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Northwood Machine Introduces Robotic 
Sawjet to Captivated StonExpo Audience 

Peter J. MarcucciShop owners, production 
managers, and sawyers: If 
you’ve been giving serious 

consideration to upping produc-
tion and are faced with finding the 
best solution for your business, 
this equipment profile is for you. 
With so many considerations and 
options these days, it’s downright 
daunting when facing the “what 
direction do I take for a production 
upgrade?” scenario. This year’s 
StonExpo in Las Vegas show-
cased a huge amount of tempting 
technology. One standout was the 
new Northwood Machine Robotic 
SawJet with KMT Intensifier. 

First Impressions
By integrating components 

from Fanuc, KMT and Alphacam, 
Northwood Machine has cre-
ated a no-compromise solution 
for increasing production, ex-
plains Northwood Machine Sales 
Manager Robbie Tidwell. “What 
makes our Robot Sawjet differ-
ent from all others is its mitering 

capability and its size. Ours is 
more robust and more rigid than 
our competitors. The more ro-
bust, the longer it will last, and the 
more rigid, the more accurate it is 
going to be.” 

How big is the whole kit and ca-
boodle, you ask? It’s big, maybe 
even intimidating, when standing 
in front of its futuristic yellow ro-
botic arm and precision fittings. Please turn to page 2

Please turn to page 19

Please turn to page 7

Although kitchen islands 
have been around for 
quite a few years, we 

have noticed a definite shift in 
both size and design. In past 
years, islands were usually simple 
rectangular shapes; nothing 
too complicated, and not much 
you could do to mess them up.

But the times, they are 
a-changin’! These “super islands” 
are not just kitchen showpieces, 
but in many cases are so large they 
eliminate the need for upper cab-
inets. New designs have become 
more exotic with custom radius 
overhangs, waterfall legs, (both 
single and double,) multi-tiered, 
multi-manufacturers, multi-col-
ored, multi-edged.

For fabricators, these compli-
cated “works of art” offer many 
challenges, including how on Earth 
to move a 700+ pound behemoth. 
It can be a logistical nightmare try-
ing to move an entire jumbo slab 
up a winding, sloped driveway, or 
up stairs, in between tight turns 

Jodi Wallace
Monarch Solid Surface Designs

I’ll Take an Island
–Hold the Water!

Braxton-Bragg Offers Reduced 
Price on Stone Pro Seam Machine 
to MIA Members

and maneuvering around corners. 
Many times my guys have literally 
had to stand an island top up verti-
cally to get around a tight spot. We 
have had as many as six or seven 
guys struggle to move a single 
massive slab of rock.

But when they are installed, 
they can be absolutely stunning. 
Sometimes, the issue is the com-
plexity of taking a two dimensional 
paper design (where anything is 
possible), and turning it into ac-
tual, three-dimensional reality.  

Other times, the issues are prob-
lems with customers, or their design-
ers, and meeting their expectations.

The RSJ M900 Single 
Table Sawjet, with the 
double table configura-
tion, shown below. The 
robotic arm is produced 
by Fanuc Corporation, 
a worldwide maker of 
state-of-the-art  ro-
botic arms. It is indus-
trial grade and not just 
off the assembly line ac-
cording to Northwood 
Machine Sales Manager 
Robbie Tidwell.

Due to its mitering capability, and 
moreover, need to keep the arm 
angled and within proper reach 
limits during operation, it requires 
a 15-foot-high ceiling and has a 
foot print of 14 x 14 square feet 
for the basic package — that is, 
for a single table. When super-
sized to the twin table version, it 
requires a conservative 14 x 22 
feet of shop real estate. 

Braxton -Bragg  has 
announced a special pro-
motion for a new product, 

beginning May 1, and extend-
ing through June 2016. The 
Stone Pro Seam Machine will be 
offered at a reduced price to all 
current and new MIA members. 
The Seam Machine had its 
big debut at the January 2016 
Surfaces show in Las Vegas.

Steve Bussell, V.P. of Customer 
Service at Braxton-Bragg, 
explained the offer. “We want 
to encourage non-members in 
the industry to join the MIA, and 
to reward and make it easy for 

existing and new members to try 
out a great new installation prod-
uct.” (See Twelve Great Installation 
Products that Every Shop Should 
Have, starting on page 21.) 

“For those who did not get to 
see the seam machine in action 
at the show, it is a vast improve-
ment over older types of seam 
setters,” said Bussell.

“The Seam Machine was such 
a unique-looking product at 
our Surfaces 2016 booth in Las 
Vegas, that we had people, even 
ones that weren’t in the stone 
industry, wanting to know what 
it was! 
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The machine has no ball screw, 
no rack and pinion, no air cylin-
ders or air valves and no bellows 
like a CNC. Northwood has elim-
inated a tremendous number of 
components, making scheduled 
maintenance way less (every 
5,000 hours) than conventional 
sawjets or CNC machines. 

Impressive Features
The hardware itself, the ro-

botic arm of the Sawjet, is made 
by Fanuc Corporation. Fanuc is 
known throughout the world for 
its motion-control systems and ro-
botic solutions, offering reliability 
and support with 23 service cen-
ters throughout America. Other 
principal partnerships in creating 
the Robotic SawJet were with 
Alphacam for software and KMT 
for its Intensifier (waterjet), ex-
plained Tidwell. 

“KMT, the inventor of water-
jet systems, has partnered with 
us since the beginning. With ser-
vice centers throughout America, 
their service is second to none. 
Alphacam has also been a long-
time success (as a partner) with 
Northwood. We have a lot of IT 
and software developers on staff, 
and using Alphacam we do a lot 
of the customized programming 
ourselves. We’ve made sure that 
every component we use is backed 
up not only by Northwood, but by 
the makers of the other compo-
nents. Our number one priority is 
to keep the customer producing, 
so if there’s a problem we’ll first 
perform over-the-phone diagnos-
tics and then send a Northwood 
technician if needed. That said, if 

it is an Alphacam, KMT or Fanuc 
problem and they are close by, 
they instead of us will respond. So 
it’s service, service and service.”

 Matching countertop seams is 
also a snap when Slabsmith soft-
ware is integrated into the sys-
tem, commented Tidwell. “The 
machine is compatible and comes 
available with Slabsmith. You 
can do a complete layout of the 
job in real time, and then show 
the homeowner how it is going to 
look with each seam matching the 
next one. That layout is then cut 
exactly – I mean exactly like the 
customer sees it pictured.” 

Material yield is also increased 
by 15 percent, said Tidwell, add-
ing, “These are proven numbers 
that customers have given me. 
An example of this would be if 
you’re cutting on a bridge saw, 
you’re cutting material that is 

Northwood’s Robotic Sawjet

Continued from page 1

square with no radius corners or 
sink cutouts. With the Robotic 
SawJet you can easily cut any 
shape with a radius and sink cut-
outs. Additionally, if you’re using 
CNC, many times this feature will 
eliminate the finger bit cycle (the 
slowest portion), creating a more 
efficient work load and speeding 
up production.” 

  There’s a smart saw feature, 
too, that monitors the load on the 
saw motor, explained Tidwell. 
For example, say you’re cutting 
speed is set to run at a 58 percent 
load. Instead of just moving at a 
certain number of feet per sec-
ond, the “smart saw” function 
automatically monitors the blade 
load while traversing through the 
harder and softer areas, thereby 
increasing or decreasing the feed 
rate to keep the motor load at 58 
percent. Blades can last longer, 
and large chips are kept to a min-
imum, automatically. Blade RPM 
is also programmable into the ma-
chine, to give you optimal results 
and increase blade life, too.

Cutting-Edge Cutting Bed   
The thoughtful design of the 

Robotic SawJet’s cutting bed is 
another big reason for less main-
tenance. All cutting is done with 
the slab fully submerged, so no 
water is being sprayed onto the 
blade or shop floor. How can this 
be, you wonder? Well, the cutting 

bed doubles as a water reservoir 
holding 1,603 gallons of water 
(1,603 gallons × 8.34 lbs. per gal-
lon = 13,369 lbs.), and is attached 
to the pedestal. Before any cut-
ting is performed, water is pushed 
upward to the top of the cutting 
bed via air pressure, flooding the 
surface a full half-inch above the 
slab. With this system, as much 
coolant as possible reaches the 
blade, and a cooler blade lasts 
longer. When cutting is finished, 
the air in the reservoir is released, 
allowing all water to return down 
to the tank. “OSHA loves this fea-
ture because there are no airborne 
particles,” said Tidwell. Ports for 
connecting your favorite recy-
cling system are also incorporated 
into the reservoir.  

Exceptional Training
Northwood Machine supplies 

state-of-the-art training, too, ex-
plained Tidwell: “We have a tech/
training facility in Alabama that 
is set up with a Robotic SawJet 
and a Fab Center. We’ve teamed 
up with a local fabricator, so that 
when a customer comes for train-
ing they’re actually running real 
jobs under actual circumstances. 
It is a one-week class offered two 
to three times per month and con-
sists of software use, maintenance 
of the intensifier and everything 
else. As long as you own a new 
or used Northwood machine, that 
training class is open to you any-
time, free of charge. 

“The way we see it, if you don’t 
know how to run your machine, 
then the machine is not running 
properly. We feel it’s our respon-
sibility that the customer under-
stands and knows how to use it.” 

Lasting Impressions
In closing, the Northwood 

Robotic SawJet is a rock-solid of-
fering in a world awash in fabrica-
tion technology. It is definitely not 
your father’s CNC. Technology is 
key to Northwood’s business, and 
an investment in this product, or 
any Northwood product, will help 
to keep you a step ahead of your 
run-of-the-mill top shop.  

Who’s going to buy it? Any 
shop that’s doing three or more 
kitchens per day is a candidate, 
said Tidwell. “If you don’t think 
you can afford it, think about this. 
If you’re cutting three kitchens 
per day, five days per week, that’s 
an average total of 30 to 40 slabs 
per week. Add a 15 percent sav-
ing of material, and the financial 
benefit becomes clear, consid-
ering the savings. This one fact 
alone, especially when using ex-
otic or premium materials, helps 
to offset the cost of the machine.” 

One final point: There is no dig-
ging, forming, rodding or pour-
ing of concrete for the pedestal 
(mount) of the robotic arm. When 
the unit is delivered, a supplied 
8,000 pound pre-cast pedestal 
is brought in with a Northwood 
supplied forklift, set in place and 
leveled. It’s totally turnkey! 
Words cannot do justice to this 
impressive machine. For the full 
effect, go to www.nor thwood-
stoneworks.com/stone/robot 
— the most impressive thing is 
seeing this gentle giant operate!The KMT Intensifier (water jet) runs at 60,000 psi and 

uses a mixture of water-garnet for cutting medium. 
Garnet is fed into the mixing chamber just above the 
nozzle. It will do 8 inches per minute for a smooth 
edge, and 22 inches per minute for an edge that gets 
further machining. Additional developments for the 
cutting head are in the R&D stage, and cannot be re-
vealed at this time. (Hint: the Robotic SawJet is 6 axis). 

Left and below: Check out this amazing card table made with the 
Robotic SawJet at the Northwood Training Center (cigars and 
scotch are optional, gentlemen). The Northwood Robotic SawJet 
does glass (not tempered) and metal, too. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Call today! Toll free 1-800-575-4401
Offer extended due to popularity! Call and receive a FREE E-Z Dishwasher Bracket!

Michael Peay, a veteran home builder with 30 years of experience that includes 
hundreds of kitchen installs, was continually confronted with a nagging prob-
lem—mounting the dishwasher. Out of frustration, Michael Peay invented and 
patented the solution.

Installation Problem
Why is installing the dishwasher always on the punch list? There are many rea-
sons; after all, who is responsible for this task? Is it the granite guy, the plumber, 
the appliance delivery man, or the general contractor? If the granite installer is 
responsible and the dishwasher is on site, there is no problem, but many times 
this is not the case. So in order to preserve your good name and reputation it 
means an expensive return trip to install the dishwasher.

Installation Solution
Can $3.98 solve this costly return trip? The answer is YES! It is estimated that 
it could cost nearly $200 in time, labor and fuel to pull someone off another 
job for this one chore. There is no need for the dishwasher to be on site and you 
can install before or after the countertop is installed. And it is designed to fit all 
standard dishwashers and install them correctly. 

Easy To Use
The E-Z Dishwasher Bracket can be installed in 2 minutes and is a permanent 
solution. If the dishwasher is not installed or not on site, simply fasten the E-Z 
Dishwasher Bracket to the cabinet with the hardware supplied, apply silicone 
to dampen the sound, and install the granite. As simple as that, your job is done, 
with regard to the dishwasher.
If the dishwasher and countertop are already in place, simply bend the tabs 
to fit in between the cabinets, apply silicone, put in place and fasten with the 
hardware supplied. 

No More Call Backs to Install a Dishwasher! 
This solution seems so simple, the only question you’ll ask is, “Why didn’t I 
think of this?” This product really works, and we’ll prove it to you. We’ll give 
you a FREE E-Z Dishwasher Bracket. We guarantee that you’ll agree this is a 
real $3.98 solution. Call Braxton-Bragg and never have to make that expensive 
return trip again. Our knowledgeable sales staff wants to let you know “you 
have a friend in Tennessee” and we listen to you. Count on Braxton-Bragg for 
all your installation needs. 

3.98
Now YOU can solve a $200 problem for only $495

and we’ll send you a FREE sample to prove it.
4.10

MADE IN THE USA

   Item # Description Great LOW Price 
 10565 E-Z Dishwasher Bracket 24”, with Mounting Screws $3.98

 10578 E-Z Compact Bracket 18”, with Mounting Screws $3.98

NEW size for compact dishwashers!

“We use them when the dishwasher 
is not on site. Works great, 
no return trips.” 

Jeremy Williamson, SFA
Granite Shop Manager
Kitchen Craft Inc.
Osage Beach, MO

The E-Z Dishwasher Bracket attaches to the cabinet with wood 
screws, as well as to the countertop with impact absorbing ad-
hesive caulk or silicone. It is made to accommodate virtually any 
dishwasher on the market and may be installed prior to or after 
countertop installation.

More than 738,852 sold!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for E-Z Dishwasher Bracket
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Now, I am no industry ex-
pert on seam setters, but this 
tool is amazing. But unless 
you climb out from behind 
your CNC and look around 
at the world, how would you 
know about it?

The morning topic of dis-
cussion was “Marketing 
Your Company in Today’s 
Business Environment.” 
Since I do marketing for 
my company, I am always 
looking for clarification and 
help. I can only assume that 
everyone else is too.

A Town Hall Meeting

IT takes a village 
to raise a child.” 
A lot of people 

think Hillary Clinton coined 
that phrase, but it’s actu-
ally an old African proverb 
that came out of Nigeria. 
No matter its origins, 
as anyone with children 
well knows – it’s TRUE! 
You need family, friends, 
teachers, babysitters, 
counselors and so many 
other people to help raise 
a child. Raising children is 
not for the weak-willed or 
faint of heart. What about 
a business? Does it take a 
village to raise a successful 
business? ABSOLUTELY!

Recently, on a balmy 
winter day in February, a 
group of strangers got to-
gether in Charlotte, North 
Carolina and discussed the 
stone business. It was called 
“A Town Hall Meeting for 
Fabricators.” This meeting 
had a very specific agenda 
that had been sent out in 

advance to everyone who 
registered. A very nice gen-
tleman from the Natural 
Stone Institute was on hand 
to orchestrate everything 
and keep it moving. Martin 
Gould was the main speaker 
(If you ever get a chance to 
hear him, you should go). 
There were lots of industry 
vendors, demonstrations, 
and some awesome give-
aways and takeaways, for 
that matter. 

The early morning portion 
of the seminar was devoted 
to networking (and eating 
some breakfast).

Strangers, all in the stone 
business, got to meet and 
talk to each other. Plus, 
there was the opportunity to 
talk to vendors and get some 
up-close-and-personal prod-
uct demonstrations. Steve 
Bussell from Braxton-Bragg 
was demonstrating the new 
Stone Pro Seam Machine. 

Martin Gould gave a very 
informative presentation on 
the topic and made some 
very interesting points and 
observations. He has an idea 
about “target marketing” 
that is really fascinating and 
worth some consideration. 
He has a whole strategy on 
how to pinpoint your demo-
graphic and create a mar-
keting (mobile ads, e-mails, 
etc.) to fit your demographic 
group. In theory, it sounds 
pretty simple, but it’s actu-
ally quite complex. 

Sharon Koehler
Artistic Stone Design

Please turn to Page 8

He handed out some 
copies of his book, The 
Customer Shop, which I 
will read and review in an 
upcoming column. Even 
though I haven’t read it 
yet, anybody that ends their 
presentation with a clip of 
George Carlin is OK in my 
book! There was some in-
teresting back and forth as 
Gould answered audience 
questions. But again, if you 
never come out from behind 
your desk, how would you 
know?

After lunch, there was a 
“Fabricator Forum” which 
was awesome and incred-
ibly informative! This is 
where our homework came 
into play. Prior to arriving, 
we had all been asked to 
“make a list of five import-
ant issues affecting your 
company.” These questions 
would then be submitted to 
a panel of stone industry 
experts. The five issues I 
arrived with were:

#1 – What are the new “go 
to” social media sites for ad-
vertising? Martin Gould ac-
tually answered that one for 
me, during his presentation. 
The buzz is that Facebook 
and Twitter are losing trac-
tion. Pinterest is BIG, and 
Snapchat and Instagram are 
gaining ground 

#2 – What is the best way 
to find and hire knowledge-
able, competent employees?

It seems this is a common 
problem; solutions to this 
were a mixed bag.

WANT PRODUCTIVITY ?

BULLET PROOF™ 
Fabricator’s Apron

Stone Sleeve™ 
Fabricator’s Sleeve

Available from

Why work wet?

800-575-4401  •  www.braxton-bragg.com

Order Item 
9121

Order Item 
9127

$66.95

$56.79

Steve Bussell from Braxton-Bragg demos and answers questions about the new 
Stone Pro Seam Machine at the recent MIA+BSI Town Hall meeting.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Sleeves
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The Publisher’s Pen

Don’t look for Braxton-Bragg 
at Coverings in Chicago. 
We won’t be  there. And we 

haven’t been there for the last couple 
years. Here’s why.

Trade shows are time-consuming, 
exhausting for exhibitors, and aw-
fully expensive. Furthermore, the 
stone industry is about the only in-
dustry that I know of where distrib-
utors exhibit at trade shows. In most 
industries, manufacturers exhibit 
and distributors walk the floor. In 
our industry, four to six distributors, 
and a handful of importer/middle-
men, spend an enormous amount of 
money and energy to show products 
that most people are very aware of.  
To make matters worse, this is a very 
small industry and we have a huge 
number of shows.  

Our accounting department has 
tallied up the full cost of Surfaces 
2016, and despite our attempts to 
hold down costs we had a six-figure 
expense item on the P&L. That did 
not include all of the time and en-
ergy of our people and our vendors. 
Or the stress.

Each year, our reason for attend-
ing is that we have new products to 
show.  While this is indeed true, we 
don’t wait for a show to introduce a 
new product, we do it every week. 
We have videos on our website and 
on our YouTube channel. I can un-
derstand going to see the latest from 
Sasso, Northwood, Park and others, 
but do people really go to see Akemi 
adhesives or Viper Polishing Pads?

After eight years in this job and 
spending more than $1 million, I 
still have no idea why, in our in-
dustry, distributors exhibit at trade 
shows.  So, I am considering making 
Surfaces 2017 our last trade show. If 
you think this is a mistake, please let 
me know. If you agree, please drop 
me a line as well. I would like to 
know what you all think of distrib-
utors participating in trade shows.  
You can contact me at publisher@
slipperyrockgazette.net

Have a good read,
– Rich
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Featured in this Issue

Tom Schlough Receives Migliore 
Award for Lifetime Achievement

Tom Schlough, owner of Park Industries in St. 
Cloud, Minn., is the recipient of the 2015 Migliore 
Award for Lifetime Achievement. The award 

was presented to Schlough at TISE 2016 in Las Vegas. 

Under Schlough’s leadership, Park Industries became 
a leading pioneer in the development of stone process-
ing solutions. Schlough’s creativity led the company to 
many achievements, including introducing the first di-
amond-tipped disc saw for cutting granite slabs (1979), 
developing a CNC router for dimensioning, shaping, 
and cutting marble and granite (1998), and introducing 
a system to process full dimension stone into thinstone 
veneer (2003). 

Tom Schlough (Left) receives the Migliore 
Award for Lifetime Achievement from 2015 MIA 
President, Dan Rea (Coldspring). 
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Begins on 1

Begins on 1

Begins on 1

Begins on 4

Page 5

Begins on 5

Begins on 7

Begins on 8

Begins on 12

Page 12

Page 13

Page 15

Begins on 18

Begins on 21

Page 22

Begins on 25

Page 29

Page 31

Page 32

Page 38

Please turn to Page 11

mailto:k.richards%40braxtonbragg.com?subject=%20Address%20Update%20for%20my%20SRG%20subscription
http://www.slipperyrockgazette.net/index.cfm/m/15/Advertising_Guidelines
mailto:publisher%40slipperyrockgazette.net?subject=Publisher%27s%20Pen%20April%202016
mailto:publisher%40slipperyrockgazette.net?subject=Publisher%27s%20Pen%20April%202016
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/


6 |  aprIl 2016  slIppery rock GazeTTe      

 

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Stone Pro Coring Vacuum Template
No dust or mess to clean up. Just attach a shop vac and you’re set!

 Item # Description MSRP OUR Price 
  55049 Stone Pro Coring Vacuum Template $352.95 $229.95

MADE IN THE USA

Simply attach a shop vac hose in place.

1

2
Position the Coring Vacuum Template. 

Drill completely through using the template guide.

3

4
A perfect hole is drilled, leaving no mess to clean up.

Reduce the risk of core bit movement 
and ruined tops – save money on 
installs and reduce clean up time!

SEE THE

VIDEO

WWW.BRAXTON-

BRAGG.COM

As Seen at 
StonExpo 2016

IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!IT EVEN WORKS ON 

 VERTICAL SURFACES 

AND TEXTURED STONE!

This template tool was 
developed to make coring holes 
in the shop or at a customer’s 
home much easier. The Coring 
Vacuum Template is easy to 
operate and works with most 
commonly used core bits on 
stone or marble. 

Attaching a wet shop vac to the 
back provides the necessary 
suction for the template to lock 
securely in place on the stone 
surface and evacuate the water 
and slurry produced while wet 
coring. 

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the Stone Pro Coring Vacuum Template

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11045/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11045/


slIppery rock GazeTTe aprIl 2016  |  7  

I have several painful 
memories of having to re-
place island tops due to cus-
tomer or designer “issues.” 
We once had a designer 
pull out a tape measure 
and inform me our top was 
“almost 1/4-inch short” of 
what she wanted, and she 
wouldn’t accept it. I waited 
for the customer, who only 
10 minutes earlier had told 
me how much she loved the 
new top, to speak up and 
tell the designer it was fine. 
To my amazement, she just 
stood there while the de-
signer rudely informed me 
I would fix it or not be paid 
(like it was money out of 
her pocket)!

Another time, we tem-
plated an island top, with 
only the husband present, 
because the wife decided to 
go out of town during the 
remodel. When we returned 
to install, the wife was 
upset because the overhang 
did not match the size she Please turn to page 14

Varmint County

For the past few 
i s sues ,  we’ve 
reviewed the col-

orful history of Varmint 
County, from the coun-
ty’s founding father (liter-
ally), Revolutionary War 
hero and bigamist Lewis 
Lowe, to the arrival and 
subsequent feuding of the 
moonshining Haig and 
Hockmeyer clans, to the 
good ole boy political 
elite that ran the county 
for three decades from the 
privacy of Doc Filstrup’s 
weekly poker games.

I say “ran” in the past 
tense because the times, 
they are a’changing, as 
the old song goes. Caleb 
Hockmeyer pretty well 
summed up the feelings of 
many of Varmint County’s 
men folk while waiting for 
his semi-annual beard trim 
down at Wimp Pennywell’s 
barber shop.

“My pappy used to say 
that when they gave women 
the right to vote, they voted 
in Prohibition, closed all 
the bars and the coun-
try went to hell,” Caleb 
lamented. “I guess we’ll all 
be eating brimstone around 
here before long.”

This comment was made 
over three years ago, when 
a slate of female candidates 
decided to challenge the 
male dominance of local 
politics, but the ground-
work for this revolution 
was laid several years 
earlier, way back in 2008 
when a gregarious grocery 
store clerk named Petunia 
“Toony” Pyles decided to 
run for the state legislature.

Toony ran a cash regis-
ter at the local Shop-A-Lot 
and as a result knew ev-
erybody in the county. She 
also knew whose daughter 
was having a baby, whose 
son had scored a touch-
down in the Friday night 
game, and even whose 
husband was cheating and 
with whom. She was free 

with congratulations, condo-
lences and friendly advice, 
and everybody loved her 
outgoing nature.

What inspired Toony to 
run for office remains a bit 
of a mystery, but she did, 
and won decisively when 
the three male candidates 
split the vote. She quickly 
became a folk hero of sorts 
down at the capitol. Her first 
week in town she whipped 
two muggers, beating them 
senseless with a bagful of 
groceries.

Having run as an indepen-
dent, Toony was initially left 
off of most influential legis-
lative committees, but at the 
first meeting of the one com-
mittee to which Toony was 
assigned, she brought in a 
pan of her famous blueberry 
muffins. In short order the 
Speaker of the House was 
bombarded by requests from 
other committee chairmen, 
asking that Toony be given 
seats on their committees as 
well.

Instead of costing taxpay-
ers for a hotel room every 
week, Toony stayed with her 
cousin Prudence, who had a 
job in town with the Southern 
Baptist Convention. Another 
of Toony’s cousins was 
Camilla Clotfelter, who you 
might recall is suspected 
of inheriting her granny 
Cordellia Clotfelter’s pow-
ers of witchcraft.

Camilla has objected to 
this reputation, arguing that 
neither she nor her granny 
were witches. Her plea of 
innocence took a beating 

Boomer Winfrey 
Varmint County Correspondent

The Jones Girls Shake Up Varmint County 
Politics to Its ‘Good Ole Boy’ Core

during Toony’s first year 
in the legislature, however, 
when Representative Hiram 
“Highwall” Higginbotham 
rose to speak against a bill 
sponsored by Toony to 
regulate mountaintop strip 
mining.

While Hiram was speak-
ing, his hair suddenly began 
to fall out, tumbling in 
clumps to the polished mar-
ble floor. “Representative 
Higginbotham, it appears 
your mountaintop has been 
removed,” the chairman 
observed as the now bald 
legislator bolted from the 
room.

Toony has experienced 
no problems winning 
re-election every two years, 
as few serious challengers 
appear eager to test the the-
ory of whether she has a 
witch in her corner.

Then, a few years later, 
Toony’s success led to a 
fateful meeting of Varmint 
County’s prominent fe-
males on the night of Doc’s 
poker party. My boss, War 
Whoop & Exterminator 
publisher Virginia Hamm, 
organized the get-together. 
Former Sheriff Smoky’s 
wife Belinda Bandit, the 
only woman on the county 
commission, along with 
Toony, her cousin Camilla, 
Lady Viper basketball 
coach Gabby Aslinger, 
Clyde Junior’s wife 
Matilda Filstrup and three 
of Philbert McSwine’s for-
mer wives were among the 
attendees.

Please turn to Page 9

I’ll Take an Island
wanted. When she called to 
complain,  I explained her 
husband had approved ev-
erything, since she wasn’t 
there. She, of course, didn’t 
care. Only because they were 
a referral from a previous 
customer did I bite the bullet 
and replace it. Sigh – another 
“free” job. These island re-
placements were costing 
us money, and I was done 
playing around. Something 
needed to change. 

I realized that as the island 
designs and expectations 
became more complex, and 
customers and their de-
signers more demanding, I 
needed to find a way to bet-
ter protect the shop. What I 
needed was a specific doc-
ument to address the re-
quirements for the island 
top only, totally separate 
from the rest of the kitchen. 
We needed something to be 
signed off so there was abso-
lutely no misunderstanding 
on what we were fabricating 
and installing. I got to work. 

The first thing I did was 
create a label for the front 
of the folder to remind my 
guys at template time that 
a sign-off was needed.  I 
made it big and bold: 
“ISLAND SIGN OFF by 
customer REQUIRED.” 
Even without glasses it 
can’t get missed!

Next, I created our 
“Customer Island Buy-Off” 
form. I wanted it simple, 
but with enough informa-
tion to protect us. It con-
tains basic information:

Customer name
Manufacturer (slab)
Color
It then requires a “yes” or 

“no” to indicate if we are 
supplying steel supports. If 
yes, how many.

If a customer is using 
corbels instead of steel sup-
ports, there is a line they 
must initial acknowledging 
either they or their repre-
sentative are responsible 
for installing the corbels.

Continued from page 1 

$10.45

Order Item  
1266

$6.95

Order Item  
17992

Shop www.braxton-bragg.com for Nelson Shims Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/6790/
http://www.slipperyrockgazette.net
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AH yes– 
another 
winter 

day in sunny Florida. I 
think it’s going to get down 
to 60 today. Brrrr! Sorry 
to brag to all my iced-in 
northern friends, but the 
next case I’m about to 
discuss will make you more 
jealous. (Hey, it’s tough 
being the Stone Detective!)

As usual for my morn-
ing routine, I was at my 
local greasy spoon having 
a heated discussion with 
Flo about for whom I was 
going to vote for in the up-
coming presidential elec-
tion. Sorry folks– I won’t 
tell you who.  

My phone rang, and I 
found myself speaking 
to this guy with a very 
thick, British accent—
don’t know, Cockney or 
Liverpool —it was really 
hard to understand him.  
He finally got across that 
he was an owner’s rep 
for a condo that had some 
problems with the grout in 
the bathroom. I asked him 
what kind of problems. He 
said there were random 
areas in the grout that had 
turned pink. I asked if he 
could email me some pics. 

Within minutes I had the 
pics, and looking at the 
“crime scene,” I was puz-
zled. That’s what makes 
my job in the stone industry 
so exciting. I’ve been doing 

The Stone Detective

Frederick M. Hueston, PhD

The Case of Pretty in Pink

this for over 30 years and I 
still get stumped every once 
in a while. I looked at the 
pics and could not figure out 
why the grout had turned 
pink. I called Mr. Churchill 
back (not his real name) 
and asked all the standard 
questions. He said the 
grout was epoxy, and it had 
turned pink several months 
after installation. I told him 
it was difficult to figure out 
without seeing it in person. 
He asked if I could come 
take a look. (Now for the 
part where you’re going to 
get jealous.) The condo was 
in the Cayman Islands.  I’ve 
done a lot of inspection and 
troubleshooting work in 
the islands, look forward to 
any chance to go there, so 
of course, I told him I could 
come take a look. I gave 
him my proposal, which 
included a fishing trip, and 
made my plane reservations 
for the following week.

I arrived in the Caymans 
with the sound of a steel 
drum band playing as I 
got off the plane. Ah, I 
love the tropics; it’s a nice 
change to the Florida cold 
(LOL!).  I took a cab to the 
development where I was 
greeted by Mr. Churchill, 
who was driving a fancy 
Rolls-Royce golf cart. He 
was a tall and slender man 
wearing a Hawaiian shirt, Please turn to page 12

shorts and sandals. Where 
else can you dress like this 
for work, other than the 
islands?   

As we rode along, He 
proceeded to tell me in a 
rapid mix of English and 
island slang about the in-
stall, and how the grout 
was applied. I think I only 
caught a few words, but I 
caught the gist of it. When 
we arrived at the condo, he 
gave me a tour of the $25 
million apartment. 

This place had the works! 
I could spend an entire ar-
ticle or two describing 
all the fancy features this 
place had, but I’ll let your 
imagination take over here.  

After the tour, he led 
me to the master bath and 
pointed at the shower area, 
and the floor outside the 
shower. Sure enough, some 
of the grout was pink. It 
was supposed to be white. 
The odd thing is that it was 
only pink in random areas, 
which did not make sense.  
I scraped off some of the 
pink grout to do a chemi-
cal test and discovered that 
the pink discoloration was 
only on the surface. 

Some shops are using temp 
agencies. Some used an ad 
forum like CraigsList and 
others relied on referrals and 
references from their em-
ployees (The Slippery Rock 
Online Classifieds are a great 
free resource when looking 
for qualified candidates).

#3 – Is there a way to iden-
tify trends in the market be-
fore they arrive so you can 
be prepared when they get 
here? 

In January there was 
an article in an indus-
try magazine that pre-
dicted the new trends 
in the industry were 
going to be white 
marble in the kitchen, 
larger islands, Dekton 
and Neolith, waterfall 
edges and mitered 
seams. That informa-
tion was great, but my 
company was already 
seeing those trends, 
and I was hoping to 

Continued from page 4

A Town Hall Meeting
get some insight into some-
thing less readily apparent 
that may be coming in the 
near future. 

#4 – Besides reading maga-
zines or going to shows like 
Surfaces or Coverings, what 
is the best way for the aver-
age fabricator to stay up to 
date on new products and 
technology? 

Not surprisingly, these 
smaller Town Hall meetings 
are a great way to do just 

that. All different kinds of 
vendors were in attendance. 
Not only did they get to put 
on demonstrations, but as the 
day went by, each vendor 
was given the opportunity 
to speak to us for a few min-
utes about his or her prod-
uct. Blanco, Braxton-Bragg, 
Integra Adhesives  and Laser 
Products were there, just to 
name a few, and so many 
others. as well.

#5 - How do you deal with 
customers who do not pay 
their invoice balances?

Here again, there were a 
variety of answers. What 

I found most in-
triguing was that I 
didn’t hear anyone 
say that they used 
a collection agency. 
Very interesting! 

To be fair, I 
didn’t get answers 
to all my questions. 
Lots of people had 
questions (which is 
good). There was 
quite a long discus-
sion about OSHA 
and the voluntary 
protection plan. 

There was also a long con-
versation about some new 
tax laws concerning taxable 
labor and labor vs. product. 
We touched on deposits for 
jobs vs. getting the whole 
payment up front like the big 
box stores do. There were 
lots of good ideas and great 
info flying around the room, 
and what made it so strong 
was the fact that everyone 
in the room was in the same 
business. Somehow, ideas 
and advice are more credi-
ble when they comes from 
someone who walks in your 
shoes and does what you do. 

Somehow, ideas and advice are more credible when they come from 
someone who walks in your shoes and does what you do. 

Admittedly, Charlotte, 
North Carolina may not be 
convenient for everyone, 
but they hold these meetings 
all over the country. It may 
be different times or days 
in different places. It may 
even be different topics but 
the one thing for sure is that 
you learn something new. 

So, leave your comfort 
zone. Get out from behind 
your desk or your CNC 
machine. Put down your 
polishers and grinders (at 
least for a little while) and 
become part of the village. 
We need you!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net
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The good ole boys at 
Doc’s had gotten wind 
of the gathering and dis-
patched yours truly to go 
spy on the ladies. Expecting 
to be turned away, Virginia 
instead invited me to join 
them. “Tonight you’re one 
of the girls,” she quipped. 
“You can go back and report 
to Doc, Clyde, Hugh Ray 
and the rest if you want. We 
have nothing to hide.”

They had decided to 
call themselves the “Jones 
Girls” after old-time union 
organizer Mother Jones. The 
governor of West Virginia 
once invited Mother Jones 
and a group of miners’ 
wives to come into a closed 
meeting of politicians and 
mine operators, announcing, 
“Come in ladies, we have 
nothing to hide.”

“Ladies, hell,” Mother 
Jones replied. “God made 
us women. The Rockefeller 
gang of thieves made the 
ladies!” 

That should have been a 
warning shot of things to 
come. The Jones Girls de-
cided that the males had 
dominated and misman-
aged the political machin-
ery of Varmint County long 
enough and it was time for 
a change.

 County Mayor (formerly 
called County Judge) Clyde 
Filstrup Junior was up for 
re-election in the summer, 
along with all members of 
the county commission. It 
was agreed that the females 
would find a suitable chal-
lenger to Clyde. Matilda de-
clined the invitation to run 
against her own husband, 
but promised to work for 
any woman that wanted to 
challenge him.

“I can’t believe you would 
campaign against your own 
husband, Matilda,” Toony 
Pyles proclaimed.

“I’ve got my reasons, girls. 
Clyde promised to take me 
to Paris for our silver wed-
ding anniversary, but when 
the time came he had been 
elected Mayor and said he 
couldn’t take off a whole 
month from his office,” 
Matilda explained. “He said 

he’d take me when he retired 
from politics and bought me 
a coat instead. The only way 
Clyde is going to retire from 
politics is if the voters retire 
him, and I want to see Paris 
while I’m still young enough 
to enjoy it.”

The Jones Girls decided 
to approach Penny Haig, the 
6’6” former basketball star, 
about running against Clyde. 
Despite her youth, Penny, 
just finishing her senior 
year in college, was with-
out doubt the most popular 
woman in Varmint County. 
She would have no part of 
politics, however, deter-
mined to pursue her dream 
of becoming a basketball 
coach upon graduation.

Instead, Lady Viper Coach 
Gabby Aslinger, whose 
daddy Archie is one of Doc 
Filstrup’s poker night regu-
lars, was convinced to retire 
from coaching and run for 
Mayor. Penny, it was de-
cided, would come home to 
take over coaching her old 
high school team.

In addition to Gabby, three 
more Jones Girls would try 
to join Belinda Bandit on the 
county commission. Toony’s 
cousin and suspected witch 
Camilla Clotfelter, Julie Ann 
McSwine, one of Lawyer 
McSwine’s four ex-wives 
and Mary Ann Botts all an-
nounced as candidates.

Mary Ann ran to fill the un-
expired term of her husband 
Melvin “Doctor No” Botts, 
who resigned when his hear-
ing began to fail. Doctor No 
gained notoriety for serving 
16 years on the county court 
without once voting “yes” to 
spend a dime. 

“If I win you can just call 
me Missus Yes,” Mary Ann 
told everyone. “I believe 
we need to patch up pot-
holed roads and have decent 
schools for our kids, and 
those don’t come without 
spending a little money.”

To make a long story 
short, with Archie working 
his cronies in the pool halls 
and bars, Penny Haig turning 
out all of Haig Hollow, and 
Matilda Filstrup campaign-
ing against her own husband, 
Clyde Junior never had a 
chance. Likewise, Gabby’s 
friends all won their races 

for the county commission.
The only female with 

serious competition was 
Camilla Clotfelter, who was 
in a three-way race for the 
two commission seats rep-
resenting Lower Primroy. 
Her opponents were incum-
bent Hiram “Little Hair” 
Pennywell and the popular 
retired school superintendent 
Will Ulysses Reade.

But the week before the 
election, Will accidentally 
bounced a check to WVMT 
Radio and the station pulled 
all his political ads. Three 
days before the election, 
Will hosted a barbecue cook-
out at Mud Lake Marina, but 
the pork ribs turned out to be 
bad, sending over a 100 po-
tential voters down to Doc’s 
clinic with food poisoning.

The next day, Will reached 
out to hug a baby, tripped 
and sprained his ankle. 
“That’s it! I’m withdrawing 
from the race. I should have 
known better than to run 
against a witch,” poor Will 
announced.

When December rolled 
around, folks got a kick out 
of one float in the Christmas 
Parade that year. Gabby and 
the four female commission-
ers rode together in a sleigh, 
dressed in Missus Claus 
suits. Archie Aslinger was 
dressed as Santa, but instead 
of riding in the sleigh, Santa 
wore an apron and labored 
over a fake cook stove. 

The message was clear: a 
new day had come to Varmint 
County. But winning an elec-
tion was one thing, changing 
Varmint County’s political 
culture would be something 
else. Gabby’s first priority 
was to put a nepotism policy 
in place that would bring an 
end to elected officials hiring 
their family members.

Of course everyone in 
Varmint County is related 
to everyone else, so “family 
member” had to be tightly 
defined. However, three at-
tempts to pass an ordinance 
failed, with the good ole boys 
on the commission voting as 
a block against any changes 
to the present policy, which 
was no policy at all. 

Continued from Page 7

Please turn to Page 34

Varmint County

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP  OUR Price

 8714 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Extra Coarse $89.95 $59.95 

 8715 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Coarse $89.95 $59.95

 8716 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Medium $89.95 $59.95

 8717 Talon™ Turbo Dry Diamond Cup Wheel, 4”, Fine $89.95 $59.95

Talon™ Turbo 
Diamond Cup Wheels

#1 Seller! 

Most Popular

Cup Wheel

“Thanks, everything is great! Thank you 
for your awesome quick response. Braxton-

Bragg is the best company we deal with. 
Your entire crew has been great and we 

will always do business with you!”

Sincerely,
Kim Johnson

Talon™ Turbo Cup Wheels are designed to be aggressive, fast 
working tools. The turbo design with two layers of segments with 
spacing in between keeps the core and diamonds cool and removes 
the dust, or if used wet, the slurry can be readily expelled.

The back of the cup wheel is polished aluminum and this softer 
metal allows bounce to be absorbed, reducing chatter and making 
the weight of the cup wheel less than other wheels.

Cutaway (above) shows how Talon™ Cup Wheel segments dovetail into the 
wheel body to eliminate segment separation. The unique center segment 
groove helps remove grinding slurry while reducing heat build-up.

•Designed to operate at 
 10,000 RPM 
 14,000 RPM Max
•Can be used wet or dry
•5/8-11˝ thread arbor

Visit www.slipperyrockgazette.net for more Stone & Tile industry news
Shop www.braxton-bragg.com for Talon Turbo Diamond Cup Wheels

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10860,7393/
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TOOLSTHATLAST
NO-SPIN BACKER PAD 
Professional Edging Solutions

 Save time & money

 Reduce labor & damage

	 Achieve	beautiful	finishes;	
	 even	with	delicate	surroundings

	 Finish	polishing	faster	&	easier

The	patented	No-Spin Backer Pad	makes	
polishing	and	refinishing	faster	and	easier	than	
traditional	backer	pads,	providing	a	tight,	clean	
and	consistent	polish	line	against	edges	and	
corners	without	damaging	surrounding	fixtures	
and	surfaces.	When	meeting	a	perpendicular	
surface,	the	top	disc	stops	spinning	to	protect	
surrounding	surfaces	from	damage,	while	the	
polishing	pad	underneath	continues	to	work.	
The	machined,	rigid	aluminum	No-Spin	Backer	
Pad	has	standard	5/8-11	attachment	threads	
and	is	available	in	4”,	5”,	and	7”	sizes	for	a	
variety	of	applications.

DUST SHROUD ADAPTERS 
Refinishing Dust Management

Our Dust Shroud Polisher Adapters	are	the	only	solution	on	the	market	to	
connect	a	vacuum	attachment	to	a	polisher.	Finally,	you	can	eliminate	the	
dusty	mess	of	dry-polishing	and	refinishing	by	attaching	your	DustBuddie®	
directly	to	your	polisher	for	a	dust-free	work	area.	Your	lungs	and	your	
customers	will	thank	you!

Available	for	Makita,	Bosch,	Dewalt,	
and	Milwaukee	polishers.

The Low-Profile Bumper 
Accessory	(available	for	4”	
and	5”	models)	adds	increased	
protection	for	ultra	low	profile	
vertical	surfaces	such	as	
faucets	and	fixture	plates.

D
ustBuddie®

	is	a	tradem
ark

of  

Helping you del iver  qual i ty. . .  not  just  counter tops!

Shop www.braxton-bragg.com for Omni Cubed products Visit www.slipperyrockgazette.net for more Stone & Tile industry news

http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8455,9958,10195/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Tom Schlough Receives 2015 Migliore Award
Continued from Page 5 In a letter nominating Schlough 

for this award, Joan Schatz, 
Chief Operating Officer at Park 
Industries, wrote: “For over 48 
years, Tom Schlough has demon-
strated a strong commitment to 
quality, ethical business practices, 
growth, and professional excel-
lence for the stone industry.” 

Brenda Edwards, owner and 
general manager at TexaStone 

Quarries, who has worked with 
Schlough through several stone 
associations, said: “Tom has ben-
efited the stone industry in so 
many ways. He is well-respected, 
not only in the industry, but in his 
community. He gives of himself to 
everyone around him. I am very 
proud to have been a business as-
sociate, board member, and friend 
with Tom during his reign at the 

Schlough’s entrepreneurial 
spirit and driving desire to further 
expand the stone processing in-
dustry has also resulted in numer-
ous patents. Although Schlough 
retired from day-to-day operations 
at Park Industries in December 
2013, he and his wife remain in-
volved in the company as princi-
pal owners. 

helm of Park Industries.” 
When accepting the award, 

Schlough thanked his family, co-
workers, and customers, comment-
ing: “Customers first—you are the 
reason we are here. Everybody has 
good and bad days—and together, 
we can get through.” Schlough re-
flected: “In retrospect, it wasn’t al-
ways easy, but if I had known then 
what I know now, I would have 
done the same thing. It has been a 
great ride.” 

Why Didn’t 
We Think of 
This Before?

For more information on the 
MIA+BSI awards program, please 
visit www.marble-institute.com/
awards. 

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Patent Pending

#1 Seller! 

Most Popular

Sink Support

You’ve Got To See This Video!

See the animated video!
http://www.braxton-bragg.
com/HerculesSinkHarness

Why Pay More to Install a Sink?
Why pay more than $5 for a sink install 

kit, when you could use the Hercules® 
Universal Sink Harness and complete 
your install project in minutes, with no 
return trip needed? 

The Hercules® Universal Sink Harness from 
Braxton-Bragg is another great innovation that can 
save installers time and money.

At Last, a Simple, Fast Alternative 
The Hercules® Universal Sink Harness is a simple, 

ingenious alternative to expensive brackets that only 
work on some installations, and a time-saving, more 
professional alternative to building a scrap wood 
support system to hold the sink in place while the 
caulk or adhesive dries. It installs without drilling into 
expensive countertops or cutting notches into your 
customer’s cabinets, and without using messy epoxies 
or relying on adhesives to secure sinks. One of the most 
immediately recognizable benefits is that you won’t 
have to make a return trip to remove bracing or jury-
rigged 2 x 4 supports.

Fabricator Tested in Thousands of Installs 
The Hercules® Universal Sink Harness has been 

fabricator- and installation-tested under demanding 
conditions, and can be used to install the most popular 
types of sinks, including ceramic, stainless steel, and 
even cast iron undermount. It is effective on either 
double bowl or single bowl steel or ceramic vanity 
sinks. Just imagine–one simple, inexpensive kit can do 
all of those sinks! Not only is the Hercules® Universal 

Sink Harness the fastest and most economical system 
available, it’s also the most versatile.

Be the Go-To Guy to Repair Failed Installs 
While the Sink Harness was being developed and 

tested, we discovered another notable benefit of 
the Sink Harness: it’s a great system to repair failed 
undermount installations. Many fabricators are asked 
to repair someone else’s poor sink installation job. The 
Hercules® Universal Sink Harness will get the job 
done quickly. You can become known as the guy who 
contractors and home owners in your area call for help. 

Supports the Heaviest Sink Loads
Some clips and anchor systems rely on the countertop 

to support the sink–not so with the Hercules® 
Universal Sink Harness. Just like a suspension bridge, 
the Hercules® Universal Sink Harness helps to 
provide support and over-all strength to a countertop 
installation. It actually transfers all weight to the 
cabinet and doesn’t add additional stress to the weakest 
and most easily damaged part of the countertop: the 
sink cut out. It does its primary function admirably 
well, support the sink under the heaviest of loads. 

You Can Even Try One for FREE!
Braxton-Bragg wants to prove it to everyone 

who’s faced sink-installation problem, or 
just wants to save money and keep their shop 
profitable. Call Braxton-Bragg and we’ll send 
you a Hercules® Universal Sink Harness FREE 
to try! Visit www.braxton-bragg.com for the 
complete Universal Sink Harness video.

 Item # Description MSRP OUR Price 
 17310 Hercules® Universal Sink Harness Kit   $9.95 $4.95

Call for a

FREE
Sample!

MADE IN THE USA

They say crime doesn’t 
pay, but that might not 

be entirely true in the District 
of Columbia as lawmakers 
look for ways to discourage 
people from becoming repeat 
offenders.

The D.C. Council unani-
mously approved a bill that 
includes a proposal to pay 
residents a stipend not to 
commit crimes. It’s based 
on a program in Richmond, 
California, that advocates 
say has contributed to deep 
reductions in crime there.

Under the bill, city officials 
would identify up to 200 peo-
ple a year who are considered 
at risk of either committing or 
becoming victims of violent 
crime. Those people would 
be directed to participate in 
behavioral therapy and other 
programs. If they fulfill those 
obligations and stay out of 
trouble, they would be paid.

The bill doesn’t specify the 
value of the stipends, but 
participants in the California 
program receive up to $9,000 
per year. 

Councilmember Kenyan 
McDuffie, a Democrat who 
wrote the legislation, said it 
was part of a comprehensive 
approach to reducing violent 
crime in the city, which expe-
rienced a 54 percent increase 
in homicides last year. 

McDuffie argued that 
spending $9,000 a year in 
stipends ‘pales in compari-
son’ to the cost of someone 
being victimized, along with 
the costs of incarcerating the 
offender. 

Certainly, less victimiza-
tion is good. But if you are 
wondering why this novel 
solution has not been tried 
nationwide, perhaps most 
communities are against pay-
ing extortion money to get 
criminals to “behave.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Hercules Sink Harness

http://www.marble-institute.com/awards
http://www.marble-institute.com/awards
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9096/
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Sasso Flying Flat

Elegant Design
Sasso machines not only perform, they’ll 
look great in your shop. We take pride in 
our products, and it shows in every ma-
chine we make.

Fast and Productive
Our innovative designs not only look 
great and last a very long time, Sasso 
builds machines that get the job done fast. 

Corrosion Resistant
Every machine we build uses corro-
sion-resistant component. By using hot 
galvanized frames, fiberglass, stainless 
steel and aluminum, we  your machine 
will be running long after its paid for. 
How many saw manufacturers can say 
the same thing? 

Accuracy and Quality
Our engineering team works hard to use 
high-quality components to ensure your 
are the right size with the perfect finish. 
Every time.

USA-Based Tech Support
We understand that occasionally you may 
need tech support or have a simple ques-
tion answered. When you call we’ll be 
there to assist.

USA-Based Spare Parts
We stock spare parts in North Carolina. 
When you need a part, we can usually get 
it to you within 24 hours.

Now Recommending Viper
The Viper 6-Step Inline System from 
Braxton-Bragg is a perfect complement 
to the speed of the Flying Flat. Unlike 
other inline systems that require a slow 
speed, you can run it fast to achieve the 
ultimate, professional shine.

Engineered for Speed – Built to Last

Since 1974 Sasso has built world-class 
machinery for the stone industry.

The Sasso Flying Flat is a 
backsplash polishing machine 

capable of polishing countertops 
up to 36 inches tall. Sasso recom-
mends the Viper ® 6-Step Inline 
Polishing system to achieve a fast, 
professional polish. 

• Two models available: five or six pol- 
 ishing heads, two or four bevelers

• Micro oscillation

• Calibrating/Drip edge spindle

• Corrosion resistant galvanized frame

• Easy to set-up, operate and maintain

6-Step InlIne MultI-edge 
polIShIng SySteM

888-289-5284 • www.sassousa.com

Please turn to Page 18

Many years ago, M3 
Technologies in 

Cohasset, Mass. created 
an easier to use polish-
ing product called Stone 
Polishing Compound. For 
many, 5X and other polish-
ing powders were simply 
too harsh. So, we devel-
oped a much easier to use 
and much more forgiving 
product which we called 
Majestic Stone Polishing 
Compound. 

This unique product is 
in a paste formulation, 
thereby eliminating any 
airborne issues that most 
powders exhibit. Because 
of the special condition-
ing agents contained in 

the formula, the product 
worked better than pow-
ders in some applications 
such as terrazzo and some 
difficult-to-polish materi-
als as well.

Majestic Stone Polishing 
Compound has become 
one of the favorite go-to 
marble and terrazzo pol-
ishes on the market and is 
very popular throughout 
North America. Hotels, 
schools, hospitals, airports, 
casinos and other commer-
cial applications rely on 
Stone Polishing Compound 
as their number one prod-
uct for maintaining their 
marble or terrazzo floors. 

Bob Murrell Whether you’re re-pol-
ishing traffic lane wear or 
using it as a final polishing 
after honing restoration, 
Stone Polishing Compound 
works very well. It can be 
used with most slow-speed 
equipment including swing 
machines and auto-scrub-
bers. It is also an easy-to-
rinse product due to special 
surfactants in the formula. 
These surfactants actually 
float the compound, mak-
ing it easier to both   wet 
vac and rinse.

As with any polishing 
media, there are variables 
that can be adjusted to 
improve the performance. 

My first thoughts were 
they had used a bad batch 
of epoxy, but that didn’t 
make sense, either. I was 
totally puzzled. Then Mr. 
Churchill said we would 
be meeting with the in-
staller in about an hour. He 
offered to take me to lunch, 
which I gladly accepted. 

After lunch, we went 
back to the condo, where 
we found the installer wait-
ing for us. He told me that 
the reason it was pink was 
because too much hard-
ener was used. Now, this 

was puzzling since it was 
supposed to be epoxy, and 
not polyester. Epoxy uses a 
one-to-one or a two-to-one 
mix, where polyester uses 
a two percent hardener. So 
my next line of questioning 
would be to determine what 
he actually used. 

After several questions I 
discovered that it was, in 
fact, epoxy. The installer 
said he was going to re-
place the discolored areas. 
I asked him what they 
used to clean up the excess 
epoxy, and he said acetone.  
The next thing he did an-
swered my question and 

The Stone Detective
Continued from page 8

Majestic Stone Polishing Compound

solved the mystery. He said 
he used acetone, and pulled 
a rag out of his pocket and 
motioned with a wiping 
action. My eyes lit up like 
a deer caught in the head-
lights. I asked if he used 
similar rags on the project, 
and he said yes. Are you 
ready for this?

The rag was a red. Just 
like the ones you get in the 
Bag of Rags at the big box 
stores. I asked to borrow 
his rag and some acetone. 
I poured the acetone on 
the rag– and sure enough, 
the red dye came right off. 
Another mystery solved. 
Now, for that fishing trip!

Jim Braden, Inventor of the Mighty Stone 
Saw is Remembered

A retired veteran and 
orthopedic surgeon 

who came to the stone in-
dustry as a second career 
is mourned in Tennessee. 
Jim Braden passed away 
on Jan. 8, 2016, as a re-
sult of injuries from a car 
accident. He grew up on a 
farm in Oklahoma, work-
ing alongside his father. 
He and his wife Doris were 
married for 45 years. She 

plans to carry on the business 
that Jim started. 

Jim served as a flight surgeon 
in the Navy. On his retirement 
from the Navy, he moved to a 
small town in Georgia to start an 
orthopedic practice. Jim retired 
from practicing medicine in 
1998, and moved to Crossville, 
Tennessee, the heart of the old 
Crab Orchard limestone indus-
try. There, Jim started a new 
career designing veneer saws 

and stone breakers. He was 
a jack of all trades and en-
joyed inventing, fishing, 
woodworking and the next 
big idea. He was proud of 
his children and grandchil-
dren. Jim is survived by his 
mother, Nila; wife, Doris; 
sister, Joye; his children, 
Jeremy, Jason and Julie; and 
five grandchildren.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Inline tooling

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Fax 800-915-5501 

The following can all be caused by
a simple head injury:

Will your next breakfast bar cause this 
to happen to your customer’s child?

•  Prolonged loss of consciousness
•  Persistent or severe memory 
  loss, confusion
•  Persistent vomiting
•  Seizures
•  Suspicion of intentional injury (abuse)
•  Severe, persistent, or worsening headache
•  Behavioral changes (eg, lethargy, decreased 
 alertness, extreme irritability)
•  Signs of a skull fracture or bulging fontanel  
 (the soft spot on an infant or toddler’s head)
•  Significant scalp bruise, trauma or brain injury 

Imagine if you were to blame for this 
happening to one of your custom-
er’s children. That’s exactly what hap-
pened to one fabricator in Kentucky.  
Although, instead of a customer’s child… it 
was his own nephew.

Better Design = Safer Product 
The patent-pending I-Brace granite support 
installs in just minutes, eliminates the need 
for corbels or wood supports on breakfast bars 
and can be kept in stock – on the truck or in 
the shop. Plus… never again will you need to 
worry about your work inadvertently causing 
injury.

You Get More Profit
What good does it do to sell an extra 10 square 
feet of granite if you have to spend the profits 
on high-priced wood corbels? 

Faster Install Times 
Now you can install a breakfast bar or canti-

levered island top and have it securely braced 
in minutes, with no special hardware or tools 
required. All it takes is 2 to 4 I-Braces, a length 
of 2 x 4, a few inexpensive screws, construc-
tion adhesive, and you’re ready to set the island 
top in place! 

Fewer Call-Backs 
Now you can offer your customers a more 

securely braced breakfast bar with no return 
trip needed to install costly, old-fashioned–and 
potentially dangerous–corbels.

Industry Leading Guarantee
Go ahead and give the I-Brace a try on your next 

breakfast bar and rest assured you’ll be backed by 
the industry-leading “Better! Faster! Cheaper!” 
guarantee.

$300/ea $11/ea

Old-style corbels

SEE THE

ANIMATED VIDEO

WWW.BRAXTON-

BRAGG.COM

 Item # Description MSRP OUR Price 
	 12458	 The	Original	I-Brace	Countertop	Support,	13˝	Long	x	2-1/2˝	Wide,	3/16˝  $16.95 $10.99

	 12460	 The	Original	I-Brace	XL	Countertop	Support,	20˝	x	2-1/2˝,	3/16˝	Thick $22.95 $14.99

	 12461	 The	Original	L-Brace	Upper	Bar	Support,	10˝	x	2-1/2˝	Thick	 $23.95 $15.99

	 12462	 The	Original	L-Brace	Upper	Bar	Support,	15˝	x	2-1/2˝	Thick	 $29.95 $19.99

	 12464	 The	Original	Upper	Brace	Upper	Bar	Support,	10˝	x	2-1/2˝,	1/4˝	Thick $17.95 $11.99

	 12465	 The	Original	Upper	Brace	Upper	Bar	Support,	15˝	x	2-1/2˝,	1/4˝	Thick $22.95 $14.99

  Typical breakfast bar islands use 2–4 braces per side.

	 	 Centers	should	be	spaced	every	18-24˝.

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com

MADE IN THE USA

You can onlY get

the original

i-Brace

at Braxton-Bragg

“I have not failed. I’ve just 
found 10,000 ways that will 
not work.” –Thomas A. Edison

Women In Stone 
Announces New 

Webinar  
Scholarship

The Women in Stone 
program is now accept-
ing applications for a 

scholarship providing a one-year, 
all-access pass to the MIA+BSI 
Webinar Series. Applications will 
be accepted until Friday, April 29. 

The Women in Stone Webinar 
Scholarship was created to help 
women advance their careers in 
the stone industry through edu-
cation. It supports the program’s 
mission to recruit, retain, and 
advance women in the stone 
industry. 

Kim Dumais (Miller Druck 
Specialty Contracting), 2016 
co-chair of the Women in Stone 
Steering Committee, said: “One 
of the goals of Women in Stone 
is to be an essential partner in the 
success of members by expand-
ing on existing educational offer-
ings. Not only will the recipient 
of the Women in Stone Webinar 
Scholarship have the opportunity 
to gain valuable technical and 
practical knowledge, she will also 
gain knowledge in effective com-
munication strategies key in es-
tablishing successful relationships 
within all aspects of our industry.” 

Past webinars in the MIA+BSI 
webinar series have covered 
safety, communication and lead-
ership skills, and design trends.

Applicants must have less than 
five years of experience in the nat-
ural stone industry, work for an 
MIA+BSI member company for at 
least six months prior to applying, 
and be employed by an MIA+BSI 
member company at the time the 
award is presented. 

To access an application and 
learn more about the Women 
in Stone program, please visit 
www.marble-institute.com/
womeninstone. 

The Women in Stone Webinar Scholarship was established
to provide educational opportunities for aspiring women 
interested in furthering their careers within the natural 
stone industry.

The scholarship will include a one year, all-access pass
to the MIA+BSI Webinar Series. Participation in these 
webinars offers the scholarship winner the opportunity to 
gain valuable technical and practical knowledge that will 
deepen her commitment to a career in the stone industry 
and explore her potential for future leadership.

Scholarship Selection Criteria:
 • Applicants must have fewer than five years of experience
  in the natural stone industry, work for an MIA+BSI 
  member company for at least six months prior to entering,
  and be employed by an MIA+BSI member company at 
  the time the award is presented.

 • Applicants must submit an application form and essay 
  detailing their commitment to the natural stone industry.

 • Applications are due on April 29, 2016 and should be 
  emailed to sarah@naturalstoneinstitute.org.

Name:  _____________________________________________________________________________________

Title: ______________________________________________________________________________________

Company name: _____________________________________________________________________________

Address: ___________________________________________________________________________________

City:  ______________________________________State:  ________________   ZIP:  ___________________

Work phone: _______________________________  Fax:  __________________________________________

E-mail:  ____________________________________________________________________________________

Please attach the following on separate sheets:
 • A 500- to 750-word typed essay explaining your commitment to the natural stone industry and 
  why you desire a career in natural stone. Include information about your current position, your 
  knowledge level, and your future goals for your career in the industry.

Questions? Contact Sarah B. Gregg at sarah@naturalstoneinstitute.org

Applicant Information

WOMEN IN STONE
380 E. Lorain Street  • Oberlin, OH 44074
Phone: 440-250-9222 • Fax: 440-774-9222

2016 Application Due April 29, 2016

APPLY
TODAY

Athough Edison held over 1,000 patents in his name, many of his inventions 
were not completely original, but rather improvements of earlier patents, and 
this includes the incandescent light. His contribution? A long-lasting filament.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the I-Brace

http://www.marble-institute.com/womeninstone
http://www.marble-institute.com/womeninstone
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,9912/
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Why pay $66.25 for Ager at GranQuartz? 

Save $20 at Braxton-Bragg!

Stone Shield™ 
Enhancer & Sealer 
Now Match the Edge to the 
 Surface of Resined Stone.

MADE IN THE USA

Stone Shield Enhancer & Sealer brings out a deep, rich color 
in stone. Use it to get that wet-effect look for indoor and out-
door applications. Apply it on polished, flamed, rough or 
sanded surfaces. Works well to disguise small scratches on 
surfaces. It seals surfaces against oil and water.

 Item #  Description MSRP OUR Price 

 46407	 Stone	Shield™	Color	Enhancer	&	Sealer,	1	Quart	 $61.95 $49.95

•Enhances the natural look of granite, marble and travertines

•UV stable - Does not change color when exposed to the sun

•Offers a wet look indoors and outdoors

•Works as a stone color enhancer and a high quality sealer

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Please turn to Page 29

times when a customer has 
waved me off with a “so 
and so can sign on my be-
half,” or “I’m too busy to 
be there.” I confirm with 
them that this is fine, but, 
since we require a signed 
form before we start  fabri-
cation, ANY modification 
or remake (financial issues) 
that come up will be their 
(the customer’s) respon-
sibility, and not Monarch 
Designs’ as their signature 
removes us from any liabil-
ity. This is usually enough 
of a wake-up call to ensure 
they are there for the tem-
plate process!

The form states that any 

Now here’s the most im-
portant part of the form: 
there is a space where my 
template guy must do a 
drawing of the island re-
flecting the final dimen-
sions – this is done once the 
template is completed. In 
this space, he must draw 
the actual shape of the top 
and indicate all dimen-
sions, radius corners, etc.. 
The customer must then re-
view both the form and the 
template. If the customer 
agrees everything meets 
their requirements, they 
must then sign off on the 
physical template. 

Because so many custom-
ers leave the “details” up to 
the contractor or designer, I 
include a clause stating that 
if a representative (con-
tractor or designer) signs 
off on their customers’ 
behalf, their signature will 
be accepted as binding and 
representing their custom-
er’s final approval. This 
has come in handy several 

Continued from page 7

I’ll Take an Island – Hold the Water changes to the design or 
measurements requiring a 
new template will have a 
return charge applied.      

Lastly, there is a place 
at the bottom for the cus-
tomer’s (or their repre-
sentative’s) signature that 
states their signature ac-
knowledges that  they have 
reviewed our template and 
agree the template matches 
their required design and 
dimensions.

 It occasionally is a strug-
gle getting a customer to 
be on site at the time of 
templates and I do what 
I can to help, offering to 
template the island first so 
they can leave as soon as 
things are signed off, but 
we will not move an island 
into production without our 
sign off. 

A recent customer waited 
to notify me two days be-
fore we were scheduled 
to template that they were 
leaving for vacation the day 
before templating and their 
neighbor would let us in.  

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Enhance and Sealer
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PO Box 188, Stinesville, IN 47464 

Ph:  812-876-0835    Fax:  812-876-0839 
bigcreekstone.com 

Ouch!

One day Carl Caveman 
burst into his home. 

“Look at this fish I have 
provided thee,” he ex-
claimed to his bride.

 
“Oh, you big hunk!” re-

plied Camille Cavewoman. 
“That is a dandy fish, for 
sure. Now that we have in-
vented fire, let me cook it 
for our dinner.” 

While she was preparing 
the catch (as any good wife 
would do), Camille listened 
intently to Carl’s angling 
technique. 

“It’s like this, dearest. I 
stand in the river flowing 
beyond the tar pits and 
wiggle my toes. A fish sees 
them squirming and thinks 
they are worms. He swims 
to my feet and starts to nib-
ble on the tips of my toes. 
That’s when I bash him 
with my club.” 

“Dear heavens!” gasped 
Camille as she surveyed the 
damaged beast. “Doesn’t 
that hurt?” 

“Only,” said Carl, limp-
ing to his easy chair in the 
corner of their cave, “when 
I miss.” 

In the 18,429 years since 
that encounter, anglers with 
a conscience have contin-
ued this debate. Among 
their various topics: 

Does a fish feel pain 
when a hook is jabbed into 
its jaws? 

Does it hurt the fish to be 
pulled against its will? 

Is the fish scared when it 
is jerked out of the water? 

identified in human beings 
as similar to opiates in their 
ability to affect sensations 
of pleasure and pain. The 
production of these sub-
stances by an animal is 
believed to help the animal 
endure pain.” 

Furthermore, sayeth the 
Times, “past studies by 
other scientists had sug-
gested invertebrates such 
as earthworms do not 
produce ‘enkephalins or 
endorphins.’ The presump-
tion from this was that 
since there are no self-pro-
duced opiates in inverte-
brates, they probably do 
not feel pain. The Swedish 
team reported these sub-
stances are not only pres-
ent, but are localized in 
“immunoreactive” nerves 
in the cerebral ganglion—
the earthworm’s equivalent 
of a brain. 

“Researchers did not 
speculate on the nature 
or intensity of pain earth-
worms may feel but con-
cluded that in terms of their 
nervous systems, humans 
are not as distant from 
the earthworm as once 
believed.” 

Wow. Opiates in Swedish 
worms? Pain and pleasure? 
Sounds like something for 
the vice squad, if you ask 
me. But it did get me to 
thinking: 

Will we soon see picket 
lines at the bait shop? 

Must we file an environ-
mental impact statement 
before digging in the gar-
den for red wigglers? 

Sam Venable 
Department of Irony

Having never conversed 
with a fish, I cannot answer 
with any degree of author-
ity. Nor have the people of 
science added much of sub-
stance to the issue, at least 
as far as fish are concerned.

However, if we turn our 
collective attention to bait, 
there may be an answer. 
After lengthy research, 
four scientists from the 
University of Lund in 
Sweden have determined 
worms indeed do feel pain 
when they are impaled 
upon a hook. I am not 
making this up. And you 
thought only Uncle Sam’s 
bureaucrats could work 
such scientific wonders. 

J. Alumets, R. Hakanson, 
F. Sundler and J. Thorell 
printed their findings in 
Nature, a British publica-
tion. I found a condensed 
version of their study in the 
New York Times. 

According to their find-
ings, “earthworms produce 
two kinds of chemicals, 
‘enkephalins and beta en-
dorphins,’ which have been 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP OUR Price

 1005 Talon™ AX Turbo Diamond Dry Granite Blade, 5”, 12,000 RPM Max $28.95  $18.95 

 1006 Talon™ AX Turbo Diamond Dry Granite Blade, 6”, 12,000 RPM Max $31.95  $20.95 

Talon AX Turbo Blades™

The right combination of diamond quality and quantity allow these 
blades to cut smoothly through the hardest stones, leaving the cut 
free of chips.  

The Talon™ AX Turbo blade cuts smoothly because the segment 
design places the teeth close together. With other blades this causes 
a sacrifice in cutting speed, but not with the Talon™ AX Turbo blade.

Since it’s so free–cutting, the Talon™ AX 
Turbo also reduces user fatigue, helping in 

production and extending tool life.

“I was most impressed by the 
longevity of the Talon AX Turbo 
blade. I was able to cut 10 slabs of 

granite with it.”
Sincerely,

Jeff Cadorin

YOU
SAVE

35%

Please turn to Page 19

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Talon AX Blades

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10737/
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Private Residence
Massachusetts

Walker Zanger
Perth Amboy, New York

2015 MIA Pinnacle Awards

The winners of the 
2015 Pinnacle 
Awards  were 

announced at the MIA 
Awards Luncheon at TISE 
2016 in Las Vegas, NV. 
For the 8th year, a Grande 
Pinnacle Award was pre-
sented to the best overall 
project. 

The 2015 Grande 
Pinnacle Award was pre-
sented to Walker Zanger 
(Perth Amboy, NJ), for 
their work on the Park Hyatt 
New York. The architec-
tural firm involved with the 
project, Yabu Pushelberg, 
was also honored. 

The Park Hyatt New York 
project includes an exotic 
and eclectic mix of stone, 
including Bianco Piove 
marble from China, Italian 
Grigio Fantastico marble, 
and back-lit Persian White 
Onyx. Over three years, 
no less than 15 trips by the 
design team, the developer, 
and the stone supplier were 
made to Italy and China to 
select the very best in ma-
terials and to ensure that 

Jonathan Zanger (center) 
receives the Grande Pinnacle 
from GianPaola Pedretti 
(Veronafiere) and 2015 
MIA President Dan Rea 
(Coldspring). 

This 22,000 square foot residence near Boston seamlessly blends the same stones 
used inside as outside, including Virgina Mist granite,  Oxford Black granite, and Bleu 
de Savoie marble.

the production of the stone 
exceeded all of the client’s 
expectations. The Pinnacle 
Award judges commented 
that “the elegant mix of a 
wide range of stone pro-
vides a well-balanced and 
harmonious interior.” They 
called the project “impres-
sive in scope and detail” 
and also hailed the exqui-
site material selection and 
creative layout. 

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

The Viper® 30 Grit Bites like a Cup Wheel, 
Smooths like a Polishing Pad.

Viper® 30 Grit Wet Polishing 
Pads have the chops to remove 
stock, shape edges and prepare 
cut stone to begin the polish-
ing process. This grit will re-
move the deepest scratches. 

Unlike metal or carbide cup 
wheels, chipping and 

bouncing is practically 
eliminated. You’ll be 
able to move on to 
the polishing pro-
cess in no time. 

Finally!
Eliminate Bouncing  

& Chipping
Caused by Metal or  

Carbide Cup Wheels

 Item #  Description MSRP OUR Price 
 11051 Viper® Granite	Wet	Polishing	Pad,	4˝,	30	Grit,	Purple $22.95 $14.95

Andrew Geronimo
recommends the
Viper® 30 Grit 
Granite Wet 
Polishing Pad

Pinnacle Award of Excellence: Residential Interior / Exterior

ASSheila Gibson 
Stoodley writes in 

an article about this proj-
ect in Robb Report, “Brian 
Hemingway is sensitive 
to light in the best way 
possible.”

“The Vancouver, British 
Columbia - based architect 
wanted this 22,000-square-
foot home near Boston to 
glow like a lantern at night, 
and he attained that goal on 

behalf of the homeowners.”  
The wood and stone that 
Hemingway favored for the 
home informed the space’s 
color palette.  So critical 
were these materials that 
settling on a shade of stain 
for the Douglas fir and the 
finishes to be used on the 
Virginia Mist granite took 
months of consultation.       

Walker Zanger, the stone 
supplier, worked with 
the owner and with Colin 

Flavin, a Boston-based ar-
chitect who partnered with 
Hemingway, to choose, 
detail, and fabricate the 
granite.  

The stone is used in-
doors and out, heighten-
ing the boundary-blurring 
effect that the design team 
desired.   

The real artists here are 
the architects, Hemingway 
and Flavin. 

See photos on Page 17

Please turn to Page 30

Visit www.braxton-bragg.com for Viper 30 Grit Polishing Pads Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10022/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Big T & Little T Brackets
These brackets are powder-coated and can be used 
for exterior or interior installations of tops. Unlike 
heavy steel brackets and supports, these T Brackets 
are made from extruded structural aluminum, so 
they’re very light, without sacrificing their ability 
to support stone and other countertop materials.

The Big T and the Little T Brackets have been 
designed for use in outdoor kitchens on the patio, as 
well as for interior support of granite or marble stone 
bar countertops. They are easy to mount to most 
cabinets and surfaces with just a few screws and will 
last a lifetime without corroding.

 Item # Description MSRP OUR Price
  14188  Stone Pro Little T Bracket, Structural Aluminum,   $69.95 $39.95
  Powder-Coated, Small  

  14189  Stone Pro Big T Bracket, Structural Aluminum,  $79.95 $49.95
  Powder-Coated, Large

Little T Specs:
10” H x 8” L x 2” W, 3/8” Thick, 
Use 1/4” Screws, 450 Lbs. Capacity

Big T Specs:
21” H x 16” L x 2” W, 3/8” Thick, 
Use 1/4” Screws, 450 Lbs. Capacity

Sold individually, 
not as a set

…Little on Price

Big on 
Support

NEW!
Grande Pinnacle: Best Overall Project

Park Hyatt Hotel
New York, New York

Walker Zanger
Perth Amboy, New York

2015 Grande Pinnacle Award

Over three 
years, no less 

than 15 trips by 
the design team, 

the developer, 
and the stone 
supplier were 

made to Italy and 
China to select 
the very best in 

materials and to 
ensure that the 

production of the 
stone exceeded 

all of the client’s 
expectations.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsVisit www.braxton-bragg.com for Stone Pro Big and Little T Brackets

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11011/
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Continued from page 12

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

 Item # Description MSRP OUR Price 

 9375 Makita®	5˝	Grinder,	9565CV $282.95  $145.95 

Why spend $36.00 MORE

Braxton-Bragg sells for less!

Screen Capture
3-8-2016

GranQuartz 

Website

at ?

Check OUR 

NEW LOW 

price!

Officials in Florida 
say a 59-year-old 

man took a backhoe on a 
joyride across the famous 
Seven Mile Bridge in the 
Florida Keys, heedlessly 
strewing boulders onto 
the road along the way.

Monroe County, Florida 
Sheriff’s spokeswoman 
Becky Herrin says in a 
news release that Carl 
Blahnik damaged the 
road and the sides of the 
bridge early one Tuesday 
morning while on a reck-
less, 90 minute joy ride.

Herrin says deputies 
following Mr. Blahnik 
reversed direction several 

A One Way Trip to the Keys
times to keep from being 
hit by the backhoe and 
eventually left the bridge 
for safety.

She says that when 
Blahnik left the bridge, 
he hit spikes deputies 
had placed on the road, 
causing him to wreck. He 
now faces some serious 
charges and was taken 
to a hospital for treat-
ment. Herrin doesn’t say 
whether he has a lawyer. 

Traffic was allowed 
back on the bridge by 
early the next morning, 
however, after a boulder 
and debris cleanup crew 
worked overtime to clear 
the dangerous mess. 

If all men 
knew what 
each said of 
the other, 

there would 
not be four 

friends in the 
world.

–Mark Twain

The amount of water, num-
ber of passes, weight of the 
machine, the amount of 
compound and the pad type 
can all be adjusted as nec-
essary for a particular ma-
terial. Natural pads (light 
hog hair) are recommended 
but red and white work 
well too. 100lbs to 125lbs 
is normally adequate on 
the machine weight and 
the number of passes is 
based on the degradation 
level of the original pol-
ish. Typically 4-8 passes is 
sufficient (half the number 
east to west and the other 
half north to south, if pos-
sible). Always complete a 
satisfactory test area to con-
firm both the results and the 
procedure.  

M3 Technologies has 
been a leading provider 
to the industry with the 

premium quality Majestic 
stone restoration and main-
tenance product lineup for 
over 20 years. The Majestic 
product line includes di-
amond tooling, polishing 
products for marble and 
granite, impregnators/seal-
ers, densifiers and guard 

products for concrete, as 
well as cleaning products 
for most all hard surfaces. 
Information on the Majestic 
Stone Polishing Compound 
and all Majestic products 
can be found at www.brax-
ton-bragg.com or simply 
call 800-575-4401.

Majestic Stone Polishing Compound

–Will Rogers – Excerpt from Weekly Articles, 1924

“There is only one redeeming thing about this whole 
election. It will be over at sundown, and let everybody 
pray that it’s not a tie, for we couldn’t go through with 
this thing again.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for the Makita 9565 Grinder

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10654/
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10654/
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7507/
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Continued from page 15

Continued from page 1

NOW: Use 1 System on Horizontal and Vertical In-Line Machines!
This new Viper® 6-Step In-Line System is revolutionary in 
its design and function. In our initial testing on an In-Line 
Machine, we had expected great results, but what we had 
achieved was simply amazing! This new system is unique 
in that it will work on both Vertical and Horizontal In-Line 
Machines. There is no need to buy separate specific tooling 
for a particular machine. Now you can use this one  system 
on both platforms.

Traditionally you don’t want to run the in-line machine at a 
fast speed. Doing so may damage the existing tooling in use 
by most fabricators. With this new Viper® In-Line Polishing 
System you can run it fast for the ultimate quality of shine. 
The results will surprise you, to say the least!

Achieve better shine with Viper  
than with any other wheels!

NEW!NEW!

Works with any automated 
straight edge shaping, wet-
polishing, multi-head machine.

The NEW Viper® 6-Step In-Line Polishing 
System works on both Vertical and Hori-
zontal In-Line Machines.

Give Lee Woodson a call 
toll free at 800-575-4401 
to place your order.

•Revolutionary design and function

•Achieve exceptional shine

•Use on both platforms

•Can run at fast speeds

 Item # Description MSRP OUR Price

  Viper®	6-Step	In-Line	Polishing	System	5˝

 58000 6-Step In-Line Polishing System, Step 1  $115.95 $69.95

 58001 6-Step In-Line Polishing System, Step 2  $115.95 $69.95

 58002 6-Step In-Line Polishing System, Step 3 $115.95 $69.95

 58003 6-Step In-Line Polishing System, Step 4 $115.95 $69.95

 58004 6-Step In-Line Polishing System, Step 5 $115.95 $69.95

 58005 6-Step In-Line Polishing System, Step 6 $123.95 $74.95

  Viper®	6-Step	In-Line	Polishing	System	6˝  

 58006 6-Step In-Line Polishing System, Step 1 $132.95 $79.95

 58007 6-Step In-Line Polishing System, Step 2  $132.95 $79.95

 58008 6-Step In-Line Polishing System, Step 3 $132.95 $79.95

 58009 6-Step In-Line Polishing System, Step 4 $132.95 $79.95

 58010 6-Step In-Line Polishing System, Step 5 $132.95 $79.95

 58011 6-Step In-Line Polishing System, Step 6 $140.95 $84.95

As Seen at 
StonExpo 2016

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Ouch!

What about crickets, leeches, 
grubs, grasshoppers and other 
common live baits which find 
themselves in the unsettling po-
sition of straddling a No. 6 Eagle 
Claw hook? And if being impaled 
weren’t bad enough, what happens 

when the worm, cricket, et al, is 
coated with a squirt of chewing 
tobacco juice—“for good luck”—
and then swallowed, viciously, 

into the maw of a bluegill? 
Conversely, are we to assume 

canned corn, cheese, doughballs 
and marshmallows are viable al-
ternatives for the humane angler? 

The mind boggles. Frankly, I 
need to go off somewhere by my-
self and think about this theory for 
a while. Perhaps I shall go fishing. 

Yes, that’s exactly what I shall 

do! Go fishing—with artificial 
lures, of course. And if I have a 
less-than-meaningful experience 
with mosquitoes, I shall try to re-
frain from slapping.

Sam Venable is an author, 
stand-up comedian, and humor 
columnist for The Knoxville (TN) 
News Sentinel. He may be reached 
at sam.venable@outlook.com.

“With its arched supports, 
it almost looks robotic, and it 
caught everybody’s attention. 
Each suction pad will handle 
800 pounds, and works inde-
pendantly. All these features, 
plus the fact that the clearance 
of each support arm gives you 
access to the seam while it’s cur-
ing, sums-up why everyone was 
very impressed. It’s very effec-
tive, well-designed, and a game 
changer,” said Bussell.

The seam machine is offered 
at $100 off its regular price to 
MIA members. “Simply tell us 
you’re an MIA member, and 
you’ll get the special price. We 
don’t want you to have to jump 
through a lot of hoops. That’s 
just not the way we do busi-
ness,” said Bussell. For more 
information the Seam Machine, 
visit the Braxton-Bragg web site 
www.braxton-bragg.com, or call 
800-575-4401 to order. For more 
information about joining the 
MIA, visit their website at www.
marble-insitute.com to down-
load a membership application. 
Active/Associate North America 
membership dues are $1,000 per 
year.

Braxton-Bragg 
Offers Reduced 
Price on Stone Pro 
Seam Machine to 
MIA Members

The Golden Rules 
of April Fools

Pranks can have consequences; 
so think about the outcome. 

After the initial surprise, will your 
victim’s reaction be positive? A 
successful prank should always 
end with your victim laughing!

Match the prank to the person. 
The best April Fool’s gags are 
carefully chosen to fit the vic-
tim’s personality. For example, a 
car prank is perfect for someone 
who is fussy about their car (but 
make sure you don’t damage their 
“baby!”). Or, a computer gag will 
work best on someone is isn’t very 
computer savvy. Ask yourself: Is 
it harmless? Really harmless? 
Could someone get hurt? Finally, 
expect a payback, so watch your 
back!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Inline tooling

https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11118/
http://www.marble-institute.com/membership/join/
http://www.marble-institute.com/membership/join/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8451,10903,11038/
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

 High-quality diamonds (3x more than the competition) 

 Computer controlled production for consistency, pad after pad

 Can be used at 1,500-5,000 RPM

 With the use of a buff pad, reach 102 reading on a gloss meter

Familiar Quote
At Braxton-Bragg, we 

hear this question about 
Viper® 7-Step Granite 
Wet Polishing Pads from 
fabricators all the time:

Are Diamond Pads  
Really Different?

Year after year, Viper® is 
the industry choice. Is this 
just dumb luck or is there a 
reason?

4 Things to Look 
for in a Pad

1. Consistency is the 
primary reason why the 
Viper® Polishing Pad is 
so popular, but how is 
this maintained? It turns 
out that Viper® 7-Step 
Granite Wet Polishing Pads 
are manufactured under 
precise computer controlled 
conditions from start to 
finish. Nobody is just 
sprinkling diamond powder 
at their own discretion. 
Compute r  con t ro l l ed 
processes produce absolute 
consistency, reliability and 
dependability. Viper® has 
it, many others do not.

2. Quality is another 
key to Viper® being the 
preferred polishing pad. 

Diamonds with multiple 
cutting surfaces are the 
main reason Viper® 7-Step 
Granite Wet Polishing Pads 
perform at a high level from 
start to finish. Other pads 
start out working well but 
quit on you before the job is 
done, and yet appear to still 
have life remaining.

 
3. Bond of a polishing pad 

is as critical as the diamonds 
used. The Viper® Polishing 
Pad’s bond achieves a 
balance of flexibility and 
strength. Our unique resin 
bond holds diamonds in 
place until their useful life 
is exhausted, providing 
great pad life. The bond also 
has good flexibility keeping 
the pad in constant contact 
with the work surface, even 
when polishing inside or 
outside radiuses.

4. Price of Viper® 7-Step 
Granite Wet Polishing 
Pads is the final piece to 
the puzzle. Combine our 
unbeatable price with 
consistency, quality and 
superior bond, and its 
no wonder fabricators 
say, “Viper Granite Wet 
Polishing Pads can’t be 
beat!”

4 Reasons Why Fabricators Say…
“Viper Wet Polishing Pads Can’t be Beat!”

GREAT 

LOW
PRICE! 

 Item # Description  MSRP OUR Price 

   Viper®	7-Step	Granite	Wet	4˝	Polishing	Pads	Hook	&	Loop-Backed

 1730 Viper® 7-Step	Granite	Wet,	4˝,	50	Grit,	Lime	Green  $22.95 $14.95

 1732 Viper® 7-Step	Granite	Wet,	4˝,	100	Grit,	Red  $22.95 $14.95

 1734 Viper® 7-Step	Granite	Wet,	4˝,	200	Grit,	Yellow  $22.95 $14.95

 1736 Viper® 7-Step	Granite	Wet,	4˝,	400	Grit,	Light	Blue  $22.95 $14.95

 1738 Viper® 7-Step	Granite	Wet,	4˝,	800	Grit,	Green  $22.95 $14.95

 1740 Viper® 7-Step	Granite	Wet,	4˝,	1,500	Grit,	Orange  $22.95 $14.95

 1742 Viper® 7-Step	Granite	Wet,	4˝,	3,000	Grit,	Pink  $22.95 $14.95

 55070 Viper® Granite	Wet	Polishing	Pad,	4”,	Buff	Light	and	Dark	Stone  $59.95 $35.95

Also available in

3˝and 5 ̋

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the Viper 7-Step Polishing System

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,7447,8643/
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Call 800-575-4401 • www.braxton-bragg.com

Makita® 4˝ Wet Polisher 
Variable Speed

 Item # Description MSRP OUR Price
 9001 Makita®	4˝	Wet	Polisher,	PW5001C	 $568.95 $319.95  

 9376 Brush	Set	for	Makita®	PW5001C $19.95 $11.95 

OUR Price: $319.95!

Distributed By

Makita 4” Stone Polisher 
“It’s all the power you need.”

The Makita PW5001C is the 
most used wet polisher in the 
stone industry with a built-in 
GFCI for safety.

•Five variable speeds 2,000 – 4,000 RPM (no load) 
•Built-in GFCI with reset and test buttons 
•Built-in water connections 
•Powerful 7.9 Amp motor 
•5/8-11 spindle thread
•5.1 lbs.
•4˝ Hook & Loop Back-up Pad included
•1-year limited manufacturer’s warranty

FREE 

FREIGHT!

Order a PW5001C 4˝ Variable Speed Wet Polisher, Item #9001 
from Braxton-Bragg and the freight is on us! 
Offer includes ALL 50 states and Puerto Rico

Darrell Lynch is waiting for your toll 
free call at 800-575-4401.

Twelve Great Installation Products 
Every Shop Should Have

Peter J. MarcucciFabricators: If getting your 
countertops out the shop 
door is half the challenge, 

then getting them installed is the 
other half. How many installa-
tions have you ever seen, even 
with the most accurate templates 
and cutting, that went in without 
one single, hitch? I, for one, have 
never seen it. How about you? 

Time consuming issues such as 
scribing, coring, breakage and un-
polished returns are a few of the 
challenges. Then there’s the harsh 
weather outside and leaving no dust 
inside scenario, and while you’re at 
it — you must make sure you don’t 
track in any dirt, mar the walls or 
scuff the woodwork...

Be that as it may, the job must 
go in, so read on as we suggest 12 
great products to help you get it 
done Faster, Better, and Cheaper!     

TemplatePro T Deluxe 
Templating Kit

Templates made from card-
board or paper are easily stored, 
but both can expand and contract 
with humidity, rendering them in-
accurate. The use of wood strips 

can be accurate–that is, if they’re 
not damaged during transporta-
tion or storage. Enter Fab Quick’s 
TemplatePro T templating kit — an 
easy-to-use, easy-to-transport tem-
plate system that has all the right 
stuff to get you in, get it accurate 
and get you out quickly. 

Even the largest countertop rep-
licas are easy to transport and store 
because the plastic templates can be 
rolled-up. Overhangs are a breeze 
to template as well, using the sup-
plied overhang clips. So whether 
you’re a bigger shop laser templat-
ing, or a smaller shop looking for 
better ways to do things, this is very 
practical product that can save you 
time and give you the highest pro-
fessional results! 

tight to the stone. You’re now 
able to easily begin drilling while 
every drop of water is sucked into 
your wet-vac. The core will fall 
through, but they’ll be no water or 
dust anywhere. It works equally 
well in vertical applications such 
as walls, too. It’s the quick and 
clean solution to accurate coring 
explains Braxton-Bragg V.P. of 
Customer Service, Steve Bussell. 

“While showing this product 
to onlookers at the last StonExpo 
trade show, the manager of a fab-
rication company stepped up and 
explained that what separated his 
company from his competitors is 
jobsite cleanliness and looking 
professional. Spraying water on 
the wall or floor or leaving dust 
everywhere else is not good he 
stressed. 

With this tool, you can go 
from one hole to the next 
keeping things simple, 

Stone Pro Vacuum Template 
This gem of a tool came about 

after Stone Pro’s Barry Brandt wit-
nessed installers not only making 
dust while dry coring fixture holes, 
but having their bit walk off center 
when beginning the cut. Something 
new was needed. 

The Stone Pro Vacuum Template 
attaches to your wet-vac hose via 
a friction fit cone. You then select 
the proper size bit insert placing it 
in the unit, and then align it over 
your mark. Once aligned and the 
wet-vac is switched on, the 
Vacuum Template is 
sucked down 

efficient and clean. It comes with 
6 different size coring inserts that 
serve as a guide to hold a true 90 
degree angle, creating a perfect 
hole every time. Works great on 
textured surfaces, too. The Stone 
Pro Vacuum Template even looks 
professional and is one of the 
smartest products we’ve ever sold!”

Makita 4101RH 5-Inch 
Masonry Saw

Makita has made the 4101 for 
a long time. It’s compact, cuts 
through 3cm material like a hot 
knife through butter, and is ex-
tremely durable, as it is made 
specifically for a wet, dusty envi-
ronment. “We sell this saw every 
day,” said Bussell. “Other saws 
may look similar, but cannot hold 
a candle to this tool.”

The Saw features include:
• Powerful 7.9 AMP motor for the 
most demanding applications
• A special cover design that  
prevents water from entering the 
motor housing
• It can cut up to 1-5/8 inches 
(3cm) deep at 90° and 1 inch at 45°
• Lock-on button for continuous 
operation
• Adjustable depth of cut
• Built-in ground fault circuit in-
terrupter (GFCI) plug.

Please turn to page 24

Shop www.braxton-bragg.com for the Makita PW5001 Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Regis Studeney Named 2015 Natural 
Stone Craftsman of the Year

Regis Studeny, 
project manager 
at Rugo Stone 

in Lorton, VA, has been 
named 2015 Natural 
Stone Craftsman of the 
Year. The award was pre-
sented to Studeny at TISE 
2016 in Las Vegas, NV.

Studeny began his career 
with apprenticeships with 
Georgia Marble and Atlas 
Tile and Marble, where 
some of his first projects 
were on the Library of 
Congress and National 
Gallery of Art. He joined 
Rugo Stone in 1993 after 
nearly two decades in the 
stone industry. In addition 
to playing a critical role in 
six MIA Pinnacle Award-
winning projects, Studeny’s 
work has been honored with 
awards from organizations 
such as the International 
Masonry Institute, the 
Washington Building 
Congress, the Baltimore 
Building Congress, and 
the American Institute 
of Architects. In 2011, 
Studeny was elected into 
the Washington Building 
Congress Hall of Fame. 

In a letter nominating 
Studeny for this award, 

Brett Rugo, President of 
Rugo Stone, commented: 
“Regis is a true marble 
craftsman. His stone setting 
skill is excellent, but what 
separates Regis from so 
many other foremen is his 
in-depth knowledge of each 
job’s stone types and their 
limits, and his ability to 
provide a constant, steady 
onsite leadership presence. 
In a day when most people 
are satisfied with medioc-
racy, Regis has stood out as 
a true craftsman, and I can-
not think of anyone more 
deserving than this man for 
this award.” 

When accepting the 
award, Studeny was quick 
to thank his coworkers at 
Rugo Stone, saying: “From 
really coming from nothing 
to where I am today—it 
feels good. Knowing I have 
done some good things, 
it makes a guy feel proud 
that you get acknowledged. 
Even though my name is 
the only one on this plaque, 
I couldn’t have done this 
alone.”

For more information on 
the MIA+BSI awards pro-
gram, please visit www.
marble-institute.com/
awards. 

Regis Studeny (far right) accepts the 2015 Natural 
Stone Craftsman of the Year award from award spon-
sors Patrick Perus (Polycor) and Brenda Edwards 
(TexaStone Quarries) and 2015 MIA President, Dan 
Rea (Coldspring).  

“The best way to get 
the right answer on 
the internet is not to 

ask a question,  
but to post the 

wrong answer.”
Cunningham’s Law
–Named for computer 
programmer Ward Cun-
ningham, who developed 
the code for the  first 
“user editable website” or 
“wiki” (wee-key) as it’s 
more commonly known, 
in 1995. Cunningham 
does not claim sole credit 
for creating Wikipedia,  
but deserves credit as the 
user editable website is his 
original concept.

Po l i c e  s a y  a 
Pennsylvania shop-

lifting suspect is in cus-
tody on charges that he 
briefly stole a police car.

The  po l i ce  o f 
Springettsbury Township 
say the bizarre chain of 
events began shortly be-
fore 1 p.m. one Monday.

That’s when po-
lice responded to call 
that 21-year-old Marlo 
Harvard, Jr., of Baltimore, 
had left a Wal-Mart with 
some stolen merchandise.

Police spotted Harvard 
near a bus stop and gave 

Pennsylvania Shoplifting 
Suspect Steals Patrol Car

chase, and when one of-
ficer left his car to join 
in, Harvard circled back 
and hopped inside the 
still-running car and took 
off.

Police say Harvard 
abandoned the cruiser 
near a bank and ran into 
a restaurant, and then 
outside, to hide  in a trash 
container.

Police say Harvard de-
nied wrongdoing saying, 
“I hang out in Dumpsters 
all the time.”

Online court records 
don’t list an attorney for 
Mr. Harvard.

 Shop www.braxton-bragg.com for SKM Super Met-Al Grout Pens Visit www.slipperyrockgazette.net for more Stone & Tile industry news
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Up to 300% Longer Life...
Designed to give you professional results using Hercules, Master, Magnum, and Sector, when fabricating stone 
countertops. These fabricator-tested router bits use a special manufacturing process that bonds an extra-thick 
layer of diamond abrasives to help you achieve great results, and up to 300% longer life.

Position 1 is a Metal Bond/Sintered Router Bit. This very aggressive and long lasting first step is used for quick 
stock removal and rough edge shaping. Supplied with 2 bearings. The first bearing is over-sized to allow the 
second tool to refine the profile edge. The second bearing is used when only using the first profile bit.

Position 2 is a Metal Bond/Sintered Router Bit. This second step removes lines, leaving a smooth, honed finish 
on the edge making it ready for polishing.

• Position 1 comes with 2 bearings
• Use pos. 1 bearing when following it with pos. 2 wheel
• Recommend running speed is 9,000 RPM
• 6mm layer of diamonds for long tool life
• Same geometry as Viper CNC profile wheels
• 8 & 10mm bolts included with all bits

DESIGNED 

FOR ALL

ROUTERS!

2cm Radius 
Router Bits

 Item # Description  MSRP OUR Price

 55000 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 1  $275.95 $179.95

 55001 Viper A-20 (2cm), Radius Router Profile Wheel, Pos. 2   $248.95 $161.95

Pos. 1 Pos. 2

3cm Radius 
Router Bits

 Item # Description  MSRP OUR Price

 55020 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 1  $415.95 $270.95

 55021 Viper A-30 (3cm), Radius Router Profile Wheel, Pos. 2   $386.95 $251.95

Pos. 1 Pos. 2

2cm Demi 
Bullnose  

Router Bits
 Item # Description  MSRP OUR Price

 55002 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 1  $388.95 $252.95

 55003 Viper B-20 (2cm), Demi Bullnose Profile Wheel, Pos. 2   $379.95 $246.95

Pos. 1 Pos. 2

3cm Demi 
Bullnose  

Router Bits
 Item # Description  MSRP OUR Price

 55004 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 1  $519.95 $337.95

 55005 Viper B-30 (3cm), Demi Bullnose Profile Wheel, Pos. 2   $508.95 $330.95

Pos. 1 Pos. 2

2cm Bevel  
Router Bits

 Item # Description  MSRP OUR Price

 55010 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 1  $328.95 $213.95

 55011 Viper E-20 (2cm), Bevel Router Profile Wheel, Pos. 2   $312.95 $203.95

Pos. 1 Pos. 2

3cm Bevel  
Router Bits

 Item # Description  MSRP OUR Price

 55012 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 1  $472.95 $307.95

 55013 Viper E-30 (3cm), Bevel Router Profile Wheel, Pos. 2   $443.95 $288.95

Pos. 1 Pos. 2

2cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55006 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 1  $349.95 $227.95

 55007 Viper F-20 (2cm), Ogee Router Profile Wheel, Pos. 2   $334.95 $217.95

3cm Ogee  
Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55008 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 1  $423.95 $275.95

 55009 Viper F-30 (3cm), Ogee Router Profile Wheel, Pos. 2   $340.95 $221.95

2cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55014  Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 1  $362.95 $235.95

 55015 Viper V-20 (2cm), Full Bullnose Profile Wheel, Pos. 2   $357.95 $232.95

3cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55016  Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 1  $555.95 $361.95

 55017 Viper V-30 (3cm), Full Bullnose Profile Wheel, Pos. 2   $526.95 $342.95

4cm Full  
Bullnose  

Router Bits

Pos. 1 Pos. 2

 Item # Description  MSRP OUR Price

 55018  Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 1  $611.95 $397.95

 55019 Viper V-40 (4cm), Full Bullnose Profile Wheel, Pos. 2   $583.95 $379.95

5cm Straight Z 
Profile Router Bit

 Item # Description  MSRP OUR Price

 10459  Viper Z-50 (5cm), Straight Z Router Profile Wheel,  $292.95 $190.95
  Pos. 1, 36 Grit, 2” OD x 2” H, 9,000 RPM Max

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Diamond Profile Wheels

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,10874/
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Please turn to page 25

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

BEST-SELLING 
BRIDGE SAW BLADE

FEATURING 

ARRAY  
TECHNOLOGY

“The Viper Array Bridge Saw 
Blade takes a bite out of the Ter-
minator Xtreme blade and has at 
least 20% more life. It’s also priced 
a lot lower than Terminator.”

– Mike Weldon, 
 Stone Fuzion

20mm Segment and 
Array Diamond Technology

Array Technology means that the 
diamonds used on the Viper ® Array 
blades are evenly spaced to provide the 
same quality from the first cut of the 
blade to the last.

Cutting Speed
The cutting speed of this Viper ® blade is 
equal to any blade on the market. 

Silent Core Blade
Using the best new technology, these 
premium blades cut even the hardest 
stone without causing your saw to draw 
increased amps. 

 Item # Description MSRP OUR Price 

 9881  Viper® Array	20mm	Segment	Silent	Core	Blade,	14”,	4,500	RPM	 $344.95 $258.79

 9882  Viper® Array	20mm	Segment	Silent	Core	Blade 16”,	3,800	RPM $389.95 $289.95

20mm!
Segments

Twelve Great Installation Products 
Every Shop Should Have

The Makita Masonry Saw 
kit includes 15 feet of tub-
ing, a water pressure regu-
lator and water valve.

Makita 9565CV SJS 5˝ 
Industrial VS Grinder
While other grinders 

have comparable features, 
this grinder has become 
the industry standard and 
the go-to tool for fabrica-
tors everywhere. Why, you 
ask? Well, it’s the size of 
the tool as well as its RPM 
range — slow enough to 
do dry polishing — fast 
enough to core drill or cut. 
The machine holds up well 
to all of these tasks and is 
Braxton-Bragg’s top seller, 
explains Steve Bussell. 
“We sell a lot of grinders, 
but at the end of the year, 
when we look at what’s 
been popular, we like to say 
that it’s been the customer 
that’s made the choice. By 
far, this solidly-built, de-
pendable workhorse has 
sold 100 to 1 against sim-
ilar grinders.” 

Stone Pro Combo Pack 
Vacuum Support 

Rail System
It is said that an innova-

tor drives development — 
and a leader sets the pace. 
Stone Pro is both. Designed 
to carry any size counter-
top, this well thought out, 
well-machined support sys-
tem was designed to carry 
even the weakest countertop 
safely from truck to house.

Bussell explained, “One 
of the differences of this 
product is that it carries 8 
AA batteries, allowing 8 
hours runtime. But the real 
beauty of this tool is the 
CNC-style cups that work 
great on any surface. They 
hold just as tight to any 
textured or rough surface 
as they would to a polished 
surface. It’s the only sup-
port system that I know of 
that does this!” 

Continued from page 21 Makita  
4101RH  5 Inch  
Masonry Saw

Makita  
9565CV  5 Inch  
Industrial Grinder

Stone Pro  
Vacuum Support  
Rail System

Viper Dry Side 
Protection Core Bits
These core bits flat-out 

rock! Steve B. thinks so, 
too: “These ultra reliable 
bits are our number one 
seller! They cut clean and 
fast with minimal break-
out, even when coring the 
toughest stone. Use them 
wet from 2,000 to 4,000 
RPM and dry at 10,000 
RPM.” 

Viper Dry Side Protection 
Core Bits come in 9 differ-
ent sizes ranging from 1 
inch to 3-1/2 inches. They 
will save you time and 
money, and saved money 
means a better bottom line 
for your shop!

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper Array Silent Core Blades

http://www.slipperyrockgazette.net
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There are not many edibles 
better than honey on fresh 
baked goods.

Before and after comparison: This floor needed re-polishing even 
though it was newly installed. Check out the difference in clarity 
in the lightbulb reflection between the before and after photos.

Stone Restoration and 
Maintenance Corner
Some Tech Tool Tips for Spring

Bob Murrell 
M3 Technologies

Photos provided by Bob Murrell

Winter is almost over, 
thank goodness. I per-
sonally have no use 

for cold temperatures and short-
ened daylight hours. My bees 
need the warmer weather, too. I 
have lost only one hive so far in 
2016, which is lower than my 
previous apiary average annual 
losses. I suspect the queen died 
or that cold condensation got 
to them. It all comes under the 
general heading of CCD or colony 
collapse disorder. The good part 
is that we harvested the honey 
the dead hive no longer needed. 
Try an English muffin with some 
butter and then smothered in 
honey. It is absolutely delicious! 

I thought I would pass along 
some more technical tips this 
month that I have picked up 
through the years. Some are from 
my experiences and others from 
contractor customers I know. In 
this article I will try to concentrate 

what type of pad or brush, how 
many passes or amount of time  
do you use a product to help neu-
tralize after polishing, are there 
differences between one stone and 
the next, and so on.   

When using Stone Polishing 
Compound please make sure 
that buckets are kept well mixed, 
as the product naturally settles. 
Powders present no mixing issues.  

As we have discussed previ-
ously, both 5X and Stone Polishing 
Compound can have slight color 
variations based on the season of 
the year the product was manufac-
tured and blended. This issue is a 
direct result of when the raw ma-
terials are harvested and does not 
have any adverse effects on the 
product’s performance. These two 
products contain a certain amount 
of shellac. Shellac is derived from 
seedlac which is a natural flaky 
secretion of the lac beetle, Coccus 
lacca, which is found in the for-
ests of Assam and Thailand. The 
natural coloration of the seedlac 
varies due to the sap consumed 
by the beetle and the season of 
the harvest. So now you know 
why your 5X or Stone Polishing 
Compound may vary slightly in 

color. It depends on when the 
shellac was harvested and then the 
final products produced. 

There are other marble polishing 
powders such as the XXX Shine 
which have different but similar 
acting materials in the formula-
tion. Most all polishing formulas 
contain some sort of abrasive like 
aluminum oxide (alumina). Of 
course there are many different 
types and sizes of alumina, each 
having specific properties and 

capabilities. There are other met-
als that are used in some formulas 
as well.

Most polishing formulas also 
contain some sort of acid to aid 
in the process of polishing marble 
and similar stones.  Specific acids 
help, in simple terms, to soften the 
surface, which allows the abra-
sive to work much quicker. There 
is also another aspect of the acid 
which involves recrystallization. 

Please turn to page 28

Please turn to page 26

Continued from page 24

Elipse 6-Step Diamond 
Polishing Pads 

For over two decades, polish-
ing pads made of Phenolic resins 
have been the de facto standard 
of the industry. They undoubt-
edly got the job done, and some 
pads like the Viper and Talon 
still work very efficiently, but all 
phenolic resin pads are limited by 
two things: their ability to hold 
higher quantities of diamonds, 
and worse, “diamond dropout” 
eventually renders phenolic resin 
pads useless. 

Enter the solution that the 
stone industry has been waiting 
for: TrifectaMate Technology, a 
physically and chemically differ-
ent material far superior to con-
ventional resins, and proprietary 
to all Elipse pads. 

Put simply, the TrifectaMate 
resin allows a higher concentra-
tion of diamonds–more than twice 
as many, depending on the grit, 
than traditional pad technology. 
Moreover, the resin is “stickier” 
and holds onto the diamonds lon-
ger, yielding more linear feet of 
polish per pad, with faster results.  

Additionally, Elipse pads use 

polycrystalline diamonds — the 
same diamonds used in oilfield 
drilling, where a 100% duty cycle 
is required. They are a little higher 
in cost than standard industrial 
diamonds, but offer substantial 
gains in performance. 

Bussell continues, “The word 
on this product is spreading like 
wildfire. It’s very positive. The 
speed that you’re able to do the 
polishing and how evenly they 
polish, especially anything flat 
or beveled, is amazing! For best 
results when using these pads, we 
encourage everyone to also use 
the Elipse Oscillating Back-up 
Pad.” 

One last point: due to the 
makeup of the patented 

TrifectaMate formula, the Elipse 
final polish pad will achieve a 
superior finish on all materials, 
even engineered stone, with no 
worries of color transfer from pad 
to material. For a polishing demo 
filmed at StonExpo 2016, see the 
Elipse Polishing System page on 
www.braxton-bragg.com. You’ll 
be impressed by how quickly you 
can take a rough-cut backsplash 
to final polish. And for dry job-
sites, the Elipse 3-Step Dry Pads 
for Granite Pads are awesome for 
installation touch-ups of granite 
and marble. 

Stone Pro Seam Machine
In the past, Stone Pro as well as 

others made seaming tools that 

were completely rigid. The only 
time older model seam setters 
flexed was if you were pushing or 
bending the stone. Unfortunately, 
whenever the stone flexed even 
slightly, many times the cup 
pulled loose from the stone. 

Unlike its predecessors, the new 
Stone Pro Seam Machine pivots. 
Each support arm comes out in-
dependently, so when it lifts one 
side of the stone it pushes the 
other side down, independently. 
Not only that, Stone Pro added an 
arch design to the Seam Machine, 
so you can get your hand under-
neath to clean the seam while it’s 
setting-up. Unlike all other seam-
ing tools, the Seam Machine has 
no obstructions to prevent you 
from cleaning. No other seaming 
tool offers this. As a plus, it works 
just as well on textured materials 

as on polished. 
Each Seam Machine is an in-

dependent, autonomous unit. 
There’s an independent vacuum 
pump on each cup, so there’s 
no hoses to get in your way. 
Moreover, there’s no power cord, 
because the power is also on-
board. It will run for 10 hours, so 
if there’s no power at the jobsite, 
you’re still good to go. 

The Stone Pro Seam Machine is 
made with stainless steel and alu-
minum, and looks quite “space 
age,” explained Steve: “The 
Seam Machine was such a unique 
looking product at our booth, 
at Surfaces 2016 in Las Vegas, 
that we had people, even ones 
that weren’t in the stone indus-
try, wanting to know what it was. 
With its arched supports, it almost 
looks robotic, and it caught every-
body’s attention. Each suction pad 
will handle 800 lbs, and it levels 
seams just like it’s supposed to. 
All these features, plus the fact 
that the clearance of each support 
arms gives you access to the seam 
while it’s curing, sums-up why 
everyone was very impressed. 
It’s very effective, well-designed,  
and a game changer.”

Elipse  6-Step 
Wet Polishing Pads and 
Patented Oscillating 
Back-Up Pad

on polishing marble and similar 
materials, as well as the associ-
ated procedures involved.

Contractors routinely ask how 
much water to use when polish-
ing, how much powder or com-
pound, what machine weight, 

BEFORE AFTER

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System
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This is a reaction between the cal-
cium carbonate in the stone and the 
specific acid. Once again, to keep 
it in simple terms, it basically melts 
the surface and then allows it to re-
harden. If you want a more detailed 
explanation of this phenomenon, I 
have a few friends who are immi-
nently more qualified to answer 
than I am, but be forewarned: the 
explanation involves chemical 
equations!    

Now, on to the crux of the mat-
ter. To polish or not to polish? That 
is the question. Polishing correctly 
is not necessarily how I profess to 
accomplish it, nor anyone else for 
that matter. It is what works best 
for you in each specific job setting. 
However, to not take advantage of 
someone else’s previous experi-
ence would be foolish. Therefore, 
polishing correctly, in my opinion, 
is doing so while achieving the 
best results in the most efficient 
manner.

So from my personal experience, 
I have found that having several 
types of polishing material on hand 
is always a smart decision. These 
are merely tools and having more 
tools simply expands your options 
for success. 

As I have always stated, you 
need to do a test area to confirm 
the results and procedure. If one 
product does not produce the de-
sired results, simply try the same 
procedure with another. 

The same advice about results 
can be said for the type of pad 
used. I normally prefer a natural 
pad (light hair), but a red or white 
will work well too in many situa-
tions. I know some who even use 
the aqua pads with good results.

How much water do you need? 
it can vary from stone to stone, but 
typically I like to say that when 
polishing, the slurry should be-
come creamy in appearance. I have 
found that black marble sometimes 
does better when I use more water, 
and light-colored marbles may do 
better when less water is used. You 
will have to decide for yourself, 
based on the test area results.

A slightly weighted machine of 
around 110 lbs to 125 lbs normally 
produces a better production rate 
than one with no weights added. 
Performance is a measurement of 
results and efficiency. Higher pro-
duction rates come under the effi-
ciency heading.    

The amount of time or number of 

Stone Restoration and Maintenance Corner
Continued from page 25

Please turn to page 34

passes required to achieve a satis-
factory polish on a specific stone 
can also vary. Some experienced 
professionals prefer to use a timer, 
while others count the number of 
passes, on a per square foot basis. 
I say whatever works best for you 
and produces the best performance 
should be the standard. In any 
case, you should certainly develop 

a repeatable procedure or pattern 
that provides consistently superior, 
cost-effective results.  

Whether you use a timer or a spe-
cific number of passes, it is imper-
ative that you develop a slow and 
consistent machine speed. When 
using a swing machine, I like to 
keep the trailing circle pattern to 
no more than one inch apart.

Tool Tip: Using a 
splash guard greatly 
reduces the need 
for masking film. As 
you can see from this 
polishing pattern, it 
is neatly contained 
on the floor.

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Are You Paying More than 
40¢ per Sink Cutout?

 Item # Description MSRP OUR Price 
 16017	 	Scorpion™	CNC	Granite	Finger	Bit,	20mm	x	40mm,		 $183.95  $119.95
	 	 1/2	Gas	Thread,	Orange,	Twin	Seg.,	5,500-5,800	RPM

	 16018	 Scorpion™	CNC	Granite	Finger	Bit,	20mm	x	40mm,		 $183.95  $119.95
	 	 1/2	Gas	Thread,	Orange,	5	seg.,	5,500-5,800	RPM

Scorpion™ CNC Finger Bits
Soft Bond for Hard Stone

The Scorpion™ Soft Bond Finger Bit is ideal for hard 
stones like granite. Hard stone requires the finger bit 
bond to be softer, so that the diamonds are exposed 
sooner to cut the stone. Softer stones are milled best 
with a finger bit that has a harder bond matrix, so that 
the diamonds are not exposed as fast.

*Average sink is 4 linear feet

™

Consider the Scorpion CNC Finger Bits...

Looking For The Right Finger Bit 
to Tackle The Right Stone?

With the Scorpion CNC Granite Finger Bit, this customer is 
averaging 1100 feet per bit, which works out to about 40¢ per 
sink. With his previous bit, he was only averaging 500 linear feet.

“After running it extensively we took it off 
and it still had life after cutting 1,068 feet. 
We realized it had given us over double the 

linear feet of work from any fingerbit.”
Josh, Stone Spectrum LLC

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Finger Bits

http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,6812/


slIppery rock GazeTTe aprIl 2016  |  27  

Why is Akemi Platinum the clear leader? 
Akemi Platinum provides a permanent bond 
that cures faster and clearer than any other 
polyester adhesive.

Akemi begins with the best raw materials 
and engineering, and has more than 75 years 
of experience in formulating products for 
stone applications. Akemi is also dedicated to 
providing the best in adhesives with its top of 
the line Platinum Premium Clear Polyester.  

Appearance and Clarity
 Appearance and clarity are a priority in 
making a seam, lamination or repair invisible. 
Clear epoxies and “water-clear” polyesters take 
hours to cure to a polishable stage, and while 
transparent polyesters may cure in less time, the 
amber appearance they have must be overcome. 
Each option requires a trade-off to be made; 
will you choose quick curing time, or are you 
willing to sacrifice appearance and clarity?

The Clear Choice
With Akemi Platinum polyesters, there is 

no trade-off. The clarity of Akemi Platinum 
makes it easy to match the color of the stone. 
The appearance of the stone comes through 
more exact and clear. Akemi Platinum “colors 
right,” making it easy to tint and match stone.

 
Curing Time

Akemi Platinum cures in only 30 minutes.* 
That means you have less down time with 
Akemi Platinum before you can safely mill, 
profile, polish or drill. 

 High quality resins and ingredients insure 
Akemi Platinum performs exceptionally in 
many applications such as seams, laminations 
and repairs. Best of all, it is ideal for working 
with granite, marble or engineered stones.

*Curing varies with temperature. Cure time is faster 
at 70° or higher, and will be slower at 70° or less. 

Bond Strength
Bond strength is essential in laminating or 

making repairs. Akemi Platinum’s strength 
makes it perfect when layering or joining 
integrity is needed. Akemi Platinum’s strength 
and quick cure time eliminates failures in 
laminating and in seaming countertops. 

Another way that Akemi insures a good result 
in comparison to other adhesives is that Akemi 
Platinum allows more forgiveness when it 
comes to measuring out the mixture. So when 
too much or too little hardener is added, the 
results can still be strong and secure. ** 

**Best results will be always be achieved when 
following manufacturer’s instructions.

Call now to order Akemi Marmorkitt 1000 Platinum Knife Grade
Call toll-free 1-800-575-4401

Why is AKEMI Platinum the CLEAR leader?

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

 Item # Description MSRP OUR Price 
 4623	 Akemi	Marmorkitt	1000	Platinum	Knife	Grade		 $40.95 $29.95
	 	 Polyester	Adhesive,	Quart	

Price includes the correct amount of paste hardener.

YOU

SAVE 

29%

Tim Nelson, Supervisor

Classic Stone Works

Linville, NC

“Since using Akemi Platinum 

we haven’t used any other 

polyester. It’s clearer and ‘tints 

right.’ Akemi Platinum is 

better than anything else.”

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Akemi Platinum Knife grade

http://www.slipperyrockgazette.net
https://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8727/


28 |  aprIl 2016  slIppery rock GazeTTe      

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Sinkmate Chopper  
by Edgemate Stone Tools

FREE Viper 
6 inch Con-
tour Blade 

Item # Description MSRP  OUR Price 

5100 Sinkmate Chopper TS6 Saw $3,065.95 $2,911.95

7421V	 Viper	Contour	Diamond	Blade,	6”	 	 FREE

Chopper TS6 uses a 6˝ contour blade. It will cut a 3 cm lavatory 
bowl hole in less than 4 minutes. Chopper’s patent-pending design 
has guides that follow the edge of a template. These guides are 
adjustable allowing the operator to change the size of the sink hole 
using the same template. 

Chopper’s design also allows the operator to quickly change the 
blade’s depth for step cutting while holding the blade at the perfect 
angle. Chopper cuts on the line and leaves a vertical edge on the 
finish side of the bowl hole, saving you clean-up time. This tool 
will step cut the corners of a rectangular sink hole, leaving very 
little material to remove with a clean up drum, saving you time 
and money.

MADE IN THE USA

Stone Pro 
Carry Clamps 

Stone Pro Carry Clamps 
are nothing new; they’ve 
been around a long time. 
For the price, they make 
carrying countertops so 
easy. Strong and mainte-
nance free, they’ll han-
dle countertops up to 500 
pounds and 4cm thick. The 
hardware is bomb-proof 
and the rubber is replace-
able. This product is a 
proven performer for car-
rying in countertops and 
staging, and the choice of 
many installers. Stone Pro 
Carry Clamps are afford-
able and every installation 
crew should have them.

Stone Shield 
Transparent Knife 

Grade Polyester 
Adhesive  

With strong bonding and 
excellent polishing traits, 
Stone Shield’s Transparent 
Knife Grade Polyester 
Adhesive is the perfect 
choice for laminating, 
patching or filling all types 
of stone, including engi-
neered stone.  

Touchstone Glacier 
Non-Yellowing Knife 

Grade Epoxy 
These days, white marble 

(especially in the kitchen) 
has become extremely pop-
ular, requiring special ad-
hesives that don’t discolor 
or leave a “wet look.” That 
said, standard transparent 
glues used for adhering 
laminated or mitered edges 
to these countertops can 
cause great disappointment. 
Luckily, genius comes in 
many forms — this time it’s 
in the form of Touchstone’s 
Glacier Non-Yellowing 
Knife Grade Epoxy. 

“I love this product 
because it can be used 
in almost any applica-
tion,” explains Bussell. 
“We’ve run into examples 
where customer have got-
ten ghosting or shadows 
from other products when 
they’re used on white 
marble such as Carrara 
or Statuary. Touchstone 
Glacier Non-Yellowing 
Epoxy is a true water clear 
adhesive that sets up quick. 
You can treat it like a poly-
ester, but it has the strength 
of an epoxy. So whether 
it’s hot, cold or damp, 

Continued from page 25

Twelve Great Installation Products 
Every Shop Should Have

“It’s our most popular 
polyester and has all the at-
tributes installers look for,” 
explained Steve. “It is very 
clear and as strong as any 
of the high-end polyesters. 

People also like the con-
sistency and fast curing 
time. It works with all 
color dyes, too.” 

inside or outside, you can 
do stone to stone, stone to 
glass or stone to metal with 
no problems. Works great 
on glass and engineered 
stone, too! Anything that 
requires an epoxy, you can 
use this product in its place. 
As a plus, the hardener is 
in a tube (7 included) and 
is mixed 1 to 1, so there’s 
no measuring needed. It’s 
foolproof and without the 
waiting time of other epox-
ies. It takes standard poly-
ester colors, too.”

So what are you waiting 
for? — saved money is 
easy money, and it all starts 
by speaking to a Braxton-
Bragg representative today 
or visiting the website 
www.braxton-bragg.com.

Stone Pro Carry 
Clamps handle up to 
500 lbs and 4 cm thick 
material – sold in pairs.

Glacier Epoxy is 
non-yellowing, and a 
true water-clear hybrid 
adhesive for marble.

Stone Shield Knife 
Grade is fast curing, an 

excellent choice 
for your install kit.

Never spend 
your money 

before you have it.

–Thomas Jefferson

Shop www.braxton-bragg.com for the Sinkmate Chopper Visit www.slipperyrockgazette.net for more Stone & Tile industry news

https://www.braxton-bragg.com/
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,8454,10193,10504/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Scorpion™ CNC Vacuum-Brazed 

Sink Profile Wheels

 Item # Description MSRP OUR Price 
 55023	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	50	Grit  $159.95 $103.95

 55024	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	100	Grit $159.95 $103.95

 55025	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	200	Grit $159.95 $103.95

 55026	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1/2”	D,	400	Grit $159.95 $103.95

 55027	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	50	Grit $183.95 $119.95

 55028	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	100	Grit $183.95 $119.95

 55029	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	200	Grit $183.95 $119.95

 55030	 Scorpion™	Brazed	Profile	Wheel,	T-30,	(3cm),	R3,	1”	D,	400	Grit $183.95 $119.95

For Stock Removal and 
Honing Scratches on 

Internal Radiuses, Use...

•Can be used on any type of stone
•All brazed sink wheels feature center water feed
•Available in ½ Gas thread
•Vacuum-brazed sink wheels with ½ Gas attachments are ideal for  
 CNC applications
•They have only one diamond layer and do not change their shape 
•Consequently, the shape of the internal radius is the same all around

NEW!
Everything Old is New Again

Shannon B. CareyTrue story. The Plucky 
Pen family (me, hus-

band, little boy) went to a 
New Year’s Eve party this 
year for folks like us. By 
that, I mean late 30s, kids, 
but still wanting to cele-
brate. I brought along my 
new Instax Mini8 camera, 
a gift from my mother for 
Christmas.

If you haven’t noticed the 
phenomenon that is Instax, 
these Fujifilm cameras are 
cute, fun, and they print 
out the picture right there 
the instant you take it. For 
those of us who grew up 
with film cameras, we have 
a generic name for these: 
Polaroids. Kind of like 
Xerox or Kleenex, we used 
the name of the most ubiq-
uitous brand at the time to 
sum up the whole category.

But I digress…
The party’s host has two 

daughters, ages early teen 
and pre-teen. I whipped 
out the Instax around 10 
p.m., and you would have 
thought I’d waved a magic 
wand and pulled a unicorn 
out of my purse.

“It prints out the pic-
tures right now?” the older 
girl said with eyes wide. I 
handed her the photo, still 

white and needing to de-
velop with the time-hon-
ored flapping and blowing 
technique that we 80s kids 
know so well. As the pic-
ture emerged, she held it 
gingerly, like the Holy 
Grail.

These young ladies have 
grown up taking photos 
with ease. Cameras on 
phones, high-quality dig-
ital cameras in the hands 
of every PTA mom, self-
ies, all of them trapped in 
digital format, requiring 
a trip to a brick-and-mor-
tar store to print out and 
hang on a wall. This in-
sightful blog post by Mike 
Yost Photography drifted 
across my Facebook feed 
today, and I was reminded 
of those girls and the lost 

magic of holding a photo 
in your hands.

For the record, no one 
paid me to write about 
Instax. I just love it. Instant 
gratification and lots of 
fun. My Instax goes on 
family outings, and the 
results end up on our re-
frigerator, not trapped in a 
phone.

Our newest Slippery 
Rock  con t r i bu to r , 
Shannon Carey is a 
former Shopper-News 
reporter, now a freelance 
writer, blogger and editor 
based in Knoxville, Tenn. 
Visit her blog at www.
thepluckypen.com , or 
email shannon.b.carey@
gmail.com

Rediscovering the joys of 
the instant photo print

Continued from page 14

I’ll Take an Island – Hold the Water

I emailed and also left a 
voice mail informing the 
customer that the perimeter 
countertops would go into 
fabrication, but the island 
top was on hold until they 
returned from their two-
week vacation, and signed 
off on the paperwork. They 
were not happy, but this 
step is not something I’m 
willing to negotiate!

Adding this additional 
step has not been without 
pain. More than once, I 
have pulled an unsigned 
form out of a customer 
folder, but my guys have 
gotten better about filling it 
out, as they have seen that 
more than once, that little 
piece of paper has saved 
us from several potential 

customer accusations since 
its creation and use, last 
year.

No system is infallible 
and I know this one form 
will not fix all our prob-
lems. But my hope is that 
by making customers do a 
final sign off I am raising 
their awareness of their 
responsibility. Our goal is 
to help make their dreams 
a reality, but they must do 
their part as well. 

Jodi Wallace is the owner 
of Monarch Solid Surface 
Design in San Jose, 
California.

“Long hair 
 minimizes the need 
for barbers; socks 
can be done with-
out; one leather 
jacket solves the 
coat problem for 
many years; and 
suspenders are 

superfluous.
–Albert Einstein,

on his unique, casual style

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Scorpion CNC Sink Profile Wheels

http://www.thepluckypen.com
http://www.thepluckypen.com
mailto:shannon.b.carey%40gmail.com?subject=Slippery%20Rock%20Article
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So deft were they 
at inviting nature into 
their creation that, from 
certain angles, it can 
be hard to tell where 
the outdoors stops and 
starts. 

“There are deliber-
ately no window treat-
ments, so that Mother 
Nature weaves the 
most beautiful tex-
tural backgrounds,” 
says interior designer 
Andrew  Sheinman, of 
New York’s Pembrooke 
& Ives. He oversaw 
the interiors, working 
alongside his colleague 

Michael Lewis.  “The 
seasons change the 
look and aspect of the 
house,” says Sheinman, 
“and we wanted to play 
on this.”  

Bleu de Savoie mar-
ble, from France, is 
used in the baths, 
to contrast with the 
Virginia Mist granite 
and soften the palette to 
give the baths a spa-like 
serenity. Hand-chiseled 
Oxford Black granite is 
used on exterior land-
scape walls, to tie the 
Virginia Mist seam-
lessly to the natural 
stone outcroppings.

2015 MIA Pinnacle Awards
Continued from page 16

MIA Member Company: 
Walker Zanger

Perth Amboy, New Jersey
Stone Supplier | Stone Fabricator 

Walker Zanger

Other Project Team Members: 
Brian Hemingway Architect, Ltd.

Design Architect
Flavin Architects LLC

Architect of Record & Collaborating Design
Ron Herman

Design Landscape Architect
Zen Associates

Landscape Architect of Record
Thoughtforms, Inc.

General Contractor | Stone Installer
Polycor, Inc.

Granites of America
(MIA Member Companies) 

 Stone Fabricators
Stones:

Virginia Mist Granite
Oxford Black Granite
Bleu de Savoie Marble

MIA Member Company: 
United Marble Fabricators, Inc.

Watertown, Massachusetts
Stone Fabricator | Stone Installer 

Other Project Team Members: 
Nancy Haviland.

Client
Lewis Interiors

Designer
Adams & Beasley Associates

Designer |  Builder
Marble and Granite, Inc.
(MIA Member Company) 

 Stone Supplier
Stone:

Honey Onyx

When United Marble Fabricators 
was hired by builders Adams & 
Beasley Associates to furnish, 

fabricate, and install all of the stone and tile 
in this unique two-story penthouse within 
the Four Seasons in Boston’s Back Bay, 
the immediate focus of nearly all parties 
involved was more on the stunning views 
of Boston Common than of the stone and 
tile surfaces that would eventually adorn the 
kitchen and bathrooms. That entire focus, 
however, would quickly shift to the metic-
ulously designed first floor wet bar nestled 
into the corner of the two-story living room.

Lewis Interiors and Adams & Beasley 
Associates designed a wet bar that would 
attract attention, specifying ¾ inch Honey 
Onyx for the bar countertop and full-height 
backsplash. LED panels would be installed 
behind the backsplash to illuminate the en-
tire surface without creating any “hot spots” 
traditionally associated with backlighting of 
natural stone.

As the design process evolved, it was 
decided that the originally specified glass 
shelves with wood nosing would be re-
placed with PPG Starphire ultra-clear glass 
that was to be rabbeted into the ¾ inch onyx 
backsplash so that the floating shelves would 
appear to be glowing as they floated, unin-
terrupted by moldings of any other materials.

The team first crafted and installed the 
backsplash, which was fabricated from shop 
drawings, delivered to the 15th floor by ele-
vator, and installed prior to any base cabin-
etry. The countertops were fabricated with a 
2 inch mitered edge with an eased edge pro-
file, and a 4 inch backsplash was installed to 
meet the illuminated full-height backsplash.

The spirit of collaboration was alive and 
well on this project as the skilled fabricators 
and installers of both stone and millwork 

Pinnacle Award of Excellence: Residential Interior / Exterior

Private Residence
Boston, Massachusetts

United Marble Fabricators, Inc
Watertown, Massachusetts

worked interdependently with the singular 
goal of a striking wet bar that would capti-
vate any and all guests of this stunning pent-
house unit and rival the sweeping views of 
Boston Common.

Please turn to page 36

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Fax 800-915-5501 

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com

Your Reputation Rides on Ketchup!
Think about it. Word of mouth is the best 
advertising. How are your countertops 
holding up? Often the difference between 
a countertop that looks great for several 
years and one that doesn’t is the sealer.

Your Customer Doesn’t Know 
It’s amazing, but most people do 
not understand that stone is porous. 
Neither do they understand that harsh 
supermarket cleaners can harm sealers.

Not All Sealers are Created Equal
Stone Shield™ Penetrating Sealers are 
high performance, impregnator sealers 
for all natural stone. Stone Shield™ is 

formulated with the latest solvent-based 
fluoropolymer technology to protect 
against all oil and water-based stains.

Stones Gotta Breathe
Unlike surface sealers, Stone Shield™ 
is a deep penetrating sealer that leaves 
a natural look and feel, allowing the 
stone to breathe. Small molecules allow 
for deep penetration and long-lasting 
protection of the stone without leaving a 
surface film that quickly wears off.

We Test So You Don’t Have To
The manufacturer of Stone Shield™ 
Penetrating Sealers constantly tests for 
real life hazards. We know that you 

don’t have time to test and verify all 
the materials you use. That’s why we 
offer the Braxton-Bragg unconditional 
guarantee on the Stone Shield™ 
Penetrating Sealer.

Honed, Leather, and Brushed Surfaces
These surfaces need even more 
protection. That’s why we offer Stone 
Shield™ Penetrating Sealer in two 
versions. One is for traditional Polished 
Surfaces and one for Porous Surfaces 
that need extra protection. 

Q: Who Would Actually Test Countertops Against Stains Like  
 Ketchup, Mustard, Olive Oil, Wine, and Peanut Butter?

A: Your Customer. Are You Prepared?

For Porous Surfaces For Polished Surfaces

Coverage: 200-1,500 Sq. Feet/Gallon Coverage: 1,000-1,500 Sq. Feet/Gallon

Item # Description MSRP OUR Price
4453	 Stone	Shield™	Penetrating	Sealer,	Quart		 $51.95  $39.95

4452	 Stone	Shield™	Penetrating	Sealer,	Gallon		 $134.95  $109.95

Item # Description MSRP OUR Price
4450	 Stone	Shield™	Penetrating	Sealer,	Quart		 $26.95  $19.95

4451	 Stone	Shield™	Penetrating	Sealer,	Gallon		 $74.95  $54.95

MADE IN THE USA

Won’t change color of stone
Odorless
FDA compliant solvent
Interior and exterior use

Stone Shield Penetrating Sealers

#1 Seller! 

Most Popular

Sealer

Suzanne Marzullo, Sales 
Manager at Dente Classic 
Stone in Pittsburgh, PA 

was the 2015 recipient of MIA’s 
Natural Stone Scholarship Award. 
The award was presented to 
Marzullo at TISE 2016 in Las 
Vegas. 

Please turn to page 37

Suzanne Marzullo 
Receives 2015 
MIA Natural 

Stone Scholarship 
Award

Marzullo joined Dente Classic 
Stone in 2014 in a clerical posi-
ton, but her leadership skills and 
knowledge from her previous ex-
perience as an interior designer 
helped her quickly get promoted 
to Sales Manager. She now 
works directly with architects, 
designers, and consumers. In her 
essay, Marzullo expressed hope 
that winning the Natural Stone 
Scholarship would benefit not 
only her own future, but also those 
around her. “As a woman in the 
stone industry, my hope is that this 
opportunity will raise the standard 
for Dente Classic Stone, the fabri-
cators we supply, and our custom-
ers’ appreciation of the product 
they use and enjoy every day.” 

In her letter of recommendation 
for Marzullo, Elizabeth Baker, 
Vice President at Dente Classic 
Stone, commented: “Suzanne has 
impressed me with her work ethic 
and professionalism. Her integrity 
towards her work is unquestion-
able, as has been evident from her 
demeanor in the short time she has 
been with us. 

“She comes to work every day 
eager to learn more about the pro-
cess of quarrying, fabricating, and 
installing natural stone.” 

Suzanne Marzullo (center) ac-
cepts the 2015 MIA Natural 
Stone Scholarship Award from 
award sponsors Kathy Spanier 
(Coldspring) and 2015 MIA 
President Dan Rea (Coldspring).

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone Shield Penetrating Sealer
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The Slippery Rock Classifieds

Thanks for

READING!

Ads not meeting guidelines will not 
be published. 

•$30.00 per print ad, per month. Ads 
may be renewed by contacting the 
Slippery Rock Gazette. Free online ads!
•Maximum of 70 words or less per ad
•Payment must be made at the time ad is 
submitted. Credit or Debit Card only. A 
Credit Authorization Form is available 
by fax, or download a PDF from the 

Slippery Rock website.
•All faxed ads must be typed–No hand-
written ads–No exceptions. 
•Please review all your ad info before 
submitting– NO refunds will be given 
for ads that are submitted with the 
wrong contact info or content and then 
published.
•Best way to submit an ad is by going 
online at www.slipperyrockgazette.net 
for a free ad, or use the online form for 
a print ad, then fax payment to 865-688-
8254, (Attn: Karen Richards).

2016 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

May 2016 Monday, April 4, 2016

June 2016 Monday, May 2, 2016

July 2016 Tuesday, May 31, 2016

For Sale

FOR SALE: The Basic Stone 
Saw– A Thin Veneer Saw. The Basic 
Saw can increase your profit with its 
low purchase price, low maintenance 
expense, decreased labor and its high 
productivity. After years of use and 
testing, the design has been refined 
until it is ready for the market. The 
Mighty Stone Saw is its big broth-
er. See the video at www.themighty 
stonesaw.com and email the developer 

at stone_forsale@yahoo.com or call 
1-931-248-1759 for more information.

_____________

Business Opportunities

How Many More Sales Do You 
Want This Month? Let’s partner 
up and grow your business. We have 
been helping granite fabricators since 
2009 go from commercial to build a 
direct to consumer marketing channel. 
With over 20 million in countertop 
sales at this time, we will help you 
Sell More Granite. Call 877-877-
1916 or visit www.FireUps.com for 
more details. 

_____________ 

Stone Care

Braxton-Bragg’s Supreme Surface 
Stone Care Program. Braxton-Bragg 
firmly believes in offering not only 
the best products for stone fabricators 
and installers, but also in providing 
our customers with a way to retain 
and maintain great working relation-
ships with their customer base. This 
is why we have launched Supreme 
Surface Stone Care Program for stone 
fabricators that purchase their supplies 
directly from us. It is easy to sign up 
and we do all of the work for you! 
All you have to do is let us know that 
you’re interested in becoming a par-
ticipant in this program and we will 
print for you custom postcards and 
brochures to hand out to your clients 

children and pets. Supreme Surface 
Granite Cleaner & Conditioner leaves 
a streak-free shine, every time — even 
on black granite! But Tom wasn’t 
satisfied. To learn what others thought 
of his new granite cleaner he gave it 
away—free. “We sent our free sam-
ples across the USA to everyone that 
wanted it… Yes, everyone! All this, 
just for their feedback on how we 
could improve our product!” Log on 
to www.consumerstonecare.com.

and prospective customers interested 
in your countertop services.
The postcards and brochures will be 
printed with your company name and 
address. The space | Your Business 
Name & Address | will be replaced 
with your pertinent information to let 
your customers know how to contact 
you directly. You will also receive a 
unique discount code that is linked 
to your Braxton-Bragg account, so 
that we can track your customers, for 
you to receive a rebate from us when 
someone purchases Supreme Surface 
Products. For more information about 
this program, please contact one of our 
salesmen at 800-575-4401.

What makes Supreme Surface 
Cleaners so special? ioSeal. The 
stone conditioner in Supreme Surface 
cleaners is a proprietary ingredient 
called ioSeal. This amazing technol-
ogy ionically bonds with the surface 
of your natural stone, sealing it and 
protecting it from hard water spots, 
mineral buildup, and stains. Supreme 
surface cleaners are the brainchild of 
stone industry veteran Tom Munro, 
who embarked on a quest to find the 
BEST granite cleaner. What he found, 
however, was that no one product 
offered a no-rinse, streak-free (even 
on black granite), eco-friendly formula 
that would clean, polish, and protect 
granite and other natural stones against 
stains –  and was made in America. 
Since the perfect stone cleaning 
product didn’t exist, Tom invented 
it. Together with a chemist that he 
met though his stone design busi-
ness, Tom developed a unique 3-in-1 
formula that will clean, polish, and 
protect your granite countertops. It 
is non-toxic, biodegradable and safe 
to use around food preparation areas, 

The information contained in our 
Classifieds section is provided by 
third parties and not an endorsement 
of particular products, companies or 
employers. The SRG® encourages all 
interviewing employers to carefully 
conduct prescreening of all prospec-
tive employees, and purchasers of used 
equipment are encouraged to use cau-
tion and common sense.

Readers Please Note:

Join Us 
Each Month!

For your subscription requests, 
address changes, and

FREE CLASSIFIEDS,    
visit www.slipperyrockgazette.net 

DEMO & CLOSEOUT
TOOLS anD EqUipMEnT

DEAL$ & STEAL$!
Once They’re Gone — They’re Gone!

Call 800-575-4401 or visit the CLOSE OUTS page 
at www.braxton-bragg.com

 • (1) #1792899 Omni Cubed Stealth Seamer Manual w/ 8 in 
Cups, $200 • (1) #3006299 Omni Cubed Mega Jaw Clamp Set 
of 2, No Case 2015 Model $100 • (2) #889699 Flex LW1509 

Center Water Feed Grinder 4.5 lb 5/8-11 7.1 Amps  8300 RPM 
$100 • (1) #880299 Flex LW1503 Center Water Feed Grinder, 4.4 
lb 5/8-11 3700 RPM $100 • (1) #1778199 Flex LCP1703VR Plane-

tary Gear Driven 3 Head Polisher VS $300 

Visit www.stoneforensics.com

Become a Stone & Tile Inspector
Visit the Stone 
Forensics website/
training page and 
see what seminar 
graduates say 
about the class!

Stone Forensics is now offering its 
popular Stone Inspection Seminar 
as an affordable, self guided Power-
Point presentation. 

Take Dr. Fred’s Stone and Tile 
Inspection course and learn how to 
take your skills to the next level as 
a certified stone inspector. Evaluate 
installations, understand crack prop-
agation, troubleshoot failures, learn 
problem solving for stain removal, 
efflorescence, lippage, and more.

• Learn physical and chemical  
 testing, troubleshoot problems
• Earn Up to $300 per hour
• Includes class manual & three 
 technical calls to Dr. Fred

Call 321-514-6845 Visit www.stoneforensics.com

Did You Know?

Buy factory direct. We ship all over the U.S.Buy factory direct. We ship all over the U.S.

Thassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Call for more information
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

Buy from the #1 U.S. source for White Thassos since 1988! We 
produce the whitest Thassos available in slabs, 2cm, 3cm and 
tiles 12 x 12, 18 x 18 and 24 x 24, with over 150,000 sq. feet in 
our Houston warehouse.

Right-fielder Mickey Mantle, 
playing for the New York Yan-
kees, holds the record for the lon-
gest home run on record for a 565-
foot clout hit at Washington DC’s 
old Griffith Stadium on April 
17, 1953. As a switch hitter, he 
was batting right-handed against 
left-handed pitcher Chuck Stobbs 
from the Washington Senators.
Mantle also holds the record for 
most career home runs (18) and 
RBI (40) in World Series history.

Additionally, Barry Bonds won 
the National League MVP Award 
seven times — twice with the 
Pittsburgh Pirates and five times 
with the San Francisco Giants. 
That’s four more times than 
baseball greats Stan Musial, Roy 
Campanella, and Mike Schmidt, 
his closest NL co-winners. On 
the American League MVP list 
are Jimmie Foxx, Joe DiMaggio, 
Yogi Berra, and Mickey Mantle, 
with three awards each.

Thassos White Marble

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.slipperyrockgazette.net/index.cfm/m/13/fuseaction/listing.listingForm
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Designer UnDermoUnt Vanity sink
Sink Prices Haven’t SUNK This Low Since The Last Recession!

Tell us the model 
sink you are 

considering; we 
will match the 

design and beat 
the price!

Valle
™

Designer Sinks

Vallé™ is the trusted 
name in quality sinks.

http://www.braxton-bragg.com/
ValleCeramicUndermountSinks

Check Out Our 
Website

for other sink 
designs

Compare this Vallé™ 

 Porcelain sink to 

Amerisink AS223

YOU

SAVE

28%

Braxton-Bragg offers beautiful, triple-glazed, 
Vallé™ Vitreous Porcelain Sinks suitable for 
contemporary or traditional decor. Vallé™ Sinks 
are available in the most popular sizes, designs 
and colors. 

Vallé™ Sinks feature a finish that will remain 
50% more durable and beautiful for years. 
Since it’s easy to maintain and clean, there 
are less call backs and customer complaints. 
They also come with a lifetime warranty.

Comparable models: Kohler K-2210, Decolav 1401, 
or American Standard Ovalyn 0496.221

 Item # Description  MSRP OUR Price 

 20214 Vallé™ Rectangular Undermount Porcelain Sink  $68.95 $49.95
  20-3/4” x 14-3/4” x 8-3/4” Deep, White, 18” x 12”

Call Ken Brock toll free 
at 800-575-4401 for any 
questions you have about 
our products.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Valle Stainless Steel Sinks
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Five specialized bearings increase 
tool performance

• Spindle speed: up to 4,500 RPM • 88 Db • Side Exhaust  
• Air consumption: 16 cfm @ 90 psi • Weight: 3 lbs. • Length: 7”  
• Center water feed • 5/8–11 spindle thread • Built-in  
water dispenser • Reversible side handle • Textured,  
rubber coated body for secure grip • 90-day warranty

Comes with: Wrench, adapters, 12 foot water hose, 
air lubricant; back-up pad sold separately

 Item # Descripti  on MSRP OUR Price 
 3803 Hercules®	VS	Wet	Air	Polisher,	Side	Exhaust	 $285.95 $169.95

  Back-Up Pad Sold Separately  

Hercules® Variable Speed  
Wet Air Polisher

with Side Exhaust

#1 Seller! 
Most Popular

Save time 
AND money! 

Get maximum productivity 
with a high-quality tool that  

fits your budget!

YOU
SAVE

$11600

Order online or call 1-800-575-4401 before 
5:45 p.m. Eastern for Same Day Shipping.

Fax 800-915-5501
www.braxton-bragg.com

Varmint County

Two years later, the Jones 
Girls tried again, this time 
in a race that would have 
shaken Varmint County pol-
itics to the core. For nearly 
a hundred years the office 
of High Sheriff in Varmint 
County was the exclusive 
domain of the Bandit clan, 
until Sheriff Smoky threw 
a monkey wrench in the 
works by siring only girls. 

One of those daughters, 
the attractive but tomboyish 
Stephanie, tried running for 
her daddy’s office when he 
retired but lost to Smoky’s 
Chief Deputy Hiram Potts. 
(The Sheriff, it turned out, 
had secretly campaigned 
against his little girl, consid-
ering the job too dangerous). 

Hiram ended up hir-
ing Stephanie as his Chief 
Deputy and within a year 
they had fallen in love and 
were married. All was well 
for a number of years but 
then Stephanie discovered 
that the night shift wasn’t 

all that her husband was 
supervising.

Stephanie caught Hiram 
carrying on a little affair 
with former cheerleader 
Isabelle Pinetar, meeting 
up with her occasionally at 
a houseboat at Mud Lake 
Marina. The irate wife 
tossed Isabelle in the lake 
and warned her husband 
that he was allowed this one 
transgression.

“I’ll forgive you but I 
won’t forget, and I will teach 
you a lesson about keep-
ing your vows,” Stephanie 
told her cowed husband. 
That lesson, of course, was 
that Stephanie ran against 
Hiram for Sheriff in the next 
election. 

Hiram tried to dampen his 

wife’s enthusiasm by tell-
ing her that she would have 
to resign as Chief Deputy 
if she planned to run for 
Sheriff. Stephanie sim-
ply pointed out that Hiram 
could pay all the household 
bills out of his salary for the 
next three months and she 
would go back to being a 
“good little housewife.”

This time the female rev-
olution fell a little short, 
as most Varmint County 
males consider the office of 
High Sheriff to be strictly 
a man’s profession while 
many of the female voters 
in the county were simply 
not in the habit of voting 
when the Sheriff’s office is 
on the ballot. 

Encouraged by Sheriff 
Hiram Potts’ success in 
fending off his wife’s chal-
lenge, some of the good ole 
boys, led by Clyde Junior, 
are plotting in this election 
year to, as they put it, “Take 
back the courthouse.”

It should be an interesting 
summer here in Varmint 
County, to say the least.

Continued from page 9

Continued from page 26
This helps assure that I am 

giving my polishing media 
ample contact time to do the 
job effectively. 

Use of a neutralizing prod-
uct to rinse with or to encir-
cle the polishing area can 
also be a smart choice. As 
we now know, most marble 
polishing products contain 
an acid. These special acids 
can be your friend or your 
enemy. While in use, they 
are normally doing the job 
of helping to produce a good 
polish. However once you 
stop the machine, they start 
working against you. I have 
seen many times where an 
operator went to take a break 
and left the machine, with 
powder or compound un-
derneath, on the floor. When 
they came back, they dis-
covered they now had a new 
etch where the machine was 
sitting. This is not to scare 
you, but to ensure you real-
ize that polishing products 
are for the dynamic of pol-
ishing and are not beneficial 

Stone Restoration & Maintenance Corner
for static purposes. There is 
no substitute for experience, 
and this will surely come to 
those who take the time and 
effort.   

I also often wonder why 
the use of splash guards is not 
more common. I wouldn’t go 
anywhere without mine any-
more. The biggest reason for 
not using one was the fallacy 
that it might pick up some-
thing foreign and scratch the 
floor. I have been using one 
for years now and have yet to 
have this happen. However, I 
do try to keep mine clean and 
also always try my best to re-
move any loose debris from 
the floor by first sweeping or 
dust mopping, especially be-
fore polishing.  

This is by no means a com-
plete list of all technical tips 
for polishing marble and sim-
ilar stones. If you have tips 
that you would like to share, 
please send these to the edi-
tor, who will in turn get them 
to me for future publication. 
As always, check with your 
supplier of products for 

technical support. It is part of 
their job to find you answers 
to your technical questions 
and offer advice. It is your 
option whether to take that 
advice or not.

Bob Murrell has worked 
in the natural stone indus-
try for over 40 years and is 
well known for his expertise 
in the restoration and main-
tenance of natural stone, 
terrazzo, ceramic tile, and 
decorative concretes. He 
helped develop some of the 
main products and processes 
which revolutionized the in-
dustry and is currently the 
National Sales Manager for 
M3 Technologies.

The distinctive, 1 inch circle pattern 
you are leaving behind shows you 
have the correct polishing speed.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop at www.braxton-bragg.com for Hercules Air Polishers
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Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

www.braxton-bragg.com Fax 800-915-5501 

Are you wasting thou$ands per month?

Braxton-Bragg now offers superb quality 
CNC Tooling in the most popular profiles!

Viper® CNC Tooling is the only CNC tooling system featuring a 6mm layer 
of diamonds on each profile wheel, including the polishing steps, ensuring the 
longest tool life in the industry.

The Viper® CNC Tooling system features seven steps - 5 metal and 2 ceramic 
polishing steps. This allows you to complete the job faster than any other 
CNC system in the stone industry. All of our CNC tooling is accompanied by 
data sheets with complete set-up information including pre-calibrated setting 
parameters, detailed operating information, and maintenance instructions.

All tools are carefully balanced and inspected by strict quality control 
standards. All of our CNC profiles are produced with a standard 35mm bore.

All in stock with IMMEDIATE Delivery!

ALL VIPER® CNC

FREE NEXT DAY 

DELIVERY!

Call Daryl Sims at 
 877-493-0394 

 if you’re tired of paying in-
flated prices for CNC tooling.

 CNC Tool Pos. 1 Pos. 2 Pos. 3 Pos. 4 Pos. 5 Pos. 6 Pos. 7  Shape

 A-30 R15 	 $356.95	 $347.95	 $347.95	 $347.95	 $149.95	 $149.95	 $149.95	 $1,849.95

 A-30 R5	 	 $407.95	 $386.95	 $386.95	 $386.95	 $149.95	 $149.95	 $149.95	 $2,017.95

 B-30 R30		 $443.95	 $485.95	 $485.95	 $485.95	 $136.95	 $136.95	 $136.95	 $2,311.95

 E-30	 	 $393.95	 $393.95	 $393.95	 $393.95	 $174.95	 $174.95	 $174.95	 $2,099.95

 FG-30	 	 $749.95	 $549.95	 $549.95	 $549.95	 $549.95	 $199.95	 $199.95	 $3,348.95

 FZ-30	 	 $459.95	 $500.95	 $500.95	 $500.95	 $197.95	 $197.95	 $197.95	 $2,555.95

 T-20 R3	 	 $319.95	 $303.95	 $303.95	 $303.95	 $128.95	 $128.95	 $128.95	 $1,617.95

 T-30 R3	 	 $392.95	 $392.95	 $392.95	 $392.95	 $145.95	 $145.95	 $145.95	 $2,008.95

 T-30 R6	 	 $392.95	 $392.95	 $392.95	 $392.95	 $145.95	 $145.95	 $145.95	 $2,008.95

 V-30 R15		 $473.95	 $515.95	 $515.95	 $515.95	 $164.95	 $164.95	 $164.95	 $2,515.95

 Z-30	 	 $401.95	 $383.95 $383.95 $383.95 $172.95 $172.95 $172.95 $2,071.95

Complete 
SetSegmented Sintered Sintered Sintered Metal Pre-Polish Ceramic Ceramic

Radius

Demi 
Bullnose

Bevel

Radius

Ogee 
Bullnose

Ogee 
Straight

Double 
Eased

Double 
Eased

Double 
Eased

Full	
Bullnose

Straight

*Seven-step system

*Longest life of any CNC tooling

*High speed tooling

*All profile wheels are balanced & carefully inspected

*Standard 35mm bore

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Viper CNC Profile Wheels
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The Fashion Tower, an 
Art Deco-era skyscraper 
in New York’s Garment 

District, was originally designed 
by Emery Roth in the mid-1920s.  
It is unique among the District’s 
buildings for its ornamental 
motifs referencing the apparel 
industry and for being occupied 
to this day by the garment trade. 

Motivated by the resurgence 
of the Fashion District and the 
building’s unique history, the 
architects restored the ornate fa-
cade of the tower’s base while 
sensitively incorporating a con-
temporary stone lobby.  

Earlier renovations completely 
destroyed intricate detailing at 
the entry and obscured a sand-
stone facade with layers of grey 
cementitious coatings. 

A minimal all-glass entry, set 
back from the line of the ma-
sonry, was added into a full-re-
stored carved stone archway. 
Recognizing the importance of 
details that refer to the district’s 
history, the restoration ensured 
that the portal is once again 
flanked by polychrome terra-
cotta panels with peacock motifs. 
These peacocks rejoin surviving 

stone ornaments that include 
winged putti holding shears and 
draping fabric and women clutch-
ing spindles and admiring their 
reflections. A delicate façade 
cleaning revealed a brightly 
veined sandstone cladding.

In order to improve the lobby, 
portions of the existing mezza-
nine were removed to make way 
for an expanded double height 
space. In keeping with the ex-
uberant decorative program of 
Fashion Tower’s façade, GRT 
Architects took cues from fash-
ion to create the pleated marble 
wall on the interior. The interior 
design represents a cross section 
through the history of stone fab-
rication technology—a collab-
oration between two past MIA 
Pinnacle award winning compa-
nies, Walker Zanger and Rugo 
Stone. 

To achieve the faceted marble 
surface, both offsite CNC fabri-
cation and onsite handcraft was 
employed, realizing a contem-
porary design in a classic mate-
rial.  Drawing upon the building’s 
history to prepare it for the next 
hundred years of service, the ren-
ovation reasserts the importance 
of fashion and style in a dynamic 
neighborhood. 

2015 MIA Pinnacle Awards
Continued from page 30

Pinnacle Award of Excellence: Renovation |  Restoration

Pinnacle Award: Kitchen of the Year

Walker Zanger
Perth Amboy, New York

Tithof Tile & Marble
Northbrook, Illinois

Fashion Tower
New York, New York

MIA Member Company: 
Walker Zanger

Perth Amboy, New Jersey
Stone Supplier 

Other Project Team Members: 
Waitex International

Client
GRT Architects LLP
Architect | Designer

Designer
SCK Teamwork

Contractor
Rugo Stone

(MIA Member Company) 
 Stone Fabricator
SITU Fabrication

Stone Installer
Stones:

Calacatta Regina Marble
Pietra D’Avola Limestone

MIA Member Company: 
Tithof Tile & marble
Northbrook, Illinois

Stone Fabricator | Stone Installer 

Other Project Team Members: 
Legacy Custom Homes, LLC

General Contractor
Frank Pomterio Interiors

Interior Design
NuHaus
Millwork

Terrazzo & Marble Supply
(MIA Member Company) 
Stone Source Midwest

 Stone Suppliers
Stones:

Pietra del Cardosa Stone
Calacatta Borghini Marble

BEFORE

AFTER

This elegant residential 
kitchen project was jointly 
designed with Legacy 

Custom Homes/RSD, Frank 
Ponterio Interiors and NuHaus/
Exclusive Woodworking.

Private Residence
Lake Forest, Illinois

The goal of this project was to 
fabricate and install marble slabs 
in a fashion that mimicked the 
custom millwork in the rest of this 
estate home on the Northshore 
of Chicago. John Tithof and 

Jason Cranmer, along with the 
fabrication production team, ex-
ecuted this project on behalf of 

Tithof Tile & Marble. The client 
wanted the panels to appear as if 
carved from dimensional stone 
blocks rather than the classic full 
height stone splash.  

“One of our primary focuses 
is keeping the end user involved 
through the templating and lay-
out process to ensure every cli-
ent knows what their project 
will look like before anything is 
cut or installed.  The evolution 
of this process has changed in 
recent years, gone are the days 
of blue tape and visualizing the 
completed job. With the recent 
introduction of the revolution-
ary Perfect Match and Slabsmith 
software programs we have the 
ability to digitally layout every 
slab project and create a virtual 
representation of the project 
for approval prior to cutting.  
With completion of our recent 
renovation project the Tithof 
Fabrication shop is now by far 
the most advanced in our market, 
if not the country.”

Please turn to page 37

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products
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Continued from Page 31

The Natural Stone Scholarship 
Award covers travel and regis-
tration expenses for TISE West 
and is designed to help aspiring 
stone industry professionals gain 
valuable technical and practical 
knowledge, meet and network 
with leading stone professionals, 
and explore potentials for future 
leadership. To learn more about 
the Natural Stone Scholarship 
Award and other MIA+BSI 
awards, please visit www.marble- 
institute.com/awards. 

MIA+BSI, the Natural Stone 
Institute, serve more than 1,900 
members in 55 countries who 
represent every aspect of the 
natural stone industry, offering 
them a wide array of technical 
and training resources, profes-
sional development, regulatory 
advocacy, and networking events.  
Two prominent publications—the 
Dimension Stone Design Manual 
and Building Stone Magazine—
raise awareness in both the indus-
try and the design communities 
for the promotion and best use of 
natural stone. 

Learn more at www.marble-in-
stitute.com and www.building-
stoneinstitute.org.

Pinnacle Award: Bath of the Year

Walker Zanger
Sun Valley, California

MIA Member Company: 
Walker Zanger

Sun Valley, California
Stone Supplier | Mosaic Stone 

 Fabricator & Designer 

Other Project Team Members: 
Maria Carillo Construction

Stone Installer
Designs of the Interior

Designer
NuHaus
Millwork
Stones:

For over twenty years, 
Walker Zanger has 
been a participating 

vendor for the Pasadena 
Showcase House of Design.   
Each year, a house in the 
Pasadena area is selected and 
transformed into a showpiece 
by some of the leading inte-
rior designers in Los Angeles. 
The house selected for the 
2014 Showcase is known 
as the Flint House and was 
originally built for Robert 
Flint and his wife Margaret 
Grey Flint in 1915, in the 
English Arts and Craft style.  

 
Designs of the Interior was 

selected to design the Master 
Suite Wing and teamed up 

Pasadena Showcase
Pasadena, California

with Walker Zanger to re-
model the master bath. Due 
to the historical aspect of this 
landmark, major construction 
was limited and the designers 
were barred from removing 
historical pieces, like win-
dows and fireplaces. 

The designers selected a 
color palette of greys, taupe, 
cream and peacock. Sleek fix-
tures graced the freestanding 
oval bath tub, while nickel 
finishes adorn the shower 
and sink. Walker Zanger’s 
Tangent Collection, which 
consists of decorative marble 
and limestone mosaics, lined 
the floors and the shower and 
bath walls.  The floor con-
tains starburst mosaic pattern 
made out of Calacatta marble 

Suzanne Marzullo 
Receives 2015 
MIA Natural 

Stone Scholarship 
Award

Tangent Astral Night Calacatta

Café Bruno Marble

Tangent Zephyr Calacatta Marble

Studio Moderne Mosaic 
Calacatta Marble

Paradigm Calacatta Marble

Tangent Apex Calacatta Marble

“From two small, poorly functioning bathrooms to this 
incredibly textured space that redefines the master suite, 
this team of designers and installers did a fantastic job of 
creating an unforgettable bathroom suite.”

“At no time 
is freedom of 
speech more 

precious 
than when a 
man hits his 
thumb with 
a hammer.”

- Marshall Lumsden

and Flannel and Ash Grey 
limestones. 

The shower fixtures were 
highlighted by a strip of Café 
Bruno marble tiles and sur-
rounded by a teardrop mosaic 
pattern in Calacatta.  

Inspired by a blend of ab-
stract geometrical shapes and 
mid-century modern design, 
Designs of the Interior consid-
ered Walker Zanger’s Tangent 
Collection the perfect choice 
for transforming this master 
bath into a magnificent show 
piece that complements this 
home’s original architecture.

Join us next month as the 
Slippery Rock presents more 
Pinnacle Awards of Excellence, 
and the Awards of Merit. 

Continued from page 36
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Technology Review: The Sasso K600 
5-Axis CNC Saw Is a Game-Changer

Back in 2001 I flew to 
Verona, Italy to attend 
the Marmomacc show. 

It was just after 9/11. The plane 
was mostly empty. My luggage 
was lost in the bowels of airport 
security, somewhere in New 
York’s La Guardia airport. It 
was a weird, tense feeling trav-
eling after the towers had come 
down. Having said that, it was an 
incredible time to be an American 
fabricator in Italy. The warm 
reception and genuine love of the 
people was an incredible expe-
rience that I will never forget. 

I had been fabricating for a year 
at that point in my career. We were 
using a glorified gigantic tile saw 
to cut slabs. I think we paid fifteen 
grand for that old Imer saw.

I was walking the isles of the 
trade show and I remember look-
ing at this 3-axis CNC saw that 
was as big as a house. I could 
have watched it move for hours. 
I kept thinking about how we had 
to physically shove the slab into 
the saw to make a cut, back home. 
The salesman approached me and 
I asked him how much it cost. I 
remember it was just this side of 
three hundred thousand U.S. dol-
lars. I can tell you that in 2001 he 
might as well have said three bil-
lion dollars. I smiled and walked 
away.

I doubt there were very many 
CNC saws in the States back in 
2001. I certainly did not know of 
anybody who owned a CNC saw 
back then. Little did I realize that 
I was looking at the future. How 
things have changed. 

In late 2004 we purchased a 
proper manual bridge saw. In 

2005 we purchased a CNC stone 
router, and a year later replaced 
the manual bridge saw with a 
SawJet. Our investment in iron 
made the original three hundred 
thousand dollar conversation I’d 
had in 2001 seem almost reason-
able. Between 2005 and 2009 so 
many of my friends who owned 
stone shops had pretty much gone 
the same route: deploying CNC 
technology.

That growth pattern had one 
major flaw. We bought the CNC 
router, THEN the CNC saw. The 
workflow was either: Stick tem-
plate, cut the job manually, dig-
itize templates, process on the 
CNC router … OR … digitally 
template, print plastic templates, 
cut the job manually and process 
on the CNC. Once you were 100 
percent digital it all really made 
sense. I think many of us would 
have purchased a CNC saw first 
if a viable, affordable option had 
been available. 

Today it is available, and it 
changes everything. The first 
5-axis mono block saw was intro-
duced less than five years ago. 

Over the past four years I have 
watched the price drop and seen 
the saws improve at a rate that has 
been staggering. I would go so 
far as to say we are in the midst 
of a digital sawing revolution. 
But before so many other compa-
nies jumped into the 5-axis mono 
block world, Sasso was steadily 
introducing CNC saws in multiple 
sizes and configurations, with a 
wide array of features. They saw 
the future and have been embrac-
ing it ever since. 

Then, four years ago, Sasso in-
troduced the K600 5-Axis saw. It 
has been the vanguard of a sawing 
revolution that has swept across 
the country. The K600 saw has 
been refined and improved since 
its introduction. Today, the price is 
less than when it was introduced, 
and the features and capabilities 
have improved dramatically. Why 
does this matter?

The affordability of the tech-
nology and the range of tasks the 
K600 can perform is astonishing. 
Many smaller shops have cho-
sen it as their first piece of auto-
mation. Starting off with a K600 
makes so much sense. The fifth 
axis makes all the difference. In 
addition to being able to miter and 
cut curves with the blade, fabri-
cators can now cut out sinks and 
faucet holes using incremental 
cutters. The popularity of eased 
edges and mitered edges means 
that in some cases, from a cutting 

and milling standpoint, as much 
as 80 percent of the jobs can be 
processed without ever going into 
a CNC router. 

Do you remember the saying, 
“God made man, but Colt made 
them equal…”? You could eas-
ily apply that logic to the K600 
5-Axis Saw. The average monthly 
payment is somewhere around 
two thousand ($2,000) dollars. 
Smaller fabrication shops can now 
leverage the same digital advan-
tage that larger production houses 
bring to an ever-competitive mar-
ket space. This digital advantage 
can positively impact your bottom 
line through increased productiv-
ity, reduction of chaos, less over-
time, accurate part cutting and 
the overall quality of the finished 
product. 

One of the cornerstones of the 
K600 has always been its ease 
of use. It starts with AlphaCam. 
Sasso understood the popular-
ity of this software suite in the 
U.S. market and developed it to 
run on all their CNC saws. This 
is important, for so many shops 
are already running gear driven 
by AlphaCam. It makes system 
integration easy, and minimizes 
training and learning curve issues. 
If you make the K600 your first 
piece of shop automation, then the 
same logic applies, if you choose 
to purchase a stone router at a later 
date. Sasso also offers FST CAM 
as an alternative.

One thing you should know 
about Sasso is that they are con-
stantly testing and improving 
their products from a usability 

standpoint. Sasso engineers were 
paying attention when other com-
panies introduced vacuum lifters 
to move parts around on the saw, 
to allow for tighter cut batches. 
Sasso engineers approached the 
challenge from a different per-
spective, and the result is the 
Sasso Super Plunge. 

This is a feature that allows 
the option of plunging the blade 
to minimize saw kerf. With this 
feature, parts can be positioned as 
little as one inch apart and you can 
still achieve a clear cut. This may 
not seem like a big deal at first. 
Ask any Sasso K600 customer, 
and they will tell you that it is the 
number one feature on their saw. 
It’s simple, and it works.  It keeps 
the price of the saw affordable and 
actually reduces the complexity of 
the machine. 

For large production operations 
Sasso offers the K600 as a twin 
table without dramatically in-
creasing the cost of the machine. 
This takes 5-axis cutting to the 
next level. With twin tables you 
are able to minimize the cycle 
downtime  generated by material 
handling. Sasso customers report 
cutting as many as 30 slabs per 
shift using the twin bed configura-
tion. Find this number incredible? 
The customer respose and a first-
hand Sasso demo has convinced 
me it really is possible, and more.

As you watch other companies 
jump on the 5-axis bandwagon, 
I’d like to encourage you to con-
sider Sasso as your automated 
cutting solution. They have been 
building stone machines since 
1974, and Sasso truly understands 
the needs of American fabricators. 
Their commitment to providing 
outstanding American technical 
support and maintaining a U.S.-
based parts supply allows their 
customers to sleep well knowing 
Sasso has their back. A massive 
base of American shops running 
K series saws is a testament to this 
commitment.  Contact Sasso and 
they’ll proudly provide you a long 
list of satisfied customers to call. 
Join the revolution!

For more information on this 
impressive machine visit the 
Sasso website www.sassousa.
com to view videos and request 
more information. Call 888-289-
5284 to contact a Sasso rep.

Mark Lauzon is a former stone 
fabricator from Oregon and a 
sales manager at Sasso USA.

Mark Lauzon 
Special Contributor

This perferct bowl cut-out and the intricate edge treatment 
showcase the versatility of the 5-axis Sasso K600.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop www.braxton-bragg.com for Stone & Tile industry products

http://www.sassousa.com
http://www.sassousa.com
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/
http://www.braxton-bragg.com/
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www.braxton-bragg.com Fax 800-915-5501 

NEW!NEW!

Call Andrew Geronimo 
toll free at 800-575-4401 

to place your order.

Elipse 6-Step Wet Polishing Pads combines TrifectaMate™ 
Pad Technology with the genius of one of the stone industry’s 
finest minds, Barry Brandt, and the efficiency of elliptical 
patterned orbital polishing backer pad. This really does put a 
new spin on how you polish stone.

This breakthrough combination allows you to harness the 
power of elliptical motion without losing the center water 
feed vital for stone polishing. The result is a nearly perfect 
polish with less physical pressure and less manipulation of 
the hand-held polisher.

In other words, you get a better polish with less effort 
from your polishing craftsman (50-80% less human energy 
needed). The combination of cutting edge engineering, manu-
facturing and labor reduction is the reason we can confidently 
say you’ll save up to $2 per foot on your production costs.

A true state of the art engineered and 
manufactured, labor reducing pad is 
finally available for Granite, Marble and 
Quartz polishing.

 Item # Description MSRP OUR Price 

   4-1/4˝	Elipse®	Wet	Polishing	Pads	Hook	&	Loop-Backed

 22509 Elipse® 6-Step	Granite	Wet	Pad,	Step	1,	Red		 $41.95 $24.95 

 22510 Elipse® 6-Step	Granite	Wet	Pad,	Step	2,	Yellow		 $41.95 $24.95 

 22511 Elipse® 6-Step	Granite	Wet	Pad,	Step	3,	Blue		 $41.95 $24.95 

 22512 Elipse® 6-Step	Granite	Wet	Pad,	Step	4,	Green		 $41.95 $24.95 

 22513 Elipse® 6-Step	Granite	Wet	Pad,	Step	5,	Orange		 $41.95 $24.95 

 22514 Elipse® 6-Step	Granite	Wet	Pad,	Step	6,	Pink		 $41.95 $24.95 

 22507 Elipse® Aluminum	Oscillating	Back-Up	Pad	 $49.95 $29.95

The Most Advanced Wet Polishing System Since... EVER!

As Seen at 
StonExpo 2016

MUST-SEE

VIDEO

WWW.BRAXTON-

BRAGG.COM

Order online or call 1-800-575-4401 before 5:45 p.m. Eastern for Same Day Shipping.

Visit www.slipperyrockgazette.net for more Stone & Tile industry newsShop braxton-bragg.com for the New Elipse 6-step Polishing System

http://www.slipperyrockgazette.net
http://www.braxton-bragg.com/index.cfm/fuseaction/store7catalog.level/bc/0,11024,11026/
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