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Rockcrete USA– Industry Pros in 
Building Wet Fabrication Infrastructure IT wasn’t long ago that  

a shop looking to in-
crease production 

or go wet was on its own when 
it came to increasing their clean 
water supply, handling the ad-
ditional wet machine water run-
off, and dealing with the residual 
slurry. Pricey recycling machines 
were available, but placement and 
how to get the water to them were 
the tough questions.

Once these questions were an-
swered, though, it was time to get 
out the concrete saw and sledge 
hammer and start cutting your 
shop floor for trenches. But wait! 
Did you remember to figure out 
how wide and deep and how 
much slope from point A to point 
B is needed so the slurry makes it 
to the recycle machine? That’s a 
big question, and not every shop 
owner is an engineer. It is these 
and other factors that addition-
ally need to be addressed prior 
to cutting up your floor. Trust 
those who have been through 
the process; a little forethought 
in the placement, type, size and 
elevation of your trenches will 
pay huge dividends towards a 
successful, long-term recycling 
system. 

If you’re not quite sure how to 
trench your shop, or mount your 
new saw or robot, why not put it 
in the hands of a pro.? The expe-
rienced team at Rockcrete USA 
offers a wide range of turnkey 
solutions for foundations and 
floors, supporting walls and bases, 
and trenches and pits for water 
collection, explained Operations 
Manager Hank Liebenberg. 

“We’ve been doing trenches 
for fabrication shops and quarries 
for fifteen years. Our products 
are well thought out, and well 
designed, and everything we do 
is backed-up with a 20-year war-
ranty on all structures. As for the 
client who is sure of what equip-
ment is needed for production, but 
not sure of trench placement, once 
they give us a drawing of where 
their equipment is positioned, 
we will design various layouts 
of trenches. Normally, it will be 
a phase-one, a phase-two or a 
phase-three depending on what 
their time frame or budget allows. 

Peter J. Marcucci 
Photos Courtesy Rockcrete USA
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Rockcrete USA knows exactly what needs to be done to build a water management and trench drain 
infrastructure for OSHA compliance, and to keep your workforce safe.
Below, Right: Rockcrete USA's patented Mega-Max®  trench easily installs to upgrade any fab shop.

Majestic Kitchen & Bath 
Creations Team Unites to 
Battle COVID-19 Issues

Amid the COVID-19 virus pandemic, 
Majestic Kitchen & Bath Creations in 
Raleigh, North Carolina assembled a 

company-wide health safety team from all loca-
tions, called Safety Czars, and these employees 
are tasked with ensuring that CDC guidelines are 
followed at their locations, constantly educating 
about safe hygiene practices and ensuring adequate 
supplies are in place such as gloves and disinfec-
tant. The team is working hard to mitigate the risks 
and any disruption to operations. 

“Of course we have cleaning 
crews in most of our buildings, 
but our Safety Czars are going 
behind them to be vigilant re-
garding everything from key-
boards to microwaves, to make 

sure nothing is missed,” said Scott Byers, President 
& CEO, Majestic Kitchen & Bath Creations. 

A large portion of Majestic’s business is new home 
construction, so there is ostensibly less risk. As far 
as working within occupied homes, they are increas-
ing communications and asking questions to ensure 
all parties feel safe.  

“Majestic is taking care of our team, but being 
smart about interactions,” said Byers. “There is a 
general understanding of expectations for both our 
staff and homeowners, keeping the lines of commu-
nication open. We are taking extra precautions on 
our end, to find out if anyone in the house is sick or 
has unique health conditions, has traveled outside of 
the US, or is elderly. If everyone is comfortable, we 
move forward with our job. Sometimes we don’t. 
One of our installers recently left a job because 
someone in the house was coughing and he was not 
comfortable with that situation.”

Currently, in-person client meetings are suspended, 
and Majestic back-office personnel are working re-
motely to align with the protocols put forth by health 
officials, and only coming by the office for vital pa-
pers or functions.  
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We also optimize our clients’ 
trench layouts for future expan-
sions and add-ons. After installing 
thousands and thousands of feet, I 
can honestly say that the best sys-
tem out there is our Mega Max® 
Insta-Pour. We have not had any 
callbacks in fifteen years, and we 
are very proud of that.”

Mega Max® Insta-Pour®  is a 
pre-engineered, cast-in-place con-
crete forming system for forming 
surface drainage trenches, catch 
basins, utility chases and voids 
in concrete placements. The sys-
tem includes expanded polysty-
rene (EPS) form profiles, steel 
inlay rails, patented no-float legs, 
grates and grate retainers. Mega 
Max® Insta-Pour® is available in 
various widths, depths, slopes and 
trench bottom configurations. Its 
smooth, radiused bottoms make 
a tremendous difference when it 
comes to sediment build-up. It 
can also be quickly installed, so 
that there’s a lot less lost shop 
production time.

Life in the Trenches
A family-owned company, 

Rockcrete USA’s radius of ser-
vice is nationwide as well as ex-
tending to Canada. All work is 
performed using staff employees, 
not subcontractors, so the client 
is assured of consistent quality 
performed in an expeditious man-
ner, said Liebenberg. “We always 
try to optimize our installation 
projects by working nights and 
weekends. Our crews are very ex-
perienced with all and any situa-
tions during installations. Nobody 
knows what’s underground, such 
as bedrock or a high water table 
and things like that, but we can 

Rockcrete USA
Continued from page 1

handle any situation. If there is a 
problem, we usually know how 
to fix it. And if this type of prob-
lem is addressed in our contract, 
yes, we may take a day longer 
to complete, and we are going to 
take care of it for a specified cost. 
We’ve dealt with so many shops 
in so many different locations that 
problems are expected, and we 
know exactly how to handle them. 

“Additionally, sometimes cli-
ents have last minute changes that 
can be addressed expeditiously, as 
well. 

“For example, we had one in-
stallation That consisted of 650 
feet of finished trenches, and we 
were in and out in five days with 
minimal disruptions to the client. 
Our mantra is, ‘If we pour your 
trench today, you can use the 
trenches tomorrow’. The concrete 
we use allows us to do this.”  

Rockcrete USA’s products and 
services are a la carte, meaning 
that you can order the materi-
als and do the labor yourself. 
However, this may not always be 
the best choice, said Liebenberg. 
“I see that a lot of our clients in 
the stone industry are buying our 
products from our online store. 
We do have a wide variety of 
products available, and we can 
suggest exactly what to buy, so 
that clients can simply do an on-
line purchase and install their 
trenches themselves. Installation 
is easy if a shop has a person with 
the correct background and know-
how. That is, of course, unless he 
runs across a problem such as a 
lot of small rocks, or large stones, 
or a high water table. Many times 
people don’t know how to deal 
with these problems. We have the 
experience, and in these situations 
we can fly a guy there, and instal-
lation will go so much faster just 
because there is now an experi-
enced crew leader onsite who has 

done many installations. Then the 
client can get it done correctly, 
and get on with fabrication. 

“If the client does decide that 
he’d rather have his system in-
stalled, we can mobilize quickly. 
There is no learning curve for 
us. Once we get to the client’s 
location, there’s only five things 
we need to know to get started: 
what’s the access to the building 
like, who’s going to lock up the 
building at the end of the day, 
where’s the water, where’s the 
electricity, and where’s the rest 
room! After that, we really don’t 
need to bother anyone except the 
production manager, and he’s just 
needed to coordinate where we 
need to be and at what time, so 
he doesn’t’ need to shut the entire 
shop down. We get in, we get it 
done, and we get out.”

Trust In the Pros
 “Think about it! If some-

one spends a lot of money on 

equipment and a shop and all of 
that, the last thing they want to do 
is install bad drainage that’s going 
to need cleaning often, and derail 
production. Yes, every trench 
needs cleaning, but if it’s done 
correctly, your manual cleaning 
is minimized dramatically. Our 
products work, and we know how 
to use them, and when it comes 

Left: Mega-Max  trench  and 
bridge saw walls for a large  
stone fab shop. Liebenberg: 
“When the recession hit us, 
the idea was to come up with 
more effective ways to get 
the same quality, because 
money wasn’t plentiful in 
those days. This is when we 
came up with the Mega Max® 
Insta-Pour.” this innovation 
plays a big role in completing 
installations quickly.
 
Right: Mega-Max trench 
drain system for a quarry 
wire block saw makes for a 
safer sawing operation.

Above and Top: In progress and completed trench and pit drain 
system, ready to bring the complete shop back online.

to trenches, this makes a big 
difference. 

“There is no learning curve for 
us. We don’t do machine layouts, 
and our trench layouts are quoted 
over the phone, so it doesn’t take 
a lot of time for the client to meet 
with us to explain a lot of details. 

Please turn to page 3
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Rockcrete USA

“We don’t make things more com-
plicated than they really are, and we 
can get a lot done in a short amount of 
time and without a lot of disruptions. 
We are affective, have a lot of experi-
ence, and 95 percent of the work we 
do is for the stone industry.”  

In closing the interview, Liebenberg 
mentioned there were some new cost 
and innovative time-saving ideas in 
the pipeline. He promised to keep the 
Slippery Rock Gazette and the stone 
industry informed when Rockcrete 
USA is ready to reveal their new 
developments.

For more information about current 
products, services and a huge number 
of happy customers, visit www.rock 
creteusa.com. You can also call Hank 
Liebenberg at 877-999-1175, or email 
him at sales@rockcreteusa.com.

Pads for EVERY Surface

800-575-4401www.braxton-bragg.com

Viper 7-Step 
Quartz Diamond 

Wet Polishing Pads

Diamondback 
7-Step Wet 

Polishing Pads

Viper 3-Step Wet/
Dry Polishing 

Pads

Viper 7-Step Dry 
Polishing Pads

Scorpion 7-Step 
Wet Polishing Pads

Viper 7-Step 
Granite Diamond 

Wet Polishing Pads

Viper Elite 6-Step 
Granite Diamond 

Wet Polishing Pads

Viper 7-Step 
Flexible Marble Dry 

Polishing Pads

“The Viper 3-Step Pads are the
best I’ve used...Saves us 60% of
polishing time and lasts twice as
long as the previous pads.”
 
—Tim Zeng 
Granite Installation Specialists 

 ORDER 

YOUR POLISHING

SOLUTIONS

TODAY!

Talon 3-Step 
Vitrabond 

Ceramic Bond Dry 
Polishing Pads

Talon 4-Step 
Quartz Wet 

Polishing Pads

“This four-step system is the best solution I 
have come across for polishing engineered 
stones.  There is no color transfer from the 
pads. The process is quick and they work 
equally as well on our natural stones.”
 
— Phil Kuczma, Shop Manager 
Italian Marble and Granite Inc., Clarence Center, N.Y.

“We have used the Viper pads for over 8 years 
because they are consistent in quality, affordable, 
& long lasting. I have tried dozens of other pads 
but none have produced the cost to production ratio 
that the Vipers have performed.”
 
— Frank Keyser, GM 
MGT Stone Inc. 

™™

Product page from the Rockcrete 
USA website displays a wide selec-
tion of options, gives customers the 
option to shop for a system online.

Heavy-duty hot dip galvanized 
grates are used for pit covers and 
the Mega-Max trench drain system.

Continued from page 2
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The Coronavirus and 
Your Stone Countertops

AS I write this, the en-
tire world is in a panic 

over the novel coronavirus, and 
as a  stone  expert, my phone is 
ringing off the hook with ques-
tions. Can the coronavirus sur-
vive on my stone countertop? If 
so, for how long? What do I use 
on my stone to properly kill the 
virus?

 
As we look at this situation in 

the first week of WFH mandates 
there are many unknown facts 
about the coronavirus. However, 
there are several studies that 
have looked at these  questions 
in the past. One such study 
was recently published in The 
Journal of Hospital Infections 
entitled Persistence of coronavi-
ruses on inanimate surfaces and 
their inactivation with biocidal 
agents. Following is a brief sum-
mary of this research.

 
How long can the COVID-19 

Coronavirus survive on 
stone surfaces?

 The short answer is, “We don’t 
know!” However, similar vi-
ruses, such as SARS and MERS, 
can survive for up to 9 days. The 
common flu virus can last up 
to 48 hours on a  stone  surface. 
Additional studies have shown 
that the virus can last for over a 
week, but seems to have a shorter 
lifespan at temperatures over 86 
degrees F. Of course, stone sur-
faces would rarely reach those 
high temperatures in an average 
kitchen environment.

 
Can you get the corona- 

virus by touching a contami-
nated stone countertop?

  Again, there is not enough 
information or studies that con-
firm that the coronavirus acts 
similar to other viruses, how-
ever, some studies are showing 
that the virus can be killed with 
standard household disinfectants. 
One study showed that disinfec-
tants with 62-71 percent ethanol, 
0.5 percent hydrogen peroxide 
or 0.1 percent sodium hypo-
chlorite (bleach) can inactivate 
the coronavirus within a min-
ute. Although the study shows 

that the coronavirus is similar to 
SARS, it is not yet clear if the 
coronavirus will act the same 
as SARS. So, can you get the 
virus by touching a contami-
nated stone surface? According to 
The Centers for Disease Control 
and Prevention (CDC), touching 
a surface is not believed to be the 
main way the virus is transferred. 
The most likely way it is spread 
is from person-to-person from 
coughs and sneezing.

 
How do you properly disin-

fect your  stone  surface to kill 
the virus?

Currently, it is believed that 
most household disinfectants can 
kill the virus. However, I have 
discovered that many people do 
not know how to properly use 
these sanitizing solutions. Many 
people will spray and immedi-
ately wipe a disinfectant. Best 
practices methodology shows 
that this method is insufficient 
to kill the virus. The disinfectant 
should be allowed to dwell on 
the countertop for 3-5 minutes 
to be effective. 

You can make your own disin-
fectant by mixing one half rub-
bing alcohol with one half water. 
Spray the disinfectant on the 
countertop and thoroughly wet 
the surface. Allow the solution 
to sit for 3-5 minutes. Rinse with 
clean water and then dry with a 
microfiber cloth.

The best advice is to keep 
your stone countertop clean is by 
following some simple steps. As 
this will also keep your granite in 
tip-top condition, these five sim-
ple maintenance procedures are a 
great way to reassure nervous cli-
ents. For best results, they should 
be followed very closely.

 
1. Clean the countertop daily 

with a soft white cloth and a 
neutral cleaner or  stone  soap. 
These products are available at 
most stone and tile suppliers.

“He that can have Patience can have what he will.”  
 — Benjamin Franklin
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“This situation is really 
getting people to think 
and assess what is criti-
cal and what isn’t,” added 
Byers.  

In March, the company 
temporarily closed its re-
tail locations across the 
Carolinas, and delayed 
many occupied home in-
stallations and warranty 
services for the time 
being. Majestic Kitchen 
& Bath Creations manu-
facturing sites are oper-
ating as normal, utilizing 
heightened hygiene prac-
tices with minimal service 
impacts. 

The closing of daycares 
and schools has affected 
the business as well. 

“Our team is discuss-
ing the possibility of 
employee families and 
volunteers helping with 
childcare, possibly in 
Majestic retail locations if 
someone needs temporary 
child care,” said Byers.

“We have a lot of good 
people who are trying 
to address things that 
we never imagined,” 
said Byers. “It’s not per-
fect, sometimes people 

interpret communications 
through their own lens, but 
we are working as a team.”  

“When we put this team 
together, I went around 
the room asking my Safety 
Czars their fear level from 
1-10,” explained Byers. 
“Some were low and some 
were at a very high level of 
fear. There were team mem-
bers dealing with children 
and family members that 
had autoimmune deficiency 
and other medical issues. 
To these people, this is not 
just a flu. Everyone realized 
this pandemic wasn’t about 
them. It was something 
more. That moment helped 
changed people’s percep-
tion and brought to the fore-
front our diverse thoughts 
and fears. The more we un-
derstand that, the more we 
work as a team, through all 
challenges.” 

The company is holding 
regular phone meetings 
with the Safety Czars, and 
every other day with divi-
sion managers. They are 
aware that things are chang-
ing fast and over-communi-
cation is key. 

Despite the seriousness of 
the situation, however, the 

Majestic Kitchen & Bath Creations Team 
Unites to Battle COVID-19 Issues

www.sinkits.com        (417) 374-7373        info@sinkits.com

Patented Undermount Sink Clips

FAST. SIMPLE. SECURE.

team is trying to bring some 
levity by using humor to re-
mind the Majestic employ-
ees about the importance 
of handwashing. Here are 
links to two videos the HR 
Team recently shared: 

www.youtube.com/watch/
Kiddyup

www.bbc.com/
news/av/world-
asia-51764846/corona 
virus-Vietnam-s-hand-
washing-song-goes-global

To date, besides the im-
pacts noted above, the 
company has experienced 
little to no disruption in its 
business or supply chain. 
However, CEO Byers re-
alizes that change is immi-
nent, so under his direction 
they will be reaching out 
and communicating con-
stantly as they monitor the 
progress of the coronavi-
rus and its impact on busi-
ness in the Carolinas and 
globally. 

For more information on 
Majestic Marble and Glass 
see the SRG company pro-
file on www.slipperyrock-
gazette.net/archives .

“Leadership consists 
of nothing but taking 
 responsibility for every-
thing that goes wrong 
and giving your subor-
dinates credit for every- 
thing that goes well.”

—  Dwight D. Eisenhower

Majestic’s Safety Czars 
are working hard to 
mitigate the risks to 
employees by regularly 
deep cleaning facilities 
and  also equipping 
workers with gloves, 
masks, hand sanitizer 
and additional PPE.

https://www.youtube.com/watch?v=z0pD6dYAHSU&feature=youtu.be
https://www.bbc.com/news/av/world-asia-51764846/coronavirus-vietnam-s-handwashing-song-goes-global
https://www.bbc.com/news/av/world-asia-51764846/coronavirus-vietnam-s-handwashing-song-goes-global
https://www.bbc.com/news/av/world-asia-51764846/coronavirus-vietnam-s-handwashing-song-goes-global
https://www.bbc.com/news/av/world-asia-51764846/coronavirus-vietnam-s-handwashing-song-goes-global
https://www.bbc.com/news/av/world-asia-51764846/coronavirus-vietnam-s-handwashing-song-goes-global
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Efficiency Vs. Effectiveness: 
Which is More Important?

Ed Hill
Synchronous Solutions

Training & Education

Training & Education

Actually, there is 
a significant dif-
ference between 

efficiency and effective-
ness, and one is much more 
important to manage than 
the other.  

Efficiency is normally 
expressed as a percentage 
of the result that could ide-
ally be expected. In other 
words, if the expected pro-
duction of a particular re-
source is 10 units an hour 
and that resource actually 
averages 8 units an hour, 
it would be measured as 80 
percent efficient. Another 
resource producing 12 
units an hour would be 
measured as 120 percent 
efficient. In this context, a 
resource is defined as the 
machine and the operator 
combined.  

It could be assumed that 
the latter resource is much 
more desirable.  But, that is 
not always true.  Consider 
the situation that the ma-
terials being processed by 
the 120 percent resource 
are already in abundance, 
i.e. there is a pile of com-
pleted work-in-progress 
following it. Is it desirable 
to continue producing at 

that resource when there is 
already plenty of inventory 
in place? More specifically, 
is it correct to continue 
producing efficiently that 
which you do not need?  

A common definition of 
efficiency is doing things 
right. Each individual step 
of a system can be mea-
sured against a standard.  
The focus of that approach 
is to encourage “doing 
things right.”  

Consider this example:  
A process of 10 operation 
steps has all of them at 120 
percent efficiency except 
the last step which is at 80 
percent efficiency.  The av-
erage efficiency of that pro-
cess is pretty good at 116 
percent.  Nine steps at 120 
percent and one at 80 per-
cent will suggest a very ef-
ficient business operation.  

But, of course, that sys-
tem is clearly limited by 
that last operation.  “A 
chain is only as strong as its 
weakest link.” That busi-
ness operation is limited to 
80 percent of its goal due to 

the demonstrated capacity 
of the last step.  

So, what should be done?  
The answer may seem obvi-
ous, but I see it all the time.  
Functions desiring to main-
tain a given efficiency will 
continue to produce when it 
is only adding to an existing 
pile of inventory.  

What if we take the per-
son off of step one and 
place him at step ten to help 
its productivity? The person 
on step one would likely 
say:  “What?  I don’t know 
how to do step 10!  I would 
be very inefficient there.  
Leave me at the operation 
that I know and where I am 

 1 2 3  4   5 6 7 8 9 10   Average
120%   120%  120%  120%  120%   120%  120%  120%  120%   80%      116%

Efficiency is defined 
as “doing things right.”  
Effectiveness is defined as 
“doing the right thing.”  

I had the pleasure of work-
ing with The Goal author 
Dr. Eli Goldratt for many 
years, during my tenure at 
Clemson University.  He 
often said: “The most effi-
cient plant is never the most 
profitable plant.”  When I 
first heard him say that, I 
was surprised and confused. 
How could that be?  My 
training and experience up 
to that point had been that 
higher efficiency was al-
ways desirable. He proved 
to me that this is not true.  

focusing on a metric like 
efficiency that may lead 
to the wrong behaviors.  
Effectiveness, doing the 
right thing, can actually 
increase profitability. That 
approach will also control 
system work-in-process 
inventory to a manageable 
level.  

This is one of the great-
est lessons I learned from 
working with Dr. Goldratt.  
He called it “global op-
tima vs. local optima.”  It 
is better to consider the 
needs of the global system 
(all ten steps) rather than 
to optimize the individual 
steps.  I often suggest that 

you make better process 
flow decisions.

Another way to put this 
is production management 
should be about keeping the 
material and information 
flowing rather than keep-
ing people busy.  That is, 
keeping people busy doing 
the right thing. Consider 
the well-run Subway 
Sandwich shop when it 
is busy during lunchtime.  
The sandwich never stops 
moving. We can learn from 
that example.  

Ultimately, it is all about 
continuous improvement.  
Forever.

Ed Hill is the owner of 
Synchronous Solutions. 
Visit his website www.
SynchronousSolutions.com 
or call 704-560-1536 for 
more information.

Efficiency is 
defined as 

“doing things 
right.” 

Effectiveness is 
defined as “doing 
the right thing.”

very efficient.”  
You, as the manager 

should ask yourself this 
question:

Are you better off pro-
ducing efficiently that 
which you do not need, or 
are you better off produc-
ing inefficiently that which 
you do need?  The answer 
is the latter.

Temporarily taking a per-
son from an operation that 
has produced enough inven-
tory to serve the production 
schedule and placing him at 
an operation that needs help 
will increase the overall pro-
ductivity of the system.  It 
may do so inefficiently, but 
the plant will be producing 
what is needed rather than 

production managers seek 
a higher altitude perspec-
tive of their business. Get 
up to a mezzanine or even 
on a high ladder to see 
the overall flow of mate-
rials through the system.   
You will see bottlenecks 
and inventory accumula-
tion much more clearly.  
That perspective will help 

2. It may be necessary to buff 
the countertop with a clean 
white terry cloth towel if streak-
ing occurs.

3. Once a week, clean with a 
disinfectant.

4. All granite countertops 
should be sealed.

5. If the countertop becomes 
stained, immediately blot the 
spill with a clean paper towel. 

 

The Coronavirus and 
Your Stone Countertops

According to the World Health 
Organization (WHO) the best 
way to avoid the coronavirus is 
to:

1.Wash your hands fre-
quently.  Regularly and thor-
oughly clean your hands with an 
alcohol-based hand rub or wash 
them with soap and water.

2. Maintain social distanc-
ing. Maintain at least 1 meter (3 
feet) distance between yourself 
and anyone who is coughing or 
sneezing.

Continued from page 4

3. Avoid touching eyes, nose 
and mouth.  Hands touch many 
surfaces and can pick up viruses. 
Once contaminated, hands can 
transfer the virus to your eyes, 
nose or mouth. From there, the 
virus can enter your body and can 
make you sick.

4. Practice respiratory hy-
giene.  Make sure you and the 
people around you, follow good 
respiratory hygiene. This means 
covering your mouth and nose 
with your bent elbow or tis-
sue when you cough or sneeze. 
Properly dispose of the used tis-
sue immediately. Flushing is a 
one way to do this.

5. If you have fever, cough and 
difficulty breathing, seek medical 
care early. Stay home if you feel 

unwell. If you have a fever, cough 
and difficulty breathing, seek med-
ical attention and call in advance. 
Follow the directions of your local 
health authority.

 
A Final Word of Advice

As the coronavirus spreads, 
there is sure to be misinforma-
tion on how it spreads. The best 
way to the truth is to keep an 
eye on the CDC and WHO web-
sites as well as your local health 
department.
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CS-40 WET
5” Masonry Wet Saw

LE14-11 125
12 A 5” Variable Speed Angle Grinder

Use Code
M206
when placing your order 

Use Code
M205

when placing your order 

BRAXTON-BRAGG IS NOW THE 
PREFERRED NATIONAL FLEX 

DISTRIBUTOR IN THE STONE INDUSTRY

Item # 8822Item # 50030

$15900
Each $12999

Each

The FLEX CS-40 wet tile saw is made for use in the stone, tile 
and glass industries. The powerful 12 A motor makes it possible 
for the saw to cut through any tough material. The wet tile 
cutter is also equipped with a high quality water-feed system 
that will eliminate the harmful dust particles which are common 
in dry cutting applications. 

The LE14-11 125 is designed for the professional’s needs. Its 
safety features include a soft start system, reload protection 
and restart protection. In addition, its tool free adjustable 
guard makes it easy to adapt for whatever the job requires. 

 SPECIFICATIONS CS 40 WET 

 Motor 12 A

 Max. disc diameter 5”

 Bevel cut 0-45

 Weight 9 lbs

Variable 
Speed Dial

• 120 Volt
• 12 Amp
• 12,000 RPM

$649
ANGLE

GRINDERS

      
 ONLY6

 SPECIFICATIONS LE14-11 125 

 Power output 12 A

 No load speed 2800-11500 rpm

 Max. disc size 5”

 Weight 5.1 lbs

Lightweight, 
Ultra-Powerful, 
and Built to Last!

EXCLUSIVE OFFER!

Industry 
Calendar 
Updates

Concerned with containing the 
spread of coronavirus many 

industry events have been can-
celed or postponed.  The Slippery 
Rock Gazette will do our best to 
keep the industry informed about 
upcoming events around the coun-
try that have been rescheduled 
until a safer time. Here’s updated 
list of upcoming events for the 
next two months:

$795
MASONRY

 WET SAWS

      
 ONLY6

BUY 5 
GET 1 FREE

• Microprocessor control with soft start,
  restart protection after power failure, 
 temperature monitoring, CDC- 
 electronic feedback control

BUY 5 
GET 1 FREE

• Highly efficient and 
 resilient motor for more 
 power output

Restoring Our Faith in Humanity

Just a few hours after Harris 
County, Texas, declared 

that all bars and nightclubs 
would have to close on March 
16, an anonymous diner at 

Irma’s Southwest restaurant in 
downtown Houston did their 
best to help out. 

The customer, who left a 
$9,400 tip, wrote on the receipt: 

“Hold tip to pay your guys over 
the next few weeks.” United 
Press International reported 
that  Irma’s will split the tip 
among the employees, giving 
them each about $300.

Thanks, Lone Ranger.

If you tell the 
truth, you don’t 

have to remember 
anything. 

– Mark Twain 

May 2020
An Evening of Natural Stone 
Education (2CEUs) (Postponed) 
When: Wed., May 6, 
Where: Daltile, 345 University 
Avenue, Westwood, MA 02090 
       
Massachusetts Stone Summit: Key 
Pulse Points for Building a Suc-
cessful Stone Fabrication Business 
(Postponed) 
When: Thursday, May 
Where: Daltile, 345 University 
Ave, Westwood, MA 02090  

StonEx Canada (Postponed) 
When:    Tuesday May 12, 
through Thursday May 14,   
Where:  The International 
Centre, 6900 Airport Road, 
Mississauga, Ontario

AIA Conference on Architecture 
(Postponed) 
When: Thursday May 14, 
through  Saturday May 16,  
Where: Los Angeles, CA

Women in Stone Welcome 
Webinar – Still scheduled for 
Wednesday May 20, 12:00 PM — 
12:30 PM (ET)  
Where:  Online Webinar

June 2020
New Mexico Stone Summit: Key 
Pulse Points for Building a Suc-
cessful Stone Fabrication Business 
When:  Thursday June 4, 8:30 AM 
— 3:00 PM (ET)  
Where:   Arizona Tile, 5800 
Venice Ave NE, Albuquerque, 
NM 87113

The 20th China Xiamen 
International Stone Fair 
When:    Saturday June 6, 
12:00 AM — 11:59 PM (ET) 
through Tuesday June 9, 12:00 AM 
— 11:59 PM (ET)  
Where:  Xiamen International 
Conference and Exhibition Center

Please turn to page 10

https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/an-evening-of-natural-stone-education-2ceus-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/an-evening-of-natural-stone-education-2ceus-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/massachusetts-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/massachusetts-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/massachusetts-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/massachusetts-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/stonex-canada-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/aia-conference-on-architecture-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/aia-conference-on-architecture-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/women-in-stone-welcome-webinar-may-20-2020
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/women-in-stone-welcome-webinar-may-20-2020
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/new-mexico-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/new-mexico-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/new-mexico-stone-summit-key-pulse-points-for-building-a-successful-stone-fabrication-business
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/the-20th-china-xiamen-international-stone-fair
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/the-20th-china-xiamen-international-stone-fair
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Times are tough, but our 
industry is tougher. The 
Coronavirus pandemic is 

temporary, but the businesses we 
have all built up for decades are 
lasting. We are all running lean, 
and that is not necessarily a bad 
thing. 

During the Coronavirus event– or 
during any business slowdown–is a 
good  time to evaluate your shop 
and processes, and look for ways to 
streamline operations to be ready, 
leaner and better when business is 
back to normal. 

So what are some things you 
can do improve efficiencies or 
eliminate waste and disorder? 
According to Braxton-Bragg’s new 
CNC Director, Peter Hauser, who 
is implementing the company’s 
new shop optimization program 
suggests the following: 

Safety First
Always take safety into account 

in all you do. From the way you 
move and store your slabs to the 
way you clean your facility, safety 
is top priority. Evaluate your shop 
and its ability to run safely. Can 
you move stone more efficiently? 
There are tons of material handling 
tools on the market, and enhanced 
protective gear and products to or-
ganize and make your job simpler 
and safer. 

Sort It Out
Take inventory with a fresh set of 

eyes and remove all non-essential 
items and materials.  This includes 
scanning all desks, fabrication sta-
tions, machines, mezzanines, and 
the addition. Store non-critical 
items for a few weeks and if the 
items have not utilized in that time, 
remove or discard. 

“Motivation is the art 
of getting people to do 
what you want them to 
do because they want 

to do it.”
— Dwight D.
Eisenhower

The programs and initiatives in 
the Coronavirus Aid, Relief, 

and Economic Security (CARES) 
Act passed by Congress are in-
tended to assist business owners 
with whatever needs they have 
right now. When implemented, 
there will be many new resources 
available for small businesses, as 
well as certain non-profits and 
other employers. This guide pro-
vides information about the major 
programs and initiatives that will 
soon be available from the Small 
Business Administration (SBA) 
to address these needs, as well 
as some additional tax provisions 
that are outside the scope of SBA.

 
To keep up to date on when 

these programs become avail-
able, please stay in contact 
with your local Small Business 
Administration (SBA) District 
Office, which you can locate at 
www.sba.gov . 

Struggling to get started? The 
following questions might help 
point you in the right direction. 

Do you need…    
• Capital to cover the cost of 

retaining employees? Then the 
Paycheck Protection Program 
might be right for you. 

• A quick infusion of a smaller 
amount of cash to cover you 

right now? You might want 
to look into an Emergency 
Economic Injury Grant. 

• To ease your fears about 
keeping up with payments on 
your current or potential SBA 
loan? The Small Business Debt 
Relief Program could help. 

• Just some quality, free coun-
seling to help you navigate this 
uncertain economic time? The 
resource partners might be your 
best bet. 

If you already know what re-
sources you’re looking for, the 
table of contents on the sba web-
site can direct you to more in-
formation about the program or 
assistance product you need.

One example of assistance are 
Paycheck Protection Program 
(PPP) Loans. The program would 
provide cash-flow assistance 
through 100 percent federally 
guaranteed loans to employers 
who maintain their payroll during 
this emergency. If employers 
maintain their payroll, the loans 
would be forgiven, which would 
help workers remain employed, 
as well as help affected small 
businesses and our economy 
snap-back quicker after the cri-
sis. PPP has a host of attractive 
features, such as forgiveness of 
up to 8 weeks of payroll based 
on employee retention and salary 
levels, no SBA fees, and at least 
six months of deferral with max-
imum deferrals of up to a year. 
Small businesses and other eligi-
ble entities will be able to apply if 
they were harmed by COVID-19 
between February 15, 2020 and 
June 30, 2020. 

Helpful sources to keep your business going 
in a slowdown or stoppage of new contracts

How Lean is Your Shop? Advice on Optimizing 
Your Shop from CNC 
Expert Peter Hauser

Display It
Slabs are one of the most ex-

pensive investments in a shop, but 
many times they are unorganized 
and displayed like they are not 
important. Take this time to photo-
graph and organize your material 
and create your virtual showroom 
for customer viewing. 

Automate
Are you doing some tasks man-

ually that you can automate or use 
machinery to complete them in a 
more efficient manner? Identify 
activities consuming your high 
labor hours and try find alterna-
tive options.  Polishing all your 
flat edges by hand? Why not put 
the tops through a horizontal/ver-
tical inline machine 1st or utilize 
your CNC more if the capacity is 
available.

Straighten It
Your team should determine 

the proper spot for everything in 
your facility, down to carts and 
A-frames. Determine the proper 
flow of materials in order to ensure 
the most efficient spot. Map each 
station with the location for each 
tool, cart, supply, etc. to create a 
complete facility layout.

Shine On
Clean everything top to bottom, 

because a clean work environment 
is a safe and healthy work envi-
ronment. This step improves team 
morale and productivity. Keep 
it clean daily, so it doesn’t get 
overwhelming. 

“You can think of your shop as a 
junk drawer.  The more you have 
stuffed in there, the more difficult 
it is to find things you need, and 
not drop things. If you clean the 
drawer out to your key essential 

equipment and streamline your 
processes, things run smoothly 
and you get the result you want for 
your customers, employees and 
your bottom line,” said Hauser.

Maintenance
A slowdown is great time to re-

view and implement an equipment 
maintenance program. Whether 
hand tools or CNC routers, every-
thing runs better and longer when 
properly maintained.  For example: 
carts might need new wheels, work 
tables or saw beds might need re-
surfacing – any tool or piece of 
equipment requiring maintenance 
is fair game for some TLC.

Standardized Procedures
Are all policies and procedures 

up to date?  From unloading stone, 
through all stages of fabrication, 
to loading a completed top onto 
the install truck, there should be 
a standard operating procedure to 
ensure everyone is on the same 
page and operating at the highest 
efficiencies.

Slowdowns in business are scary 
and stressful.  They can also pro-
vide opportunities for owners and 
managers to work on the business 
rather than in the business, al-
lowing you to come out a better, 
stronger, and ultimately a more 
profitable company.

For more information on a shop 
optimization program, contact 
Peter Hauser, p.hauser@braxton-
bragg.com or call  815-275-0366.

Use down time or slack 
time to photograph and 
organize your material and 
create your own virtual 
showroom.

Please turn to page 10

The Small Business 
 Owner’s Guide to the 

CARES Act

mailto:p.hauser%40braxtonbragg.com?subject=Shop%20optimization
mailto:p.hauser%40braxtonbragg.com?subject=Shop%20optimization
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“If your concentration is get-
ting bad, take up bass fishing. 
 It will really improve your 
ability to focus. If you aren’t 
ready when that fish hits,  
you can’t set the hook.”
— Lee Trevino

Stone Forensics
Offers Special 

Topics in Online 
Education

Recent events have and will 
continue to hurt the stone and 

tile business. Until the coronavirus 
crisis has passed, many stone and 
tile specialists will be unable to 
work. 

Now it may be a good time to get 
that education you have been put-
ting off.  Dr. Fred Hueston has put 
together a number of self-guided 
voiced-over power point presenta-
tion that you can view and listen to. 

Hueston will also be hosting 
some round table discussions to 
discuss various subjects in the 
stone and tile business. If you have 
an idea, please contact him and let 
me know what you would like to 
learn. 

Some of his new and regular 
training topics include:

Stone and Tile Inspection and 
Troubleshooting 

Stone Restoration 101

Advanced Stone Restoration

Historic Stone Restoration

Stain Removal for Stone and 
Masonry

Sell More Stone – (For distributors 
etc. who sell stone and tile)

Stone Restoration and Fabrication 
Round Tables. Dates TBA

Designing a Sustainable Stone & 
Terrazzo Restoration Procedure

Engineered Stone Repair and 
Restoration

How to Turn Your Profession, 
Skill or Trade into a Major Cash 
Machine by Becoming an Expert 
Witness

Hueston has also announced that 
he is cutting his self-guided sem-
inar prices in half until this crisis 
is over.   

For more information, including 
a free sample,  pricing, and to order 
any of these programs, please con-
tact fhueston@gmail.com or call 
321-514-6845.

© MARK ANDERSON. www.andertoons.com

“Yeah, it’s a lot easier at night.”

mailto:fhueston%40gmail.com?subject=Training%20topics
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I was going to head over to my 
favorite greasy spoon, but it 
is still closed due to this darn 

coronavirus.   I yawned my way 
into my kitchen to make my own 
joe, and see what I could find. 
Before all this social distanc-
ing started, it had been a while 
since I had to cook a traditional 
breakfast; there’s no time like the 
present to practice survival skills. 
So, out come the Betty Crocker 
cookbooks.  What’s funny is that 
after graduating high school, 
I worked in a diner, and even 
worked my way up to short order 
cook. It didn’t take me long to 
remember how to do some bacon 
and eggs, and perhaps I can still 
flip a hamburger or two with the 
best of them. 

I opened my ’fridge and spot-
ted some bacon and some eggs I 
didn’t remember buying. I pulled 
out my electric grill and had a 
flashback to those diner days. 
By the way — important safety 
tip:  do NOT fry bacon without 
an apron on. OUCH  — OUCH 
—  OUCH! 

Just as I was about to practice 
my one-handed egg-cracking tal-
ent, my phone rang. The voice on 
the other end had sort of a New 
York / Italian accent. He regaled 
me at length about a problem 
with his granite countertop, and 
for a moment I thought I was 
talking to Tony Soprano.

He told me that his granite 
countertop was getting darker 
and darker. He said he had tried 
several different cleaners, but the 

Frederick M. Hueston, PhD

The Stone Detective
Makes the Case for Distance Sleuthing 

countertop kept getting darker.   
He wanted me to come out and 
take a look at it. I told him I was 
a little concerned about traveling. 
He started yelling that this virus 
thing was all a hoax, it was ruin-
ing his business, the government 
was behind it, etcetera, etcetera.  

I just kept calm and told him 
I could give him some stain re-
moval tips. He wouldn’t hear of 
it. He really seemed to be the type 
of guy who wasn’t used to hearing 
“no.” But I really didn’t want to 
get on a plane with this outbreak, 
so I insisted he try a few things. 
He just kept insisting that I needed 
to see it for myself.  If only there 
was a way to see it without trav-
eling all the way to New York… 

Yup — he was in NYC, and in 
one of the worst-hit areas. Just as I 
was about to tell him to find some-
one locally, I had an idea.  I asked 
him if he had access to FaceTime, 
Skype or maybe Messenger. He 
said, “Yeah, who doesn’t, dese 
days?”

 I told “Tony” I could do a vir-
tual inspection. He could show me 
the problem over his phone, and 
I could ask him questions to clar-
ify what I was seeing, and possi-
bly have him try a few things as I 
watched.   He seemed to like the 
idea, so he hung up and told me he 
would call me back on FaceTime.

My phone rang several minutes 
later – and there he was – the spit-
ting image of Tony Soprano! (But 

it couldn’t be him 
– didn’t he die 
in season six?) 
Tony was kind 
of intimidating, 
and I was afraid 
if I couldn’t solve 
this problem 
I would soon 
be wearing a 
pair of cement 
shoes (LOL). 

He turned the 
phone around 
and began 
to show 
me his 
countertop. Sure enough, 
the counter had these large, dark 
stains all over it. They seemed to 
be everywhere. Generally, when 
I see stained countertops, the 
stains are in areas near the sink 
or the stove, but these stains were 
everywhere. 

So, I started asking him some 
questions. My first question and 
rule number one in stain removal, 
“Do you know what the stains 
are?”

“I have no $*#$&^#^ idea,” he 
growled. So I asked what type of 
cooking or meal prep he does on 
the counter. What he said next 
had me nodding my head in un-
derstanding. He proceeded to 
tell me that he owned an Italian 
restaurant and he was the main 
chef. He said he tries new recipes 
at home before offering them in 
his restaurants.  

“Do you use a lot of oil.?” I 
asked.

 “Any Italian who doesn’t use 
olive oil is not a real Italian cook!” 
he yelled at me.  This solutions 
was going to be tricky since the 
stains are probably olive oil, but 
even if we could remove them,  

they are likely to return and be 
a continuous problem. 

I explained to him about 
poultices and how to remove 
a stain with a poultice. He lis-
tened to my instructions for a 
minute and then stopped me 
and yelled,   “Have you lost 
your *&@$#^%$ mind? I ain’t 
gonna to do that.”

I was going to suggest he get 
a restoration contractor to do 
the poulticing, but I suspected 
he wouldn’t be happy with that 
either, and then I got an idea.  I 
asked him if he would mind if 
the entire countertop was even, 
but darker? He told me, “Yeah, 
I guess that would be OK.”

I told him to take a rag and 
some olive oil and spread the oil 
over the countertop and let it sit 
for an hour or so. After it sits, go 
ahead and wipe the excess off.   
He called me back the next day 
and told me it worked. Now, I’m 
not suggesting that everyone do 
this, but in this case, it was good 
solution. Instead of charging 
him I asked for his chicken parm 
recipe. He told me he could give 
it to me, but would have to kill 
me if he did. I settled for a free 
meal at his restaurant next time 
I was in town. Another case 
solved –and now I’m hungry!

 The Stone Detective is a fic-
tional character created by Dr. 
Frederick M. Hueston, PhD. Dr. 
Fred has written over 33 books 
on stone and tile fabrication and 
installation, and also serves as 
an expert witness. Fred has also 
been writing for the Slippery 
Rock for over 20 years. Send 
your comments to fhueston@
stoneforensics.com.

A Moraware Partner

Streamline 
field to office 

communications.

www.jobwelldone.com

Job Well Done has increased our communication 
and organization of our field operations. 

-AMC of Wisconsin

“

Continued from page 8

June 2020
Women in Stone 
Welcome Webinar 
When:    Tuesday June 16, 12:00 
PM — 12:30 PM (ET)  
Where:   Online Webinar

2020 Marble Izmir Fair 
When:    Wednesday June 17, 
12:00 AM — 11:59 PM (ET) 
through Saturday June 20, 12:00 
AM — 11:59 PM (ET)  
Where:  ZAFER MAH. 840 SK. 
FUAR ALANI NO:2, Gaziemir/
izmir

Stone+tec 2020 (Postponed) 
When:    Wednesday June 17, 
09:00 AM — 05:00 PM (ET) 
through  Saturday June 20, 09:00 
AM — 05:00 PM (ET)  
Where:   Nuremberg, Germany

2020 Tucker Design Awards 
Event 
When:  Tuesday June 23, 12:00 
AM — 11:59 PM (ET) and 
Wednesday June 24, 12:00 AM — 
11:59 PM (ET)  
Where:   Cleveland, Ohio 

Industry 
Calendar 
Updates
Continued from page 7

The international trade show 
Marmomac 2020 has been tenta-
tively rescheduled to take place 
beginning on October 8, 2020, in 
Verona, Italy.

Next Issue, (June) the Slippery 
Rock Gazette will continue to 
list additional upcoming indus-
try events, as scheduling is con-
firmed, and pending any travel 
restrictions in the next two months 
Check with the hosting organiza-
tion before making travel plans.

The Small Business 
Owner’s Guide to the 
CARES Act

This program would be ret-
roactive to February 15, 2020, 
in order to help bring workers 
who may have already been laid 
off back onto payrolls. Loans 
are available through June 30, 
2020.

What types of businesses and 
entities are eligible for a PPP 
loan?

• Businesses and entities 
must have been in operation 
on February 15, 2020.

• Small business concerns, 
as well as any business con-
cern, a 501(c)(3) nonprofit 
organization, a 501(c)(19) 
veterans organization, or 
Tribal business concern de-
scribed in section 31(b)(2)
(C) that has fewer than 500 
employees, or the applicable 

size standard in number of em-
ployees for the North American 
Industry Classification System 
(NAICS) industry as provided 
by SBA, if higher.

• Individuals who operate a 
sole proprietorship or as an in-
dependent contractor and eligi-
ble self-employed individuals.

• Any business concern that 
employs not more than 500 em-
ployees per physical location of 
the business concern and that is 
assigned a NAICS code begin-
ning with 72, for which the af-
filiation rules are waived.

For more information contact 
your local SBA office.

mailto:fhueston%40stoneforensics.com?subject=Hey%20Stone%20Detective
mailto:fhueston%40stoneforensics.com?subject=Hey%20Stone%20Detective
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/women-in-stone-welcome-webinar-june-16-2020
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/women-in-stone-welcome-webinar-june-16-2020
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/2020-marble-izmir-fair
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/stone-tec-2020-postponed
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/2020-tucker-design-awards-event
https://www.naturalstoneinstitute.org/education-and-events/events/calendar-of-events/2020-tucker-design-awards-event
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Natural Stone Institute
Member Company

Polycor Inc. 
Quebec City, Canada

Stone Supplier/Fabricator

Other Project Team Members
Valode & Pistre

Architectural Restoration Team 

EDM Paris
Uni-Marbres S.A.

Stone Installers

Granitos Ibericos
Levantina

Stone Suppliers

Stone
Bethel White® granite

Commercial Exterior 
Grande Arche de la Defense  

Paris, France

Located on the edge of Paris, the Grande Arche de la 
Defense is the work of Danish architect Johan Otto 
von Spreckelsen. Completed in 1989, the resolutely 

modern design of “the window on the world” resembles a 
giant minimalist door frame.

The concrete, granite, marble, and glass arch houses a 
restaurant and event spaces and is a modern workplace con-
taining 35 floors of office space. It’s also gigantic—large 
enough to fit the Notre Dame Cathedral inside its 348-foot 
span and 361-foot high rooftop terrace. While beloved for its 
striking design, the exterior of the structure began to show 
signs of serious deterioration only three decades later.

The Arche was originally clad in Italian marble, but that stone proved too 
porous, succumbing to the effects of climate and acid rain. Recently prin-
cipals on the project noticed that the exterior Carrara marble was deterio-
rating at an accelerated rate. Drastic changes in temperature were causing 
extensive cracking and spalling. The restoration team scoured the world to 
find the right stone to reclad the structure and found a natural choice in the 
flawless character, even grain, and purity of color of white Polycor Bethel 
White® granite, quarried in Vermont.

Up close granite and marble are clearly two different stones, granite hav-
ing a more variegated interlocking crystalline structure and marble a milk-
ier composition, usually with more veining. A detail photo of the granite 
shows how the pinhead taupe grains are slightly visible up close, but from 
a distance visual blending registers the surface as a pure white. The result 
is a clean and sleek white surface with no worries of durability.

Judges Comments:
The jury was encouraged that stone was cho-

sen as the new cladding material for this piece of 
iconic architecture in Paris. It is very compelling 
that the monolithic, heavenly nature of the arch 
with the original Carrara marble was still possible 
to achieve with the Bethel White® granite. The jury 
also appreciated the amount of coordination needed 
to achieve the replacement of the stone, for such a 
beloved landmark. Please turn to page 13

Pinnacle
Aw a r d  o f  E x c e l l e n c e
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Just in time for Mother’s Day, 
my normally low-mainte-
nance wife suddenly devel-

oped expensive tastes.

You know what she requested 
this year?

A pair of large shiny rocks, for 
starters. Plus a new set of wheels. 
Plus a chunk of real estate.

Obedient husband that I am, I 
acquiesced on all fronts. I bought 
the two stepping stones she’d 
been wanting for her flower bed. 

Sam Venable 
Department of Irony

A Card-Carrying
Conundrum

Also a two-wheeled cart to carry 
her gardening supplies. Also a 
bag of potting soil.

Am I Husband of the Year ma-
terial or what?

But the toughest part of the pro-
cess was finding an appropriate 
Mother’s Day card. I shopped 
early and often, trying to procure 
the perfect expression of senti-
ment. It simply did not exist.

What I wanted was an all-in-
clusive card that addressed Mary 
Ann’s three roles: wife, mother 
and grandmother.

No such thing exists. Of ap-
proximately 878,539 selections 
I thumbed through, that exact 
combination was not to be found. 
Here, though, are some of the 
Mother’s Day cards I did locate:

For new mothers. For stepmoth-
ers. For aunt, sister, sister-in-law, 
Nana, nurse, godmother, friend, 

and “sacrilegious.” If so, they 
weren’t on display. Maybe they’re 
kept under the counter.

To compound the problem, I also 
was searching for a birthday card 
for Bill Henry, my wood-whit-
tling friend who’s about to turn 
80. In the store where I shopped, 
rows of birthday cards stretched 
out like spokes of a giant wheel. 
No telling how many forests were 
shorn to make them.

There were birthday cards “for 
her.” “For him.” For bosses, sons, 
daughters, cousins, aunts, uncles, 
nieces, nephews, and friends, ad 
infinitum. But none for wood 
whittlers.

However, I did find one (as 

“someone special,” “almost like a 
mother,” and “any mother.”

I also found Mother’s Day 
cards from a variety of sources. 
Such as: From daughter. From 
son. From daughter-in-law, son-
in-law, granddaughter, grandson, 
and other relatives up and down 
the family tree. Even (I swear) the 
cat and dog.

I found Mother’s Day cards 
with bookmarks. With magnets. 
With recorded music.

I was particularly puzzled by all 
the Mother’s Day cards that were 
categorized as “funny” and “re-
ligious”—and couldn’t help but 
think there must be polar-opposite 
selections that are “non-funny” 

in singleton, uno) for an 80th 
birthday. It was among a vast 
inventory of cards celebrating 
the following numeric birthdays: 
13th, 16th, 18th, 21st, 30th, 40th, 
50th, 60th, 70th, 80th, 85th, 90th, 
95th and 100th. No card went 
beyond 100. Presumably no one 
deserving a card lives beyond that 
age.

Alas, that lone 80th birthday 
card was so boring and so lame, 
I couldn’t bring myself to insult 
Bill’s keen sense of humor by 
purchasing it. Instead, I picked 
out one with a ribald theme, to-
tally unsuited for polite company. 
I’m sure Bill will like it because 
his appreciation of weird humor 
is almost as sharp as mine.

At least I hope he likes it. You 
never want to get on the wrong 
side of a guy who handles sharp 
knives with flair and aplomb.

Sam Venable is an author, co-
medic entertainer, and humor 
columnist for the Knoxville (TN) 
News Sentinel. His latest book is 
The Joke’s on YOU! (All I Did 
Was Clean Out My Files). Con-
tact him at sam.venable@outlook.
com.

“We have always 
held to the hope, 

the belief, the 
conviction that 

there is a better life, 
a better world, 

 beyond the horizon.”
— Franklin D. Roosevelt

mailto:sam.venable%40outlook.com?subject=Thanks%2C%20Sam
mailto:sam.venable%40outlook.com?subject=Thanks%2C%20Sam
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Natural Stone Institute
Member Company

Las Vegas Rock
Jean, Nevada

Stone Fabricator

Other Project Team Members
CORE Architecture + Design

Architect

Stone Source
Stone Supplier

Boatman & Magnani
Stone Installer

Stone
Metaquartzite

Award of Excellence – Architectural Carving/Lettering/Sculpture 
Arizona State University Barrett & O’Connor Washington Center  

Washington, DC

Judges Comments:
Excellent in all four criteria. 

Unique, individualized expres-
sion in a vertical plane. Bas-
relief is impressive with its 
expression of a sense of place, 
a sense of land forms. Great ap-
preciation for the artistic hand 
of the sandblaster. If the wall 
makes me want to touch it, it is 
meaningful and successful.

Ar i z o n a  S t a t e 
University’s 
Washington Center 

is a historic building located 
just two blocks from the 
White House and is home 
to various ASU programs 
and research facilities.

As a homage to its home 
in the southwest desert, a 40 
foot by 10 foot metaquartzite 
feature wall greets visitors in 
the lobby. This wall largely 
pays tribute to two signifi-
cant women, Ambassador 
Barbara McConnell Barrett 
and Justice Sandra Day 
O’Connor, for whom 
the center is named. 

Conceptually, the idea 
of the feature wall was 
to simulate if a slice of a 
canyon was extracted and 
displayed.

The sculptural windswept 
finish on the feature wall 
was as much a process 
as an idea. It all revolved 
around knowing that a 
specific expression was 
desired. With this in mind, 
the blocks were selected 
for uniformity to mirror the 
tectonic intersections found 
in nature. Sandblasters un-
dertook the carving of the 
stone the same way a sculp-
tor would. They carefully 
raked each panel in an un-
dulating motion, creating a 
wave effect very similar to 
what Mother Nature does 
over centuries.

Time was taken transition-
ing from panel to panel to 
create the continuity needed 
for a continuous flow. 
Dramatic lighting is used 

to highlight the sculpted 
stone, capturing the relief 
and detail of the surface. 
The result: a hybrid of dig-
itally developed modeling 
and hand-finished circum-
stance that bridges the line 
between natural and com-
puter-generated form.

The design was modified 
with the addition of a logo 
wall, which was also care-
fully accomplished. The 
logo was designed to be 
disguised within the pan-
els, only revealing itself 
when caught by the metic-
ulous eye of visitors. As a 
result, the vibrant stone was 
crafted into one of the cen-
ter’s most integral design 
features. Fusing nature and 
urbanity, the captivating 
stone allows visitors to ex-
perience a microcosm of the 
beautiful desert landscape 
native to the university’s 
home.

Continued from page 11

Please turn to page 17

Rockhead Accelerator
Rockhead Platinum

Savings and Rebates 
Collaboration Meetings (Virtual & Face to
Face) 
Benchmarking - Peer to Peer Comparisons 
Training & Education by Professionals for
your Management Teams 

 
 
 

WHY JOIN US? 

For more info, visit www.rockheadsusa.com 
or call/text Jon Kaplan 216-310-1569

A Privately Owned Trade Council of the 
Best in Class Surfacing Fabricators

Our Members Enjoy:

Membership Types Available:

Pinnacle
Aw a rd  o f  E x c e l l e n c e



14 |  May 2020 Slippery rock Gazette

Green Stones

Karin Kirk 
usenaturalstone.comThe natural world wraps us 

in green; it’s an ever-pres-
ent color of nature. But 

it’s not a common color among 
natural stones. That’s a shame, 
because green is expressive, easy 
on the eyes, and fun to design 
with. But fear not, Mother Nature 
didn’t totally forget green in her 
palette of stone colors. Some 
stones, like serpentine, are known 
for their verdant hues. While 
others, like soapstone and granite, 
have green variants that stand out 
from the earth-tone crowd. Let’s 
explore some green stones and 
illuminate their properties, min-
erals, and geologic origins. 

Serpentine
The green, mottled pattern 

and waxy feel of serpentine in-
spired its name - a reference to 
snake skin. Serpentine can be a 
vibrant bright green, or a deep 
forest-green. It’s fine-grained and 
smooth, and it polishes to a satiny 
luster. Accents of brown, red, and 
white can liven up the stone with 
vivid movement, or it can have a 
serene aesthetic with gentle swirls 
of green and ivory. 

While the distinctive look of 
serpentine makes it easy to spot, 
it’s one of those stones that can 
get a bit confused within the in-
dustry, leading to some conflict-
ing information. Often serpentine 
is labeled as green marble, and 
sometimes it’s classified as “hard 
soapstone.” Alas, it’s neither. 
Unfortunately, serpentine can be a 
little tricky to identify because its 
hardness, color, and pattern can 
vary. That’s because serpentine 
isn’t one exact rock; it’s a family 

miles down in Earth’s interior. 
This deep, dense magma gives 
rise to the bright green mineral 
olivine, which is also known as 
peridot, August’s birthstone.

When this iron-rich, green stone 
mingles with hot seawater, new 
types of minerals are formed. This 
process is common, but it happens 
so deeply within the Earth’s crust 
that it’s rare to see it up here on 
the surface. But thanks to plate 
tectonics, deep rocks sometimes 
get shoved upwards, making ge-
ologists giddy for a glimpse of 
what’s happening far below our 
boots. 

Green soapstone is one of the 
softer types of green stone.
Photo Courtesy MSI

Cutting face of Verde Antique 
quarry in Vermont. Verde 
Antique is a hard serpentine.

Large format flooring tiles: 
Is it marble or serpentine?

Mohs hardness scale, and some 
simple tests to help identity your 
green stone

Beautiful, striped Cipollino 
marble from Greece

Appalachian Green 
Danby marble

Please turn to page 15

stone. Proper installation methods 
can avert this problem. 

Well-known serpentines are 
Rainforest Green from India, 
Verde Antique from Vermont, 
and so-called Connemara 
‘Marble’ from Ireland. 

Marble
True, green marbles are 

Appalachian Green Danby and 
Cipollino marble from Greece. 
Cipollino has thin stripes of 
green and white — evocative of 
the layers of an onion — earning 
it the stonecutter’s nickname, 
Cipollino. These green marbles 
are primarily made from calcite 

with minor amounts of chlorite 
that tint the white stone light 
green. Dark green stones that are 
called marble are more likely ser-
pentine. Either way, the acid test 
should tell you the difference. 

Soapstone
The world of natural stone could 

be divided into two categories: 
Those who cannot live without 
soapstone, and everyone else. 
Soapstone has a unique set of 
properties that set it apart from 
other stones and garner a devoted 
following. Acids, alkalines, heat, 
or cold don’t faze soapstone, as it 
shrugs off liquids, stains, and tem-
perature extremes. 

Alas, soapstone’s Achilles heel 
is that it’s relatively soft. Daily 
wear and tear on a kitchen coun-
tertop will take a visible toll on 
soapstone. That said, scratches can 
be sanded out or made less visi-
ble with a coating of oil. Another 
option is to simply use soapstone 
in easier-wearing situations, 
like a buffet, bar, or bathroom. 
Soapstone’s ability to absorb and 
re-radiate heat makes it an unri-
valed material for wood stoves, 
fireplaces, or mantels. 

Soapstone can be deep green, 
grey, or black. It’s usually dis-
sected by white veins in easygoing 
patterns. Not only is the stone it-
self soft, the whole aesthetic is too, 
with subtle color variations and a 
muted luster. This stone is equally 
suited for a Vermont farmhouse or 
a contemporary loft, lending time-
less appeal to any style.

Talc is the primary ingredi-
ent in soapstone, but it’s not the 
only ingredient, and that’s why 
the hardness of soapstone varies.  
Talc is the softest of all minerals. 

If the stone has white veins, it’s 
a good idea to do another acid 
test to see if the white parts of the 
stone etch when exposed to acid. 
Sometimes serpentine has white 
veins of calcite, but otherwise it 
should not be bothered by house-
hold acids.

Serpentine tiles can have a 
tendency to absorb water when 
“wet set” with water-based mor-
tar, which causes warping of the 

Stone can be
 scratched with a

copper penny
(HARDNESS LESSS THAN 3.5)

Intermediate Hardness
(HARDER THAN A PENNY,

SOFTER THAN GLASS)

Does the stone
etch with vinegar
or lemon juice?

1                2              3               4              5               6              7               8     

    SOFTER                                                                                  HARDERMOHS HARDNESS SCALE

YES NO

Marble

Serpentine

Soapstone
Granite    Quartzite

HARDNESS 3-3.5

HARDNESS RANGES 1~3.5

HARDNESS RANGES 3-6

The stone scratches
 glass easily

— OR —
A nail / tip of knife blade

makes little or no
scratch on the stone

(HARDNESS +6)

Because it’s made of a range 
of minerals, serpentine also has a 
range of hardness, between three 
and six on the Mohs scale. That 
means it’s harder than marble but 
softer than granite. It’s a good 
idea to do a scratch test to inves-
tigate the hardness of the stone. 
This is best done with the tip of 
a sturdy pocketknife, an awl, or a 
steel nail. Make scratches in dif-
ferent parts of the slab to check 
the hardness of different colored 
areas, since those are made of dif-
ferent minerals.

Even though serpentine and 
marble have similar hardness, it’s 
easy to tell them apart. Marble 
will always become etched from 
contact with acids. So put a drib-
ble of vinegar on the stone, let it 
sit for a few minutes, wipe off the 
vinegar, and inspect the stone for 
a change in coloration or a change 
in luster. If the stone is affected 
by acid, it’s marble. If not, it’s 
serpentine. 

of stones that all form in a similar 
way, but can have slightly differ-
ent minerals in them.

If you were to do a little 
Googling about serpentine, 
you’d discover phrases like, 
“Serpentinites form as a result of 
serpentinization.” Helpful, eh?

Thankfully, we can clarify that 
explanation. Serpentine (geolog-
ically known as serpentinite, but 
we’ll keep things simple here) is a 
metamorphic rock, which means 
it was first some other kind of 
rock and then experienced a 
change in conditions. The precur-
sor to serpentine is an iron-rich 
magma that forms way under-
neath the ocean floor. In fact, this 
magma’s source is so deep that it 
comes from Earth’s mantle, many 

From Earth’s Mantle to the Fireplace Mantel: 
Tracing the Origins of Green Stones 

Photo Courtesy Vermont Quarries Corp.

Diagram by Karin KirkWhat is This Green Stone?
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Kitchen Tiles & Countertops  
“Made in Margraf” are 

Delights in Marble

The kitchen is one of the 
rooms in a home where 
people spend the most 

time. It’s a place where people 
meet and share: a household 
“workshop” for the creation of 
culinary specialties. Its perfect 
balance of functionality, tech-
nology and visual appeal can 
be given a unique twist by 
peerlessly exclusive finishes 
and materials, such as Margraf 
marble and natural stone. 

Continued from page 14

Green Stones

It’s a member of the mica fam-
ily, and it’s made of small flakes 
that are weakly bonded together. 
Thus, the mineral feels soapy be-
cause the tiny flakes slip and slide 
against each other when rubbed.

The greater the talc content, the 
softer the stone. Talc makes up 
80 percent of soapstones used for 
carving, but the soapstone that’s 
used for countertops, fireplaces, 
tiles, and sinks contains only 30 
to 50 percent talc. Soapstone owes 
its green color to the mineral chlo-
rite, a deep green member of the 
mica family. Magnesite, amphi-
bole, and other minerals round 
out the ingredient list. The hard-
est soapstones top out around 3 - 4 
on Mohs hardness scale, which is 
similar to the hardness of marble. 
If it’s harder than that, it’s likely 
serpentine.

There’s good reason serpen-
tine and soapstone are sometimes 
confused with each other. Not 
only do they look alike, they are 
closely related. Like serpentine, 
soapstone starts out as iron-rich 
magma deep underneath the ocean 
crust. Chemical reactions with hot 
seawater turn the stone to serpen-
tine. If the stone undergoes further 
reactions with CO2-rich fluids, 
it changes to soapstone. These 
processes vary across small dis-
tances, and the chemistry behind 
it is a little crazy, so one can find 
a jumble of different rock types 
within a small area.

Green soapstones include Santa 
Rita and Majestic Green. Many 
distributors simply call it “green 
soapstone” rather than a specific 
name. Even if you don’t choose 
soapstone for your next project, 
be sure to stop and pet it next time 
you visit the slab yard. Its soft 
touch is irresistible!

Green Granite
If you pine for a green stone, 

but don’t want uncertainties in 
terms of hardness or durability, 
then green granite is your answer. 
While commercial granite is typi-
cally grey, ivory, brown, or black, 
it can sometimes be green too. 
There’s no single geologic expla-
nation for green granites; they all 
have a different story behind their 
color.

Some green granites owe 
their coloration to less-common 

Victoria Regia Granite

Kitchen worktop, flooring 
and wall in polished Monaco 
Lucido.

Polished, inlaid kitchen 
worktop and wall: Nero 
Marquinia, Bianco Carrara
Polished, inlaid flooring: 
Nero Marquinia, Bianco 
Carrara, Bardiglio Imperiale, 
and Striato Olimpico.

Verde 
Butterfly 
Granite

Emerald Pearl 
Granite from 
Norway

Labrador Verde or Emerald

minerals, like Costa Esmeralda. 
Costa Esmeralda is a vibrant com-
bination of apple-green epidote, 
along with the usual quartz and 
feldspar. 

In other cases, green granite is 
caused by an uncommon color 
of a common mineral. Feldspars 
are the primary ingredients in 
granite and occasionally they can 
be green. For example, Peacock 
Green features a green feld-
spar called microcline, which 
is also known as the gemstone 
Amazonite.

Emerald Pearl (also called 
Labrador Emerald) is another 
granite that contains green feld-
spar. This stone is deep, dark 
green – almost black – with shim-
mering undertones that lend depth 
to a polished surface.

Labradorite (also called Green 
Eyes) is shiny, bright green 
thanks to an iridescent variation 
of feldspar called labradorite.

Verde Tortuga and Victoria 

Regia are spectacular examples 
of ocean-floor lava flows. These 
stones are made of basalt, which 
turned slightly green through ser-
pentinization (Heh, I got to sneak 
in that term, after all!). The hall-
mark of these stones is the circu-
lar or hexagonal pattern that takes 
shape as the lava cools. 

Other green granites include 
Verde Butterfly, Ubatuba, 
Typhoon Green, Lapland Green, 
and Green Galaxy. 

Is this still not enough green for 
you? You can also find green in 
quartzite (Sea Pearl), sandstone 
(Wild Sea), or slate (Unfading 
Green). 

It might take a little extra sleuth-
ing to find just the right green 
stone for your tastes, but the jour-
ney is worthwhile. If you’re keen 
for green, then no other color will 
do. 

Karin Kirk is a geologist and 
science educator with over 20 
years of experience and brings a 
different perspective to the stone 
industry. Karin is a regular con-
tributor to usenaturalstone.com 
and the Slippery Rock Gazette. 
Contact her at karinkirk@
gmail.com .

Photo Courtesy MSI

Photo Courtesy MSI

Marble is the quintessential 
natural material. No two pieces 
are the same and its value in-
creases over time. Extremely 
hygienic and easy to clean, it 
can be used for numerous pur-
poses, ranging from worktops 
and sinks to wall and floor tiles. 
These qualities mean that mar-
ble is increasingly popular with 
architects all over the world, 
who use it in prestigious resi-
dential complexes, villas and 
private homes.

With its unique veins and 
shades of colour, Margraf mar-
ble is extremely distinctive. Its 
exceptional beauty can enhance 
any location and add an individ-
ually tailored touch for the most 
refined and exacting clients, 
among whom superior Italian 
materials are in ever greater 
demand. 

Margraf can cater to all needs 
with its wide range of materials 
for classic and contemporary 
kitchens. 

Thanks to the technology be-
hind its cutting-edge quarrying 
and processing machinery and 
systems, Margraf can supply 

a broad selection of marble types, 
colors, thicknesses and finishes.

Margraf’s story (former Industria 
Marmi Vicentini) started in 
Chiampo (province of Vicenza) 
in 1906.  Today, after more than a 
century, Margraf owes its world-
wide ,established reputation to its 
skillful extraction of marble and 
the ability to transform it into fin-
ished, polished slabs or tiny tiles, 
and to provide a huge array of 
precious materials and excellent 
products for building construction 
and architecture, from of inner 
and external walls cladding, to in-
terior design items, to bathroom 
and kitchen decoration. For more 
information, visit www.margraf.it 
and www.facebook.com/margraf.
industriamarmivicentini .

http://usenaturalstone.com
mailto:karinkirk%40gmail.com?subject=Your%20Article%20in%20the%20SRG
mailto:karinkirk%40gmail.com?subject=Your%20Article%20in%20the%20SRG
http://www.margraf.it
http://www.facebook.com/margraf.industriamarmivicentini
http://www.facebook.com/margraf.industriamarmivicentini
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STONE STORAGE, 
FABRICATION AND 
TRANSPORTATION 
SYSTEMS
Built with the customer in mind, offering 
tremendous strength and support for 
every job they are needed for!

THINK. SAFETY. FIRST.

YOUR SAFETY 
IS WHAT MATTERS

BUNDLE 
RACK

800.991.2120 www.Groves.com
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Renovation/Restoration 
Christ Cathedral  

Garden Grove, California

The task of reinventing Christ Cathedral in Garden 
Grove, California was led by a desire for a clean 
modern look with materials that would be fitting 

for a building of such importance.

The scale of the project also required materials that 
would be durable and cost effective. Natural limestone and 
marble were the clear choices. Four types of limestone and 
two types of marble were extensively used throughout the 
sprawling sanctuary area. The walls and cap surrounding 
the sanctuary consist of 6,500 square feet of Thala Gray 
limestone from Tunisia, assembled in contiguous columns 
of various geometric shapes, each comprised of three 
pieces separated by 1/32-inch joints and meticulously 
matched for color and tone to achieve a monolithic look.

On the 18,000 square feet of sanctuary floor, Grigio Alpi 
limestone from Italy makes up the majority, providing a 
pleasing natural background to the dark wood pews. Fossil 
Grey limestone from Turkey and Jura Grey limestone 
from Germany add accents to the paving around the altar 
and in the areas of the adoration chapel, main entrance, 
and baptismal font.

Transforming this building into a cathedral are the ec-
clesiastical furniture pieces made from Breccia Atlantic 
Grey marble from Turkey, which include a 14,000 pound 
altar with its top assembled into one solid piece using four 
8-inch thick diamond matched panels, a cantilevered 7,000 
pound ambo assembled from 6-inch thick shaped panels, a 

cross shaped baptismal font, and an 11,000 pound cathedral chair 
framed by a wall of Arabescato Cervaiole marble from Italy.

Mixed with abundant natural light from the glass walls and ceil-
ing, this stone interior has an almost ethereal look to it and stands 
as a testament to what is possible with natural stone. The beauty, 
durability, and flexibility of natural stone as a building material 
are all evident on this project. Please turn to page 19

Natural Stone Institute
Member Company
Carnevale & Lohr, Inc 

Bell Gardens, California
Stone Contractor 

Other Project Team Members
Catholic Diocese of Orange 

Client
Johnson Fain  

Architect Designer 
Grassi Pietre Srl
Piero Zanella Srl 

MarmiMar 
Stone Suppliers 

Trade International  
Stone Consultant 

Custom Building Products   
Installation Products 

Stone
Thala Grey limestone
Grigio Alpi limestone
Jura Grey limestone
Fossil Grey limestone

Breccia Atlantic Grey marble
Arabescato Cervaiole marble

Judges Comments:
The contemporary use of stone in the redefinition of 
this Cathedral is award-worthy. Particular favorites 
of the jury were the ambo and the altar due to their 
massive nature that appears light. The fabrication and 
installation of these elements required significant tal-
ent and expertise. The stone has a luminosity that adds 
a focus to a very large space with other materiality.

800-575-4401www.braxton-bragg.com

Now available at:

Superior Fusion SSP 
Colored Adhesives

are a blend of Vinyl Ester  
and Modified Acrylic  
adhesive technology.

Superior Fusion is perfect for seaming, mitering, 
laminating and rodding. Use with natural stone, 
engineered stone, sintered, ultra-compact and 
other dense material, and it is certified for use 
with Neolith sintered stone. The Fusion colors 
are the perfect balance of translucent and 
opaque coloring for perfect color matching.

Designed for

Indoor Use!

Pinnacle
Aw a rd  o f  E x c e l l e n c e

Continued from page 13
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800-575-4401www.braxton-bragg.com

Stone Shield has high performance, high quality products from sealers and 
adhesives to color enhancers, including new latex Translucent and White 
caulk, all compatible with granite, marble, travertine and engineered stone.

With the current kitchen design trend of 
using light-colored stone, this translucent 
adhesive provides better color matching, 
and is designed for a stronger bond.

Exclusively available at:

LATEX 

CAULK 

 NOW IN STOCK!

Get Seamless Seams  
on White Material

Get Seamless Seams  
on White Material

Braxton-Bragg answers the 
customer call for more pres-

ence in Texas by expanding its 
Van fleet and hiring experienced 
sales consultant Al Alvarez to ser-
vice the San Antonio, Austin and 
Dallas markets. Alvarez, a United 
States Army veteran, has nearly 
20 years of successful sales ex-
perience, including eight years at 
Makita, making him familiar with 
Braxton-Bragg’s customer base.  

“I know that shop guys love 
the van, because they don’t have 
to wait to get the tools they need, 
and can get them on the spot,” 
said Alvarez. “When you have to 
go through a few steps and wait 
for product, it can slow you down. 
I can’t wait to help them out with 
van service to their door, and start 
making Braxton-Bragg conver-
sions in my territory.” 

Braxton-Bragg plans to have 
Alvarez begin visiting its Texas 
customers in April. 

About Braxton-Bragg 
Since its beginning in 1994, 

Braxton-Bragg’s philosophy has 
been to offer the best customer 
service and the best value for the 
money. This is accomplished by 
providing quality tile, stone and 
concrete tooling and supplies at 
the best prices and best in-stock 
availability. For more info, visit 
braxton-bragg.com and facebook.
com/braxtonbraggllc.

Braxton-Bragg 
Beefs Up Texas 

Presence

AL Alvarez, Texas Territory Sales 
Consultant for Braxton-Bragg

On the Hook

IT was a warm May morn-
ing, perfect for fishing.

Alas, it was a school day, the 
four teenage boys were riding to 
class in their friend Juniors car. 
As they crossed the Blue Springs 
Bridge and stared at the enticing 
water below, the temptation was 

too strong to resist.
“There’s a bunch of Dad’s gear 

in the trunk,” said Junior. “ Let’s 
stop and fish for a few minutes. 
Let’s vote on it.”  The motion 
passed unanimously.

Naturally, a “few minutes” 
turned into more than an hour. 
When they finally did roll onto 
campus, the school’s resource 
officer quickly ushered them into 

the Principal’s office.
“Sorry we’re late, Mr. 

McGinnis,” Junior explained. 
“We couldn’t help it. We had a 
flat tire. We didn’t have a spare, 
either. So we had to walk back to 
Wally’s service station for help.”

The other boys nodded in 
agreement. 

“Well, accidents do happen,” the 
principal consoled. “I understand 

completely. But you boys are 
late, and the school board reg-
ulations require that you fill 
out an official excuse form.” 
He passed out pencils and 
paper and sent each boy to 
one of the four corners of the 
office, facing the wall.

“Now,” said Mr. McGinnis, 
“write down which one of the 
tires went flat.”

“Everything is funny, as long 
as it’s happening to somebody 
else.”    — Will Rogers

http://braxton-bragg.com
http://facebook.com/braxtonbraggllc
http://facebook.com/braxtonbraggllc
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The Stone that 
Saved St. Augustine

Sharon Koehler
Artistic Stone DesignFor our next installment of 

how different civilizations 
have creatively  used stone 

down the centuries, I had my 
BFF stick her hand in the “conti-
nent bowl” and pull one out.  She 
pulled out North America. The 
first thing I thought of was Mt. 
Rushmore out in the Black Hills 
of South Dakota. The thing is– 
most everybody knows about Mt. 
Rushmore. I wanted something 
different, something not everyone 
knew about. I think I found it.

Let me introduce you to Castillo 
de San Marcos. It is a star fort 
with a Spanish-sounding name 
located in St. Augustine, Florida. 
There was a time (over two cen-
turies ago-1513 to 1763), when 
Florida was under Spanish rule. 
It was during that time the fort 
was built. It was originally built 
from wood, but after the fort 
became heavily damaged by a 
pirate raid in 1668, they turned 

another more durable material to 
rebuild… Coquina Stone! I don’t 
know whose idea that was origi-
nally, but I hope they got a medal, 
or knighted, or richly rewarded 
because that was a brilliant idea.

The first coquina stone blocks 
were laid at the site in 1672 and 
construction was completed in 
1695. There have been renova-
tions since then, as well. The 
coquina stone walls are 30 feet 
high and 12 to 20 feet thick, with 
four bastions, and covers about 
20 acres. On top of all that, the 
fort is not your average four wall 
square or rectangle. There are 
20 outer walls (it is a star fort, 
after all). Plus, the interior had 

numerous rooms for various uses 
like storage rooms, a guard room 
and powder magazine. Castillo 
De San Marcos is considered the 
oldest masonry structure on the 
mainland United States. 

In today’s times, none of this 
may seem like a big deal. I mean 
we build skyscrapers every day, 
but remember: no electricity, no 
electric saws or drills, no calcu-
lators for the math, no computers 
for ANYTHING, no trucks, no 
CNCs. Just brainpower, manual 
labor, manual kilns and coquina 
stone… lots and lots of coquina 
stone. Just to make things more 
interesting, the coquina stone 
wasn’t even at the fort site. It had 
to be shuttled over from a barrier 
island just off the Florida coast. 

As I mentioned, the decision to 
use coquina stone for the walls 

The fortress of San Marcos is 
a hollow square with four di-
amond-shaped bastions, built 
of native Florida coquina stone 
over a period of 23 years. It is 
the oldest masonry stone forti-
fication in America.

of this fort was brilliant, although 
it is thought that they probably 
used it because it was available, 
and not for its unique protection 
properties. 

Commercial Interior 
Chapel of the Holy Cross  

Tampa, Florida

Continued from page 17

Please turn to page 22Please turn to page 21

Judges Comments:
The more I look at, the more I 

am rewarded. This is not some-
thing we do anymore. It’s all 
about the jewel-like altar. Like 
pieces were plucked from a ba-
silica. The jury appreciated the 
loving care in the unexpected 
detailing, including non-jointed 
columns. Reminiscent of Old 
World craftsmanship.

Located on a newly formed 
quadrangle at the center of 
Jesuit High School campus, 

the 900-seat Chapel of the Holy 
Cross was designed as a tran-
scendent space for sacred liturgy 
and for daily convocations of the 
student body.

The façade features a limestone 
portico with 24-foot-tall Doric col-
umns. The triglyphs in the six-foot-
tall entablature are interrupted by 
a carved and gilded inscription in 
the center of the frieze. The façade 
has a monumental central doorway 
and two side doors framed in lime-
stone. A six-foot-tall hand-carved 
limestone escutcheon is located 
above the central door.

Atop the chapel, an octagonal lan-
tern articulated by eight Corinthian 
columns rises 125 feet to a gold 
cross, which is illuminated at night.

The rectangular exterior encloses 
an octagonal interior. Four shrines 
on the diagonals feature paintings 
of martyrs from around the world 
flanked by Rosso Levanto and 
Verde Issorie marble columns with 
Carrara marble bases. Carved Verde 
Issorie palms are displayed on the 
front of the four Arabescato marble 
altars.

The sanctuary floor is designed as a 
classic tessellated pattern comprised 
of Rosso Verona, Bianco Carrara, 
and Nero Marquina marbles. The 
raised sanctuary features both a free-
standing altar and a high altar com-
posed of Arabescato marble from 

Carrara, Italy, with intricate classi-
cal carving.

Sourcing and fabricating four 
nine-foot-tall Rosso Francia high 
altar columns and pilasters as sin-
gle pieces required a dedicated 
effort. Below a three foot tall tab-
ernacle is an octagonal tempietto 
fabricated in Spain from Bianco 
Carrara Venatino marble. To 
ground the large interior volume, a 
Bardiglio marble wainscot ties the 
interior spaces together.

Reflecting the principles of 
geometric order, verticality, and 
tectonics, the Chapel of the Holy 
Cross is built in a timeless style 
so that it can contribute to the ac-
ademic and spiritual formation of 
students for the next hundred years.

Natural Stone Institute
Member Company
Booms Stone Company

Redford, Michigan
Stone Installer

Other Project Team Members
Duncan G. Stroik Architect

Architect

Stone Consulting
di Roberto Pagliari & Co.

Stone Supplier
Bybee Stone Company

Exterior Stone Supplier

Talleres de Arte Granda, S.A.
Marble Tabernacle

Stone (all marble)
Arabescato 

Rosso Francia 
Bianco Carrara 

Giallo Reale 
Breccia Violetta 

Bianco Carrara Venatino 
Nero Marquina 
Rosso Verona 
Giallo Siena 

Rosso Levanto 
Verde Issorie 

Bardiglio 

Pinnacle
Aw a r d  o f  E x c e l l e n c e
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Stone Restoration and 
Maintenance Corner

Sanitizing & Disinfecting Surfaces

Bob Murrell 
M3 Technologies
Photos by Bob MurrellHow do you properly clean 

food preparation and 
other contact surfaces? 

Do you need specific sanitizers 
and disinfectants? Just so you 
know, I am writing this article in 
mid-March, at the height of the 
outbreak, and do not know what 
the situation will be like by the 
time May arrives.

First, let’s discuss what some 
of the associated terms actually 
imply, according to the cdc.gov/
coronavirus/2019 website. Based 
on what is currently known about 
the COVID-19 and other similar 

the vast majority of them, low-
ers their numbers and the risk 
of spreading infection. So, you 
see that simply keeping surfaces 
clean (meaning free from soiling 
and moisture), we can reduce the 
chances of contracting the novel 
COVID-19 as well as other respi-
ratory illnesses in households and 
community settings.   

Disinfecting refers to the use of 
chemicals to kill germs on sur-
faces. This process does not nec-
essarily clean dirty surfaces or 
remove germs, but instead kills 
germs on surfaces after they have 
been properly cleaned. Of course 
this step would also lower the risk 
of spreading infection. 

For general cleaning and disin-
fecting of stone, terrazzo, or tile 
surfaces, wear disposable gloves 
and other PPE, based on your par-
ticular application. Gloves should 
be discarded in an appropriate 
method (labeled plastic bags) 
after each cleaning. I recom-
mend using either the Majestic 
No-Rinse Neutral Cleaner or the 
Majestic Stone Plus which is also 
a neutral cleaner. You can use 
diluted, per the instructions, or 
increase the concentration based 
on the degree of soiling. Either 
product will help clean most any 
surface that is safe for water. 
Remember that just keeping 

contaminated surfaces has 
been completely documented. 
However, it is known that these vi-
ruses can remain viable for hours 
to days on surfaces, depending on 
the degree of soiling and mois-
ture. Knowing human behavioral 
patterns, we can assume that peo-
ple who work around and come 
in contact with these surfaces 
will, invariably touch their eyes, 
mouth, or nose, at some point. 

surfaces clean will go a long way 
to keeping the microbe count low.

Actual disinfecting requires the 
appropriate chemical agent to kill 
the microbes, in this case COVID-
19. At M3 Technologies Inc. we 
have access to a stone safe prod-
uct made by one of our production 
facilities. It is called Surface TB 
Hard Surface Disinfectant, con-
tains ammonium chloride, and 
is EPA registered. This product 
has demonstrated effectiveness 
against viruses similar to corona-
virus (COVID-19) on hard sur-
faces, when used in accordance 
with the directions and CDC 
guidelines. It comes in a ready-
to-use formula and is sprayed on 
the cleaned surface and allowed 
to dwell for several minutes. After 
the required dwell time, wipe the 
surface back down with a clean 
cloth and either of the Majestic 
products above. 

You can use plain household 
bleach at 4 teaspoons of bleach 

per quart of water or 1/3 cup of 
bleach per gallon of water. Of 
course, this may harm surround-
ing surfaces, so be very careful 
if you go this route. I suggest a 
product that is approved for stone 
and masonry surfaces that does 
not negatively affect the sur-
rounding surface areas. 

You can use simple pump-up 
sprayers but some are using ULV 
sprayers (foggers) and electro-
static sprayers for commercial 
applications as they are much 
more conducive to larger areas. 
These last two types of equipment 
are basically made to reduce the 
droplet size and or impart an elec-
trostatic charge on the droplet so 
that they will cover an area more 
efficiently and lengthen the con-
tact time (thereby improving effi-
cacy) with the disinfectant. 

As I type, our office in Cohasset, 
MA, is empty and the employees 
are now under a stay-at-home 
order by Governor Charlie Baker. 
My state of Tennessee has en-
acted the same basic order. A 
flattening of the curve is the goal, 
as I understand it. This is to help 
impede the spread of the virus and 
keep the healthcare industry from 
being overwhelmed. 

We are working and processing 
orders remotely from home and 
have a person who lives nearby 
the office who will come in for 
a few hours each day to box and 
ready orders for shipping. We are 
very fortunate in this regard.

Please turn to page 21

Majestic No-Rinse Neutral Cleaner is an excellent general 
cleaner for all stone surfaces prior to disinfecting, and to 
routinely keep clean. Don't forget the gloves whether you 
are disinfecting your own countertops or those of a client.

An electrostatic sprayer 
reduces the droplet size 
and imparts an elec-
trostatic charge on the 
solution droplets so they 
will cover an area more 
efficiently, and lengthen 
the contact time with the 
disinfectant. 

This is an image I'm sure 
we’re all tired of seeing: 
the spiky, sinister face 
of the Coronavirus. This 
article answers some 
pressing question on how 
stone and restoration pros 
can fight back. 

coronaviruses that cause SARS 
and MERS, they are typically 
spread from person-to-person, 
most frequently among close con-
tacts (within about 6 feet). This 
type of transmission would nor-
mally occur via respiratory drop-
lets (atomized from coughing or 
sneezing).

As of mid-March, I don’t be-
lieve that transmission from 

Of course this could allow entry 
into the body at these vulnerable 
locations. So cleaning followed 
by disinfecting is a best practice 
measure for the prevention and 
spread of COVID-19 and other 
viral and bacterial infections. 

Cleaning refers to the removal 
of dirt, impurities, and germs from 
surfaces. Cleaning alone does 
not kill germs but by removing 

“Anger is an acid 
that can do more 

harm to the 
 vessel in which it 
is stored than to 

anything 
 on which 

 it is poured.” 
–Mark Twain

https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.cdc.gov/coronavirus/2019-ncov/index.html
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Continued from page 20

White House and Senate lead-
ers seem to have reached a deal 
on a massive $2 trillion corona-
virus relief bill for workers and 
businesses. 

The unprecedented rescue pack-
age would give direct payments to 
most Americans, expand unem-
ployment benefits, and provide 
a $367 billion program for small 
businesses to keep making payroll 
while workers are forced to stay 
home.

As the President has said, we 
can’t let the prophylaxis (cure) 
be worse than the virus, meaning 
that the flailing economy could 
be a bigger problem in the end. I 
am definitely feeling the pain as 
I watch my life savings dwindle. 
I do however have confidence 
in America and know that we 
will come out stronger than be-
fore. Most Americans are doing 
what is required and we will get 
through this. Going back to work 
by Easter certainly sounds great, 
but whatever it takes, we will 
persevere.   

In the meantime, practice so-
cial distancing, wash your hands, 

keep frequently touched surfaces 
clean and disinfected, stay at 
home, and stay current with both 
the Administration’s and CDC’s 
guidelines so we can put this 
COVID-19 behind us.   

As always, I recommend sub-
mitting a test area to confirm both 
the results and the procedure prior 
to starting a stone or hard surface 
restoration or maintenance proj-
ect. Also, the best way to help en-
sure success is by partnering with 
a good distributor, like Braxton-
Bragg, that knows the business. 
They can help with technical sup-
port, product purchase decisions, 
logistics, and other pertinent proj-
ect information.

I pray that everyone stays safe 
and healthy.

Bob Murrell has worked in the 
natural stone industry for over 40 
years and is well known for his 
expertise in natural stone, tile and 
decorative concrete restoration 
and maintenance. He helped de-
velop some of the main products 
and processes which revolution-
ized the industry, and is currently 
the Director of Operations for M3 
Technologies. 

Restoration Corner The Stone that 
Saved St. Augustine

When first quarried, coquina 
stone is very soft. It has to sit 
and cure for at least a year (and 
sometimes up to 3 years) to be 
hard enough to build with. Even 
then, it is still softer than a lot of 
other natural stone. That being 
said, when the fort was attacked 
by cannon fire, the walls did not 
shatter or splinter and break. The 
soft coquina stone walls absorbed 
the cannon balls much like mod-
ern day foam. Once the fort was 
rebuilt with coquina stone, it was 
never overtaken or destroyed in 
battle again.  In 1740 a British 
general assaulted the fort by can-
non fire for 27 days. The coquina 
stone walls held up. For that rea-
son, Coquina stone is often re-
ferred to as the stone that saved 
St. Augustine. 

In these modern days we don’t 
talk about coquina stone very 
much, if at all. If you live out-
side the southeast coast of the 
United States you may have never 

heard of it, even though besides 
the coasts of Florida and North 
Carolina it can be found along 
the coastal regions of Mexico, 
Australia, Brazil and the United 
Kingdom. Despite the old time 
usage of absorbing cannon balls, 
this soft stone does have prac-
tical uses in the modern world. 
Crushed coquina stone is used 
in place of gravel for driveways. 
Also, because it contains phos-
phate, it can be used in fertilizer. 

Dried cured blocks can be used 
as a building material. Boulders 
of varying sizes are also used as 
landscape decorations. 

Just remember, if you happen 
to be a war-mongering general or 
a pirate, don’t attack Castillo de 
San Marcos. The stone will surely 
teach you a lesson.

Please send your thoughts on 
this article to Sharon Koehler at 
Sharon@asdrva.rocks.

The fortress of San Marco, built of na-
tive Florida coquina stone, withstood 
a month-long barrage of cannon fire 
in 1740. Completed in 1695, It is the 
oldest intact large-scale stone struc-
ture in America.

TRENCH DRAINS • PITS • RAMPS
BRIDGE SAW WALLS • FLOORS

JIB CRANE FOOTINGS
MACHINE FOUNDATIONS

Protecting Your Investment!
SERVING ALL OF USA & CANADA SINCE 2005!

CALL 877.999.1175
 or 404.543.0446

FULLY  INSURED  |   ALL  WORK GUARANTEED  |   ALL  STRUCTURES ENG INEER-DES IGNED  

ROCKCRETEUSA.COM SALES@ROCKCRETEUSA.COM

Continued from page 19

mailto:Sharon%40asdrva.rocks?subject=Coquina%20Stone%20Article


22 |  May 2020 Slippery rock Gazette

Renovation/Restoration 
645 Fifth Avenue, Olympic Tower  

New York, New York

Judges Comments:
The panel deformations of the limestone walls and 

the use of contrasting banding of white marble within 
the darker basaltite floors create a project that looks 
effortless but is difficult to execute. Impressed by the 
coordination by the installer, considering the structure 
needed for the stone wall cladding, along with man-
aging stone from multiple origins around the world.

Through the use of 
stone, Olympic 
Tower’s public 

space was transformed 
from a passageway to a 

destination worthy of its 
Fifth Avenue location. 
Inspired by the client’s 
goal for increased visibil-
ity and openness, the team 
designed a lighter, more 
welcoming environment 

by incorporating stone 
that emphasizes simplicity 
while creating a powerful 
aesthetic statement.

Mocha Crème limestone 
clads the lobby walls, re-
placing dark granite. The 
limestone was extracted 
from Lisbon, Portugal and 
was selected for its warmth 
and understated yet consis-
tent veining. 

The wall achieved its 
dimensional appearance 
through a design that is as 
precise as it is unique, a 
contemporary approach to 
manufacturing that tests the 
limits of today’s technol-
ogies. Each slab was fab-
ricated with a 5 axis CNC 
machine allowing rotation 
and sculpting from all an-
gles. The stone was then 
meticulously sanded by 
hand to accomplish the del-
icate and intricate details.

Challenged with sup-
porting 200,000 pounds of 
limestone onto the building 
structure without loading 
on the floor, the design 

team created a truss system 
to allow for a seamless in-
stallation process. Because 
of the variety of shapes and 
program elements, the steel 
truss was not uniform, yet 
it had to carry a consistent 
load. Independent from the 
superstructure, the struc-
tural system transferred the 
load directly to the building, 
supporting the weight of the 
stone without adding any 
additional loads.

The basaltite floor is acti-
vated with white Calacatta 
Caldia marble inserts, 
creating a path reminis-
cent of the ancient roads. 
Extracted from Carrara, 
Italy, the basaltite was se-
lected for its durability and 
density which allowed for 
oversized panels needed to 
achieve the desired layout. 
The flooring complements 
the beige walls and be-
comes the base plane for a 
harmonious composition, 
tying the space together.

Continued from page 19

Natural Stone Institute
Member Company

Continental Marble 
Bohemia, New York
Stone Contractor

Other Project Team Members
MdeAS Architects

Architect

CSCE
Stone Consultant

Euromarble Srl
Urmal Stone

Stone Suppliers

Stone
Basaltite 

Calacatta Caldia marble
Mocha Crème limestone

800-575-4401www.braxton-bragg.com

 NOW 
AVAILABLE!

Braxton-Bragg
Struck GOLD

And We’re Sharing the Wealth with Our Partners!

Superior GOLD
GV-9 Knife Grade

GV-9 is THICKER 
making it perfect for 

vertical applications and 
hot/warm temperatures, 

while also reducing  the 
chances of shadowing 

with translucent stonesMADE IN THE USA

Please turn to page 24
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Filter Project Dry Dust Collection Booths are all stainless steel, 
heavy duty, dry dust collectors.
With the additional requirements initiated by OSHA for Silica in 
the granite and engineered stone, the Filter Project Clean Air Dry 
Dust Collection Booths will be a major advantage in removing 
silica dust from the air.

How does the Dry Dust Collection Booth Work?
The Filter Project Dry Dust Collectors have specially designed cloth filtering 

sleeves inside the Dust Collector. The Dry Dust Suction Wall’s 
powerful motors create a strong vacuum that pulls the dust particles 

horizontally from the work bench directly into the dust suction wall, then pulls it 
down to the bottom of the wall and inside the unit. The cloth filtering sleeves trap 
the dust and only allows 99.99% clean air to come out of the top. The dust is then 
collected in the catch basin draw at the bottom. Every day or once a week simply 
empty the dust that has been collected in the bottom of the catch basin. The Filter 
Project Dry Dust Collection Booth comes with a 3 ft (1 meter) extension enclosure that 
provides additional dust control and greater vacuum efficiency. 6 ft (2 meter) extension 
enclosures are available as options.
Filter Project Automatic Dry Dust Collector are available in 10 FT (3 meter) and 13 FT (4 
meter). 6.5 FT (2 meter) available by special order only.

The Filter Project Dry Dust Collector Booth is made to trap 
99.99% of Dust from Granite, Marble, Engineered Stone, 

Quartz, Quartzite, and other airborne particles.

Automatic Dry Dust
Collection Booths

Are you compliant with OSHA Crystalline Silica rules and guidelines?

Visit your preferred Weha distributor to purchase • more info at www.wehausa.com

ALSO AVAILABLE Wet Dust Collection Booth Water Walls
The Filter Project Wet Dust Collection Booth Water Wall Dust collector is 
an all aluminum, heavy duty, wet dust collector designed to trap 90% of 

dust from Granite, Marble, Engineered Stone, Quartz, Quartzite, and other 
airborne particles.

The Filter Project Water Dust Collection Booth comes with a 3 ft (1 meter) extension 
enclosure that provides additional dust control and great vacuum efficiency. 6 ft 
(2 meter) extension enclosures are available as options.
Filter Project Water Wall Dust Collector are available in 10 FT (3 meter) and 13 FT 
(4 meter). 6.5 FT (2 meter) available by special order only.
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Natural Stone Institute
Member Company

Galloy & Van Etten
Chicago, Illinois

Stone Supplier/Fabricator

Other Project Team Members
Klein & Hoffman, Inc.

Architect

Goettsch Partners, Inc.
Architect of Record

Independent Limestone
Company

Stone Supplier

Mark 1 Restoration Company
Stone Installer

Stone
Indiana limestone

Renovation/Restoration 
London House Hotel  

Chicago, Illinois

Built in 1923, The 
London Guarantee 
and  Acc iden t 

Building is one of 
Chicago’s finest landmarks. 
After ninety-one years 
of operating as an office 
building, new ownership 
converted its usage to retail 
and lodging, creating The 
London House Hotel.

The façades are primar-
ily clad in Standard Buff 
Indiana limestone accented 

with decorative terra cotta 
coursing at the upper floors. 
The building is capped with 
a prominent 70-foot lime-
stone and terra cotta cu-
pola overlooking Michigan 
Avenue.

Given the significant ex-
tent of limestone spalling 
and deterioration, a com-
prehensive rehabilitation 
program was prepared to 
revitalize the neglected 
façades. The repair pro-
gram focused on restor-
ing the limestone to its 

natural beauty and appear-
ance. Approximately 400 
tons (5,000 cubic feet) of 
Indiana limestone were 
provided for the project. 
Over 1,200 limestone units 
of varying profiles and sizes 
were replaced throughout 
the façades.

Project challenges in-
cluded accessing and 
maneuvering the large re-
placement stones into the 
façade, some twenty stories 
above grade.

Ten limestone urns, each 
weighing approximately 
4,000 pounds, were reset 
across the rooftop parapet. 
The Corinthian column cap-
itals at the building’s main 
entrance were damaged and 
missing large sections of the 
acanthus leaves and scrolls. 
Given the level of detail 
required at the columns, 
ornate dutchmen were in-
stalled and final detailing 
was hand carved in-situ to 
match the capitals’ elegant 
details precisely.

A majority of the work 
was performed from swing-
stage scaffolds; however, 
the degree of façade repair 
at the upper floors was so 
extensive that pipe scaf-
folding was erected from 
platforms cantilevered as 
a putlog system from the 
eighteenth-floor windows. 
At these locations, entire 
cornices and belt courses 
were removed and rebuilt.

Continued from page 22

Judges Comments:
This renovation represents a skill and attention to 

detail in the level of stone work we hope to see every 
day in every city. Execution was especially challeng-
ing. When evaluating a project, I often ask myself “Do 
I know of someone that could have done this better?” 
In this case, I certainly do not.

Judges Comments:
Not much conversation was needed, the judges 

were just in awe and wondered “who lives here?” 
When one finds themselves envious of a caretaker’s 
quarters, you know that this is an exquisite home.

Residential – Single Family 
L.A. Residence  

Los Angeles, California

This stunning modern 
home is perched 
high above the Los 

Angeles skyline and fea-
tures seven stone types in 
an array of finishes that 
seamlessly flow to wood, 
metal, glass and other 
materials.

The exterior of the home 
is clad in split-face trav-
ertine, along with Bianco 
Lasa marble panels that 
cantilever out an amazing 
30 feet.

In the home’s interior, 
leather-finish Cippolino 
marble paving was pains-
takingly end-matched to 
create the illusion of one 
continuous piece of stone 
traveling through the whole 
level, under a bathtub 
made from a single block 
of Cippolino marble, and 
transitioning into the mas-
ter bath’s shower walls. On 
this same level the kitchen 
is outfitted with a 15 foot 
long book-matched Lapis 
Lazuli island countertop 
shaped at its perimeter with 
a “knife edge,” adjacent to 
a countertop and sink clad 
in book-matched Cippolino 
marble. Matched vein-cut 
travertine paving covers 
the floor and seamlessly 
continues through the liv-
ing room and out onto the 
exterior sundeck, terminat-
ing at the swimming pool 
which is completely bor-
dered by travertine coping 

containing slots for drain-
age that allow the top edge 
of the pool’s water to be-
come perfectly aligned with 
the top edge of the adjacent 
travertine paving, thus cre-
ating a level surface from 
the kitchen to the infinity 
edge of the pool.

Accessed by way of a 
back-lit onyx clad elevator, 
the home’s lower level is 
paved with matched vein-
cut travertine, traveling to 
three unique rooms.

The caretaker’s bath- 

room contains vein-cut 
Palissandro Blue marble 
with a distinct linear pattern 
that covers the floor, walls, 
ceiling, and vanity, merging 
into shower walls shaped 
in unique marble picture 
frame moldings.

The bungalow bath-
room is clad in dark Pietra 
d’Avola limestone, and 
the guest’s bathroom has a 
travertine clad shower with 
a bathtub made from one 
single block of travertine.

Natural Stone Institute
Member Company

Carnevale and Lohr, Inc 
Bell Gardens, California

Stone Installer

Other Project Team Members
  Antolini Luigi and Company

Piero Zanella Srl
S.I.T.E.M.

Stone Suppliers

Trade International
Stone Consultant

Custom Building Products
Installation Products

Stone
Roman Classic travertine

Bianco Lasa marble
Cippolino marble

Lapis Lazuli
Palissandro Blue marble
Pietra d’Avola limestone

White onyx

Pinnacle
Aw a rd  o f  E x c e l l e n c e

Please turn to page 30
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Item# 11492

Item# 11493

Item# 9375

Makita®  9565CV SJS 
5 inch Grinder 

 & Dust Shrouds

Makita® XCV04Z Cordless  
HEPA Filter Dry Vacuum

Makita® XCV05PT HEPA Filter Dry 
Backpack Vacuum

 Item # Description Our Low Price
 9375 Makita® 9565CV SJS 5” Industrial VS Grinder $183.50  

 11482 Makita® Dust Extraction Surface Grinding Shroud $57.07   
  for Makita 9565CV, 5”

  11483 Makita® Dust Xtracting 4-1/2”, 5” Cutting Guard $118.47  
  with Shoe for Makita 9565CV

 Item # Description Price

 11486 Makita® XCV04Z Cordless HEPA Filter Dry Vacuum $738.45  

 Item # Description Price

 11492 Makita® XCV05PT HEPA Filter Backpack Dry Vac. Kit $667.69  

Includes:
•2 Anti-static hoses
•Crevice tool
• Nozzle
•Curved pipe
• Straight pipe
•Main filter
•Damper and pre-filter

Kit Includes:
•39” hose
•Telescoping extension wand
•Floor nozzle
•HEPA filter
•Filter dust bag
•(2) 18V Lithium-Ion Batteries
•Charger

Get OSHA Com
pliant
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Available at

 GUARANTEED

BEST
PRICE!

•13 Amps
•Lock-On Switch
•No Load Speed: 2,800 - 10,500 RPM
•Spindle Thread: 5/8” - 11 UNC
•Variable Speed Control Dial
•Overall Length: 11-3/4”
•Net Weight: 4 Lbs.

 GUARANTEED

BEST
PRICE!

Call 1-800-575-4401 or Order Online 
www.braxton-bragg.com

A new course enti-
tled Creating a 
Safety Plan in the 

Age of COVID-19 has been 
added to the Natural Stone 
University. This course 
reviews suggested practices 
for pandemic response and 
business continuity and is 
designed to help companies 
create a plan for protecting 
employees while also pro-
viding a productive work 
environment.  This course is 
offered free to the industry.

Presenters are:  Tamara 
Parris,  Safety with a 
Purpose   (Moderator); 
Leanne Coffman,  The 
Safety Training Solution; 
Pedro Maciel,  X-Factor 
o f  Safe ty ;  S teven 
Stelpflug,  Wordwerks 
Consulting.

Overview: The  COVID-
19 pandemic  has changed 

the way we do business in 
the stone industry. This ses-
sion will discuss COVID-
19 and how it impacts 
both workshop and front 
office employees.   Review 
the suggested practices for 
pandemic response and 
business continuity.  Come 
away with a plan for cre-
ating a workplace that will 
help protect employees 
while also providing a pro-
ductive work environment. 

Learning Objectives:
• Discuss the COVID-19 

virus and how a pandemic 
impacts the way we do 
business.

• Review suggested pan-
demic management prac-
tices and procedures.

• Learn about resources 
that are available to help 
businesses during this time.

• Create an emergency 

action plan that will assist 
company in responding to 
infectious disease threats.

• Discuss business con-
tinuity plans and their 
relevance in pandemic 
response.

This course is based 
on the Original Podcast 
Recording:  Safety with a 
Purpose Podcast- SWP#14- 
COVID-19- Know Your 
Facts & Have a Safety 
Plan.

Many Natural Stone 
University safety training 
courses are available free to 
the industry.

For a full list of safety 
training titles, browse 
www.edu.naturalstonein-
stitute.org. 

Signs of the 
Times

During the COVID-19 
crisis, some people 

in Japan have resorted 
to pilfering toilet paper 
from public restrooms 
when the rolls became 
unavailable in stores.

One convenience store 
worker put the power of 
the supernatural to work 
against such thefts. Mink 
Itachibe, who works at a 
store in the Niigata pre-
fecture, hung signs with 
images of eyes and kanji 
characters in front of the 

toilet paper to curse the 
tempting rolls. “I did it as 
a joke, but it seems to have 
worked,” she told CNN. 
The symbols imply that if 
someone nips TP from the 
store, a hungry monster 
will hunt them down and 
gobble them up. “People 
can be quite superstitious in 
Japan,” Itachibe said.

And on the other side 
of the pond, you can add 
to the list of things not to 
leave in plain sight in your 
car: toilet paper. 

Police in Eugene, 
Oregon, stated that on 
March 15, a thief shattered 
the entire back window of 
an SUV in order to get his 
mitts on two 30-roll cases 
of toilet paper, along with 
other valuables, the Blaze 
reported. “Anytime ve-
hicles are left unattended 
for extended periods of 
time, local thieves view 
it as a favorable oppor-
tunity,” police reminded 
Oregonians.

“The best doctor in the world is a 
veterinarian. He can’t ask his 
patients what’s the matter. He’s just 
got to know.”
–Will Rogers

NSI Offers New Course: 
Creating a Safety Plan in 
the Age of COVID-19

https://safetywithpurpose.com/
https://safetywithpurpose.com/
https://safetytrainingsolution.co/
https://safetytrainingsolution.co/
https://www.linkedin.com/in/stelpflugwordwerks
https://www.linkedin.com/in/stelpflugwordwerks
https://safetywithpurpose.com/episodes/swp-14-corvid-19-know-your-facts-have-a-plan/
https://safetywithpurpose.com/episodes/swp-14-corvid-19-know-your-facts-have-a-plan/
https://safetywithpurpose.com/episodes/swp-14-corvid-19-know-your-facts-have-a-plan/
https://safetywithpurpose.com/episodes/swp-14-corvid-19-know-your-facts-have-a-plan/
https://safetywithpurpose.com/episodes/swp-14-corvid-19-know-your-facts-have-a-plan/
https://edu.naturalstoneinstitute.org/education/
https://edu.naturalstoneinstitute.org/education/
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The Slippery Rock Marketplace

Used by 11 out of 12  fabricators of the year

www.laserproductsus.com

www.wehausa.com
info@wehausa.com

1-877-315-4761

We produce durable, easy-to-use stone 
processing and handling equipment that 
will help the stone fabricator increase 

production while decreasing costs.
www.rye-corp.com

MADE IN THE USA FAB KING • HUSKY • PRISM MITER  
RENEGADE • RYDRATOR • TILT-A-SLAB

AKEMI for over 80 years is your leading partner for 
filler and adhesive systems based on polyester and 

epoxy resin. Our products are used worldwide by pro-
fessionals in the stone processing industry.

Since 1933...
the original and 
most trusted seam 
adhesive

www.akemi.com

www.NoLiftSystem.com
503.212.4034

Sales@NoLiftSystem.com

Visit our website for pricing
and more information

#NoLiftSystem

See the No Lift System 
in action on YouTube!

See the No Lift System 
in action on YouTube!

LOWER INSTALL COSTS

INCREASE PRODUCTIVITY

REDUCE INJURIES

Sean Rice Joins 
Braxton-Bragg Family 
as Sales Manager

www.sinkits.com     (417) 374-7373     info@sinkits.com

Patented Undermount Sink Clips
FAST. SIMPLE. SECURE.

STORAGE
FABRICATION

TRANSPORTATION

www.groves.com  |  P: 800.991.2120  |  sales@groves.com

Built with the customer in mind, offering tremendous 
strength and support for every job they are needed for!

Check out the Heavy Duty Transport Rack

Thassos White MarbleThassos White Marble
Buy factory direct. We ship all over the U.S.Buy factory direct. We ship all over the U.S.

Call for more 
information
T. 713-521-1414
nick@eurostonemarble.com

• Factory direct Thassos White Marble slabs & tiles cut to size

• Specializing in Thassos White & Premium White Greek Marbles

• Celebrating 31 years supplying the U.S. stone industry

• Factory direct Thassos White Marble slabs & tiles cut to size

• Specializing in Thassos White & Premium White Greek Marbles

• Celebrating 31 years supplying the U.S. stone industry

www.eurostonemarble.comwww.eurostonemarble.com

nick@eurostonemarble.com,
info@eurostonemarble.com

2502 Dunlavy • Houston, Texas 77006 

2502 Dunlavy • Houston, TX 77006 

Call for more 
information
T. 713-521-1414
nick@eurostonemarble.com

Braxton-Bragg has hired 
stone industry veteran 

and big-hitter Shawn Rice 
to head up its outside sales 
efforts. Rice has more than 
25 years of experience in 
strategy and sales with 
strong market and product 
development skills. Most 
recently, Rice directed na-
tional sales at Lackmond 
Stone. Prior to Lackmond 
Stone, Rice made huge sales 
impacts at Granite City Tool 
and at GranQuartz, where 
he propelled sales during 
his tenure. 

“At a time when some 
competitors are shrinking 
staff and relaxing goals, we 
are jumping into the recent 
global adversity head first, 
and we know that Rice is a 
key piece to our continued 
success in the market,” said 
Jeff Dykstra, Braxton-Bragg 
VP of Sales and Marketing. 
“Shawn is known in the 
industry as a catalyst for 
multi-million-dollar sales 
growth through national 
market expansion, devel-
oping dynamic sales teams, 
and building high-level 
relationships with top rev-
enue-producing clients. 
We know his experience 
is going to propel us to the 
next level.” 

Rice will manage the 
rapidly-growing outside 
sales team, adding sales 
associates and vans in 
new regions, while work-
ing hand-in-hand with the 
company’s inside sales and 
audit teams. 

Stone Forensics is now 
offering its popular Stone 
Inspection Seminar as an af-
fordable, self guided Power-
Point presentation. 

Take Dr Fred’s Stone and 
Tile Inspection course and 
learn how to take your skills 
to the next level as a certified 
stone inspector. Evaluate in-
stallations, understand crack 
propagation, troubleshoot 
failures, learn problem solv-
ing for stain removal, efflores-
cence, lippage, and more.

See the stoneforensics.com 
website for more online train-
ing opportunities.

Troubleshooting 
pitting and spalling, 
moisture, rust dam-
age and more will be 
covered in Dr. Fred’s 
in-depth class.

Learn Stone & Tile Troubleshooting

Call 321-514-6845   Stoneforensics.com

• Learn physical 
and chemical  
testing, troubleshoot 
problems
• Earn Up to $300 
per hour
• Includes class 
manual & three 
technical calls to 
Dr. Fred

The unmatched 
quality and durability 
of Makita products 
have earned the 
trust of professional 
users worldwide. www.makitatools.com

Makita 9565CV SJS
5” Industrial VS Grinder

“It’s great to be work-
ing with Braxton-Bragg 
because it is a very ag-
gressive, well-managed, 
forward-thinking com-
pany,” said Rice. “My goal 
is to facilitate the growth 
strategy, while enhancing 
current customer partner-
ships, and building new 
ones.”

“Everyone in our indus-
try knows Shaw is a force 
to be reckoned with, and 
his experience is a huge re-
source assuring customer 
delight for our valued part-
ners,” said Rick Stimac, 
Braxton-Bragg CEO. “He 
has been highly success-
ful in providing fabrica-
tors and shop owners with 
the hands-on support they 
need, when and where they 
need it. This skill-set is just 
what we need to win more 
of the market share with 
experienced local market 
presence.”

About Braxton-Bragg 
Since its beginning in 

1994, Braxton-Bragg’s 
philosophy has been to 
offer the best customer 
service and the best value 
for the money. This is ac-
complished by delivering 
exceptional products and 
first-class service to our 
partners in the stone, tile, 
and concrete industries. For 
more info, visit braxton- 
bragg.com and facebook.
com/braxtonbraggllc .

Shawn Rice, new 
Sales Manager for 

Braxton-Bragg

“Patience is 
a virtue, and 
I’m learning 

patience. It’s a 
tough lesson.”
– Elon Musk

http://www.laserproductsusa.com
http://www.wehausa.com
http://www.rye-corp.com
http://www.akemi.com
http://www.NoLiftSystem.com
http://www.sinkits.com
http://www.groves.com
http://www.eurostonemarble.com
http://www.stoneforensics.com
http://www.rockcreteusa.com
http://www.makitatools.com
http://braxton-bragg.com
http://braxton-bragg.com
http://facebook.com/braxtonbraggllc
http://facebook.com/braxtonbraggllc
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The Slippery Rock Classifieds
For Sale

2011 Fab King with All Tooling. Pur-
chased new in 2012 for $20,000. Asking 
$9500. Several features: 240 Volt, 3 HP 
motor, 114 inch X-axis travel, 30 inch 
Y-axis travel, and 8 inch Z-axis travel, 
variable speed 2,700-10,000 RPM, dust 
free operation, center & halo water feed, 
precision control, gas water feed, heavy 
duty spindle bearing for long life, water 
consumption 2 gallons per minute, ide-
ally below 10 microns purity. Excellent 
condition. Keith Shishnia, 605-380-5427. 
Email: graniteworks1960@gmail.com.

_____________

Used Heavy Duty Rails for $800. 
We have custom-made rails similar to 
WEHA Hippo HD bundle rack. Ours 
come with (2) 10´ rail sections and 14 
poles. $800 - Please call 770-218-0077 - 
email for photos.  Email: salesmgr@for 
stone.com.

_____________

Tomahawk Stone Splitter. Purchased 
new from Braxton-Bragg in Feb. 2015....
includes fire pit cutter add-on attachment. 
Like New Condition....$7,000 invested....
SALE PRICE: $3,250 CASH. Contact: 
Jon Hobson, jon@savvyhomesupply.com. 

___________ 
2014 QS-700 Park Industries Hydra 
Split. Park Industries compact portable 
splitter. Throat width opening: 36˝, Chisel 
width area: 24˝, Cut height: 12˝, Cutting 
force: 70 tons, Split-from-top action, 
$29,000. Contact: Marcus Vacca, 406-
636-4889, vacca.stone@gmail.com. 

___________ 
Used GMM Eura 35A TI Saw for Sale
We have a used 2004 GMM eura 35A TI 
with tilting table for sale. S/N: 1847
$22,500.00 Please call or email for photos.
770-218-0077, or email salesmgr@for 
stone.com .

___________ 
ScandInvent AB-Cn Cut C-3 2004 
model for sale. Purchased new in 2004 
and in good condition now. This small 
bed, CNC is for sale by the original owner 
for $12,500.00. Please call or email for 
pictures. Call Hunter Olive, 910-484-5277
Email, bette@oliveglassandmarble.com .

___________ 

Business Opportunities

How Many More Sales Do You Want 
This Month? Let’s partner up and grow 
your business. We have been helping 
granite fabricators since 2009 go from 
commercial to build a direct to consumer 
marketing channel. With over 20 million 
in countertop sales at this time, we will 
help you Sell More Granite. Call 877-
877-1916 or visit www.FireUps.com for 
more details. 

___________

 

Help Wanted

Digital Template Tech. Experience with 
LT 55 and/or Proliner a must. Top pay 
and health benefits. Company established 

Seeking Project Manager. White House 
Stone is currently seeking seasoned full-
time Project Manager. Must have well 
rounded knowledge of floor, wall, and 
countertop installations for high-end res-
idences. Must be willing to wear many 
hats and instruct very talented workers. 
Please call or send resume. Contact: 
Brian Twardowski,  561-881-2155, or 
Email: brian@whitehousestone.com

27 years. South Florida territory. Company 
vehicle and expenses covered. Join a win-
ning team! Real Stone Granite. Contact: 
Jose D. Ubilla, 772-489-9964, jose@
realstoneandgranite.com. 

___________

Looking for craftsmen to work for our 
company, White House Stone. We are 
located in sunny South Florida. We wel-
come experienced technicians or hard 
working, motivated helpers who want to 
learn the trade. Please email us with any 
questions or comments. We would love to 
have you join our team. Contact Peggy at 
561-881-2155, email peggy@whitehouse 
stone.com

___________

Ads not meeting guidelines will not 
be published. 
•To submit a print or online classified 
ad, use the online form at www.
slipperyrockgazette.net/listingform – 
you will be sent a confirmation email. 
Send other ad inquiries to g.covell@
slipperyrockgazette.net.

•Maximum of 70 words or less per ad. 
All classified ads must be typed–No ads 
taken over the phone–No exceptions. 

•Please review all your ad info before 
submitting – The Slippery Rock is not 
responsible for ads submitted with the 
wrong contact info or content.

2020 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

June 2020 Friday, April 24, 2020

July 2020 Friday, May 22, 2020

August 2020 Friday, June 26, 2020

Session I May 23-25
Letter Carving

505.579.917920th
annual
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Session II July 25-31
with Fred X. Brownstein

Session III August  17-23
Stone Carving: The Basics and Beyond

Stone Quest 
is ready to provide you with our service to 

support your slabs distribution such as:

Services for
Distributors and 
Fabricators

• Unloading Containers • Slab Storage  
• Loading Orders on Trucks

Ask for Josef 
(732) 750-3090 

 271 ADELPHIA RD • FARMINGDALE, NJ • 07727 

•132 TON SPLITTING FORCE 
*CHOICE OF CONVEYOR DIRECTION

•18.9” BLADE LENGTH
•17.72” SPLITTING HEIGHT
• 11 KW PUMP UPGRADE 
• 4.44” PER SECOND DESCENT  
• 4.98” PER SECOND RETRACT
• REINFORCED 13.12’ LONG CONVEYOR w/ HIGH SIDEBOARDS
• 39.37” WIDE, 37.4” HIGH, 3.94” PER SECOND SPEEDS
• TESTED and PRESSURES SET PRIOR TO SHIPMENT
• $49,800.00 USD SPLITTER w/o CONVEYOR

www.ApexEquipmentInternational.com

 (518) 499-0602 
ApexEquipIntl@Aol.com

IGLOO 120 480 X 450
w/SHERPA T4L*  

$70,650.00 fob   
Whitehall, NY

“Never cut down a tree in the wintertime. Never make a 
negative decision in the low time. Never make your most 
important decisions when you are in your worst moods. 
Wait. Be patient. The storm will pass. Spring will come.”
– Robert H. Schuller

© MARK ANDERSON. www.andertoons.com

“I’m not saying it’s not interesting, maybe even 
beautiful, I just don’t know what it means.”

mailto:graniteworks1960%40gmail.com?subject=Fab%20King
mailto:salesmgr%40forstone.com?subject=Rails%20for%20sale%20in%20SRG
mailto:salesmgr%40forstone.com?subject=Rails%20for%20sale%20in%20SRG
mailto:jon%40savvyhomesupply.com?subject=Used%20Tomahawk%20Splitter
mailto:vacca.stone%40gmail.com?subject=
mailto:salesmgr%40forstone.com?subject=Rails%20for%20sale%20in%20SRG
mailto:salesmgr%40forstone.com?subject=Rails%20for%20sale%20in%20SRG
mailto:bette@oliveglassandmarble.com
http://www.FireUps.com
mailto:brian%40whitehousestone.com?subject=Project%20Manager%20Position
mailto:jose%40realstoneandgranite.com?subject=Help%20Wanted
mailto:jose%40realstoneandgranite.com?subject=Help%20Wanted
mailto:peggy%40whitehouse%20stone.com?subject=Craftsmen%20Wanted
mailto:peggy%40whitehouse%20stone.com?subject=Craftsmen%20Wanted
mailto:g.covell%40slipperyrockgazette.net?subject=SRG%20advertising
mailto:g.covell%40slipperyrockgazette.net?subject=SRG%20advertising
http://www.skmproducts.com
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Revisiting Hope, New Jersey:  
An Early American Moravian Settlement

Peter J. Marcucci
Special Contributor

These days, we could all use 
a little hope – it’s what gives 
us peace at night and vital-

ity in the morning. Hope inspires 
our dreams, and dreams drive our 
motivation, our commitment, and 
our success. With hope we are 
strong; without it we are weak.

After years of religious persecu-
tion in Europe, the Moravians (a 
Protestant denomination) began 
arriving in North America in the 
early 18th century with a handful 
of essentials under each arm –
and unwavering hope within their 
hearts. Strong and resourceful from 
years of living by their wits, their 
missions within America were to 
be the personification of that hope 
through building self-sufficient 
communities, perpetuating their 
values, and sharing their beliefs.

Not fleeing persecution, but 
rather at a missionary stage at 
this point, the German speak-
ing Moravians set sail to the 
Caribbean, Africa, and Far East as 
well as South America and North 
America, eventually landing in 
the fledging American Colony of 
Georgia in 1735 to work with the 
Creek Indians. Within five years, 
our very own William Penn pe-
titioned the Moravian mission in 
London and eventually convinced 
them to send a mission north into 
Pennsylvania. The Moravians then 
immigrated to Bethlehem, (so 
named by Count von Zinzendorf 
on his visit on Christmas Eve 
1741) Pennsylvania, to work with 
the Iroquois Indians and build. And 

Below: Now the First Hope Bank, the original Gemeinhaus, 
(a combination meeting house and Church) was built in 1781. 
Sermons were conducted in both German and English, the two 
principle languages that were spoken in Hope, NJ.

build they did, with native stone.

Hope: A New Beginning
In the early 1760s, North America 

was embroiled in the French and 
Indian War while concurrently, 
tensions between the American 
Colonies and Britain continued to 
ratchet-up by the day. The frontier 
towns connected by rough roads 
and trails had surprises around 
most every corner. 

For many years throughout this 
tumult, the Moravians had been 
successfully sending missionar-
ies from Bethlehem to New York 
and New England along these 
roads, regularly passing through 
Greenland, New Jersey, a large 
area owned by Samuel Green, 

a Royal Surveyor for the Royal 
Governor of New Jersey. It was 
during these years that eventually 
the Moravians were befriended by 
Green and his wife, Abigail, and 
by 1768, the Greens had become 
so smitten with the Moravians that 
they offered them an approximate 
1,000 acres—free. Wanting the 
opportunity, but not wanting a free 
ride, the Moravians did accept the 
land, but only after paying the sum 
of 1,000 British Pounds, as well as 
agreeing to supply food, hay, and 
firewood to the Greens for the rest 
of their lives. On March 7, 1769, 
a deal was finalized and Greenland 
was purchased, and now more reso-
lute than ever, the Moravians threw 
caution to the wind and began de-
signing the town that was soon to 
be renamed Hope.

                                                                      
 The Growth Years

Due to the many years of isola-
tion in Europe, the Moravians had 
learned all too well how to be re-
sourceful and self-sufficient, and 
the missionaries sent to Hope con-
sisted of artisans, teachers and doc-
tors, and practical tradesmen like 
masons, carpenters and tanners, 
and metal smiths, manufacturers, 
and entrepreneurs, as well as farm-
ers. These tradesmen, educators, 
and healers were driven, motivated, 
and expert at working collectively, 
but above all—they were fiercely 
loyal to their faith, their families, 
and their neighbors. They pursued 
music, art and poetry, and schooled 

both young men and 
women with absolute 
equality. They were 
also keenly aware of 
the fact that you could 
have the best trades-
men in the land, but 
with no outside money 
coming into the com-
munity, the town 
wasn’t sustainable. So, 
the first building to be 
constructed was one 
that could provide both 
food and money. 

The Bethlehem, 
Pennsylvania Water-
works, a grist mill 
designed by Christian 
Christianson was con-
structed from lime-
stone quarried about 
a mile away. Using 
traditional European 
techniques, the lime-
stone blocks were un-
earthed and delivered 
to the construction site 
by draft horses and 
wagon, and then hand-
split and placed by 
master mason Philip 
Maixel using mortar 
made from the combi-
nation of locally dug 
clay and leftover lime-
stone scraps from the quarry. 

By 1770, a miraculous one year 
later, the mill was up and running, 
powered by the rush of water from 
a local stream through a race that 

had been cut while the mill was 
under construction. 

Left and Below: Designed by Chris-
tian Christianson (the designer of 
the Bethlehem Pennsylvania wa-
terworks) and constructed in 1770 
by master mason Philip Maixel 
and carpenter Joseph Grotz, the 
grist mill was the first of many 
structures to be made from locally 
quarried rough-cut limestone. 
This renovated structure (below, 
adding a new slate roof) was made 
into a bed and breakfast in 1986 
and is currently The Inn at Millrace 
Pond. Records show that the mill 
provided flour to General George 
Washington’s Continental army, 
while based at nearby Jockey Hol-
low, New Jersey.
Bottom: Water entered in the 
back to power the 10 RPM paddle 
wheel, and drive the mechanism 
and grinding stones. The massive 
gear passes through the wall in the 
second floor bar and dining room. 

Please turn to page 29
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2020 “Stone of the 
Year” Announced

Tesoro Bianco marble 
by Granitos Zucchi has 

been chosen as the 2020 
Natural Stone Institute 
Stone of the Year. The 
stone will be featured on 
2020 member certificates, 
membership code of ethics, 
and association marketing 
materials throughout the 
year. 

Tesoro Bianco by Zucchi 
is a stunning and luxurious 
white marble quarried from 
a special site in the southeast 
region of Brazil where its 
small vein of pure white nat-
ural stone is found. Tesoro 
Bianco is a rare kind of mar-
ble composed of 80% dolo-
mite. It is one of the densest 
and most resistant marbles 
found in South America. Its 
dominant pure white color 
palette is balanced with oc-
casional light blue crystals 
and is suitable for interior 
and exterior applications.

For more information 
on Tesoro Bianco and the 
Natural Stone Institute’s 
Stone of the Year program, 
visit www.naturalstonein-
stitute.org/stoneoftheyear. 

The Natural Stone Institute 
is a trade association rep-
resenting every aspect of 
the natural stone industry. 
Learn more at www.natu-
ralstoneinstitute.org.  

Please turn to page 35

Most Moravian-built 
structures can be identi-
fied by the signature brick 
arches above the windows 
and the cut and place-
ment of the cornerstones. 
The limestone quarry was 
under a mile away and the 
limestone blocks were de-
livered by draft horses and 
wagon. Mortar was made 
at the kiln with a mixture 
of ground limestone and 
locally dug clay.

Revisiting Hope, New Jersey  

Also being built during 
this time were two farms 
that were needed to supply 
not only the food for Hope’s 
growing population, but the 
grain needed to keep the now 
fully-functional grist mill in 
production. Soon to follow 
were the two kilns needed for 
the mass manufacturing of 
brick and mortar, and a store 
to accommodate the growing 
community.

By 1773, the construc-
tion of three more limestone 
buildings was underway all 

within earshot of the mill: a 
tannery, a brewery and a dis-
tillery. By 1775, two houses 
had also been constructed 
out of the local limestone. 
The second of these two 
houses was home to Stephen 
Nicolaus, the builder and op-
erator of the kilns, and also 
was used as a school and 
where town residents could 
come to bake the day’s bread 
in the large community bee-
hive oven. The town was 
growing, and houses were 
now steadily rising in lock-
step with that growth.

It is noteworthy to men-
tion that the Moravians du-
tifully worshiped 2-3 times 
per day, but at this point, 
no place of worship had 
yet been constructed. The 
Gemeinhous, their church, 
also called a “Sall”, was 
built in 1781 and served as 
a community center, cul-
tural center, and dormitory 
for out of town visitors, as 
well as the residence for the 
presiding minister and his 
family. Townspeople could 
come here for the Good 
Word and the good food 
that was prepared in the 
two kitchens, while keep-
ing up with the day’s news, 
socializing, or meeting with 
out-of-town businessmen 
there to purchase locally 
produced goods.

It was now the turn of the 
century, and a school had 
finally been built as well as 
a sawmill, an oil mill and 
a pottery, again, all within 
earshot of the gristmill.

Continued from page 28

This trim cottage with 
a natural slate roof 
was built in 1776. The 
front and side porches 
are modern additions.

A-8947-0420  ©2020 LATICRETE International, Inc. All trademarks shown are the intellectual properties of their respective owners.
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Residential – Single Family 
Boch Garden Pavilion  
Norwood, Massachusetts

Well-known 
Bostonian Ernie 
Boch, Jr., the 

president and CEO of 
Subaru of New England, 
began rehabilitating a his-
toric mansion in the city’s 
Norwood neighborhood 
and building out his sur-
rounding estate in the 
1990s.

A 1/3-acre garden is one 
of the property’s most re-
cently developed features, 
and its focal point is a 
memorial pavilion for the 
interment of Boch and his 
family. The pavilion’s de-
sign incorporates granite, 
mahogany, marble, bronze 
and copper.

The Greek Doric style 
building’s upper chamber 
incorporates light and color 
and is capped by a dome 
and copper cross that direct 
attention heavenward. The 
crypt is styled in shades 

of gray, black, and gold to 
establish a more introspec-
tive atmosphere. Charcoal 
Black® granite fit the spec-
ification for black stone, 
which was used for the out-
side columns, stairs, and in-
terior and exterior cladding. 
Interior columns are Italian 
Verdi Alpi marble and 
the intricate floor patterns 
use seven different mar-
bles from Italy and Spain. 
Charcoal Black granite is 
used in the landscape de-
sign as well as for benches 
and paving, contributing to 
the restful environment that 
will draw visitors for relax-
ation and contemplation.

The fabricators had the 
expertise necessary to part-
ner with the architect on 
developing construction 
and fabrication plans for 
the intricate design. The 
Doric order of classical ar-
chitecture is defined by spe-
cific characteristics in the 

building’s columns and the 
band of moldings above the 
columns. Triglyphs, or styl-
ized carvings, are spaced at 
regular intervals along the 
entablature. Historically, 
these pieces would have 
been hand-carved by mas-
ter craftsmen. For the Boch 

Garden pavilion, the team 
achieved an equally high 
level of craftsmanship — 
and did so economically 
— by modeling the detailed 
design in 3D software prior 
to construction and using 
5-axis milling machines to 
cut triglyphs into the stone.

Continued from page 24

Judges Comments:
The monumentality and permanence of granite are 

celebrated and perfectly aligned with the memorial 
purpose of this project. Jurors noted the impressive 
solid columns, the Palladian style proportions, scale 
and form – executed with precision. A fitting tribute 
and welcoming environment for a family memorial 
pavilion.

Natural Stone Institute
Member Companies

Kenneth Castellucci
& Associates

Lincoln, Rhode Island 
Stone Fabricator/Installer/Supplier

Coldspring
Cold Spring, Minnesota

Piero Zanella Srl
Verona, Italy 

Stone Fabricators/Suppliers

Other Project Team Members
Eric Inman Daum, LLC

Architect

Brian Frazier Design
Landscape Architect

Stone
Charcoal Black® granite

Carrara marble
Portoro marble

Bianco Statuario marble
Giallo Siena marble
Verde Alpi marble

Nero Marquina marble
Fior di Pesco marble

Breccia Pernice marble

Pinnacle
Aw a rd  o f  E x c e l l e n c e
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Public Landscapes/Parks/Memorials 
Miracle Mile and Giralda Avenue Streetscape  

Coral Gables, Florida

Judges Comments:
Genius in urban streetscape transformation; a true in-

spiration. Concentric circles of stone paving with seat-
ing bollards and art, playfully layered together, create 
a delicate beauty, rich in texture, unexpected color, and 
irregularity. A ripple effect of success – just loved it.

The City of Coral 
Gables and the local 
business improve-

ment district commis-
sioned this streetscape 
design project and asked 
the design team to “create a 
pair of streets like no other 
in the world.”

The concept for Miracle 
Mile was inspired by the 
poetry of George Merrick 
and the desire to create 
the effect of a walk in the 

clouds. The paving pattern 
is a reflection of the sky 
above, as seen in the gap 
between the edge of the 
Live Oak tree canopy and 
storefront cornices along 
the sidewalk. It is a coordi-
nated palette of five quartz-
ite types that were anchored 
by Azul Macaubas. The 
size of stones and module 
of the pattern were critical 
to the ability to realize the 
vision of the project.

Giralda Plaza comple-
ments Miracle Mile and 

celebrates regional climatic 
conditions. Its stone pattern 
is composed of six colors 
of granite, creating massive 
raindrops that reflect the 
diurnal changing colors of 
the sky.

Paving on both streets 
was installed in its natu-
ral state so that when dry, 
stones appear soft and 
muted but when it rains, 
the streetscapes explode in 
color to defy the blanket of 
gray skies above.

Shell Reef stone furniture 
was designed to double as 
bollards that keep cars in 

their place. The sides of 
every piece were blasted 
to bring out the texture and 
fossils in the stone, and 
to remind us of the age of 
the pieces in honor of the 
timeless qualities of Coral 
Gables. The tops were filled 
and honed so that residents 
and visitors are invited to 
touch and sit on them with-
out worry of damaging re-
fined clothing. The heights 
of all seating tops vary 
throughout the project to 
accommodate people of all 
ages.

Please turn to page 32

Natural Stone Institute
Member Company

Earl Jackson
Architecture Workshop

Allenhurst, New Jersey
Architects

Other Project Team Members
Cooper Robertson & Partners

Architect
Rodriguez and Quiroga

Architect of Record
Local Office Landscape

Geomantic Designs
Landscape Architects

UMI The Source
Thor Granitos
Stone Suppliers

Earth Surfaces of America
Stone Fabricator

Custom Tile and Marble
Stone Installer

Stone & Equipment
Stone Furniture

Stone Trends International 
Stone Consultant

Stone
Azul Macaubas quartzite
Navajo White quartzite
Mont Blanc quartzite

Miracle Grey quartzite
Cosmic Black quartzite

Azul Bahia granite
Giallo West granite

Venetian White granite
Venetian Gold granite

Uba Tuba granite
Bordeaux granite
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Alberto Tito Alejandro, 
51, was arrested fol-

lowing a high-speed chase 
after Washington state 
troopers received multiple 
calls on March 29 about 
a car hitting two other 
vehicles south of Seattle 
and then racing away at 
speeds up to 100 mph, AFP 
reported. 

Trooper Heather Axtman 
said when officers got close 
to the 1996 Buick, they 
were shocked to see a dog 
sitting in the driver’s seat. 
Alejandro was steering and 
pushing the gas pedal from 
the passenger seat. “When 
we took him into custody,” 
Axtman said, “he admitted 
to our troopers that he was 
teaching his dog to drive. 
... I’ve heard a lot of ex-
cuses ... but I’ve never had 
an excuse that the dog was 
driving.” Alejandro was 
charged on multiple counts, 
including driving under the 
influence of drugs.

After three days quar-
antined in his house 

in Mexico, Antonio Munoz 
got a yen for Cheetos. (I'll 
bet you’ve been there, too.)

With the neighborhood 
store just feet away, but out 
of reach for a nonessential 
trip outside, Munoz enlisted 
the help of his chihuahua, 
Chokis. Munoz attached a 
note and $20 to Chokis’ col-
lar and sent the dog across 
the street. Sure enough, 
Chokis returned with the 
Cheetos, and Munoz told 
Metro News that beginning 
with Chokis’ sanity-saving 
journey in March, he has 
repeated the trip two other 
times, bringing back differ-
ent flavors of potato chips. 

It’s not known whether 
Munoz shared his snacks.

Man’s Best Social Distancing Friend
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Public Landscapes/Parks/Memorials 
Drexel Square  

Philadelphia, Pennsylvania

Judges Comments:
An urban jewel – elevating the public realm ex-

perience. The stone’s gentle curves and rounded 
edges convey a softness that’s inviting to touch. 
Convex granite lattice work is a delight to look upon. 
Challenging compound curvature, executed without 
lippage, received high scores for stone cutting con-
trol. Overall, kudos for its contribution to the city.

Drexel Square opened 
to the public in June 
2019. Conceived 

as an intimate space for the 
community to gather, the 
park serves as the gateway 
into University City and pro-
vides a clear transition from 
downtown Philadelphia’s 
urban grid to a lush, verdant 
enclave.

Taking the shape of an ex-
pansive ellipse, the 1.3-acre 
park completely transformed 
an underutilized parking lot 
outside Amtrak’s 30th Street 
station.

Its pathways are a projec-
tion of the earth’s meridian 
lines, with sparkling white 
granite contrasting the lush 
green grass and 23 ful-
ly-grown Dawn Redwood 
trees flanking the natural 
stone planters along the 
perimeter.

A deliberate mix between 

a plaza and park, Drexel 
Square is designed to be an 
inviting addition to the exist-
ing vibrancy of the neighbor-
hood. This space is the first 
among a network of parks 
that will eventually com-
prise 6.5-acres of the 14-acre 
Schuylkill Yards neighbor-
hood. These greenspaces will 
eventually connect 6.9 mil-
lion square feet of workplace 
and lifestyle environments 
as part of the developer’s 
vision.

The designer’s brief for the 
stone was thoughtfully con-
sidered and precise; this spe-
cial project needed a durable 
material for the plaza and a 
contrasting clean material for 
all the planters and walls.

To achieve the contrast el-
ement to the vast expanse of 
the space, the pavers were 
made to have two different 
finishes.

The planters and ellipse 
posed the most complexities, 

so a fourth generation fac-
tory was chosen that uses a 
combination of modern CNC 
technology and handcrafting 
to ensure a perfect result. 
The planters step down from 
the main plaza to the road-
side and the design team was 

passionate to have the cop-
ings follow the same shape 
without breaking the conti-
nuity and flow whilst it twists 
and turns a corner.

Please turn to page 33

Natural Stone Institute
Member Company

CED Stone North America
Montreal, QC Canada

Stone Supplier

Other Project Team Members
SHoP Architects

Architect

West 8 Urban Design & 
Landscape Architecture

Landscape Architect

Hunter Roberts
Construction Group

Contractor

Stone
G684 Black granite 

G654 Mid Grey granite 
G365 White granite 
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If Lassie was a cat…

“There is nothing as easy as 
denouncing ... It don’t take much 
to see that something is wrong, 
but it does take some eyesight to 
see what will put it right again.”  

— Will Rogers
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Residential – Single Family 
Hinsdale Residence  

Hinsdale, Illinois

Judges Comments:
The cut sandstone trims and sculptural accents, 

the fieldstone cladding, the slate roofs, the limestone 
quoins are all a vocabulary that is tasteful and well 
executed in a craftsman-like manner.

This American country 
house is located on a 
prominent street in 

the western Chicago suburb 
of Hinsdale, IL. The main 
home, wing, and accessory 

building are sited to make 
the best use of a compact 
site. A carved stone fountain, 
gardens, pool, and accom-
panying pool pavilion serve 
as a lovely setting for large 
scale outdoor entertaining 
with family and friends.

The masonry walls are a 
combination of Ohio sand-
stone and Pennsylvania blue-
stone. There is cut sandstone 
trim and the rubble stone 
walls are a custom selected 
blend of fieldstone. The sub-
stantial corner quoins were 
reclaimed from an old stone 
wall formed of large hand-
hewn blocks. All of the stone 
walls batter in slightly from 
top to bottom.

A large family of cus-
tom-built wood windows and 
doors are oversized to flood 
the house with light and cre-
ate a sense of transparency 
between the house and the 
surrounding gardens. This 
connection to the landscape 
is strengthened through a 
number of cut stone and tim-
ber porches, in particular, 
a dramatic cut stone loggia 

overlooking the backyard. 
Each of these porches is 
paved with intricate patterns 
of cut sandstone and sliced 
up discarded roofing slates. 
The cut stone balustrade 
sits atop the solid load bear-
ing cut stone columns and 
entablature.

The owners of the home 
also commissioned a pro-
gram of carved stone iconog-
raphy to add further beauty 
and meaning to the project. 
These remarkable carvings 
include a starburst fountain-
head, a pair of oval windows 
adorned with oak leaf gar-
lands, an oak tree carved into 
the keystone above the front 
entrance, and carvings of a 
boar’s head, an owl, a sheaf 
of wheat, and a stag’s head 
for each of the major gables.

Natural Stone Institute
Member Company

Galloy & Van Etten
Chicago, Illinois
Stone Fabricator

Other Project Team Members
Liederbach & Graham

Architects
Architect

Briar Hill Stone Company
Endless Mountain 
Stone Company

Greenstone Slate Company
Stone Suppliers

Josef Masonry
Stone Installer

Stone
Briar Hill sandstone 

Pennsylvania bluestone
Semi-weathering Grey Green slate 

Fieldstone
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Makita Factory Service Centers Remain 
Ready to Serve with New Repair Options

Makita U.S.A., Inc., the 
innovation leader in 
power tools, outdoor 

power equipment, pneumatics 
and accessories, is immediately 
initiating temporary free labor and 
free shipping for tool repairs at 
Makita® Factory Service Centers. 

“After-market service has been 
a point of focus since the com-
pany was founded,” said Mark 
Cox, National Service Manager, 
Makita U.S.A., Inc. “If you invest 
in Makita, our factory service cen-
ters are here to serve you.”

To support America’s workers, 
Makita is offering free labor and 
free “round-trip” shipping for tool 
repairs in Makita Factory Service 
Centers beginning April 13, 2020 
through May 31, 2020. This new 
service helps users get their tools 

repaired, without having to travel 
to a Makita Factory Service 
Center.

Here are the Step-by-Step 
Instructions: 

Step 1: Call 1(800) 4-MAKITA 
Step 2: Request a pre-paid 
COVID-19 shipping label 
A pre-paid FedEx shipping 
label will be sent via email 
to ship your tool freight pre-
paid to Makita for service 
Step 3: Take your Makita® Tool 
to a FedEx shipping location 
S t e p  4 :  M a k i t a  r e -
ceives and repairs the tool   
You pay for parts only, un-
less under warranty (no labor 
cost and no shipping cost) 
Step 5: Makita ships the tool back 
to you.

PinnaclePinnacle
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Note: Items over 70 pounds are 
excluded from pre-paid shipping 
and will still need to be brought 
directly to the Makita Factory 
Service Center. Users can call 
1(800)4-MAKITA to contact 
your local Makita Factory Service 
Center to arrange a large item 
drop-off. This offer is valid only 
within continental U.S.A. (ex-
cluding residents of Puerto Rico, 
Hawaii and Alaska). 

For more information, please 
visit makitatools.com/service .

Alternative Service Options 
Authorized Service Center - This 

offer is not valid at Authorized 
Service Centers. If an Authorized 
Service Center is preferred, please 
contact them directly for avail-
able service options and hours of 
operation.   

Please turn to page 34

Makita FSCs offer free labor and free shipping for product 
repair April 13, 2020 through May 31, 2020.

http://makitatools.com/service
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Natural Stone Institute
Member Company
Bybee Stone Company

Ellettsville, Indiana
Stone Supplier/Fabricator

Other Project Team Members
Duncan G. Stroik Architect

Architect

Stone Consulting
di Roberto Pagliari & Co
Stone Supplier/Fabricator

Aisoni & Co.
Stone Installer

Stone
Indiana limestone

Botticino Classico marble
Giallo Reale marble 
Bianco Lasa marble

Lapis Lazuli 

Renovation/Restoration 
Saint Catherine of Siena Sanctuary Alteration  

Trumbull, Connecticut

Judges Comments:
A handsome renewal. The stonework is subtle, yet 

tasteful and impressive in its detailing. Managing the 
new stone load in the existing foundation was a feat 
in itself. This kind of elaborate use of stone today is 
awe-inspiring and exhibited appropriately through 
quality workmanship.

Saint Catherine of 
Siena is a simple 
1958 Gothic church. 

The parish sought to add 
a sense of magnificence 
to their country church. 
Drawing upon the exist-
ing geometry of the sanc-
tuary triumphal arch, the 
new limestone and marble 
retablo became the largest 
limestone retablo in the 
United States in 60 years.

The new retablo and side 
shrines comprise seventeen 
tons of carved Indiana lime-
stone. Four 12 foot-six inch 
tall composite columns sur-
round a diamond-matched 
Giallo Reale marble niche 
and crucifix. The cornice 
and columns further sup-
port an upper stone pedi-
ment and volutes. Directly 
in front of the retablo is 
a hidden limestone stair 
that provides access to the 
candelabra.

A new freestanding altar 
in Botticino Classico and 
Giallo Reale marble con-
nects visually to the reta-
blo. It contains a marble 
reliquary chamber for the 
display of sacred relics be-
hind a bronze grille. The 
richness and beauty of the 
Bianco Lasa marble tab-
ernacle with Lapis Lazuli 
pilasters is a gem. The pre-
cious Lapis Lazuli carries 

such a high cost that the 
tabernacle pilaster shafts, 
and Doric regula and guttae 
details on the tabernacle are 
made out of 1/16˝ veneer. 
A cylindrical marble ambo 
and a limestone altar rail 
complete the renovation.

One major challenge was 
how to support this new 
weight of seventeen tons in 
a 1950s church sanctuary 
that has a full basement. 
The answer was to have the 
stone load transfer directly 
downward into new steel 
columns and reinforced 

footings. Transporting large 
and heavy stone pieces into 
the church also involved 
special shoring in the base-
ment and creative scaffold-
ing within the confines of 
the church sanctuary. Due 
to the size and shape of the 
arched pediment pieces, 
specialty anchors and pin-
ning were implemented so 
that loads would transfer 
correctly into the columns 
below without causing any 
overturning from the ex-
isting rear sanctuary CMU 
wall.

Residential – Single Family 
Private Residence  
Highland Park, Texas

Continued from page 33

Judges Comments:
This understated, modern house celebrates lime-

stone. Core interior walls, clad with Indiana limestone 
panels, align seamlessly with exterior walls – creating 
a dynamic relationship between outdoor and indoor 
spaces. Tightly spaced, continuous horizontal panel 
grooves accentuate the illusion of alignment with ex-
terior masonry, while enhancing the spacious feel of 
the open floor plan. Jurors marveled at the precision 
of the stone fabrication and installation.

This private residence 
involved construc-
tion of a modern 

architectural style estate 
property in Highland Park, 
Texas. Dee Brown, Inc’s 
role came into play late in 
the project, when correc-
tions were needed to some 
specialty stonework.

The home’s center is 
formed around the main 
entry. The floor plan is 
largely open, but parallel 

core wall areas serve to 
define the foyer, kitchen, 
dining, and living areas. 
As key areas, the architect 
put special focus on mate-
rials selection for the core 
walls. It was decided that 
Indiana limestone would be 
the finish, and that the clad-
ding panels would all have 
unique continuous horizon-
tal grooves.

Material was received 
and installed by the original 
subcontractor. Upon seeing 
the completed work, it was 

evident to the architect and 
owner that grooves in the 
fabricated material were 
not consistent, and that the 
installation process had 
left numerous chips to the 
panels. It was at this point 
that the partially completed 
work was removed, and the 
second fabricator/installer 
was contacted.

Dee Brown, Inc. ordered 
the Indiana limestones 
slabs. There, special care 
was taken to hold tight tol-
erances to the horizontal 
grooves as well as to the 
typical cut-to-size aspects. 
Erection of these mechan-
ically set panels was done 
very carefully. The result 
was a clean finished prod-
uct with none of the toler-
ance and chipping issues of 
the original installation.

Dee Brown, Inc also 
created and installed spe-
cial stone finishes at the 
adjacent half-bath. Semi-
precious white onyx was 
transformed into a lava-
tory top/bowl assembly, 
water-closet wall cladding, 
and even tissue and towel 
holders.

Natural Stone Institute
Member Company

Dee Brown, Inc
Richardson, Texas

Stone Installer

Other Project Team Members
do+ba Architecture

Architect

Cadwallader Design
Interior Design

3D Stone Inc.
The Stone Collection

Stone Suppliers

Stone
Indiana limestone 

Semi-Precious white onyx

Pinnacle
Aw a r d  o f  E x c e l l e n c e
Pinnacle
Aw a r d  o f  E x c e l l e n c e



Slippery rock Gazette May 2020  |  35  

Hope, NJ
Continued from page 29

The Decline
 A fully functional town was now 

complete, but a series of problems 
arose and began to erode the popu-
lation of 149 Moravians—the first 
being a competing mill that had 
been opened by local businessman 
Joseph Swayze. 

The Moravian’s mill had always 
been the income “cornerstone” 
of the community, and with the 
Swayze mill in full operation, the 
profits of the Moravian mill came 
to a grinding halt. With 100 per-
cent clarity of our historical hind-
sight, this was the tipping point for 
the struggling community, and the 
failure of Hope was imminent.

Later that year, two separate 
fires had engulfed two of the local 
structures, further putting a damper 
on business as usual As economic 
conditions continued to deteriorate, 
malaria and disease had also taken 
a stranglehold on the community, 
and people were dying. As if these 
setbacks weren’t enough, the final 
blow to the weakened community 
was the responsibility they felt 
about the repayment of the debt 
they had acquired by the monetary 
subsidies they’d been receiving 
over the years from the Moravian 
mother church in Europe.

By 1802, the school as well as 
many houses had been abandoned 
as the population waned to a mere 
84 as tradesmen and their families 
left for the thriving Bethlehem area 
where they could still earn a living.

On March 11, 1808 a deal was 
struck to sell the entire town, and 
on Easter Day, April 17, 1808, a 
final service was conducted at the 

Gemeinhous and the Cemetery, 
bringing the Moravian Hope mis-
sion to a close. The few people who 
had remained loaded their wagons, 
locked the doors and set forth with 
great courage and resolve to neigh-
boring Bethlehem and Nazareth, 
Pennsylvania. It is plausible to say 
that truly the most valued posses-
sion they took with them was not 
the cargo in their wagons; it was 
the “Nothing is impossible” and “If 
you need it, build it” philosophies 
they embodied. And while it may 
also be said that there was no single 
incident that caused their decline, it 
may also be said that there was no 
single incident that hadn’t led to it. 

Unlike so many of the cul-
tures that came to this land, the 
Moravians never behaved like 
an invading army. Greed and the 
urge to conquer was something 
that they had likely read about, but 
not something they were burdened 
with. All they knew was diligence, 

persistence, faith, and the goodness 
of the earth. They were kind and 
compassionate and treated every-
one with respect. They didn’t come 
to dominate; they came to pass on 
their beliefs, raise their children 
in a free society, and pursue their 
trades, and when they left Hope, it 
wasn’t the end of their story. 

Actually, it was just the begin-
ning of a new chapter. Strong 
minds, hard work and determina-
tion are part of their legacy to us 
and the foundation of this country. 

There are only a handful of stone 
structures built by the Moravians 
remaining in Bethlehem, Penn-
sylvania. Unfortunately, most of 
them were torn down during the 
steel boom of the 1940s to 1950s. 
What saved the town of Hope, in 
part, was the fact that the railroad 
didn’t pass through there. Hope 
was largely bypassed by indus-
try and progress, leaving one of 
the first planned communities in 
the country virtually untouched, a 
lasting legacy of sturdy limestone 
structures with a rustic appeal and 
charm beyond compare. But per-
haps the greatest legacy of the Hope 
Moravians is the treasure trove of 
stories shared by their descendants, 
who have preserved  their history 
and values and continue to pass 
them down by generations of histo-
rians willing to give the most pre-
cious gift of all — their time. 

   
Our very sincere thanks to life-

long Hope, New Jersey residents 
and historians Carol Kernoschak 
and Norman Beatty. This story 
would not have been possible 
without their knowledge of local 
history. 

Believed to have been a bridge toll house, this trim, restored 
building now serves as a combination realtors and law office.

Many of the more beautifully preserved and restored buildings in 
Hope have found new life as offices and civic headquarters.

Below: this home and barn were the first of two farms built just a 
stone’s throw from the grist mill, now The Inn at Millrace Pond.

The Inn at Millrace Pond hostess station second floor, showing 
the support beams running throughout the Interior of the old 
grist mill. Just down the stairs is the grinding room where the 
water race entered the mill. 
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Distributed by

LESS THAN

$1,150/MO

with our  

easy financing•

The Husky 20 HP Direct Drive Bridge Saw 
is the investment that works hard  

for you day after day.

Cuts 45° 

Miters!

The Husky Bridge Saw 
controls are easy to use. 
You can even operate 
the saw using the control 
panel and the wireless 
remote at the same time.

MADE IN THE USA

800-575-4401
www.braxton-bragg.com

Hercules A-Frame Slab 
Storage Racks #6698

Capacity: 15,400 Lbs. Per Side

– Your complete source for storing and transporting stone –

Hercules Shop Cart #6706
Capacity: 2,200 Lbs.

Hercules 8 Ft. Kitchen 
Transport Rack #6703

Capacity: 30,800 Lbs. 
(Also available at 6 Ft.)

MATERIAL HANDLING SOLUTIONSMATERIAL HANDLING SOLUTIONS

Call 1-800-575-4401 or Order Online www.braxton-bragg.com

“Hercules A-Frames are very sturdy, 
nice looking and professionally-built. I was 
surprised that they came with the wooden 
inserts, to keep the slabs from sliding off, 
which was very much needed. We stock 
around 3,000 slabs, and now all of them 

are on display for ease of viewing.” 
 – Terry Bortolotti, G.M.S. Werks /

Universal Terrazzo & Tile Co.
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