12 
foot table. The energy ef-
ficiency of this machine is 
like no other, decreasing 
fabricator’s utility costs 
with less inrush power 
consumption.

Increase Ease and 
Productivity

Complete with the option 
of Park’s unique hydraulic 

tilt table, the SABERjet 
CNC Saw allows opera-
tors to safely load or un-
load slabs in an efficient 
manner. This time-saving 
feature equals higher pro-
ductivity. Structural fea-
tures of the machine allow 
for ease of installation and 
maintenance. Its compact 
structure requires minimal 
floor space and ceiling 
height requirements re-
sulting in easier placement 
and mobility for installa-
tion or future relocation.  

Programming System 
with Flexibility

Operators can run the 
SABERjet CNC Saw au-
tomatically or manually. 
The complexity of man-
ual mode cutting is made 
easy with the SABERjet, 
allowing simple manual 

cuts to be made without 
generating a program. 
The SABERjet allows for 
automated cutting of a va-
riety of predefined para-
metric shapes that can be 
dimensionally scaled. 
The HMI control panel 
can be positioned for user 
convenience.

Built-in Features
Two big features are in-

cluded: the first is manual 
joystick controls which 
are convenient for operat-
ing the machine whether it 
is in automatic or manual. 
The second is a wireless 

The SABERjet CNC 
saw produces flawless 

miter cuts allowing 
for tightly nested, 

clean, accurate parts.

“There are two ways of being happy: 
We must either diminish our wants 
or augment our means - either may 
do. The result is the same and it is for 
each man to decide for himself and to 
do that which happens to be easier.”  
– Benjamin Franklin

pendant that is extremely 
convenient for set-up, and 
allows operators to control 
the machine from differ-
ent locations with literally 
no strings attached.

Finally, it utilizes 
Park’s user-friendly iTEC 
Interface technology as 
an operator’s best friend. 
This intuitive system uti-
lizes a touchscreen and 
a barcode system, pro-
grammed specifically 
for your operation. Once 
scanned, the machine 
automatically loads and 
starts.

OPS Productivity
Is it important that you 

understand your actual 
production results versus 
goal? Park Industries OPS 
Productivity reporting al-
lows you to analyze your 
production REAL-TIME, 
on a daily, weekly, and 
monthly basis. Park pro-
vides you the tools to 
effectively manage your 
business! 

Visit the Park Industries 
website to learn more 
about the SABERjet,  
www.parkindustries.com 
/stone/countertop-fabri-
cation/cnc-saws-sawjets/
saberjet-sawjet .

Park Industries® 
SABERjet 

Features & Benefits
• One of the Largest Bi-Directional  
 Mitering Work Envelopes on the 
 Market
• Orthogonal Cutting Capabilities 
• Dimensionally Scalable Parametric  
 Shapes
• Monoblock Structure for Easy 
 Pick and Place Installation
• Lower Energy Consumption while  
 Waterjet Cutting
• Built-In Digital Imaging

Optional Features
• VFD Variable Frequency Drive  
 (Adjusts RPM)
• Owner Protection Services™  
 Automatically Notifies You of 
 Routine Machine Maintenance
• Table Options: Tilt Slab Loader  
 Tank, Ballast Tank (Submerged  
 Jet Cutting), Standard Tank

Architectural Surfaces 
Group (ASG) an-

nounces that Cosmic Stone 
& Tile Distributors is 
the newest addition to its 
organization.

Founded in 1993, Cosmic 
Stone is a distributor of nat-
ural stone slab and tile and 
serves the Tri-State area as 
well as most mid-Atlantic 
states.

“The addition of Cosmic 
Stone brings with it a brand 
name that is synonymous 
with exceptional quality 
and service,” said Sunil 
Palakodati, ASG Chief 
Executive Officer.

By bringing Cosmic Stone 
into the fold, ASG continues 
to grow its national footprint 
of stone and tile distributors.

Cosmic Stone’s strategic 
New Jersey location will 
allow ASG to offer custom-
ers both a wider array of in-
novative products, as well as 
improved direct operational 
solutions. The tenured rela-
tionships that Cosmic Stone 
has built in the northeastern 
U.S. market will be invalu-
able to the future success 

and growth of all brands 
within the ASG umbrella.

“With access to better 
buying power and even 
greater industry expertise, 
ASG is really the ideal 
partner for us to continue 
growing our company in 
the future,” said Manju 
Malladi, Cosmic Stone vice 
president.

Cosmic Stone will con-
tinue to operate under 
its current brand name. 
Including Cosmic Stone, 
ASG entities now combine 
for a total of 16 locations 
across the United States.

Architectural Surfaces 
Group is the parent com-
pany of premium brands 
in their respective mar-
ketplaces. Focused on op-
erations, ASG empowers 
brands including Pental 
Surfaces, Architectural 
Granite & Marble and 
Modul Marble to focus on 
providing customers with 
exceptional products and 
the highest level of service.

For more information visit 
the website www.cosmic 
stone.com.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

https://www.parkindustries.com/stone/countertop-fabrication/cnc-saws-sawjets/saberjet-sawjet
https://www.parkindustries.com/stone/countertop-fabrication/cnc-saws-sawjets/saberjet-sawjet
https://www.parkindustries.com/stone/countertop-fabrication/cnc-saws-sawjets/saberjet-sawjet
https://www.parkindustries.com/stone/countertop-fabrication/cnc-saws-sawjets/saberjet-sawjet
http://www.cosmicstone.com
http://www.cosmicstone.com
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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The Fabricator’s Choice 
for More Than a Decade!

“Excellent quality 

and excellent price.”

– Kathi Upchurch, 

 Castech, Inc.

“Great quality 
for the price.”
– Hershel Margaretten, 
 Imperial Marble

“Absolutely the best for the money!” 
– Frank Earls, 
 Trinity Custom Stone

My boss called me into his office and asked, “Bill, why is the Viper our 
best-selling turbo blade year after year?” Thinking quickly, I said, “Sir, I 
don’t know but I’ll find out!” After a little checking I realized that not only 
has the Viper® Professional Turbo been our best-selling 
blade for over a decade—the race isn’t even close. 
Braxton-Bragg has the largest selection of turbo blades 
in the industry but the Viper® always wins. Since sales 
popularity is determined by our customers, I called 
several shops and asked them. The overwhelming 
response was that the Viper® was the best value for the 
money. 

Excited, I called the boss and shared this news with 
him. He responded with, “Bill, value for money is 
a good overall evaluation, but it doesn’t tell me the 
details. I want to know why!” 

Now, I have been in the stone industry for over 10 
years, but listening to our customers, I began to learn 
some new things about blades.

Consistent
I was told that Viper® was consistent, but this confused me because the 

manufacturer is continuously improving the product and upgrading the 
manufacturing process. Delving deeper I learned that frequently customers 
try cheap blades from China in an attempt to save money. Most customers 
have reported that sometimes the blades work, other times they don’t, and 

when they don’t—you can ruin the stone and damage your saw. Consistency 
to them means that the blade always does the job and you never have to 
worry about it ruining your job, reputation or equipment. 

Chip Free
Smooth, chip free cutting was mentioned by several 

customers. They stated that blade hop, scratching and 
the extra work of repair are not an issue with Viper® 
Turbo blades. I also learned that frequently, cheap 
blades veer off course and flex too much. Checking 
with a blade manufacturer, I was told that this was 
usually caused by an inferior core. The lesson seems to 
be that saving money on a poor quality blade doesn’t 
make sense if you lose time or have to repair the stone. 

Durable
“Consistently durable” was also a frequent response. 
Some blades are fast, some are durable; the Viper® is 
consistently both fast and durable. Long life translates to 
value. Inconsistent life has been frequently mentioned as 
a problem with other, inexpensively-priced turbo blades. 

Price
Viper® is not our least expensive turbo blade, nor is it our most expensive 

blade. It is our best-selling blade. What seems clear is that many of our customers 
believe that it is the best combination of quality and durability available today. 

 Item # Description Our Low Price 

 1020 Viper® Turbo	Granite	Dry	Blade,	4˝	x	5/8˝,	Quad	Holes,	15,000	RPM	 $18.64

 1022 Viper® Turbo	Granite	Dry	Blade,	4-1/2˝	x	5/8˝,	Quad	Holes,	13,300	RPM	 $19.51

 1023 Viper® Turbo	Granite	Dry	Blade,	5˝	x	5/8˝,	Quad	Holes,12,000	RPM	 $20.97

 17453 Viper® Turbo	Granite	Dry	Blade,	6˝	x	5/8˝,	Quad	Holes,	10,000	RPM	 $24.95

 1024 Viper® Turbo	Granite	Dry	Blade,	7˝	x	5/8˝	KO,	8,500	RPM	 $34.95

 41349 Viper® Turbo	Granite	Dry	Blade,	8˝	x	5/8˝	KO,	7,500	RPM	 $44.95 

 41350 Viper® Turbo	Granite	Dry	Blade,	10˝	x	5/8˝,	6,000	RPM	 $89.95

 41351 Viper® Turbo	Granite	Dry	Blade,	12˝	x	5/8˝,	6,200	RPM	 $119.95

Viper® Turbo Granite Dry Blade

Give Lee Woodson a 
call toll free at 800-
575-4401 to place 
your order today!

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Turbo Blades

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9240/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Understanding Liquidity 
Destroyer Number One

Today, small and mid-size 
business owners face far greater 
challenges than their predeces-
sors faced.  In fact, they are far 
more likely to face existential 
threats that can drain their lim-
ited cash reserves or  completely 
wipe out their operations.  For 
instance, cyber risk is a growing 
and wildly unpredictable threat.  
Terrorism and impact from in-
ternational conflicts are very real 

Strategies to Build Liquid Reserves
Randy Sadler
Principal, CIC Services LLCOne of the greatest chal-

lenges that small and 
mid-market businesses 

face is building up sufficient 
liquid reserves. It has often 
been said that, “Cash Is King,” 
and liquid assets are key to the 
longterm health and survival of 
an enterprise. Being in a strong 
cash position is particularly 
important if an unforeseen calam-
ity strikes. Also, liquidity enables 
businesses to quickly adapt or 
pivot to address changes in the 
marketplace.

I recently talked with an in-
surance agent in the Midwest 
who explained why many farm-
ers were land and equipment 
rich but cash poor. During good 
years, many farms are quite prof-
itable, creating strong cash flow.  
However, to avoid high taxes 
many farmers purchase brand 
new equipment, even if their cur-
rent equipment is fairly new and 
in good working order.  

Our experience in business has 
revealed four time-proven de-
stroyers of liquid reserves:
#1 - Uninsured Losses
#2 - High Commercial 
Insurance Costs
#3 -  Taxes
#4 - Tax Incentives

As an example, consider taxes 
on “excess” retained earnings, 
known as the Accumulated 
Earnings Tax.  This tax is deliber-
ately designed to discourage busi-
nesses from building up wealth 
and liquidity. The Accumulated 
Earnings Tax (AET) is a penalty 

Please turn to page 38

implementation and captive own-
ership on the right. This illustra-
tion covers a 10 year period and 
assumes a four percent rate of 
investment return for both sce-
narios. The business on the right 
which implemented ERM with a 
captive insurance company has 
more insurance coverage and 
more money.  In fact, over a ten 
year period, the business on the 
right has almost 80 percent more 
wealth (or liquid reserves) than 
the business on the left.

tax, imposed on C corporations 
perceived as trying to avoid or 
defer shareholder income tax 
through an “unnecessary” accu-
mulation of earnings. The AET 
threat is intended to encourage 
corporations to make timely pay-
ments of dividends, thus trig-
gering the double taxation of C 
corporation earnings. 

There is no bright-line test to 
define when a C Corporation is 
purposely avoiding income tax 
or what is an impermissible ac-
cumulation of earnings. Once an 
IRS agent asserts that there is an 
excess accumulation of earnings, 
the burden of proof shifts to the 
taxpayer to substantiate that the 
accumulations were for antici-
pated needs and were reasonable 
in nature.

Can Liquidity Destroyers 
One Through Four Be 

Meaningfully Addressed?
The great news for business 

owners is that Liquid Reserve 
Destroyers 1 through  4 can be 
addressed by one game-chang-
ing, risk management and fi-
nancial strategy: Enterprise 
Risk Management (ERM) with 
a Captive Insurance Company 
(CAPTIVE). The chart below 
(Chart One) visually depicts the 
powerful benefits of implement-
ing an ERM approach with one 
or more CAPTIVES.  Indeed, we 
know of no other risk manage-
ment and financial vehicle that 
affords its owners the array and 

magnitude of benefits that cap-
tive insurance companies do.  By 
choosing to own their own insur-
ance company, a business owner 
or CFO is able to simultaneously 
lower commercial insurance 
costs, have more insurance pro-
tection and have more money. 

Chart Two compares the sta-
tus quo on the left with ERM 

Chart Two

Chart One

hurricanes, tornadoes, earth-
quakes, and widespread serious 
illness such as the H1N1 flu virus 
pandemic. 

• Human-caused hazards in-
clude accidents, acts of violence 
by people and acts of terrorism.

• Examples of technology-re-
lated hazards are the failure or 
malfunction of systems, equip-
ment or software.”

Consider “Human-caused haz-
ards [like] terrorism.” Ready.
Gov makes it clear that any busi-
ness, large or small, in the U.S. 
could be impacted by terrorism.  
Businesses should have business 
interruption insurance for lost 
revenue caused by terrorism in-
cluding chemical, biological or 
nuclear attack.  Businesses should 
also be insured for business in-
terruption caused by failure of 
the power grid (due to natural 
disaster, terror attack or a solar 
storm). Also, businesses should 
have robust business interruption 
insurance to cover lost revenue in 
the event of a pandemic disease 
in the U.S.  It is not inconceivable 
that the government would con-
fine all non-essential workers to 
their homes for 30, 60 or 90 days 
to stem a national emergency. 

In addition to the existential 
threats covered above which can 
quickly empty business coffers, 
small and mid-size business own-
ers face risks posed by their own 
governments — local, state and 
federal. Government regulators 
wield more power than in bygone 
days. Overzealous government 
regulators often “shoot first and 
ask questions later.” They often 
have the power to shut down a 
business until a dispute can be re-
solved by the courts. 

Finally, litigation is an ever-in-
creasing threat to business own-
ers and liquidity, and the dangers 
come from inside and outside of 
their businesses.  Business own-
ers and their staffs must navigate 
a complex maze of employment 
laws, healthcare laws, worker’s 
compensation laws, environmen-
tal laws, tax laws and many other 
laws that can result in costly law-
suits. Also, many commercial 
insurance liability policies will 
cover damages, but do not cover 
punitive damages awarded in a 
lawsuit. In many cases, punitive 
damages awarded to plaintiffs are 
three to 10 times higher than com-
pensatory damages.

threats to businesses and their 
operations (Even if a business 
isn’t directly targeted, how long 
can cash reserves last without 
power...without infrastructure...
without key suppliers...without 
key customers?). 

Spending a little time on Ready.
Gov, the U.S. Department of 
Homeland Security’s business 
preparedness web-site, puts the 
threats listed above into per-
spective. The threats are real and 
their impact can be catastrophic.  
Ready.Gov notes that “40 percent 
of businesses affected by a natural 
or human-caused disaster never 
reopen.”   

The government site recognizes 
that low-frequency and high-im-
pact risks are the ones that pose 
the greatest threats to small and 
mid-size businesses, largely be-
cause they can wipe out liquidity.  
Addressing small business di-
saster preparedness, Ready.Gov 
notes that: 

• “Businesses can do much 
to prepare for the impact of the 
many hazards they face...includ-
ing natural hazards like floods, 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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“What Sound Does Stone Pro’s Beaver Edge Chisel Make?”

If you thought “The Beaver” was just another pretty tool, then you are missing out on 
serious, cash-register-ringing, profit-producing opportunities with the best clients. 

Here’s why…
The best clients to have are not the ones trying to keep up with the Joneses 

– the best (and most profitable) are the Joneses.

Double bullnose with ChiseleD Center ChiseleD eDge

IN today’s highly competitive market, you can’t depend on 
price shoppers to grow your business. Those clients are 
great for cash flow but you’ll never get ahead. What you 

need are the clients who set the trends… the clients who are willing – 
even eager – to pay more to have something few others have.

Here’s a Secret About What the Joneses Want
Most fabricators don’t realize it, but the customers who want the most 
unique products won’t come out and ask for it. They want you to pro-
pose it. You see, they want to know they’re working with a fabricator 
who “gets” them. They’ll test you to see if you can bring unique ideas 
to the table. If not, you’ll never hear from them again. You’ll think you 
were priced too high. The truth is,  for them it’s not about price – it’s 
about having something no one else on their street has.

Better Tools Create Better Products
So, how do you make sure you don’t under quote the Joneses? In every 
presentation, offer a “Cadillac” level choice. The best, most unique 
stone with one-of-a-kind edges you can only get from The Beaver. 
The Beaver – along with your craftsmanship and imagination – will 
allow you to create one of a kind products. Everything from kitchen 
counters to steps, to pool edges, to fireplace mantles and hearths, to 

showers to desks and more. And these are the projects the best cus-
tomers with the most money to spend, love! 

The Beaver is a Better Tool
The Beaver Pneumatic Rock Chisel works on all types of stone, in-
cluding granite, marble, and limestone.  The Beaver eliminates human 
error and gives you a consistently even, yet random chiseled-look edge. 
The Beaver gnaws away stone so quickly that you can edge an entire 
island in about an hour! Increase the production capability of your 
shop, and don’t lose out on chisel-edge top bids again!

Get It For Less 
For the first time ever, we are now able to offer The Beaver for ONLY 
$1,875! Upgrade just one small project – or part of a project like a bar 
– and you’ll cover your cost for this profit-producing tool. 

Get It Today 
For more info on The Beaver and how it can help you increase profits 
in your fabrication business, call 1-800-575-4401 today. Or, go on-
line and order your own Beaver today by visiting www.braxton-bragg.
com under Saws and Fab equipment.

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

MADE IN THE USA

“Cha-Ching!”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsVisit Braxton-Bragg.com for the Stone Pro Beaver Edge Chisel

https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8454,9456,8673,9456/
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http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8454,9456,8673,9456/
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Little T Specs:
10” H x 8” L x 2” W, 3/8” Thick, Use 
1/4” Screws, 450 Lbs. Capacity

Big T Specs:
21” H x 16” L x 2” W, 3/8” Thick, Use 
1/4” Screws, 450 Lbs. Capacity

Sold individually, 
not as a set

Big T & Little T Brackets

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Strategies to Build Liquid Reserves
Continued from page 36

ERM with a captive policy can 
address the liquidity threats out-
lined above by supplementing 
commercial insurance coverage 
with insurance coverage provided 
by the captive.

Addressing Destroyer One: 
Enterprise Risk Management 

and  Blending Third Party 
Insurance With Formal 

Self-Insurance 
For many, a far more powerful 

approach to risk management is 
Enterprise Risk Management that 
results in a layered or blended 
approach. By combining third 
party insurance with a captive 
insurance company, a business 
owner can establish a far more 
comprehensive and thorough risk 
management approach.  ERM 

is also a better forward looking 
approach, because the captive in-
surance company will accumulate 
additional reserves in years with 
low claims. These ERM reserves 
can provide more robust insurance 
coverage in the future and, when 
necessary, can be accessed by the 
owner (or CFO) as a war chest to 
address contingencies or unantici-
pated risks.  

What Is A Captive 
Insurance Company?

Simply put, a captive insurance 
company is a closely-held insur-
ance company that insures pri-
marily thought not exclusively 
your business. It is a C corpora-
tion and is licensed and domiciled 
like any large insurance company.  
Captives also have their own re-
serves, policies, policyholders, 
and claims. Insurance policies 

are issued by the captive to its 
parent or related companies and 
are actuarially priced.  Owning 
a captive insurance company is a 
sophisticated way to self-insure, 
and captives are generally formed 
to insure the risks of a business, 
group of businesses and related or 
affiliated third parties. A captive 
(or captives) form the chassis of 

a small / mid-size business ERM 
strategy.

 
Why Is ERM With A 

CAPTIVE A Powerful 
Approach To Address 

Destroyer One
A CIC is one of the most pow-

erful risk management and wealth 
accumulation tools that a business 
can access. When properly em-
ployed, there is nothing else that 
can do what a captive insurance 
company does.  By operating their 
own insurance company as part of 
ERM, business owners and CFOs 
can:

Fill Third Party Gaps
A captive insurance company 

can issue insurance policies that 
address gaps not covered by third 
party insurers. Captives can also 
insure third party insurance de-
ductibles, enabling the parent 
company to raise its deductible 
and lower its third party insur-
ance costs. Also, a business can 
enjoy more broad business inter-
ruption coverage with ERM and a 
CAPTIVE when an adverse event 
occurs, particularly events where 
third-party insurance doesn’t 
cover all damages or peripheral 
damages. 

Utilize Customizable 
Coverage

Captive insurance companies 
can write customizable coverage 
for the businesses they insure.  
Many businesses face unique 
risks that may not be addressed 
by commercial insurers. Unique 
coverages can also be very expen-
sive when covered by commer-
cial insurers. This feature enables 
business owners and CFOs to 
say, “this has gone wrong in the 
past, let’s insure against it in the 
future,” or “other companies have 
experienced this adverse event, 
we can insure this via our cap-
tive.” The flexibility afforded by a 

ERM with a captive is extremely 
beneficial in a complex world.

Benefit From Few Or 
No Policy Exclusions

Captives can provide broad cov-
erage without the exclusions that 
riddle typical commercial insur-
ance policies. Insurance coverage 
is worthless if an exclusion pre-
vents the insured from receiving 
a claims payment when it needs 
it most.    

Avoid the Sunk Cost of  
Third Party Insurance

Premiums paid to a captive 
insurance company remain the 
property of the captive owners 
(usually the business or business 
owners). One of the reasons that 
most businesses are under-insured 
is that purchasing insurance is a 
bit like purchasing a lottery ticket.  
If you don’t win (or in the case of 
insurance, experience an adverse 
event resulting in a claim), your 
money is gone with nothing to 
show for it. With a captive, this 
simply isn’t the case.  Profits in 
the captive, defined as premiums 
collected less claims paid, belong 
to the captive owners.   

 
Addressing Liquidity 
Destroyer Two: High 

Commercial Insurance Costs
One large advantage of captive 

insurance is the ability to replace 
some or all commercial insur-
ance, particularly when costs are 
high and the business has a good 
loss history. This may sound 
daunting. What if the business has 
a large loss?  The good news is 
that well-structured captive pro-
grams don’t face crushing losses 
on their own. They transfer some 
of their risk to other captives via 
risk-distribution pools or they 
transfer away some risk by pur-
chasing commercial reinsurance.   

 
Addressing Liquidity 

Destroyer Three: Taxes
Over time, businesses, owners 

and CFOs can build up a substan-
tial war chest with ERM and a 
captive insurance company. This 
war chest is available to pay in-
surance claims the business may 
have.  And, it can also be accessed 
should the owner or the business 
require liquid funds.  

Assets accumulated in a captive 
almost always outpace retained 
earnings or a business’ “rainy day 
fund.” 

Please turn to page 40

 Item # Description Our Low Price
  14188  Stone Pro Little T Bracket, Structural Aluminum,   $39.95
  Powder-Coated, Small  

  14189  Stone Pro Big T Bracket, Structural Aluminum,  $49.95
  Powder-Coated, Large

Shop www.braxton-bragg.com for Big T & Little T Brackets Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Call Andrew Geronimo 
toll free at 800-575-4401 
to place your order.

Elipse 6-Step Wet Polishing Pads combine 
TrifectaMate™ Pad Technology with the genius of one 
of the stone industry’s finest minds, Barry Brandt, and 
the efficiency of elliptical patterned orbital polishing 
backer pad. This really does put a new spin on how 
you polish stone.

This breakthrough combination allows you to har-
ness the power of elliptical motion without losing 
the center water feed vital for stone polishing. The 
result is a nearly perfect polish with less physical 
pressure and less manipulation of the hand-held 
polisher.

In other words, you get a better polish with less effort 
from your polishing craftsman (50-80% less human 
energy needed). The combination of cutting edge en-
gineering, manufacturing and labor reduction is the 
reason we can confidently say you’ll save up to $2 per 
foot on your production costs.

A true, state-of-the-art  
engineered and 

manufactured labor- 
reducing pad is finally 
available for Granite, 

 Marble and Quartz 
Polishing.

 Item # Description Great Low Price 

  4-1/4˝ Elipse® Wet Polishing Pads Hook & Loop-Backed

 22509 Elipse® 6-Step	Granite	Wet	Pad,	Step	1,	Red		 $24.95 

 22510 Elipse® 6-Step	Granite	Wet	Pad,	Step	2,	Yellow		 $24.95 

 22511 Elipse® 6-Step	Granite	Wet	Pad,	Step	3,	Blue		 $24.95 

 22512 Elipse® 6-Step	Granite	Wet	Pad,	Step	4,	Green		 $24.95 

 22513 Elipse® 6-Step	Granite	Wet	Pad,	Step	5,	Orange		 $24.95 

 22514 Elipse® 6-Step	Granite	Wet	Pad,	Step	6,	Pink		 $24.95 

 22507 Elipse® Aluminum Oscillating Back-Up Pad $29.95

The Most Advanced Wet Polishing System Since... EVER!

MUST-SEE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Call 1-800-575-4401 or Order Online www.braxton-bragg.comCall 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11024,11026/
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11024,11026/
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Scorpion™ CNC Sink & Seam Wheels

• Tough, reliable and long lasting
• Use on all types of stone
• Vacuum brazed bond

• 1/2 gas thread fits CNC or  
  radial arm machines

• Will maintain true shape
• Center water feed

 Item # Description OUR Price 
 55146 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 50 Grit $71.95

 55147 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 100 Grit $64.95

 55148 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 200 Grit $64.95

 55149 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 400 Grit $53.95

 10431 Scorpion™ Brazed Sink Wheel, 1” x 2”, 50 Grit $89.95

 10432 Scorpion™ Brazed Sink Wheel, 1” x 2”, 100 Grit  $89.95

 10433 Scorpion™ Brazed Sink Wheel, 1” x 2”, 200 Grit $89.95

 10434 Scorpion™ Brazed Sink Wheel, 2” x 2”, 50 Grit $99.95 

 10435 Scorpion™ Brazed Sink Wheel, 2” x 2”, 100 Grit $99.95

 10436 Scorpion™ Brazed Sink Wheel, 2” x 2”, 200 Grit $99.95

Braxton-Bragg is proud to offer our customers these exceptional center 
water feed sink wheels. They are made for us by a well known ISO9001 
certified manufacturer and are of the highest quality.

These Sink Wheels are designed to be used on CNC machines. 
 

Fabricators Tip:
Item #55146 - #55149: ½˝ Brazed Sink Wheels are ideal for use with Quartz, and have been 
designed for inside zero radius sinks.

Items #10431 - #10433: 1˝ Brazed Sink Wheels are good tools to use for inside sink cutouts, 
corners and for tiny radiuses.

Items #10434 - #10436: 2˝ Brazed Sink Wheels are typically used for smoothing out the seams 
before joining two stone slabs together.

 NEW
1/2˝ SIZES

At Last! Sink Wheels that 
Maintain a True Shape!

© MARK ANDERSON. www.andertoons.com

Because the captive 
is a formal form of 
self-insurance, it ben-
efits from insurance 
law and favorable tax 
treatment.  

Hence, it is able to 
accelerate asset accu-
mulation for two main 
reasons.

First, premiums paid 
to the captive receive 
favorable tax treatment. 
Premiums paid to the cap-
tive are an expense to the 
parent company. This low-
ers the parent company’s 
taxable income. As the cap-
tive takes in premiums, it is 
taxed as an insurance com-
pany on its underwriting 
profits (typically defined 
as premiums less reserves 
to pay future claims). For 
large insurance compa-
nies, underwriting profit 
is actuarially determined. 
However, small insurance 
companies can make an 831 
(b) tax election, resulting in 
a tax rate of 0% (that’s zero 
percent) on their underwrit-
ing profit. A small insur-
ance company is defined as 
receiving premiums of $2.2 
million or less per year.

Second, the captive is able 
to invest and grow larger 
pool of assets. Large com-
mercial insurers have entire 
staffs whose sole purpose is 
to invest reserves (that have 

Strategies to Build Liquid Reserves
Continued from page 38

not been taxed).
For these reasons, ERM 

with a well-run captive in-
surance company will typ-
ically double liquid capital.  
And, the same claims that 
would be paid by the captive 
would have to be covered 
out of retained earnings any-
way if the captive weren’t in 
place.    

 
Addressing Liquidity 

Destroyer Four:  
Tax Incentives

Tax incentives are en-
couraged by Congress, but 
they’re not always in the 
best interest of the business 
owner. For example, the 
marginal benefit of purchas-
ing new equipment because 
it includes a tax incentive 
comes at the cost of dimin-
ished liquidity and wealth, 
particularly if the equipment 
being replaced is perfectly 
serviceable. Fortunately, 
Congress incentivizes cap-
tive ownership as well. So, 

business owners have 
a choice when it comes 
to tax incentives, and 
captives often provide 
greater marginal bene-
fits than other alterna-
tives, largely because 
they have multiple 
benefits: improve risk 
management, lower 
commercial insurance 
costs, protect liquidity, 
provide tax incentives 

and build wealth.     

The Long-Term Benefit 
of Defeating Destroyers 

One Through Four
When business owners 

are ready to sell their busi-
ness or retire, they keep the 
war chest. A successful cap-
tive amasses wealth for its 
owners that can be accessed 
and enjoyed in the future.  
This unique ability to im-
prove risk management and 
simultaneously stockpile 
wealth makes ERM with a 
captive the most powerful 
approach for businesses to 
build liquid reserves.

Please call or e-mail me 
to discuss any questions 
you may have about build-
ing your liquid reserves 
and captive insurance com-
panies: l-865-599-6104 or 
e-mail randy@cicservices 
llc.com.

“I’m the ghost of Christmas starting too early!”Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com
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 Item # Description OUR Price
 55228 Brace Setter Router, 1/4”  $207.95

 55230 Brace Setter Router, 3/16”  $207.95 

 55229 Brace Setter Replacement Blade Set  $51.95
  Includes: (2) Blades, (1) Spacer, (5) Bolts

Brace Setter Router 
For Floating Countertop Supports

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Wait Until YoU See the Video!

NEW!

The patent-pending Brace Setter is a 
high performance router housing that 
connects to a 5/8 x 11 angle grinder 
that will cut a groove 2-9/16” wide by 
1/4˝	or	3/16”	deep.

The precision router attachment 
cuts a precise groove for your brace 
in record breaking time with its two 
cutting blades. Each blade has 18 
teeth giving you a total of 36 long 
lasting tungsten carbide teeth, 
which easily cut through hardwood, 
softwood, plywood, and laminates.

What’s even better is the fact 
that the Brace Setter requires no 
measuring because everything is 
preset (width and depth), making it 
very measurement friendly. With just 
a simple cut, your work is done with 
the Brace Setter.

Created by 
Fabricators for 

Fabricators

“Success 
 is not final,  

failure is not fatal: 
 it is the courage 
to continue that 

counts.”  
–Winston Churchill

A New Jersey man says a tele-
vision news report led him 

to check lottery tickets he had 
stuffed in an old shirt, and one 
was a $24 million winner.

Jimmie Smith, of East Orange, 
claimed a $24.1 million New 
York lottery jackpot on May 23, 
just two days before the prize 
would have expired.

The New York Lottery released 
his name that Wednesday after a 
review was completed.

The retired security guard told 
lottery officials he’s been buying 
lottery tickets in New York and 
New Jersey since the 1960s but 
doesn’t rush to see whether he’s 
won. He said he’d check them 
when he had the time.

Smith says he bought the ticket 
from a grocery and tobacco 
shop in Manhattan’s Tribeca 
neighborhood.

He chose to receive the payout 
over 26 years.

Do Your 
 Laundry, Hit 
the Jackpot

Channeling Evel Knievel

Authorities say a man tried 
to jump his car over a 

canal in a Florida neighbor-
hood, but didn’t make it.

WFTX reports that the car had 
to be towed from the Lehigh 
Acres canal one Tuesday after 
it failed to clear the 20 feet be-
tween both sides.

Before attempting the jump, 
witnesses were quoted as telling 
the television station, the man 
drove to the edge of the canal and 
got out of the car to observe the 
distance.

Lee County deputies say the 
man wasn’t injured, but the 
Toyota Corolla he was driving 
was totaled.

Investigators say they weren’t 
sure why the man attempted the 
jump, noting he could have driven 
a few blocks to get to the other 
side.

No charges were reported, and 
the man wasn’t identified.

I Smell a Rat

Minnie 
 Mouse 

temporarily shut 
down traffic near 
a downtown 
office building in 
Richmond, VA.

An investigator in a bomb 
suit could be seen going up the 
steps leading to the building one 
Monday afternoon after police 
received a report about a suspi-
cious-looking, large stuffed ani-
mal depicting the Disney cartoon 
character Minne Mouse.

A police spokeswoman told the 
Richmond Times-Dispatch that 
police investigated and deter-
mined there was no threat.

Nikita McCormick, an attendant 
at a nearby parking lot, said the 
3-foot high Minnie Mouse wear-
ing a pink outfit was found just 
outside the building’s entrance 
and had a bag sitting on top of it.

Police reopened the street about 
an hour after they arrived.

No one as yet has come forward 
to collect the wayward mouse, or 
claim the package. 

Call 1-800-575-4401 or Order Online www.braxton-bragg.com
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Schist Happens: Get to 
Know this Brilliant Stone

Karin Kirk 
usenaturalstone.com

Photos © Karin KirkGeologists are a reliable 
source for corny humor. 
I’m not sure why this 

trait is so prevalent in the field; 
maybe it’s the combination of 
science-geekyiness, overall good 
cheer, and long days wandering 
outside looking at rocks. The 
stone schist (pronounced “shist”) 
takes more than its fair share of 
abuse. “Get your schist together!”  
“Tuff schist!” (Tuff is a rock made 
of volcanic ash). “This rock is a 
piece of schist!” You get the idea. 
Geologists have a hard time resist-
ing third-grade humor.

Puns aside, schist is a metamor-
phic rock that is made mostly of 
mica minerals and has grains that 
are large enough to see with the 
naked eye. To put it another way, 
this stone sparkles like a Vegas 
hotel; its dazzling luster is its hall-
mark trait. The blingy aesthetic 
comes from mica minerals, which 
are nature’s glitter. 

If you’ve ever looked at a piece 
of mica up close, you can tell that it 
wants to separate into thin flakes. 
That’s because of the mineral’s 
internal structure – the atoms are 
arranged in thin, sheet-like layers. 
The family of flaky minerals in-
cludes muscovite (transparent or 
silver), biotite (black or brown), 
chlorite (dark green), talc (white, 
grey, green), graphite (metallic 
grey), and others. The flat shape 
of these minerals reflects light like 
a mirror, which causes the trade-
mark sparkle.

In addition to mica miner-
als, schist often contains quartz, 
which gives the stone much more 
strength than if it were pure mica. 
Sometimes, other eye-catch-
ing minerals are in the mix. The 
Crow’s Foot Schist offers an in-
triguing blend of silver mica, dark 
pink garnets, and black needles of 
hornblende.

There are many variations, col-
ors, and textures in schist stones. 
Perhaps the most famous schist 
lies at the deepest, oldest part 
of the Grand Canyon – the 1.75 
billion year old Vishnu Schist. 
In commercial use, schists like 
Galaxy and Metallica can bring 
depth, shine, and personality to 
a space, when traditional granite 
just doesn’t quite have enough 
“umph.”

Tectonic Forces Transform 
Dull Mud to Dazzling Schist 
Schist is a metamorphic rock, 

and it started out as a different 
kind of stone before it became 
so sparkly and awesome. In fact, 
schist was boring mud before met-
amorphic forces got to it. If you 
compress mud (underneath the 
weight of the ocean and a whole 
lot of other mud) you get shale. 

If shale gets buried deeply, com-
pressed, and heated it will turn 
into slate, which is denser and 
harder than shale. If the heating 
and compression increase, the 
slate will become phyllite, which 
is a shiny version of slate. Phyllite 
has a subtle shine because the 
original clay minerals in the shale 
have transformed into small mica 

minerals. If phyllite remains in 
the geologic pressure cooker, the 
mica minerals grow larger until 
they are glitter-sized. Viola! We 
have schist. 

If the metamorphism continues, 
the mica minerals won’t be able 
to tolerate the increasing heat and 
pressure and they will become 
feldspars. At that point the rock 
is called gneiss. And if the poor 

Vishnu schist: this 1.75 billion year old rock is found in the Grand Canyon.

Please turn to page 44Galaxy schist has an over-
all shimmer rather than a 
full-on glittery look. Because 
the mica pieces are smaller, 
they are less likely to flake off 
and cause problems. 

Desert Dream schist
Photo courtesy of MS International, Inc. 

That’s the rock cycle in a nutshell. 
Each step in this metamorphic 

process is a gradation, and each 

zones, which are places where 
the ocean floor is colliding into a 
continent. We currently have sub-
duction zones off the northwest 
coast of the US, the west coast 
of South America and along the 
coastline of Japan, among other 
places. In these tectonic crumple 
zones, the rocks on the ocean floor 
get shoved down into the Earth’s 
interior while the continent runs 
over them. All kinds of interest-
ing things happen to the rocks in 
these collision sites; they get bur-
ied deeply, squeezed, folded, and 
bathed in hot, mineral-laden fluid. 
It makes sense that many of our 
most dynamic and colorful stones 
were formed in subduction zones.

Use the Right Schist 
in the Right Place

Schists can make wonderful di-
mension stone, landscaping stone, 
or countertop slabs. In a showroom 
or stone dealer, you may not find 
many stones actually labeled as 
schist. In some cases, schists are 
lumped in with slates and phyl-
lites. This is especially true if the 
stone breaks into flat layers or if 
the mica grains are small. 

thing heats up even further, parts 
of it will begin to melt, creating a 
taffy-esque rock called migmatite. 
After that, the whole thing just 
melts and becomes liquid magma. 

type of stone eases into the next 
category. There are phyllites 
that could also be called schists, 
and schists that look almost like 
gneiss. To the chagrin of geology 
students everywhere, there are 
usually grey areas when identify-
ing rocks. 

This whole metamorphic pro-
cess often happens in subduction 

Photo courtesy of Ashfield Stone
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Schist Happens

Polished slab of Magma Gold schist, and a closeup of a leather treatment, 
which brings out the different, large-grained textures of the minerals.

Some types of schist are com-
mercially categorized as granite. 
This is likely if it’s leaning more 
toward gneiss on the metamor-
phic spectrum. In either case, 
schist warrants some extra atten-
tion to make sure it’s suitable for 
its intended use. 

Depending on exactly how 
much mica is in the stone, schist 
can be a remarkably strong 
stone, or one that’s a little flaky 
(pun intended). New York City’s 
iconic skyscrapers are built into 
schist bedrock. The Manhattan 
Schist is holding up all those tall 
buildings, showing us that schist 
can be a durable and capable 
stone. But in general, the higher 
the mica content and the larger 
the grains, the more you need to 
proceed carefully. 

Large-grained schists include 
Magma Gold, Asterix, Saturnia, 
and Kosmus. These dramatic 
stones offer vivid colors and 
bold movement. They are fine 
choices, but there are some ca-
veats. The large mica grains do 
not hold a perfect polish like a 
traditional granite slab does, so 
the slab may have a slightly ir-
regular or rough finish. This is 
particularly noticeable on the 
edges. For this reason, a simple 
eased edge is recommended, be-
cause any of the more detailed 
edge treatments are likely to end 
up with mica flakes poking out. 
Also, areas that have a lot of 
mica will be softer than a typical 
granite. That said, the non-mica 

parts of the stone will behave 
similar to granite. 

Schists have an obvious 
‘grain’ to them; all the flat min-
erals tend to lie parallel to each 
other. For this reason, schist can 
have planes of weakness where 
the rock is prone to split. If the 
stone will be supported under-
neath, like on a floor, this is 
less of a concern. But when the 
stone is overhanging, like the 
edge of a countertop, be wary. 
Try to avoid an overhang that 
runs parallel to the grain of the 
stone. If possible, try to avoid 
using mica-rich parts of a slab 
on areas that will be overhang-
ing or unsupported. 

In general, schists with small 
mica grains like Galaxy Schist 
or Quicksilver Schist are safe 
bets. These stones have an over-
all shimmer rather than a full-on 

glittery look. Because the mica 
pieces are smaller, they are less 
likely to flake off and cause 
problems.

If you are considering schist 
for a countertop or other interior 
use, spend some extra time in-
specting potential slabs. Ideally, 
look at both a fabricated piece 
as well as a raw slab. Pay close 
attention to the edges, where 
you can see into the stone a bit. 
Does the stone have a tendency 
to split along its layers? Can you 
peel up the edges of any of the 
mineral grains? On a finished 
slab, run your hand over the 
surface and the edges. Does the 
stone feel smooth and uniform? 
Talk to the fabricator. Have they 
worked with this type of stone 
before? Do they have concerns 
or suggestions for how it should 
be used? An unconventional 

stone can produce a spectacu-
lar result – but only if it’s used 
knowledgeably.

As with any extraordinary 
stone, it’s worth the time to 
learn about your stone, find the 
right fabricator, and make sure 
you are using the stone in a way 
that is compatible with its nat-
ural beauty. And then you can 
join in on the geologists’ humor 
and claim: “My countertop is 
the schist!”

Karin Kirk is a geologist and 
science educator with over 20 
years of experience. She has 
taught college level geology, 
online courses and organized 
field trips. She currently works 
as a freelance science writer 
and education consultant. She 
brings with her a different per-
spective to the stone industry. 
Karin was an education pro-
gram presenter at TISE 2017 
and a regular contributor to 
usenaturalstone.com.

Continued from page 42

“Good judgment 
usually comes from 

experience, and a 
lot of that 

 comes from 
bad judgment.”  

– Will Rogers

Persistence 
 or Obsession?

Hope is the thing with feath-
ers, poet Emily Dickinson 

wrote. For Richard Thorns, the 
feathers are pink.

Thorns’ hope? To prove that 
a colorful duck is not extinct. In 
October, he launched a seventh 
expedition into the inaccessible 
wilds of Myanmar to search for 
the pink-headed duck that hasn’t 
been seen alive since 1949, and 
that was in India. No one has 
seen the bird alive in Myanmar 
in more than a century.

Thorns, a British writer who 
quit his shop clerk job 20 years 
ago after reading about the 
pink-headed duck in the book 
“Vanishing Birds,” has spent 
$20,000 of his own money on 
previous fruitless trips. His 
birder brother called him mad.

“I could have had a lot of nice 
things,” the 53-year-old said. “I 
don’t want nice things. I want to 
see a pink-headed duck.”

This time, he is backed by the 
Global Wildlife Conservation 
group, which launched a hunt for 
“lost species” — 25 quirky and 
elusive plants and animals be-
ginning with the duck. A sports 
optic company and cheesemak-
ing company are also helping 
pay.

Please turn to page 46
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Continued from page 19

“We like to push boundaries,” 
laughed Wertepny. “It’s been re-
ally interesting to see the trends 
go towards thinner surfaces — it 
hasn’t been an easy sell to some 
of our clients. They might see it as 
a value issue but at the end of the 
day, it’s stone and it’s beautiful, 
regardless of the thickness. It’s 
certainly not a standard element 
that builders are building condo-
miniums with, so, I feel like it’s 
very customized, it’s very sleek 
and very much more in the direc-
tion of European kitchen design.”

in our kitchen. This way they can 
see that black box [style] doesn’t 
need to be scary. We have used it 
for show-and-tell quite a bit,” she 
said.

Known for its large crystal 
structure and luminescence, Saint 
Henry Black is an ideal material 
for kitchens because of it’s mar-
riage of durability and bold yet 
subtle look and feel - a little flash 
but never over the top. The secret 
behind this just-right balance of 
sparkle and shine is in the stone’s 
mega crystals. “I love that stone in 
particular not only because of the 
look, the texture and the thickness 
— which is really unique — but 

it’s also something that’s really 
durable and wouldn’t be too pre-
cious in our space. So, it fit the bill 
on all levels,” Wertepny said.

At Polycor, we call it Saint 
Henry Black but it’s also known 
as Taillon, Péribonka and 
Canadian Black. You’ll be able to 
identify this stone by it’s smooth 
crystalline composition and thin 
silvery veins that are exposed by 
black textured graining. It cap-
tures and throws light in a manner 
that’s pleasing to the eye, but not 
overwhelming. Walk from one 
end of the counter to the other 
and you’ll see a mini light show 

thanks to the varying shapes, 
sizes and positions of the crystals 
embedded deep within the stone. 
Because it’s a bit subdued, using 
a Saint Henry Black granite in the 
kitchen gives you that wow-fac-
tor with a slightly more relaxed 
aesthetic.”

When working with the fab-
ricators, Becker Works, on the 
project, Wertepny emphasized 
that customizing and working 
with a 1 cm veneer was tricky 
at times but without a doubt, so 
worth it. “They did such a good 
job,” she said.“They basically 
had to wrap [the granite] around 
steel supports [to make] the 

Sleek and Sophisticated: 
Introducing the Black Box 
Kitchen

And push boundaries they 
did, as Wertepny explains, even 
the kitchen fixtures were cus-
tom-made to reflect Project 
Interior’s edgy and fashion-for-
ward aesthetic. Thanks to the 
luxury faucet brand, Brizo, who 
gifted them a signature matte black 
faucet specially made by fashion 
designer Jason Wu, they’ve been 
able to pair style with sustainabil-
ity, thanks to Brizo’s commitment 
to water conservation.

“It’s a full working kitchen that 
we use every day, [in addition to 
hosting] our own parties. It does 
serve as a really great example to 
our clients, so they can touch it, 
feel it, see how durable it has been 

shelving in the black box.” The 
amount of mitering on the shelf 
boxes is mesmerizingly precise 
with no filled chips or visible end 
grain and is then wrapped back 
underneath for a truly mono-
lithic appearance. Equally inter-
esting is the island design with 
one side boasting a mitered wa-
terfall, wrap-down leg and the 
other capped with a cabinet end 
panel. Transitioning to a more 
shallow cabinet at the stone end 
left a hollowed out section under 
the countertop for comfortable 
seating. The backview of the 1 
cm thick waterfall leg creates 
an eye-catching design element.   
Project Interiors also worked 
with distributor and supplier 
Terrazzo & Marble  to complete 
the project. 

Besides designing an office 
kitchen worthy of more than 
just a water-cooler hangout, 
the design firm may be one of 

Chicago’s coolest work spaces 
— literally. The all-white walls 
and unfinished floors of the in-
terior compliment their black 
granite kitchen for a hip, indus-
trial look that Wertepny loves 
enough to enter their space in 
running for the Chicago’s Coolest 
Office award, hosted annually by 
Chicago Business.

They may be biased, but at 
Polycor the question of whether 
or not Project Interior will win, 
seems pretty black and white 
to them. Their innovative use 
of Saint Henry Black granite is 
proof that taking risks really pays 
off, says Wertepny. “From an ar-
chitectural standpoint, it’s a such 
a clean, sleek and forward mate-
rial to work with. I love to use it.”

Make durable and modern up-
dates to any project with Saint 
Henry Granite. Spec sheets for 
this material can be downloaded 
at www.polycor.com .
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A Repairman’s Story
My name is Bill Roberts and I repair routers 
for Braxton-Bragg. Over the years, I have 
worked on hundreds of routers made by 
most manufacturers including Sector, 
Stinger, MEM and others. 

I Have Seen a Lot of Wear and Tear…
Routers get a lot of hard use. Some parts 
simply wear out, and some occasionally 
break. Over the years I saw patterns and 
often wondered why manufacturers did not 
beef up more of the critical parts.

Nobody Listened
From time to time, I communicated ideas 
but for the most part, did not see any 
changes.  

Finally, Somebody Did
Then about three years ago, I was asked 
to provide detailed information on my 
experience with Hercules® Routers. Since 
Hercules® is our best-selling router, I had a 
lot of practice repairing them. Now I finally 
got the chance to take one completely apart 
and find the most worn components. 

Little Things Matter
Often it was the little things that mattered. 
An engineer in a lab does not know the real 
world of a stone shop, and how the shape 
of the power cord, the thickness of a belt, 
or the type of bearings used can affect 
performance.

Single Phase Power
It costs more to produce a powerful router 
with single phase power than with 3-phase, 
but when asked about making it 3-phase, I 
told them that many shops only had single 
phase power…and they listened!

21 Improvements Later
Well, to make a long story short, the 
manufacturer has implemented 21 
improvements in the design of the Hercules® 
Router. These improvements make it perform 
better and last longer. I believe you will agree 
with me that this is the most reliable router 
you have ever used.
 

Now the BEST Guarantee 
in the Industry—12 Months!

Because of the changes, the router is now 
backed by a 12-month guarantee—the 
longest in the industry. I would have to 
say that this is the most reliable router that 
Braxton-Bragg has ever sold. 

Hercules® Single Speed 
with Hydroplaning System

Finally, a Manufacturer Who Listens to a Repairman
Now the Strongest Guarantee in the Industry—12 Months!

I am Bill Roberts and I approve this message!

ONLY

$1,995

 Item # Description Our Low Price

 55095 Hercules® Router Edge Profiling Machine, Single Speed $1,995.00
  with Hydroplaning System

  F.O.B. Knoxville, TN

NEW &

IMPROVED

Move Over, Oscar Don’t Tease the 
Sharks, Dude!

description of someone suspected 
of attempting to use a fake ID ear-
lier that day at another Enterprise 
location. Police say Williams fled 
when a trooper told him to stop, 
then was found hiding in the trash 
can after a foot chase.

Williams, of Glenolden, 
Pennsylvania, was charged with 
theft by false pretense of over 
$1,500, resisting arrest and other 
charges. He was held in lieu of 
$6,000 cash bond.

At press time, it was not known 
if William had an attorney.

Authorities say a man accused 
of trying to rent a car in 

Delaware using fake identifica-
tion was caught hiding in a trash 
can.

Delaware State Police said 
23-year-old Davontae Williams 
tried to rent a car from Enterprise 
Car Rental in Wilmington one 
Wednesday.

Police say alert employees re-
alized Williams matched the 

Continued from page 44

Thorns and three others plan 
to head to the wetlands north of 
the vast Indawgyi Lake during 
the rainy season where they be-
lieve they have a better chance 
of spotting the duck. And Thorn 
thinks he has a secret weapon: 
elephants.

He used canoes in the past and 
thinks he probably spooked the 
shy birds. Now he plans to bring 
elephants stomping through the 
wetlands.

“Clearly a bird isn’t going to 
hunker down if there are 2-ton 
elephants,” said Thorn.

As crazy as it may seem, Thorns 
may be onto something, said or-
nithologist Kevin McGowan at 
Cornell University who isn’t part 
of the expedition.

“Fairly regularly birds get re-
discovered,” says McGowan, 
who has gone on unsuccessful 
expeditions for the ivory-billed 
woodpecker. “We don’t see all 
the world that is in front of our 
eyes.”

A Cornell student found 
Bermuda petrels, rare seabirds 
thought to be extinct for 300 
years. Other rediscovered an-
imals include a crow species in 
Asia and a nocturnal parrot in 
Australia. These birds survive 
by not being noticed, “So what’s 
your certainty that it’s gone?” 
said McGowan.

One thing that keeps Thorns 
going is the thought that someone 
else might find the pink-headed 
duck first.

Every time he goes out, the 
bird “breaks my heart,” he said. 
“Sometimes I wish I hadn’t seen 
that picture.”

Persistence 
 or Obsession?

A new museum exhibit in 
Washington, D.C., features 

a video of a shark attack that’s so 
realistic it left at least one visitor 
on his butt on the floor.

Gregory Heinzman couldn’t 
miss the warning on the set of 
screens at the International Spy 
Museum: “Touch at your own 
risk.” They were showing an 

image of what appeared to be the 
inside of a shark tank, with a great 
white swimming by.

Heinzman first timidly touched 
the glass, then began insistently 
tapping before the image of the 
great white came right at him, 
jaws gaping, and appeared to 
crack the glass.

Heinzman flew backward and 
landed with a thud on the floor. It 
was all caught on video — which 
went viral on YouTube — by his 
pal Casey Peck (thanks, bro!).

The display is part of a museum 

exhibit called “Earth Redesigned.” 
The show includes the vision of 
fictional character Karl Stromberg 
of the James Bond book and film 
“The Spy Who Loved Me,” and 
his ideas about a post-apocalyptic 
war world beneath the sea.

“What would Stromberg’s 
world be like?” the museum asks 
on the display’s web page. “Find 
out as you experience the resi-
dents in our virtual shark tank…
but be careful — you never know 
when one might attack!”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Router

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9409/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8450,9409/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8450,9409/
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Up to 300% Longer Life...
Designed to give you professional results using Hercules, Master, Magnum, and Sector, when fabricating stone 
countertops. These fabricator-tested router bits use a special manufacturing process that bonds an extra-thick 
layer of diamond abrasives to help you achieve great results, and up to 300% longer life.

Position 1 is a Metal Bond/Sintered Router Bit. This very aggressive and long lasting first step is used for quick 
stock removal and rough edge shaping. Supplied with 2 bearings. The first bearing is over-sized to allow the 
second tool to refine the profile edge. The second bearing is used when only using the first profile bit.

Position 2 is a Metal Bond/Sintered Router Bit. This second step removes lines, leaving a smooth, honed finish 
on the edge making it ready for polishing.

• Position 1 comes with 2 bearings
• Use pos. 1 bearing when following it with pos. 2 wheel
• Recommend running speed is 9,000 RPM
• 6mm layer of diamonds for long tool life
• Same geometry as Viper CNC profile wheels
• 8 & 10mm bolts included with all bits

2cm Radius 
Router Bits

 Item # Description   OUR Price

 55000 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 1   $179.95

 55001 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 2    $161.95

Pos. 1 Pos. 2

3cm Radius 
Router Bits

 Item # Description   OUR Price

 55020 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 1   $270.95

 55021 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 2    $251.95

Pos. 1 Pos. 2

2cm Demi 
Bullnose  

Router Bits
 Item # Description   OUR Price

 55002 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 1   $252.95

 55003 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 2    $246.95

Pos. 1 Pos. 2

3cm Demi 
Bullnose  

Router Bits
 Item # Description   OUR Price

 55004 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 1   $337.95

 55005 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 2    $330.95

Pos. 1 Pos. 2

2cm Bevel  
Router Bits

 Item # Description   OUR Price

 55010 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 1   $213.95

 55011 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 2    $203.95

Pos. 1 Pos. 2

3cm Bevel  
Router Bits

 Item # Description   OUR Price

 55012 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 1   $307.95

 55013 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 2    $288.95

Pos. 1 Pos. 2

2cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description   OUR Price

 55006 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 1   $227.95

 55007 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 2    $217.95

3cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description   OUR Price

 55008 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 1   $275.95

 55009 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 2    $221.95

2cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description   OUR Price

 55014  Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 1   $235.95

 55015 Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 2    $232.95

3cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description   OUR Price

 55016  Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 1   $361.95

 55017 Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 2    $342.95

4cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description   OUR Price

 55018  Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 1   $397.95

 55019 Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 2    $379.95

5cm Straight Z 
Profile Router Bit

 Item # Description   OUR Price

 10459  Viper Z-50 (5cm), Straight Z Router Profile Wheel,   $190.95
  Pos. 1, 36 Grit, 2” OD x 2” H, 9,000 RPM Max

DESIGNED 

FOR ALL

ROUTERS!

CALL 

800-575-4401

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Diamond Profile Wheels

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10874/
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Why pay $66.25 for Ager? 
Save $16.30 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 

Now You Can Match the Edge to 
the Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich 
color in stone. Use it to get that wet-effect look for indoor 
and outdoor applications. Apply it on polished, flamed, 
rough or sanded surfaces. Works well to disguise small 
scratches on surfaces. It seals surfaces against oil and water.

 Item #  Description  OUR Price 

 46407 Stone Shield™ Color Enhancer & Sealer, 1 Quart  $49.95

•Enhances the natural look of granite, marble and travertines

•UV stable — Does not change color when exposed to the sun

•Offers a wet look indoors and outdoors

•Works as a stone color enhancer and a high quality sealer

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Don’t Be Fooled By Flimsy Imitations!

The Husky is made with steel 3 times thicker than the 
competition — for long life and accurate cuts.

 Item # Description OUR Price 

 14161 Husky Bridge Saw $52,900.00 

  Financing options available.

  F.O.B. Knoxville, TN. Call for a freight and installation quote.

Cuts 45° 

Miters!

MADE IN THE USA

See the  
Husky on 

the BB website

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8448,9947,10717/

