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The Lasting Legacy of Rocky Mountain Stone

Please turn to page 2

IF  you’ve perused the 
Slippery Rock cover 
stories over the last 

half-year, you may recall the ones 
featuring members of the Artisan 
Group. This story is the next install-
ment in this series and again offers 
some transparency into the differ-
ences, similarities and capabilities 
of Artisan Group members. 

Located in Albuquerque, New 
Mexico, Rocky Mountain Stone’s 
humble beginnings date back 
many decades, explained Scott 
C. Lardner, president of Rocky 
Mountain Stone and former Marble 
Institute of America President.

“My mom (Lois) and dad (Vince) 
moved west from upstate New York 
and ended up in Colorado Springs, 
Colorado in 1957, when the Air 
Force academy was being built. 
Working as a stone mason for a 
few years, dad helped build several 
buildings at the Air Force Academy. 
Dad was a Korean War Veteran and 

Peter J. Marcucci
Photos provided by 
Rocky Mountain Stone

wanted to finish his pilot training, 
begun in New York under the G.I. 
Bill. Unfortunately, at the time, 
there wasn’t a pilot training pro-
gram in Colorado Springs, but there 
was one in Albuquerque. So they 
loaded up kids and went there.

“In 1964, an arthritic high school 
buddy of my dad’s, who was told 
to live someplace dry, showed up 
from western New York on my 
mom and dad’s doorstep.  He lived 
with us for six months and in that 
period of time, my dad, who always 
wanted to have a stone business, 
decided to start Rocky Mountain 
Stone, (a supplier of flagstone, ve-
neer, building stone, boulders and 
gravel). He asked his friend to man-
age the business,” Scott continued, 
“and this was the start of Rocky 
Mountain Stone.”   

Custom residential kitchen features Gold Coast granite with a 
massive travertine farmhouse sink and limestone stove shroud.

Photos Courtesy VersaLite

VersaLite Brings Flexibility to Stone Veneer 

Take a look at the latest fash-
ions in stone and tile, and 

you’ll see that the industry is 
thinking thin. Veneers, backlit 
features, huge, seamless accent 
walls, all the thinner the better.

There’s a new product from 
The Tile Doctor that’s set on the 
cutting edge of this thin revolu-
tion. VersaLite Stone products 
make installing the most fash-
ionable stone features, and even 
rounded stone veneers, as easy as 
laying tile.

Tile Doctor CEO Curt Rapp 
has been watching the VersaLite 
product for some time. He met 
the manufacturer at a stone show 
in Verona, Italy two decades 
ago. About 10 years ago, Rapp’s 
friend showed him the VersaLite 
product. Manufactured in India, 
the product uses a rigid backing 
or fabric to support extremely 
thin veneers of slate or sandstone.

“It still had a ways to go with 
getting the backing property 

done,” said Rapp. “It wasn’t suit-
able for weather. Now they’ve 
improved the backing so it is 
suitable for interior and exterior 
applications.”

Once those improvements were 
in place, Rapp decided to bring 
VersaLite to America.

Shannon Carey Here’s how it works. The man-
ufacturer starts with a naturally 
cleft stone like quartzite slate or 
sandstone to which he applies a 
fiberglass resin. Then, using spe-
cialized German equipment, the 
stone is cut thin along the cleft 
layer. The resinous backing gives 
the layer stability but also allows 
for the stone’s natural flexibility.  
It can be applied to a rigid, fabric 
or translucent backing.

Please turn to page 14
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Continued from page 1

Mexico were acquired (see New 
Mexico Travertine sidebar, page 38), 
along with a wire saw, radial pol-
isher and a bridge saw,  adding fab-
rication to the company’s services.

“In 1985, we started a new com-
pany for the quarrying business 
called New Mexico Travertine, and 
new equipment to process materials 
were brought in,” explained Scott. 
“We went to Italy and bought a 
gang saw, a bridge saw and a pol-
ishing line and built a new plant 
in Belen, where I went to work 
for New Mexico Travertine as the 
marketing director. A couple of my 

“We weren’t allowed to touch the 
gas pedal, but we did learn how to 
drive a 4-speed forklift. So we grew 
up in the business pulling weeds, 
palletizing stone and doing what-
ever needed to be done.” 

Thus far, the company’s income 
was based solely on building stone, 
and by 1976, Rocky Mountain 
Stone moved to its current location; 
along the Pan American Freeway, 
considered at the time to be out of 
town. A few years later, in 1978, 
the rights to quarry travertine from 
a quarry located in Belen, New 

Rocky Mountain Stone

younger brothers graduated college 
soon after, and I moved to the retail 
business where I became the pres-
ident of Rocky Mountain Stone in 
1989.”

As Rocky Mountain Stone ex-
panded through the 1980s, it did 
so as the demand for granite ex-
panded, said Scott. “Our first gran-
ite job was using Texas Pink. We 
went to Texas, picked up the slabs 
and cut them up.” Granite was 
now on the menu, and the writ-
ing was on the wall. It was time 
for more equipment and a new 
fabrication shop to house more 

fabrication, continued Scott. “We 
put in a Gregori  bridge saw and 
Park Industries Pro-Edge because 
we were now in the countertop 
business and grew from there. By 
2005 we had two bridge saws, two 
CNCs, our line polisher and were 
doing 15 kitchens a week.”

Markets and an  
Industry in Flux 

In 2007, a failing real estate 
market combined with wrenching 
swings in the stock market, sent 
banks and insurers collapsing into 
the arms of the feds. 

Left and above: Calacatta Gold marble island and bookmatched backsplash add natural beauty to the 
durable functionality of the quartz countertops.    Photos (2) by Robert Reck

Please turn to page 7Below: The University of New Mexico Domenici Center Health Sciences 
building has a mechanically anchored façade of Agra Red Sandstone, 
material supplied and installed by Rocky Mountain Stone. 
Below, Right: A 2005 cladding  job for the PMG High Resort office building has about
15,000 square feet of mechanically anchored Indian High Desert Red Sandstone.

Vince Lardner, who had started 
a mason contracting business in 
1960, continued to run Lardner 
Masonry for another 22 years as 
well as overseeing the operations at 
Rocky Mountain Stone.

By the late 1960s, Scott and his 
four brothers, now old enough to 
help out, began showing up after 
school and on weekends. “They tell 
me I was seven years old when dad 
duct taped 4x4 blocks of wood to 
the brake and clutch pedals of the 
forklift,” Scott recounted, laughing. 

Rocky Mountain 
Stone Operations: 
Showroom, 
Fabrication Shop 
and Slab Yard
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Braxton-Bragg Slashes CNC Prices—AGAIN!

Braxton-Bragg offers superb quality 
CNC Tooling in the most popular profiles!

Viper® CNC Tooling is the only CNC tooling system featuring a 6mm layer of 
diamonds on each profile wheel, including the polishing steps, ensuring the 
longest tool life in the industry.

The Viper® CNC Tooling system features seven steps - 5 metal and 2 ceramic 
polishing steps. This allows you to complete the job faster than any other 
CNC system in the stone industry. All of our CNC tooling is accompanied by 
data sheets with complete set up information including pre-calibrated setting 
parameters, detailed operating information, and maintenance instructions.

All tools are carefully balanced and inspected by strict quality control 
standards. All of our CNC profiles are produced with a standard 35mm bore.

NOTE: For individual position pricing, call 800-575-4401 or visit 
www.Braxton-Bragg.com/ViperCNC

All in stock with IMMEDIATE Delivery!

Call Daryl Sims at 
 877-493-0394 

 if you are ready to improve 
your CNC tooling performance.

WHY PAY
OUTRAGEOUS
PRICES?

•Pos. 1: Segmented •Pos. 2-4: Sintered •Pos. 5: Metal pre-polish •Pos. 6-7: Long life ceramic polish

 CNC Tool Shape  

 A-30 R15   $4,105.00 $1,849.95      $1,064.84

 A-30 R5   $3,750.00 $2,017.95   $968.01

 B-30 R30   $4,509.00 $2,311.95      $1,626.00

 E-30   $3,864.00 $2,099.95      $1,109.54

 FG-30   $5,490.00 $3,348.95      $1,810.00

 FZ-30   $4,452.00 $2,555.95      $1,315.65

 T-20 R3    $2,784.00 $1,617.95      $1,530.00

 T-30 R3   $3,024.00 $2,008.95      $1,854.17

 T-30 R6   $3,776.00 $2,008.95      $1,864.00

 V-30 R15    $4,567.00 $2,515.95      $1,882.00

 Z-30   $3,795.00 $2,071.95      $1,098.32
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 Item # Description   PROMO Price 

  11477 Makita® 18 Volt LXT Lithium Ion Sub Compact   $239.00 
  Brushless Cordless 2 Piece Combo Kit

Limited Supply! Hurry–Special Offer Ends November 30, 2017

Makita 18 Volt LXT

Best Products, Lowest Prices, 
Better Service

Sub Compact Cordless 

Combo Kit
Buy

Get 
FREE

A

$ 95 37

VALUE

The Combo Kit includes two18 volt batteries, an ultra-compact 
2-speed brushless driver-drill with two speed settings that weighs 

only 2.8 lbs., and a variable speed brushless impact driver 
with two speed settings that weighs only 2.6 lbs.

An EXTRA 
Makita 18 Volt 

Compact Lithium 
Ion Battery

“Our credulity is 
greatest concerning 
the things we know 
least about. And 
since we know least 
about ourselves, 
we are ready to be-
lieve all that is said 
about us. Hence the 
mysterious power 
of both flattery and 
calumny.”
- Eric Hoffer

Shop www.braxton-bragg.com for the Makita Combo Kit Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Nowadays, I think 
we all realize that 
our identities are 

not safe. Even if we do 
nothing online, other com-
panies do. Just take a look 
at the recent history of huge 
corporate data breaches.

2013: Target – 41 million 
customer files compromised
2014: Home Depot – 50 
million customer files 
compromised
2015: Anthem – 78 million 
customer files compromised
2016: LinkedIn – 167 mil-
lion accounts compromised

And now, just this 
September, Equifax an-
nounced it had been 
breached. The number of 
files compromised totals 
almost half the population 
of the United States (their 
words, not mine). So ba-
sically, if you are an adult 
with a credit history who 
has health insurance, an 
online existence and who 
shops at Target or Home 
Depot, you are so screwed. 

Please don’t be so naive 
as to think that these are 
the only large breaches. 
Verizon, Wendy’s Co., the 
DNC, Homeland Security 
and the FBI have been com-
promised as well. More and 
more companies are being 
hit every year. There were 
1,093 breaches reported in 
2016. That is a 40 percent 
increase over 2015. To be 
truthful, 2017 isn’t looking 
any better.

The information stolen 
during these breaches has 
resulted in an upswing of 
tax return thefts, bank ac-
count raids, fraudulent 
credit accounts and identity 

Those Pesky Data Breaches

Please turn to page  6

Sharon Koehler
Artistic Stone Design

 
PO Box 188, Stinesville, IN 47464 

Ph:  812-876-0835    Fax:  812-876-0839 
bigcreekstone.com 

thefts. I personally have had 
my debit card and bank ac-
counts compromised twice 
in the last year and a half. 

So if you do business with 
a company that has been 
breached, what can you do 
to protect yourself? First, 
go directly to the compa-
ny’s website. The majority 
of companies breached will 
offer free credit monitoring 
for a year. Anthem did that. 
I signed up for monitoring 
with them, and I will do it 
for Equifax, as well. The 
way things are going, no 
one may ever have to pay 
for credit monitoring again. 

Check your credit re-
port, not just from Equifax 
but from Experian and 
Transunion also. All of 

these credit-reporting com-
panies offer one free report 
per year, or you can go to 
annualcreditreport.com.  If 
you see something fishy, re-
port it. It could be a sign of 
identity theft. Watch your 
credit card statements care-
fully. Sometimes thieves 
will make small purchases 

 Item # Description MSRP  OUR Price

 8714 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Extra Coarse $89.95 $59.95 

 8715 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Coarse $89.95 $59.95

 8716 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Medium $89.95 $59.95

 8717 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Fine $89.95 $59.95

Talon™ Turbo 
Diamond Cup Wheels

#1 Seller! 

Most Popular

Cup Wheel

“Thanks, everything is great! Thank you 
for your awesome quick response. Braxton-

Bragg is the best company we deal with. 
Your entire crew has been great and we 

will always do business with you!”

Sincerely,
Kim Johnson

Talon™ Turbo Cup Wheels are designed to be aggressive, fast 
working tools. The turbo design with two layers of segments with 
spacing in between keeps the core and diamonds cool and removes 
the dust, or if used wet, the slurry can be readily expelled.

The back of the cup wheel is polished aluminum and this softer 
metal allows bounce to be absorbed, reducing chatter and making 
the weight of the cup wheel less than other wheels.

Cutaway (above) shows how Talon™ Cup Wheel segments dovetail into the 
wheel body to eliminate segment separation. The unique center segment 
groove helps remove grinding slurry while reducing heat build-up.

•Designed to operate at 
 10,000 RPM 
 14,000 RPM Max
•Can be used wet or dry
•5/8-11˝ thread arbor

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

like gas or fast food to see 
if you are paying attention. 
When nothing happens, 
they go for gold with your 
card and credit. Look at 
your bank accounts fre-
quently. As I said, I have 
been compromised twice 
in less than two years, so I 
look at my accounts every 
day. It only takes a couple 
of minutes, and the peace of 
mind is priceless. 

Another thing you can do 
is to put a freeze on your 
credit files. A freeze won’t 
prevent your existing ac-
counts from being fraudu-
lently used, but it will make 
it much more difficult for 
someone to create new ac-
counts using your identity.  

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Talon Turbo Cup Wheels
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Please note: if you put 
a freeze on your account, 
you then cannot sign up for 
credit monitoring.

You can also place a 
fraud alert on your files. 
This lets creditors know 
that you have been the vic-
tim of identity theft and 
that they need to verify that 
the person seeking to open 
new accounts is really you. 

File your taxes as soon as 
you can, especially if you 
are due a refund. The ear-
lier you file the less chance 
you have of a scammer 
using your information to 
file a tax return in your 
name and get your refund. 
If the IRS contacts you, 
answer all their correspon-
dence as soon as you can. 
The IRS will contact you 
by mail. Be wary of anyone 
that calls you on the phone 
claiming to be IRS. If you 

get a phone call, always 
ask for their name and 
IRS badge number. If they 
baulk, ask why or refuse, 
that’s a red flag. If they 
demand that you make a 
payment over the phone or 
face jail time – that’s also a 
red flag.

You can also subscribe 
to an identity theft mon-
itoring company such as 
Identity Guard, Lifelock 
or Identity Force. There 
are many others. These are 
subscription services that 
charge a monthly fee to 
watch over your identity. 

Before signing up, do your 
research. All these compa-
nies offer similar but dif-
ferent services. Choose the 
one that’s right for you.

It’s Not Just Personal 
Data Anymore

Identity theft is not just 
personal. Business iden-
tity theft is skyrocketing. 
A criminal will “hijack” 
(for lack of a better term) 
a business’s identity and 
open new accounts or lines 
of credit at banks, suppli-
ers or retailers thus driv-
ing your company’s good 

Continued from page 5

© MARK ANDERSON. www.andertoons.com

Those Pesky Data Breaches

“You know, if Ben Franklin had lobbied just a little 
bit harder, we wouldn’t be in this mess!

The perfect set of videos for use by natural stone fabricators and 
distributors for employee safety meetings and employee orientation.

20 Training Modules
4 Important Safety Topics
 • Silicosis: 
  Incurable But Preventable 
 • Fall Shadow
 • Natural Stone Installation: 
  Best Practices for Safety and Success
 • Safe Stone Slab Handling II

1 Flash Drive
  

Order Today!

www.naturalstoneinstitute.org/bookstore

Health and Safety in the 
Natural Stone Industry

A Collection of Training Videos

HEALTH AND SAFETYin the Natural Stone IndustryA Collection of Training Videos
Silicosis:Incurable But Preventable Fall Shadow

Natural Stone Installation:Best Practices for Safety and Success Safe Stone Slab Handling IISafe Stone Slab Handling II
Best Practices for Safety and Success

name, reputation and credit 
into the ground, making it 
almost impossible for you 
to do business.

The advice is basically the 
same for business identity 
theft as for personal identity 
theft. Watch your bank ac-
counts, supplier statements 
and credit card accounts. 
Just recently, we noticed 
some unauthorized activ-
ity on one of our accounts. 
It’s maddening to shut ev-
erything down and get new 
cards and accounts, but do 
it. Check your company’s 
credit report. Report any-
thing unusual or fraudulent. 
Keep sensitive business in-
formation in a secure place 
and be aware of your online 
presence. Be wary of send-
ing sensitive business infor-
mation via email. Emails 
are very hackable. Be vigi-
lant and be proactive. Don’t 
be the victim.

Please send your thoughts 
on this article to Sharon 
Koehler at Sharon@asdrva.
rocks.

Grouting with Epoxy? 
Tile Installation Dos and Don’ts: How Much Do You Know? 
1. Why shouldn’t you grout 
with epoxy grout on a Friday?
A. You may forget to come 
back the following day to 
clean any haze.
B. Government regulations.
C. No one works on Saturday.

2. Which of the following are 
true regarding epoxy and 
temperature?
A. During hot weather use 
cold or cool water so as not to 
soften grout during clean-up.
B. Hot or warm water helps 
with clean-up in cold weather.
C. All of the above.

3. How does temperature af-
fect epoxy grout?
A. Cold weather epoxies are 
very slow to set up.
B. Epoxies are harder to work 
with if they are cold.
C. Epoxy grouts are easier to 
trowel when warm.
D. All of the above.

4. Why do you need the 
proper tools when grouting 
epoxy?

A. Epoxy grouts clean dif-
ferently than cement grout; 
all grout floats aren’t created 
equally.
B. Manufacturers like to sell 
you stuff you don’t need.

5. Improper mixing of 
epoxy can cause which of 
the following?
A. It can cause air bubbles 
and shorter pot life.
B. It can cause grout to catch 
on fire and explode.
C. It can cause a color 
change.

6. Why should you hold the 
grout float at a 90-degree 
angle?
A. That is the only way you 
can hold it.
B. That is the only angle 
which cuts off excess grout.

7. Working time — why is 
that important?
A. Working time is not 
important.
B. Vertical grouting is slower 
so pot life is important.

8. Why does a full pail of 
epoxy grout set up faster 
than the grout joint or haze 
left on the  tile?

A. It doesn’t.
B. It is actually slower to set 
up.
C. Epoxy grouts create heat 
when in mass which causes 
faster set up.

9. What causes pin holes?
A. Over mixing.
B. Improper bedding of the 
tile.
C. Water in un-grouted 
joints.
D. All of the above.

10. What causes low or un-
even grout joints?
A. Adding water to the grout.
B. Voids under the tile.
C. Not packing the joints 
full.
D. All of the above.

11. Why would white epoxy 
turn red or green?
A. Dirty water.
B. Over mixing.
C. Pollen or red clay dust 
blowing in and contaminat-
ing fresh epoxy grout.

Turn to page 43 for 
answers to the Epoxy 
Grout Quiz.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Continued from page 2

Rocky Mt. Stone

One year later, the Great 
Recession was in full 
force, and by 2009 Rocky 
Mountain Stone’s business 
had drastically contracted. 
The company was forced to 
go from 60 employees down 
to 22 within an 18-month 
period. Fortunately, they 
not only hung on, explained 
Scott, but eventually grew 
from the situation after im-
plementing a program called 
Synchronous Flow, an over-
all business operations sys-
tem that brings control and 
stability to an otherwise cha-
otic or difficult process (See 
Synchronous Flow articles, 
www.slipperyrockgazette.
net May 2017 archives, and 
June 2017 archives).

“Fortunately for us, we had 
implemented Synchronous 
Flow in 2007. At the time, 
I really didn’t see that the 
housing market was going 
to constrict, because we had 
a $3 million backlog, and 
we were as busy as we’d 
ever been. Synchronous 
Flow was a game-changer, 
though, because we had dra-
matically more throughput 
without a whole lot more 
cost. The remodel market 
is what sustained us from 
2009, and being able to do 
a six-day turnaround was a 
huge advantage and allowed 
us to remain in business. 

“At the time we were faced 
with additional challenges, 
too. The first was that in 
this market it was tough to 
find somebody that really 
knew how to keep a CNC 
running, and the second was 
how to get a good finish off 
of it. So we wound up run-
ning pieces on our CNC, 
and then putting them on a 
bench for edge touch-up. 
This over-processing didn’t 
make sense from a man-
ufacturing standpoint. In 
2014, this changed after we 
got a Park Industries Fusion. 
With pieces coming off the 
machine with all the radi-
uses, sinks, and holes cut, 
the pieces go right on to our 
Velocity and then the only 
remaining task is the final 
polishing of the edges by 

hand. We love the Fusion. 
It’s an amazing machine and 
produces an average of 350 
to 500 square feet per day 
without too much trouble.”

Company Basics
The work load of the Park 

Industries Fusion (saw/water 
jet) that Scott spoke of is 
currently supplemented with 
a Park Velocity edge pol-
isher, a Park Fastback edge 
polisher, a GMM bridge 

The UNM basketball arena, aka “The Pit,” fea-
tures Vista Grande Onyx Splitface from New 
Mexico Travertine.

saw, a Brembana CNC and 
eight of the best fabricators 
in the western side of the 
United States, said Scott. 
“Our biggest asset is our 
people, no question about it. 
It certainly isn’t me who’s 
doing all this work. We’ve 
got a really great staff of 35.

The company is currently 
backed up with work, run-
ning four installation crews 
to keep up with the three to 
four kitchens produced per 

Please turn to page 26

day in their 12,000 square foot 
shop. Scott does occasionally 
bring in cut-to-size container-
ized materials from Asia and 
Brazil, but mostly buys from 
AGM (Architectural Marble & 
Granite) and a few other local 
distributors.

“AGM does a really good 
job of supplying what we need. 
They came in and helped us 
set up a pallet of standard and 
exotic colors, monitored our 
usage and based their buy-
ing off of a matrix of Artisan 
Group members. They then 
did a really, really great job 
of anticipating what materials 
were selling in what markets, 
and tracked them on a monthly 
basis so they could place their 
orders with accuracy. I could 
call up and say I need two bun-
dles of Venetian, a bundle of 
Ubatuba and a bundle of Crema 
Bordeaux, and they would say, 
‘We’ve got it all. Here are the 
pictures.’ A few days later 
they’d be on the truck. It was 
almost uncanny. The value of 
that was just unbelievable!”  

Staying Consistent 
with a Consistent 

Process
“When the customer 

comes in and makes a 
selection, we tell them 
that when we come out 
to the job to template, all 

Scott: “Cosmos granite is 
a beautiful material, and 
really complements the 
clean lines of this modern, 
residential kitchen.”

The RMS showroom includes stone samples from 
AGM, a strategic partner with the Artisan Group.

cabinets need to be in place 
unless we are replacing an 
existing countertop. When 
we show up, we do so with 
a template form showing all 
of the design details that the 
customer has to approve. 

Shop www.braxton-bragg.com for Stone & Tile industry products Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Patent Pending

You’ve Got To See This Video!

See the animated video!
http://www.braxton-bragg.
com/HerculesSinkHarness

Why Pay More to Install a Sink?
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete your 
install project in minutes, with no return 
trip needed? 

The Hercules® Universal Sink Harness from Braxton-
Bragg is another great innovation that can save installers 
time and money.

At Last, a Simple, Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks. Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

 Item # Description MSRP OUR Price 
 17310 Hercules® Universal Sink Harness Kit   $9.95 $4.95MADE IN THE USA

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules® Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well– support the sink under the heaviest of loads. 

Try One and You’ll Believe It!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Visit www.braxton-bragg.com for 
the complete Universal Sink Harness video.

#1 Seller! 

Most Popular

Sink Support

Police in western Pennsylvania 
say a man who robbed a 

Pittsburgh-area bank hired a cab, 
which was pulled over by author-
ities who followed the vehicle 
using a tracking device placed in 
the stolen money.

Allegheny County police say 
28-year-old Christian Moore 
robbed the First National Bank in 

Getaway Plan 19B Just Doesn’t Work

Not Legal 
 Tender

Homestead, Pennsylvania about 
1:40 p.m. one Tuesday.

Police say Moore ran to a cab 
stand soon after handing a teller 
a note demanding money. County 
police say Homestead officers 
followed the vehicle and stopped 
it in Pittsburgh’s Hazelwood 
neighborhood, arresting Moore 
and finding the money and a gun.

The cab driver told police she 

didn’t know Moore had commit-
ted a crime before hiring her for 
a ride.

The driver says Moore told po-
lice she “had nothing to do with 
it, so that was cool of him.”

Moore was jailed without an 
attorney the next day.

Woman Took Taxi Home 
 After Robbing Bank

A Mississippi woman accused 
of robbing a bank and fleeing in a 
taxi has been arrested.

News outlets report 35-year-
old Dominique R. Spears was 
arrested at her apartment after a 

Yellow Cab driver told police that 
he picked her up at a Wells Fargo 
Bank one Tuesday.

Ocean Springs police Capt. 
William Jackson says the rob-
bery was reported at 10:51 a.m. 
Responding officers received in-
formation that the suspect had left 
the scene in a taxicab.

A traffic officer followed the 
taxi and witnessed the driver 
drop off Spears at the Reserve 
Apartments about three miles 
from the bank.

Police arrested Spears on a rob-
bery charge. It’s unclear if she has 
a lawyer.

Potential robbers be warned: 
Uber doesn’t work as a getaway 
vehicle, either.

Tis an old maxim 
in the schools, 
That flattery’s  

the food of fools —  
Yet now and then 
 your men of wit  

Will condescend 
to take a bit.

— Jonathan Swift

Not a getaway resource

A Massachusetts library has 
been forced to remind res-

idents that Chuck E. Cheese to-
kens are not an acceptable form of 
payment for overdue book fines.

Peabody Institute Library in 
Danvers, Massachusetts, posted 
on Facebook the library has had 
a surge of people attempting to 
pay fines and printing fees with 
tokens from Chuck E. Cheese and 
Bonkers — a Peabody amusement 
center —this past summer.

The library says the tokens are 
not legal tender and cannot be 
accepted.

Bookkeeper Sue Kontos tells 
The Salem News she had counted 
three Chuck E. Cheese tokens one 
day before realizing they weren’t 
real money.

Chuck E. Cheese is a restaurant 
and entertainment center for kids 
featuring arcade and video games. 
The company has been phasing 
out the use of coins – perhaps be-
cause they keep walking off?

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness
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Michael Peay, a veteran home builder with 30 years of experience that 
includes hundreds of kitchen installs, was continually confronted with 
a nagging problem—mounting the dishwasher. Out of frustration, Mi-
chael Peay invented and patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this, before?” This product really works, and we’ll prove it to you. We 
guarantee that you’ll agree this is a real $3.98 solution. Call Braxton-Bragg and 
never have to make that expensive return trip again. Our knowledgeable sales 
staff wants to let you know “you have a friend in Tennessee,” and we listen to 
you. Count on Braxton-Bragg for all your installation needs. 

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Call today! Toll free 1-800-575-4401
This Great Low Price has been extended due to popularity! 

3.98Now YOU can solve a $200 problem… 
 

MADE IN THE USA

   Item # Description Great LOW Price 
 10565 E-Z Dishwasher Bracket with Mounting Screws, 24” $3.98

 10578 E-Z Compact Bracket with Mounting Screws, 18” $3.98

 10763 E-Z Dishwasher Bracket with Mounting Screws, 24” 
  Ship Saver 100 Pack $369.00

 10764 E-Z Compact Bracket with Mounting Screws, 18” 
  Ship Saver 100 Pack $369.00

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, 
no return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-

hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 

countertop installation.

4.10for only $495 !

More than 939,651 sold!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket

http://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8459,10476,8769,10476/
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IT was going to be one of 
those days. I woke up 

at the crack of dawn, got up 
and tripped over my shoes, and 
bumped into the door on my way 
to the loo. My brain was foggy, 
but I had a great night’s sleep 
dreaming of running through a 
stone quarry (LOL!). Can you 
tell I’ve been in this business a 
long time? 

I had just finished brushing my 
teeth with my falling-apart tooth-
brush when I heard a buzzing, 
rattling noise. It took me a while 
to figure out it was my phone, vi-
brating on the bedside table in the 
next room. By the time I picked 
up my phone and said, “Stone 
Detective here,” no one replied. 
I could hear a faint “Hello, hello? 
but it sounded far away. I finally 
realized I was talking into the re-
mote control! (Don’t judge me, 
the room was dark!). 

I set the remote down, picked 
up my phone and tried again. I 
thought, I hope the rest of my day 
doesn’t go like this, but I had a 
funny feeling this was just the be-
ginning. The person on the other 
end spoke with a quiet, feminine 
voice. She said she was an attor-
ney, and she had a client who in-
stalled a limestone around a pool 
deck, and the owner was suing 
because the stone was falling 
apart. She asked if I could come 
take a look at it today. Well, it 
was only a few miles away from 
where I live, on the beachside. So 
I agreed that I could be there in a 
few hours. 

I finished getting dressed only 
to realize I had put my shirt on 
backwards and was wearing 
two different colored socks! I 
thought, I should call her back, 
reschedule, and go back to bed. 
But I figured some much-needed 
coffee would take care of my 
clumsy feet and foggy, sleepy 
head. I headed off to my favorite 
greasy spoon before heading out 
to this inspection. I have them on 
speed dial, which should tell you 
a lot.

I arrived at the diner where Flo 
had my cup of joe ready. She 
looked at me and said, “You look 
like you got out of the wrong side 

Frederick M. Hueston, PhD

The Stone Detective…
Goes for a Swim 

of the bed.” I just 
picked up my cof-
fee, took a sip and 
told her that she had 
no idea, as I missed my 
mouth and spilled coffee all over 
my trench coat. This should have 
been my final warning to just 
go back to bed, but did I listen? 
NOOOOO. I finished my coffee, 
went back home to change, and 
hopped in the Woodie to head 
over for my inspection.

I arrived at this huge beach 
house where I was greeted by the 
soft-spoken attorney and an en-
tourage of other attorneys. There 
must have been at least a dozen 
people present. I sure hope I can 
get my act together so I don’t look 
like a fool, I thought.

I was introduced to the Dewey, 
Cheatem & Howe group. Ms. 
Soft-Spoken introduced me, and I 
was told to “Hop to it,” by Squire 
Cheatem, I kid you not. I grabbed 
my bag of gear and was led to the 
back of the house to a huge pool 

surrounded by limestone pav-
ers. The first thing I noticed was 
the limestone was falling apart. 
Almost every paver was spalling 
and flaking. It looked like this 
stone had been installed for over 
25 years or more. However, the 
lawyers told me it was only a few 
years old. 

I reached in my bag to pull out 
a golf ball to do a sounding test. 
If you don’t know this technique, 
then you should take my class this 
January! I began testing and noted 
it was hollow, many stones were 
loose, and it was just a very poor 
installation. 

I went into my Columbo act and 
began asking all kinds of ques-
tions, but none of their answers 
gave me a clue to what was caus-
ing this severe deterioration. I 
finished performing the sounding 
test, and as I went to put my golf 
ball back in my bag, I tripped on 
a rough, crumbling paver and fell 
right into the pool! 

All the attorneys immediately 
rushed over to me as I climbed 
out. Talk about being embar-
rassed, I can’t remember a time 
during an inspection that I was 
more embarrassed. 

I climbed out of the pool and the 
homeowner handed me a towel 

Above: Spalling tiles, caused by flooding salt water and evaporation. 
Below: Adhesive failure in the Limestone coping of a Lumberton 

pool, visited by Hurricane Katrina. This is one I’m glad I didn’t fall into!

and said, “I hope you enjoyed 
your swim.” Everyone laughed at 
his attempt to lighten the mood, 
except me, of course. 

I sat there drying off, looking at 
the waves on the ocean pounding 
the nearby beach, when a light 
went off in my head. It was what 
the motivational gurus would 
call an “Aha!” moment. I im-
mediately got up and went over 
to Ms. Soft-Spoken and asked if 
this installation was here during 
Hurricane Matthew, last year.• 
She said yes, it was. I then asked 
her if the waves on the ocean ever 
flooded the pool deck, and guess 
what she said. “Now that you 
mention it, yes, it did. The whole 
area flooded when the tide came 
up.”

“Bingo, that’s what’s caus-
ing all the deterioration,” I said. 
“The salt water penetrated the 
stone and the salts crystallized, 
causing the spalling and flaking.” 
I felt so overjoyed that I almost 
jumped back in the pool – but I 
didn’t have to. As I was talking, 
I stepped back, stumbled on the 
coping, and fell in the pool again! 
Well, at least I solved the case. It 
was a splish-splash moment that 
I’ll remember for a long time!

“We are too prone to 
engrave our trials in 
marble and write our 
blessings in the sand.”

–Charles Spurgeon

The Stone Detective is a fic-
tional character created by Dr. 
Frederick M. Hueston, PhD, 
written to be entertaining and ed-
ucational. Dr. Fred has written 
over 33 books on stone and tile 
installations, fabrication and res-
toration and also serves as an ex-
pert for many legal cases across 
the world. Send your comments 
to Dr. Fred at fhueston@stone 
forensics.com .

*On October 7, 2016, Hurricane 
Matthew moved north along the 
east coast, previously hitting 
Cuba and Haiti, and it moved into 
Florida as a much weaker hurri-
cane than Irma, in September 
2017. Luckily, Matthew never 
made landfall, but the eye barely 
missed Cape Canaveral. Matthew 
killed twelve people in the state, 
and created flooding, high winds, 
and knocked out power to 1.1 mil-
lion people.

New Safety Training 
Resource Available from 

MIA+BSI 

MIA+BSI is pleased to 
announce the release 
of a new collection of 

training videos. This compilation 
is available only as a flash drive 
and brings together four of the 
association’s most popular train-
ing videos.

Health and Safety in the Natural 
Stone Industry includes the fol-
lowing videos:
• Silicosis: Incurable but  
 Preventable
• Fall Shadow
• Natural Stone Installation: Best  
 Practices for Safety and Success
• Safe Stone Slab Handling II

Ted Skaff, chair of the 
MIA+BSI Safety Committee and 
Vice President of Marketing for 
Lackmond Products, commented: 
“This video bundle offers a con-
venient health and safety train-
ing resource for anyone in the 
stone industry. It is ideal for use 

by natural stone fabricators and 
distributors for employee orienta-
tions and safety meetings. These 
topics are paramount to the suc-
cess and safety of the stone in-
dustry, and we hope that this new 
flash drive format will make the 
information more accessible for 
stone companies.”

Special pricing for Health 
and Safety in the Natural Stone 
Industry is available for MIA+BSI 
members. To order your copy, 
please visit www.naturalstone 
institute.org/bookstore.

MIA+BSI: the Natural Stone 
Institute serves more than 1900 
members in 55 countries who rep-
resent every aspect of the natural 
stone industry, offering them a 
wide array of technical and train-
ing resources, professional devel-
opment, regulatory advocacy, and 
networking events. Learn more at 
www.naturalstoneinstitute.org.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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•  Akemi Colour Bond Magic Colors 
camouflages the seam into the stone 
structure

•  For use on Quartz, Marble, Granite, 
Quartzite, Onyx, Glass, Porcelain,  
Ceramic, Solid Surface, and other  
dense surfaces

•  Provides strong, smooth,  
glossy joints 

•  Under 20 minute cure
• Low odor
• Available in over 50 colors

FREE Colour Bond Color Chart 
Contact Braxton-Bragg LLC 
www.braxton-bragg.com
1.800.575.4401 
or  sales@braxtonbragg.com

Colour Bond Color Matching list available at 
wwww.akemi.com.   
Scroll down to colourbond tab and just click.

Two Penn State professors 
have received $300,000 

from the National Science 
Foundation to develop technol-
ogy that will enable digital de-
vices to weed out fake news.

The university says informa-
tion sciences and technology 
professor Dongwon Lee and 
communications professor S. 
Shyam Sundar are working on 
the project.

Lee says fake news “has been 
around for decades” but has been 
“exacerbated” on the Internet 
and social media platforms.

The professors plan to investi-
gate “characteristic indicators of 
fake news” and develop complex 
formulas that will enable digital 
devices to recognize those indi-
cators and purge stories that con-
tain them.

Sundar has researched the 
psychology of online news con-
sumption for two decades.

The Associated Press and other 
media outlets have made efforts 
to point out fake news,  but like 
the old saying associated with  
immanent huckster P.T. Barnum, 
“There’s a sucker (gullible fool) 
born every minute.”

Yes, This Is Real 
News: Profs Get 
Science Grant to 
Develop Fake-
News Detector

“Patriotism is 
supporting your 
country all the 
time, and your 

government when 
it deserves it.”

 – Mark Twain

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Color Bond Adhesive
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Why is Stone Shield Knife Grade 
Our Best Selling Adhesive?

4–6 minutes of working time
Polishable in 30-60 minutes
Transparent formulation is easy to color-match 

MADE IN THE USA

 Item # Description MSRP OUR Price 
 46404 Stone Shield™ Transparent Knife Grade, Quart $15.95 $12.95

 46405 Stone Shield™ Transparent Knife Grade, Gallon $48.95 $43.95 

 46406 Stone Shield™ Transparent Knife Grade, 5 Gallons $195.95 $169.95
$26

K-Bond Coloring Kit, 10 Colors, 2 oz.

Item #  

4357

Easy to Color
Compatible with all major adhesive color mixes including K-Bond 
Granite Color Pigments — what could be easier?

Adhesive Spreaders 
 & Stirring Sticks

Razor Blades

Item # 

4800A

Item # 

4802
Item #  

9100

$59.97

$9.74

$19.95
$3.74

MADE IN THE USA

MADE IN THE USA

Stone Shield ™ Transparent Can Save You Money!
How can glue save you money? Stone Shield™ Transparent Knife Grade is high 
quality polyester adhesive, made in America and offered at a great price.

Consistent Performance
Smooth consistency makes this a good choice for a wide variety of applications. Can 
after can, you know what you’re getting; it’s never a surprise. Consistent work time, 
consistent strength, consistency that you can count on.

Universal Application
Since it’s compatible with granite, marble, travertine and quartz, Stone Shield’s 
strong bond and fast hardening time is ideal for seams, patching or repairing. This is 
the only can of adhesive you’ll ever need!

Police say a driver’s global 
positioning system de-

vice caused him to drive into a 
Pennsylvania river.

The (Easton, PA) Express-
Times says the motorist wound 
up in the Lehigh River in 
Easton shortly after 10:30 p.m. 
one Saturday.

They say the man’s GPS di-
rected him to drive along a bi-
cycle path in a park. When the 
man realized he couldn’t drive 
on the path, he reversed course 
but found he couldn’t go that 
way either because of a tunnel 
under a low bridge.

Police say the man was un-
able to stay on the bike path 
because it narrowed, and his 
car rolled off the path sideways 
into the river.

Police say the driver wasn’t 
hurt, but he was issued several 
traffic citations. Online court 
records didn’t list the citations.

Recalculating…

Masked Bandits 
Raid Ohio Fair

Authorities have identified 
a prime suspect in an Ohio 

county fair burglary who took a 
bite out of best-of-show baked 
goods during the heist.

The Plain Dealer reports that of-
ficials say whoever broke into an 
exhibit at the Geauga County Fair 
in northeast Ohio in September 
had a masked face, soft fur and 
according to forensic evidence 
discovered at the scene, appeared 
to walk on four legs.

Wanted posters were on display 
for a raccoon or raccoons that left 
paw prints on baked goods that 
just happened to judged to be the 
best in show among the more than 
1,000 entries submitted at the 
195-year-old fair. “At least they 
showed good taste,” quipped one 
of the grandmothers whose good-
ies were raided. 

Fair Board Director Paul Harris 
says the raccoon took “a little 
sample here and a little sample 
there” from seven of the 11 best-
of-show entries, including breads, 
muffins, scones, pies and a choc-
olate cake. So far, no arrests have 
been made in the investigation.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Adhesives

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8447,9936,8649/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8447,9936,8649/
http://www.braxton-bragg.com/
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Letter to the Editor
Dear Sir,
 
With reference to an arti-

cle by Mr. Mark McMunn 
in the Slippery Rock Gazette 
September 2017 edition (page 
29), I have a few observations.

 
The kitchen countertop in-

dustry started in about 1990 
and expanded very rapidly 
until 2007/2008. There were 
approximately 10,000 fab-
ricators in the U.S. The fi-
nancial crisis hit and many 
companies folded until there 
were perhaps 5,000 fab shops 
left. Since then, with the im-
provement in the economy, 
there has been a renewed 
expansion in the number of 
fab shops, but nowhere near 
that of the past, as CNC and 
other automated machinery 
have largely replaced man-
ual labor. I suspect that Mr. 
McMunn is correct in saying 
that the numbers continue to 
reduce, but this may be due 

IT’s no secret, homeown-
ers near and far are having 

a full-on love affair with quartz 
countertops. 

MSI has curated a new wave of 
on-trend colors fresh off the global 
market…just in time for your next 
kitchen or bath remodel.

Say hello to ten new additions to 
our Q™ Premium Natural Quartz 
collection: Blanca Arabescato, 
Blanca Statuarietto, Calacatta Laza, 
Calacatta Pearl, Calacatta Taj, 
Carrara Caldia, Carrara Marmi, 
Midnight Majesty, and two con-
crete-finish options: Babylon Gray 
and Midnight Majesty. 

From coveted white marble 
lookalikes to the most-wanted 
concrete-finish styles, the MSI  
Q™ lineup —  now 60 colors 
strong —  combines luxe timeless 
looks with one of the hardest, most 

not only to consolidation but 
also the improved automation 
mentioned above.

 
Statistics at the MIA show 

that an average manually op-
erated shop employs seven 
people and produces 250 
tops annually. An efficiently 
automated shop will em-
ploy perhaps 10-12 people 
but produce 1,500 tops p.a. 
Given that per MIA statistics 
production in the countertop 
industry is 3/3.25 million 
tops annually, it follows that 
in theory 2,500 well run, au-
tomated shops could supply 
the entire annual market.

 
Is it a wonder that there is 

consolidation? The only ques-
tion in my mind is why this 
has taken so long?

 

Sincerely,
Peter T. de Kok
Atlanta, GA

durable surfaces on the planet. Q is 
stress-free right down to its unfussy 
low-maintenance core. That means 
you can let kids be kids and still 
achieve the look of your dreams. 

Need a little help choosing a 
style? To order samples and read 
the skinny on each new color, visit 
www.msistone.com to browse the 
family-friendly quartz collection, 
and let your imagination be your 
guide. 

Between its timeless sensi-
bility and prominent long dark 
veins, Blanca Arabescato Quartz 
is proving to be an early favorite. 
Its natural marble look, pale gray 
background, and deep brown vein-
ing had us at first look. 

A classically chic aesthetic that’s 
at home in any style kitchen or 
bath, meet Blanca Statuarietto 

Made in the USA 
with some globally 
sourced parts

Call 866-539-0052 
for a no-obligation demo. Call for details.
Free on-site training. Financing available.

Find out all the reasons at BestTemplatingSystem.com

Battery Life (hrs.) 50+ ~8 ~8

Languages 14 13 1

Loaners Available Yes No No

Extendable Warranty Lifetime 0 2 years

Free Lifetime Support Yes No No

STRING
COMPETITOR

LASER
COMPETITORTEMPLATING SYSTEM

COMPARISON

8 out of 10 
U.S. Fabricators 
Using digital templating 
own our system

Quartz. Wherever our design day-
dreams take us, this style (featur-
ing a white background with subtle 
gold/brown veins) gets our vote as 
a serious contender. 

New “Q” Colors Debut 
from MSI – Premium 
Quartz Countertops

Featured: Premium Marble Looks

Blanca Statuarietto

Please turn to page 18

Bianco Arebescato

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

https://www.msistone.com/quartz-countertops/
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VersaLite Stone Veneer

to another professional. The 
product can even be installed 
over existing tile without 
tear-out.

The product does have some 
limitations, though. Rapp said 
it is not good for heavy-traf-
fic commercial applications, 
countertops or submerged 
situations, “but that’s really 

Atlanta have bought and are 
coming back for more.

“So far, everyone who has 
used it has raved about the 
product,” said Rapp. “What 
drives this product is that peo-
ple start to think about what 
they could do with it.”

If you’re dreaming up new 
ways to put ultra-thin stone 

Rapp said anyone who can 
set tile is already prepared to 
set VersaLite Stone, which 
can be installed with normal 
tools and cut with snips or 
shears. It works for seamless 
backsplashes, fireplace sur-
rounds, showers, and many 
other uses. Accent walls of 
VersaLite can be installed 
without having to engineer 
the wall to accommodate 
extra weight.

“If someone wants to DIY, 
it’s just a matter of putting up 
some kind of adhesive that 
sets up, and it can be installed 
by just about anyone,” said 
Rapp. “When I say ‘flexibil-
ity,’ the product’s flexible, 
but it’s also the flexibility to 
do things you maybe haven’t 
thought of before: cabinetry, 
doors, acoustic tile. There 
are some really unique appli-
cations. It allows people to 
really put their mind to work 
and come up with unique 
things.”

Rapp said the VersaLite 
Stone products are much less 
expensive to ship than reg-
ular stone slabs, a fact that 
also lessens impact on the 
environment. A VersaLite 
stone veneer that weighs 30 
pounds mimics the look of a 
400-pound slab of stone and 
can even be shipped via UPS 
straight to the customer. The 
resinous backing also keeps 
the veneer from breaking, 
making it “installer-friendly,” 
he added.

But, once a VersaLite Stone 
product is installed, it func-
tions just like a stone slab.

For stone fabricators 
and installers, Rapp sug-
gested that they could use a 
VersaLite product to install 
seamless backsplashes the 
same day they install counter-
tops, shortening installation 
for the customer and cashing 
in on a service that might go 

Interior wall applications using VersaLite do not 
require expensive load-bearing structural modifi-
cations. The panel flexibility opens up new possibil-
ities, including doors, columns, cabinet facings and 
even furniture.

Five specialized bearings increase 
tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  

• Center water feed • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on MSRP OUR Price 
 3803 Hercules® VS Wet Air Polisher, Side Exhaust $285.95 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

VersaLite’s 2mm thickness makes 
it flexible and 20 times lighter 
than regular stone tile.Continued from page 1

veneer to use, just visit the 
VersaLite Stone website at 
www.versalitestone.com.

VersaLite Stone Veneer 
panels are available through 
Braxton-Bragg – visit www.
braxton-bragg.com.

more about the type of stone 
itself.”

And Rapp said the response 
to VersaLite Stone has been 
great. The first container ar-
rived over the summer, and 
it’s already in showrooms. 
Large customers in Dallas and 

Shop www.braxton-bragg.com for Hercules VS Wet Air Polisher Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
http://www.versalitestone.com
http://www.braxton-bragg.com
http://www.braxton-bragg.com
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6980/
http://www.slipperyrockgazette.net
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 High-quality diamonds (3x more than the competition) 

 Computer controlled production for consistency, pad after pad

 Can be used at 1,500-5,000 RPM

 With the use of a buff pad, reach 102 reading on a gloss meter

Familiar Quote
At Braxton-Bragg, we 

hear this question about 
Viper® 7-Step Granite 
Wet Polishing Pads from 
fabricators all the time:

Are Diamond Pads  
Really Different?

Year after year, Viper® is 
the industry choice. Is this 
just dumb luck or is there a 
reason?

4 Things to Look 
for in a Pad

1. Consistency is the 
primary reason why the 
Viper® Polishing Pad is 
so popular, but how is 
this maintained? It turns 
out that Viper® 7-Step 
Granite Wet Polishing Pads 
are manufactured under 
precise computer controlled 
conditions from start to 
finish. Nobody is just 
sprinkling diamond powder 
at their own discretion. 
Compute r  con t ro l l ed 
processes produce absolute 
consistency, reliability and 
dependability. Viper® has 
it, many others do not.

2. Quality is another 
key to Viper® being the 
preferred polishing pad. 

Diamonds with multiple 
cutting surfaces are the 
main reason Viper® 7-Step 
Granite Wet Polishing Pads 
perform at a high level from 
start to finish. Other pads 
start out working well but 
quit on you before the job is 
done, and yet appear to still 
have life remaining.

 
3. Bond of a polishing pad 

is as critical as the diamonds 
used. The Viper® Polishing 
Pad’s bond achieves a 
balance of flexibility and 
strength. Our unique resin 
bond holds diamonds in 
place until their useful life 
is exhausted, providing 
great pad life. The bond also 
has good flexibility keeping 
the pad in constant contact 
with the work surface, even 
when polishing inside or 
outside radiuses.

4. Price of Viper® 7-Step 
Granite Wet Polishing 
Pads is the final piece to 
the puzzle. Combine our 
unbeatable price with 
consistency, quality and 
superior bond, and its 
no wonder fabricators 
say, “Viper Granite Wet 
Polishing Pads can’t be 
beat!”

4 Reasons Why Fabricators Say…
“Viper Wet Polishing Pads Can’t be Beat!”

NEW 

LOW
PRICE! 

 Item # Description  MSRP OUR Price 

   Viper® 7-Step Granite Wet 4˝ Polishing Pads Hook & Loop-Backed

 1730 Viper® 7-Step Granite Wet, 4˝, 50 Grit, Lime Green  $23.95 $14.95

 1732 Viper® 7-Step Granite Wet, 4˝, 100 Grit, Red  $23.95 $14.95

 1734 Viper® 7-Step Granite Wet, 4˝, 200 Grit, Yellow  $23.95 $14.95

 1736 Viper® 7-Step Granite Wet, 4˝, 400 Grit, Light Blue  $23.95 $14.95

 1738 Viper® 7-Step Granite Wet, 4˝, 800 Grit, Green  $23.95 $14.95

 1740 Viper® 7-Step Granite Wet, 4˝, 1,500 Grit, Orange  $23.95 $14.95

 1742 Viper® 7-Step Granite Wet, 4˝, 3,000 Grit, Pink  $23.95 $14.95

 55070 Viper® Granite Wet Polishing Pad, 4”, Buff Light and Dark Stone  $59.95 $35.95

Also available in

3˝and 5 ̋

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Shop www.braxton-bragg.com for Viper 7-Step Polishing pads Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8442,8464,7447/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8442,8464,7447/
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Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Your Reputation Rides on Ketchup!
Think about it. Word of mouth is the best 
advertising. How are your countertops 
holding up? Often the difference between 
a countertop that looks great for several 
years and one that doesn’t is the sealer.

Your Customer Doesn’t Know 
It’s amazing, but most people do 
not understand that stone is porous. 
Neither do they understand that harsh 
supermarket cleaners can harm sealers.

Not All Sealers are Created Equal
Stone Shield™ Penetrating Sealers are 
high performance, impregnator sealers 
for all natural stone. Stone Shield™ is 

formulated with the latest solvent-based 
fluoropolymer technology to protect 
against all oil and water-based stains.

Stones Gotta Breathe
Unlike surface sealers, Stone Shield™ 
is a deep penetrating sealer that leaves 
a natural look and feel, allowing the 
stone to breathe. Small molecules allow 
for deep penetration and long-lasting 
protection of the stone without leaving a 
surface film that quickly wears off.

We Test So You Don’t Have To
The manufacturer of Stone Shield™ 
Penetrating Sealers constantly tests for 
real life hazards. We know that you 

don’t have time to test and verify all 
the materials you use. That’s why we 
offer the Braxton-Bragg unconditional 
guarantee on the Stone Shield™ 
Penetrating Sealer.

Honed, Leather, and Brushed Surfaces
These surfaces need even more 
protection. That’s why we offer Stone 
Shield™ Penetrating Sealer in two 
versions. One is for traditional Polished 
Surfaces and one for Porous Surfaces 
that need extra protection. 

Q: Who Would Actually Test Countertops Against Stains Like  
 Ketchup, Mustard, Olive Oil, Wine, and Peanut Butter?

A: Your Customer. Are You Prepared?  

For Porous Surfaces For Polished Surfaces

Coverage: 200-1,500 Sq. Feet/Gallon Coverage: 1,000-1,500 Sq. Feet/Gallon

Item # Description MSRP OUR Price
4453 Stone Shield™ Penetrating Sealer, Quart  $51.95  $39.95

4452 Stone Shield™ Penetrating Sealer, Gallon  $134.95  $118.72

Item # Description MSRP OUR Price
4450 Stone Shield™ Penetrating Sealer, Quart  $30.07  $23.07

4451 Stone Shield™ Penetrating Sealer, Gallon  $74.95  $59.65

MADE IN THE USA

Won’t change color of stone
Odorless
FDA compliant solvent
Interior and exterior use

Stone Shield Penetrating Sealers

#1 Seller! 

Most Popular

Sealer

A Texas woman made a daring 
escape one Saturday when she 

slipped out of her handcuffs and stole 
a police cruiser, leading officers on a 
high speed chase caught on dashboard 
and body cameras.

Toscha Sponsler, 33, of Pollok, 
Texas, was arrested and handcuffed be-
hind her back after she allegedly shop-
lifted from a store, the Lufkin Police 
Department wrote in a Facebook post. 
As police officers sifted through her 
bags, Sponsler removed her seat belt 
and managed to wriggle out of her 
handcuffs.

Sponsler is seen in the video scan-
ning the scene before climbing through 
the window partition in the cruiser into 
the driver’s seat.

An officer is heard screaming as two 
other cops notice the cruiser pulling 
away.

“She then led officers on a 23-min-
ute, 100-mph chase that began at Ulta 
and ended in Zavalla after a DPS 
Trooper used a PIT maneuver to make 
her lose control of the vehicle,” the po-
lice department wrote.

Sponsler reached for the officer’s 
shotgun several times during the pur-
suit but it was “mechanically locked,” 
police said.

The department posted the video of 
the movie-like escape on Facebook, 
ending it with an officer installing a 
“tactical window limitation device.”

Sponsler was arrested and charged 
with escape causing serious bodily in-
jury/threat of a deadly weapon, aggra-
vated assault against a public servant, 
possession of a controlled substance, 
evading arrest with a vehicle with a 
previous conviction and unauthorized 
use of a vehicle.

She was held on $18,000 bond.

You Can Run, But 
You Can’t Hide

In a video posted by the Lufkin, 
Texas, Police Department, Ms. 
Sponsler seems astounded she 
freed herself from the cuffs…

… but no less surprised than the 
Lufkin officers who quickly gave 
chase when she drove off. Here, 
a Lufkin officer installs a “tactical 
window limitation device.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Penetrating Sealer

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9947,10718/
http://www.slipperyrockgazette.net
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Stone Restoration and 
Maintenance Corner
Holman Field Terminal Restoration

Bob Murrell 
M3 Technologies

Photos by Bob Murrell
IN preparation for Super 

Bowl LII in Minneapolis, 
Minnesota, Classic Marble 
Restoration, out of Blaine, 
Minnesota, has completed a 
major restoration project of the 
terrazzo floors and travertine 
stairs and walls at Holman Field 
Terminal, also known as the St. 
Paul Downtown Airport. A new 
restaurant for the pilots and crew 
will fill a previously empty space. 
Near a bend in the Mississippi 
River, it is one of several reliever 
airports in the Twin Cities area.

Holman Field Terminal has 
three runways and services over 
60,000 private and corporate 
flights each year. For the upcom-
ing 2018 Super Bowl, it will be 
unusually busy with the NFL 
owners and big shots flying in. 
The airport expects well over 100 
private aircraft to visit, just for 

Holman Field. Under the WPA 
(Works Progress/Projects 
Administration), which was 
part of President Franklin D. 
Roosevelt’s New Deal, Holman 
Field was built in 1939. It was 
designed by Clarence “Cap” 
Wigington, who was the nation’s 
first African-American municipal 
architect. He went on to serve as 
the senior designer at the City of 
Saint Paul’s architectural office 
for more than 34 years. 

The airport was named for 
Charles “Speed” Holman who 
was a stunt pilot extraordinaire. 
Speed Holman was an airmail 
pilot, wing walker, barnstormer, 
parachutist, and aviation record 
holder for the most consecutive 
loops in an airplane, 1,433 in five 

May 3, 2017 and completed 
work on May 23. They had some 
help from a national Building 
Service Contractor company 
called ABM (American Building 
Maintenance). Including Tim’s 
technicians and the ABM techs, 
there was a total of 6 people on-
site, at any given time. ABM 
began the project with stripping 
well over 35 years of wax and 
floor finish buildup from the ter-
razzo floors and travertine stairs.

Once the floors were completely 
stripped and void of all coatings, 
Tim and his crew began work on 
the 800-1,000 square feet of trav-
ertine stairs and walls. Extremely 
dirty areas were first cleaned and 
then all fissures (holes) were filled 
using color-matched polyester res-
ins. Once the holes were filled and 
cured, the walls were then honed 
with hand tools, generally starting 
with a Velcro-backed 100 grit di-
amond pad, but in some areas a 50 
grit was necessary to repair and 
refresh the stone properly. Then 
the honing process was continued 
with a 200 grit and finally taken to 
and left at a 400 grit honed finish. 

They completed the stairs and 
walls with a color-enhancing im-
pregnating sealer. This helped 

the big game. It also services the 
Minnesota National Guard and 
transient general aviation aircraft. 
The Holman Field Administration 
Building was added to the 
National Registry of Historic 
Places in 1991.

Because of Holman Field’s 
6,700 foot main runway, it can 
handle the bigger Gulfstream jets 
that can make international flights 
from Asia, Europe, and South 
America on a single tank of fuel. 
That makes Holman Field airport 
a logistically sound choice for 
multinational companies doing 
business in the Twin-Cities area. 

There is quite a bit of history to 

The cove mold edges were done 
using hand tools, 5-inch Velcro-
backed diamond pads, and dia-
mond hand pads from 100 grit to 
400 grit. This of course was done 
between the floor machine steps, 
as it should be. In other words, 
100 grit would be completed on 
the edge work before doing the 
100 grit with the floor machine, 
always overlapping floor work 
to the edge work to blend the two 
surfaces. 

Once all of the floor and edge 
surfaces had been properly honed 
and allowed to dry for 24 hours, 
an acrylic guard product was 
applied. 

After stripping the finish, 
grinding and polishing, the 
restored terrazzo floor is re-
stored to its former glory.

The first step toward restoring the terrazzo floors and traver-
tine stairs (and walls) was removing over 35 years’ worth of wax 
and floor finish build-up. 

Holman Field was a prod-
uct of the WPA era, which 
saw some very fine stone 
and masonry work com-
pleted, and many of these 
buildings are still in use 
today.

hours. His first pilot’s license was 
signed by Orville Wright. He died 
in an unfortunate accident during 
an airshow at the opening of an 
airport in Omaha, Nebraska in 
1931, at the age of 32.

Tim Lesnar started Classic 
Marble Restoration some 25 years 
ago. I met Tim at that time, in 
1992. To this day I count Tim as 
not only a professional restoration 
contractor customer, but also as a 
friend. The scope of work for Tim 
and his team of technicians was a 
complete restoration on both the 
78 year old terrazzo floor and the 
travertine walls.   

They started the project on 

to achieve the desired rich look 
while offering protection from fu-
ture foreign contaminants, such as 
the oils from hands and hair. As 
you can imagine, vertical work is 
both physically demanding and 
tedious. The entire process on the 
vertical surfaces took about 1-1/2 
weeks.   

After the vertical travertine sur-
faces were finished, work began 
on the freshly stripped 3,500 
square feet of terrazzo starting 
with 40 grit metal bond diamonds 
under two HTC machines, a 500 
(20-inch) and a 650 (26-inch). 
These machines are 220 volt and 
had to be pig-tailed directly into 
the panel box by the electrician 
from the airport. 

They used their machines dry 
(with dust extractors) for the 40 
grit and 80 grit metal bond dia-
monds, then switched to wet op-
erations for the resin diamonds. 
They dropped back down from 
the metals to 50 grit resins then 
continued on with 100 grit and 
200 grit resins. At this point the 
floor was densified with a lithium 
silicate product before continuing 
on through the resin diamonds 
400 grit, 800 grit, 1,500 grit, and 
finishing with 3,500 grit. 

Please turn to page 23

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Please turn to page 24NEW!NEW!

Braxton-Bragg Now Carries

Dekton Large Blades
 Item # Description Price
 55802  ItalDiamant Dekton Core Bit, 1-3/8” (35mm) $105.95

 55803 ItalDiamant Dekton Blade, 5”, 20mm, 3,000 RPM  $68.95

 55804 ItalDiamant Dekton CNC Core Bit, 1/2 Gas, 1-3/8” (35mm)  $105.95
     1,900 RPM Max, Feed Rate: 1” to 1-1/2” per minute

 55805 ItalDiamant Dekton Finger Bit, 1-3/8” (35mm),   $145.95
     4,100 RPM Max, Feed Rate: 9” to 10” per minute

  55906  ItalDiamant Dekton Blade, 14”, 10mm (H), 50/60mm   $213.95
     1,900-2,500 RPM Max

  55907  ItalDiamant Dekton Blade, 16”, 10mm (H), 50/60mm $259.95
     1,700-2,300 RPM Max

  55909  ItalDiamant Dekton Blade, 18”, 10mm (H), 50/60mm Bushing  $368.95
     1,400-2,000 RPM Max

Dekton 5˝ Blade

Dekton CNC Core Bit

Dekton Core Bit

Dekton Finger Bit

ItalDiamant 
Dekton

ItalDiamant 
Dekton

 “Don’t go around saying the 
world owes you a living. The 

world owes you nothing. 
It was here first.” 

– Mark TwainCall 1-800-575-4401 or Order Online 
www.braxton-bragg.com

New “Q” Colors Debut from MSI

Our crush on white marble looks 
grew the moment we laid eyes on 
luxurious Calacatta Laza Quartz. 
Thanks to its dramatic movement, 
milky white background and re-
alistic, soft brown veining, it’s 
a natural choice for waterfall is-
lands, reviving a small space, and 
delighting the eye in both classic 
and modern spaces.

Every modern kitchen and bath 
need an infusion of luxury, and 
this unique gem delivers and then 
some. A doppelganger of Brazilian 
Super White quartzite,  Calacatta 
Pearl features a gray and white 
background and long veins. Oh, 
and if you spill red wine or olive 
oil, it won’t stain. 

Like you, we have a taste for 
the finer things in life. It’s why 
we designed Calacatta Taj Quartz 
after Taj Mahal quartzite (a soft 
white background with subtle gold 
veins). From celebrity chefs to ev-
eryday cooks, whipping up your 
favorite recipes on this surface will 
feel like a five-star affair. 

Carrara Caldia Quartz is uber 
versatile – whether your space 
oozes classic elegance, rocks 
a beach-vibe, or makes an ul-
tra-modern statement. On the 
countertop and walls, its creamy 
background and soft golden veins 
set the foundation for a high-style 
makeover. 

Carrara Marmi Quartz is proof 
that a look can be both trendy and 
timeless. If you’re dreaming of a 
soft white quartz with whispery 
veins, this one is for you.  You’d 
never guess by looking at it, but 
Carrara Marmi Quartz is also a 
builder-friendly value option.

Continued from page 13

Calacatta Pearl Quartz

Carrara Caldia Quartz

Carrara Marmi Quartz

Calacatta Taj Quartz

Calacatta Laza Quartz

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Dekton Fabrication Products
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Not All Slabs Are Created Equal

How many times 
has this happened 
to you? You are 

so busy you skipped lunch 
and you get a call from 
someone who wants a fast 
track job, to be completed 
in two weeks (or less). To 
get you to say yes against 
your better judgment, the 
client or the client’s deco-
rator or contractor says the 
slabs have already been 
selected and that the cab-
inets are all in and ready 
for you to go and measure. 
The client then asks if a 
$10K deposit is enough to 
get you to commit and get 
started– applying the pres-
sure before you even have a 
chance to make an estimate 
or visit the jobsite. 

This scenario may not 
have played out exactly like 
this for everyone, but if you 
stay in the business long 
enough something like this 
will come your way. The 
key thing to remember is: 
why should anyone come 
to you right out of the blue 
and offer a job with a big 
deposit check in hand? 

There are several possi-
ble answers: 1. The per-
son – whom you just met 
– has heard of your great 
reputation for quality and 
is convinced that you, “the 
maestro,” are the only one 
that can handle their job; 
2.  The person had another 
fabricator that walked 
away, which could explain 
why the slabs are already 
selected and the cabinets 
ready to measure. The truth 
lies somewhere between 
those two scenarios. 

What do you think is the 
biggest wild card in this 
scenario: the potential new 
client, or the time element? 
The argument presented in 

that appears similar, and 
thinking, “If I can handle 
Baltic Brown, then I can 
handle this material, right?” 
Wrong.

The way this job played 
out was that the fabricator 
was able to command a 
higher premium to perform 
the work on such short 
notice, which was a good 
thing, as will be explained 
later. As an insurance pre-
caution he included an addi-
tional slab in his price. 

Long story short: the job 

Mark McMunn

this article will be that the 
biggest wild card is the 
material.

No doubt you have heard, 
“The greater the risk the 
greater the reward.” There 
is no doubt that the above 
scenario is full of possible 
dangers, but is also poten-
tially a very profitable job 
if you are careful about the 
terms and especially careful 

Photo courtesy MSI

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Termi-
nator Xtreme blade and has at least 
20% more life. It’s also priced a lot 
lower than Terminator.”

– Mike Weldon, 
 Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide the 
same quality from the first cut of the 
blade to the last.

Cutting Speed
The cutting speed of this Viper ® blade is 
equal to any blade on the market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to draw 
increased amps. 

 Item # Description MSRP OUR Price 

 9881  Viper® Array 20mm Segment Silent Core Blade, 14”, 4,500 RPM $344.95 $270.12

 9882  Viper® Array 20mm Segment Silent Core Blade 16”, 3,800 RPM $389.95 $296.21

20mm!
Segments

“When you want to 
help people, you tell 
them the truth. When 
you want to help your-
self, you tell them what 
they want to hear.”
 —Thomas Sowell

The allure of beautiful but challenging stone is undeni-
able. Be aware that some high-priced, exotic and unfamil-
iar types of natural stone slabs – including quartzite  – can 
be more difficult to fabricate than you expected. 

with the material. If the job 
turns out to be a Level 1 
granite with flat polished 
edges and a surface mount 
sink, take the job – there 
is likely nothing in that 
fabrication scenario that is 
going to be an unknown. 
However, when the mate-
rial turns out to be a high 
dollar material like a natu-
ral quartzite that you have 
never worked before, step 
back and hit the pause but-
ton, because it could save 
you from disaster.

Here is a true story. A 
very experienced fabrica-
tor, who had many years 
under his belt with all types 
of clients including the “I’ll 
call my lawyer” type, took 
on a job with a material he 
had not worked before, but 
appeared very similar to 
another stone he had fab-
ricated successfully. This 
could be likened to some-
one working Baltic Brown, 
for example, and then 
encountering a material 

was executed perfectly, the 
owner paid and everyone 
was happy… until stains 
started to mysteriously 
show up on all the edges, 
after just a few months. 
Every possible cause was 
considered, along with ap-
propriate remedies such as 
poultice, torching the edge, 
bleaching the edges with 
peroxide, etcetera, etcet-
era. Nothing worked and no 
cause for the staining was 
ever discovered. 

The saving grace was 
that this fabricator typically 
made his countertops 25-1/2 

inches deep, versus 24-¾ to 
25 inches deep, which most 
shops produce. The stains 
consistently went into the 
countertop about ½ inch 
in this particular case. The 
fabricator simply removed 
the top, sawed off the stains 
and reinstalled the tops, but 
left the edges unpolished 
to wait and see if the same 
thing would happen again. 

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Shop www.braxton-bragg.com for Viper Array Silent Core Blades Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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NO matter who you 
are, what you cel-

ebrate or how you celebrate 
it, the holidays are upon 
us once again. The crowds 
in the stores have become 
harried. Online sales soar 
and delivery drivers seem 
to work around the clock. 
Everybody is watching the 
calendar to make sure they 
get everything on time. 
Credit card balances get 
higher while bank balances 
get lower. Grocery stores 
get low on favorite festive 
foods like cranberry sauce, 
yams, turkeys and hams. I 
get a headache just thinking 
about it.

Besides picking the per-
fect gift for everyone on 
your list, think about doing 
some good this year for the 
less fortunate. This year 
there will be even more 
people hurting at the hol-
idays and taxing already 
overcrowded systems. With 
the devastation of Harvey 
and Irma, some people have 
lost everything and a lot of 
people cannot rebuild in 3-4 
months. The point is, more 
people than usual will need 
help this holiday season in 
2017.

How can I help? That, my 
friends, is an excellent ques-
tion! There are lots of ways 
to help out at the holidays. 
We all see the Salvation 
Army bell ringers in malls 
and storefronts. You can 
drop a buck or two in the 
red kettle and feel good, 
but besides that, there is so 
much more you can do. 

Angel Tree
One charity to consider 

is the Angel Tree program. 
Find a place in your area 
that has an Angel Tree (usu-
ally a mall, a Wal-Mart, car 
dealers, TV or radio sta-
tions). When you pick a 
“tag” off the tree, it has a 
child’s first name and age, 
plus some info on clothing 
sizes and toy preferences. 
Then you go shopping and 
return all the unwrapped 
gifts with the Angel tag to 
the site where you got it. It’s 

simple and it’s gratifying. 
We adopted an Angel last 

year as a company. Before 
we brought the gifts back 
to the Angel Tree site, we 
put them on display in the 
breakroom so everyone 
could see what their do-
nations bought for “Our 
Angel.” The child got a 
coat, gloves, hat, a scooter, 
books and some other things 
as well. The children’s fam-
ilies are prescreened, so you 
know your help is getting to 
a child who needs it. You 
donate the gifts unwrapped 
so the child’s family can 
wrap them and be a part of 
the process. There is also a 
similar program for senior 
citizens. It works pretty 

much the same way and it’s 
called Silver Bells.

Across the country are 
also Christmas Mother 
Programs. The local 
Christmas Mother com-
mittee elects a Christmas 
Mother to organize and 
spearhead the program. 
Christmas Mother then 
teams up with local so-
cial services, schools and 
churches to search out 
families that might need 
their help. As with the 
Angel Tree program, fam-
ilies are local and they are 
screened for eligibility. 
Donation drives and con-
tribution boxes are placed 
in various areas to make it 
easy for people to donate. 
In my area, all donations 
are taken to a large ware-
house and sorted. Then the 
eligible families are invited 
in to “Christmas shop” for 
what they need. All workers 
are volunteers, so all mon-
ies and goods collected go 
straight to the people who 
need the help. It might be a 
little different in your com-
munity, but the theme is the 

Lend a Holiday Helping Hand
Sharon Koehler
Artistic Stone Design

Scorpion™ CNC Vacuum-Brazed 
Sink Profile Wheels

 Item # Description MSRP OUR Price 
 55023 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1/2” D, 50 Grit  $159.95 $103.95

 55024 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1/2” D, 100 Grit $159.95 $103.95

 55025 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1/2” D, 200 Grit $159.95 $103.95

 55026 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1/2” D, 400 Grit $159.95 $103.95

 55027 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1” D, 50 Grit $183.95 $119.95

 55028 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1” D, 100 Grit $183.95 $119.95

 55029 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1” D, 200 Grit $183.95 $119.95

 55030 Scorpion™ Brazed Profile Wheel, T-30, (3cm), R3, 1” D, 400 Grit $183.95 $119.95

For Stock Removal and 
Honing Scratches on 

Internal Radiuses, Use...

•Can be used on any type of stone
•All brazed sink wheels feature center water feed
•Available in ½ Gas thread
•Vacuum-brazed sink wheels with ½ Gas attachments are ideal for  
 CNC applications
•They have only one diamond layer and do not change their shape 
•Consequently, the shape of the internal radius is the same all around

NEW!

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

same: “Help someone who 
needs it.”

If helping military per-
sonnel is more your style, 
you can do that as well. All 
around the country there are 
Adopt a Soldier or Adopt a 
Serviceperson programs. 
You can contact your local 
base’s Morale, Welfare and 
Recreation office (MWR 
office) to see how the pro-
gram works in your area. If 

you can’t get in touch with 
them, then you can also 
contact your local USO and 
Armed Forces YMCA. 

It’s actually quite sim-
ple. You sign up to invite 
service personnel to your 
home on Thanksgiving or 
Christmas and treat them 
like you would a valued 
family member. Holidays 
can be difficult for service 
members because a lot of 
times they are away from 
their home, their family and 
friends. Think how much 
it would mean to a service 
member to eat a home-
cooked meal in a nice fam-
ily environment, instead of 
a chow hall, or sitting alone 
in a local restaurant. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Sink Profile Wheels
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Every Fall Hath Thirty 
Fine Days

I have a dear friend who vis-
its for only thirty days every 

year.

I eagerly await the arrival and 
grieve the departure. The only 
comfort is knowing this friend 
will revisit — again and again and 
again.

I speak of November, one of my 
favorite pages on the calendar.

Let poets wax eloquent in June. 
Let songwriters compose silly 
verse during those lazy, hazy, 
crazy days of summer. Let mer-
chandisers and the party crowd 
celebrate throughout December.

No contest. November holds 
sway over them all.

Please understand that I rank 
months of the year the same way 
I do brands of beer: There’s never 
been a bad one; some are just bet-
ter than others.

That’s November in a nutshell. 
From the dawn of All Saints Day 
’til the clock strikes midnight on 
the 30th, November is a pleasure 

to the senses. As Goldilocks dis-
covered with Baby Bear’s por-
ridge, November’s not too cold, 
not too hot. It’s juuust right.

OK, so maybe April runs a close 
second. That’s especially true if 
we’ve endured one of those driz-
zly, chilly Marches that clings to 
the woodlands like gray glue. In 
the nick of time, April wafts in 
on southerly breezes, bathing the 
landscape in sunshine and dotting 
the forests with dogwood, tril-
lium, and bloodroot in full flower.

But let us not think of spring 
at this moment. Let us savor the 
final days of fall.

Real fall.
Not the faux fall of September—

which, in reality, is summer in 
disguise. Or the alleged fall of 
October — which applies only to 
Vermont, Maine, New Hampshire 
and the covers of L.L. Bean 

Sam Venable 
Department of Irony
Photo by Darrell Lynch

catalogs.
Agreed, the foliage extrava-

ganza around here debuts before 
Halloween. But invariably it waits 
until all the trick-or-treat candy is 
gone before ripening into sure-
nuff, eye-popping, breath-taking 
maturity — a proverbial kaleido-
scope of oranges, reds, purples, 
yellows and browns. Anyone who 
tires of this performance ain’t 
human.

What’s more, November offers 
a period of pre-holiday laziness, 
quiet calm before the building 

Christmas storm. This respite is 
as comforting to the psyche as a 
second helping of pumpkin pie —
or third — is to the belly.

Perhaps I wouldn’t feel this way 
if I had to spend Thanksgiving 
week inching along some dis-
tant interstate or standing in lines 
at crowded airports. Such are 
the benefits of being a native in 
November: Everybody travels to 
you, not the other way around.

Havilah Babcock (1898-1964) 
understood this seasonal euphoria 
completely. During his 27-year 

tenure as head of the English 
department at the University of 
South Carolina, Babcock wrote 
copiously about the joys of au-
tumn in the Southland.

One of his most memorable 
volumes is a book in my office 
library. Rarely does a fall go by 
that I don’t take it down, pour a 
glass of elixir, poke at oak logs 
glowing in the fireplace, and re-
read Babcock’s essay that lent its 
name to the title: “My Health Is 
Better in November.”

So is mine.

Sam Venable is an author, en-
tertainer, and columnist for the 
Knoxville (TN) News Sentinel. He 
may be reached at sam.venable@
outlook.com.

“It is always  
disillusioning to weigh 
your fish and measure 

your golf drives. Smart 
men estimate them.”

–Havilah Babcock

Autumn foliage by the Little River in East Tennessee, flowing 
 between Sugarlands and Cades Cove, Great Smokey Mountains.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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When Natural Stone Moves (with) You

Gone are the days when 
a homeowner or enter-
tainer would have to 

abandon the creature comforts of 
home when on the road. Today’s 
nomads and their interior design-
ers are cleverly incorporating 
natural stone elements into moto-
rhomes and RVs to surprisingly 
successful and luxurious results. 
Our experts share why natural 
stone is becoming popular, the 
unexpected ways it’s being used, 
and how to incorporate it without 
affecting a mobile home’s 
efficiency.

 
The Stone Treatment

One of the common concerns 
of using natural stone in any type 
of mobile structure, whether it’s a 
motorcoach or RV, is how the ad-
ditional weight will affect its ef-
ficiency through gas mileage and 
the wear and tear on the vehicle.

Darlene Spezzi, owner and 
CEO of Mystic Granite & Marble 
in Orlando, Florida, doesn’t let 
that concern hold her or her cli-
ents back. Instead, she recom-
mends homeowners look for 
thinner options in places such as 
a backsplash and walls using 2cm 
thin tile. She has an advantage of 
being able to find the right stone 
for a project since Mystic Granite 
& Marble is a 53,000 square foot 
indoor stone countertop and tile 
showroom and gallery and she 
personally hand selects stone 
from the world’s most reputable 
quarries. Options are plentiful.

Thinking Outside 
Conventional Uses of 

Natural Stone
Kenneth Ludwig, creative di-

rector of Chicago-based Kenneth 
Ludwig Chicago, LLC., a full-ser-
vice home furnishings and interior 
design firm that works directly 
with interior designers and de-
sign-savvy consumers, showcases 
several natural stone home acces-
sories throughout his showroom.

He agrees with Spezzi that natu-
ral stone lends itself well for back-
splashes in the kitchen area or in 
the shower, whether on the walls 
or on the floor. He’s also seen 
natural stone used creatively in an 
entryway, which would work well 

Megy Karydes
usenaturalstone.com

“A new collection of marble tile 
that we offer is 1.2 Think Thin 
which can be used for both floors 
and walls,” adds Spezzi. “As it is 
only 1.2 cm, it cuts back on a lot 
of the weight.”

One tip Spezzi offers clients is 
to start with their stone choice 
first and then work a color palette 
around the stone. Another thing 
to consider when choosing stone 
is how it’ll be used. For example, 
according to Spezzi, using trans-
lucent stone that can be backlit for 
the backsplash or walls can create 
a warm effect. “It also creates a 
more spacious feel,” she adds.

Onice Fantastico onyx countertop 
and backsplash with Tan Brown 
granite flooring. 

White onyx countertop and backlit backsplash. Right: Translucent Labradorite countertops.

Motor Home Decor Incorporating Natural Stone

for an RV environment. 
Designers can opt to in-
sert a medallion design 
or an insert of stone into 
the flooring for a big 
impact without adding 
a lot of weight.

Ludwig’s also seen 
the application of stone 
in the entry of an RV or 
as a “runner” insert in 
a kitchen. “These tiles 
have been inset into 
the flooring to enhance 
the overall design with 
more natural elements,” 
he notes.

But there are other 
ways to incorporate the natural 
stone look into a mobile home 
that isn’t permanent: through the 
use of home accessories in differ-
ent areas throughout the interior 
which can enhance the look and 
feel of the space.

“There are bathroom and 
kitchen accessories of natural 
stone that can be incorporated,” 
Ludwig adds. “Items such as 
bathroom cups, toothbrush hold-
ers, tissue covers and small boxes 
for the bath. For the kitchen, there 
are serving trays, utensil caddies, 
cutting boards and flower pots 
that can be used to accessorize the 
kitchen and living area.”

Since the weight of natural 
stone is an issue for manufac-
turers shipping their wares to 

retailers, they’ve been designing 
their accessories with weight 
and shipping costs in mind. “The 
weight of most accessories are 
minimal now,” admits Ludwig. 
“They, too, are using veneers of 
stone in their designs. They, too, 
are looking to cut down on costs 
of shipping. But the overall look 
of the accessories is still a solid 
feel and appearance.”

Another place where manufac-
turers have cleverly reduced the 
weight without sacrificing design 
is in tabletops. The outdoor in-
dustry has been designing accent 
tables using materials such as 
mosaics or thinner tiles to cre-
ate stunning looks while making 
the final products easier to move 
and lower weight to cut down on 
costs of shipping. Ludwig refers 
to KNF Neille Olson as one sup-
plier who is doing tabletops well.

Using that as inspiration, 
Ludwig recommends incorporat-
ing natural stone into a tabletop 
or accent tables in a mobile home 
for emphasis.

 
Trends With Natural Stone
Just as in permanent homes, 

there are trends in natural stone 
when it comes to mobile homes. 
“Quartzite is the latest natural 
stone trend,” Spezzi notes. “Most 
quartzites have softer shades re-
sembling marble. Many people 
are afraid to use marble for the 
kitchen countertops as it can 
scratch and stain so, instead, they 
use quartzite for the similar look 
and durability.

Another trend she’s been seeing 
that has become popular is book- 
matching stone which, she says, 
creates a piece of art.

Photos (3) courtesy of Florida Coach in Kissimmee, Florida.

Please turn to page 27
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Continued from page 8

The Viper® 30 Grit Bites like a Cup Wheel, 
Smooths like a Polishing Pad.

Viper® 30 Grit Wet Polishing 
Pads have the chops to remove 
stock, shape edges and prepare 

cut stone to begin the pol-
ishing process. This grit will 

remove the deepest scratches. 
Unlike metal or carbide cup 

wheels, chipping and 
bouncing is practically 

eliminated. You’ll be 
able to move on to 
the polishing pro-

cess in no time. 

Finally!
Eliminate Bouncing  

& Chipping
Caused by Metal or  

Carbide Cup Wheels

Andrew Geronimo
Recommends the
Viper ® 30 Grit 
Granite Wet 

Polishing Pad

 Item #  Description MSRP OUR Price 
 11051 Viper® Granite Wet Polishing Pad, 4˝, 30 Grit, Purple $22.95 $14.95

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Stone Restoration and Maintenance Corner
Continued from page 17

Once the guard had cured, 
the floor was burnished using 
a propane high speed floor 
polisher with a 3,000 grit di-
amond impregnated pad, and 
then finally with a 6,000 grit 
diamond impregnated pad. 

All of the waste from the 
dry grinding was bagged and 
put in the dumpster. The wet 
slurry was collected in bar-
rels and a coagulant prod-
uct was used to solidify the 
waste. Once the slurry was 
solidified, it too was put in 
the dumpster for removal to 
the local landfill.

Tim and his technicians 
have once again restored a 
small piece of American his-
tory. The last historic project 
he did was the Cathedral of 
St. Paul. (See the June 2015 
Slippery Rock archives for 
details on that project.) So 
for the upcoming Super Bowl 
LII there should be plenty of 
available runway at the his-
toric Holman Field airport 
for all of the affluent sports 
fans flying in, and thanks to 
Tim and his team, it now has 
a new and refreshed look. 
Please visit www.classic 
marblerestore.com/ for more 
information.

As always, I recommend 
submitting a test area to 
confirm the results and the 
procedure prior to starting a 
stone restoration or mainte-
nance project. Also the best 
way to help ensure success 
is by partnering with a good 
distributor that knows the 
business. They can help with 
technical support, product 
purchase decisions, logistics, 
and other pertinent project 
information. 

 
Bob Murrell has worked 

in the natural stone indus-
try for over 40 years and is 
well known for his exper-
tise in natural stone, tile 
and decorative concrete 
restoration and mainte-
nance. He helped develop 
some of the main products 
and processes which revo-
lutionized the industry, and 
is currently the Director 
of Operations for M3 
Technologies.

Travertine stair treads and risers, before (above) and 
after. Extremely dirty areas were first cleaned, and 
then all fissures were filled using color-matched poly-
ester resins. After honing, a color-enhancing impreg-
nating sealer was used to protect the surface.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsVisit www.braxton-bragg.com for Viper 30 Grit Polishing Pads 

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10022/
http://www.classicmarblerestore.com/
http://www.classicmarblerestore.com/
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10022/
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Scorpion™ CNC Sink & Seam Wheels

• Tough, reliable and long lasting
• Use on all types of stone
• Vacuum brazed bond

• 1/2 gas thread fits CNC or  
  radial arm machines

• Will maintain true shape
• Center water feed

 Item # Description MSRP OUR Price 
 55146 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 50 Grit $115.95 $71.95

 55147 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 100 Grit $94.95 $64.95

 55148 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 200 Grit $94.95 $64.95

 55149 Scorpion™ Brazed Sink Wheel, 1/2” x 2”, 400 Grit $61.95 $53.95

 10431 Scorpion™ Brazed Sink Wheel, 1” x 2”, 50 Grit $134.95 $89.95

 10432 Scorpion™ Brazed Sink Wheel, 1” x 2”, 100 Grit $134.95  $89.95

 10433 Scorpion™ Brazed Sink Wheel, 1” x 2”, 200 Grit $134.95 $89.95

 10434 Scorpion™ Brazed Sink Wheel, 2” x 2”, 50 Grit $149.95 $99.95 

 10435 Scorpion™ Brazed Sink Wheel, 2” x 2”, 100 Grit $149.95 $99.95

 10436 Scorpion™ Brazed Sink Wheel, 2” x 2”, 200 Grit $149.95 $99.95

Braxton-Bragg is proud to offer our customers these exceptional center 
water feed sink wheels. They are made for us by a well known ISO9001 
certified manufacturer and are of the highest quality.

These Sink Wheels are designed to be used on CNC machines. 
 

Fabricators Tip:
Item #55146 - #55149: ½˝ Brazed Sink Wheels are ideal for use with Quartz, and have been 
designed for inside zero radius sinks.

Items #10431 - #10433: 1˝ Brazed Sink Wheels are good tools to use for inside sink cutouts, 
corners and for tiny radiuses.

Items #10434 - #10436: 2˝ Brazed Sink Wheels are typically used for smoothing out the seams 
before joining two stone slabs together.

 NEW
1/2˝ SIZES

At Last! Sink Wheels that 
Maintain a True Shape!

© MARK ANDERSON. www.andertoons.com

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

When we’re on the hunt for a dark 
countertop, a sleek, modern, and sophisti-
cated style is tops on our radar. Midnight 
Majesty Quartz features a striking black 
background with contrasting flecks in 
a polished finish. For increased design 
flexibility, it is also offered in a concrete 
finish — which has a casual, simple 
sophistication.

Babylon Gray Concrete Quartz puts our 
affection for all things dark and mysterious 
on display. The epitome of contemporary 
chic, the concrete pattern comes alive in 
dark gray and black tones. Rolling out an 
edgy new look with a down-to-earth aes-
thetic?  This one may be a perfect match.

Whether you choose one style for a 
kitchen island, and another for a perime-
ter countertop, or let them shine on their 
own in an en suite bath, MSI’s  luxe quartz 
countertop collection has all the right stuff 
to set the stage for a spectacular remodel 
– or at the least, fan the flames of your cli-
ent’s quartz countertop obsession. 

For more inspiration, watch the latest 
MSI white marble looks video, at www.
msistone.com/videos/countertops-videos/

New “Q” Colors Debut from MSI
Continued from page 18

Midnight Majesty Quartz

Midnight Majesty Concrete

Babylon Grey Concrete

Babylon Grey Quartz

“For the last time, Timmy, they don’t Bobble.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion Sink Wheels

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10809/
https://www.msistone.com/videos/countertops-videos/
https://www.msistone.com/videos/countertops-videos/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10809/
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The Fabricator’s Choice 
for More Than a Decade!

“Excellent quality 

and excellent price.”

– Kathi Upchurch, 

 Castech, Inc.

“Great quality 
for the price.”
– Hershel Margaretten, 
 Imperial Marble

“Absolutely the best for the money!” 
– Frank Earls, 
 Trinity Custom Stone

My boss called me into his office and asked, “Bill, why is the Viper our 
best-selling turbo blade year after year?” Thinking quickly, I said, “Sir, I 
don’t know but I’ll find out!” After a little checking I realized that not only 
has the Viper® Professional Turbo been our best-selling 
blade for over a decade—the race isn’t even close. 
Braxton-Bragg has the largest selection of turbo blades 
in the industry but the Viper® always wins. Since sales 
popularity is determined by our customers, I called 
several shops and asked them. The overwhelming 
response was that the Viper® was the best value for the 
money. 

Excited, I called the boss and shared this news with 
him. He responded with, “Bill, value for money is 
a good overall evaluation, but it doesn’t tell me the 
details. I want to know why!” 

Now, I have been in the stone industry for over 10 
years, but listening to our customers, I began to learn 
some new things about blades.

Consistent
I was told that Viper® was consistent, but this confused me because the 

manufacturer is continuously improving the product and upgrading the 
manufacturing process. Delving deeper I learned that frequently customers 
try cheap blades from China in an attempt to save money. Most customers 
have reported that sometimes the blades work, other times they don’t, and 

when they don’t—you can ruin the stone and damage your saw. Consistency 
to them means that the blade always does the job and you never have to 
worry about it ruining your job, reputation or equipment. 

Chip Free
Smooth, chip free cutting was mentioned by several 

customers. They stated that blade hop, scratching and 
the extra work of repair are not an issue with Viper® 
Turbo blades. I also learned that frequently, cheap 
blades veer off course and flex too much. Checking 
with a blade manufacturer, I was told that this was 
usually caused by an inferior core. The lesson seems to 
be that saving money on a poor quality blade doesn’t 
make sense if you lose time or have to repair the stone. 

Durable
“Consistently durable” was also a frequent response. 
Some blades are fast, some are durable; the Viper® is 
consistently both fast and durable. Long life translates to 
value. Inconsistent life has been frequently mentioned as 
a problem with other, inexpensively-priced turbo blades. 

Price
Viper® is not our least expensive turbo blade, nor is it our most expensive 

blade. It is our best-selling blade. What seems clear is that many of our customers 
believe that it is the best combination of quality and durability available today. 

 Item # Description MSRP OUR Price 

 1020 Viper® Turbo Granite Dry Blade, 4˝ x 5/8˝, Quad Holes, 15,000 RPM $26.95 $18.64

 1022 Viper® Turbo Granite Dry Blade, 4-1/2˝ x 5/8˝, Quad Holes, 13,300 RPM $28.95 $19.51

 1023 Viper® Turbo Granite Dry Blade, 5˝ x 5/8˝, Quad Holes,12,000 RPM $29.95 $20.97

 17453 Viper® Turbo Granite Dry Blade, 6˝ x 5/8˝, Quad Holes, 10,000 RPM $37.95 $24.95

 1024 Viper® Turbo Granite Dry Blade, 7˝ x 5/8˝ KO, 8,500 RPM $52.95 $34.95

 41349 Viper® Turbo Granite Dry Blade, 8˝ x 5/8˝ KO, 7,500 RPM $61.95 $44.95

 41350 Viper® Turbo Granite Dry Blade, 10˝ x 5/8˝, 6,000 RPM $119.95 $89.95

 41351 Viper® Turbo Granite Dry Blade, 12˝ x 5/8˝, 6,200 RPM $149.95 $119.95

Viper® Turbo Granite Dry Blade

Give Lee Woodson a 
call toll free at 800-
575-4401 to place 
your order today!

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Turbo Blades

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9240/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9240/
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Continued from page 7

Rocky Mountain Stone

Please turn to page 29

Rocky Mountain Stone has produced a number of intricately cut “giving trees” using their waterjet saw. 
This tree features a rainforest green marble trunk with colorful Indian Autumn slate leaves. 

This private residence exterior features Angel Fire Travertine 
Splitface from the New Mexico Travertine quarry.

“The first thing that the tem-
plate technician does is create a 
line drawing of the tops on the 
template form with dimensions 
taken with a measuring tape. He 
then adds the sinks and faucet 
holes, radius corners and center 
lines for cutouts. He then shoots 
it with a laser and verifies that the 
laser measurements match what 
he pulled from the tape measure. 
Once the dimensions are verified, 
the design details are reviewed 
with the customer and we get a 
sign off on everything. Upon his 
return to the shop, the job then 
immediately goes into produc-
tion. There is, however, one step 
in between, and that is re-pricing 
the job. Part of this step is a rem-
nant from doing new construction, 
where a customer would walk in 
with a roll of plans and say, ‘Let’s 
do it’, give a deposit and then four 
or five months later our template 
tech would go out to the job. I’d 
then get a call from him saying, ‘I 
don’t think I’m at the right house! 
It doesn’t look like the plan that’s 
in the work order!’ 

“In new construction things 
change; they add an island or 
move the refrigerator or extend 
the countertop. So we made it 
part of the process to pull up the 
quote and verify the pricing, and 
if it goes up or down by more than 
five percent, we call the customer 
and give them a new price.

“The job then goes into 
Slabsmith for the layout. The 
slabs have already been photo-
graphed, so we do the layout, 
drop in the sinks and holes and 
send the layout to the customer. 
We don’t charge any extra for 
this. Our CAD techs are also set 
up on a program called My View, 
so that, if the customer wants to 
be involved in the layout, they 
can go in and look at a real-time 
screen shot and walk the customer 
through the layout process. It’s a 
huge benefit for the customers or 
designers that may be out of state. 
It then goes into the shop, and two 
days later it’s sitting on the rack 
for one of our install teams to take 
to the jobsite for a first class in-
stall. We normally say that it’s a 
5- to 6-day production turnaround 

from the time of approval. Both 
the template appointments and 
the install appointments are con-
firmed with the customer two days 
prior,  as well as the day before, so 
that there are no surprises when it 
comes time to do the work.    

“As you know, there are curve 
balls thrown at you every day, 
so we have a production meeting 
every morning, and if there is any 
kind of issue we take care of it. 
When you take care of a little issue 
immediately, it remains a little 
issue. If you ignore a little issue, 
it can become a big issue. So we 
make a point of addressing all is-
sues at that morning meeting. We 
also review sales, production and 
installation numbers every day. 
This only takes 15 to 20 minutes 
and goes a long way to keeping ev-
erybody on the same page.”  

“So how has doing business 
changed since your last inter-
view in 2013?”, I asked Scott 
(see Slippery Rock Archives, 
May 2013). “I think you’ll find 
this interesting,” he replied. “The 
Albuquerque MSA, (Metropolitan 
Study Area) includes three counties 
surrounding Albuquerque. In 2006 
there were 9,600 building permits 
given, and in 2011 only 1,080. So 
this market had dropped by 85 per-
cent and, on top of that, the value 
of the permits had dropped 30 
percent as well, so it was a double 
whammy. The bottom of the mar-
ket was 2011, but by 2013 things 
were looking up with primarily re-
model work. Last year (2016) we 
were back up to about $5 million in 

sales, gaining ground on our high 
water mark of about $8 million in 
pre-recession days. So last year we 
had a great year and every year 
since 2013 we’ve increased our 
sales by 15 to 20 percent.” 

The company’s service radius 
includes all of New Mexico as 
well as some surrounding states, 
said Scott. “We’ve got about two 
million people in this state, and 
about a million of them live in this 
MSA. The other million or so peo-
ple live in Santa Fe, Las Cruces 
and Farmington. These are not 
big cities, and New Mexico tends 
to be very rural, so we cover the 
whole state of New Mexico as well 
as Pagosa Springs and Durango, 
Colorado. We’ve done work in 
west Texas, too, but as a rule we 
don’t go there. 

“What we are starting to 
see over the last few years is 
more new home construction, 
with our current mix of busi-
ness being 70 percent residen-
tial and 30 percent commercial.  
In the residential arena we are still 
seeing 80 percent remodel and 20 
percent in new construction, and 
mostly in the $300 to $500 thou-
sand dollar range. Back in the hey-
day, it was 90 percent new home 
construction. Our demographic 
target marketing has always been 
$100 thousand household income, 
women 35 to 55 years old, with an 
active lifestyle and fashion con-
scious. I kind of like where we are 
now. Business is good. We are, 
however, trying to be more present 
on the web.” 

The Rocky Mountain Stone team presents a check to The Rock at 
Noonday – the Alex Fund, an Albuquerque, New Mexico charity 
that provides food for the homeless and hungry, five days a week.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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A Helping Paw
Through all of this, don’t think 

for one minute that animals have 
been left out of the mix. A lot of 
animal shelters have trouble get-
ting enough volunteers to help out 
during the holiday season. 

People travel during the holi-
days or they have family come to 

A Helping Hand
Continued from page 20

When Natural 
Stone Moves 
(with) You

 
Worth the Cost?

Many homeowners agree that 
natural stone is timeless and or-
ganic when it comes to adding 
it into their permanent home. Is 
that the case when the home is 
mobile? Does it add value to the 
home, or does it decrease the 
value?

While most interior designers 
advise homeowners to design 
with their lifestyle and tastes in 
mind, according to Spezzi, using 
natural stone in an RV or other 
type of mobile property can turn 
a mobile property into an ele-
gant home while also increasing 
the value, just as it does a home. 
Similarly, unlike other types of 
building materials, natural stone 
is meaningful, regardless of its 
location.

“I love working with my  cli-
ents and sharing my knowledge 
of stone because every stone tells 
a story,” adds Spezzi. Even if the 
natural stone and story moves 
from city to city in a mobile 
home.

Reprinted courtesy of the au-
thor and usenaturalstone.com .

Continued from page 22

“Modern man is 
st a g ger i n g a nd 
losing his balance 
because he is being 
pelted with little 
pieces of alleged 
fact which are na-
tive to the news-
papers; and, if they 
turn out not to be 
facts, that is still 
more native to 
newspapers.” 
– G. K.  Chesterton

visit and they find that they just 
cannot be free to do their usual 
volunteer time. Many, many shel-
ters encourage short-term home 
situations during this time of 
year. You pick up an animal and 
you keep it for the duration of the 
holiday (usually 3 or 4 days) and 
then you return the animal to the 
shelter and go about your life (or 
possibly fall in love and adopt the 
critter, whatever it may be).

Obviously, there are many more 
ways to help. They can’t possibly 
all be listed here, but just figure 
out what makes you comfortable. 
What can you do to help some-
one? What can you do to make a 
difference? What can you do to 
enrich one life? Then (to steal a 
line from Nike), Just Do It!

Please send your thoughts on 
this article to Sharon Koehler at 
Sharon@asdrva.rocks.

Please note:
GlossFire-B ® is the new name for Toro-B resin polishing 

wheels for horizontal in-line machines. 
Same great product — funny new name.

It’s Not Complicated:
$54.01 is LESS THAN $59.95

 14421   Resin Snail Lock, 50 Grit $54.01 $59.95

 14422 Resin Snail Lock, 100 Grit $54.01 $59.95 

 14423 Resin Snail Lock, 200 Grit $54.01 $59.95 

 14424 Resin Snail Lock, 500 Grit $54.01 $59.95 

 14425 Resin Snail Lock, 1,000 Grit $54.01 $59.95 

 14426 Resin Snail Lock, 2,000 Grit $54.01 $59.95 

 14438 Resin Snail Lock, Buff Grit $54.01 $59.95

5  ̋Resin Snail Lock GlossFire® Polishing Wheel

*GranQuartz Website
Prices as of 5-02-2017 

GlossFire-B®

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

“If all you can do is 
judge a person by 
their appearance, 
because you don’t 
have the spirit to 
judge someone 
from within, you’re 
in trouble.”
—  Dick Gregory

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for GlossFire B polishing Wheels

http://www.usenaturalstone.com
mailto:Sharon%40asdrva.rocks?subject=Your%20Slippery%20Rock%20article
https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8451,10901,10839,10901,10888,10901/
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https://www.braxton-bragg.com/index.cfm/m/1/fuseaction/store7catalog.level/bc/0,8451,10901,10839,10901,10888,10901/
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Highest Polish, No Bleeding, No Burning

O ur Talon™ 4-Step Polishing Pads have been designed specifically for 
wet use on quartz. 

These pads, with only a 4-step process, perform better and offer a better 
finish than a traditional 8-step pad set. 

And because of the next generation resins used in Talon™ 4-Step Pads, 
they are non-marking and will not bleed like other pads.

“This four-step system is the best solution I have come 
across for polishing engineered stones. There is no 
color transfer from the pads. The process is quick and 
they work equally as well on our natural stones.”

–Phil Kuczma, Shop Manager, Italian Marble and Granite 
Inc., Clarence Center, N.Y.

Quartz
Use for Silestone, Caesarstone, 

and Cambria

WORKS IN

1/2
THE TIME!

   Item # Description MSRP OUR Price 
 18278 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 1, Red $38.95 $25.95

 18279 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 2, Blue $38.95 $25.95 

 18280 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 3, Orange $38.95 $25.95 

 18281 Talon™ 4-Step Quartz Wet Polishing Pad, 4˝, Step 4, Pink $38.95 $25.95

50% Labor Savings

No Orange Peel!No Orange Peel!

Polish Faster and Get a Greater Shine Sooner!
In other words, the proprietary design of these quartz polishing pads 

allows the fabricator to achieve the best quality finish and shine, while 
saving you time.

Call Today for a 30-Day, No-Risk Trial…
Call 1-800-575-4401 today and give the new Talon™ 4-Step Quartz Wet 

Polishing Pads a try. 
If you don’t agree they save you time and money, then just let us 

know within 30 days and we’ll buy them back from you.

Replace or Repair? Assessing Stone 
and Tile Hurricane and Flood Damage

I  am taking off my Stone 
Detective hat for this article, 
as I live in Palm Bay, Florida. 

Look it up on a map, and you’ll 
see why this subject hits close to 
home… literally.

Attorneys and insurance ad-
justers have difficulty in cases 

where flooding occurs due to the 
fact that it takes a real expert to 
determine if a floor needs to be 
replaced or if it can be repaired. 
This is going to be a question that 
will need to be answered in light 
of Harvey and Irma, the recent 

As an expert witness I have 
been involved in many cases 
where flooding is an issue. 
Many times, the wrong pro-
cess is used for cleaning, 
which can cause greater— and 
perhaps irreversible damage to 
the floor. 

In addition, many insurance 
companies will not pay claims 
due to the lack of visual evi-
dence. Sometimes they will 
sign off on a claim only to 
find that additional underlying 
problems didn’t manifest visu-
ally until months afterwards. If 
you have a client or represent 
an insurance company, please 
contact an expert who is thor-
oughly familiar with these 
types of issues and can help 
with your case.

Flooding can wreak havoc 
on natural stone and tile 
floors. Flood waters not only 
contain water which can harm 
and destroy marble, granite, 
limestone, terrazzo, and tile 
flooring, but they also contain 
debris, dirt, and other harmful 
contaminates that can cause 
staining and other problems.  
Many times the damage done 
by the flooding will not show 
up until months later.

Please turn to page 35
Call 1-800-575-4401 or Order Online www.braxton-bragg.com

hurricanes that hit the south. To 
determine the extent of damage 
and to ultimately settle on a value 
for the claim, a thorough under-
standing of what can cause these 
damages is necessary. The fol-
lowing article will help you un-
derstand what can happen when a 
stone or tile floor is flooded. 

Frederick M. Hueston

Mineral crusts and rust 
are two common problems 
seen after flooding.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Talon 4-Step pads

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10704/


Slippery rock Gazette November 2017  |  29  

Announcing the Stone Pro 
SR2 Vacuum Support Rail System

MADE IN THE USA

Have you ever done the fabricator’s “twist and shout?”
Imagine you’re carrying a sink section of countertop and 

suddenly you twist the slab a little too much, hear a crack 
and shout in frustration. That’s what the twist and shout is 
all about. 

Fortunately, it doesn’t have to be this way thanks to this 
brand new system.

It is simply awesome! It adds rigidity to sink cutouts so you 
can avoid the dreaded “twist and shout.”

No one in the stone industry has anything like this that can 
vacuum to stone that has a textured surface. It also works 
great on polished stone surfaces as well.

SR2 Retro Fit 
Rechargeable Cup

No More

Twist and Shout!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

NOW
WITH

RECHARGEABLE

BATTERY

 Item # Description OUR Price 

 2743 Stone Pro SR2 Combo Pack Vacuum Support $597.95
  Rails With Rechargeable Cups, Includes:
  (1) 3-1/2 Ft Rail, (1) 7 Ft Rail, (1) Charger
  (4) Suction Cups, including one rechargeable master cup

Continued from page 26

Rocky Mountain Stone

Image Relates to 
Long Term Success

“I think image is a func-
tion of consistency,” con-
tinued Scott. “We have our 
challenges just like every-
one else. Our showroom is 
not always perfectly clean, 
everything is not always in 
the right place all the time 
and the shop is a mess some-
times. But I think that part of 
our success is providing the 
highest quality product that 
we can make and always 
fixing anything that goes 
wrong. There’s the old adage 
that ‘the customer is always 
right,’ so sometimes you’ve 
just got to bite your tongue 
and say,  ‘OK, we’ll replace 
it.’ I think that for us, over 
a thirty-year period, we’ve 
garnered that image. 

“Another thing is that we 
have a residual reputation. 
Back in the heyday, 80 per-
cent of our high end resi-
dential market was doing 
work for 30 to 40 custom 
home builders constructing 
half-million dollar homes 
and up. That was the market 
that we lived in, and because 
of this, we have a reputation 
for being the highest priced 
fabricator in this market, 
which is not necessarily the 
case these days. We sell a 
durable product that most 
people are only going to buy 
once or twice. My two pieces 
of advice have always been: 
do a really good job because 
it’s a noble product and it de-
serves to be right. It’s going 
to last forever, and your kids 
are going to see it, and it’s 
going to reflect what your 
idea of quality was. Second: 
don’t give it away. You’ve 

only got one chance to sell it, 
so sell it for what it’s worth 
and don’t cheapen it up! 
People that sell their prod-
ucts cheap are in a race to the 
bottom, and it will catch up 
to you. So if you’re consis-
tent with your product, your 
showroom, have nice people 
and installers that look good, 
respect people’s homes and 
thank customers for their 
business and that sort of 
thing, you will have suc-
cess — and that is the image 
of Rocky Mountain Stone!”  

 
What Makes Rocky 

Mountain Stone 
Different

“What makes us different 
from our competitors? We 
actually have a showroom,” 
Scott replied, laughing. “But 
seriously, we’ve been at this 

same location since 1978. 
That’s almost 40 years, 
and people know who we 
are. We are also involved 
in the community and par-
ticipate in lots of fundrais-
ers. Sometimes there will 
be a live auction and we’ll 
donate a kitchen package. 
You can’t imagine what it’s 
like when you’re at some 
of these black tie or gala 
fundraisers. 

Some of these people are 
pretty high-end, and when 
you get your name in front 
of them and give away a 
granite kitchen certificate, 
well that’s been a marketing 
gem for us. Plus, you’re giv-
ing back to the community.” 

Dealing With the  
New OSHA Regulations 

“I’ll begin with an inter-
esting back story,” Scott 
continued. “In 2001 we had 
come back from Christmas 
break, and I had received 
a certified letter from my 
Workmen’s Compensation 
carrier saying that in 30 
days they were cancel-
ing our insurance. At the 
time, we were in a program 
called Builders Trust, a 
self-insured fund run by the 
Home Builders Association.  

Please turn to page 36

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

This laser-etched Black granite medallion was 
commissioned for a UNM student art exhibit. 

Specialty work for the Juvenile Diabetes Research Fund

The UNM Cancer Treatment 
and Research Facility entrance 
wall includes a water feature.

Shop www.braxton-bragg.com for Stone Pro SR2 Support Rail System Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10491/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10491/
http://www.slipperyrockgazette.net
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Buy factory direct. We ship all over the U.S.Buy factory direct. We ship all over the U.S.

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Buy from the #1 U.S. source for White Thassos since 1988! We 
produce the whitest Thassos available in slabs, 2cm, 3cm and 
tiles 12 x 12, 18 x 18 and 24 x 24, with over 150,000 sq. feet in 
our Houston warehouse.

Call for more information
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

Thassos White MarbleThassos White Marble

TOUGH TOOLS

METAL, GRANITE & MARBLE
Call For 
FREE
Samples1-800-851-8464

TOUGH TOOLS

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL, GRANITE & MARBLE

1-800-851-8464
METAL, GRANITE & MARBLE

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL TIP

Writes on 
Most Surfaces
. Metal . Plastic
. Rubber . Glass
. Wood . Stone 
. Wet . Oily Surfaces
  and much more!

FOR USE 
IN ALL 
FABRICATION

Stone Inspection & Troubleshooting

Stone Forensics is again offering its 
popular Stone and Tile Troubleshoot-

ing workshop. The class will be held Jan-
uary 29-February 1, 2018, in Las Vegas, 
Nevada, presented by Dr. Fredrick M. 
Hueston. 

Take Dr Fred’s Stone and Tile Trouble-
shooting Training and learn how to take 
your skills to the next level. 

“The amount of failures, poor in-
stallations and other issues with stone 
and tile flooring are on the rise. This 
seminar is perfect for restoration 
and installation contractors as well 
as architects, building engineers and 
maintenance staff who have to deal 
with stone and tile installation and 
restoration,” says Dr. Fred.

Class size is limited– register today.

Get a full 4 days of training, covering…
•The geology of stone  •Understanding the structure 
of different kinds of stone  •Slab &tile production  
•Quarry techniques that affect the final product  
•Stone and tile forensic investigation
•Problem diagnosis •Installation requirements
•Stone and tile restorationCall 321-514-6845

visit www.stoneforensics.com/training
For more information,For more information,
visit www.stoneforensics.com/training

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Rhonda Griffin).

2017-2018 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

December 2017 Wednesday, October 25, 2017

January 2018 Wednesday, November 22, 2017

February 2018 Wednesday, December 27, 2017

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

DEAL$ & STEAL$!
Once They’re Gone — They’re Gone!

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com

 • #922399 Slightly used Abaco 75 Pro Series Lifter, $350 
• #1551199 Demo Groves Economic Transport Cart, no casters, 3,600 
lb. capacity, 84˝x35˝x67˝, 6 straps, $675 • #5181 Talon Wet 1-3/8˝ Core 
Bit, NEW, $27.48 • #274299 Demo Stone Pro SR2 7ft. Rails with Suction 

Pads, $399 ea. • #1013699 Demo Blue Ripper Miter Master, $999 
• #378499 Demo Stone Pro Hydraulic Beaver, $2,880 

• #1764 3˝ Viper Black Buff Granite Pad, $4.18 ea.

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

• 11 KW PUMP UPGRADE 

• 2.35” PER SECOND DESCENT  

• 5.35” PER SECOND RETRACT

• 242 TON SPLITTING FORCE 

• 51” MAXIMUM OPENING             

• 39.37” BLADE LENGTH

• 22.2” SPLITTING HEIGHT 

• TESTED and PRESSURES SET PRIOR TO SHIPPING

• IN STOCK @ $154,300.00 w/MP1000, BTS & BTS

www.ApexEquipmentInternational.com

 (518) 499-0602 
ApexEquipIntl@Aol.com

MENHIR 220 
1000 X 600 

your customers, for you to receive a 
rebate from us when someone pur-
chases Supreme Surface Products. For 
more information about this program, 
please contact one of our salesmen at 
800-575-4401.

_____________

What makes Supreme Surface 
Cleaners so special? ioSeal. The 
stone conditioner in Supreme Surface 
cleaners is a proprietary ingredient 
called ioSeal. This amazing technol-
ogy ionically bonds with the sur-
face of your natural stone, sealing 

it and protecting it from hard water 
spots, mineral buildup, and stains. 
Supreme Surface cleaners are the 
brainchild of stone industry veteran 
Tom Munro who embarked on a quest 
to find the BEST granite cleaner. It 
is non-toxic, biodegradable and safe 
to use around food preparation areas, 
children and pets. Supreme Surface 
Granite Cleaner & Conditioner leaves 
a streak-free shine, every time — even 
on black granite! Log on to www.
consumerstonecare.com.

_____________

Help Wanted

Production Manager/Shop Foreman 
The French Quarry, Inc., a long-estab-
lished, high volume granite countertop 
fabricator in Phoenix, AZ, is seeking 
a full-time Production Manager/Shop 
Foreman with experience in the field 
to join our team. You will coordinate 
the activities of a team of +/- 20 pro-
duction workers. You will coordinate 
maintenance of tools/machinery and 
ordering of materials necessary to 
fabrication process. Salary $57,500 
to $62,500. Full benefits offered. Call 
Dave Rose at 480-620-3744 or email 
dave@frenchquarry.com.

_____________ 

Fabricator Needed - Atlanta, GA 
Marmi Natural Stone provides exotic 
and rare natural stone nationally and is 
an award-winning fabricator working 
with the top architects and designers 
from coast to coast. We are looking 
for Fabricators to help produce our 
highly custom, complex natural stone 
fabrication. This is a full-time posi-
tion with excellent benefits and bonus 
structure. Candidates must have expe-
rience in natural stone fabrication. 
E-mail resumes to info@marmistone.
com or fax to 770-685-6190. Marmi is 
a drug-free workplace.

_____________ 

Business Opportunities

How Many More Sales Do You 
Want This Month? Let’s partner 
up and grow your business. We have 
been helping granite fabricators since 
2009 go from commercial to build a 
direct to consumer marketing channel. 
With over 20 million in countertop 
sales at this time, we will help you 
Sell More Granite. Call 877-877-
1916 or visit www.FireUps.com for 
more details. 

_____________ 

ly from us. It is easy to sign up and 
we do all of the work for you! All you 
have to do is let us know that you’re 
interested in becoming a participant 
in this program and we will print for 
you custom postcards and brochures 
to hand out to your clients and pro-
spective customers interested in your 
countertop services.
You will also receive a unique discount 
code that is linked to your Braxton-
Bragg account, so that we can track 

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only the 
best products for stone fabricators and 
installers, but also in providing our 
customers with a way to retain and 
maintain great working relationships 
with their customer base. This is why 
we have launched Supreme Surface 
Stone Care Program for stone fabrica-
tors that purchase their supplies direct-

List it Free 
www.slipperyrockgazette.net

Visit www.slipperyrockgazette.net for our online Classified pageShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net/index.cfm/m/13/fuseaction/listing.listingForm
http://www.ApexEquipmentInternational.com
http://www.consumerstonecare.com
http://www.consumerstonecare.com
mailto:dave%40frenchquarry.com?subject=SRG%20help%20Wanted%20ad
mailto:info%40marmistone.com?subject=Marmi%20Stone%20Help%20Wanted
mailto:info%40marmistone.com?subject=Marmi%20Stone%20Help%20Wanted
http://www.FireUps.com
http://www.slipperyrockgazette.net/index.cfm/m/3/fuseaction/listing.allListings
http://www.slipperyrockgazette.net/index.cfm/m/3/fuseaction/listing.allListings
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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This KDrill core 
bit drilled 2,972 
holes. How 
many could 
you get?

•Works equally well on granite & quartz
•Faster cutting speed
•Exceptionally long life
•½ gas thread
•Available in 1/4” to 3”

Advances in stone working machinery and CNC Tooling have improved drastically in recent 
years. KDrill Thin Wall Core Bits offer superior speed and life. Our customers have reported from 
600 to 2,972 holes from one core bit.

Braxton-Bragg offers KDrill CNC Core Bits that will save you time and money. Simply put, these 
core bits last longer! They also offer faster cutting speeds on granite and quartz.

Call Daryl Sims at 877-493-0394 and tell 
him that you are ready to be wowed!

 Item # Description LOW Intro Price 
 19407 KDrill CNC Blind Hole Core Bit, 1/4” $43.95

 19408 KDrill CNC Blind Hole Core Bit, 5/16” $47.95

 19409 KDrill CNC Blind Hole Core Bit, 3/4” $51.95

 19410 KDrill CNC Blind Hole Core Bit, 1/2” $59.95

 19400 KDrill CNC Core Bit, 1”  $61.39

 19401 KDrill CNC Core Bit, 1-1/4” $64.95 

 19402 KDrill CNC Core Bit, 1-3/8” $74.95

 19403 KDrill CNC Core Bit, 1-1/2” $79.95 

 19404 KDrill CNC Core Bit, 2” $94.95

 19405 KDrill CNC Core Bit, 2-1/2” $129.61

 19406 KDrill CNC Core Bit, 3” $164.74

Actual KDrill 
 Core Bit used by 
Stone Spectrum

The Slippery Rock Classifieds

A central Ohio county is sell-
ing off an assortment of 

collectible sneakers seized from 
a convicted drug dealer.

The Columbus Dispatch re-
ports there are 67 boxes of con-
fiscated footwear up for sale by 
Licking County officials. Bids 
were accepted through Sept. 

Just (Don’t) Do It!
15 on the website GovDeals.
com. Proceeds will be used to 
fund drug investigations by the 
Licking County law enforcement 
task force that found the sneakers.

The name-brand shoes range in 
size from 10 to 12.

The 48-year-old Newark man 
who owned the sneakers received 
11 years in prison after being 

convicted of possessing more 
than a half-pound of cocaine 
and 100 pills containing the 
deadly opioid fentanyl.

He’s currently held at a 
prison in Orient, Ohio while 
officials determine where he’ll 
ultimately serve his sentence.
One consolation for losing his 
collection: his sneakers will be 
out of fashion anyway, before 
he gets released.

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

KDrill Blind Hole Core Bits

“I want ‘USDA Reject’ right here.”

NED SHAW MACHINERY
SASSO MACHINE PARTS/SERVICE

15 Shady Lane
Deer Park, IL 

60010

ned@nedshawmachinery.com

847-980-7629
Formerly USG 
Machinery

“We buy used Flying Flats”

The staff at Slippery Rock Gazette would 
like to wish you and yours a safe and

Happy
tHanksgiving!

© MARK ANDERSON. www.andertoons.com

Visit www.braxton-bragg.com to support Race for the Cure Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
mailto:bmoore%40mooretechnicalservices.com?subject=Mooretrac%20-%20Slippery%20Rock%20ad
mailto:ned%40nedshawmachinery.com?subject=Slippery%20Rock-%20Sasso%20Service%20ad
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10721/
https://www.braxton-bragg.com/index.cfm/pageid/177/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Are You Paying More than 
40¢ per Sink Cutout?

 Item # Description  LOW Price 
 16017  Scorpion™ CNC Granite Finger Bit, 20mm x 40mm, 1/2 Gas Thread,   $98.95
  Orange, Twin Seg., 5,500-5,800 RPM

 16018 Scorpion™ CNC Granite Finger Bit, 20mm x 40mm, 1/2 Gas Thread,   $132.55
  Orange, 5 seg., 5,500-5,800 RPM

Scorpion™ CNC Finger Bits
Soft Bond for Hard Stone

The Scorpion™ Soft Bond Finger Bit is ideal for hard 
stones like granite. Hard stone requires the finger bit 
bond to be softer, so that the diamonds are exposed 
sooner to cut the stone. Softer stones are milled best 
with a finger bit that has a harder bond matrix, so that 
the diamonds are not exposed as fast.

*Average sink is 4 linear feet

™

Consider the Scorpion CNC Finger Bits...

Looking For The Right Finger Bit 
to Tackle The Right Stone?

With the Scorpion CNC Granite Finger Bit, this customer is 
averaging 1100 feet per bit, which works out to about 40¢ per 
sink. With his previous bit, he was only averaging 500 linear feet.

“After running it extensively we took it off 
and it still had life after cutting 1,068 feet. We 
realized it had given us over double the linear 

feet of work from any fingerbit.”
Josh, Stone Spectrum LLC

“Some of the 
biggest cases 
 of mistaken 
identity are 

among intellec-
tuals who have 
trouble remem-
bering that they 

are not God.” 
– Thomas Sowell

A Michigan man reached out 
to authorities to help track 

down his valuable Lego collec-
tion after it was stolen in a home 
robbery.

Brian Richards wrote a blog 
post claiming someone invaded 
his family’s home some time 

Let Go My Lego
after midnight on August 28 and 
stole his extensive Lego collec-
tion, containing dozens of com-
pleted sets, from his basement.

“Someone came into my home. 
While we were sleeping. And re-
moved nothing except thousands 
of dollars of LEGO. Small, rat-
tly pieces of plastic,” he wrote. 

“Either with a crew that should 
be large enough to be noticed, or 
with many trips up and down the 
stairs.”

Richards said his family was 
home all day and the house re-
mained locked from the time he 
went to sleep until he awoke the 
next morning.

He also added the thieves ig-
nored his expensive electronics, 

camera equipment and tools 
while solely targeting his Lego 
collection.

“It sure sounds like a prank. 
A very ill-conceived and 
poorly timed prank,” he said. 
“That’s the explanation that 
makes the most sense of this 
situation. But nobody has 
stepped forward or returned 
anything.”

Richard began amassing the 
$7,000 collection when he was 
5 years old and has sought the 
help of law enforcement to re-
turn his beloved Lego sets.

“It’s upsetting that they 
stole something that I’ve been 
building over the course of 
years,” he told WXMI.

Grandville police are inves-
tigating the case and Richards 
has provided a list of the miss-
ing items on his blog.

He has asked law enforce-
ment and other residents to 
monitor sites such as Craigslist 
and eBay for large amounts of 
Lego bricks or items from his 
collection being sold.

Richard’s basement 
Lego workshop, 

where some 7,000 
Lego pieces were 

stolen while the 
family slept, like 

some Hollywood 
heist movie.

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Finger Bits

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6812/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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• Remote operation clamp and  
 release reduces risk of injury
• 360° rotation by hand-held  
 remote
• Rechargeable battery

Rock Jockey 
NOW Available!

Rock Jockey Can Reduce 
the Number One Cause 

of Injuries in the 
Stone Industry.

Another fine tool from Stone Pro

MADE IN THE USA

 Item # Description  Price 

  11698 Stone Pro Rock Jockey, 115 Lbs. $4,500.00

NEW!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

PATENT PENDING

Equifax: Proof that Sometimes 
a Business Can’t Buy Enough 
Insurance 

Bloomberg  recent ly 
reported that Equifax 
Inc.’s insurance against 

cyber breaches is likely insuffi-
cient to cover the credit-reporting 
company’s costs tied to one of the 
biggest hacks in history. 

 This hack is particularly ironic 
as Equifax – the guardian of in-
formation used to cast financial 
judgment on consumers – has it-
self been unable to guard that in-
formation.  For that reason alone, 
the class action suit or suits are 
likely to be monumental.

According to Bloomberg, 
Equifax holds cyber-insurance 
policies that will cover $100 mil-
lion to $150 million. With 143 
million records breached, the in-
surance would only cover $10 per 
victim… not including attorney’s 
fees or any other costs. 

 In case you haven’t heard, the 
breach revealed Social Security 
numbers, birth dates and driver’s 

The increase in massive personal data hacks over past 10 years 
has demonstrated that a cyber attack is one of the greatest 
threats many businesses face.

licenses, and a multi-billion dol-
lar class action lawsuit has al-
ready been filed in addition to 
multiple costly state and federal 
investigations.

 
The past few years have demon-

strated that a cyber attack is one 
of the greatest threats many busi-
nesses face, and it is only going 
to get worse.  Furthermore, most 
businesses are under-insured for 
this risk – in some cases grossly 
under-insured. Also, while large 
companies make the headlines for 
cyber breaches, mid-market and 
small businesses are not immune.

In addition to implement-
ing more robust mitigation ap-
proaches, what can mid-market 
and small businesses do? At a 
minimum, businesses can sig-
nificantly bolster their cyber 

Randy Sadler
Principal, CIC Services LLC

insurance through a captive in-
surance company. A captive in-
surance company is described as 
“captive” because it is typically 
owned by the business, its hold-
ing company or the owner(s) 
of the operating business(es).  
Captive ownership reflects a 
choice to “own your own insur-
ance company.”

Owning a captive is an ideal 
choice for cyber insurance or ex-
cess cyber insurance because the 
insurance purchased is not a sunk 
cost, meaning if the business does 
not have a claim in a given year, it 

keeps all the insurance premiums 
paid as profit in its captive.

Cyber losses can be massive as 
Target and Equifax have clearly 
shown us. When facing the pros-
pect of potentially massive losses, 
most businesses are under-insured 
either by choice or because com-
mercial insurers limit their poten-
tial losses as well.  

Target and Equifax are two ex-
amples of large corporations with 
intelligent risk managers, CFOs 
and CEOs that were nevertheless 
severely under-insured for cyber 
breach. Presumably, Target and 

Equifax either couldn’t purchase 
enough cyber coverage commer-
cially or were unwilling to mas-
sively increase their insurance 
budgets (a sunk cost) to address 
this risk.

An ideal approach to insure 
against cyber risk is to blend 
commercial coverage with cover-
age from a captive. Owning a cap-
tive insurance company enables a 
business owner to be prepared for 
cyber threats while turning sunk 
costs into sunk profits.

For more information, visit 
http://captivatingthinking.com/
the-power-of-both-and-thinking-
turn-sunk-costs-into-sunk-profits/

  

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the new Rock Jockey
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Tools that Promote Longevity 
In the Stone Trade

This is a backbreak-
ing industry; we are 
all well aware of 

that. But we also all know 
a couple of guys who could 
lift a box van on their own 
if they had to, so for them, 
moving stone around is 
“no big deal.” If you’re one 
of those people, or know 
someone who is, consider 
this: just because you can 
carry it, doesn’t mean you 
should. By using specialized 
tools for your job, you can 
significantly improve your 
quality of life and prolong 
the number of years you are 
able to work in this industry.

stair tread pitch, allowing 
you rest it on stairs, mid-
climb!  Workers can pace 
themselves in multi-level 
homes and buildings.

The large wheels and high 
ground clearance allow you 
to go up over curbs, entry-
ways and other obstacles 
with ease. The AT2 bears 
the weight of large stone 
pieces so workers don’t 
have to.  It can handle up to 
1,000 pounds and, in many 
cases, can be operated by 

fold down out of the way, 
allowing you to simply tilt 
the material right off the 
cart, with little to no lift-
ing to get the piece onto 
cabinets.

The Pro-Cart’s right-hand 
handle is actually the Aqua-
Jaw™ Carry Vise™.  This is 
a one-of-a-kind solution for 
manually lifting, pushing, 
and pulling stone around 
the shop or at the jobsite. 
These patented, all-weather 
carry clamps use a vise-like 
action to grip onto your 
material so they won’t slip 
off—even when wet. Aqua-
Jaws distribute weight to 
both arms, enabling safe 
and ergonomic lifting up to 
800 pounds.  There’s also 
an optional Handle Kit that 
lets you get eight hands on 
those really heavy pieces.

Having the right tools for 
the job minimizes the risk 
of injury, maximizes effi-
ciency, and protects your 
muscles and bones from 
shock and fatigue. This 
dynamic tool duo will help 
keep YOU in good working 
condition for years to come.  
Learn more about these 
tools and how they can help 
you and your crew at omni 
cubed.com. To equip your 
business with these or other 
Omni Cubed products, visit 
braxton-bragg.com or call 
1-800-575-4401.

The Omni Cubed Pro-Cart AT2 and a pair of 
Aqua-Jaws give installers the ability (and lever-
age) to maneuver heavy countertops up stairs 
and across thresholds – and also prevent injury.

Makita®
  5˝ Grinder 

Variable Speed

FRESH 

MAKITAS!

Best Products, Lowest Prices, 
Better Service

Makita®
  4˝ Wet Polisher 

Variable Speed

Makita®
  4-1/2˝ Grinder 

Variable Speed

Get ‘Em

While They’re

Hot!

Makita Truckload

 Item # Description  OUR Price

 9375 Makita® 5˝ Grinder, 9565CV  $149.98 

 9001 Makita® 4˝ Wet Polisher, PW5001C  $329.95 

 9377 Makita® 4-1/2˝ Grinder, 9564CV  $149.98

 NEW

LOW
PRICE!

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

Jessica Sherwood
Omni Cubed

Years of repeated lifting 
and moving heavy materials 
can and will take a toll on 
your body.  Don’t set your-
self up for a painful early 
retirement; take advantage 
of the tools and technology 
available to you now!  At 
Omni Cubed, Inc., jobsite 
safety is a top-of-mind pri-
ority, and their engineering 
and industry experts have 
developed several pur-
pose-built tools that make 
stone handling safer and 
easier.

One of Omni Cubed’s 
most versatile stone-moving 
carts is the Pro-Cart AT2. It 
was specifically designed to 
overcome jobsite challenges, 
such as stairs and rough ter-
rain.  It has an innovative, 
adjustable wheelbase that 
provides four inches of slid-
ing room to match varying 

one person. The Pro-Cart 
AT2’s collapsible uprights 
hold your material in place 
during transportation, and 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Makita hand tools
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Replace or Repair?

As a stone forensic expert I deal 
with the problems resulting from 
flooding on a frequent basis. The 
good news is that some damage is 
repairable; not all of the problems 
occurring after a flood necessarily 
mean the floor must be replaced. 
There are some forensic tests you 
should be aware of (which should 
be performed by a forensic ex-
pert) that will show if it is possi-
ble to reverse the damage, rather 
than having to resort to costly 
replacement.

Continued from page 28

The white residue is efflorescence 
damage in sealed tile. Moisture is 
still trapped under a sealer, which 

is blocking evaporation.

Yellowing, discoloration and rust-
ing from oxidation are common 
problems  seen in white marbles 
after flooding.

Some of the most common prob-
lems that you may encounter:

Efflorescence 
Efflorescence appears as a white 
powdery residue on the surface 
of the stone. It is a common con-
dition on stone, terrazzo, and 
tile installations when the stone 
is exposed to a large quantity of 
water, such as during a flood. 
This powder is a mineral salt 
leaching up from the setting bed. 
It can be removed by a cleaning 
professional, but many times ef-
florescence will reappear after 
the initial cleaning. The stone 
will continue to effloresce until 
it is completely dry. This drying 
process can take several days to 
many months. A major mistake 
that is often made—even by some 
professionals—is to apply a sealer 
to the stone or tile. The reason this 
is a major mistake is the sealer 
will block the escape of moisture, 
which can cause further problems 

such as flaking and spalling of the 
stone.

The stone or tile should be 
evaluated for moisture by a pro-
fessional stone and tile forensic 
expert to determine the extent of 
residual moisture.

Sub-Florescence
Sub-florescence is what hap-

pens when the mineral salts mi-
grate and do not make it all the 
way to the surface. In the efflo-
rescence condition, the salts are 
deposited on the surface of the 
stone. In sub-florescence, the salts 
crystallize just below the surface, 
causing stress within the pores of 
the stone. The result is a condition 
known as spalling, which appears 
as pits in the surface of the stone. 
Sub-florescence is very common 
on green marbles and on almost 
all stone and tile surfaces where 
flooding has occurred. Again, 
the stone or tile can and should 
be tested for salts by a qualified, 
professional stone and tile expert.

Yellowing and  
Discoloration

Many light-colored stones con-
tain naturally occurring deposits 
of iron. Iron is a naturally occur-
ring mineral found in many of the 
stones we use in building stone 
and can occur randomly through-
out the stone. If iron is present, 
it will begin to oxidize when ex-
posed to water or other oxidiz-
ers such as acids and household 
bleach. Stone can remain pristine 
for years without yellowing, then 
over time may slowly turn yellow 
and in severe cases may turn com-
pletely brown. This oxidation pro-
cess is accelerated when the stone 
is saturated with water, as from a 
flood. This process of oxidation 

is similar to the rusting of metal. 
If you expose a brand new nail to 
water and air it will turn brown 
and rust. The same process is oc-
curring with the iron in the stone. 
If water and / or air is eliminated, 
the iron will not oxidize. This is 
the reason certain white marbles 
suddenly turn yellow. The process 
is difficult to reverse, and this is 
one problem where replacement 
of the stone may be necessary if 
not properly evaluated and the 
proper removal technique applied.

Warping
Several types of thin stone tiles 

are very susceptible to warping 
when exposed to flooding. Many 
of the green marbles and a few ag-
glomerate marbles are notorious 
for this warping condition.  Many 
installers have had the surprise of 
finding that their tile installation 
has mysteriously become warped 
overnight. Why does this happen 
and can it be prevented?

Warping is caused by water. 
Green marble set with any wa-
ter-based material will have a ten-
dency to warp. The mechanism of 
why the tile warps is somewhat of 
a mystery. Some believe that the 
water fills the pores of the stone 
and when the water evaporates the 
orientation of the stone’s crystal 
changes and causes it to warp. 
Whatever the reason, one thing is 
sure: green marble can warp when 
set with water-based materials or 

exposed to copious amounts of 
water.

The cure? Once a green mar-
ble tile warps it is difficult to re-
pair. Attempts have been made to 
grind the tile flat, but this usually 
fails since additional water is 
introduced during the grinding 
process. The green simply warps 
again. In order to determine if the 
stone can be repaired, a detailed 
investigation must be made. This 
may include removing a tile to de-
termine the type of setting bed,.

Erosion
Erosion is a condition found 

when stone is exposed to con-
stant amounts of water. This is 
especially true with marble that 
is used in water fountains. While 
marble is a very decorative ma-
terial, it is one of the worst ma-
terials to use in or around water. 
Marble is composed of calcium 
carbonate. Calcium carbonate is a 
water-soluble mineral. Quite sim-
ply, this means it will eventually 
dissolve in water. (Want proof? 
Visit the Grand Canyon.)  Erosion 
can be recognized by a slow de-
terioration of the stone surface. 
With polished stone, the polish 
will be worn off. In older installa-
tions, the stone may become very 
soft and brittle, and in extreme 
conditions, it will powder.

If any architects or designers 
are reading this article, I urge you 
not to specify marble for water 
fountains.  If you do, plan on very 
high maintenance costs and plan 
on replacement in about five to 
ten years, if not sooner.

Hollow Sounds
I constantly get calls from in-

surance adjusters, contractors, at-
torneys, etc. about hollow sounds 
that occur after a floor has been 
exposed to flooding. The fact is 
that the hollow sounds sometimes 
heard on a floor are NOT caused 
by flooding. The reason is simple: 
most setting materials are made 

from Portland cement. It is a well-
known fact that Portland cement 
has hydraulic properties. In other 
words, it cures in the presence of 
water. If your client is complain-
ing about hollow sounds and is 
trying to blame it on a flood, keep 
this in mind. An inspection and 
evaluation of the floor is neces-
sary to determine the extent of the 
hollow sounds, which can indi-
cate debonding and other issues.

Mineral Crusts, Deposits 
and Lime Putty

Mineral crusts or lime putty can 
be recognized by a white, crust-
like formation on stone surfaces. 
These crusts are often found on 
outdoor stone stairs, water foun-
tains, interior floors and other 
areas where stone is exposed to 
flooding. The crusts are a deposit 
of hard mineral salts consisting of 
calcium and magnesium. These 
minerals originate from the soil, 
the setting bed or from the water 
itself. These salts are similar to ef-
florescence in that they are min-
eral deposits. They differ in that 
they form a hard crust that can be 
difficult to remove.

Conclusion
I highly recommend that an ex-

pert should evaluate a stone or 
tile floor that has been subjected 
to flooding. It may make all the 
difference. For example, white 
marble can turn yellow months 
after the flood, after a claim has 
already been hastily made. Tiles 
can become cracked due to swol-
len subfloors that are not visible 
to the naked eye, and this is just 
a partial list. When in doubt, ask 
an expert.

 For more information contact 
Frederick M. Hueston, 321-514-
6845 or visit the website www.
stoneforensics.com .

Thin tiles and green mar-
bles are especially susceptible 
to warping when exposed to 
flooding. Debonding is a sepa-
rate issue, and not often a di-
rect result of flooding, but poor 
installation in the mortar bed.

“History is a vast 
early warning  

system.” 
 – Norman Cousins

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Rocky Mountain Stone

Most of these self-insured groups 
typically have a pool of funds that 
pay out the small claims, and if 
there are any catastrophic claims 
they buy re-insurance. At that 
same time, many of the re-insur-
ance companies all over the coun-
try had pulled out of this type of 
coverage because of silicosis. We 
had to scramble to find a new 
carrier for our Workman’s Comp 
and ended up with a 50 percent in-
crease in rates.

“Shortly thereafter, we had a 
company come in and set up mon-
itors to measure the amounts of 
free silica in our work areas.  I’ve 
been in marble shops where you 
couldn’t see the other side of the 
shop because of dust, but this was 
not our shop, because almost ev-
erything we do is done wet. So 
they set up monitors and did a 
week-long study that showed we 
didn’t have free silica in our shop. 
The result was that we got a more 
reasonable cost for our Workman’s 
Compensation program. 

“So if you’re running a shop and 
cutting everything wet, I really 
don’t think the new OSHA rules 
are going to be an issue. The levels 
of free silica that they captured in 
our shop were negligible, because 
we cut wet and hose everything 
down at night. If we do have to 
cut or grind dry, we do it in a back 
room with a vacuum system while 
wearing a respirator. So I do think 
that some of the small shops out 
there that are doing dry work are 
going to have to go wet! That’s the 
only solution! 

“One other thing when it comes 
to OSHA, in most states, there are 
two sides to their program: one is 
consultative and the other is com-
pliance. In New Mexico, if you call 
OSHA and tell them that you want 
them to visit your shop to make 
sure you are compliant; they’ll 
send a consultative person there 
to walk through your shop, look at 
all your programs, your documen-
tation and everything else. They 
will then make recommendations, 
and you have to fix any deficien-
cies. They will then write a letter 
saying that your shop is compliant, 
and if a compliance officer walks 
in the door, you show him the let-
ter and he will simply turn around 
and walk out. It’s a much better 
position to be in, because I’ve 
been on the compliance side of it, 

and it’s no fun at all. They show 
their badge and walk in your shop 
and start writing tickets. So we’ve 
been pretty proactive about that 
stuff, and in the future, if we need 
to do more air quality testing, we’ll 
do that and have it documented so 
we don’t run into any issues with 
OSHA. We call them every two 
years for our consultative visit.

“We also have weekly safety 
meetings, show videos, and do 
‘tool box talks.’ We also have a 
safety incentive program where if 
we go 30 days with no accidents, 
the employees each get an extra 
$10 a month; after 60 days with 
no accidents it goes to $20 and 
after 90 days it goes to $30 and 
stays at that level thereafter, as 
long as there are no accidents. It 
costs me about a $1,000 a month 

Clockwise, from above: Upper landing wall of the MACK Energy 
headquarters features a bookmatched  Supreme Gold granite water 
feature which extends two stories.  The MACK headquarters features 
Peruvian Travertine wall cladding throughout, plus a Rain Forest 
Green conference table. MACK building exterior view shows the 
Peruvian Travertine cladding also used on the exterior.  
Bottom: The light-filled atrium of the MACK Energy headquarters.

for the entire crew, and it is well 
worth it.  My experience modifier 
is currently in the low 70s and my 
savings are dramatically more than 
what we pay out.

The Artisan Group
Scott and company joined the 

Artisan Group in 2004 and were 
one of the originals. He had this to 
say about that: AGM is the import 
company that is the common de-
nominator of the group. When they 
first came out with the idea of put-
ting together buying groups, it was 
the granite buyers group and the 
Corian buyers group. Jack Seiders 
was way ahead of the curve and re-
alized that these Corian fabricators 
(and there were some big ones) 
were beginning to lose market 
share to the granite business. So 

Jack got out in front of that and re-
cruited a bunch of Corian fabrica-
tors, taught them what to look for 
when buying granite as well as set-
ting up a stone shop, and cultivated 
the Corian fabricators group into a 
granite group. Pretty smart from a 
big picture, strategic perspective. 

“So the Artisan Group is inde-
pendent of AGM, but the Seiders 
family has been the driving 
force behind it. John Lancto, the 

president of the Marble Institute 
of America this year, is also the 
current executive director of the 
Artisan Group, and he’s a pretty 
busy guy. 

“So it’s branding, being part of 
a buying group, shop tours and the 
sharing of metrics and practices 
are basically what the Artisan 
Group is about.

  
 

Continued from page 29

Please turn to page 38
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Still “Almost Edible” “There is much difference between imitat-
ing a good man, and counterfeiting him.” 
– Benjamin Franklin

The 106-year-old fruitcake qualifies as a 
historical artifact left behind by explorers in 
Cape Adare, Antarctica.

A fruitcake more than 100 
years old was recently 

discovered in “near-edible” 
condition by conservators in 
Antartica.

The New Zealand-based 
Antarctic Heritage Trust un-
covered a rusted iron alloy tin 
in Cape Adare containing the 
fruitcake which could be at least 
106 years old.

Conservators said the tin was 
in poor condition, but the paper 
wrapping was largely intact and 
the fruitcake nearly looked and 
smelled edible.

“With just two weeks to go 
on the conservation of the Cape 
Adare artifacts, finding such a 
perfectly preserved fruitcake in 
amongst the last handful of un-
identified and severely corroded 
tins was quite a surprise,” Lizzie 
Meek of the trust said in a news 
release.

The trust said the fruitcake, 
made by Britain’s Huntley and 
Palmers, was a favorite treat of 
Robert Falcon Scott and could 
date back to the Northern Party 
of his Terra Nova expedition 
from 1910 to 1913.

“It’s an ideal high-energy food 
for Antarctic conditions, and is 
still a favorite item on modern 
trips to the Ice,” Meek said.

Although the cake survived 
the century well, a significant 

amount of work was required to 
treat the rest of the package.

“Conservation treatment in-
volved rust removal, chemical 
stabilization and coating of the 
tin remnants,” the trust said. 

“De-acidification of the tin 
label and some physical repair 
to the torn paper wrapper and tin 
label was also carried out.”

The trust has conserved almost 
1,500 artifacts from Cape Adare 
since May 2016, and are begin-
ning plans to conserve buildings 
in the area.

 Item # Description MSRP OUR Price
  14188  Stone Pro Little T Bracket, Structural Aluminum,   $69.95 $39.95
  Powder-Coated, Small  

  14189  Stone Pro Big T Bracket, Structural Aluminum,  $79.95 $49.95
  Powder-Coated, Large

Little T Specs:
10” H x 8” L x 2” W, 3/8” Thick, Use 
1/4” Screws, 450 Lbs. Capacity

Big T Specs:
21” H x 16” L x 2” W, 3/8” Thick, Use 
1/4” Screws, 450 Lbs. Capacity

Sold individually, 
not as a set

Big T & Little T Brackets

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

“Does our insurance cover irony?”
© MARK ANDERSON. www.andertoons.com

Police say a man with a knife 
tried to rob a Southern 

California pizza restaurant just a 
few hours after burglars had al-
ready stolen from it.

Covina, CA, police Lt. Trevor 
Gaumer tells the San Gabriel 
Valley Tribune that burglars 
broke into Pizza Chalet one 
Tuesday and made off with 
$1,500.

As the owner was cleaning up 
after the burglary less than three 
hours later, the knife-wielding 
man walked in and demanded 
money.

The owner flagged down an 
officer that was in the area pro-
viding extra patrol help.

Gaumer says the suspect, 
19-year-old Ernest Ramirez, 
didn’t listen to the officer’s order 
to give himself up, and fought 
with arriving officers briefly 
until he was subdued.

Gaumer says that Ramirez was 
treated for minor injuries.

Been There, Done That

“Men occasionally 
stumble over the 
truth, but most 
pick themselves 
up and hurry off 

as if nothing 
has happened.”

–Winston Churchill

Shop www.braxton-bragg.com for Big T & Little T Brackets Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Rocky Mountain Stone
Continued from page 36

“Only one company in a 200-mile 
radius is allowed to join, and only 
when vetted and voted in by the 
other members. Being part of this 
group has been a huge asset to us.” 

Looking Forward
“We are in the process of re-or-

ganizing the company,” contin-
ued Scott. “There is kind of an 
upside potential, if you will, of 
Rocky Mountain Stone versus 
New Mexico Travertine. This 
potential is dramatically higher 
for New Mexico Travertine only 
because Rocky Mountain Stone is 
limited by geography and how far 

we can go, whereas New Mexico 
Travertine’s market is nationwide. 
So I’m trying to get it set up to 
spend more time down in the plant 
in Belen to help build that business. 
My brother Jim does an outstand-
ing job and it is a very successful 
company, and I think we can grow 
it to be even more successful. As 
far as Rocky Mountain Stone, it’s 
our intention to pass it down to the 
next generation. We’ve got some 
great people here, and I need to let 
them run it.”

As for Vince Lardner, the 
86-year-old visionary of Rocky 
Mountain Stone, he is still in-
volved in the company to a small 

New Mexico Travertine

B ack in the mid-1950s, there 
was a geologist working out of 

Moab, Utah, who had made a lot of 
money in the uranium business and 
came to New Mexico to look into 
a travertine deposit that he had 
seen in his research. He was in the 
process of building a new home on 
the top of a hill overlooking Moab 
and wanted to see about using the 
travertine for his new home. That 
house is still there today, and was 
turned into a restaurant a few 
years ago. 

When he tracked down the cur-
rent owner of the New Mexico 
deposit, he found that unless he 
got into the quarrying and cutting 
business, there was no way he’d 
be able to get the materials he 
needed for his home, so he cut a 
deal with the rancher and started 
a company called “Ultra Marble.” 
He did a mapping of the travertine 
deposits that are located about 20 
miles west of Belen and proceeded 
to sell stock in the new business 
and shortly thereafter, started 
quarrying the travertine. They set 

up a very small processing facility 
in Albuquerque, but the majority of 
the processing for the commercial 
jobs they sold was done Carthage, 
Missouri. 

The New Mexico State Capitol 
Building was built in 1958 using this 
travertine. For that project, they 
sent all of the blocks to Carthage, 
Missouri to the Carthage Marble 
Company, who actually processed 
all the stone, and then shipped it 
back to New Mexico. 

Sometime between 1975 and 
1976, Ultra Marble fell on hard 
times. The IRS came in and shut 
them down, and Vince Lardner 
was able to negotiate a deal to 
buy the travertine rights on about 
1,300 acres of land. This purchase 
of the travertine quarries launched 
us into the dimensional stone busi-
ness. We built a small building in 
Albuquerque and put in a little 
processing plant that consisted of a 
wire saw, a bridge saw and a radial 
arm polisher. We started bringing 
blocks up and wire sawing slab 
material for making vanity tops, 
hearths and other assorted items.

In 1984, New Mexico Travertine 
was started and a new plant was 
built in Belen, New Mexico, with 
a gang saw, polishing line and a 
production bridge saw.  The first 
major project done at the new 
plant was almost 60,000 square 
feet of travertine for cladding at 
the West Lake transit station in 
Seattle, Washington. New Mexico 
Travertine is still in operation 
today, operating three quarries in 
New Mexico and is known for first 
class processing of both travertine 
and various domestic limestones 
for both residential and commer-
cial applications throughout the 
entire country.  

Read The Rebirth of a Stone 
Industry Legend in the www.Slippery 
RockGazette.net archives, May issue, 
2017, for more information about 
the Carthage Marble Company.

degree, but has not been active 
in the day-to-day functions since 
the early 1990s. He stays busy 
with 18 grandchildren and five 
great-grandchildren, as well as 
two antique airplanes and 14 clas-
sic cars.

Rocky Mountain Stone is 
an accredited member of the 
Marble Institute of America, 
the Albuquerque Local Home 
Builders Association, and the 
New Mexico American Institute 
of Architects. Past awards and 
notable achievements include the 
coveted Pinnacle Award in 2003 
for book-matched Scheherazade 
travertine shower and steam 
room, supplying all the stone and 
installation for the remodeling of 
the New Mexico State Capitol 
building, fabrication work at the 
University of New Mexico’s bas-
ketball arena and, through New 
Mexico Travertine, the chapel 
stone for the Ave Maria University 
near Naples, Florida.

For more information about 
Rocky Mountain Stone visit 
www.rmstone.com, and for more 
information about New Mexico 
Travertine please visit www.
nmtravertine.com .

Jim Lardner conducts a group tour of the New Mexico 
Travertine quarry of West Belen, New Mexico.

New Mexico State Capitol build-
ing rotunda features panels and 
wall cladding of NM Travertine.

Top left: Oratory front, 
Ave Maria University 
chapel, constructed 
with stone from New 
Mexico Travertine. 

Above and Left: 
Limestone flooring for 
residential projects, 
waterjet cut by Rocky 
Mountain Stone. 

Photo courtesy Ave Maria University

Photo © Glenn Nagel
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NOW there are TWO Stone Pro Coring Vacuum Templates
No dust or mess to clean up. Just 
attach a shop vac and you’re set!

MADE IN THE USA

Simply attach a shop vac hose in place.

1

2
Position the Coring Vacuum Template. 

Drill completely through using the template guide.

3

4
A perfect hole is drilled, leaving no mess to clean up.

Reduce the risk of core bit movement 
and ruined tops – save money on 
installs and reduce clean up time!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

This template tool was 
developed to make coring holes 
in the shop or at a customer’s 
home much easier. The Coring 
Vacuum Template is easy to 
operate and works with most 
commonly used core bits on 
stone or marble. 

Attaching a wet shop vac to the 
back provides the necessary 
suction for the template to lock 
securely in place on the stone 
surface and evacuate the water 
and slurry produced while wet 
coring. Connect the shop version 
to a standard 1/4” NPT air fitting.

 Item # Description MSRP OUR Price 
  55049 Stone Pro Coring Vacuum Template $352.95 $229.95

 55400 Stone Pro Coring Vacuum Template Shop Version $352.95 $229.95

Install for the Truck

Install for the Shop

NEW!
IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the Stone Pro Coring Vacuum Template

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11045/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11045/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11045/


40 |  November 2017 Slippery rock Gazette

“If you don’t do 
it with excel-
lence, don’t do 
it at all! Because 
if it’s not excel-
lent, it won’t 
be profitable or 
fun, and if you’re 
not in business 
for fun or profit, 
what the hell are 
you doing there?
– Robert Townsend

Give Those 
Cops An A+ for 
Response Time

Let’s just say the police re-
sponse time was a little 

quicker than normal.

Two men were arrested after 
police say they robbed a bar out-
side Baltimore while off-duty 
officers were there for a police 
retirement party.

The Baltimore Sun reports the 
men allegedly demanded cash 
from the register at a Woodlawn 
bar one Tuesday evening while a 
group of officers gathered for a 
longtime sergeant’s retirement.

Long story short: the would-be 
robbers rapidly exited the bar 
after they belatedly processed 
the bar patrons who were staring 
at them: some in uniform, some 
not. The officers quickly chased 
them down, restrained them and 
arrested them.

Baltimore County police 
spokesman Cpl. Shawn Vinson 
says 21-year-old Joseph McInnis 
III and 22-year-old Tyree McCoy 
face armed robbery, theft and 
other charges. The Sun reports 
neither had an attorney listed in 
online court records.

Monaghan’s Pub owner says 
it’s odd that someone would at-
tempt a robbery because a pre-
cinct station is across the street.

Vinson says the party was for 
David Neral, who has been with 
the department since 1988.

“We need intimate knowledge of 
the past. Not that the past has any 
magic about it, but because we 
cannot study the future, and yet 
need something to set against the 
present, to remind us that the basic 
assumptions have been quite dif-
ferent in different periods and that 
much which seems certain to the 
uneducated is merely temporary 
fashion.”  —  C.S. Lewis

AN Ohio sheriff’s office 
says a system that 

shoots GPS-tracking darts at 
vehicles has led to the arrest 
of a man who fled after pulling 
out a handgun during an en-
counter with a deputy.

WTOL-TV reports the Lucas 
County deputy launched a dart 
from a StarChase unit mounted 

GPS – It’s Not Just for Travelers, Anymore
on the front of his cruiser, allow-
ing deputies and dispatchers to 
track the man’s vehicle. The man 
was arrested after stop sticks were 
deployed to flatten tires on his car.

The tracking system can help 
police avoid potentially dangerous 
high-speed pursuits.

The encounter occurred after 
the deputy saw the man digging 
through a trash bin and asked him 

to leave.
The sheriff’s office has 

bought five StarChase units 
with grant money.

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

WARNING: The Original I-Brace is ONLY Available 
from Braxton-Bragg

IT was bound to happen. Success breeds knock-offs! Hard 
work and creative thought is needed to create a product—
not so much to make a look-alike copy. 

But—as we know, not all copies are as good as the original!

The Original I-Brace has been real-world tested in thousands of 
kitchens. The design was analyzed, refined, computer modeled, 
and tested by highly trained university engineers. It is made in 
America with American steel by a billion dollar company. The 
Original I-Brace is protected with a three step anti-corrosion enam-
eling process to prevent rust and possible staining of the granite. 
There are no sharp edges to catch on clothing or harm toddlers. 
 

The Original I-Brace is exclusively available at Braxton-Bragg. 

By the way, don’t assume that a knock-off is cheaper! At Brax-
ton-Bragg you always get the best for less!

Don’t risk your reputation on a copy! Get the Original I-Brace at 
 Braxton-Bragg today. Gain peace of mind and the satisfaction of 
knowing that you won’t have a call back. 

You’ll be glad you did.

The other suppliers are selling knock-offs!

Three I-Braces were used to support this 30˝ × 96˝ island install.

I recently purchased several 15-inch I-Braces to 
support the granite overhang on my kitchen island. 
They worked absolutely perfect! I weigh 250 lbs. 
and was able to hang from them to demonstrate how  
strong they are  (although I don’t recommend any  
one doing that).  For $15.00 each, they were a steal. 
    Corbels are a thing of the past!
      – Thanks!  
     Stephen Waldeck  

 Item # Description MSRP OUR Price 
 12458 The Original I-Brace Countertop Support, 13˝ Long x 2-1/2˝ Wide, 3/16˝  $16.95 $10.99

 12460 The Original I-Brace XL Countertop Support, 20˝ x 2-1/2˝, 3/16˝ Thick $22.95 $12.99

 12461 The Original L-Brace Upper Bar Support, 10˝ x 2-1/2˝ Thick  $23.95 $14.99

 12462 The Original L-Brace Upper Bar Support, 15˝ x 2-1/2˝ Thick  $29.95 $16.99

 12464 The Original Upper Brace Upper Bar Support, 10˝ x 2-1/2˝, 1/4˝ Thick $17.95 $10.99

 12465 The Original Upper Brace Upper Bar Support, 15˝ x 2-1/2˝, 1/4˝ Thick $22.95 $12.99

  Typical breakfast bar islands use 2–4 braces per side.

  Centers should be spaced every 18-24˝.

Stone-Colored I-Braces 

Now Available!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the original I-Brace

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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 Item # Description OUR Price
 55228 Brace Setter Router, 1/4”  $207.95

 55230 Brace Setter Router, 3/16”  $207.95 

 55229 Brace Setter Replacement Blade Set  $51.95
  Includes: (2) Blades, (1) Spacer, (5) Bolts

Brace Setter Router 
For Floating Countertop Supports

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Wait Until YoU See the Video!

NEW!

The patent-pending Brace Setter is a 
high performance router housing that 
connects to a 5/8 x 11 angle grinder 
that will cut a groove 2-9/16” wide by 
1/4˝ or 3/16” deep.

The precision router attachment 
cuts a precise groove for your brace 
in record breaking time with its two 
cutting blades. Each blade has 18 
teeth giving you a total of 36 long 
lasting tungsten carbide teeth, 
which easily cut through hardwood, 
softwood, plywood, and laminates.

What’s even better is the fact 
that the Brace Setter requires no 
measuring because everything is 
preset (width and depth), making it 
very measurement friendly. With just 
a simple cut, your work is done with 
the Brace Setter.

Created by 
Fabricators for 

Fabricators

“Anyone who 
doesn’t take 

truth seriously 
in small matters 

cannot be 
 trusted in large 

ones either.” 
– Albert Einstein

A former administrative assis-
tant to an Arkansas county 

official has pleaded guilty to 
fraudulent use of a credit card 
after prosecutors accused her of 
using public money to buy per-
sonal items, including a doggie 
tuxedo for her pampered pet pug.

Kristi Goss was set for trial 
but pleaded guilty. Authorities 
accused Goss of fraudulently 
charging $200,000 to a Garland 
County credit card on pur-
chases including the dog tuxedo, 
a diamond bracelet, tickets to 
Arkansas Razorbacks sporting 
events, sequined throw pillows 
and pet insurance.

Goss had worked as an admin-
istrative assistant for the Garland 
County judge in Hot Springs, 
about 45 miles southwest of Little 
Rock.

The Sentinel-Record reports 
Goss will be sentenced November 
22. A gag order prevents attorneys 
from speaking publicly about the 
case.

Politics Going to 
the Dogs in AR

Delivery of the Future?

Ford and Domino’s are team-
ing up on a research trial 

that will see Ford cars equipped 
with self-driving tech deliver-
ing pizzas to regular consumers, 
as a way of figuring out how ev-
eryday people will react to, and 
interact with, autonomous ser-
vice vehicles in the future.

Ford  Fus ion  Hybr id 
Autonomous Cars will be used 
in the test, outfitted with pizza 
containers created by Domino’s 
partner Roush Enterprises de-
signed to keep the pizzas warm 
en route, and to unlock when a 
customer types in their unique 
delivery code. The vehicles will 
be available to randomly selected 

Domino’s customers who order 
pizza in the Ann Arbor, Michigan 
area, with the ability on the cus-
tomer end to opt in to receiving 
a delivery via AV when they’re 
selected.

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Both Ford and Domino’s will 
be using the test to see how peo-
ple react to receiving pizzas via 
self-driving vehicles. Domino’s 
and Ford have worked together 
on a number of projects in the 
past, including in building a 
way to order pizzas via Ford’s 
in-car SYNC software and apps 
platform. The autonomous cars 
used in this trial will have an on 
board back-up driver, for safety.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the original I-Brace

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912,11181/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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Striking Patterns 
What Stripes Tell You About Your Stone

Karin Kirk 
usenaturalstone.comA striped stone makes a 

statement. With all the 
materials that imitate 

natural stone, none of them 
have captured the way natural 
stone tends to form in rhythmic 
layers. Striped patterns in stones 
are usually caused by layers of 
sediment that have accumulated 
over time. If you’ve ever stood 
on the rim of the Grand Canyon, 
you know exactly what I mean. 

You can appreciate the vast 
procession of rock layers, laid 
down by former beaches, tropi-
cal coral atolls, sweeping rivers, 
and muddy floodplains. Much 
of Earth’s history is recorded in 
layer upon layer of sediment. This 
is one of the fundamental con-
cepts of geology.

When a layered rock is quarried 
and sawn into blocks, its layers 
look like stripes. They can be 
subtle or vivid; straight, wavy, 
or chaotic. Bringing a stone with 
stripes into your home does two 
things: it creates a stunning vi-
sual, and it serves as an ongoing 
reminder of how your natural 
stone has recorded the passage of 
geologic time.

Stripes = Time:  
Eramosa Limestone

Most sedimentary rocks are 
layered, with each layer repre-
senting some interval of geologic 
time. There’s no standard for 
how much time is encapsulated 
within one layer. In deep ocean 
basins, sediments accumulate at 
the unimaginably slow rate of a 
half-inch every thousand years. 
But during a flood, several feet of 
sand and gravel can be deposited 
in a single day.

Stones that have very regu-
lar, repeating layers of similar 

size tend to be formed by cyclic 
events like seasons, tides, or reg-
ular floods. Eramosa Limestone is 
one example of a stone with a re-
peating pattern of brown and tan 
stripes. The stone’s rich color and 
subtle, warm stripes are evocative 
of a rich wood grain. Eramosa is 

quarried in Ontario, Canada and 
the stone is limestone. The stripes 
are even and flat, hinting that they 
formed in a setting with calm 
water and not a lot of currents. 
The alternating layers in the stone 
are made of dark brown lime-
stone and lighter tan limestone. 
The darker brown layers contain 
more clay and the light tan layers 
are made mostly of calcite. The 
clay layers may have been caused 
by seasonal fluctuations or other 
changes in water circulation.

Eramosa Limestone is most 
commonly used as “vein cut” 
which means the stone is sliced 
perpendicular to the layering. 
This produces slabs with straight 
stripes. For a more organic look, 
“fleuri cut” (also called cross cut) 
slices the stone along its layers, 
like cutting away just the top 
layer of a birthday cake. Cutting 
the stone in this direction en-
hances the slight waviness in the 
layers, giving the slab a distinctly 
different aesthetic.

Muted Stripes: Olympic 
Striato / Marmara White 

Striato means “striated” or 
“streaked” in Italian, and what 
is most striking about this gor-
geous stone is how dead flat 
the layers are. The alternating 
bands are stark in their geometric 

perfection, but softly diffused in 
their grey and white coloring. The 
overall effect is crisp and tidy, 
while incorporating two of the 
most popular colors for kitchens 
and baths. This stone is a clever 
way to bring traditional marble 
into a contemporary design. 

That said, this stone is a bit of 
an outlier, geologically speak-
ing. The marble we have come 
to know and love is characterized 
by swirls and flowing ribbons of 
color. How’d this one end up so 
straight-laced?

Marble, as you probably know, 
is a metamorphic rock. It’s a 
heated, squeezed, and recrystal-
lized version of limestone. The 
darker grey bands in Striato or 
any other marble started out as 
clay layers – the same as the dark 
stripes in Eramosa. But typically 
when a rock undergoes metamor-
phism, it gets compressed, buried 
deeply, and pushed, pulled, and 
twisted along the way. That’s 
what gives marble its flowing, 
taffy-like swirls of color.

But Olympic Striato doesn’t 
have any swirling at all. Its stripes 
are perfectly flat, just as they were 
when the rock was originally laid 
down as layers of limestone and 
clay. 

There are two ways that could 
have happened. The first is that 
the stone was compressed per-
fectly evenly, squeezing the en-
tire area at the same rate, the same 
amount, and from the same direc-
tion. That seems pretty unlikely 
to me, but I suppose it’s possi-
ble. Another explanation is that 
the rock became metamorphosed 
from heating alone, without much 
compression. This happens when 
a body of molten rock sidles up 
to a sedimentary rock, heating 
it up. This can occur when a 
pocket of liquid magma bubbles 
upward within the Earth’s crust, 
like a blob of lava in a lava lamp. 
The molten rock heats anything 
nearby, baking it into a metamor-
phic rock. The geologic name for 
this is contact metamorphism, 
because just being near the hotter 
rock causes the metamorphic ef-
fect. This is not unlike the related 
term contact high, wherein the 

Eramosa limestone: layers of time captured in stone.
   Photo used courtesy Owen Sound Ledgerock

Striped stones like Olympic Striato benefit from careful layout. 
Because of their distinct patterns, the exact layout and placement 
of each piece of stone is extra important. Ideally, the stripes will 
flow across seams and angle around corners in a pleasing way. 
Additional material or slabs might be needed to ensure the best 
fit. For sure it will take some thoughtful layout, careful templating, 
and skilled fabricating. The result will be magical.

Please turn to page 44

Iron Red granite, closeup
Photo courtesy of Brasigran

effects of a drug are experienced 
by nearby onlookers. 

Well, you certainly don’t need 
to be high to appreciate this 
beautiful stone. It hails from the 
small Turkish island of Marmara, 
where marble has been quarried 
since 320 AD. Olympic Striato is 
also called Marmara White; the 
name Marmara comes from the 
description of the island’s famous 
rock and translates to ‘crystalline 
rock.’

Psychedelic Stripes:  
Iron Red

There are two astonishing 
things about Iron Red. The first 
is obvious: look at that thing! A 
moody mixture of deep red and 
metallic black, alternating in thin 
layers. The vivid stripes can be 
relatively straight, or swirled up 
into patterns befitting of a heavy 
metal album cover. This stone is 
not subtle, nor is it for everyone. 
But if you want something that 
stands out from the crowd, Iron 
Red might be your match.

Equally compelling, to me 

anyway, is the geologic story of 
Iron Red. This stone is so unique 
and well known, that any geologist 
or geology student will instantly 
recognize it. It’s the signature of 
a specific time in Earth’s history, 
seen all around the world’s oceans 
at around the same time. 

Iron Red marks the first time 
in Earth’s history that there was 
abundant oxygen in the atmo-
sphere. You may remember from 
6th grade science class that the 
early Earth did not have what we 
would consider to be hospitable 
conditions. The atmosphere was 
rich in carbon dioxide and meth-
ane, and had no oxygen. Early life 
forms called cyanobacteria used 
photosynthesis to take in carbon 
dioxide and breathe out oxygen as 
their waste product. They did this 
happily (actually I do not know if 
they were truly happy, but I like 
to imagine they were) for a casual 
billion years or so. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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Steve Young 

Why pay $66.25 for Ager? 
Save $16.30 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 

Now You Can Match the Edge to 
the Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich 
color in stone. Use it to get that wet-effect look for indoor 
and outdoor applications. Apply it on polished, flamed, 
rough or sanded surfaces. Works well to disguise small 
scratches on surfaces. It seals surfaces against oil and water.

 Item #  Description MSRP OUR Price 

 46407 Stone Shield™ Color Enhancer & Sealer, 1 Quart $59.95 $49.95

•Enhances the natural look of granite, marble and travertines

•UV stable — Does not change color when exposed to the sun

•Offers a wet look indoors and outdoors

•Works as a stone color enhancer and a high quality sealer

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Grouting with Epoxy? 
Tile Installation Dos and Don’ts: How Much Do You Know? 

Grouting with Epoxy? 
Tile Dos and Don’ts: How Much Do You Know? 

Please turn to page 6 to take a short quiz on working with 
epoxy grout. 

Quiz Answers:
1. A
2. C
3. D
4. A
5. A
6. B

7. B
8.  C
9.  C   
10. D
11. C

Grouting with epoxy 
offers many benefits 
over other methods. The 

quiz on page 6, and the follow-
ing explanations are designed to 
drive home some of the benefits 
and differences between epoxy 
grout and traditional sanded (and 
unsanded) grouts.

Epoxy Grouts Do’s, Don’ts 
and other Crazy Ideas

1. – A Never, ever, ever grout 
on Friday. Plan to clean up any 
haze the day after grout is set to 
keep your customers happy and 
your reputation intact.
     
2. – C  Epoxy hates cold, loves 
heat. In hot weather — mix with 
cold water. In cold weather —
mix with hot water.

3. – D  How does temperature 
influence epoxy grout?
In cold weather epoxy is VERY 
slow to cure and gets very stiff 
(hard to work with). In hot 

weather epoxy is more fluid, 
easier to grout but will set up 
FASTER. In the end, the tem-
perature of the substrate/tile is 
actually more important than the 
ambient air temperature.

4. – A  You need the proper tools 
because epoxy grouts clean dif-
ferently than cement grout. The 
proper tools are:
• A grout float with a hard, sharp 
edge
• Towels
• Scrub pads
• Sponges
• A couple of five-gallon pails
• Detergent

5. – A  For best results, mix 
by hand to avoid air bubbles. If 
you’re using a small paint mixer, 
run on a slow speed, and don’t 
over mix.  Over mixing will 
shorten pot life and cause air 

bubbles or pin holes in the joints
6. – B  Always pack your joints 
full.  Cut off excess grout with 
grout float at 90 degree angle, 
NOT 85 degree or 70 degree 
angle  – that’s why you need a 
sharp grout float! 

7. – B When you are working 
a vertical face, time is VERY 
important! Litokol has the best 
pot life of any epoxy on the mar-
ket—60 to 80 minutes – which 
is very important when grouting 
vertically.  Epoxy grouts create 
heat to cure (see questions 2 and 
3),  and they need mass to do 
this properly.  
After packing the joints full and 
cutting excess off the tile, you 
can begin cleaning immediate-
ly using plenty of water and a 
scrub pad.  Do this fast (don’t 
keep working the surface).  
Then, drag a damp towel to wipe 
up the residue—towels clean 
more area than a sponge.
You now have a number of 
hours to do your second clean-
ing and fix rough spots or pin 
holes.  This is done AFTER 
the joint is firm and not sticky.  

Using a clean pail of water, 
liquid detergent (water should 
feel greasy) and a sponge, go 
over the area again. You should 
always go back the next day 
to check for any haze and do 
a third cleaning, if necessary.  
This is why you NEVER grout 
on Friday!

8. – C   Epoxy grouts create heat 
when in mass, like a pail, which 
causes faster set up.

9. – C  Pin holes are caused by 
over mixing, but the major cause 
is voids under the tile.

10. – D Low or uneven joints 
can have several causes, includ-
ing water in the grout, and 
failing to pack the joints full.  
Perhaps the most common cause 
is voids under the tile. 

11. – C  Not changing the clean-
ing water can cause haze and 
inconsistent color,  but especial-
ly in the south you must protect 
uncured grout from airborne 
contaminants such as construc-
tion dust, pollen, red clay dust, 
which will turn your (white) 
epoxy red or green, depending 
on the contaminate. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Enhancer

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8448,9947,10717/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10717/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8448,9947,10717/


44 |  November 2017 Slippery rock Gazette

In this Iron Red slab, the 
stripes of intense red and spar-
kly grey are accumulations of 
iron oxide and sand sediment 
that accumulated  only during 
a specific era in the earth’s 
geologic history.

Polished Iron Red. Rocks like Iron Red are most often used 
for the iron ore they bear, and not as a decorative stone. 
Iron red granite is composed of hematite and jasper, very 
hard and dense minerals, and difficult to cut.

Around 2.5 billion years ago 
these cyanobacteria had exhaled 
enough oxygen that they essen-
tially polluted their whole envi-
ronment. Oxygen built up to the 
point where “suddenly” (geo-
logically speaking) the balance 
was tipped and the oxygen com-
bined with iron in seawater. This 
formed iron oxide minerals that 
sunk to the bottom of the ocean. 
Worldwide, a layer of metallic 
iron oxide settled to the ocean 
floors, clearing the air of extra 
oxygen and allowing the cyano-
bacteria to thrive once more. But 
the oxygen built up again, caused 
another dose of oxidation in the 
oceans, and the next layer of iron 
oxide accumulated. Each cycle 
created a new layer of iron oxide, 
followed by a layer of sand. 

The dark, sparkly layers in Iron 
Red are the iron oxide mineral, 
hematite. The red layers are jas-
per, which started out as sand, and 
became metamorphosed into solid 
silica. Jasper’s red color comes 
from the iron. Most rocks like 
Iron Red are not used as decora-
tive stones, but rather as iron ore. 
They are the richest source of iron 
in the world. 

Iron Red comes from a produc-
tive mining province in Brazil 
called Quadrilátero Ferrífero 
(which translates to “iron quad-
rangle”). This iconic rock is also 
found in the Iron Range around 

Lake Superior, as well as in 
Australia, Ukraine, South Africa, 
Norway, and India. Geologists 
call it the banded iron formation.

Unlike granite or marble, which 
continue to form today, the 
banded iron formation was a one 
shot deal. It only formed during 
a few episodes in Earth’s ancient 
history, and it can’t happen again. 
Now, there is too much oxygen 
available all the time, so it can’t 
build up in a big dose like it once 
did. 

One caveat for designing with 
Iron Red is that it will rust in wet 
locations. So it’s not the best idea 
to use it outdoors or as a shower 
or sink basin. The stone is also 
notoriously difficult to fabricate 
because it’s hard and dense. It 
will wear through cutting tools, 
and the work can only proceed 
slowly and patiently. Fabrication 
will cost more and is best left to 
a seasoned fabrication shop. But 
in the end, you’ll have something 
that is both visually and geologi-
cally unique.

Beyond Iron Red’s stunning 
colors and intriguing history, lies 

another lesson. Earth is a complex 
balance between the atmosphere, 
oceans, land, and the life that in-
habits it all. Seemingly small life 
forms have the power to change 
the course of the entire planet. 
That’s something worth thinking 
about as we ponder our own mark 
on the world. 

Here a some resources for more 
information on these unique 
striped stones.

Eramosa Limestone: www.
eramosastonequarry.com/
untitled-c1w4l

Marmara White: www.marma 
ra-white.com/about-the-stone

Iron Stones: The new 
Brazilian specialty in the market 
www.litosonline.com/en/articles/
en/101/iron-stones-new-brazil-
ian-speciality-market

Banded Iron Formations: 
Evidence of Oxygen in Early 
Atmosphere: http://geologylearn.
blogspot.com/2017/01/band-
ed-iron-formations-bifs-evi-
dence-of.html

Continued from page 42

Striking Patterns 
What Stripes Tell You About Your Stone

Guard Couple Tie the 
Knot During Irma

Lauren Durham had a 
poofy white dress and 
plans for an intimate 

beach wedding on the second 
weekend of September. Instead 
she got married in fatigues, with 
no makeup, in a vast hangar 
filled with rescue vehicles and 
paramedics just hours before 
she would rush into a hurri-
cane to try to save her fellow 
Floridians.

She and her fiancée, Michael 
Davis — both of them senior air-
men with the Air National Guard 
— were deployed indefinitely to 
assist with the rescue. They let their 
out-of-town guests know they’d 
probably miss their own wedding 
and headed to the Orange County 
Convention Center to wait out the 
hurricane with hundreds of other 
relief workers before being sent 
into the state’s most devastated 
regions.

They were eating breakfast with 
some friends that Sunday morn-
ing, and one said, “Hey, why don’t 
you guys get married during the 
hurricane?”

Durham said: “It started out as a 
joke, and it just kind of unfolded. 
And it turned out to be really 
great.”

Dozens of people — some long-
time friends from the service, some 
strangers from across the country 
who came to assist with the rescue 
efforts — set up folding chairs. A 
few found tuxedo T-shirts to wear, 
despite the closure of all the stores 

in town for the storm. Someone 
came up with a bouquet of orange 
flowers. Their best friend in the 
Guard happens to be a notary and 
officiated.

They didn’t think they’d be able 
to come up with a cake, but that was 
OK: “We have plenty of snacks. 
MREs have Skittles in them, so we 
were pretty excited,” Durham said.

Her wedding dress had already 
been purchased — waiting for her 
at home. “It was a big poof, flowy 
princess gown,” she said, then ges-
tured down at her fatigues. “But, 
you know, I love wearing this uni-
form, so this works.”

Durham, 24, and Davis, 26, met 
right out of high school, and have 
been together for five years. Davis 
has served for eight years, Durham 
for three.

They’re not quite sure how their 
families will feel when they find 
out they got married in front of a 
rack of rubber rescue boats.

“I think it will be quite a sur-
prise for them,” Durham said, “but 
I think they’ll understand, it was 
very, very impromptu.”

It never occurred to either to try 
to beg off duty for their wedding.

“Service before self,” Davis said, 
and it will be a great story to tell 
their kids one day.

As she gave her name to report-
ers, Lauren Durham, she forgot to 
add the “Davis.” She laughed and 
pointed to the Durham embroidered 
on the chest of her camouflage.

“I’ll have to get new name tapes.”

“If time be of all things 
most precious, wast-
ing time must be the  
greatest prodigality,  
since lost time is never 
found again.”

– Benjamin Franklin

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

https://www.eramosastonequarry.com/untitled-c1w4l
https://www.eramosastonequarry.com/untitled-c1w4l
https://www.eramosastonequarry.com/untitled-c1w4l
http://www.marmara-white.com/about-the-stone
http://www.marmara-white.com/about-the-stone
http://www.litosonline.com/en/articles/en/101/iron-stones-new-brazilian-speciality-market
http://www.litosonline.com/en/articles/en/101/iron-stones-new-brazilian-speciality-market
http://www.litosonline.com/en/articles/en/101/iron-stones-new-brazilian-speciality-market
http://geologylearn.blogspot.com/2017/01/banded-iron-formations-bifs-evidence-of.html
http://geologylearn.blogspot.com/2017/01/banded-iron-formations-bifs-evidence-of.html
http://geologylearn.blogspot.com/2017/01/banded-iron-formations-bifs-evidence-of.html
http://geologylearn.blogspot.com/2017/01/banded-iron-formations-bifs-evidence-of.html
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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Call Andrew Geronimo 
toll free at 800-575-4401 
to place your order.

Elipse 6-Step Wet Polishing Pads combine 
TrifectaMate™ Pad Technology with the genius of one 
of the stone industry’s finest minds, Barry Brandt, and 
the efficiency of elliptical patterned orbital polishing 
backer pad. This really does put a new spin on how 
you polish stone.

This breakthrough combination allows you to har-
ness the power of elliptical motion without losing 
the center water feed vital for stone polishing. The 
result is a nearly perfect polish with less physical 
pressure and less manipulation of the hand-held 
polisher.

In other words, you get a better polish with less effort 
from your polishing craftsman (50-80% less human 
energy needed). The combination of cutting edge en-
gineering, manufacturing and labor reduction is the 
reason we can confidently say you’ll save up to $2 per 
foot on your production costs.

A true, state-of-the-art  
engineered and 

manufactured labor- 
reducing pad is finally 
available for Granite, 

 Marble and Quartz 
Polishing.

 Item # Description MSRP OUR Price 

   4-1/4˝ Elipse® Wet Polishing Pads Hook & Loop-Backed

 22509 Elipse® 6-Step Granite Wet Pad, Step 1, Red  $41.95 $24.95 

 22510 Elipse® 6-Step Granite Wet Pad, Step 2, Yellow  $41.95 $24.95 

 22511 Elipse® 6-Step Granite Wet Pad, Step 3, Blue  $41.95 $24.95 

 22512 Elipse® 6-Step Granite Wet Pad, Step 4, Green  $41.95 $24.95 

 22513 Elipse® 6-Step Granite Wet Pad, Step 5, Orange  $41.95 $24.95 

 22514 Elipse® 6-Step Granite Wet Pad, Step 6, Pink  $41.95 $24.95 

 22507 Elipse® Aluminum Oscillating Back-Up Pad $49.95 $29.95

The Most Advanced Wet Polishing System Since... EVER!

MUST-SEE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11024,11026/
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11024,11026/
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A Repairman’s Story
My name is Bill Roberts and I repair routers 
for Braxton-Bragg. Over the years, I have 
worked on hundreds of routers made by 
most manufacturers including Sector, 
Stinger, MEM and others. 

I Have Seen a Lot of Wear and Tear…
Routers get a lot of hard use. Some parts 
simply wear out, and some occasionally 
break. Over the years I saw patterns and 
often wondered why manufacturers did not 
beef up more of the critical parts.

Nobody Listened
From time to time, I communicated ideas 
but for the most part, did not see any 
changes.  

Finally, Somebody Did
Then about three years ago, I was asked 
to provide detailed information on my 
experience with Hercules® Routers. Since 
Hercules® is our best-selling router, I had a 
lot of practice repairing them. Now I finally 
got the chance to take one completely apart 
and find the most worn components. 

Little Things Matter
Often it was the little things that mattered. 
An engineer in a lab does not know the real 
world of a stone shop, and how the shape 
of the power cord, the thickness of a belt, 
or the type of bearings used can affect 
performance.

Single Phase Power
It costs more to produce a powerful router 
with single phase power than with 3-phase, 
but when asked about making it 3-phase, I 
told them that many shops only had single 
phase power…and they listened!

21 Improvements Later
Well, to make a long story short, the 
manufacturer has implemented 21 
improvements in the design of the Hercules® 
Router. These improvements make it perform 
better and last longer. I believe you will agree 
with me that this is the most reliable router 
you have ever used.
 

Now the BEST Guarantee 
in the Industry—12 Months!

Because of the changes, the router is now 
backed by a 12-month guarantee—the 
longest in the industry. I would have to 
say that this is the most reliable router that 
Braxton-Bragg has ever sold. 

Hercules® Single Speed 
with Hydroplaning System

Finally, a Manufacturer Who Listens to a Repairman
Now the Strongest Guarantee in the Industry—12 Months!

I am Bill Roberts and I approve this message!

ONLY

$1,995

 Item # Description MSRP OUR Price

 55095 Hercules® Router Edge Profiling Machine, Single Speed $3,448.95 $1,995.00
  with Hydroplaning System

  F.O.B. Knoxville, TN

NEW &

IMPROVED

Not All Slabs Are 
Created Equal

of an additional slab to his lump-
sum price, as an insurance policy 
in case of emergency? It paid off, 
and saved this job. He was able 
to replace the island with no ad-
ditional out-of-pocket costs, and 
along with the premium price he 
received for a quick turnaround 
that left him with a small net gain, 
and a big sigh of relief that he did 
not have to take a huge loss in 
time and money.

But this example illuminates 
a problem in our industry that 
has gone on for too long: just 

With that kind of reckless 
spending going on and new gran-
ite colors becoming less and less 
novel, other stones that were not 
previously considered for coun-
tertop use were quarried anyway, 
turned into slabs and sold to the 
American market. Two types 
of stone that come to mind right 
away are the schist granites and 
the quartzites. The schist-type 
granites have the wild type of 
markings that Americans craved 
but there was a problem for fab-
ricators: the stone was almost im-
possible to fabricate.

Schistose granites cannot hold 
a profiled edge, and to even make 
a nice flat edge requires difficult 
and time-consuming techniques. 
That is not to say that the stone 
cannot be fabricated; if anyone 
can fabricate delicate or difficult 
stones its Americans, but still, was 
it worth the grief from customers 
who insisted on an ogee or triple 
waterfall edge, when they were 
told it could not be done? There 
were a lot of refunds made because 
of these stones. Same thing goes 
for some of the quartzites. Some 
quartzites have peculiar properties 
that we do not yet understand, and 
taking on these difficult stones has 
hurt some fabricators. It’s high 
time we did something about this.

Just like any drug has to go 
through trials with the FDA, so 
too there should be a process of 
testing done within the industry 
to determine if a stone is suitable 
for use on countertops, or if it can 
even be fabricated to begin with. 
The approval process should in-
clude tests for etching, staining, 
scratching, exposure to sunlight, 
and exposure to sudden heat, such 
as a pot of boiling water being 
placed on the face of the stone: 
does it cause immediate discolor-
ation? Those are but a few of the 
tests that come to mind, but surely 
there are other things such as rates 
of absorption of stone agers and 
waxes which themselves are sus-
pects of certain types of staining 
problems, problems which we 
must lay down at our own feet, as 
an industry.

It is heroic to be the fabricator 
who can fab anything, but you will 
be forgotten very quickly if you 
become the fabricator who fell 
from grace over a stone immune 
to our fabrication hubris. Let’s 
do ourselves and our customers a 
favor and have new stones tested 
before we put them out on the 
A-frame for sale.

because someone can cut up a 
stone into slabs and polish the 
face, get a wholesaler to buy it 
and stock it, does not mean that it 
should or could be fabricated for 
countertops. 

After several weeks no stains had 
returned, so he had a crew polish 
the edges in place. 

There was the still issue of the 
island, though. The island had 
bumped-out corners, and to cut 
½ inch away all the way around 
would have left an unacceptable 
overhang. Remember that this 
fabricator had included the cost 

The great American granite 
countertop rush brought about a 
certain madness among stone pro-
ducers to dig up any old interest-
ing rock outcropping, anywhere, 
and the more wild the markings 
the better, because for many years 
it appeared that the more wild and 
“Picasso-like” the markings of the 
stone, the more recklessly wild 
the American homeowner would 
spend to have it. After all, the cost 
of these exotic stones could be put 
into the mortgage… but that is an-
other story. 

Just like any drug has to 
go through trials with the 
FDA, so too there should 
be a process of testing to 
determine if a stone is 
suitable for fabrication.

Continued from page 19

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry news
Shop www.braxton-bragg.com for the Hercules Router

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8450,9409/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9409/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8450,9409/
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Up to 300% Longer Life...
Designed to give you professional results using Hercules, Master, Magnum, and Sector, when fabricating stone 
countertops. These fabricator-tested router bits use a special manufacturing process that bonds an extra-thick 
layer of diamond abrasives to help you achieve great results, and up to 300% longer life.

Position 1 is a Metal Bond/Sintered Router Bit. This very aggressive and long lasting first step is used for quick 
stock removal and rough edge shaping. Supplied with 2 bearings. The first bearing is over-sized to allow the 
second tool to refine the profile edge. The second bearing is used when only using the first profile bit.

Position 2 is a Metal Bond/Sintered Router Bit. This second step removes lines, leaving a smooth, honed finish 
on the edge making it ready for polishing.

• Position 1 comes with 2 bearings
• Use pos. 1 bearing when following it with pos. 2 wheel
• Recommend running speed is 9,000 RPM
• 6mm layer of diamonds for long tool life
• Same geometry as Viper CNC profile wheels
• 8 & 10mm bolts included with all bits

2cm Radius 
Router Bits

 Item # Description  MSRP OUR Price

 55000 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 1  $275.95 $179.95

 55001 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 2   $248.95 $161.95

Pos. 1 Pos. 2

3cm Radius 
Router Bits

 Item # Description  MSRP OUR Price

 55020 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 1  $415.95 $270.95

 55021 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 2   $386.95 $251.95

Pos. 1 Pos. 2

2cm Demi 
Bullnose  

Router Bits
 Item # Description  MSRP OUR Price

 55002 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 1  $388.95 $252.95

 55003 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 2   $379.95 $246.95

Pos. 1 Pos. 2

3cm Demi 
Bullnose  

Router Bits
 Item # Description  MSRP OUR Price

 55004 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 1  $519.95 $337.95

 55005 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 2   $508.95 $330.95

Pos. 1 Pos. 2

2cm Bevel  
Router Bits

 Item # Description  MSRP OUR Price

 55010 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 1  $328.95 $213.95

 55011 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 2   $312.95 $203.95

Pos. 1 Pos. 2

3cm Bevel  
Router Bits

 Item # Description  MSRP OUR Price

 55012 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 1  $472.95 $307.95

 55013 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 2   $443.95 $288.95

Pos. 1 Pos. 2

2cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55006 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 1  $349.95 $227.95

 55007 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 2   $334.95 $217.95

3cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55008 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 1  $423.95 $275.95

 55009 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 2   $340.95 $221.95

2cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55014  Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 1  $362.95 $235.95

 55015 Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 2   $357.95 $232.95

3cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55016  Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 1  $555.95 $361.95

 55017 Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 2   $526.95 $342.95

4cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55018  Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 1  $611.95 $397.95

 55019 Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 2   $583.95 $379.95

5cm Straight Z 
Profile Router Bit

 Item # Description  MSRP OUR Price

 10459  Viper Z-50 (5cm), Straight Z Router Profile Wheel,  $292.95 $190.95
  Pos. 1, 36 Grit, 2” OD x 2” H, 9,000 RPM Max

DESIGNED 

FOR ALL

ROUTERS!

CALL 

800-575-4401

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Diamond Profile Wheels

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10874/
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KNOXVILLE, TN
PERM

IT #255

Take one look at the picture 
and you can see the Seam 
Machine is a rugged tool, 
engineered and designed for 
the stone industry by stone 
industry pros at Stone Pro. 

PLUS... the Seam Machine has 
been fully tested and proven in the 
field so you know you can trust it for 
your next install. 

NEW!NEW!

MADE IN THE USA

 Item # Description MSRP OUR Price 

 55800 Stone Pro Seam Machine $1,135.00  $769.90
  Notice: Sold individually, not as a set.

a

TOOL
Not a

Toy!

Stone Pro’s Seam Machine
Like Seams Never Even Happened
If you want flawless, tight, nearly invisible seams, 
then the Stone Pro Seam Machine is your tool...

 NEW

LOW
PRICE!

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Stone Pro Seam Machine

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11118/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11118/

