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The year was 1931, and 
as Americans watched 
President Herbert Hoover 

deal with a failing economy (the 
Great Depression) and an ecologi-
cal disaster (the Great Dust Bowl), 
the world anxiously watched the 
rise to power of a new and fanat-
ical political faction in Germany 
– dire times, but not everywhere. 

1931 was also the year that 
Valentine Rausch was hired by 
the Columbia Granite Company, 
a quarry and monument supplier 
owned by Dewey Kaddatz and 
Roy Steiner. Little did Rausch re-
alize that he was laying the foun-
dation for Life Song Monuments, 
a memorial fabrication company 
nearly 100 years into the future.       

How do these previous events 
relate to Moda Stone, you won-
der? Well, for starters, it’s how 
the unlikely formation of this 
month’s feature company began, 
recalled Great Grandson and 
President, Tim Rausch.    

“My cousins operated a com-
pany called Rausch Granite 
Interiors and Rausch Brothers 
Monument Company in 
Southeastern South Dakota. The 
two companies stayed together 

The Long and Winding Road to Moda Stone
Peter J. Marcucci 
Photos Courtesy Moda Stone
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until the 1950s when my grand-
father, Herman, moved here to 
Rapid City, South Dakota, and 
started the Rausch Monument 
Company. It operated through the 
1980s during which time, my fa-
ther, Charles, took the company 
over in 1985, and by 2017 re-
named it Life Song Monuments. 
There were a lot of transitions 
and new locations for these fam-
ily-owned companies throughout 
those early years. As for Moda 
Stone, it actually came to fruition 
from Rausch Granite Products 
by my dad, Chuck Rausch, to 
do contracted installations of 
countertops until 2007, when we 
opened our own fabrication plant 
here in Rapid City. The company 
name was then changed to Moda 
Stone in 2014, mostly due to the 
fact that the name Rausch was 
pretty much synonymous with 
headstones, and we needed our 
brand to stand alone from the 
world of monuments. Hence, the 
birth of Moda Stone.” 

Top: Double vanity with matching vessel sinks is a decorative contrast to 
the vanity tops and the chiseled edge backsplash.   
Left: This striking granite island is the focal point of this custom kitchen.  
Below: Archive shop photo, Rausch Brothers Monument Company.



Years ago, if you wanted 
pure white marble, 
Thassos was the first 

choice. There were no granites or 
quartzites in pure white available, 
and engineered stone was just 
a gleam in the eyes of chemists. 
Your best choice was Thassos, if 
white was right for your project, 
and Nickolas Politis, owner of 
Eurostone Marble knew it.  

   
Opening the doors as an im-

porter/distributor in 1989, Politis 
and his fledgling company didn’t 
stock many other varieties and 
colors other than Thassos. Today, 
thirty years later, Thassos is still 
the preferred pure white marble, 
although Eurostone does continue 
to sell other colors. Recently, the 
Slippery Rock Gazette reached 
out to Nick to ask him about his 
career in stone.

A Company Built on 
Trust and Quality

“I came to America from 
Athens, Greece in 1987,” re-
called Politis. “I was married, and 
my wife had been living in New 
York. We then settled in Houston, 
Texas. Being a marble distributor 
was in the back of my mind, but 
at the time, I didn’t know how 
distributors worked in America.” 
At the time (and to this day), 
Politis’ cousin in Greece was well 
connected with the right stone 
sources.

“My family encouraged me 
and backed me, and so I started 
a career selling natural stone. 
My cousin owned a factory in 
Greece, and had one of the best 
sources for pure white Thassos. 
This helped me to get the right 
quality and the right price. Some 

Eurostone Marble Celebrates 30 Years of my first customers were com-
panies in Miami and California. 
Big companies like Continental 
Marble, Marble Supply and 
Walker Zanger. They are still in 
business.”

When the granite craze arrived 
sometime in the 1990s (depending 
on your location), Politis thought 
about offering granite and deter-
mined that he needed to be more 
specialized, focusing his efforts 
on his brand of pure white.

“During the mid-nineties, in-
terior designers were getting to 
know us, while at the same time 
companies around the country 
were also getting to know us. We 
were not selling much of other 
materials, but when it came to 
Thassos, they would call us and 
we would deliver. People didn’t 
call me for Ubatuba, Blue Bahia 
or Cremamarfil. They called me 
for Thassos, because we had a 
good position in that market and 
direct access to high quality.”

All of Eurostone Marble’s mate-
rials are cut to size and container-
ized, and then shipped to Florida, 
California or Houston where they 
are then delivered direct to the 
buyer, nationwide. Current square 
footage averages 90,000 per year 
of combined tiles and slabs na-
tionwide, or around the globe. 

Retail stores, commercial, 
hospitality, upscale residential 
and universities are all within 
Eurostone Marble’s market, said 
Politis. “The key to our growth 
and sales is not only our price. We 
are very competitive as well, and 
constantly maintain a high stan-
dard. Other types and colors of 
stone can be discolored or blem-
ished and are still usable, but our 
material, thank goodness  because 
we’ve been lucky, we haven’t 
had any major deviations with 
the quality. So we have very high 

standards for what we sell. You 
have to with any white material, 
because when your customer asks 
for white, it needs to be white! 
We are also capable of producing 
custom sizes of slabs or tiles for 
any specification.” 

Customer Satisfaction
“I love to hear the compliments. 

Just this morning, a designer 
called and told me they had been 
looking everywhere for first qual-
ity Thassos, and a friend had told 
them to contact me. Also, a while 
back, I had a guy in San Antonio 
call me, wanting seven contain-
ers, twelve months from now. 
I said, ‘Why are you calling me 
twelve months in advance. Is this 
real?’ He said, ‘Yes, this is real!’ 

“Anyway, I was hardly expect-
ing anything to come of it, but 
I gave the guy my cell phone 
number and told him to call me. 
Two days later, I received a large 
amount of money as a down pay-
ment for the material he needed. 
I then called him to ask the quan-
tity so I could start production, 
and what really made me proud is 
when he said, ‘Nick, this project 
is for next summer. We just want 
to make sure that we get what we 
ordered on time. We know about 
your company, we trust you, and 
we don’t have a problem with giv-
ing you a down payment early.’ 

This really made me proud. 
Then the following year, when 
they received their order, they 
wrote me a nice letter saying how 
beautiful it was. I love hearing 
things like this, and let’s face it, 
not many people are going to give 
you a big down payment based on 
your reputation, and tell you they 
don’t need it delivered until next 
year.

“So it’s been a happy trail. I’m 
sixty years old and very content 
where the company is right now. 
We have done well. Sometimes I 
tell my kids that they went to col-
lege because of Thassos! 

“I plan to spend a lot of time in 
Greece starting next year, and I 
invite all my friends and custom-
ers to contact me through my U.S. 
number. It has been a very nice 
journey and I want to thank the 
dealers for the support and trust 
they have given me, over the past  
30 years.”

For more information on  the 
material available at Eurostone, 
visit www.eurostonemarble.com 
or call Nick at 713-202-6780.
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Thassos White slab from the Eurostone warehouse in Houston, TX.

Production of 24 x 24 Thassos White tiles, and 12 x 24 honed tiles (right).  Most materials are cut to size at the factory and containerized.

Above: Nick Politis selects Thassos blocks on one of his yearly 
 buying trips to visit Thassos quarries and factories in Greece.
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October 20-23, 2019

Your Conference Ticket Includes:
 ■ Three nights’ accommodations at the Mountain Shadows Resort 

 in the heart of Paradise Valley
 ■ Breakfast, Lunch, Dinner & evening Cocktails each day
 ■ Speakers & Educational Sessions
 ■ Golf Scramble at The Short Course, Mountain Shadows
 ■ Dinner/Wine Tasting at Galleria of Stone
 ■ Awards Reception/Annual Meeting
 ■ Pedal Bar Rental in Downtown Scottsdale (Attendees are  

 responsible for purchases made during the excursion)

Join us to improve your  
business, make new connections  

and enjoy yourself!

PRESENTING SPONSORS

OTHER SPONSORS

Register online at www.
isfanow.org under the Events/
Annual Meeting menu now 
through Sept. 15

Join us for the 2019 ISFA Annual Meeting & 
Conference at the beautiful Mountain Shadows 
Resort in Scottsdale, Ariz.  
Here are just a few of the activities planned:

 ■ Two Keynote Speaker Sessions

 ■ Roundtable Discussions

 ■ New Product Round-Up with Conference Specials

 ■ Italian Chef Dinner/Wine Tasting hosted by  
 Galleria of Stone

 ■ Golf Scramble

 ■ Awards Banquet

 ■ Pedal Bar Tour of Downtown Scottsdale
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Braxton-Bragg Supports 
Community with Knoxville Habitat 
for Humanity Build and Donation

Employees of Braxton-Bragg partic-
ipated in a Knoxville Habitat for 
Humanity Team Adopt-a-Build 

Day on May 11, as a part of its 25 Good 
Deeds to celebrate 25 years in business. 

This Knoxville Habitat house is built 
with the very deserving Bussell family. 
Ruth Bussell is a single mom of three teen-
agers – Nicholas (14), Diamond (16) and 
Boston (18), who is also coping with vari-
ous medical challenges including diabetes 
and a blood clot that can lead to seizures. 
Despite her health issues, Ruth still works 
hard and loves her longtime job as a cer-
tified nursing assistant at a local nursing 
home. 

After experiencing numerous issues over 
the years as renters–from a ceiling collapse 
to a fire and then mold–Ruth and her fam-
ily are so thankful for the opportunity to 
own their own home.

“Owning a home has always been a dream 
to me,” said Bussell. “I am so thankful for 
the opportunity to partner with Knoxville 
Habitat for Humanity to make my dream 

“Knoxville Habitat for Humanity is so 
grateful for Braxton-Bragg’s generous 
support, not only financially, but through 
their time and volunteering,” said Kristen 
Kaldenberg, Habitat for Humanity Donor 
Relations Manager. “As a team, they de-
cided to dedicate their Saturday to help 
Ruth and her family in the construction 
of their home. It’s through these tangible 
experiences that we are able to share our 
mission and engage organizations like 
Braxton-Bragg in a meaningful way.”

“It was an honor and a privilege to help 
this deserving family achieve their dream 
of owning a house, in conjunction with 
Knoxville Habitat for Humanity and other 
community members,” said Rick Stimac, 
Braxton-Bragg CEO. 

a reality. God bless all the people that are 
willing to help and work with us.”

Volunteers from Braxton-Bragg
at the Habitat for Humanity jobsite, 
from left: Matt Maples, Rick Stimac, 
Jeff Dykstra, Derek Brodka.

Stimac installs siding on the home.

Please turn to page 11
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DEADLINE FOR
ALL AWARDS

JULY 20
DEADLINE FOR

2019 CALL FOR ENTRIES

Pioneer Award

Pinnacle Awards
Tucker

Design Awards

For more information visit
www.naturalstoneinstitute.org/awards.

Quality at the Source: 
Do you want to improve the quality of your 

product? This is how to do it.

Ed Hill
Synchronous Solutions

Training & Education

The mentality of 
each and every 
operation in a 

business must be that the 
product cannot move to 
the next step unless it is 
within the quality toler-
ances established by the 
company.   This means 
that every operations 
employee should be held 
accountable for their own 
quality and should be 
responsible to their down-
stream “customer” before 
any piece can move.  

Final inspection alone 
of the finished product 
will not suffice to achieve 
excellent quality.

The quality of the prod-
uct must be the responsi-
bility of each employee 
who works on the job.  It 

“Quality is not an 
 act, it is a habit.”

is important for the busi-
ness owners to establish 
and maintain this principle 
within the company.  

A personal signature 
should be required on the 
paperwork and/or on the 
actual piece indicating that 
each production operator at 
every step has confirmed 
that the product is within 
tolerance.   The personal 
signature will add to the 
level of accountability and 
will help to ensure that er-
rors are not compounded by Please turn to page 6 

additional labor on a piece 
that may not meet the 
standards.   The objective 
should be to find errors 
before they are moved 
through the manufactur-
ing process. 

No piece should be 
worked on unless it has 
a signature from the pre-
ceding operator indicating 
that the quality has been 
checked.

Any production opera-
tor who notices an error 
should be authorized (and 
encouraged) to stop the 
movement of that piece to 
ensure that the error will be 
corrected. Job descriptions 
should be available for all 
jobs to ensure that the de-
sired method is followed.   

Natural Stone Institute Completes 
22nd Home with Gary Sinise 

Foundation

The Natural Stone 
Institute has pro-
vided natura l 

stone and fabrication ser-
vices for its 22nd home 
with the Gary Sinise 
Foundation’s R.I.S.E. 
program (Restoring 
Independence Supporting 
Empowerment). The 
R.I.S.E. program builds 
specially adapted smart 
homes for severely 
wounded veterans and 
first responders. To date, 
Natural Stone Institute 
members have been 
involved in twenty-two 
completed homes. 

Natural stone and fab-
rication for US Army 
Chief Warrant Officer 5 
Gary Linfoot (Ret.) and 
his family in Tennessee 
were provided by 
Northern Stone Supply, 
Triton Stone Group, and 
Smokey Mountain Tops, 
in Knoxville, Tennessee. 

Gary Linfoot enlisted in 
the Army Reserve after 
graduating high school 
in the hopes of becom-
ing a helicopter pilot. 
After attending Flight 
School and graduating a 
Warrant Officer in 1990, 
he joined the Army’s 
elite 160th Special 

Operat ions Aviat ion 
Regiment (Airborne) 
(SOAR(A)) in 1997. On 
May 31, 2008, while con-
ducting operations in Iraq, 
Gary’s helicopter suffered 
a catastrophic mechani-
cal failure. The helicopter 
crash-landed, injuring Gary 
severely. Medics evacu-
ated him to Germany for a 
spine stabilization surgery 
and treatment took him 
from Walter Reed National 
Military Medical Center, to 
the Tampa VA Hospital and 
finally the Shepherd Center 
in Georgia. His broken 
back paralyzed Gary from 

the waist down. After three 
months of recovery, Gary 
returned home to a very 
new kind of life. 

Gary and his wife Mari 
have raised three children 
over their 26-year mar-
riage. They fight to over-
come Gary’s disability 
together and have had re-
markable success. Wearing 
an exoskeleton suit, Gary 
walked his oldest daughter 
Allysa down the aisle on 
her wedding day in 2016, 
and he currently works as 
a helicopter simulator in-
structor pilot with the 160th 
SOAR(A) at Fort Campbell, 
Kentucky.

Laura Grandlienard 
(ROCKin’teriors), chair of 
the Natural Stone Institute 
R.I.S.E. committee said: 
“Being involved with the 
R.I.S.E. program enables 
our industry to take a lead-
ership role in supporting 
these veterans and their 
families who have endured 
so much to protect our 
freedoms. We feel tremen-
dous pride in sharing our 
talents for such an import-
ant cause. It’s a beautiful 
feeling to say ‘welcome 
home’ to these heroes.” 

Fifty-one Natural Stone 
Institute members have 

donated their time, products, 
and services to this cause 
since 2016. Find the list of 
all donors at www.natural 
stoneinstitute.org/RISE .

S t o n e  c o m p a n i e s 
interested in getting involved 
with future projects are 
encouraged to contact Pam 
Hammond at pam@natural 
stoneinstitute.org. 

The Natural Stone 
Institute is a trade 
association representing 
every aspect of the natural 
stone industry. The current 
membership exceeds 2,000 
members in over 50 nations. 
Learn more at www.natural 
stoneinstitute.org.  

Gary and Mari Linfoot and their new R.I.S.E. Foundation program home.
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Quality at the Source

Please turn to page  7

Training & Education

Quality specifications, in-
cluding tolerances, should 
be provided for each pro-
cess.   These methods and 
specifications are available 
from the NSI and other 
sources.   The appropriate 
document pages should be 
copied and laminated for 
posting near each operation 
in the process.   Each em-
ployee should understand 
the quality standards of 
the job and should be held 
accountable for meeting 
them.  As errors are noted, 
a discussion should be held 
with the employee involved 
to ensure that a lesson has 
been learned.  

Checklists
An airline pilot is re-

quired by law to com-
plete a checklist on every 
takeoff and landing. After 

several of these every day, 
the pilot probably knows 
the checklists by heart. 
Nevertheless, they are re-
quired to complete the drill 
every time. That same logic 
should apply at several steps 
in the countertop process 
including:

Templating
CAD
Programming
Fabrication final
Installation
 
It All Starts at Sales

The role of the salesper-
son is much larger than 
just securing the close of a 
deal.  The task also includes 
gaining market intelligence 
regarding what trends exist 
and what each customer 
sees in demand forecasting.  
Moreover they should be    
held accountable to accom-
plish this.

Templating
The first operational step 

in countertops is templating.  
If a job is not templated 
correctly, it does not matter 
how good and careful the 
remainder of the processing 
steps are. The job will still 
be unacceptable.  

It is important that the 
Measure Tech review the 
details of the job with the 
customer to ensure there is 
complete consensus on how 
the finished product will 
look and what is to follow. 
The Measure Tech should 
use a prepared checklist to 
ensure that every detail has 

been covered and the job can 
proceed.  

When the Measure Tech 
is satisfied that all necessary 
templates are completed for 
each room and that the cus-
tomer is fully satisfied with 
the plan, he/she should add 
a signature on the job pa-
perwork indicating that op-
erations can proceed with 
confidence that the template 
is correct.  Many companies 
require a customer sign-off 
at this point as well. 

Cutting
Once each piece is cut, 

the finished piece should be 
checked to the template to 
ensure a match.  This is a 
critical step.  It is important 
that each template and cut 
piece is matched before pro-
ceeding.    When the worker 
is satisfied that it is perfect, 
a signature should be applied 
directly on each cut piece 
and/or on the paperwork.  

Each piece should be 
labeled 1 of 5, 2 of 5, 
etc. There is a new product 
called SPEEDlabel from 

Fifth Gear Technologies, a 
TCF company. It provides 
a solution to track each cut 
piece in your shop. It main-
tains accountability for qual-
ity control, piece by piece.  It 
ensures the entire job is kept 
together – no missing pieces. 
It is an excellent tool to ad-
dress many of the problems 
countertop fabricators expe-
rience. Visit www.speedla-
bel.net and check it out.

Fabrication
General quality standards 

are the responsibility of each 
employee who works on 
the job.  Employees should 
look closely at and feel each 
piece throughout the process 
to ensure the correct finished 
texture. Any scratches or in-
correct appearance should 
be addressed at that time and 
before the piece is allowed 
to move to the next step.  

 
Final Inspection

Before the finished prod-
uct is loaded on an A-Frame, 
a final Quality Assurance 
Inspector should follow a 

checklist to ensure each 
piece is consistent with 
the quality standards. This 
check should include feel-
ing each edge and the top 
surface.   

 Ideally, the pieces of 
the job should be moved 
together as they will fit in 
the final installation. This 
final check will also ensure 
that all pieces are done, in-
cluding all backsplashes, 
and that all accompanying 
paperwork is available.  

When the inspector is 
confident that all pieces 
are done, that each piece 
fits the template within tol-
erance, and that the surface 
quality of each piece meets 
the company standard, 
the Quality Assurance 
Inspector should sign the 
paperwork that goes with 
the Installer. 

The final inspection 
should be a quantity and 
quality check.  All pieces 
needed for a job should be 
confirmed and should be 
of acceptable quality.  

Continued from page 5

http://www.speedlabel.net
http://www.speedlabel.net


Slippery rock Gazette July 2019  |  7  

Training & Education

Three New Courses Available 
in Natural Stone University

Three new courses are 
available online in the 

Natural Stone University. 

The Geology of Natu-
ral Stone 1: Introduc-
tion to Natural Stone 

(6 hours)
This course provides a 

geological overview of 
natural stone. Participants 
will learn the history of 
natural stone, geologi-
cal attributes to consider 
when specifying stone, 
and how to verify stone 
classifications. Course 
materials include four 
webinars with geologist 
Karin Kirk, as well as ar-
ticles about the geological 
makeup of ten different 
types of stone and the 
originals of natural stone 
colors and patterns.

Facility Safety Plan: 
 Creating an 

 Environment of 
 Safety for Your 

 Employees  
(5 hours)

Create an environment 
that promotes safety for 
all who enter your facility. 
This course covers OSHA 
compliance, safety train-
ing, record-keeping, and 
the importance of creating 

a culture that promotes safe 
actions. Course materials 
include webinars on OSHA 
compliance, creating a 
safety program, silica expo-
sure, and the ROI of safety. 
Additional reading materials 
include a company safety 
audit, a silica control plan, 
and an employee safety 
training syllabus.

Stone Sales 1: Basic 
Sales and Marketing 

Measures 
 (4 hours)

Topics discussed in this 
course include demographic 
analysis, creating measure-
ments, and using data to 
increase sales. Learn how 
to identify and record stone 
sales measurements, find 
and mobilize customers 

into your sales funnel, 
and understand current 
and future industry trends. 
Course materials include 
webinars on targeting cus-
tomers, tracking trends, 
and the evolving counter-
top customer. Readings 
include several design and 
trend articles from the Use 
Natural Stone website.

Since 2016, the Natural 
Stone University has 
provided online education 
tools for stone industry 
professionals. Courses 
are available free of 
charge to current Natural 
Stone Institute member 
companies. Learn more at 
www.uofstone.org .

Installer of the Year Competition at 
TISE 2020 – Call for Entries

The return of The 
International 
Surface  Event 

Installer of the Year 
C o m p e t i t i o n  ( T h e 
Nationals) is back for TISE 
2020,  LIVE  on the show 
floor. Enter your installa-
tion project into the 2020 
competition, Beginning 
July 2019.

A panel of judges will re-
view project submissions 

from around the country. 
The Top 3 finalists in each 
category will be selected 
and flown to Las Vegas 
to compete LIVE in an in-
stallation competition. The 
winner in each category 
of the  LIVE  installation 
contest in Las Vegas will 
be crowned  The National 
Installer of the Year, re-
ceive a prize package, and 
own incredible bragging 
rights in the industry.

 

The three installation cate-
gories include: Carpet, Tile/
Stone, and LVT.

To submit an entry, go 
to the TISE website, www.
intlsurfaceevent.com .

Deadline for entries is 
October 17, 2019, and fi-
nalists will be selected 
November 15, 2019.

The LIVE contest will 
occur at TISE 2020 in Las 
Vegas, Nevada, January, 
2020.

Quality at the Source
Once approved, the 

pieces for a job should 
be placed together on 
the same A-frame so that 
the Installer will have all 
the pieces necessary to 
complete that job.  The 
A-frames should be loaded 
such that the first job to 
be done is on the outside 
and readily available. 
The Quality Assurance 
Inspector should be re-
sponsible for the quality 
and quantity of the final 
load onto the A-frame.

 
Installation

At loadout each morn-
ing, the installation crew 
should quantity check 
each job. The quality 
check should have been 
completed, so the installer 
should be responsible for a 
final quantity check to en-
sure all needed pieces are 
present. Each piece being 
labeled (1 of 5, 2 of 5, etc.) 
will help to ensure this.

Generally, installation 
is “where the cash regis-
ter rings” for the counter-
top fabrication company. 
All process steps are im-
portant, but it all comes 

together at installation for 
quality and customer satis-
faction. Only when that is 
accomplished can the fab-
rication company receive 
final payment.

The Installer should com-
plete a final quality check 
of the finished job with the 
customer’s perspective in 
mind before leaving the job 

Continued from page 6

Natural Stone 
Installation Checklist Job #: 

 

Date: Crew Leader Int.: 
 

Any no answers require notification to the office if item can’t be resolved on site. 
YES NO  Circle One 

  Someone present to 
discuss checklist? Name:  Dealer / Builder / Homeowner 

Final Fit and Finish 
  Seam Lippage is 1/32” or less 
  Seam is less than 1/16” wide 
  Seam/s is/are smooth to the touch on top and bottom side 
  Bottom side of overhangs are smooth to the touch 
  All edges that die at the wall are caulked (including splash) 
  Countertops are caulked to cabinets 

  Customer understands that large caulk joints will shrink and may take some time to turn clear due to 
the amount of caulk required to fill a large gap 

  Entire surface is free of excessively large pits 
  There are no chips 
  Cooking appliance test fit 

If no for appliance test fit, 
circle 1: Was not on site Was not in place but was confirmed per 

CAD dimensions 
Dishwasher Bracket (Circle One) 

Left in D.W. opening: 
(No dishwasher on site) Installed Side mount unit, No Bracket 

required  
Care and Maintenance  
Check each item that was discussed with the onsite contact. Leave this section blank if there was no customer 
present 
YES NO  

  Edges can be chipped especially around the sink and dishwasher. If you chip your top, save any material that 
was chipped out for repair. 

  Avoid scratches by protecting tops from unfinished stoneware or other rough materials. 

  Tops have been sealed in our shop. Sealant will last 3-5 years depending on use. 

  Clean tops with soapy water or Stone cleaner 

  Keep harsh chemicals away from granite or marble tops. Example: Chemicals in drain cleaner will damage the 
surface of stone countertops 

  Food stuck on countertops is often mistaken for “rough spots” in granite tops because it is hard to see. Don’t 
assume that your tops are damaged without a thorough cleaning. 

  Caulk seals will deteriorate over time. Caulk is a maintenance item that is not covered by the CEC warranty. 
Caulk joints should be inspected every 6 mo. to prevent water damage. 

   
I certify that all products and services have been furnished and completed as per my contract.  I have inspected the job and 
approved the final product. 
 
Responsible Party Signature: ____________________________________________________    Date: ________________ 
 
Printed Name: _____________________________________________________________ 
 
Lead Installer Signature: _____________________________________________ 

 

“A secret of adulthood: we have more time than we 
think. And less time. The days are long but the years are 
short.” – Gretchen Rubin

Please turn to page 10

site. It is essential that a 
detailed checklist be used 
for this purpose, like the 
sample shown in Figure 1.

 Once the Installer is sat-
isfied that the appearance 
and structure of the job 
is acceptable, he should 
apply his signature to the 
paperwork for that job in-
dicating that he is account-
able for the quality.  

Figure 1 - Quality Inspection Checklist

http://www.uofstone.org
http://www.intlsurfaceevent.com
http://www.intlsurfaceevent.com


Moda Stone currently has four 
locations in South Dakota, oper-
ating operates a fabrication and 
showroom in Rapid City, while 
the Spearfish, Sioux Falls East 
and Sioux Falls South locations 
serve as only showrooms. 

All locations, however, are 
jointly owned by five family 
members, and operate under the 
Rausch Companies Incorporated 
umbrella. All locations were 
begun new to satisfy expansion 
within the company, and were 
opened within the last five years. 
The company’s scope of service 
extends to all of South Dakota, 
south eastern Montana, eastern 
Wyoming, northern Nebraska, 
northeastern Iowa and western 
Minnesota. “There’s a lot of ter-
ritory that’s very rural around 
Rapid City,” continued Rausch, 
“and most of our installations are 
located two and a-half to three 
hours’ drive. Some are five hours 
away, such as some recent cus-
tomers who were farmers and 
ranchers.”

Material output is approxi-
mately 6,000 square feet per 
month, consisting of 80 percent 
residential and 20 percent com-
mercial projects. Natural stone 
is still the company’s mainstay 
by 60 percent, while quartz and 
Dekton (porcelain) make up the 
final 40 percent, said Rausch, 
adding, “We’ve seen a decrease 
in natural stone and an increase in 
Dekton, and we are really trying 

Moda Stone to develop the exterior applica-
tions of it.”

Most of Moda Stone’s natu-
ral materials come containerized 
from Brazil, Italy and India, said 
Rausch, while quartz is offered 
in both private label and name 
brands. The company’s shop is 
highly automated, and exclu-
sively with Park Industries ma-
chinery. Feeding those machines 
with work is accomplished with  
6 full time template personnel, 
15 fabrication shop craftsmen, 6 
monument craftsmen and 10 in-
stallers.  As a whole, the company 
employs 49 with 7 sales experts 
and 7 department managers, and 
the remainder filling support roles 
in the company. 

Growing Pains
But all the best equipment in 

the nicest building won’t get you 
where you want to go, explained 
Rausch–you’ve got to have more.

“We have been in an extreme 
and accelerated growth period, 
and we are currently doing four 
times the volume than we were 
five years ago. One of the tough 
things we are dealing with in 
Rapid City is that we are con-
stantly trying to hire new em-
ployees, but there is not much of 
a pool to pick from. There is less 
than two percent unemployment 
here right now, which is a good 
thing, but it also means that there 
are not that many workers avail-
able, so we are always in a battle 
to get help.” 

 “Yes!” adds Rick Piltz, Vice 
President of operations. “A lot 

Continued from page 1

of people don’t understand that 
we are on kind of a little island 
up here, and that the cities are so 
far apart. It’s pretty hard to find 
a trained stone fabricator in this 
area, so I try to find anyone with 
some type of fabrication experi-
ence, say a welder, someone that 

can understand sizes and angles. 
As for training, honestly, one of 
the biggest things I’m focused on 
is not having employee turnover, 
because I can then get and keep 
a team that is rooted and set the 
standards. I schedule everything 
through Moraware, and everyone 

knows how to meet these stan-
dards. I do follow up on their 
work and check it here and there, 
but I allow them the time to train 
each other, and check off each 
other’s work side by side. That’s 
how we really tackle the training 
dilemma, because I don’t have 
the opportunity to bring in guys 
who have been polishing for 15 
years, or running a machine, or 
something like that. We train our 
people from the ground up, find 
out what their problems are, and 
help them with those issues. As 
for training new people for our 
machines, we at least try to look 
for people with some tech back-
ground, such as being familiar 
with CAD.” 

Marketing and Sales 
in a Rural Climate

“This market is very active in 
all of our locations,” continued 
Rausch. “I would also say that 
we are somewhat insulated from 
the national economy. When it is 
booming, we are not at the same 
level, and likewise, when it hits 
the low points, we don’t suffer the 
same way as the rest of the coun-
try. But definitely, the major areas 
that we are operating in are grow-
ing as far as population and jobs. 

“What has helped to set us apart 
from others is that we’ve put a lot 
of effort into our marketing and 
advertising and truthfully, I would 
say, from what I’ve seen in the in-
dustry, we’ve invested a lot more 
than the average fabricator would.  

Please turn to page 21

Center above: This full slab, outdoor kitchen island uses a durable granite. 
Below: Kashmir granite countertops with a soft pencil round edge and custom backsplash.
Right: Moda Stone’s Rapid City, S.D. showroom is one of four in the state. Their installation 
area covers all of South Dakota, northern Nebraska, southeastern Montana, southeastern 
Iowa,  eastern Wyoming and western Minnesota.
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1950s era granite saw for monument production. Life Song has 
a history of four generations of hand-crafted artistry. They of-
fer over 40 shapes for monuments or signs, with detailed cus-
tom designs brought out by traditional carving, and both stan-
dard etched lettering and laser photo-etched designs.
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*50+ COLORS AVAILABLE

DOWNLOAD

COLOR MATCHING APP

- Low color, translucent adhesives
- Easily tintable to match nearly all 
  white and light applications
- Ultra strong Epoxyacrylate formula
- Formula will not discolor or darken 
  during hardening
- Cures in under 20 minutes

Easy Joint Matching with AKEMI

- EpoxyAcrylate color matching     
  adhesives
- Match quartz and stones with 50+ 
  colors available
- Non-drip formula for easy miters, 
  seams, joints and repairs
- Color matching app available
- Cures in under 20 minutes

*Applications for Platinum 3.0 and Colourbond Include:  Quartz, Stone, Glass, Porcelain and Ceramics
Great for indoor use.  For outdoor applications, use Akemi Akepox 5010

(Uncured Product Color Example)

PLATINUM 3.0 COLOURBOND

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

The National Tile Contractors 
Association (NTCA), the 
world’s largest tile contractor 

association, is pleased to announce 
it has received formal acceptance 
into the National Apprenticeship 
System from the U.S. Department of 
Labor (DOL). In a letter dated May 
23, 2019, the DOL informed NTCA 
that its National Guidelines for 
Apprenticeship had been reviewed 
and found to be in compliance.  

The NTCA Apprenticeship 
Guidelines Program, which com-
bines field experience with online 
learning and designated classroom 
training, is designed to provide 
members an opportunity to attract 
new skilled labor into the ceramic 
tile industry. The program will offer 
guidance to NTCA members in de-
veloping their own tile finishers and 
tile setters apprenticeship programs. 

“A primary strategic goal of the 
NTCA is to provide our member-
ship with resources to recruit and 
train new and existing employees,” 
said NTCA Executive Director Bart 
Bettiga.  “These apprenticeship 
guidelines are so important because 
without a formal career path out-
line to a prospective worker, it is 
hard to compete with other indus-
tries who are vying for these same 
individuals.”  

Becky Serbin, NTCA Education 
and Curriculum Director, has been 
working with volunteer leaders and 
supporters to develop NTCA’s ap-
prenticeship guidelines program. 
“This program will allow us to nav-
igate our members through their in-
dividual apprenticeship application 
process. We are looking forward to 
working with our members to attract 
and train new talent into the indus-
try,” said Serbin.  

Currently, assistance in devel-
oping apprenticeship programs is 
available only to NTCA members. 
Potential apprentices do not have to 
be members.

For more information on the 
NTCA Apprenticeship Guidelines 
Program, visit www.tile-assn.com/
page/ntcaapprenticeship.com.

NTCA 
Apprenticeship 
Program Ap-

proved by U.S. 
Dept. of Labor

https://www.tile-assn.com/page/ntcaapprenticeship
https://www.tile-assn.com/page/ntcaapprenticeship
mailto:becky@tile-assn.com


10 |  July 2019 Slippery rock Gazette

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

NEW!

7-STEP 4” WET 
GRANITE, MARBLE, ES, 

POLISHING PADS

Diamondback Pads were designed and engineered to meet the demand for 
a cost-effective polishing pad, without sacrificing good polishing quality.

Made in Korea 
 using diamonds from 
 North America 

 and Europe

Greater Life 
 and a higher shine than 

any other $5.00 pad 
available

ONLY

$3.98 

EACH PAD
# 8880-8886
50-3000 Grit

At least 10 percent of all in-
stallations should be reviewed 
by a Manager before the 
Installer leaves the job site.   
These visits should be random 
and unannounced.  The objec-
tive should be to ensure that 
consistent quality standards 
are understood by all employ-
ees and managers rather than 
to catch someone doing some-
thing wrong.

These are fundamental con-
cepts to ensure acceptable 
quality. If you can set up this 
process and follow it dili-
gently, your quality problems 
should diminish significantly.  
Remember, quality is not an 
act, it must be a habit.

Examples of fabrication 
process checklists are avail-
able upon request from 
Synchronous Solutions. 
Contact the author at  704-560-
1536, or edhill@synchronous 
solutions.com .

Quality at 
the Source

Continued from page 7

$34,950 $1,895
$5,250

Retail WholesaleRetail Wholesale
Retail Wholesale

*Financing Available*

Buy Direct & SaveWhole Sale
Direct

Authorities say a Rottweiler 
puppy stolen from a 

Pennsylvania pet store by a man 
armed with a gun has been found 
safe.

The 9-week-old dog named 
Remus was found wandering 
on a Wilkes-Barre, PA, street. It 
had been taken by a man who al-
legedly displayed a gun tucked in 
the waistband of his pants.

The store’s owner told The 
Times Leader that a test of a mi-
crochip implanted in the puppy 
confirmed it was the dog that had 
been stolen. The puppy didn’t ap-
pear to be harmed.

The man who allegedly took the 
dog remains at large.

Officials say he, a woman and a 
child had played with the dog at 
the store. The man later returned 
and, after displaying the gun, de-
manded he be given the puppy be 
handed over, then fled the store.

Saved by the 
Microchip

“The will to win, the 
desire to succeed, the 
urge to reach your 
full potential... 
these are the keys that 
will  unlock the door to 
personal excellence.”
– Confucius

mailto:edhill%40synchronoussolutions.com?subject=Slippery%20Rock%20Article
mailto:edhill%40synchronoussolutions.com?subject=Slippery%20Rock%20Article


Sweatworking
Sharon Koehler
Artistic Stone Design

Me: “Alexa, define 
sweatworking.”
Alexa: “Networking is… “
Me: “NO, Alexa, not network-
ing, sweat-wor-king.”
Alexa: “There is no dictionary 
reference to sweatworking. 
Networking is…”
Me: “Stop, Alexa. Never 
mind…”

For those who haven’t heard 
of this trend, sweatworking 
(according to Wikipedia®) 

is:  “Business networking  while 
taking  physical exercise  and so 
working up a sweat. This way of 
working originated in the USA and 
started to be promoted in London 
in 2012, where gyms offered facil-
ities and sessions of this kind.”

There was a time when network-
ing meetings were conducted in 
boardrooms, offices, restaurants, 
and weather permitting, golf 
courses. Men in business suits and 
ties (or checkered golf pants and 
short brimmed hats) sat around 
talking business, meeting new 
contacts and discussing or closing 
deals. 

Granted, these events still hap-
pen, BUT the younger generations 
are trying to change how network-
ing is done. They are finding ways 
to combine business and health at 
the same time. There is a big push 
on these days to “be healthy.” 
People are encouraged to eat 
healthier, exercise, and in general, 
just try to develop a healthier life-
style. It’s hard, especially with the 
ever-mounting demands on our 
time.  The younger generations 
have solved the problem with 
Sweatworking.

The boardrooms, offices, restau-
rants and golf courses of the past 
are being replaced by spin classes, 
lap swimming pools, weight 
rooms, yoga, gyms and jogging 
tracks. Alcohol (as in the three 
martini lunch) is being replaced by 
enhanced water, nutrition shakes 
and juices. 

There is a good, psychological 
theory as to why sweatworking 
is successful. When you are  all 
dressed in your best business attire 
– i.e. ties, business suits (men’s 
and women’s) shiny shoes and 
perfect hair we tend to be more re-
served and less open to negotiat-
ing and new ideas.  Sweatworking 

tends to tear down the walls and 
open the channels of communi-
cation. It’s hard to be stuffy and 
reserved when you are wiping the 
sweat off your forehead with the 
damp, smelly towel that’s been 
hanging around your neck all 
during class. As an added bonus, 
the endorphins released during ex-
ercise help increase creativity. 

As strange as this may sound 
to some of us, businesses are em-
bracing sweatworking. As you can 
imagine, it may be difficult to talk 
while spinning, jogging, swim-
ming, stretching or lifting. Gyms 
are starting to offer free Wi-Fi 
and meeting corners were two or 
three people can get together and 
discuss whatever business they 
need to. Boutique gyms (those 
small spaces that just offer one 
type of class like spinning, yoga or 
weight training), are starting to do 
the same thing, and a lot of these 
places are also adding additional 
charging stations for any devices 
that need to operate while business 
is being discussed. 

Some of these places even offer 
exclusive sweatworking classes. 
(Think of BNI on spin bikes or 
doing free weights). These fitness 
businesses are also partnering with 
regular businesses that participate 
in sweatworking to offer reduced 
rates for classes. 

Sweatworking has proven to be 
flexible and can be tailored to fit 
whoever wants to use it.  Some 
new home builders and contractors 
host yoga classes at open houses. 
A production company in New 
York takes their clients to a cardio 
dance class. Medical equipment 
reps take clients and prospective 

clients to spin and weight classes. 
However, if you do decide to 

offer an invitation to someone, be 
aware of these three things:

1) – Make sure the class or ac-
tivity can be enjoyed by everyone. 
For example, don’t take someone 
with a broken arm to a weight lift-
ing class. Everyone has different 
physical levels of ability, so try to 
pick a class that enables them to 
take a break if necessary. Yoga or 
spin classes are good for this.

2) – Make sure you inform 
your guest as to what they need 
to bring. Water shoes are great 
for swimming or water aerobics, 
but aren’t that great for spin class.  
Proper preparation will help them 
relax and have a good time. 

3) – Let your guest know the 
benefits of sweatworking. Besides 
the obvious of benefiting their 
waistline and/or heart, explain 
about the rush of endorphins and 
adrenaline that help with creativ-
ity and focus. 

One piece of advice is do not 
turn the activity into a competi-
tion. Keep it fun and relaxed. You 
want your guest to still respect 
you and want to do business with 
you when it’s over.

Granted, sweatworking isn’t 
for everyone, but it has grown 
hugely popular over the last seven 
years. Don’t be surprised if you 
run across it fairly soon. Even if 
you think it’s not for you, keep an 
open mind. What have you got to 
lose?

Please send your thoughts on 
this article to Sharon Koehler at 
Sharon@asdrva.rocks.

SWET-wur-king:
Business networking while 
taking physical exer-
cise and so working up 
a sweat. 

“We wish them all the best and 
hope they make some beautiful 
memories in this new home.”

About Braxton-Bragg 
For 25 years Braxton-Bragg’s 

philosophy has been to offer 
exceptional products and first-
class service to its partners in the 
stone, tile and concrete indus-
tries. For more info, visit www.
braxton-bragg.com and face-
book.com/braxtonbraggllc.

About Knoxville 
Habitat for Humanity 

Knoxville Habitat for 
Humanity is an independent, 
non-profit, Christian housing 
ministry that partners with people 
of all beliefs. Knoxville Habitat 
has been an affiliate of Habitat 
for Humanity International 
since 1985 and builds homes in 

Braxton-Bragg Supports 
Community with Knoxville 

Habitat For Humanity 
 Build and Donation

partnership with people in need 
of decent and affordable hous-
ing. Families are very much in-
vested in the process of buying 
their new homes, and they pay 
mortgages like anyone with a 
traditional home loan. In addi-
tion to their mortgage, each fam-
ily must contribute 500 hours of 
sweat equity as a down payment 
before they can move in, most 
of which are spent in classes 
learning how to budget and be-
come a responsible homeowner. 
Volunteers and future homeown-
ers provide the labor in building 
the homes, while tax-deduct-
ible donations of money, land 
and materials are provided by 
individuals, organizations and 
corporations. Knoxville Habitat 
has helped almost 700 families 
in Knox County build strength, 
stability and self-reliance. For 
more information or to donate, 
visit www.knoxvillehabitat.com.

Braxton-Bragg volunteers Matt Maples (left) and Jeff Dykstra 
trim siding to size at the Habitat for Humanity jobsite.

“The difference between the right 
word and the almost right word is like 
the difference between lightning and 

the lightning bug.”  –Mark Twain

Continued from page 4
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Never fails. About 
the time I develop 
a taste for healthy 

food, I discover it’s deadlier 
than three packs of Camels.

Spinach happens to be the 
bad boy right now.

It’s the source of an E. 
coli outbreak that has killed 
several people and sickened 
hundreds, coast to coast. As 
a result, store shelves have 
been cleared of standing 
stock. Farmers are plowing 
their crops under. The ag-
biz economy has fallen.

As a child, I would’ve 
greeted this news with un-
bridled joy.

Back then, I was force-
fed tons of spinach. This 
was not a pleasant experi-
ence because spinach came 
canned or frozen and was 
always boiled to a stringy, 
nasty green goo. Popeye 
must have been on drugs 
to ingest the vile stuff. 
Maybe he thought it was 
wacky tobaccy! (I seem to 
recall a few cartoons were 
he sucked it in through his 
ever-present pipe.)

Then I discovered fresh 
spinach.

W o w !  D e l i c i o u s ! 
Delightful! I got hooked. 
In the last few years, I’ve 
consumed enough to send 
Popeye and Olive Oyl on 
luxury cruises for life.

Spinach is a superb salad 
green. It’s also a great sand-
wich condiment. Who else 
do you know actually eats 
spinach sandwiches?

Yes, I really do. This is 
like a tomato sandwich 
minus the ’mater and mayo. 
Just take a couple of slices 
of light bread, a squirt of 
ranch dressing, pile on sev-
eral handfuls of fresh spin-
ach, give it a good mash 
(otherwise, the leaves fly 
out), and enjoy.

So what happens? They 
take spinach off the market, 
that’s what.

Eventually, spinach will 
work its way back onto the 
“good” list. But will it and 
I remain estranged? Or will 
we reunite like old lovers?

I nnoChem, LLC, a spe-
cialty chemical manu-
facturer and supplier 

to the countertop, stone, 
tile, panel and construc-
tion industries announces 
it is moving its headquar-
ters to a new, larger space 
in Atlanta, GA to accom-
modate continued business 
growth.  InnoChem LLC 
manufactures the KBond 
adhesives and color pig-
ments and represents the 
Akemi products in North 
America.

InnoChem LLC, which 
celebrated its tenth-year 
of business and partner-
ship with Akemi GmbH 
in 2019, will leverage its 
new manufacturing and 
office space to provide 
expanded services for its 
clients while providing 
new internal operational 
efficiencies. The new fa-
cility also will provide 
InnoChem LLC with im-
proved, state-of-the-art 
manufacturing processes 
and supply chain to facili-
tate improved efficiencies 
while providing the com-
pany with further room for 
growth.

 “We’re truly happy 
and excited to relocate to 
our new manufacturing 
space in Atlanta, GA,” 
said Andrew Landis, 
Vice President and Sales 

Sam Venable 
Department of Irony

A Healthy Dish of MiseryInnoChem LLC Announces 
Expansion to New Headquarters

To paraphrase Yogi 
Berra, I’m sensing culinary 
déjà vu all over again. This 
isn’t the first time a food 
scare comes along just after 
I’ve climbed aboard the 
bandwagon.

The first was liver.
My mother served up 

liver planks—I swear you 
could’ve driven a nail with 
them—on a regular basis. 
As a young adult, I happily 
took revenge with a vow of 
liver abstinence.

Ahhh, but then I discov-
ered liver doesn’t have to 
be cooked to the consis-
tency of plywood. I actually 
began enjoying it. At least I 
did until liver jumped from 
the “good” list to the “bad” 
list because of cholesterol. 
See ya later, liver.

Then there was mackerel, 
supposedly an exceedingly 
healthy fish because of its 
oil.

Eat lots of mackerel, the 
food experts said. It’s good 

for your heart (really and 
truly, not in a beans-beans-
musical-fruit sort of way.)

So I became a macker-
el-aholic. Broiled, grilled, 
canned, you name it. I ate 
enough mackerel to sprout 
my own gills.

Naturally, mackerel was 
then yanked off the market 
because of mercury, PCBs, 
and other contaminants that 
tend to collect in its flesh. 
Goodbye, my finny friend.

After that came red wine. 
It’s supposed to help your 
heart and lower cholesterol.

Maybe for some, but 
surely not me. Hoo-boy. 
You ever had a red wine 
headache?

Suffice it to say the clos-
est I come to any type of 
red wine these days is a sip 
from the communion cup at 
church. Any more than that 
and it feels like one of my 
mother’s liver planks has 
hit me between the eyes.

Reversals are always pos-
sible, of course.

Eggs have gone from 
“good” to “bad” and back 
to “good” again. So has cof-
fee. No doubt spinach will 
as well.

In the meantime, I hear 
a dozen doughnuts calling 
my name. When it comes 
to dangerous dining, I say 
stick with the tried and true.

Sam Venable is an au-
thor, stand-up comedian, 
and humor columnist 
for the Knoxville (TN) 
News Sentinel. He may be 
reached at sam.venable@
outlook.com.

Director of InnoChem 
LLC.

“We’re especially 
pleased to be able to move 
into a new building with 
significantly more space 
while remaining in our 
home city of Atlanta, GA. 
More than anything, this 
move represents our con-
tinued ironclad commit-
ment to serving our clients 
and helping them foster 
business growth through 
effective manufacturing, 
training, and representa-
tion of our product lines.”

The new facility address 
for InnoChem LLC is:  
6300 Button Gwinnett 
Drive, Atlanta, GA 30340 
Phone: 770-409-8789 
Email: info@innochemllc.
com .

Through its first decade 
in business, InnoChem 
LLC continues its focus on 
serving our various busi-
ness markets ranging from 
natural stone, porcelain 
panel, tile, quartz, solid 
surface, countertop, and 
construction.  InnoChem 
LLC in partnership with 
Akemi GmbH will con-
tinue to service and ex-
pand its product range into 
these markets.

About InnoChem LLC
InnoChem LLC, founded 

in 2009, is a partnership 
with Akemi GmbH of 
Nuremberg, Germany.  
This partnership allows 
InnoChem to maximize 
the performance of their 
people, manufacturing 
processes and source the 
latest chemical technology 
for its products.  

InnoChem’s product 
lines include KBond adhe-
sives and color pigments, 
Akemi adhesives, Akemi 
Care and maintenance 
products and Revolution 
Stone sealer products.  
InnoChem’s mission is to 
partner with the best dis-
tributors in each market 
to improve their business 
performance with the 
KBond and Akemi prod-
ucts through effective 
training, quality and mar-
ket needs. 

For more information 
about InnoChem LLC, 
visit:  www.innochemllc.
com .

New Atlanta, GA headquarters, InnoChem, LLC

Your time is  limited, 
so don’t  waste it living 

 someone else’s life
– Steve Jobs“I’m going on vacation and this carry-on has my smart-

phone, my work laptop, and a ton of important paperwork 
I could do on the plane. How much extra for you to lose it?”

© MARK ANDERSON. www.andertoons.com

https://impacthrllc.com/
http://info@innochemllc.com
http://info@innochemllc.com
http://www.innochemllc.com
http://www.innochemllc.com
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The Best
Adaptor
You Ever
Saw! 

Leather and hone your stone using the BLICK Leatherhead on your 5-axis saw.
Left and right handed 1/2” Gas Adaptors available. 

Leatherhead attached to 5-axis saw via  1/2” Gas Adaptor in the vertical position

1/2” Gas Adaptor Attached to Leatherhead (side view) Attached to Leatherhead (top view)

1/2” Gas Adaptor
Left-Handed (shown) 14-101-11
Right-Handed 14-101-10

Leatherhead
14-500-03

The Leaders in Workholding Solutions

• Every product is designed, manufactured, warehoused and assembled in the USA
• The highest quality with the lowest prices in the industry...PERIOD!
• More than 20 years of experience and knowledge at your disposal
• BLICK - The name and enterprise you can count on!

2245 Laguna Canyon Road, Laguna Beach, CA 92651 USA | Phone: (949) 499-5026 | Fax: (949) 499-1398

Scan Me
MADE IN THE

USA



 
PO Box 188, Stinesville, IN 47464 

Ph:  812-876-0835    Fax:  812-876-0839 
bigcreekstone.com 

IT was  ano the r 
muggy Florida 

morning. I was just sit-
ting around watching TV. 
I just love watching all 
those home improvement 
shows (ha!). This cur-
rent show featured an old 
gentleman working on an 
old dresser. He was sand-
ing it down and restoring 
it. Little did I know that 
later in the week I would 
be recommending one 
of the techniques he was 
using. I guess it does pay 
to watch TV!

 I finished watching the 
show and headed out the 
door to grab some lunch at 
my favorite greasy spoon. 
Of course, my phone rang 
as I was halfway out of 
the door. Whenever I’m 
about to do something 
important, taking that 
first step is like a trigger 
for my phone to ring!

“Stone Detective, here,” 
I said, as my stomach 
growled. The call was 
from an old friend who 
was doing a historic resto-
ration in a state house, and 
had an unusual problem. 
He went on to explain 
that he was adding some 
new white Carrara marble 
to extend a wall, and that 
the new material “looked 
too new,” and wanted to 
know if there was any-
thing he could do to make 

Frederick M. Hueston, PhDThe Stone Detective
Making New Marble Look Old

it look old. He then asked 
if I could come out and 
take a look at it sometime 
that week. I immediately 
agreed, and almost told 
him if he wanted it to look 
old, just put it outside in 
the weather for a few hun-
dred years. But he wasn’t 
the type who would appre-
ciate that joke.  

I headed to the diner, 
anticipating one of Flo’s 
famous cheeseburgers. I 
walked in  the door and sat 
at the counter next to the 
ole admiral, who always 
seems to be there. No mat-
ter what time of day I go 
in, he is always there. 

He said, “Hi,” and I po-
litely said, “Hi,” and then 
pretended to get a phone 
call. Yes, I know that’s 
a pretty rude tactic, but I 
really wasn’t in the mood.  
Do you ever get “hangry”? 
I rest my case.

But It didn’t stop him. 
He went on and on about 
when he was a tough 
young sailor in the Navy, 
and then launched into 
another story that actually 
grabbed my attention, be-
cause it had a bearing on 
the project I was going to 
inspect later in the week.  
The admiral was yarning 
about all the painting they 
had to do on the battleship 
he was stationed on. Just 
then, Flo slid my cheese-
burger plate in front of me 

with a knowing wink,  and I 
immediately took a big bite 
as the admiral continued 
his story. I was feeling less 
grumpy already.

Later that week, the ap-
pointed day for my trip ar-
rived, and I headed off to the 
state building. I was amazed 
at all the white marble. From 
floor to ceiling, there was 
marble everywhere I looked, 
including the stairs and rail-
ings. I looked up and my 
buddy was walking down 
the stairs. He shook my 
hand and said, “Welcome to 
marble heaven!” I was still 

speechless, so I just nodded 
and followed him down a 
long hallway. The walls 
were all book-matched 
white marble.

It was a little dark due 
to the poor lighting, but I 
could see that the marble 
had a yellow cast to it. I 
knew right away what had 
caused all the marble to yel-
low. Now, I’m sure most of 
you are thinking: “Ha – iron 
oxidation.”  That’s a good 
guess, but you’re wrong, 
young grasshoppers. 

This is a type of discolor-
ation I cover in my Historic 

Taken during the cleaning process, this photo 
shows the yellowing nicotine residue from de-
cades of rising clouds of tobacco smoke.

Stone Restoration semi-
nar, and in order to under-
stand, you have to know a 
little history.

Some of you may recall 
that in 1997, President 
Bill Clinton signed a bill 
banning all smoking in 
Federal buildings. Prior 
to that date, people who 
worked in the building 
would go into the lobby 
and hallways and smoke. 
All that smoke deposited 
nicotine on the walls, 
causing the yellow hue 
on all that beautiful white 
marble. 

In some cases, if you 
sniff the stone you can 
still smell the smoke!  
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50+ Hour Battery Life
Work an entire week w/o charging.

4-8 Hour Battery Life
Bring your power & extension cords.

Made in the USA
Made by American workers with 97% U.S. parts.

Made Overseas
Products made outside U.S. Limited support.

Free Loaner Program
Don’t ever be without a unit. Minimize downtime.

Extended Downtime
No loaner programs means costly downtime.

Lifetime Extendable Warranty
We’ll keep you running for as long as you own it.

Limited Warranty -2 Years Max
Only covers workmanship defects.

US OTHERS

Onsite Training Included
A certified trainer will travel to your shop or jobsite.

Extra Money to be Onsite
If available, be prepared to spend lots of money. 

Tablet & 2 Licenses Included
Work on the same file in field and back at shop.

Not Included & Only 1 License
Spend more for a computer & extra license.

ONLY LPI can protect your investment for 10+ years

Learn more at
LaserProductsUS.com

Call 877-679-1300 
for a no-obligation demo. 

Financing & free training available.

Natural Stone Institute 
Receives Pillar Award 

Natural Stone Institute 
has been presented with 
the United Way of Great 

Lorain County’s Pillar Award. 
The award was presented during 
United Way’s Annual Celebration 
of Community Impact. 

The Pillar Award acknowledges 
organizations with the largest 
percentage increase in employee 
participation by size of company. 
Natural Stone Institute staff began 
volunteering and making finan-
cial contributions to the United 
Way in late 2018.

Natural Stone Institute CEO Jim 
Hieb commented: “It has been re-
warding and invigorating to see 
our staff get involved with United 
Way over the past few months. 
We incorporated these efforts 
into a team-building exercise at 
our last staff retreat, and employ-
ees in our Ohio office have vol-
unteered with several local United 
Way programs, including a local 
food bank for seniors. Although 

we are a global association, it 
is important for us to remember 
that there is much to be done in 
our local communities. We look 
forward to continuing to support 
United Way throughout 2019 
and beyond.”

The Natural Stone Institute is 
a trade association represent-
ing every aspect of the natural 

The Stone Detective

I looked at my friend and told 
him that it could be removed with 
some special cleaners. He looked 
at me and shook his head in a “no 
you can’t” gesture. I looked at 
him, and he just told me to follow 
him. We came to an area where 
the marble on the walls looked to 
be a newly installed white marble. 
In contrast, it looked blindingly 
white compared to the old, yel-
lowed marble. He told me that the 
contract specifically stated not to 
disturb the existing marble, and to 
attempt to match the new marble to 
the old. This is a requirement we 
often see in a lot of historic proj-
ects. In effect, they wanted to per-
severe the history of the effects of 
smoking inside a building! I know 
it sounds strange, but welcome to 
the world of Historic Preservation.  

“So how do we make the new 
look old again?” he asked. I told 
him he needed to get a bunch of 
smokers and have them blow 
smoke on the walls for a few 
years, but  he didn’t find it funny. 
I laughed and told him that the 
typical color enhancers wouldn’t 

work. I’ve tried it before.  
I was racking my brain for a good 

way to tell him that it couldn’t be 
done, and remembered the home 
improvement show I was watch-
ing earlier in the week–the old guy 
who was restoring the dresser.  He 
made his own stain consisting of 
chewing tobacco and alcohol.

 With a grin, I told my friend to 
go let Prince Albert out of the can, 
and dunk him in jar of alcohol for 
a week. My hope was that the nic-
otine in the tobacco would work as 
a stain, like it did for the guy on 
TV.  To make a long story short … 
a week later he tested a spot, and it 
was  a very close match. Another 
Case solved. I think I’ll start DVR-
ing those home improvement 
shows and saving it as “research”.

The Stone Detective is a fictional 
character created by Dr. Frederick 
M. Hueston, PhD, written to enter-
tain and educate. Dr. Fred has writ-
ten over 33 books on stone and tile 
installations, fabrication and resto-
ration and also serves as an expert 
for many legal cases across the 
world. Send your email comments 
to fhueston@stoneforensics.com.

Continued from page 14

Natural Stone Institute’s Pam 
Hammond and Jim Hieb accepted 
the Pillar Award at United 
Way’s Annual Celebration of 
Community Impact.

stone industry. The current 
membership exceeds 2,000 
members in over 50 nations. 
The association offers a wide 
array of technical and training 
resources, professional devel-
opment opportunities, regula-
tory advocacy, and networking 
events. Learn more at www.
naturalstoneinstitute.org.  

mailto:fhueston%40stoneforensics.com?subject=
http://www.naturalstoneinstitute.org
http://www.naturalstoneinstitute.org
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132 GPM (500 LPM) Water Plant - TEC771

198 GPM (750 LPM) Water Plant - TEC772

The 132 GPM Compact Water Recycling System installs inside or outside of the processing facility. It can be 
installed inside the fabrication shop because of its compact size. The 132 GPM Stone Water Recycling System 
functions like a traditional system and is available with or without the optional accessories. For example, this 
compact slurry filtration machine for fabricating granite is available in galvanized carbon steel or stainless 
steel.

The 198 GPM Compact Water Recycling System installs inside or outside of the processing facility. It can 
be installed inside the fabrication shop because of its compact size. The 198 GPM Stone Water Recycling 
System functions like a traditional system and is available with or without the optional accessories. For 
example, this compact slurry filtration machine for fabricating granite is available in galvanized carbon steel 
or stainless steel.

The components that are included:
• Hot-galvanized or Stainless Steel AISI 304
• 3,434 Gallon Clarifier
• 4" Safety Manual Shutter
• 4" Pneumatic Valve
• 140 Gallon Flocculant Unit

• Mixing Slurry Tank
• Filterpress Diaphragm Pump
• Mud Extraction Valve
• AS300/8P Automatic Filterpress
• Submerged Pump
• Electrical Control Panel

The components that are included:
• Hot-galvanized or Stainless Steel AISI 304
• 4,755 Gallon Clarifier
• 4" Safety Manual Shutter
• 4" Pneumatic Valve
• 140 Gallon Flocculant Unit

• Mixing Slurry Tank
• Filterpress Diaphragm Pump  

           Mud Extraction Valve
• AS400/8P Automatic Filterpress
• Submerged Pump
• Electrical Control Panel

66 GPM (250 LPM) - TEC754

LAMELLAR WATER PLANTS
105 GPM (400 LPM) - TEC756

Specifications:
• 66 Gallons per Minute
• 140 Gallon Flocculant Unit
• 26 Gallon Coagulant Unit
• Submersible Pump
• 4 HP Relaunching Pump
• Sludge Dehydrator Bag System
• Wavy Dividers

Control Panel
Relaunching Pump

Flocculant Unit

Lamellar Pack - Wavy 
Dividers

Specifications:
• 105 Gallons per Minute
• 140 Gallon Flocculant Unit
• 26 Gallon Coagulant Unit
• Submersible Pump
• 5 1/2 HP Relaunching Pump
• Dual Sludge Dehydrator Bag System
• Wavy Dividers

All Filter Project clarification plants are built using sturdy, first quality materials 
and ground breaking techniques. Water clarification plants play an ever-
increasing role in running a productive and profitable stone fabrication or 
processing enterprise. 

Everything for the Stone Industry
www.wehausa.com
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Hearing 
Protection 
Ear Muffs

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Our Viper Den Will Take a BITE Out of Your Next Project 
The Viper Den makes it easy to add all of the necessary fabrication 
and installation accessories to your next order.
Our extensive line of accessories includes not only the vital fabrication 
needs like blades, core bits, and diamond pads, but also the small but 
important stuff like tape, protection film, boots, gloves, safety glasses, 
stir sticks, and more.  The Viper Den one-stop shop has you covered.

Stirring
Sticks

Epoxy 
Mixing 
Cups

Silicon Carbide 
Grinding Wheels

Non-Marring
Masking Tape

Side Protection 
Core Bits

Viper
Blades

7-Step Granite Wet 
Polishing Pads

Heavy-Duty 
Aprons

Stone Fabrication
Sleeves

Chemical-  
Resistant 
Gloves

Safety Glasses
Steel
Razor 
Blades

Countertop & Floor 
Protection Film

Fiberglass
Rodding

DEN
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IN  the world of countertops, 
solid surface is not as 

popular as engineered stone and 
natural stone. But solid surface 
materials still are an important 
part of the conversation in the 
world of countertops. In fact, you 
will commonly see Solid Surface 
material in commercial settings 
like McDonald’s, Domino’s and 
Starbucks, as well as many other 
commercial, and some residential 
jobs.

Let’s define solid surface ma-
terial as a hard, durable surface 
made up of 1/3 acrylic, with the 
rest made up of natural material 
– whatever that material might 
be. Solid surface can be manufac-
tured to resemble certain colors 
of granite, especially in the nat-
ural-looking, directional colors.  
Its benefits include an almost 
seamless appearance, and heat re-
sistance up to 200 degrees. It can 
be heated, then easily bent to pro-
duce some neat side items such as 
wine glass holders, adding some 
extra profit to your bottom line, 
and also reducing waste. Solid 
surface material is also known 
to not lose color for as long as a 

The Solid Surface Option: 
Solid Material for Your Shop 

Codiak San Herrell
Solid Surface Designs

decade under extreme conditions. 
And just like granite, the darker 
colors of solid surface may need 
an extra quality inspection before 
leaving the shop for installation, 
as any scratches or imperfections 
are more visible.

Solid Surface Designs first 
started selling countertops in 
1993, which makes it a very 
unique company and such Solid 
Surface materials as WilsonArt, 
and Corian were the pioneers. 
Solid Surface Designs templated, 
fabricated and installed solid 
surface solely through 1997. In 
1998, due to demand, they started 
installing natural stone, but had 
another company fabricate the 
stone. But in 2001, Solid Surface 
Designs added stone fabrication to 
their roster of services. Currently, 
Solid Surface Designs fabricates 
both materials in the same facility, 
dividing the shop area almost in 
half,  but with solid surface mate-
rial stored in the same warehouse 
as their natural and engineered 
stone products. The inventory 

the edge detail on and clamping, 
then setting. To sand the edge 
detail, solid surface fabricators 
flip the tops completely over. The 
material is then sanded to finish, 
and for a sealer you simply apply 
Windex. 

Home owner-oriented television 
programming might seem to lean 
a bit more on the engineered and 
natural stone side of the indus-
try. But that does not mean that 
there are not other options. Solid 
surface very well may be the best 
contender after engineered stone 

One benefit of solid surface as a fabrication medium is that you 
can construct special projects like this custom built-in trough 
sink with an “invisible” gravity-fed drain.

Solid surface seam after sanding. Many fabricators find that it’s 
somewhat easier to achieve invisible seams on solid surface ma-
terial than on granite. One benefit of offering solid surface ma-
terial is the option of offering clients this seamless appearance.

A dedicated solid surface fabrication area. Most of the 
equipment is the same as used for granite fabrication; the 
difference is in the tooling, pads and blades. Specialized 
blades, bits and pads can make the difference in installing 
that top, or starting over after chipping and ruining a cut.

Solid surface edge clamping 
in process. Why use hand 
clamps? The thinner sheets 
being laminated do not 
normally need the amount 
of force supplied by a bar 
clamp, or an edge clamp de-
vice, like the Omni Cubed 
Lam-Clamp.

and natural stone, with its fresh 
colors, smooth transitions and du-
rability. But it is the seamless ap-
pearance that makes this material 
worthy of discussion. The trend 
of solid surface material may be 
closer and bigger than you might 
think. 

Codiak Herrell is a personal 
trainer, freelance writer and 
stone industry consultant in 
Aurora, Missouri, with nine years 
of experience working in the stone 
industry.

is also in the same SlabSmith 
database. 

Although repairs from scratches 
or other mishaps are more doable 
than a stone repair, the fabrication 
starts out on a standing panel saw 
where the sheets are cut big, then 
cut to template with a hand saw. 
Then, laying the templates down, 
they are scribed to size. 

Solid surface material is re-
ceived in half-inch sheets, typi-
cally 12 feet long and 30 inches 
wide, so in order to fabricate 
a solid surface slab into a 3cm 
countertop with an integrated 
back splash takes a bit of a differ-
ent process. 

Fabrication starts with gluing 
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The Bundle Rack storage system comes in 6,000 
or 9,000 lbs. per opening capacities.
Our patented rail design is made to hold a 2x4 
that will help protect your product while it is being 
stored in the rack. Optional Post Shoes provide 
extra security with the Bundle Rack system.

Groves knows what you need to get the job done!

T: 800.991.2120  |  W: GROVESGLASSANDSTONE.COM

STORAGE AND SAFETY 
WITHOUT COMPROMISE

BUNDLE RACK

POST SHOES

www.braxton-bragg.com • 800-575-4401

Now Available at
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Braxton-Bragg’s Interactive 
Booth a Hit at Industry 
Showcase in Austin, Texas

800-575-4401www.braxton-bragg.com

• Speed
• Efficiency
• Feed Rates

Ask us how to save 

1/4 Million
with CNC Tooling

 SAVE
$250,000

What can Diamut do for your 
speed and shop efficiency?

“We were considering hiring more people, but being able to run our 

Diamut tooling so much faster let us avoid adding a second shift.  I also 

ran the numbers, and figured out that from our original starting point, 

we were able to run at 132% with Diamut. We were able to hit a speed 

of 500 inches/minute, a huge leap given that the industry’s average 

speed for running tooling is about 100 inches/minute. After analyzing 

the results, I decided that for now our comfort zone is 400 inches/

minute. In addition, Diamut tools are easier to maintain and last longer 

than any others we have used. Using Diamut has been huge for us.”

– Dave VanTil, production operations manager
Premier Granite & Stone (PGS) Grandville, MI

HYS (Hyper Speed Solution) tooling marked a 
revolutionary turn for Diamut. This tooling drastically 

increases CNC feed rates to improve production. 
Carefully constructed of premium materials, and now 

with high-performance diamonds and bond.

Police in Michigan are appeal-
ing to people to surrender 

their instant riches after a box with 
$30,000 fell off the back of a truck.

Authorities in Grand Haven, MI, 
say drivers stopped one Thursday 
to pick up cash for themselves.

Only $2,500 was immediately re-
covered and returned to the owner, 
who had forgotten that a cash box 
was on the truck’s bumper. Traffic 
was backed up on U.S. 31 after 
money hit the ground.

But by that Saturday, more 
money was trickling in. The 
Department of Public Safety says 
two teenagers turned in $630, and 
a woman gave up nearly $3,900.

The department says on 
Facebook: “We commend you for 
your honesty!!” 

It is not know how much has 
been  recovered, so far.

Braxton-Bragg hosted an in-
teractive booth that included 

games at this year’s Artisan Group 
Industry Showcase in Austin, TX. 

The booth included a putting 
contest, a Viper Array Bridge 
Saw Blade as a dart board, a fish-
ing contest pitching a lure into 
“water,”  and a Diamut cutting 
speed demonstration. Matt Neiger 
from Lakeside Surfaces won the 
putting contest. 

“This booth was a more fun 
and creative way to visit with 
our customers, while displaying 
products, and the customers re-
ally enjoyed it,” said Bill Hickey, 
Braxton-Bragg VP of Business 
Development. “We are thankful 
to Artisan Group for hosting this 
great event that unites fabricators 
and suppliers each year.”

See Braxton-Bragg’s website at 
www.braxton-bragg.com.

Finder’s Keepers

The booth included three 
games of skill as a fun 
medium to meet one-on-one 
with customers.

“Keep your face 
always toward the 
sunshine — and 
shadows will fall 
behind you.”
– Walt Whitman

http://www.braxton-bragg.com


“Part of it is because we try to 
cover such a large area. This has 
helped tremendously, and if there 
is one thing I could say to every 
fabrication company out there, it 
is do not be afraid to advertise. It’s 
been a great benefit for us, and we 
are convinced that we are going to 
expand on what we spend. So put 
your product out there, tell them 
what you’re doing, and don’t be 
afraid to charge what you need to 
charge. Too many shops are in a 
race to the bottom, and if you’re 
trying to get business just by cut-
ting your price, you are cutting all 
of your core values out and can’t 
pay your employees or yourself.

“What also sets us apart is that 
we are the only ones who put a 
25-year warranty on all of our 
products. Problems don’t happen 
all that often, but if we have to 
replace a kitchen to make a cus-
tomer happy, we do it! We all 
work in the fabrication industry 
and issues happen, and for us 
it’s important that we jump on it 
right away and take care of it. We 
never leave a customer hanging, 
and always do what we need to 
do to take care of it. Furthermore, 
we make getting our products 

Moda Stone

convenient for the customer, 
such as having our own materi-
als here so the customer doesn’t 
have to go to another stone yard, 
or for a sink, go somewhere else. 
Our sales people also try to work 
within the customer’s time frame 
and in their home as much as 
possible.” 

Continuing Down the 
Long and Winding Road

“One thing that I see is how 
much our people have developed. 
Stone fabrication is fun, but very 
stressful when we get some off-
the-wall project from time to 
time, but in the end, it’s good to 
see that they enjoy what they are 
doing. They all do a great job and 
they are great at the problem solv-
ing end of it, and this is testament 
to their dedication and getting it 
right. Moda Stone is positioned 
in the market at a premium price 
point, and traditionally higher 
priced than our competitors, yet 
we have grown in volume and 
size exponentially. Part of that is 
because we have a good name be-
cause we do a good job, and that’s 
because of the guys in the plant 
and the guys in the field making 

Continued from page 8

that happen. We are here to pro-
vide our people and their family 
with success, and try every day 
to remember that they have hus-
bands, wives and children, and 
everything involved. They are 
all part of our team, and we want 
them to stay here. 

“As for the immediate future, 
we are in the completion process 
of a new 18,000 square-foot fab-
rication facility, and we will be in 
there within the next 18 months. 
We’ve also got our eyes on other 
markets, and plan on being in 
them in the next five years. South 
Dakota is a beautiful place to live 
and raise a family. The cost of 
living is reasonable, and is a par-
adise with everything you could 
want. This may not be the opti-
mum place for a fabrication shop, 
but the reason it’s here is because 
we love living here.”

Moda Stone is a member of the 
Natural Stone Institute  and the 
Stone Fabricators Alliance.

For more detailed informa-
tion visit Moda-Stone.com or 
lifesongmonuments.com .

Left: This spacious kitchen fea-
tures Ivory Fantasy granite coun-
tertops with coordinating, full-
height glass tile backsplash.
Right, center: Life Song offers 
many custom shapes besides tra-
ditional rectangular monuments. 
Their personalized, detailed pho-
to-engraved designs are very 
popular for memorials.
Right: Columbia Granite quarry 
operations in the 1930s.
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Classic white master bath with 
Calacatta marble tub surround 
and tiles, Snowfall quartz vanity 
with porcelain vessel sinks.

http://Moda-Stone.com
http://lifesongmonuments.com
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Steven Schrenk 
Polycor

IF your thoughts on limestone 
are sculptures and boulders 

in parks, think again.

As varied in color and compo-
sition as the spectrum of granites 
and marbles you love, limestone 
is a broad category of natural 
stone with applications as varied 
as kitchen counters and museum 
rotundas.

Over the last several years 
Polycor has quietly (and signifi-
cantly) expanded its portfolio of 
limestones to offer architects, de-
signers and landscape architects 
access to the same stone favored 
by the creators of the Louvre 
Museum and the Louis Vuitton 
Foundation building in Paris, the 
Empire State Building in New 

York City and the Royal Alberta 
Museum in Canada. And what 
designers are doing with these 
stones in residential and com-
mercial projects may get you to 
rethink that Carrara countertop in 
your next project.

Read on for five varieties of 
limestone you need in your ma-
terials library.

French Limestone
Last year, Polycor acquired 

four limestone quarries in the 
Burgundy region making the 
famed French limestone stone 
available worldwide for heritage 
projects, modern architectural in-
stallations, and even residential 
homes.

This natural  French limestone 
collection includes 13  stones, 
varied in color and character, 
from creamy beige to golden yel-
low, and consistent and uniform 
to shell inclusions and fossil 
fragments.

Above and below, left: Louvre Museum, Paris, France. From ama-
teurs to connoisseurs, art lovers around the world recognize the 
Louvre as an art Mecca. A work of art itself, it was constructed 
with French limestone Chassagne. It became the museum we know 
today in 1793.

Indiana Limestone
This iconic American stone 

quarried in Bloomington, Indiana 
grounds skylines, monuments and 
universities all over the United 
States.

Known for its uniformity and 
consistency, Indiana limestone is 
available in five varieties plus Full 
Color Blend, a natural, full range 

compilation of warm buff colors 
and medium gray tones. Subtle 
veining meanders throughout the 
surface creating a unique move-
ment in this medium grained, 
standard grade stone.

Polycor added this limestone 
to its portfolio in 2018 when The 
Indiana Limestone Company and 
Polycor merged. Today Polycor 
quarries more than 2 million 
cubic feet of Indiana limestone 
per year for public buildings and 

The magnificent Beaux Arts building that is Grand Central 
Terminal was designed by Reed & Stem and Warren & 
Wetmore in 1903 with Indiana limestone.

private residences.
In New York City, the architects 

of Grand Central Terminal chose 
Indiana limestone as a cost effec-
tive material that would withstand 
the ages (and NYC winters) while 
recalling classic architecture. It 
endures as a crucial part of New 
York’s aesthetic and historic iden-
tity. You can still see evidence of 
the architects’ material selection 
process today.

Five Limestones to Add to 
Your Materials Library

Massangis Clair, Beige 
French Limestone

Indiana Limestone 
Full Color Blend

St. Clair Oklahoma  
Limestone, Fleuri Cut

Saint Clair,  
Oklahoma Limestone

The versatility of natural stone 
in building applications is un-
matched by any other material, 
and  Saint Clair limestone  is a 
great example. From pavers and 
carved balustrades to sleek coun-
tertops, this light grey limestone 
elevates both classical and mod-
ern designs with subtle veining 
and color. As Steffen Waite  of 
Red Leaf Group described it, 
“luxe, yet subtle and quiet.”

(See www.slipperyrockgazette.
net archives, December 2018 
edition for a detailed look at this 
neoclassical mansion project built 
with French limestone).

You may know Saint Clair as 
Pacific Mist or Aleutian Marble. 
Saint Clair is a dolomitic lime-
stone and has a higher concen-
tration of magnesium compared 
to other limestones – which is 
why it’s able to take a high pol-
ish where other limestones cannot 
(hence the marble nickname).

Please turn to page 23

https://www.polycor.com/stone/limestone/chassagne-beauharnais/
https://www.polycor.com/stone/limestone/chassagne-beauharnais/
https://www.polycor.com/stone/limestone/indiana-limestone-full-color-blend/
https://www.polycor.com/stone/limestone/saint-clair-fleuri/
http://www.slipperyrockgazette.net
http://www.slipperyrockgazette.net
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 Saint Claire limestone is 
sourced from Polycor’s quarry in 
Oklahoma.

Saint Clair originates from lime-
stone carbonate rocks originally 
deposited from seawater at the 
shores of ancient seas in arid cli-
mates, a fascinating fact consider-
ing Oklahoma’s distance from the 
ocean. Limestone beds are formed 
from the calcium and magnesium 
of cemented layers of seashells 
and marine organisms. Think of it 
like ancient, prehistoric beaches 
that cemented together over mil-
lions of years. Saint Clair is avail-
able in fleuri and linear cuts.

Saint Pierre Limestone
This Canadian limestone is 

quarried in Havre-Saint Pierre, 
Quebec, and is most often used in 
commercial cut-to-size applica-
tions and floor tiles. In a fleuri-cut 
pattern, this rich chocolate brown 
limestone creates a warm, homo-
geneous surface. Recommended 
for small indoor applications, 
Saint Pierre evolves from one 
block to another, making almost 
every slab unique.

It can also be  cut in a linear 
pattern to expose its distinctive 
veins.

Wallace Creek Limestone
Wallace Creek, like Saint Clair, 

is a high density limestone with 
the properties of an American 
marble. Characterized by a com-
pact mineral structure, it produces 
a range of shades when different 
surface treatments are applied. 
The sedimentary stone quarried 
in Canada is also available in a 
fleuri-cut pattern offering an al-
ternative design element

For residential designers look-
ing to create rich, moody spaces, 
Wallace Creek offers the charac-
ter and tones to support industrial 
and masculine designs. The char-
coal grey stone with dark veining 
is perfect for a gentleman’s bath-
room, an industrial kitchen, or 
even a corporate setting.

In Denver, Colorado, at 555 
Office Tower,  Gensler used the 
stone as an anchor for the office 
building’s lobby redesign.

Each of these natural stones, 
from the iconic French and 
Indiana limestones, to the lesser 

Five Limestones

Saint Pierre Limestone, 
linear cut and honed

Wallace Creek Limestone, 
flueri cut and honed

Continued from page 22

The lobby of The National Cancer Institute in Bethesda, Maryland, 
features Saint Pierre linear-cut limestone.

Festival Tower on John Street in Toronto, Ontario features fleuri cut honed 
Wallace Creek limestone pavers and cladding.

known North American variet-
ies, offer unique character and 
durability making them suitable 
options for projects where marble 
and granite are under consider-
ation. Because Polycor owns its 
supply chain — from quarry to 
distribution — it’s able to deliver 
higher qualities of stone without 
the lagging lead time of some 
overseas providers.

See if limestone is right for your 
next project. Visit Polycor.com 
to download their complete Spec 
Sheet Catalog.

AN iguana injured when a 
man pulled the lizard 

from under his shirt and threw it at 
an Ohio restaurant manager remains 
in protective custody at a humane so-
ciety. The animal shelter is awaiting 
court permission to provide medical 
treatment.

The turquoise female iguana that 
police named “Copper” has a broken 
leg, metabolic bone disease and other 
ailments, Lake County Humane 
Society officials told WEWS-TV. 
The animal needs surgery that will 
cost about $1,600, but that can’t 
happen until a judge gives approval 
because the Humane Society is not 
its owner, society intake coordinator 
Allison Rothlisberger said.

The Humane Society is seeking 
tax-deductible donations to pay 
for the surgery. Copper is receiv-
ing basic care for now to make the 
lizard as comfortable as possible, 
Rothlisberger said.

The iguana’s 49-year-old owner 
has been charged with cruelty to an-
imals and disorderly conduct, both 
misdemeanor charges.

According to authorities, the 
man threw a menu at a waitress at 
a Perkins Restaurant in Painesville 
on April 16. When a manager inter-
vened, the man removed the iguana 
from beneath his shirt, twirled it 
around and threw it at him, police 
said. Authorities haven’t said what 
provoked the attack.

Assault by Lizard

“I like the new company motto – it’s BOLD!”

© MARK ANDERSON. www.andertoons.com

https://www.polycor.com/stone/limestone/saint-pierre-fleuri/
https://www.polycor.com/stone/limestone/saint-pierre-fleuri/
https://www.polycor.com/stone/limestone/saint-pierre-fleuri/
https://www.polycor.com/stone/limestone/saint-pierre-fleuri/
https://www.polycor.com/stone/limestone/saint-pierre-linear/
https://www.polycor.com/stone/limestone/saint-pierre-linear/
https://www.polycor.com/stone/limestone/saint-pierre-linear/
https://www.polycor.com/stone/limestone/wallace-creek/
https://blog.polycor.com/wallace-creek-marble-makes-moody-masculine-spaces
https://blog.polycor.com/wallace-creek-marble-makes-moody-masculine-spaces
http://www.gensler.com/
http://www.Polycor.com
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Braxton-Bragg is proud to bring you this new and innovative Air-Powered Natural 
Stone Slab Lifter by Elephant. It is designed to be mounted on any Gantry or bridge 
crane, including mobile cranes. It’s easily mountable and it has friendly-to-operate 
features designed for natural stone fabricators in a shop.

800-575-4401www.braxton-bragg.com

LESS THAN

$120/MO

with our  

easy financing

 Item # Description
 12143 Elephant Vacuum Lifter,  4 Plate, 1,100 Lbs.  

 12144 Elephant Vacuum Lifter, 4 Plate, 2,200 Lbs.  

  F.O.B. Knoxville, TN

Call 1-800-575-4401 
for Equipment Financing  

Options and Pricing

Formidable. Powerful. Trustworthy.

Sheriff’s officials say a Florida 
woman pulled a small alliga-

tor from her yoga pants during a 
traffic stop.

The Charlotte County sheriff’s 

That’s My Pocket Pal
deputy stopped a pickup truck 
one Monday afternoon after it ran 
a stop sign and 22-year-old driver 
Michael Clemons told him he and 
his 25-year-old passenger Ariel 
Machan-Le Quire were collecting 

frogs and snakes under an over-
pass. He gave the deputy permis-
sion to search bags in the truck.

When the deputy found 41 
three-stripe turtles in the wom-
an’s backpack, he asked if she 
had anything else. To the depu-
ty’s surprise, she then pulled the 
1-foot gator from her yoga pants.

Charlotte County Sheriff’s of-
ficials suggested an explanation 
on Twitter for the incident: “Not 
to be outdone by #FloridaMan, a 
#FloridaWoman pulled an alliga-
tor out of her pants.”

The Florida Fish and Wildlife 
Commission took over the 
investigation.

USITC Votes 
to Continue 

Investigations 
Concerning 

Ceramic Tile 
from China

The United Sta tes 
Internat ional  Trade 
Commission (USITC) has 

determined that there is a reason-
able indication that a U.S. indus-
try is materially injured by reason 
of imports of ceramic tile from 
China that are allegedly subsi-
dized and sold in the United States 
at less than fair value.

Chairman David S. Johanson 
and Commissioners Irving 
A. Williamson, Meredith 
M. Broadbent, Rhonda K. 
Schmidtlein, and Jason E. Kearns 
voted in the affirmative.

As a result of the Commission’s 
affirmative determinations, the 
U.S. Department of Commerce 
will continue with its antidumping 
and countervailing duty investiga-
tions concerning imports of this 
product from China, with its pre-
liminary countervailing duty de-
termination due on or about July 
5, 2019, and its preliminary anti-
dumping duty determination due 
on or about September 17, 2019.

The Commission’s pub-
lic report  Ceramic Tile from 
China  (Inv. Nos. 701-TA-621 
and 731-TA-1447 (Preliminary), 
USITC Publication 4898, June 
2019) will contain the views of the 
Commission and information de-
veloped during the investigations.

The report will be available 
after June 25, 2019,  and may be 
accessed on the USITC website 
at:   www.usitc.gov/commission_ 
publications_library.

If summer had one 
defining scent, it’d 

definitely be the 
smell of barbecue. 

– Katie Lee

USITC Votes to Continue 
Investigations Concerning 
Ceramic Tile from China

https://www.usitc.gov/commission_publications_library
https://www.usitc.gov/commission_publications_library
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The Slippery Rock Marketplace

www.wilsonsaws.com 
Manufacturing Stone Processing 

Equipment Since 1982.                        
706-213-6725 

Used by 11 out of 12  fabricators of the year

www.laserproductsus.com

A WHOLE  OTHER LEVEL
OF PERFORMANCE

us.zenesistechnology.com

www.wehausa.com
info@wehausa.com

1-877-315-4761

We produce durable, easy-to-use stone 
processing and handling equipment that 
will help the stone fabricator increase 

production while decreasing costs.
www.rye-corp.com

MADE IN THE USA FAB KING • HUSKY • PRISM MITER  
RENEGADE • RYDRATOR • TILT-A-SLAB

*Financing Available*
Buy Direct & SaveWhole Sale Direct

$34,950$5,250
Retail Wholesale Retail Wholesale $1,895

Retail Wholesale

AKEMI for over 80 years is your leading partner for 
filler and adhesive systems based on polyester and 

epoxy resin. Our products are used worldwide by pro-
fessionals in the stone processing industry.

Since 1933...
the original and 
most trusted seam 
adhesive

www.akemi.com

Available at www.braxton-bragg.com

braxton-bragg.com
800-575-4401

Call 800-575-4401 for New Vinyl Ester

www.groves.com  |  P: 800.991.2120  |  sales@groves.com

STORAGE
FABRICATION

TRANSPORTATION

• Marketplace ad are $100 month, in 6 and 12 month contracts.

• We are again offering FREE online and print Classified ads for 
2019! Text ads may be renewed or discontinued online or by emailing 
Slippery Rock Gazette at publisher@slipperyrockgazette.net.

• To submit a print or online classified ad, use the online form 
at www.slipperyrockgazette.net/listingform – you will be sent a 
confirmation email. Send other ad inquiries to the editor, Larry Hood, 
at lhood@slipperyrockgazette.net.

• Maximum of 70 words or less per ad. All classified ads must be 
typed–No ads taken over the phone–No exceptions. 

• Please review all your ad info before submitting – Ads not meeting 
guidelines will not be published. The Slippery Rock Gazette is not 
responsible for ads submitted with the wrong contact info or content, 
though we will correct obvious typos.

2019 Classified Ad Deadlines

Classified & Marketplace Guidelines

Issue Ad Submission Deadline

August 2019 Wednesday, June 26, 2019

September 2019 Wednesday, July 24, 2019

October 2019 Wednesday, August 21, 2019

CNC Tooling for 
Natural Stone and  
Dekton

www.braxton-bragg.com
NOW AVAILABLE AT

www.braxton-bragg.com

Viper ® Turbo Blades
Price + Performance = Our Best Seller!
Order a blade now and experience 
why this blade sells day after day to 
great fabricators around the country.

Call 1-800-575-4401 or Order Online

www.braxton-bragg.com
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The Slippery Rock Classifieds

E m a i l ;  m o r g a n @ p l a n e t g r a n i t e . u s  
Cal l ;  719.522.0748 Ext .  42  

Buy factory direct. We ship all over the U.S.

Thassos White Marble

2502 Dunlavy • Houston, Texas 77006 
www.eurostonemarble.com

Call for more information
T. 713-521-1414
1-877-815-1414 (toll-free)
F. 713-521-2206

Buy from the #1 U.S. source for White Thassos since 1988! We 
produce the whitest Thassos available in slabs, 2cm, 3cm and 
tiles 12 x 12, 18 x 18 and 24 x 24, with over 150,000 sq. feet in 
our Houston warehouse.

Thassos White MarbleFor Sale

ScandInvent AB - Cn Cut C-3 2004. 
ScandInvent AB Cn Cut C-3 for sale. 
Purchased new in 2004 and in good 
condition now. This small bed, CNC 
is for sale by the original owner for 
$12,500.00. Please call or email for 
pictures. Hunter Olive – bette@olive 
glassandmarble.com. (910) 484-5277. 
Serial No. S-102-000-13.

_____________

2002 Park Industries Sierra (Balti-
more Maryland). 2002 Park Indus-
tries Sierra Bridge Saw Bridge Saw 
Tilt Table 10 HP 240 3 Ph 60HZ. 
$18.999 or Best Offer. Contact: Rene 
Ruiz, 410-371-1657, rene@ckcgranite.
com.

_____________

Business Opportunities

How Many More Sales Do You 
Want This Month? Let’s partner up 
and grow your business. We have been 
helping granite fabricators since 2009 
go from commercial to build a direct 
to consumer marketing channel. With 
over 20 million in countertop sales at 
this time, we will help you Sell More 
Granite. Call 877-877-1916 or visit 
www.FireUps.com for more details. 

___________ 
Granite Fabrication Shop for sale 
in Las Vegas, NV. Established 20+ 
years, successful profitable shop. We 
produce 50+ kitchens a week on 1 
shift. Our customers include some 
of the biggest builders: Lennar, DR 
Horton, Pardee, Century Communities 
etc. Inventory and machinery all 
included. We did $8.5 million in sales 
last year, with EBTA over 1 million. 
This is turnkey operation with mutiple 
ongoing contracts. No tire kickers 
please. marbleous123@icloud.com.

___________

Help Wanted

Fabricators Wanted. Looking for 
experienced fabricators for grow-
ing shop in Charlotte, NC area. 
Competitive pay for qualified candi-
dates. Call or email for more informa-
tion.  Contact: Mike, 704-864-5222, 
mgrockman@aol.com. 

_____________

Stone Care

ATTENTION Fabricators: 
To discover how you can make 
extra money selling this prod-
uct call 800-575-4401 and ask for 
details. FINALLY, Seal, Protect, 
Polish, Enhance and Clean Stone with 
consumer friendly Supreme Surface 
Cleaners. Supreme Surface stone care 
products offer the most advanced 
cleaning and conditioning technology 
available on the market today. The 

other stone surfaces, as well as pro-
tecting them against common issues 
such as stains, hard water spots, soap 
scum build-up and more. Supreme 
Surface cleaners for natural stone 
are non-toxic and 100% naturally 
derived. Unlike other granite cleaners 
and cleaning products for natural stone, 
Supreme Surface cleaners are designed 

line of products with the exclusive 
ioSeal™ protectants are formulated to 
be more than just granite cleaners and 
cleaning products for natural stone. 
Using Supreme Surface products with 
ioSeal™ is a daily treatment, formulated 
to condition as well as improve the 
look and feel of your granite coun-
tertops, quartz counters, marble and 

TOUGH TOOLS

METAL, GRANITE & MARBLE
Call For 
FREE
Samples1-800-851-8464

TOUGH TOOLS

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL, GRANITE & MARBLE

1-800-851-8464
METAL, GRANITE & MARBLE

PAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERSPAINT MARKERS

METAL TIP

Writes on 
Most Surfaces
. Metal . Plastic
. Rubber . Glass
. Wood . Stone 
. Wet . Oily Surfaces
  and much more!

FOR USE 
IN ALL 
FABRICATION

Join Us 
Each Month!

For subscription requests, 
 delivery changes, and  
Free Classified Listings

visit
www.slipperyrockgazette.net 

• 11 KW PUMP UPGRADE 

• 2.35” PER SECOND DESCENT  

• 5.35” PER SECOND RETRACT

• 242 TON SPLITTING FORCE 

• 51” MAXIMUM OPENING             

• 39.37” BLADE LENGTH

• 22.2” SPLITTING HEIGHT 

• TESTED and PRESSURES SET PRIOR TO SHIPPING

• IN STOCK @ $154,300.00 w/MP1000, BTS & BTS

www.ApexEquipmentInternational.com

 (518) 499-0602 
ApexEquipIntl@Aol.com

MENHIR 220 
1000 X 600 

Become a Stone & Tile Inspector
Stone Forensics is now offering 

its popular Stone Inspection Sem-
inar as an affordable, self guided 
PowerPoint presentation. 

Take Dr Fred’s Stone and Tile 
Inspection course and learn how 
to take your skills to the next level 
as a certified stone inspector. 
Evaluate installations, understand 
crack propagation, troubleshoot 
failures, learn problem solving for 
stain removal, efflorescence, lip-
page, and more.

• Learn physical and chemical  
 testing, troubleshoot problems
• Earn Up to $300 per hour
• Includes class manual & three 
 technical calls to Dr. Fred

Call 321-514-6845 Visit www.stoneforensics.com

Troubleshooting 
pitting and spalling, 
moisture and rust 
damage will be 
covered in Dr. Fred’s 
4-day, in-depth 
class.

to clean and polish your stone, and then 
ionically seal and protect against stains 
with ioSeal protectants. With every use, 
you will noticeably improve the feel 
and reflection of granite countertops, 
enhance the colors of tumbled and 
honed travertine, marble and more. 
Pleasse visit www.consumerstonecare.
com for more info.

_____________
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Stone Restoration and 
Maintenance Corner
What Are Ancillary Projects?

Bob Murrell 
M3 Technologies
Photos by Bob Murrell

AS  a restoration profes-
sional, I always strive 

to provide assistance to clients 
regarding most anything stone 
restoration related. This includes 
many options that we may not 
even normally offer as part of 
our service. I call these ancillary 
projects.

 Some examples: I personally do 
not install stone. I’m not talking 
about a tile or two, which most 
restoration pros will happily do. 

I suggest leaving the installa-
tion, especially of dimensional 
stone (slab material), to those 
professionals who do this type of 
work routinely. These have to be 
blind hole drilled and anchored 
properly, and all according to 
code. As another example, there 
is a building located downtown 
in a medium-sized city (which I 
won’t mention), where the granite 
cladding began to fail and fall off. 
Needless to say, this was a major 
and potentially deadly mistake. 

I will, however, schedule and 
manage the replacement of di-
mensional stone for the client. 
So basically, I would subcontract 
these types of operations that are 
out of the normal range of resto-
ration offerings. There are really 
not that many services in the 

taken in order to avoid blasting 
out the mortar and/or grout from 
certain installations, especially 
older ones. Use of the correct tips 
is application specific, as well. In 
some cases, the smaller electric 
pressure washers are sufficient, 
easier to handle, and pose less of a 
hazard than the commercial grade 
higher- pressure machines.  

A telescoping wand was used 
on a recent project to remove both 
mold and leftover growth from 
ivy on a stucco and stone exterior 
wall that was up to 30 feet high. 
Talk about strenuous work, that 
wand was extremely difficult to 
manage!

Another type of work which 
may need to be subcontracted 
might be sand, bead, or soda 
blasting, for certain applications. 
This is another example of a $35k 

restoration field that restoration 
professionals don’t offer. I mean, 
I have done core drilling for new 
faucets or accessories on counter-
tops, but I would not attempt 16-
inch  core drilling for new HVAC 
work — know what I mean?

A recent project had just that: 
giant core drilling for new HVAC 
ducting through solid marble and 
concrete. Special equipment and 
experience is required for this 
type of operation. So this was 
subcontracted by a professional 
core drilling company.  

Pressure washing is and should 
be part of the restoration profes-
sional’s offering, in most cases. 
However, not everyone has a 
$35,000 truck-mounted piece of 
equipment, with water recovery. 
In some areas, where the EPA 
and other code officials are strict, 
effluent to storm drains is prohib-
ited. Many cities have these issues 
where the water from cleaning 
must be recovered and disposed 
of properly. 

Stone patios and walkways are 
typically pressure washed with a 
3,500 psi machine. Care must be 

machine required to accomplish 
the job. This was the case on a 
small porch stoop in which the cli-
ent requested a high grip surface 
profile, without grinding marks 
left behind. The blasting profes-
sional was called and made quick 
work of this small project.

Of course we have all repaired, 
removed, and replaced grout in 
situations that required it. The 
same is true for caulking on coun-
tertops, shower stalls, and other 
applications. Dremel tools and 
grout saws are very handy pieces 
of equipment to have in your tool 
box for these types of applica-
tions. Of course, you will need a 
dental pick set and some manual 
grout scraping and removal tools, 
too.

On a recent project, a team of 
unexperienced general laborers 

Pressure washing a quilted marble patio and stone balustrade.  Care must be taken to avoid blasting 
out the mortar in installations, especially old ones. Here, I’m using a 3,500 psi pressure washer.Travertine column before restoration (left) and after (right) cleaning 

and chemical consolidation treatment.

was used to remove and replace 
the caulk on some exterior solid 
marble staircases. They managed 
to absolutely destroy the risers 
and treads by using a screw or 
nail to gouge out the old caulk. Of 
course that’s when we, as resto-
ration professionals are called in. 
Fixing someone else’s screw up 
(pun intended) will cost the proj-
ect manager more than just having 
the Restoration Pro do it right, in 
the first place. 

For this particular problem, the 
marble was actually textured, but 
had to be gently ground to mini-
mize flattening of the stone. Once 
the scratching was minimized, a 
color enhancer was used to blend 
the stone, virtually hiding the 
mistake.  

Please turn to page 31



Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

•135 CFM 
•12.0 Amp 
•92” of Static Water Lift 
•27 Lbs. 

Item# 11491

Makita® 12 Gallon  
Wet/Dry Shop Vacuum

Makita® XCV04Z Cordless  
HEPA Filter Dry Vacuum

Makita® XCV05PT HEPA Filter Dry 
Backpack Vacuum

 Item # Description Our Low Price

 5146 Makita® VC4710 12 Gallon Wet/Dry Vacuum $699.95  

 11482 Makita® Dust Extraction Surface Grinding Shroud $57.07   
  for Makita 9565CV, 5”

 11491 Makita® Dust Extraction Surface Grinding Shroud, 7” $70.77 

 11483 Makita® Dust Xtracting 4-1/2”, 5” Cutting Guard $118.47  
  with Shoe for Makita 9565CV

 Item # Description Price

 11486 Makita® XCV04Z Cordless HEPA Filter Dry Vacuum $738.45  

 Item # Description Price

 11492 Makita® XCV05PT HEPA Filter Backpack Dry Vac. Kit $667.69  

Includes:
•Main Flat Nano Filters (Pair)
•Fleece Nano Filter Bag
•Disposal Bag
•1-3/8” x 16’ Anti-Static Hose
•Crevice Nozzle
• Cuff Adapter

Includes:
•2 Anti-static hoses
•Crevice tool
• Nozzle
•Curved pipe
• Straight pipe
•Main filter
•Damper and pre-filter

Kit Includes:
•39” hose
•Telescoping extension wand
•Floor nozzle
•HEPA filter
•Filter dust bag
•(2) 18V Lithium-Ion Batteries
•Charger

NEW!NEW!

NEW!NEW!

 GUARANTEED

BEST
PRICE!

Get OSHA Com
pliant
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LPI Adds New Software Feature to 
Ensure Greater Accuracy

LPI has released Laser Templator 
v528, the latest version of its 

2D measuring and templating software 
program for its hardware counterpart 
LT-2D3D. 

The most notable improvement is the ad-
dition of a movement detection feature that 
will notify the user if the unit was rotated 
during a measurement capture, in which 
case an error message appears on the tab-
let instructing the user to recapture the last 
point.  

“We added this feature to further ensure 
accurate measurements are captured,” said 
Erik Louis, executive vice president of en-
gineering and operations for LPI. “We also 
included a Help button with tips to avoid 
inadvertent unit movement, including lift-
ing your hand off the laser when capturing 
a measurement and adjusting the tension on 
the unit’s rotation ring.”

The software update also includes im-
provements to features such as language 
translation, email and JobTracker, as well 
as some minor bug fixes. Back in January, 
LPI released v526 which made opening 
and saving job files for large, complex jobs 
more than 30 times faster, and small- to 
mid-sized jobs up to 6 times faster.  

The Laser Templator software is designed 

to be user friendly and allow templators to 
easily create and send CNC-ready files di-
rectly from the jobsite without having to 
possess any CAD experience. 

Laser Templator comes with every new 
LT-2D3D system and customers currently 
using the software can upgrade to v528 for 
free by following the prompts on their tab-
let to download the new version. A list of 
all the new features and improvements to 
the software is available upon download. 

Customers with questions regarding the 
Laser Templator v528 upgrade can contact 
LPI customer support at 877-679-1300.

Celebrating its 25th anniversary, LPI 
develops laser measuring equipment and 
technology solutions for various indus-
tries, including countertop, cabinet, glass 
and construction. LPI has sold over 6,000 
lasers to more than 3,000 companies in 
over 35 countries. LPI products are made 
in the USA with some imported compo-
nents, and used by both the world’s leading 
automated fabricators, as well as smaller, 
manual shops. LPI has earned a spot on 
the Inc. Magazine Inc.  5000 “Fastest 
Growing Private Companies in America” 
in 2017 and 2018, and as one of the top 
10 fastest-growing private manufacturers 
in Illinois. 

“Rest is not idleness, and to lie sometimes on the grass 
under trees on a summer’s day, listening to the murmur 
of the water, or watching the clouds float across the sky, 
is by no means a waste of time.”
– John Lubbock

Laser Templator v528 features new function to notify users if acci-
dental movement of the laser occurs during measurement capture.
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Using Natural Stone in 
Small and Unique Spaces

Megy Karydes
Reprinted from  
usenaturalstone.com

While most homeowners 
consider natural stone 
for large projects, such 

as countertops or fireplace sur-
rounds, small spaces throughout 
the home can also benefit from 
natural stone applications.

From shower curbs and shelving 
to adding natural stone in laundry 
rooms and closets, designers and 
homeowners are finding more 
ways to bring Mother Nature in-
doors in unique and interesting 
ways.

Whether it’s marble, traver-
tine, granite, or limestone, nat-
ural stone has elevated small 
spaces into focal points. In some 
cases, the natural stone appli-
cation in small spaces has even 

provided a solution when pre-
sented with a unique design chal-
lenge, says Laura Grandlienard 
of ROCKin’teriors in Raleigh, 
North Carolina.

Often-Overlooked Spaces to 
Incorporate Natural Stone
At first blush, it may not be ob-

vious where a homeowner might 
be able to use smaller pieces of 
natural stone. Taking the time to 
consider where those details can 
be easily added can make a strong 
statement in a small space.

The shower curb, the space that 
serves as a border between the 
floor of the shower pan and the 
bathroom floor, usually doesn’t 
come to mind as an area to use 
natural stone but it’s one spot 
Grandlienard often recommends 
to clients. Not only does the curb 
serves an important function, 
it makes the space look richer. 
Another often-overlooked space 
to use natural stone is as a wall 
cap of a shower wall or as a seat 
in the shower.

Not every application needs 
to be visible in a main room to 
brighten up one’s day. Even 
small laundry rooms and closets 
can get a natural stone treatment. 
A child’s closet might have five 
drawers and could use a small 
piece on top to add some smaller 
pieces or toys, for example. A 
small laundry room could benefit 
from a natural stone top for fold-
ing laundry. Or, you might have 
a space where your perfume is 
located or you place your watch 
at the end of a day. All of these 
small areas can be made more vi-
sually interesting through the use 
of natural stone.

In other cases, the use of natu-
ral stone in a small space is more 

about function than aesthetic but 
it ends up doing double-duty. 
Sometimes a stunning piece of 
natural stone in the small space 
will work. In other cases, incorpo-
rating natural stone is an easy and 
beautiful way to add an interest-
ing detail to a space or put to use 
extra stone from another project.

 
What Kinds of Natural 
Stone Works Well in 

Smaller Spaces?
Grandlienard notes that she’s 

used every kind of natural stone 
imaginable when it comes to both 
large and small projects, whether 
it’s marble, travertine, granite, or 
limestone.

Popular stones include Calacatta 
Gold, but she admits that it really 
depends on the project more than 
the stone. If a design has any kind 
of white in it, perhaps a white 
marble would work better than a 
darker stone, for example. “If it’s 
gray or white, look for great white 
remnant pieces,” she advises.

In some cases, like an exterior 
kitchen window shelf, for exam-
ple, the natural stone would need 

Built-in Jet Mist firebox 
Photo courtesy of Ripano Stoneworks

Photo courtesy of Rockin’teriors

Remnant stone used as a 
shower curb

Photo courtesy of Ripano Stoneworks

Luis Blue granite side table
Photo courtesy of Ripano Stoneworks

When fabricators and install-
ers are mindful about how 
slabs of natural stone are cut, 
small pieces can be available 
to be used elsewhere in the 
client’s space –  a great op-
portunity to repurpose and 
recycle remnants.

Photo courtesy of Ripano Stoneworks

to be able to handle outdoor cli-
mates. Otherwise, any natural 
stone can work within a home.

 
Remnants: Adding Natural 
Stone with Sustainability 

in Mind
One of the great things about 

using remnants is that you’re 
being sustainable and mind-
ful of the earth’s resources, 
Grandlienard says. “It’s about 
being eco-friendly and that’s very 
powerful because you’re utilizing 
and you’re saving our footprint 
by utilizing all these [remnants],” 
she adds. It’s not something most 
people think about, she admits, 
but wishes they would.

By adding extra natural stone 
components into projects, she’s 
able to not only use material 
they have available, but the lon-
gevity of the material can make 
it cost-effective in the long-run 
and increase a home’s beauty 
and value, too. It’s not much 
more square feet from a fabrica-
tor standpoint, so from a builder 
or a homeowner standpoint, they 
just have to prep the wall, for 

example. But, is it cost efficient?
“I think over time it is because 

you’re not having to regrout and 
you’ve got a piece of Mother 
Nature to view every day,” 
Grandlienard says.

The benefits of using remnant 
stone in small spaces throughout 
the home can’t be overempha-
sized, and it’s as easy and simple 
as having a discussion with your 
designer or contractor on what 
could be done with any extra 
pieces of natural stone being used 
in a particular project. They often 
can help you think about applica-
tions that might otherwise never 
have been considered.

Also, by talking with your de-
sign team from the beginning, the 
contractors can be more mindful 
of how they cut the natural stone 
so it doesn’t get destroyed in the 
process since there is a strong 
possibility that it can actually be 
used for something else, too. It 
won’t do anyone any good to see 
broken and smaller pieces of nat-
ural stone that could’ve been ap-
plied somewhere if the installers 
knew there was another possible 
purpose to the extra raw material.

Using natural stone in small 
and unique spaces throughout the 
home doesn’t usually come top 
of mind when designing spaces, 
but it’s a smart and easy way to 
make your client’s living quarters 
richer while also increasing the 
value of the home.

Megy Karydes is a Chicago-
based writer. Find her at 
MegyKarydes.com .

http://www.usenaturalstone.com
http://www.rockinteriors.com/
http://MegyKarydes.com
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us.zenesistechnology.com

A WHOLE  OTHER LEVEL OF PERFORMANCE

Advancing on the technology that has made ZENESIS™ 
the best performing bridge saw blades, the new 
ZENESIS™ Turbo blades outperform all other blades on 
the market. The unique turbo design provides fast and 
clean cuts that are virtually chip free, reducing the 
clean-up time and therefore not only saving you time 
when cutting but also afterward.

 • New turbo design for fast clean cuts
 • Cooling holes limit overheating
 • Quad holes for flush cut adapters.

Stone Restoration and 
Maintenance Corner

a car. Then the coating is finished 
to a polish.   

There are many evolutions that 
the stone restoration professional 
may run into while in the field. 
On, We are more than capable 
of handling many of them, while 
others may require the subcon-
tracting of a project specific spe-
cialist. In any case, I suggest that 
you always try your best to help 
the client with their stone issues, 
and maybe you can make a few 
dollars as well by subcontracting 
out some of the most specialized 
tasks.   

On another project, a con-
solidation product was used to 
strengthen an old exterior red 
travertine column, which had 
begun deteriorating and was 
starting to crumble. This type of 
product is somewhat technical 
and requires multiple applica-
tions over a period of days, to be 
the most effective. Consolidators 
typically use a silicon dioxide to 
help naturally replace the natural 
binding materials of the stone, 
concrete, stucco, brick and other 
porous masonry materials. Please 
check with the supplier of the 
consolidator prior to use.

There are clear coatings de-
signed for marble and other sen-
sitive surfaces to prevent etching 
and reduce scratching. These 
coatings are somewhat compli-
cated to apply and usually require 
professional training. The stone is 
honed and the coating is sprayed 
on the surface, much like painting 

Soda blast cleaning and tex-
turizing a dimensional marble 
stoop. The client requested 
a high grip surface profile  
without grinding marks left 
behind, so a blasting profes-
sional with the specialized 
equipment was contracted 
to handle this small but im-
portant project. Note the 
plywood panels laid down to 
protect adjacent surfaces.

Continued from page 28

As always, I recommend sub-
mitting a test area to confirm the 
results and the procedure prior 
to starting a stone or hard sur-
face restoration or maintenance 
project (oh, and use your smart-
phone to take plenty of before 
and after pics!). Also the best 
way to help ensure success is by 
partnering with a good distribu-
tor that knows the business. They 
can help with technical support, 
product purchase decisions, lo-
gistics, and other pertinent project 
information.

Bob Murrell has worked in the 
natural stone industry for over 40 
years and is well known for his 
expertise in natural stone, tile and 
decorative concrete restoration 
and maintenance. He helped de-
velop some of the main products 
and processes which revolution-
ized the industry, and is currently 
the Director of Operations for M3 
Technologies.

 

“Start where you are. Use 
what you have. Do what 

you can.”  – Arthur Ashe
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MADE IN THE USA

Using American-made parts, RYE-Corp 
designs and builds AFFORDABLE, durable, 
easy-to-use stone processing and handling 
equipment that helps stone fabricators 
increase production while decreasing costs.

Husky Gantry Bridge Saw

Tilt-A-Slab Table

Rydrator

The Husky Gantry Saw is a precise 
machine designed to give long 
life and accurate cuts, time after 
time. Built with American steel 3 
times thicker than cheap imported 
saws, the heavy-duty bridge resists 
warping over the life of the saw. 
Adjust the RPM speed to the material 
to achieve chip-free cuts.

The RYE-Corp Tilt-A-Slab worktable is designed 
to allow a one man operation to lay a heavy 
stone slab down for effective stone fabrication 
or when cutting the slab with a rail saw. This 
tilt table that takes the stress out of slab 
handling. Top surface 2x4s is designed for easy 
replacement.

The Rydrator is a simple-to-operate sludge 
and slurry water filtration system that 
requires minimal maintenance to operate. 
It collects, separates, and traps abrasive 
mud from wet countertop fabrication.

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

Distributed by

Call

800-575-4401 

For Equipment 

 Financing Options

Hercules White  
Carry Clamps #6716

Only $179.95
Capacity 550 lbs.

(Also available with black pads)

YOU SAVE

$20!

– Your source for the complete line of HERCULES®BRAXTON-BRAGG 

YOU SAVE

$140!

Call today! Sales and special offers end August 31, 2019

Call 1-800-575-4401 or Order Online  www.braxton-bragg.com

YOU SAVE

$10!

Hercules Shop Cart #6706

Only $179.52
Capacity 2,200 lbs.

Hercules Slab Rack #6699

Only $1,349.82
Capacity 6,000 lbs. 

between each set of poles

MATERIAL HANDLING SOLUTIONSMATERIAL HANDLING SOLUTIONS

LESS THAN

$1,150/MO

with our  

easy financing*

LESS THAN

$115.00/MO

with our  

easy financing*
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