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Josh Stafford balances the dual roles of a first responder fire-
man for the Chatsworth, GA fire department and the granite 
shop his father started in 2005, Superior Stone Countertops.

Superior Stone Countertops Owner – Dual 
Roles as a Fabricator and a First Responder

Many decades ago, a very 
wise entrepreneur said, 
“When you’re in busi-

ness, always take on just a little 
more work than you can comfort-
ably handle.” The takeaway of 
this wisdom was simple: for what-
ever reason, you are always going 
to lose customers, and taking on 
just a wee bit more work than 
you can handle is a simple way 
to ensure your income. Very wise 
words, indeed, and a reflection 
of what’s to come in this story 
about Josh Stafford, his family, 
and his company, Superior Stone 
Countertops, located in Crandall, 
Georgia.   

Putting out Fabrication             
“My family owned a country 

store back in 2004, and they were 
thinking about getting out of the 
business,” recalled Stafford. 
“They worked there seven days 
a week 365 days a year, and they 

were tired of it. I have an older 
brother who worked in the coun-
tertop industry down in metro 
Atlanta, Georgia, and he said that 
there weren’t a lot of people doing 
stone fabrication here in Crandall. 
So we talked about it, sold the 
country store in 2005, and my dad 
(Chuck) bought a used Park in-
dustries Cougar bridge saw. None 
of us had any experience, but if 
you want to do something, you 
learn how, right?

“We started real slow, doing in-
stallation you know, because it’s 
hard to get your foot in the door 
when starting a new business. So 
we met a lot of contractors and 
shook a lot of hands. Dad is a 
good talker, and he and my mom 
(Connie) had three businesses in 
the area in past years and were 
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very well known, and that’s how 
we got into the stone fabrication 
business. Now, fifteen years later, 
we are truckin’ right along. 

“Mom and dad continue to help 
in all ways, and my cousin is 
our main polisher. Additionally, 
my fourteen-year-old son Max 
is working on the saw, now that 
school is out. My nine-year-
old son Alex comes to the shop 
and helps to keep it organized. 
Occasionally, friends from the 
fire department or police officers 
have helped  out.” 

The Legacy of Cleveland Quarries

For almost two centuries, 
Cleveland Quarries has fol-
lowed a time-honored tra-

dition of quarrying and fabricating 
its sandstone from the Amherst, 
Berea and Birmingham region of 
Ohio. Spanning an area of over 
1,000 acres and containing over 
300 million cubic feet of deposits, 
the area was originally dotted with 
many quarry operations both large 
and small. However, time moves 
on, and things have changed, 
explained Cleveland Quarries 
President Zachary Carpenter.        
   

Birmingham Buff quarry ledges, 
and polished Buff steps and 
terrace paving. The Cleveland 
Quarries legacy includes fine 
sandstone building products 
and the fabricators and carvers 
to turn it into functional art.

Please turn to page 4

Braxton-Bragg Changes Name 
to BB Industries 
Braxton-Bragg, one of the most respected dis-

tributors in the stone industry for the past 26 
years, has changed its name to BB Industries/BBI, 
to reflect the company’s explosive growth in peo-
ple, products and partnerships. 

“As our company has grown and evolved to the 
point where we are nearly unrecognizable, so now 
it is time to mirror that change in our name,” said 
CEO Rick Stimac. “We have added some of the 
most experienced sales consultants in the industry 
to our team, brought thousands of premium prod-
ucts to our offering, as well as partnered with top 
industry brands. This massive growth and transfor-
mation warrants a name that matches our innova-
tion. We are committed to being the best product 
supplier and a true partner in the stone industry.”

BBI represents the company’s tagline Better 
Service, Better Value, as well as adds industry to 
symbolize the group’s larger footprint. 

“Nothing is changing, but our name and our 
growth objectives,” added Stimac. “We have been 
very strategic with our company growth since I 
took the helm three years ago, and have recon-
structed our organization in nearly every aspect 
from staff to offering. BBI will not waver from 
our total dedication to world class service, top-of-
the-line products, industry education, expanded 
CNC offering and the industry’s only 30-day 
money-back guarantee. We feel the BBI image 
represents our 26 years of experience, while em-
bracing all of our changes, and striving to meet our 
new objectives.”

About BBI
Since its beginning in 1994, BBI’s philosophy 

has been to offer the best customer service and the 
best value for the money. This is accomplished by 
delivering exceptional products and first-class ser-
vice to our partners in the stone, tile, and concrete 
industries. For more info, visit BBIndustriesLLC.
com and facebook.com/BBIndustriesLLL.USA .

http://BBIndustriesLLC.com
http://BBIndustriesLLC.com
http://facebook.com/BBIndustriesLLC.USA
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Superior Stone 
Countertops

To this day, the shop still uses 
that Park Industries Cougar, and 
has added a router for doing edg-
ing, explained Stafford. “I’ve got 
a Magnum router to do simple 
profiles, and everything else is 
done by hand. Our condo work is 
mostly eased- or pencil-edge pro-
files. I pondered buying a CNC, 
but I really don’t want to pay that 
kind of overhead. You’ve got to 
put out a lot of material to pay for 
one of those and, honestly, there is 
something special and satisfying 
about doing fabrication by hand. 
It’s an art. CNCs do a fabulous 
job and are great when you have 
to put out the volume, but my dad 
always told me that if you can do 
something with your hands, you 
can always make money. The 
only thing I might get next, just 
to make my life a little easier, is 
a Rye-Corp Fab King for doing 
bowl cutouts. The Fab King has 
gotten good reviews, it is user 
friendly, and the price is good. 

 “Last year I invested in a No-
Lift Install Cart. Being such a 
small company, it was a big step 
for me to drop $10,000 on a cart. 
Since then, though, I have in-
stalled some monster pieces with 
it. It’s a life and back saver, and 
paid for itself in just the first few 
jobs I used it. In fact, I saw it in 
the Slippery Rock Gazette maga-
zine, and in the beginning I didn’t 
think it’d be worth a flip, but after 
using it, I’m a believer– it’s been 
a unique and valuable tool. The 
roller ramp that came with it is 
phenomenal, too.”

As for other favorite production 
equipment in his shop, Stafford 

“also loves Omni Cubed equip-
ment. The Omni Cubed Sink Hole 
Saver and Aqua-Jaw are invalu-
able to us.”

“I buy most of my tools and sup-
plies from Braxton-Bragg (BBI). 
I’ll call them and say, ‘I’ve got 
this going on,’ and they’ll point 
me in the right direction every 
time. I’ve gotten really good cus-
tomer service from those guys… 
It’s really good to talk to someone 
who knows what they’re talking 
about, versus somebody that 
doesn’t.” 

According to Stafford, sales are 
80 percent granite and 20 per-
cent quartz, and acquired mostly 
through maintaining a good rep-
utation and word-of-mouth, with 
75 percent of total sales being 
residential builders, and the re-
maining being homeowners. The 
company’s radius of service av-
erages 75 miles from Crandall, 
unless it’s a huge job, continued 
Stafford. “I don’t do any social 
media or advertising. Dad always 
told me, ‘Get out and shake hands 
and hand out business cards,’ and 
right now I have more business 
than I can shake a stick at. We 

Continued from page 1

“Some of our install tools are 
indispensable, like our No-Lift 
cart. One of the first jobs I 
installed with it was a 130 x 40 
inch L-shaped top – not some-
thing I’d want to carry by hand! ”

Stafford is a member of Georgia 
Task Force 6, a heavy rescue and 
disaster response unit.

Left: Nina Franklin puts a final polish on a counter section 
scheduled for installation that day. “Nina is a perfectionist. 
If I had two of her, we could produce twice as many jobs 
in the same amount of time,” said Stafford. The shop has 
worked wet from the beginning, said Stafford.

Left and below: Residential 
kitchen installation in Carrara 
marble, aka “Shadow Storm.” 
The radius-edge island features 
a composite granite farmhouse 
sink. The long counters were 
 produced using minimal seams.

do a lot of business in Dalton, 
Georgia, the ‘carpet capitol of 
the world.’ I have a builder there 
who keeps me hopping, and has 

commissioned two condos a 
week, with 176 total units. Their 
next project will be 400 condos, 
starting next year.”

Putting out Fires
So where does putting out 

fires come into play, you ask? 
Certainly not with the company’s 
customers. You see, Stafford is 
also a full-time first responder 
with the City of Chatsworth, 
Georgia Fire Department, Engine 
Company 1131. He explained, 
“We are a small city fire depart-
ment with a local population of 
about 4,000 people, and I’m a 
firefighter/paramedic. I’m also 
with the State of Georgia Task 
Force Emergency Rescue Team, 
and travel everywhere in the state 
and country to respond to torna-
does, hurricanes, or whatever they 
call for. I’ve been doing it for 18 
years.”

Stafford continued, “Some days 
it’s difficult being both a fabri-
cator and a fireman, just because 
some days I come off of a long 
shift and only have two days to 
work another job. It’s not unusual 
for me to leave my firehouse shift 
at 8:00 in the morning and come 
in to finish or install a job.”

And it’s not the issue of money, 
Stafford insists.  “I do make okay 
money at the fire department, but 
instead of sitting on my butt on 
my time off, I’d rather be produc-
tive, you know? 

Please turn to page 3
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Superior Stone Countertops

“But some nights are tough, 
like when I’ve been out on a lot 
of emergency calls such as struc-
ture fires, or car wrecks – what-
ever the emergency is. So if 
I’m up all night and I know that 
I’ve got an install planned, or 
100 linear feet of granite to pol-
ish the next day – it is what it is.  
I get up and get it done!

“Some days I’m extra busy, be-
cause of all of the first responder 
training we have to accomplish. 
Each first responder certification 
that I’m qualified in requires a 
certain number of training hours, 
and as a  firefighter/paramedic, 
there are about 300 hours of 
firefighter training and 75 hours 
of paramedic training over two 
years. Plus, as a member of the 
Georgia Task Force, I’m trained 
in building collapse, trench res-
cue, rope rescue and confined 
space and wilderness rescue. For 
all of these disciplines, you have 
got to have so many hours of train-
ing in, and sometimes it requires 
me to travel all over the state to 
get them. Our builders know I’m 
a first responder, and sometimes 
I’ll be gone for about a week, so 
I’ll call them and talk about what 

Continued from page 2

Right: Loaded and ready to 
roll. Stafford built a custom 
trailer with an enclosed cab 
to hold jobsite tools and ma-
chines like his No-Lift Cart, 
with ample side A-frame 
storage to transport jobs. 
From left: Nina Franklin, Josh, 
Max and Alex Stafford, and 
founder Chuck Stafford.

Three Hollis Holdings condo installa-
tions: Above –  island in Flaked Pearl, 
an LG Hausys Quartz surface; Right- 
Galileo Ornamental granite kitchen; 
Below– double sink vanity in Minuet 
Quartz, an LG Hausys Viatera color. 
New condo buyers have the option 
to have the countertop material 
and color of their choice installed 
while the unit is being completed.

we’ve got scheduled. They are all 
very understanding in regards to 
my job a first responder, and we  
just work around it and get it done 
when I get back. I’m very thank-
ful for the builders we work with, 
and the great relationship I have 
with them.” 

The Future and
Working with Family

“As you can see, I’m busy some 
days, and this is why I like having 
a small company. I’ve been asked 
to take on some larger contracts, 
but I turned them down because 
I’d have to buy more machinery 
and hire more people, and this 
doesn’t fit what we do. I like the 
option to say, ‘I like this job, and I 
like that job,’ and have the option 
to spend a day with my family.  

“So, if I decline to take a job, 
I’m not going to be out anything. 

All of my equipment is paid for, 
and I have no overhead other than 
my truck. I think it’s less stress-
ful  to be able to pick and choose 
the jobs I want. We have a good 
reputation, and if we have a slow 
week, it’s no big deal! 

“I know a couple of larger 
shops that are having a tough time 
during COVID-19. Fortunately, 
the only change that we had to 
make was to stop doing residen-
tial work.



4 |  August 2020 slippery rock gAzette

“Cleveland Quarries was started 
in 1868, but there have been other 
stone mining companies in the 
area, such as The Ohio Stone 
Company, The Ohio Cut Stone 
Company and many others. Since 
then, though, Cleveland Quarries 
was the company that bought out 
all of these operations, and con-
solidated them into what the com-
pany is today. 

Over the years, it has gone 
through many different iterations 
and from thousands of employees 
to under fifty. This is mostly due 
to demand, and not technology. 
Certainly technology has let us 
improve the way we do things and 
has brought about a reduction in 
the number of employees needed 
to run the machinery, but the de-
mand for stone really is the larger 
issue. Back when stone was being 
used for everything, the quarries 
employed a lot of people and pro-
duced a lot of stone, but over the 
years that has dissipated. So what 
we are left with are specialty proj-
ects, restorations and things like 
that.” 

A Full Service Company
Cleveland Quarries is not just 

a quarry, but also a full service 
fabricator, including a staff of 

Cleveland 
Quarries

Continued from page 1

talented artisans for carving 
projects. Fabrication machinery 
consists of two large-scale block 
saws, two Pellegrini wire saws, 
three 5-Axis GMM saws and one 
Wilson Electric 60-inch second-
ary saw.

While the quarry is located in 
Birmingham, Ohio, the corporate 
headquarters, fabrication shop 
and slabbing facility is located 10 
miles away in Vermilion, Ohio. 
The quarry encompasses over 
160,000 square feet of indoor 
work space and storage, however, 
there are changes coming, said 
Carpenter. 

“We are currently in the process 
of moving the fabrication and slab 
facility from the off-site location 
to the quarry site, itself.

“As for the Amherst site, it is an 
open quarry, and has always used 
derricks to move blocks. 

“We began to convert it to a 
drive-in quarry about eight years 
ago, and currently have two ex-
cavators, one loader, four quarry 
saws and two wire saws. The four 
quarry saws are made by W.F. 
Meyers, and look like a giant 
chainsaw with a belt, and we just 
plunge it into the stone from the 
top of the bed we are cutting. 
Once we quarry down to about 80 
feet, we move to another area. We 
are currently using six acres, but 
there is 112 acres of untouched 
property with approximately 20 
feet of overburden (soil, rocks, 
and vegetation). Some of the 
older quarries had as much as 50 
feet of overburden.” 

Avai lable  colors  are 
Birmingham Buff and Amherst 
Gray, with an annual yield that 
averages between 250,000 to 
350,000 cubic feet. According to 

Above: Amherst Gray sawn panels on a building façade.
Left: Birmingham Buff– capitol carving in progress.

Birmingham Buff ashlar and cut stone construction

Left: Birmingham Buff 
sawn and split bedface 
panels. The quarry’s 
signature colors have 
remained very consis-
tent over the decades 
they have been used. 
Restoration using 
original colors is a 
primary focus of their 
business.
Below: Carving an 
Amherst Gray fireplace 
surround. The tube 
pictured to the right is 
part of a dust collection 
system.

Carpenter, volume in 2020 has 
increased by 30 percent over the 
previous year. The company also 
has a new quarry that they lease in 
central Ohio that produces a gold-
en-colored stone. “We sell a lot 
of materials between the east and 
west coast of Canada, whether it 
is Calgary or Toronto, and is 30 
percent of our business. We also 
sell a lot along the eastern sea-
board, as well as Colorado, Texas 
and California, and quite a bit in 
the Cleveland area. We don’t do a 
lot of block sales, but we do sell 
them in raw form. Slabs are about 
a third of our business, while two-
thirds are used for fabrication and 
one-sixth go through our splitter 
to make steps, wall stone and ve-
neers. Everything else goes into 
hardscapes, restoration or archi-
tectural work in both the commer-
cial and residential market.  

“People hear sandstone and 
think it’s going to be soft and 
unusable, and that’s just not true. 
It’s extremely durable, has a lot 
of character, and you can do ev-
erything you want just like with 
Indiana Limestone. You’re also 
going to get a little more in terms 
of color and character. We sell 
mostly through our retailers or 
distributors, but in an area where 
we have no coverage, we will cer-
tainly sell direct. We are a little 
more expensive, although Indiana 
Limestone and Texas Limestone 
have crept up. But our real com-
petition comes from other places, 
and is not direct competition from 
other sandstone manufacturers.” 

Restoration: The Other 
Side of Fabrication

Cleveland Quarries employs two 
estimators and one sales direc-

tor who will look at any and all 
drawings and estimate the job. 
They don’t currently do any di-
rect design work, but they will 
fabricate anyone’s stone, ex-
plained Carpenter. “Sandstone is 
our specialty, but we are starting 

to fabricate all varieties of stone. 
For example – there are a lot of 
lesser-known stones from very 
small quarries that do come up 
in historical restorations, but 
don’t necessarily have the capa-
bility to do the work that we do. 

Please turn to page 5
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At one point, there were 
quite a few quarry oper-
ations in this region, and 
our quarry represents 
those same colors.  
So, our colors have re-
mained very consistent 
throughout the decades, 
and we can match pretty 
much anything that we 
need to from prior years 
of operation. One of the 
most prominent examples 
of this is the restoration of 
the Parliament buildings 
in Ottawa, Canada, which 
were originally built with 
our stone. Our restoration 
work is a large part of our 
business, and our sandstone 
was used so widely early 
on in this country, that we 
get called on for these types 
of jobs and do a lot of this 
kind of work. We also get 
called on for sandstone, es-
pecially on the west coast, 
where the original sand-
stone used didn’t hold up, 
and the quarries that sup-
plied it have closed up. 
Many times ours is a close 
match.” 

An Exemplary Future 
Carved in Stone

“We are really looking to 
increase our fabrication 
presence, both in the resto-
ration and in the fabrication 

Cleveland Quarries

Continued from page 4

Justin Hall, Harvard, Boston, MA

Hope Bridge- Original stone & restoration

Fairmount Presbyterian, 
Cleveland, OH

Butler County Courthouse, Butler, PA

Historic Cincinnatti 
Post Office, Ohio

St. Paul’s Cathedral, 
Cleveland, OH

of different sandstones, and 
all stones, for that matter. I 
had a study done last year, 
and I can tell you that there 
is easily a minimum of 50 
years of stone left in our 
quarry. There’s a lot there, 
and the colors are the same. 
It is beautiful and durable, 
and there is a big demand 
for it, and we do want to 
increase our presence, but 
we are very cognizant of 
the fact that we can only 
meet just so much demand 
for our stone. That said, we 
are looking to increase the 
amount that we quarry, and 
I’m looking at new tech-
nology to try and produce 
more fabrication work out 
to other regions. However, 
at this point, what we do 
have the ability to meet is 
the large demand for our 
fabrication skills.

“People often come to us 
to see our sandstone, and 
are pleasantly surprised 
to find that we are one of 
the most capable quarrying 
and fabricating operations 
in the country.”

Some notable past and 
current projects include:

• Many high-end private res-
idential projects throughout 
the country.
• FBI Biometrics Technol-
ogy Center – West Virginia
• Baldwin Wallace College 
– Berea, Ohio
• Princeton Theological 
Seminary – Princeton, New 
Jersey
• Cape Disappointment 
Lighthouse – Ilwaco, Wash-
ington
• Frostburg St. University 
Technology Center – Frost-
burg, Maryland
• President Garfield’s Me-
morial – Cleveland, Ohio
• Michigan State Capital – 
Lansing, Michigan

• The Historic Cincinnati 
Post Office – Cincinnati, 
Ohio
• Historic Library – Wo-
burn, Massachusetts 
Historic City Hall – Salt 
Lake City, Utah
• Guardian Towers – Cal-
gary Alberta, Canada
• University of Chicago 
Walkways and Courtyard 
• The renovation of the 
Cleveland, Ohio Cavilers 
Stadium 

For more information about 
Cleveland Quarries, visit 
www.clevelandquar r ies 
.com . For a short history 
of the origins of Cleveland 
Quarries, turn to page 9.

Amherst Grey Paving, Photo courtesy 
Aristotle Design Group

Michigan State Capitol, Dedicated 1879

http://www.clevelandquarries.com
http://www.clevelandquarries.com
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“As much as I’d love that to be right, I’m fairly sure that 
Jujitsu isn't one of the three branches of government.”

© MARK ANDERSON. www.andertoons.com

Natural Stone Institute 
Testing Lab Receives Two 

Distinctions

The Natural Stone Institute’s 
testing lab has received two 
noteworthy distinctions. 

USACE Validation
The Natural Stone Institute test-

ing lab has received validation by 
the U.S. Army Corps of Engineers 
(USACE) for the ASTM C97 test 
method for absorption and bulk 
specific gravity of dimension stone. 
Only one other lab in the country 
has received this designation. 

Laboratory validation is a pro-
cess by which the Materials 
Testing Center (located at the 
USACE Engineer Research and 
Development Center in Vicksburg, 
Mississippi) ensures that the lab 
is equipped, staffed, and qualified 
to perform material testing for the 
specified test. This process took 
two months from start to finish and 
included a documentation of how 
the association’s lab process com-
plies with ASTM C97. 

ASSIMAGRA S.TONE 
Network

Portuguese stone association 
ASSIMAGRA has selected the 
Natural Stone Institute’s testing 
lab as one of two US-based labs 
to join the new S.TONE network 
of recommended labs for natural 
stone testing. The S.TONE net-
work provides access to techni-
cal resources and exists to “close 
the gap that exists between those 
who need the services and those 
who provide them,” according to 
ASSIMAGRA. 

The Natural Stone Institute lab 
has remained fully functional 
during the pandemic and remains 
ready to accept new stone.

 
Current tests offering by the 

Natural Stone Institute’s lab 
include:
ANSI A326.3 Dynamic Coeffi-
cient of Friction of Hard Surface 
Materials

ASTM C97 Absorption and Bulk 
Specific Gravity of Dimension 
Stone

ASTM C99 Modulus of Rupture 
of Dimension Stone

ASTM C170 Compressive 
Strength of Dimension Stone
ASTM C880 Flexural Strength of 
Dimension Stone

ASTM C1353 Abrasion Re-
sistance of Dimension Stone 
Subjected to Foot Traffic Using 
a Rotary Platform, Double-Head 
Abraser

ASTM C1354 Strength of In-
dividual Stone Anchorages in 
Dimension Stone

ASTM C666 (and similar) 
Freeze/Thaw Testing 

To learn more, visit www.natural 
stoneinstitute.org/lab. 

mailto:%20g.covell%40slipperyrockgazette.net?subject=Need%20Info%20on%20SRG%20Advertising
mailto:publisher%40slipperyrockgazette.net?subject=SRG%20inquiry
http://www.naturalstoneinstitute.org/lab
http://www.naturalstoneinstitute.org/lab
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800-575-4401www.BBIndustriesLLC.com

BB INDUSTRIES IS THE PREFERRED 
NATIONAL FLEX DISTRIBUTOR IN THE 

STONE INDUSTRY

Item # 8822

Item # 50030

$15995
Each

$13655
Each

The FLEX CS-40 wet tile saw is made for use in the 
stone, tile and glass industries. The powerful 12 A 
motor makes it possible for the saw to cut through 
any tough material. The wet tile cutter is also 
equipped with a high quality water-feed system that 
will eliminate the harmful dust particles which are 
common in dry cutting applications. 

The LE14-11 125 is designed for the professional’s 
needs. Its safety features include a soft start system, 
reload protection and restart protection. In addition, 
its tool free adjustable guard makes it easy to adapt 
for whatever the job requires. 

$795
MASONRY

 WET SAWS

      
 ONLY6

 SPECIFICATIONS CS 40 WET 

 Motor 12 A

 Max. disc diameter 5”

 Bevel cut 0-45

 Weight 9 lbs

Variable 
Speed Dial• Microprocessor control with soft start,

  restart protection after power failure, 
 temperature monitoring, CDC- 
 electronic feedback control

• Highly efficient and 
 resilient motor for more 
 power output

• 120 Volt
• 12 Amp
• 12,000 RPM

$683
ANGLE

GRINDERS

      
 ONLY6

 SPECIFICATIONS LE14-11 125 

 Power output 12 A

 No load speed 2800-11500 rpm

 Max. disc size 5”

 Weight 5.1 lbs

Lightweight, 
Ultra-Powerful, 
and Built to Last!

CALL NOW FOR THIS EXCLUSIVE OFFER!

BUY 5 
GET 1 FREE

BUY 5 
GET 1 FREE

CS-40 WET
5” Masonry Wet Saw

LE14-11 125
12 A 5” Variable Speed Angle Grinder

Use Code
CUT32

when placing your order 

Use Code
GRIND32

when placing your order 

A New Mexico elementary 
school teacher on Zoom 

with students had a lesson in-
terrupted thanks to an uninvited 
guest: a bullsnake.

The desert animal surprised 
Sunrise Elementary School 
fourth-grade teacher Annette 
Otero Nuñez during a May 
12 class via Zoom from her 
backyard in Las Cruces, New 
Mexico, the Las Cruces Sun-
News reports.

The students — at home on 
their computers or mobile de-
vices — saw Nuñez getting 
somewhat rattled as the snake 
slithered toward their teacher.

“I am embarrassed to say that 
you can hear me get startled at 
least three times,” Nuñez said. 
“The snake just did not sit well 
with me.”

Nuñez called Las Cruces 
Animal Control and an officer 
responded while class was still 
in session.

Animal control officer Juan 
Valles captured the animal and 
then gave students a quick les-
son on identifying desert snakes 
and snake safety.

“A lot of people are raised in 
this area to be fearful of snakes 
and I understand why,” Valles 
said. “I think if we educate peo-
ple and just teach them how to 
properly go about it, that it’s not 
a big deal and they’re not some-
thing to be scared of.”

The bullsnake, prevalent in 
the American Southwest, is not 
venomous.

Nature IS the 
Classroom

“It has been observed that 
a pure democracy, if it were 
practicable, would be the 
most perfect government. 
Experience has proved that 
no position is more false than 
this. The ancient democra-
cies, in which the people 
themselves deliberated, 
never possessed one good 
feature of government. 
Their very character was 
tyranny…”

– Alexander Hamilton

“Feisty” is the way Shelly 
Gunn describes her 103- 

year-old grandmother.  

That quality shone through when 
the Massachusetts woman’s be-
loved centenarian grandmother, 
Jennie Stejna, came back from 
the brink of death to survive a 
bout with COVID-19, the disease 
caused by the coronavirus that has 

ravaged older Americans and 
decimated retirement home pop-
ulations across the U.S.

“She always had that feisty 
fighting spirit,” said Shelly 
Gunn, who recently moved to 
Easton from Washington state.

“She didn’t give up,” Gunn 
told The Enterprise of Brockton.

In May, Stejna was the first 
person to test positive for the 
coronavirus at her nursing home, 
Life Care Center of Wilbraham.

The outlook was grim. As 
Stejna’s condition worsened, 
Gunn, her husband, Adam, and 
4-year-old daughter, Violet, 
called to say what they thought 
were their final goodbyes. Gunn 
thanked Stejna for everything 
she had done for her. When 
Adam Gunn asked if Stejna was 
ready to go to heaven, she re-
plied, “Hell, yes.”

But on May 13, Gunn got the 
news that Stejna had recovered.

“Hold My Beer” “We’re truly very thankful,” 
Gunn said.

To celebrate, Stejna enjoyed 
an ice cold beer, something she 
loved but hadn’t had in a long 
time, Gunn said.

Mrs. Stejna has two chil-
dren, three grandchildren, four 
great-grandchildren and three 
great-great-grandchildren.
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Training & Education

Ed Hill
Synchronous Solutions

Continuous Improvement

Continuous means it never ends. It 
means forever. It means “there is 

no finish line.”  Improvement means 
realizing an advance in performance. It 
means striving for excellence. It means 
that measurable Key Performance 
Indicators (KPI) are getting better.

To continually improve business 
performance should be the objective 
of every manager and every owner. 
Certainly, business leaders have daily 
duties to perform, but overall, their 
objective in life should be to meet es-
tablished goals and achieve continuous 
improvement performance for the com-
pany. Forever.

The classic roles of business manag-
ers include:
• Planning. Establishing performance 
goals and preparing a written method to 
achieve them.
• Organizing. Forming a coordinated 
system of interdependent elements nec-
essary to meet performance goals.
• Staffing. Hiring and training a group 
of employees with the necessary skills 
to complete the work of the company 
toward company goals.
• Directing. To guide through instruc-
tion, advice, regulation, and order to-
ward achieving company goals.
• Controlling. To promote self-disci-
pline and to assure accountability over 
the activities of the staff toward achiev-
ing company goals.
• Follow-up. Taking action to increase 
the effectiveness of a previous deci-
sion or assignment relative to company 
goals. 

Those are the generic duties of a 
manager.  Every job description should 
follow those guidelines.  Notice how 
much they are focused on establishing 
and achieving company goals.  

Goals Should be SMART
Use a simple process like this to set 

the standards for good company goals. 
They should be:

• Specific.  Including a detailed 
description of what you want to 
accomplish.

• Measurable.  Quantifiable so that 
you can track progress and so that you 
can know when you have achieved 
success.

• Attainable.  Meaning that the spe-
cific objectives are realistic and possi-
ble to accomplish.

• Relevant.  Meaning that goals are in 
alignment with the company's mission 
and vision.

• Time-bound.  Meaning that there 
is a time limit for completion of each 
objective. 

Goals must be clear, understood by 
all and published.  Goals that are not 
written down and shared with everyone 
can become only a wish list.  Ask any 
football coach about that and they will 
confirm that reality.

Having set goals, you should then 
have a clear description of “where you 
want to go.”  At that point you need to 
know exactly where you currently are 
relative to each of those goals.  You 
need to document the base line for your 
current status on each of the goals and 
the specific objectives within them.

If you are not satisfied with your 
current performance results, you must 
make systemic changes within your sys-
tem.  Your existing system is designed 
to give you the results you are currently 
getting.  

If you want different results, you 
must make systemic changes in your 
business processes.

Lasting Improvement 
Requires Systemic Change

Systemic change is about how your 
business operates.  Just “reading the riot 
act” to your employees may generate 
slight improvements, but that will not 
last.  Lasting improvements require real 
changes to your system.

If you are not satisfied with your 
current performance results, you must 
make systemic changes within your sys-
tem.  Your existing system is designed 
to give you the results you are currently 
getting.  

If you want different results, you 
must make systemic changes in your 
business processes.

Systemic change is about how your 
business operates.  Just “reading the riot 
act” to your employees may generate 
slight improvements, but that will not 
last.  Lasting improvements require real 
changes to your system.

If you always do what You’ve al-
ways done, then you’ll always get what 
you’ve always got.

Continuous improvement means 
being focused on the right priorities; 
it is not just working on the squeaky 
wheel.  What to change must be based 
on data, not opinion. Every business 

system has a constraint and you will 
need to know where yours is or, more 
importantly, where you want it to be. 
A business, like the links of a chain, 
are only as strong as the weakest link. 
Working on a process that is not your 
systems constraint will not improve 
your system. Your process will always 
have a constraint (a weakest link) so it 
is better to know where yours is rather 
than chasing it around every day. That 
is the difference between proactive and 
reactive management. 

Imagine a football game without a 
scorecard. The correct strategies and 
tactics require knowing the score every 
day.

Goal Tracking
Goal tracking has to do with daily 

reporting of the performance status to-
ward your goals.  We advocate using a 
financial metric called Throughput ($T) 
which is the measure of value added.  
$T is the difference between the price 
your customers pay for the finished 
product and your investment in raw 
materials for that product.  You can set 
a goal at the beginning of a month for 
an amount of $T to be earned, then track 
it every day to know the status to that 
goal.  It’s recommendend to do a daily 
report showing that performance status.

The Company Productivity 
Score is the financial performance re-
duced to a single number, which can be 
shared with everyone in the company.  
For example, the Goal is a score of 1.25 
and the month-to-date score is 1.33, so 
the company is $67,509 ahead of the 
goal as of this date.  This report allows 
managers to take action every day if the 
company is falling behind the monthly 
goal.  Waiting until the financial report 
for the month, which comes out a cou-
ple of weeks into the next month, is too 
late.  Continuous Improvement requires 
knowing the status to goals every day.

Issue Tracking
“Murphy lives.” The fact is, things go 

wrong in every business, particularly 

custom businesses like construction 
and remodeling.  Some of the issues 
are frequent and even predictable and 
are called “common cause” variations.  
These issues can become chronic when 
allowed to persist.  Tracking these is-
sues allows the managers to focus on 
the most common and to initiate correc-
tive actions to prevent them.  More im-
portantly, tracking the common cause 
issues throughout the pipeline allows 
a focus on priority of action.  An issue 
identified early in the pipeline, while 
important, would not have the same 
priority as an issue near the end of the 
pipeline which would be a greater threat 
to the completion of the job and service 
to the customer.  

Issue tracking can be accomplished 
from sales through job completion by 
dividing the process into colored zones 
(called Buffers) covering the flow of 
materials and information from be-
ginning to end. The Synchronous 
Buffer Zones diagram is an exam-
ple of a Buffer Chart for a countertop 
manufacturer.

The Buffer 
Management Meeting

Purpose: to identify and record buffer 
problems and assign responsibility to 
fix them.

MARKET
BUFFER MISSING

INFO
BUFFER TEMPLATE

BUFFER

Six Day Lead Time from Template through Install
SYNCHRONOUS BUFFER ZONES

Manufacturing Engine

Stand-by
ZONE

Template 
ZONE

Activities Complete
Real Time

Email DXF Real Time

6 DAYS
TEMPLATE THROUGH INSTALL

1 DAY 1 DAY 1 DAY 1 DAY2 DAYS

Stand-By includes jobs pulled offline, to be rescheduled when space in appropriate BufferZone opens up.

Marketing & 
sales

activities

New sold
jobs with
missing or

unconfirmed
info

“Pick & 
choose”  
queue

for optimum
scheduling.

All info 
known. All 

material 
available.
Jobsite 
ready.

24 Hour
Rule

CAD Complete
Material Confirm

Info Complete
by 12 P.M.

G-Code Complete EOD
Slabsmith EOD

Ready
by 2:00 P.M.

Quality Control
Ready for Install

$T
Achieved

Pull / Stage Material 
Cut

Route /Polish Edges
Assemble

Light Green 
ZONE

Dark Green 
ZONE

Yellow
ZONE

Red
ZONE

Install
ZONE

{ { {{ {{

• Meetings are held at least once per 
day at a designated time and place, for a 
minimum of 15 minutes. 

• Everyone should be on time and 
prepared

• The status of each zone is reported, 
relative to where every job should be in 
the pipeline

• Action items and the person respon-
sible for each is communicated at each 
meeting

• Data is maintained to allow analysis 
of the most chronic issues affecting a 
smooth flow of jobs.

This is the essence of proactive man-
agement. During the month, this data 
can be plotted by cause and by zone.  
Using an automated report format, 
preparation of this information can be 
systematic and requiring no administra-
tive burden at all.

This is a way to respond to issues in 
a proactive (not reactive) manner and 
with priority of effort.  This is a way to 
establish a robust continuous improve-
ment program that will bring enormous 
dividends to your business. 

In Summary:  Plan, Schedule, 
Track and then ACT on the data.

Plan based on reasonable projections 
and set SMART goals.  Schedule the 
necessary dollars every day to meet 
those goals. Track performance every 
day relative to the established goals. 
Collect data on shop and field opera-
tions to identify the chronic issues that 
are consuming the time of your people. 
Then act on the information you have 
collected to prevent the most chronic of 
the issues.  

Keep doing it forever. Never become 
satisfied. There is no finish line.

For more information on establish-
ing a robust Continuous Improvement 
program and how to be prepared for 
the coming resurgence of the econ-
omy, contact Ed Hill at Synchronous 
Solutions, www.synchronous 
solutions.com , 704-560-1536 .

Issues by ZONE
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T he CLEVELAND QUARRIES 
CO. is a major extractor of 

sandstone deposits at Amherst 
and formerly at Berea, Ohio. 
The history of the company was 
closely linked with those of the 
city of Berea and Baldwin-Wallace 
College. The first corporate an-
cestor of the Cleveland Quarries 
Co. was founded in 1833 by John 
Baldwin, organizer of Baldwin 
University, who one night on his 
farm came across a piece of stone 
that had marvelous knife-sharpen-
ing abilities. Seeing that the sand-
stone, soon called “Berea grit,” was 
the key to the financial future of his 
academic enterprises, he set up a 
lathe to cut grindstones and leased 
out his land to others who mined 

A Short 
History of 
Cleveland 
Quarries

Quarryman test drilling, C 1930s

Mr. B.H. Baird, Curbing Dept.

Berea Sandstone Quarry workers.

Berea Quarry, Before Closure in 1939

Drilling and splitting blocks 
from a quarry ledge.

First Presbyterian, also called The Old 
Stone Church. The original building 
was constructed in 1820, with reno-
vations and additions occurring over 
the next 60 to 70 years.  The second, 
taller spire was rebuilt and the church 
rededicated in 1884, following repair 
and interior reconstruction after a fire. 
This version is essentially the building 
standing today in Cleveland. One fea-
ture of the building are the priceless 
Louis Comfort Tiffany Stained glass 
windows. The most recent spire reno-
vation was in 2006.

Church, Fairmount Presbyterian 
Church, the Hope Memorial Bridge, 
and the Board of Education Building. 

After local quarries became part 
of Cleveland Stone, the corporate 
owners bought the land from un-
derneath the financially strapped 

the product. Soon there were a 
number of small quarry companies 
operating along the Rocky River, 
and the grindstones produced in 
the area became popular among 
farmers for sharpening tools. 
Meanwhile, sandstone became a 
desirable building material, and the 
quarries at Berea and Amherst, 
where the sandstone was also 
found, supplied commercial needs. 

In 1886 the Cleveland Stone Co. 
was formed from several small 
companies operating in both lo-
cations. Later (1929) Cleveland 
Stone merged with Ohio Quarries 
and Ohio Cut Stone to become the 
Cleveland Quarries Co. The quar-
ries at Berea and Amherst supplied 
stone for buildings throughout 
the U.S., including such Cleveland 
landmarks as the Old Stone 

A locator for key points within the Sanctuary and Old Stone Center is shown below 
for your convenience in conducting a self-guided tour. 

AA  DDiissttiinngguuiisshheedd  PPaasstt PPooiinnttss  ooff  IInntteerreesstt  iinn  OOlldd  SSttoonnee  CChhuurrcchh 

The Old Stone Church 
First Presbyterian 

The Rev. Dr. R. Mark Giuliano, Senior Pastor 
91 Public Square | Cleveland, Ohio 44113 

216.241.6145 
OldStoneChurch.org 

Baldwin-Wallace College; though 
the city was fearful of losing the 
college, it was rebuilt there with 
stone donated by the corpora-
tion. Eventually the Berea quarries 
were exhausted, their cavern-
ous pits providing local swim-
ming holes and later, the basis of 
Berea Quarries Park in the Rocky 
River Reservation of Cleveland 
Metroparks. When the last Berea 
stone was quarried in 1939, the 
company moved its mining oper-
ations to Amherst, where it es-
timated that another 100 years’ 
supply of stone remained. 

Operated in the 1980s by the 
Standard Slag Co. of Youngstown, 
OH, the Cleveland Quarries Co. 
was purchased after a brief shut-
down in 1993 by Walter Molnar.

Source: Case Western Reserve University

Training & Education

Graffiti Removal 101 
Removal Procedures for Stone, 
Masonry and Tile Surfaces

IF your beautiful building, 
wall, or other surface has 

just become the unintended can-
vas for graffiti, your first reaction 
might be to call your maintenance 
staff to pressure wash the spray 
paint away. Unfortunately, pres-
sure washing can leave stains be-
hind or shadowing caused by the 
high pressure water. If you are 
dealing with paint, markers, or 
other water-soluble types of graf-
fiti, as well as post-cleanup stains 
or shadowing on stone, tile, brick, 
or masonry, this article offers 
some guidance on what to do next. 

Graffiti Types
There are many kinds of paints, 

markers, or other mediums that 
are used for graffiti. The most 
common types are aerosol paints 
and felt tip markers because they 
are easy to acquire and relatively 
inexpensive. Other graffiti medi-
ums include chalk, charcoal, foods 
such as ketchup and mustard, red 
clay, and more. Any graffiti cre-
ated with water-soluble material 
will be easy to remove with a mild 
washing.

Scribing is a type of graffiti that 
often causes permanent damage, 
as a knife, screwdriver, rock, or 
other sharp object has been used 
to scrape away the surface.

Graffiti Removal Rules
When it comes to graffiti re-

moval, here are some very import-
ant considerations.

Time 
The longer graffiti remains on 
a surface, the more likely it is to 
soak into the surface. The deeper 
it penetrates into the surface, the 
more difficult it will be to re-
move. For this reason, you will 
want to attempt removal as soon 
as possible.

Temperature 
During summer months and in 
areas with warm climates, graffiti 
will dry faster and will have a ten-
dency to penetrate deeper than in 
colder climates.

Abrasives 
High pressure washing and abra-
sive brushes should be avoided, 
especially on soft stone, brick, 
and masonry surfaces. These 
methods may remove the graffiti 
but could leave a deep mark or 
what is called shadowing which 
is nearly impossible to correct.

Cleaners
Be careful choosing the proper 
cleaners or stain removers. 
Certain chemicals will emulsify 
the paint and drive it deeper into 
the surface, making removal 
even more difficult.

Removing Graffiti
Step 1
Attempt to identify the graffiti 

type. Identification is key, since 
it will help you chose the proper 
chemical. Paint or marker are 
water-based or solvent-based 
mediums. Water-based paints 
can generally be removed with 
mild detergents, whereas sol-
vent-based paints will require 
mineral spirits, paint stripper, 
or other solvent-based cleaning 
agents.  The best way to find out 
what type of medium you are 
dealing with is to test a small 
area as follows. Once you know 
the medium, proceed to Step 2. 
 
CAUTION: Make sure to do the 
water-based test first, since wa-
ter-based paints can sometimes 
give false-positive test results 
with the solvent-based test.

Water-Based Test
Mix some mild detergent, such 

as a pH-neutral cleaner or dish 
soap and water in a spray bottle. 
Saturate a small area and allow 
it to sit for a few minutes. Wipe 
it off with a soft, white cloth. 
You may also agitate the area 
with a soft nylon bristle brush. 
If the graffiti comes off easily, 
then you are dealing with a wa-
ter-based paint.

Frederick M. Hueston
Stone Forensics

Please turn to page 10

https://case.edu/ech/articles/b/baldwin-wallace-college/
https://case.edu/ech/articles/b/baldwin-wallace-college/
https://case.edu/ech/articles/b/baldwln-john/
https://case.edu/ech/articles/f/fairmount-presbyterian-church/
https://case.edu/ech/articles/f/fairmount-presbyterian-church/
https://case.edu/ech/articles/h/hope-memorial-bridge/
https://case.edu/ech/articles/c/cleveland-metroparks/
https://case.edu/ech/articles/c/cleveland-metroparks/


10 |  August 2020 slippery rock gAzette

New Research Outlines 
Human Behaviors Impacting

Kitchen and Bath Design

AS part of its ongoing com-
mitment to provide 

leading insights into the kitchen 
and bath industry, the  National 
Kitchen & Bath Association 
(NKBA)  released benchmark 
research on the impact people’s 
behavior, life stage and habits 
have on kitchen and bath design. 
NKBA Living Impacts Design re-
search is a comprehensive study 
that examines the outside influ-
ences transforming how kitchens 
and baths will be designed over 
the next three years.

“The role our homes play in our 
lives has never been so evident as 
it has these last few months,” said 
Bill Darcy, NKBA CEO. “Even 
before months of quarantine and 
working from home created new 
challenges, understanding the 
impact of how we live in these 
spaces and its effect on design, 
specifically in the kitchen and 
bath, was something we wanted 
to investigate. It’s extremely im-
portant for our members to bet-
ter understand the ‘why’ behind 
what’s impacting design, not just 
the ‘what.’ It’s critical to know 
how people’s personal goals and 
habits change the way the kitchen 
and bath are designed, as well as 
the products used in them, to im-
prove our lives.

From the data four overarch-
ing themes emerged: Connected 
Living, Simplified Living, 
Healthy Living and Living in 
Place.

Connected Living: The need 
for increased human interaction, 
information access and a con-
nection with nature. 87 percent 
surveyed listed need for greater 
inclusion and visibility with open 
kitchen layouts, multi-function 
spaces within the kitchen to work 
for a variety of activities (meal 
prep, entertaining, school and 
work-from-home).

Simplified Living: Home is a 
shelter and a retreat from a chaotic 
world. 80 percent of respondents 
said minimizing clutter, cleaning 
and targeted storage is a criti-
cal design need for the kitchen 
and bath. 69 percent want their 

An NKBA Living Impacts 
Design study forecasts 

primary kitchen and bath 
influences: connectivity, 

simplification, wellness and 
living / aging in place

bathrooms to be an escape and 
61 percent want design spaces for 
easy meal-prep.

Healthy Living: Creating 
spaces that fuel and heal the body; 
establishing a deeper connection 
to nature, focus on wellness. 48% 
want kitchens that help them to be 
more health-conscious.

Living/Aging  in Place: 
Multiple generations are living 

together under the same roof, 
so there is an increased need for 
spaces that work for all, no matter 
their age, ability or physical chal-
lenges. 67 percent surveyed have 
a desire to age in place, and more 
than 60 percent want kitchens and 
baths that are easily used for all 
ages and skills.

Key Design Trends Emerging
Several significant design 

trends are becoming evident as a 
result of these lifestyle changes, 
and are identified in the research.

Kitchen Trends
• Larger kitchen islands —  
 multi-functional for meal prep,  
 dining, work-from-home
• Open floor plan with fewer  
 walls, allowing increased 
 visibility and broader sight  
 lines to other rooms, entertain- 
 ment, media, nature/outdoors
• Increased number of charging  
 outlets
• Landing counters for groceries  
 and food delivery
• Larger sinks and refrigerators  
 to wash and store fresh produce
• Commercial finishes and  
 fabrics for easy cleaning and  
 durability
• Recycling and composting  
 stations

Please turn to page 26

Continued from page 9
Solvent-Based Test

Moisten a clean, white rag with 
a small amount of mineral spirits. 
Gently blot the graffiti. If the graf-
fiti is easily removed, then you are 
dealing with a solvent-based paint

Step 2
1. Prepare a solution, per the 

manufacturer’s dilution instruc-
tions, of a pH-neutral cleaner or 
dish soap and water in a bucket or 
sprayer.

2. Rinse the surface with plain, 
clean water. This step is important, 
because it removes any potentially 
abrasive material such as dust, dirt, 
or grit from the surface.

3. Apply the cleaning solution 
with a soft nylon scrub brush. 
Work from the bottom of the wall 
to the top. Do not let the solution 
dry. If necessary, work in small 
sections. Lightly scrub the surface 
with the nylon brush and rinse with 
clean water.

4.  If the above technique does 
not remove the graffiti, proceed to 
Step 3.

Step 3
1. Make sure the surface is dry 

before proceeding further.
2. Put some paint stripper, such 

as mineral spirits, in a chemical-re-
sistant spray bottle.

3. Apply a mist to the graffiti and 
scrub with a dry nylon brush. 

4. Rinse the area with paint 
stripper.

5. Repeat this process, working 
in small areas at a time, from the 
bottom of the wall up. Be sure to 
rinse any streaks as you work.

6. If the graffiti is not totally re-
moved, this means it is a stain. To 
remove a stain, proceed to Step 4.

Step 4
To remove a stain, apply a poul-

tice, that is, a paste made of an 
absorbent powder mixed with a 
chemical. As the poultice dries, it 
wicks or lifts the stain out of the 
pores in the surface. First, select 
the appropriate ingredients

Poultice Ingredients
The following compounds are 

some types of poultice powders to 

 silicate) 
• Diatomaceous Earth
• Methyl Cellulose

Clays and diatomaceous earth 
are usually the best poultice in-
gredients to lift stains. Do not use 
whiting or iron-type clays, such as 
Fullers Earth, with acidic chemi-
cals. They will react with the ma-
terial, canceling the effect of the 
poultice.

Many stains are so deeply em-
bedded that the poultice alone will 
not be completely effective. Some 
type of chemical solution will 
need to be added to the poultice. 
When the poultice and chemical 
are applied, the chemical is ab-
sorbed into the stone or masonry. 
The chemical reacts with the stain 
and is re-absorbed into the powder/
material.

The following items are sug-
gested poultice ingredients. Please 
use extra caution when han-
dling the chemicals listed below. 
Thoroughly read the Safety Data 
Sheets for each chemical before 
use. To remove:

• Iron (rust) – Poultice with Iron 
Out + powder + water. Iron Out is 
available at hardware stores. This 
may etch polished marble. If so, 
re-polishing will be necessary. 
Other commercial rust-removing 
products are also available, formu-
lated for use on stone.
• Ink – Poultice with mineral spirits 
or methylene chloride + powder.
• Oil – Poultice with ammonia + 
powder. Methylene chloride can 
also be used on tough oil stains.
•  Coffee, Tea & Food – Poultice 
with 20 percent hydrogen peroxide 
+ powder.
•  Copper – Poultice with ammo-
nium chloride + powder.
• Water-Based Paint –Poultice 
with a commercial paint remover 
+ powder.
• Oil-Based Paint – Poultice with 
mineral spirits + powder. Deep 
stains may require methylene 
chloride.

 
Applying the Poultice

1.Wet the stained area with dis-
tilled water. Pre-wetting fills the 

pores of the stone with water, 
which will help isolate the stain 
and accelerate the removal by the 
chemical.

2. Prepare the poultice. Mix 
the powder and the chemical of 
choice into a thick paste, about 
the consistency of peanut butter or 
thick enough that it will not run. 

3. Apply the poultice to the 
stain. Apply the paste approxi-
mately 1/4-inch thick, extending 
beyond the stained area by about 
one inch. Be careful not to spill 
any on the surrounding area.

4. Cover the poultice with plas-
tic (food wrap works great). Tape 
the plastic down to seal the edges. 
It also helps to poke several small 
holes in the plastic, so that the 
powder will dry out. Failure to 
do this may result in the poultice 
staying wet. The idea is to allow 
the moisture to slowly evaporate 
from the poultice.

5.  Allow the poultice to dry 
thoroughly. This is a very import-
ant step. The drying of the poul-
tice is what pulls the stain from 
the stone into the poultice mate-
rial. If the poultice is not allowed 
to dry, the stain may not be re-
moved. Drying usually takes from 
24 to 48 hours.

6. Use a flat, plastic scraper 
to carefully remove the poultice 
from the stain. Rinse with distilled 
water and buff dry with a soft 
cloth. If the stain is not removed, 
reapply the poultice. It may take 
up to five poultice applications to 
remove very difficult stains.

Some chemicals may leave etch 
damage on honed or polished 
marble and limestone surfaces. 
If etching occurs on a polished 
surface, apply polishing powder 
and buff with a piece of burlap or 
low-speed buffing pad to restore 
the shine. If etching occurs on a 
honed surface, do not use pol-
ishing powder, because this will 
leave a polished area that does 
not match with the surrounding 
finish. If the removal process is 
beyond your capabilities, contact 
a professional stone restoration 
contractor to remove the etch and 
restore your honed finish.

Dr. Frederick M. Hueston, PhD 
has been writing for the Slippery 
Rock for over 20 years. Send your 
comments to fhueston@stone 
forensics.com.

Training & Education
mix with your cleaning agent:
• Clays (Attapulgite, Kaolin,  
 Fullers earth) WARNING: DO  
 NOT USE ON RUST STAINS
• Talc
•  Chalk (whiting) 
• Sepiolite (hydrous magnesium  

https://store.nkba.org/collections/research/products/nkba-2020-living-impacts-design-report
https://store.nkba.org/collections/research/products/nkba-2020-living-impacts-design-report
https://store.nkba.org/collections/research/products/nkba-2020-living-impacts-design-report
mailto:fhueston%40stoneforensics.com?subject=
mailto:fhueston%40stoneforensics.com?subject=
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Training & Education

Two of America’s iconic 
stone constructions – the 
Empire State Building, and 
the interior of the Lin-
coln Memorial –  are built of 
durable Indiana limestone. The 
Pearl Grey marble used for the 
Lincoln sculpture comes from 
the legendary Georgia Marble 
quarry in Tate, GA.

Arlington National Cemetery: 
rows on rows of 400 Georgia 
Marble headstones.

Make History In Your 
Backyard with Natural Stone

Steven Schrenk 
Polycor

Pulled from the Earth, natu-
ral stone is the embodiment 

of strength and durability and 
has been used over the ages to 
build some of the most iconic 
American landmarks which have 
endured the test of time (think: 
the National Cathedral, Empire 
State Building and the Biltmore 
Estate just to name a few). 

Polycor’s lineup of historic 
quarries, dating back as far as 
the 1800’s, is like a who’s who 
in natural stone and can easily be 
thought of as the stones that built 
the U.S. — because that’s exactly 
what they’ve done. And now, you 
can add a piece of that history to 
your own backyard project and 
build with confidence knowing 
the performance track record 
of these buildings still standing 
strong to this day.

Why Natural Stone?
Natural stone simply adds a 

timeless elegance to projects that 
can stand up to fads and resist 
looking dated after a few years 
when new trends come and go 
(we’re looking at you, terracotta 
and Saltillo tiles). And because 
of its timelessness and durabil-
ity, the value of natural stone far 
outweighs man-made materials 
— engineered products just can’t 
compete.

Wherever it’s used, natural 
stone adds muscle to any proj-
ect and a sense of permanence. 
Unlike man made products — 
that degrade and fade over time 
— quarried stone can handle 
whatever mother nature throws 
its way.

Finding History In 
Your Own Backyard

That’s why Polycor stones have 
been used in the construction of 
heritage sites and monuments 
worldwide, including some of the 
most admired American buildings 
and memorials. We’re talking: 
the Empire State Building, 
Lincoln Memorial and the Capitol 
Building. Each was built using 
renowned natural stones that 
are part of the Polycor family 
of quarries, including  Indiana 

Limestone – Full Color 
Blend™  and  Georgia Marble –
Pearl Grey™.

Once the world’s tallest build-
ing, the Empire State Building in 
New York City was built between 
1930 and 1931 using 200,000 
cubic feet of Indiana Limestone 
for the entire exterior of the 102-
story structure. Rising 1,454 
feet over Manhattan, the lime-
stone – which was extracted from 
Polycor’s Bloomington, Indiana 
quarry – gives the art deco design 
its signature buff color.

The Lincoln Memorial in 
Washington, DC also features 
Indiana Limestone, which can be 
found on the walls of the monu-
ment’s interior, complete with 
carved inscriptions honoring 
Lincoln’s memory. The dramatic 
sculpture of the country’s 16th 
president itself was also crafted 
from stone cut from a Polycor 
quarry. The imposing 19-foot 
statue of a seated Lincoln was 
sculpted out of marble blocks ex-
tracted from its legendary quarry 
in Tate, Georgia. Carved out of 28 
individual blocks, the figure took 
four years to complete and was as-
sembled on site in 1922.

Georgia marble was also the 
stone of choice for honoring 
our nation’s heroes at Arlington 
National Cemetery. The cemetery 
contains over 400 grave sites and 
each headstone is proudly carved 
from this American marble, ex-
tracted from U.S. soil.

Design Your Projects 
with the Stones that Built 

America’s History
Now you can add a piece of his-

tory to your masonry or hardscape 
projects using these respected 
stones, giving it a place of honor 
in family celebrations and memo-
ries for generations to come.

Georgia Marble 
 Pearl Grey™

The closely-packed and homo-
geneous grain structure of this 

marble gives superior strength 
and resistance in exterior applica-
tions, which explains why it has 
been used for centuries in indoor 
and outdoor architectural and resi-
dential projects. Its white and gray 
veins create an interesting pattern 
and organic movement.

Carolina Coral™ Granite
Quarried in Salisbury, North 

Carolina, this rose-hued granite 
features densely compacted crys-
tals of quartz and feldspar pro-
ducing a light toned translucence 
that adds pops of color in outdoor 
living spaces.

Caledonia™ Granite 
This North American granite 

is quarried in Quebec and is a 
Canadian classic. It is known for 
its color consistency, and has a 
warm grey-brown tonality.

Woodbury Grey™ Granite
Culled from deep within the 

hills of the green mountain state 
of Vermont (also known as the 
Granite Capital of the United 
States), this gray granite has a 
distinctive light-gray and white 
appearance that has brought time-
less style to buildings across the 
country for over a century.

Indiana Limestone 
Full Color Blend™ 

An American classic, also called 
the “building block of America”, 
this neutral limestone possesses 
a subdued palette featuring 
light to medium shades of gray 
and graces landmarks like the 
Biltmore Mansion in Asheville, 
NC and the National Cathedral in 
Washington, D.C.

Let Natural Stone Grow 
Your Business

Not only does natural stone 
add a timeless beauty and history 
to any project, adding it to your 
contracting repertoire can also 
help expand your business in four 
meaningful ways:

Support local business:  Now 
more than ever it’s important to 
buy from local businesses, espe-
cially an established company that 
owns its quarries, allowing for di-
rect access to unlimited resources. 
Polycor’s long-established distri-
bution channels assure that lead 
times and product availability will 
never be disrupted.

Stand apart from the com-
petition: When everyone else is 
pitching the same tired project 
plan to a potential client, you can 
pull away from the competition 
by offering the unique beauty and 
value of natural stone instead of 
only engineered products.

Expand your company’s range 
of services: With the addition of 
natural stone hardscape and ma-
sonry expertise to your contractor 
tool belt, you’ll have more ser-
vices to offer clients and more 
work for your crew. Polycor 
Hardscapes & Masonry Certified 
Contractor programs provide 
valuable training for working 
with natural stone.

When you choose one of 
Polycor’s natural stones for a 
hardscape or masonry project you 
are tapping into the legacy of its 
historic quarries and adding time-
less beauty that’s guaranteed to 
last for generations to come.

For more information on the 
Polycor’s Hardscapes & Masonry 
Certified Contractor programs go 
to www.polycor.com .Pearl Grey™ Marble

Carolina Coral™ Granite

Caledonia™ Granite

Woodbury Grey™ 
Granite

Indiana Limestone
Full Color Blend™

http://www.polycor.com


12 |  August 2020 slippery rock gAzette

IN a statement released in 
late June, 2020, the  or-

ganizers of Cersei, the annual 
Italian Tile expo, “have worked 
hard to explore the possibility 
of holding an international level 
trade fair,” but “have had to rec-
ognize that the general conditions 
determined by the COVID-19 
emergency make it impossible 
to organize an event that would 
come up to the show’s usual qual-
ity standards.”

One of the key strengths of the 
annual Cersaie Expo has been its 
international profile. One third of 
exhibitors are non-Italian compa-
nies from 40 different countries; 
more than 47 percent of attendees 
in 2019 (around 50,000) were in-
ternational visitors. 

But although business activities 
have gradually been reopening in 

INless than 6 years, Sarto 
Countertops had grown 

from $300K to over $6M. 
Automation equipment had 
greatly improved their process in 
the shop, but they realized their 
communication and management 
of jobs was still very inefficient. 
They had multiple software sub-
scriptions, and were trying to man-
age data across several platforms. 
It was a headache, inefficient, and 
money was being left on the table.

 
“We developed a modern soft-

ware application that every-
one in our company could use. 

many countries during the two 
months since the original dead-
line for participation established 
in the program for 2020, many 
exhibitors and professional visi-
tors have indicated that the global 
situation does not yet allow them 
to commit to the levels of invest-
ment and planning required to 
take part in Cersaie. Attention 
and respect for the interests of 
the global clientele who represent 
the show’s most important asset 
therefore prompted the decision 
to skip the 2020 edition.

Natural Stone Institute Completes 27th 
Home with Gary Sinise Foundation

Cersaie 2020 Italian Tile 
Expo Canceled – Focus 
Shifts to a 2021 Event

Sarto Countertops Releases 
EaseEdge – New Software 

for Fabricators

The Natural Stone Institute 
has provided natural stone 
and fabrication services 

for another home through the 
Gary Sinise Foundation’s R.I.S.E. 
program (Restoring Independence 
Supporting Empowerment). The 
R.I.S.E. program builds spe-
cially adapted smart homes for 
severely wounded veterans and 
first responders. To date, Natural 
Stone Institute members have 
been involved in twenty-seven 
completed homes.

Natural stone and fabrication 
services for US Air Force TSgt 
Matthew Slaydon and his fam-
ily were provided by Rocky 
Mountain Stone and Arizona 
Tile.

Matthew joined the Air Force 

in 1989. During his third de-
ployment as an EOD technician, 
Matthew was sent to Baghdad as 
a counter-improvised explosive 
device (IED) team leader. On 
October 24, 2007, Matthew and 
his team were called to investi-
gate possible IEDs. An IED filled 
with 15 pounds of homemade ex-
plosives, rebar, nails, and wood 
screws exploded two feet in front 
of him. Matthew was flown to 
three different medical centers be-
fore arriving back in the US to re-
ceive over 16 months of treatment 
at Brooke Army Medical Center 
and the Center for the Intrepid in 
San Antonio, TX. Matthew lost 
his left dominant arm and suffers 
bilateral blindness without light 
perception in his left eye, among 
other severe injuries.

US Air Force TSgt Matthew Slaydon and his wife, Annette Slaydon in their new home.

Throughout his recovery, 
Matthew has been inspired to 
keep going because of his sense 
of duty, his family, and his mili-
tary brothers and sisters. His wife, 
Annette, has been by his side 
through the entire process. This 
new home provides a space that 
is conducive to Matthew’s day-to-
day activities.  

Companies interested in get-
ting involved with future proj-
ects are encouraged to contact 
Pam Hammond at pam@natural 
stoneinstitute.org. To learn more, 
and to see a list of all Natural 
Stone Institute members who 
have donated their time, products, 
and services to this cause, visit 
www.naturalstoneinstitute.org/
RISE. 

The Natural Stone Institute is 
a trade association representing 
every aspect of the natural stone 
industry. The current membership 
exceeds 2,000 members in over 50 
nations. The association offers a 
wide array of technical and train-
ing resources, professional devel-
opment opportunities, regulatory 
advocacy, and networking events. 
Two prominent publications—the 
Dimension Stone Design Manual 
and Building Stone Magazine—
raise awareness within the nat-
ural stone industry and in the 
design community for best prac-
tices and uses of natural stone. 
Learn more at www.natural 
stoneinstitute.org.  

“You know, teaching fact vs. opinion is a 
lot easier in non-election years.”
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Please turn to page 17

It’s powerful, easy to use, and 
mobile friendly so our guys 
in the field can get the infor-
mation they need. It was a big 
decision, but it has paid off.” 
Their software is now available 
to other fabricators, and includes 
job management, estimating, in-
voicing, drawing, scheduling, 
automated job tasks. There is no 
additional cost per user, so it’s 
affordable to get everyone in the 
company on board, which is es-
sential in going digital.

Fabricators can sign up for a 
free trial at easededge.com .

mailto:pam%40naturalstoneinstitute.org?subject=RISE%20Program%20through%20NSI
mailto:pam%40naturalstoneinstitute.org?subject=RISE%20Program%20through%20NSI
http://www.naturalstoneinstitute.org/RISE
http://www.naturalstoneinstitute.org/RISE
http://www.naturalstoneinstitute.org
http://www.naturalstoneinstitute.org
http://easededge.com
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(Uncured Knife Grade Sample)

• Vinyl Ester based for supreme adhesion and fast cure
• Machinable in 30 minutes or less
• For use with stone, quartz, porcelain, ceramics and 
   ultra-compact surfaces
• Knife Grade will not sag
• Applications include interior bonding, laminating, miters, seams,   
    joints, and repairs

Ultra Light Translucent Adhesive

Manufactured by InnoChem LLC
Atlanta, Ga

info@innochemllc.com
770-409-8789

AVAILABLE AT

www.BBIndustriesllc.com • 800-575-4401
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www.sinkits.com        (417) 374-7373        info@sinkits.com

Patented Undermount Sink Clips

FAST. SIMPLE. SECURE.

Request the $0 Down Program

Ascentium Capital is trusted nationwide to provide  
competitive financing and leasing solutions. Our finance  
specialists develop programs that let you acquire the new  
or used stone equipment you need to grow your business.

Fast. Flexible. Financing. 

•  Financing up to $2 million
•  Application-only up to $250,000*
•  Fast credit decisions

Call today for a no obligation quote:

Tony Zieglar | 281.883.5005 
TonyZieglar@AscentiumCapital.com
Learn more: Ascentium.Info/Rock20

Financing up to  $2 million 
for the Stone Industry

*Financing and instant decisions subject to credit parameters. Loans made or arranged 
pursuant to a California Financing Law license.

Alpha Introduces Ecoguard 
G7 and W9

Alpha Professional 
Tools® is excited 
to introduce the 

newest additions to the 
Ecoguard Dust Collection 
lineup. The Ecoguard G7 
and Ecoguard W9 are 
designed for larger grinders 
such as 7- and 9-inch tools.

First, the Alpha® Ecoguard 
G7 fits on most 7- and 
9-inch angle grinders and 
is built for heavy-duty ap-
plications. It has several 
unique features such as a 
flexible head which allows 
for a natural grinding mo-
tion. The positioning collar 

 The Alpha G7 in action: running a 7-inch cup wheel on a Makita grinder.  The Alpha W9 
Ecoguard extends the 
range  of the W Series 
to accomodate saws 
with 9-inch blades.

makes installation simple 
and quick, and the clear 
cover provides superior vis-
ibility for tool contact with 
the work surface. 

Second, (but first in its 
class,) the Ecoguard W9 
extends the range of the 
Ecoguard W Series to larger 

sizes covering up to 9-inch 
blades. The Ecoguard W9 
includes some unique fea-
tures including a new multi-
adapter system for easy 

installation. Next it has a 
front brush to contain dust 
when plunge cutting, and fi-
nally, it has support bars and 
wheels which reduce the 
surface friction during cut-
ting. The maximum cutting 
depth is 2-3/8-inches which 
enables cutting through 
most materials. It fits most 
7- and 9-inch angle grind-
ers and must be used with 
a vacuum, or other dust col-
lection system. 

In addition, for convenient 
attachment to a vacuum, 
Alpha® offers a 54-inch 
flexible hose or together 
with an Ecoguard as a kit.

Convert your dry angle 
grinders into dustless tools, 
provide a safer environment 
and save money without the 
expense of a second tool! 
Visit alpha-tools.com to see 
videos of this dust manage-
ment safety attachment in 
action.

Alpha Professional 
Tools® was founded in 1986 
and has become a lead-
ing manufacturer of qual-
ity tools for professionals 
in the natural/engineered 
stone, porcelain, ceramic, 
glass, construction, marine 
and automotive industries. 
Alpha® provides some of 
the best products in the in-
dustry for cutting, drilling, 
shaping and polishing all 
types of materials. In ad-
dition to providing the best 
products in the industry, 
Alpha Professional Tools® 
offers a variety of services 
to support their products. 

For more information, 
visit www.alpha-tools.com.

http://alpha-tools.com
http://www.alpha-tools.com
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 (706)213-6725 
wilsonsaws.wie@outlook.com 

WWW.WILSONSAWS.COM 

1124 Willie Black Rd. 

Elberton, Ga. 30635 

BBllaaddee  SSaawwss    

WWiirree  SSaawwss    

CCuutt  OOffff  SSaawwss  

RRiipp  SSaawwss  

PPoolliisshheerrss  

CCoonnvveeyyoorr  LLiinneess    

TTuurrnnttaabblleess  

Manufacturer of Stone Processing Equipment Since 1982 

I first realized the planets 
were out of alignment when 
cell phone pockets became 

standard issue on bib overalls. 
This condition worsened when 
Lincoln, the manufacturer of 
executive cars, rolled out a pickup 
truck.

Now my tiny universe of nor-
malcy has come completely 
unglued.

Gucci, the company that makes 
outlandishly expensive clothing 
for the Beautiful People, is of-
fering men’s hiking boots. I’m 
talking high-topped, lug-soled, 
leather clodhoppers normally as-
sociated with deer camps, country 
stores and the Appalachian Trail.

Except these high-topped, lug-
soled, leather clodhoppers will 
set you back $795-$995 per pair.

(Of course, that’s only $397.50-
$497.50 a whack if you buy 
them one at a time, which 
should ease the pain on your 

Sam Venable 
Department of Irony

billfold—although you will look 
rather silly hopping through the 
forest on one foot until the sec-
ond installment arrives. But that’s 
your business.)

I was alerted to this haberdash-
ery news via a blurb in The Week 
magazine. It described these 
Guccis as “a finely crafted pair of 
boots meant to be durable enough 
for the trails and sleek enough for 
the streets.”

I assume they mean streets in 
New York City, not Knoxville, 
Tennessee, or anywhere else in 
the South. But I’m so out of touch 
with high fashion, local or other-
wise, half the members of our City 
Council and County Commission 
could be wearing Gucci hiking 
boots and I wouldn’t know it.

But the point is, these high-
falutin’ folks have no business 

tome in my hands—
and see top-of-the-
line Danner boots 
advertised for 
$269.95 per pair 
(or $134.98 apiece, 
if you insist on the 
one-foot plan), I 
need smelling salts.

Nonetheless, I 
know whereof I 
speak in the matters 
of footwear for field 
and forest. I own in 
excess of a dozen 
pairs. In fact, way 
back when Imelda 
Marcos was mak-
ing headlines for 
buying hundreds of 
pairs of shoes when 
most Filipinos lived 

infringing on the sacred purview 
of good ol’ boys.

What’s next? Brown Mule 
chewing tobacco in $175 de-
signer plugs? If so, they’ll proba-
bly change the name to Broywne 
Mullé.

Agreed, I have pedestrian tastes. 
When I peruse an outdoor cat-
alog—such as the fall Cabela’s 

woods, they morphed into high-
topped bricks with all the comfort 
of a steel-jawed trap. Currently 
they are on a shelf in the garage, 
layered in dust, not mud. I suspect 
they’ll soon go into a Goodwill 
drop-off barrel.

Nonetheless, if you want to 
spend $795-$995 on Gucci hiking 
boots, be my guest. Surely they’re 
durable enough to repel any Grey 
Poupon you might encounter 
in the wilds of some exclusive, 
gated residential community.

Sam Venable is an author, comedic 
entertainer, and humor columnist for 
the Knoxville (TN) News Sentinel. 
His latest book is “The Joke’s on 
YOU! (All I Did Was Clean Out My 
Files).” He may be reached at sam.
venable@outlook.com.

Hiking the High-Priced 
Wilderness

in poverty, a friend glanced at my 
inventory and scolded, “Don’t 
you ever write a word about her!”

The most I ever paid for boots 
was $150 for one fancy pair ad-
vertised as the thickest-insu-
lated, most-waterproof model on 
the market. Could be. Soon as I 
walked out of the carpeted sales-
room and laced them up in the 

“Be kind whenever 
 possible. It is always 
possible.” 
— Dalai Lama

mailto:sam.venable%40outlook.com?subject=Hiking%20the%20High-Priced%20Wilderness
mailto:sam.venable%40outlook.com?subject=Hiking%20the%20High-Priced%20Wilderness
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JOINING WILL CROSS THE 
OTHER ITEMS OFF YOUR LIST.

FOUNDED BY FABRICATORS FOR FABRICATORS
To JOIN ISFA and find out more, go to www.isfanow.org
International Surface Fabricators Association  SERVING OUR MEMBERSHIP SINCE 1997INTERN AT ION AL  SURFACE  FABR IC AT ORS  ASSOC IAT ION

ACCESS COVID-19 RESOURCES  

ON OUR WEBSITE AT  

WWW.ISFANOW.ORG/COVID-19
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Cersaie 2020 
Italian Tile Expo 

Canceled

Given the desire to continue to im-
prove the quality and international 
value of the exhibition, attention is 
now focused on the next iteration of 
Cersaie 2021, which will be held in 
Bologna, Italy from September 27 to 
October 1, 2021.

A packed program of events will 
be held during the fifteen months be-
tween now and the next edition of the 
show. Among the various physical 
initiatives, the Press Cafés will be pre-
sented on September 28 in Sassuolo, 
then on November 9, the Palazzo dei 
Congressi in Bologna will host a con-
ference dedicated to the healthiness of 
ceramics in the design of residential 
and architectural spaces. These events 
will be accompanied by online ac-
tivities focusing on topical issues for 
the world of ceramics and bathroom 
furnishings.

Ahead of the 2021 edition of the 
show, construction work is continuing 
on the Contract Hall, the space in Hall 
18 dedicated to creating links between 
the world of ceramics and new prod-
uct areas such as kitchens, outdoor 
design, indoor and outdoor finishes, 
lighting technology and home auto-
mation. It will also be the setting for 
Archincont(r)act, the area dedicated to 
high-quality world-class architectural 
firms.

Cersaie 2021 is also at work on an-
other important new initiative: com-
bining a renewed physical exhibition 
with an immersive digital experience 
aimed at promoting and expanding 
participation by exhibitors and visi-
tors. Other industry trade shows have 
taken this virtual initiative in the wake 
of world-wide quarantine conditions 
and restricted travel.

For more information including a 
schedule of online events, visit www.
cersaie.it/ .

Continued from page 12

...and get Sink Accessories too!

800-575-4401www.BBIndustriesLLC.com

Den
Our Viper Den Will Take a BITE Out of Your Next Project 
The Viper Den makes it easy to add all of the necessary 
fabrication and installation accessories to your next order.
Our extensive line of accessories includes not only the vital 
fabrication needs like blades, core bits, and diamond pads, 
but also the small but important stuff like tape, protection 
film, boots, gloves, safety glasses, stir sticks, and more.  The 
Viper Den one-stop shop has you covered.

Viper China Markers 
Item# 9188V - 9191V
4 colors

Viper Safety 
Glasses, Silver 
Mirror Lens 
Item# 9135

Viper Blue Protective 
Film Cover Roll, 
2 ft. x 600 ft. Roll 
Item#  7866V

Viper Blue-Palmed 
Gray Knit Gloves 
Item# 6634V

Viper Red Gloves 
with Sleeves 
Item# 6633V

4” Viper Grinding 
Cup Wheels
Item# 6611V - 6617V
24-220 Grit

Viper Fiberglass 
Bar Roll, 1/8” x 
3/8” x 328’ 
Item# 7267V

Viper Carbon Fiber 
Ribbed Rodding 
Roll, 1/8” x 3/8” 
x 328’’ 
Item#  6628V

Viper Mixing 
Cups, 8 oz. 
Item# 11456V

Viper Double 
Layer Blue 
Apron 
Item# 9138V

Viper Blue 
Masking Tape, 
2” x 60 yds. 
Item# 6626V

Viper Steel Toe 
Rubber Boots 
Item# 9420v - 9426V
Sizes 8-12

Viper Standard 
Apron (White) 
48˝ x 35-1/2˝
Item# 9128V

Item # 10565

Item # 17310

Item # 3359, 3360

“The two most important days 
in your life are the day you are 
born and the day you find out 
why.”  — Mark Twain

http://www.cersaie.it/
http://www.cersaie.it/
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Sharon Koehler
Artistic Stone DesignWE are all aware that 

video conferencing 
has really taken off in the past few 
months. More so than ever before 
people are Zooming, Teaming, 
Meeting and Slacking. Now that 
we have gotten the hang of video 
conferencing and we see the ben-
efits, I don’t think it will ever go 
away.

That being said, we might as 
well all become familiar with 
the etiquette of video conferenc-
ing. Yes, there is etiquette for 
video conferencing just like busi-
ness emails, business letters and 
meetings. This isn’t social like 
Skyping or FaceTiming. This is 
business. 

We have all seen the com-
mercials with the insurance gal 
talking about her coworkers and 
they can hear her because she 
isn’t on mute. Or, people saw 
the guy in the kitchen dancing in 
his undershorts waiting for the 
conference to begin not to men-
tion we have all heard the hor-
ror stories of people dressed for 
business on top and very casual 
on the bottom and, through some 
unfortunate event, being discov-
ered and embarrassed. Don’t let 
this be you. 

So here a few guidelines you 
might want to think about:

 Get dressed – Don’t let the 
cat knock over the camera and 
catch you in your skivvies. This 
is ESPECIALLY true if you are 
hosting the meeting. If you are the 
leader, dress and act like it. You 
can wait 30 minutes or so to get 
back in your sweats.

 Look into the camera – When 
in face-to-face meetings, some-
times we glace away to look at 
something. The thing is, the other 
people in the room can see what 
you are looking at. In video con-
ferencing, they can’t. They have 
no idea what you’re doing or why 
you are distracted. Stay looking 
at the camera. Think of it as eye 
contact.

Mute EVERYTHING! – If you 
aren’t talking, mute yourself. If 
your phone is nearby, put it on si-
lent, and especially if you are lis-
tening to music or watching TV, 
mute the sound. Other people can 
hear what you hear. Just because 

There are rules of courtesy 
and common sense for an on-
line video business meeting, 
just as there are etiquette 
and protocol rules for an 
in-person meeting. And for 
heaven’s sake, get dressed!

if you are presenting something, it 
will be much easier to see.

Keep on task – Video confer-
ences can sometimes run long or 
get off topic. Try to stay focused 
on the topic or task at hand and 
try to keep other people focused as 
well. The meeting will flow bet-
ter, end quicker and get you back 
in your comfortable clothes much 
faster.

Don’t be the distraction – 
Remember, people can hear AND 
see you. No picking your nose, 

you find heavy metal music sooth-
ing doesn’t mean someone else 
won’t find it distracting.

Look at your whole area – 
People in a video conference can 
see more than just you. They can 
see what is around and behind 
you. Don’t let it be the lace bras-
siere laying on the unmade bed, 
the sink full of dirty dishes (as I 
have seen), the ashtray overflow-
ing with cigarette butts or the 
basket of unfolded laundry by 
the couch (as I have also seen). 
Make sure the area around you 
is straight, neat and clean. Make 
sure the impression you are mak-
ing is a good one. 

Do a test run before the meet-
ing – Usually 10 minutes before 
a meeting starts I go to the site 
and make sure all my equipment 
is working. Most sites have a test 
you can do to make sure you have 
the correct audio and video con-
nections. There is nothing worse 
than being in a meeting and not 
being able to hear what everyone 
is saying – or worse, they can’t 
hear you. You don’t want to be 
late because you can’t get some-
thing to work properly. Also, test 
those mute and video off buttons, 
just to be on the safe side. 

Make sure you aren’t in the 
dark – My boss could tell you 
about how I don’t like to turn the 
lights on at work. We finally had 
to come to an agreement about 
what time I should turn the lights 
on in my office because if it was 
left up to me, I would never do it.  
(For me, this is an additional perk 
of working from home; I don’t 
turn the lights on unless I am in 
a meeting). Anyway, personal 
differences aside, make sure you 
have plenty of light (natural or ar-
tificial). People don’t want to have 
to hunt for you in dim light and 

chewing, making obscene ges-
tures, twirling your hair or making 
the ridiculous faces we all make 
when something boring pops up. 
Smile, limit hand movements and 
be professional.

Become familiar with site tools 
– Most sites have tools that will 
help you have a better meeting. 
They can help you transfer files, 
share your screen, remove unruly 
participants and limit/manage 
the chat options of your meeting. 
They want you to have success-
ful meetings so you will keep on 

using their site. Let them help.
 
Don’t invite the world – Send 

invitations and links to only the 
people who need to be there. If 
you post the link on social media, 
anyone and their brother can join 
in and you don’t need meeting 
bombers.

Finally, if you are the host, be 
the first into the meeting and the 
last out. Don’t leave your par-
ticipants wondering if you are 
coming and don’t frustrate them 
by leaving before all their ques-
tions are answered. Announce the 
agenda at the beginning and thank 
everyone at the end for coming. 
Make a meeting plan so you know 
everything gets covered – a meet-
ing to-do list, so to speak.

Video conference meetings are 
here to stay. Hopefully, these 
guidelines will get you out of 
your business clothes and back 
into your sweats quickly and with 
no embarrassing moments. 

Please send your thoughts on 
this article to Sharon Koehler at 
Sharon@asdrva.rocks.

Find the Mute Button

A Fresh Take on the Original Powr-Grip 
Hand-Held Vacuum Cups

Wood’s Powr-Grip® devel-
oped the first Hand-Held 

Vacuum Cups in the 1960’s and 
has gained the reputation of being 
the gold standard in glass, stone 
and metal materials handling. 
This has been achieved through a 
commitment to high standards for 
quality, design and safety. 

The recent disruptions in global 
supply networks and related 
material cost increases have re-
vealed a need to future-proof the 
Hand Cups that so many people 
have come to trust and depend 
on. After conducting a new engi-
neering analysis and streamlining 
their manufacturing processes, 
WPG will be making some minor 
but meaningful updates to our 
best-selling Hand Cups.

What’s Changed?
Aluminum plungers will replace 

brass plungers to help avoid dis-
ruptions in material supply.

New vacuum pads will provide 

superior grip, as well as easier 
attachment to lightly textured 
surfaces. 

Improved metal handles with 
an updated coating will provide 
a more secure hand-hold.

What Hasn’t Changed?
The Price: One goal of the 

refit project is to protect cus-
tomers against future price in-
creases. The company expects 
that investment in manufactur-
ing efficiencies will largely pay 
for themselves.

Operation: Wood’s Hand 
Cups will operate in the same 
user-friendly, ergonomic way 
you’re used to.

Design standards and com-
mitment to quality: The new 
Hand Cups are designed with 
the same strict engineering 
standards and pass the same in-
spections as before. Each cup is 
individually tested before ever 
leaving their facility.

Replacement parts: Other 

than a new number for the vacuum 
pad, the replacement part SKU’s 
will not change. Instructions and 
their website will give users the cor-
rect parts information.

A Commitment to 
Continuous Improvement

Wood’s Powr-Grip understands 
that changes to tried and trusted 
products may be unexpected. But 
they guarantee that the only changes 
customers will notice are good ones 
– the best being the future-proofing 
of the Hand Cups fabricators rely on 
to do jobs safely! The redesigned 
hand cups began shipping in July.

 For more information, please 
contact your authorized dealer or 
WPG technical sales representative 
at contactus@wpg.com.

Engineering for the Future

Wood’s Powr-Grip announces 
upgrades to their Hand Cups.

mailto:Sharon%40asdrva.rocks?subject=How%20Do%20You%20Zoom?
mailto:contactus%40wpg.com?subject=
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Rockhead Accelerator
Rockhead Platinum

Savings and Rebates 
Collaboration Meetings (Virtual & Face to
Face) 
Benchmarking - Peer to Peer Comparisons 
Training & Education by Professionals for
your Management Teams 

 
 
 

WHY JOIN US? 

For more info, visit www.rockheadsusa.com 
or call/text Jon Kaplan 216-310-1569

A Privately Owned Trade Council of the 
Best in Class Surfacing Fabricators

Our Members Enjoy:

Membership Types Available:
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Stone Restoration and 
Maintenance Corner
Understanding the Properties of Stone
and How Hardness Affects Restoration

Bob Murrell 
M3 Technologies
Photos by Bob Murrell

AS I am writing this 
month’s column, 

people are getting ready for 
a Fourth of July holiday, 
and most businesses in my 
area of the country (East 
Tennessee) are open, albeit 
not 100 percent yet (phase 
II). I can go to my favorite 
restaurants and eat inside, 
with social distancing ob-
served. I saw a commercial 
on television last night ad-
vertising that Las Vegas 
is open for business. Even 
though my corporate office 
in Cohasset (Boston area), 
MA is open, we still have 
limited operations with re-
stricted personnel numbers 
allowed. We are, however, 
very busy shipping to areas 
all over the country. This is 
a good thing. 

I have written about this 
topic before, but in this 

Well, we know that ac-
cording to Mohs, it takes a 
harder material to scratch a 
softer material. Just makes 
sense, right? We normally 
use diamond in many grind-
ing, honing, and even some 
polishing situations, so that 
takes care of the harder part. 
But as we have discussed 
many times, a diamond 
abrasive is comprised of not 
only diamond particles, of 
some size, but also a matrix 
which is used to suspend the 
diamond particles. The ma-
trix used is determined by 
the hardness of the material 
to be ground or honed. In 
other words – and to make 
it simple – the harder the 
material to be ground or 
honed, the softer the matrix 
of the abrasive needs to be, 
relatively speaking that is.   

So for instance, a granite 
diamond disc would nec-
essarily have a softer ma-
trix than a marble diamond 
disc. This is to ensure that 
fresh diamond particles are 
exposed at a rate so as to 
provide a good and consis-
tent cutting speed and still 

article I would like to focus 
on some of the many prop-
erties of stone —especially 
those that are pertinent to 
us as stone restoration and 
maintenance professionals. 
In this article, we will re-
visit hardness and related 
properties.

Most of us already know 
that some stones are harder 
than others. But what ex-
actly does that mean? We 
know about the Mohs 
Hardness Scale where talc 
is a one (relatively soft) and 
diamond is a ten. Marble is 
between three-four in hard-
ness, and granite is about a 
seven on the scale. So how 
does this affect us in the 
business of restoration?

extend the life of the abra-
sive disc. So if we used 
marble diamond discs (a 
harder matrix) on a granite 
material, the matrix may 
not keep fresh diamond 
particle exposed and dull, 
or cease to cut effectively. 
Conversely, if we used a 
granite diamond disc (softer 
matrix) on a marble mate-
rial, the matrix may wear 
too quickly and the disc 
may wear out prematurely. 
This is the way it goes, 
even though the diamond 
particles themselves are the 
same in both disc series.

There are other issues 
regarding hardness to con-
sider, too. Let’s say you 
have a soft limestone or 
sandstone. Should cut very 
quickly, right? Well yes, it 
does, but the abrasivity of 
these softer stones will also 
wear out the matrix on most 
diamond discs very quickly. 
I recently sent some flexible 
metal (nickel bronze ma-
trix) diamond discs to a job 
involving Tennessee Crab 
Orchard sandstone (fairly 
dense but very abrasive). 
These diamonds wore at 
twice the rate of a marble 
or similar-type stone. So 
always keep in mind that 
if you are going to grind 
or hone a soft stone like a 
limestone or sandstone, you 

The restoration team tried a 220g Typhoon resin 
diamond disc to help smooth the floor after run-
ning coarse 40g, 70g, and 120g metals.

Problem: A dingy, dirty and scratched urethane 
coating on Tennessee Crab Orchard stone. After 
testing, it was decided that mechanical removal 
of the coating was preferred, so as to also flatten 
the floor.

will have very high dia-
mond disc wear rates, and 
therefore a higher diamond 
cost. Of course, the stone 
should cut faster and maybe 
you can make up some of 
the losses in labor savings, 
but don’t count on it.     

Just for fun information, 
there is the Rock and Soil 
Abrasivity Index (RSAI) 
which is used to measure 
the wear mass of a target 

tool material while it is 
pressed against the crushed 
rock or soil medium, in a 
relative motion under high 
contact stresses based on 
a defined test protocol for 
reliability and repeatabil-
ity. In simpler terms, I can 
tell you it means that a soft 
stone is typically more abra-
sive than a harder stone, so 
I recommend you use stone 
specific diamond abrasives. 
Let me repeat: harder ma-
trix diamonds will perform 
and last much better on 
softer abrasive materials.

Let’s go back to the 
Mohs Hardness Scale for 
a moment. We know that 
hardened tool steel (like a 
knife blade) is about a 6.5. 
Therefore, it will definitely 
scratch a three to four hard-
ness material like marble, 
limestone, onyx, serpen-
tine, and other such stones. 
Yet what do we see? We 
are seeing honed, leathered, 
and polished marble and 
French Limestone routinely 
being used for kitchen 
countertops. 

What does this mean? It 
means, as restoration and 
maintenance professionals, 
you should expect more 
business restoring these 
types of kitchen surfaces. 

The Typhoon resin 
did not hold up on 
the abrasive Crab 
Orchard sandstone. 
After barely 200 sq. 
ft. of use, this worn 
disc shows the discs 
were completely 
used up. Premium 

Power Tilter 
Vacuum Lifter
(PT1010TAIR)

Hand-Held 
Vacuum Cups 

for Stone Handling

Economical 
Vacuum Pads with 

Replaceable Sealing Rings

From the stone yard 
to final installation, 

stone handling is more 
efficient and less 

dangerous with WPG® 

equipment. 

Better! Faster! Cheaper! 
braxton-bragg.com
Proud to be an Authorized

WPG Distributor

Please turn to page 28

Flexible discs were then used with much better 
results, including less wear and tear on the discs to 
achieve the desired results.

bbindustr ies l lc .com
Proud to  be an Authorized

WPG Distributor
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Item# 11492

Item# 11493

Item# 9375

Makita®  9565CV SJS 
5 inch Grinder 

 & Dust Shrouds

Makita®  XCV04Z Cordless  
HEPA Filter Dry Vacuum

Makita®  XCV05PT HEPA Filter Dry 
Backpack Vacuum

 Item # Description Our Low Price
 9375 Makita® 9565CV SJS 5” Industrial VS Grinder $183.50  

 11482 Makita® Dust Extraction Surface Grinding Shroud $57.07   
  for Makita 9565CV, 5”

  11483 Makita® Dust Xtracting 4-1/2”, 5” Cutting Guard $118.47  
  with Shoe for Makita 9565CV

 Item # Description Price

 11486 Makita® XCV04Z Cordless HEPA Filter Dry Vacuum $738.45  

 Item # Description Price

 11492 Makita® XCV05PT HEPA Filter Backpack Dry Vac. Kit $667.69  

Includes:
•2 Anti-static hoses
•Crevice tool
• Nozzle
•Curved pipe
• Straight pipe
•Main filter
•Damper and pre-filter

Kit Includes:
•39” hose
•Telescoping extension wand
•Floor nozzle
•HEPA filter
•Filter dust bag
•(2) 18V Lithium-Ion Batteries
•Charger

Get OSHA Com
pliant
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Available at

 GUARANTEED

BEST
PRICE!

•13 Amps
•Lock-On Switch
•No Load Speed: 2,800 - 10,500 RPM
•Spindle Thread: 5/8” - 11 UNC
•Variable Speed Control Dial
•Overall Length: 11-3/4”
•Net Weight: 4 Lbs.

 GUARANTEED

BEST
PRICE!

Call 1-800-575-4401 or Order Online 
www.BBIndustriesLLC.com

Natural Stone Institute 
Announces 2020 Tucker Design 

Award Recipients

The twelve winning projects of the 2020 Tucker Design 
Awards will be celebrated during a virtual ceremony 
on August 18, 2020 at 11am EST. The 2020 Bybee 

Prize recipient will also be announced during this virtual 
celebration. 

See our photographic coverage of these 12 superlative proj-
ects on www.slipperyrockgazette.net.   

Portable CNC for Cutting your Sink Cutouts

Simple & Easy to Program
S i n k B o t   C N C   R ou t e r   i s   P o r t a b l e   f o r  L - s h a p e d   a n d   o ve r s i z e d   t o p s
 I n c l u d e s   C o n t r o l - W or k  S t a t i o n  t o  l i f t   a n d   c a r r y   t h e   S i n k B o t   C N C
V a r i a b l e -s p e e d   S p i n d l e   w i t h   c e nt e r   w a t e r f e e d   t o   r u n   f i n e r   g r i t  bits

"It's Done!"
SinkBot CNC

 C a l l   f o r   d e t a i l s 
 6 1 2 - 7 4 1 - 6 51 0 

 E d g e m a t e S t o n e T o o l s . c o m

Cut your Sinks for 

$100 / week
less than $400 per month 

(60 payments)

Liederbach & Graham Architects
An American House
Hinsdale, Illinois

http://www.slipperyrockgazette.net
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Stoney Creek Granite: Bedrock of America

Every block of stone holds 
a story. Not just in its geo-
logic past, but also in the 

ways that stone becomes part of 
human history. In 1886 the Statue 
of Liberty presided over New York 
harbor to greet waves of immi-
grants earnest for their chance 
to pursue the American dream. 
Lady Liberty stands on a pedes-
tal built from American granite, 
quarried 80 miles away, off of 
Long Island Sound. The stone 
is from Branford Connecticut, 
which was home to more than a 
dozen quarries and a workforce of 
skilled stonemasons and quarriers 
from around the world. Families 
from Italy, Sweden, Germany, 
England, Ireland, Scotland, and 
Finland settled in Connecticut 
to work in the dusty, noisy, and 
prosperous quarries. These immi-
grants built the very foundation 
of one of the defining symbols 
of America, which in turn, wel-
comed thousands of new immi-
grants to American shores. 

Darrell Petit, who’s worked at 
the Stony Creek Quarry for over 
30 years, admires how “the great 
immigration workforce” played a 
large role in launching the Stony 
Creek granite into prominence. 
Over 160 years later, Stony 
Creek’s legacy shines as brightly 
as ever, upholding tradition while 
keeping a clear eye on the future. 

“We have a really patriotic 
story,” says Tom Cleveland, 
Director of Sustainability at Stony 
Creek Quarry. Behind every suc-
cessful quarry is a collaboration 
between the forces of nature that 
created the stone, and human in-
ventiveness that built it into a suc-
cessful venture. What better time 

to celebrate American ingenuity 
and craftsmanship than right now. 

A Granite Capable of  
‘Monumental-Scale Work’
Although granite is a common 

stone in New England, the Stony 
Creek granite has an ability few 
can match. “If architects need 
huge blocks, this quarry can make 
them,” says Cleveland. Petit de-
scribes the quarry’s output as “co-
lossally large scale blocks” that 
make “monumental-scale work.” 
Petit praises the stone as “capable 
of interacting with the world’s 
great designers.” 

In addition to the Statue 
of Liberty pedestal, Stony 
Creek granite forms the Battle 
Monument of the United States 
Military Academy at West Point, 
New York, designed by Stanford 
White (McKim, Meade & White) 
made from a single, seamless 
piece of stone of astonishing 
scale: 46 feet tall and 5 feet in di-
ameter and 96 tons. Dealing with 
stone that large is no mean feat in 
any era, much less in 1897.

Stony Creek’s combination 
of an impressive stone and the 
creative efforts of designers has 
produced scores of iconic works, 
particularly in the Northeastern 
U.S. The classic variegated pink, 
black, and white granite can be 
found on the campus of Columbia 
University, Battery Park, the 
Smithsonian, and the landmark 
Phillip Johnson designed former 
AT&T corporate headquarters, 

as well as sidewalks, parks, and 
facades throughout New York 
City, Boston, Philadelphia, and 
Washington D.C. 

Petit appreciates the outsized 
role of Stony Creek granite: 
“We’re part of the legacy of clas-
sic American quarries that built 
the foundation of this country’s 
architecture.”

Early Adopters of 
Sustainability

“Sustainability is a cornerstone 
of our brand,” says Cleveland 
with equal parts pride and enthu-
siasm. “We want to exert leader-
ship by promoting natural stone 
as the sustainable building mate-
rial.” The stone industry’s stan-
dard for sustainability is called 
ANSI/NSC 373, which sets var-
ious benchmarks for ethical 
and environmental performance 
throughout a quarrying operation. 
The Stony Creek quarry obtained 
Gold-level sustainability certifi-
cation in 2018.

Ariel Russ worked on Stony 
Creek’s original sustainability 
certification as part of her gradu-
ate degree in environmental man-
agement from Yale University 
School of Forestry, located just 20 
minutes away from the quarry. “It 
was really cool to get boots on the 
ground – literally – and to see the 
whole operation,” she says. The 
first step toward managing one’s 
footprint is to understand where 
the big draws of energy and re-
sources are occurring. So Russ 
compiled and analyzed baseline 
data on the amount of electricity, 
gasoline, diesel, water, and chem-
icals used in the operation. 

Russ describes quarrying as 
“a very slow, natural process. 
It didn’t feel deleterious.” She 

Karin Kirk 
usenaturalstone.com
Diagrams and photos ® Karin Kirk.

From left: Darell Petit, Tom Kennedy, and Ariel Russ.

The massive granite base for this iconic statue is Stoney 
Creek Granite.

Block trimming at the Stoney 
Creek quarry. Historically 
and currently, the quarry can 
produce very large and 
dimensionally stable blocks 
of granite.

How an American quarry became part of the fabric of our 
country – and continues to honor that legacy

came away with an affinity for 
the small and careful operation. 
“It doesn’t feel as industrial as 
I’d originally anticipated. It’s not 
super loud, it doesn’t feel aggres-
sive,” she says. 

Russ passed the baton to 
Cleveland, who now spearheads 
Stony Creek’s sustainability 
program. Cleveland is part of a 
new focus to quantify ‘embodied 
carbon,’ which is a tally of the 
amount of energy and greenhouse 
emissions used during the manu-
facturing of materials. Although 
buildings typically employ ways 

to save energy during the struc-
ture’s lifespan, the up-front 
energy that’s inherent in the ma-
terials is sometimes overlooked. 
Cleveland would like to change 
that, and he emphasized that since 
natural stone was created by the 
earth, naturally, the amount of en-
ergy required to make it is smaller 
than other materials. “We’re in a 
race to reduce carbon emissions,” 
says Cleveland. “The most im-
portant thing is just not putting it 
into the air.”

Please turn to page 23

https://naturalstonecouncil.org/sustainability
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Stoney Creek Granite
Continued from page 22

These historic projects require 
more care and planning than 
when starting with a blank slate. 
Getting the details just right is a 
major focus for Petit and his col-
leagues. “It leverages our knowl-
edge and experience,” he says.

Projects Great and Small
Not every project involves 25-

ton blocks of stone or 100-year-
old architecture. Stony Creek 
granite is used for more typi-
cal projects, too. “We’re open 
to the community,” says Petit. 
Homeowners, contractors, archi-
tects, landscapers are welcome to 
visit. “If you’re looking for stone, 
go to the source,” he advises. 

stone. When historic projects un-
dergo expansions or renovations, 
the quarry can ensure that the cor-
rect stone is in continuous supply. 
For example, the floors of some 
buildings of the Metropolitan 
Museum of Art are made from 
Stony Creek Granite. As the mu-
seum expands, the same stone can 
be matched to existing stone.

The Statue of Liberty is another 
chapter in Stony Creek’s enduring 
story. More than 130 years after 
the original granite pedestal was 
built, about 450 tons of freshly 
quarried Stony Creek granite was 
installed throughout the brand 
new Statue of Liberty Museum, 
which opened in 2019. 

Cleveland went on to describe 
some of the company’s sustain-
ability efforts, such as reducing 
the use of blasting in the quarry 
and instead using diamond wire 
saws to remove blocks from the 
quarry face. Compared to blast-
ing, using a wire saw gener-
ates less dust, is less disruptive, 
and is safer for quarriers. Stony 
Creek has also managed to re-
duce their use of toxic chemicals, 
dramatically shrink their solid 
waste output, and has adopted a 
more deliberate planning process 
throughout their company so that 
the impacts on the surrounding 
landscape can be minimized. 
The sustainability standard re-
quires public communication and 
transparency, so you can read 
about Stony Creek’s benchmarks 
in their corporate sustainability 
report. 

Both Cleveland and Russ are 
excited about larger shifts in the 
industry, where customers and 
architects are helping to drive 
improvements in environmental 
stewardship. “A quarry is at the 
root of the supply chain,” says 
Russ, and what better place to 
start improving the environmental 
impact of a project. 

Managing Stony Creek’s 
‘Ongoing Legacy’

Petit speaks to a different type 
of sustainability – the ability of 
the quarry to continue to generate 
stone for historical projects. For 
these “ongoing legacies,” new 
stone has to match the original 

303 Park West Avenue- Polished Stoney Creek granite base.

Tom Cleveland:
sustainability 
watchdog for 
Stoney Creek 
operations.

Smithsonian National Museum of the American Indian – 
New York City: Columns turned from Stoney Creek granite

The Statue of Liberty 
Museum, features new 
construction using Stoney 
Creek granite.

Stony Creek granite can be used 
as countertops, veneer, stair 
treads, building stone, and land-
scaping stone. In any case, Petit 
would be happy to lend advice on 
how to best use the stone.

“There’s no better phone call to 
make than to the origin, instead 
of 3rd-, 4th-, or 5th-hand infor-
mation,” says Petit. “We’re an 
educational resource.” 

Stewardship of the Stone
For a stone that’s made such 

a big impact, the quarry is sur-
prisingly small. “It takes like 10 
minutes to drive around the whole 
thing,” says Russ. “It’s very 
tangible.”

The 55-acre site is “completely 
surrounded by civilization,” says 
Petit. “We have to operate as en-
vironmental stewards.”

And while the massive blocks 
are the hallmark of the operation, 
every piece of stone that comes 
out of the quarry has a purpose. 
From 30-foot long blocks, down 
to crushed gravel, “everything on 
this property is a material that has 
its use,” says Petit.

Petit explains that sustainability 
can’t be an afterthought – it’s at the 
forefront of the business. “You’re 
after the choice blocks,” he says, 
which take time, experience, 

and care to extract. The ethos of 
a sculptor shines through in his 
comments. “There’s no need to 
proceed recklessly or carelessly,” 
he says. “We’re working with the 
utmost respect.” 

A Tectonic Cataclysm
While a 160-year old quarry 

is noteworthy, the Stony Creek 
granite is far older than that, of 
course.

New England is the geologic 
equivalent of one of those di-
sastrous traffic-accident videos 
one sees on YouTube, where at 
first one car smashes into bridge 
abutment, and then cars from be-
hind skid into the scene, adding 
layer upon steaming layer to the 
carnage. On a continental scale, 
New England took shape as one 
landmass after another slid into 
the coastline, crumpling up the 
existing rock layers, wedging 
oncoming rocks into the midst 
of existing rocks, and re-melting 
old rocks into newer versions of 
themselves. 

Stoney Creek uses wire 
saws to economically 
separate blocks from the 
quarry face. Less dust, less 
waste, and it’s safer, too.

Please turn to page 28

http://stonycreekquarry.com/wp-content/uploads/2019/10/Corporate-Sustainability-Report-2018.pdf
http://stonycreekquarry.com/wp-content/uploads/2019/10/Corporate-Sustainability-Report-2018.pdf
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Driving Lesson  
and Life Lessons

A Florida man is facing fel-
ony charges after police 

said he let a 12-year-old girl 
drive his SUV and told her to 
speed because he wanted to be 
a “cool father” — even though 
he is not her dad.

Shaun Michaelsen, 41, 
told the arresting officer one 
Monday he is friends with the 
girl’s mother and that the girl 
and her friend were staying with 
him for a few days, according to 
court records.

He said the girl had asked 
earlier in the day if she could 
drive his Jeep, so he thought “it 
would be cool” and that he was 
trying to be a “cool father,” the 
police report said. Michaelsen 
also told officers he had been 
drinking.

Jupiter, FL Officer Craig 
Yochum said in his arrest re-
port that he spotted the Jeep 
make an illegal U-turn and then 
speed away at about 12:10 a.m. 
that Monday. He followed and 
the Jeep reached speeds of 85 
mph (135 kph) in a 45 mph (70 
kph) zone before he was able to 
pull it over. He said that when 
he asked the 12-year-old why 
she was driving so fast, she said 
Michaelsen told her to.

Mr. Michaelsen is charged 
with child neglect, allowing an 
unauthorized person to drive 
and causing a minor to become 
a delinquent for buying the 
girls vape pens — that he says 
they requested, according to 
authorities.

He was being held without 
bond at the Palm Beach County 
Jail. Court records do not indi-
cate if he has an attorney.

Overhand Delivery

A New Mexico man is facing 
a battery charge after po-

lice say he threw a beer car at a 
woman.

The Carlsbad Current-Argus 
reports Ernesto Erives was ar-
raigned on a charge of battery 
against a household member fol-
lowing his arrest in Artesia, New 
Mexico, on June 6.

According to a criminal 

complaint, the 30-year-old Erives 
picked up a beer can out of a 
cooler and threw it at a woman.

Eyewitnesses told police Ervies 
threw the beer can overhanded 
and hit the woman in the face.

Police say officers reported 
seeing swelling on the woman’s 
forehead.

Ervies has pleaded not guilty. 
It was unknown if he had an at-
torney... or why he would waste a 
perfectly good can of beer.

Assault by Dill
A Massachusetts man is facing 

an assault charge after he al-
legedly threw a large pickle from a 
moving vehicle that hit a Vermont 
highway worker, police said.

The incident occurred just be-
fore 6 p.m. one Monday on U.S. 
Route 7 in Pownal near the border 

crossing into Massachusetts.
A passenger in a southbound 

vehicle threw an object “later 
determined to be a large pickle” 
that hit the highway worker and 
“caused him pain,” police said.

Agency of Transportation of-
ficials provided a description 
of the vehicle to police, which 
led officers to the suspect with 
the help of the Williamstown, 
M a s s a c h u s e t t s ,  p o l i c e 
department.

Christoph Herrmannsdoerfer, 
34, of Williamstown, MA 
was cited to appear in court 
in Bennington to answer to a 
charge of simple assault.

Phone messages were left at 
phone numbers listed for Mr. 
Herrmannsdoerfer to get his re-
sponse. It was not immediately 
known if he’s being represented 
by an attorney. But, we do know 
he’s in a pickle. So to speak.

 ORDER 

YOUR VIPER WHITE

RESIN WET PADS

TODAY!

Available in 
4 and 5 inch

OUR NEW VIPER WHITE RESIN PADS 
HAVE ARRIVED!

800-575-4401www.BBIndustriesLLC.com

Viper White Resin 
Wet 7-Step Polishing 
Pads are true white 

resin pads that work 
great on natural 
and engineered 

stone. They have 
become popular in 

many shops with 
the increase of light 

stone demands in 
the market.  Item # 400000 - 400008

             100000 - 100008

The 30 grit polishing pad has the 
chops to remove stock, shape 

edges and prepare cut stone to 
begin the polishing process. NEW!
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Superior Stone Countertops
Continued from page 3

This 130 x 50 inch L-shaped 
Flaked Pearl LG quartz counter-
top is one the first that Stafford 
installed using his No-Lift cart, 
and Omni Cubed sink supports. 
“This top was fabricated in one 
piece, without any seams. I can’t 
imagine carrying this monster 
in without my install cart. With 
the sink cutout, it was delicate, 
going into a pretty narrow space 
between the outside wall and the 
island.”
Below: Part of the LG Hausys 
quartz material display provided 
by the new LG factory in Calhoun, 
Georgia.  This display is one of 
several in the Hollis Holdings 
model condo office, set up to give 
clients an idea of the available 
materials to build their dream 
kitchen. Stafford also sources 
materiel from MSI and Atlantic 
Stone. “I like to help people pick 
the stone that fits their lifestyle. 
I want to make sure they make 
the right choice and will be happy 
with it for many years to come. 
I try to steer them to the right 
choice, and educate them on the 
stone they need for their life-
style.”
How does Stafford get it all done? 
“I like to learn, and I’m always 
searching for new and better 
ways of doing things. I’m focused 
on working safely, like polishing 
wet, and using the install cart. I 
work out two to three hours a 
day when on duty. People’s lives 
depend on me, and I have to be 
as safe and efficient as I can when 
working with stone.”

“We decided we could afford to 
wait on jobs where people were 
remodeling and still living in 
their houses – so we just concen-
trated on new construction. 

“We are currently doing two to 
five kitchens a week, and so busy 
that it’s a challenge to keep up! I 
attribute this success to my par-
ents. They helped me jump into 
something that we didn’t know 
anything about. It was a risk, but 
dad has always been hell-bent on 
making anything work, and it was 
sink or swim. So really, in the be-
ginning, I watched how mom and 
dad did it, how we’d go to the 
shop and work hard. 

   “Our success is also because 
my dad and I are the only ones 
that deal with the customer for 
sales, measuring, installation 
and to troubleshoot. Customers 
like seeing the same person, and 
that’s what has made this com-
pany special. Our hard work has 
paid off, and having my parents 
there is a great thing, because if 
you can work with your family, 
it’s more valuable than anything. 
It has its ups and downs, because 
we can all be a little bone-headed 
from time to time. Sometimes I 
think I’m right, and sometimes 

dad thinks he’s right, and 
we’ll argue a little bit, 
but that’s family – you’re 
supposed to be able to talk 
through disagreements!

“Fortunately, mom, who 
is a little younger than my 
dad, keeps him organized. 
My dad, who is 70, gets 
up early and gets the jobs 
ready, so that when I get 
off my shift at the fire de-
partment I can get them 
cut and polished. We’ll 
then just go from there the 
rest of the day, and he’ll 
go out and measure jobs. He loves 
to work. Retirement’s not for him 
– I believe it gives him a good 
reason to get up in the morning! 
So you see, that’s just the way I 
was raised.

“As for the future, I’m just 
going to keep plugging away 
doing stone and being a fireman. 
However, you don’t see too many 
old firemen, and that’s the kicker. 
Things are good right now, and 
I’ll continue to count my bless-
ings that things will keep going 
our way.”

Superior Stone Countertops is 
located in Crandall, Ga. Contact 
Stafford at (706) 483-8124.

From left: Max and Josh Stafford. “We basically have three 
generations working here,” said Josh, “but only when school is 
out! I consider myself lucky to be surrounded by family.”

“If you hear a voice within you say ‘you can-
not paint,’ then by all means paint and that 
voice will be silenced.” - Vincent Van Gogh
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The Slippery Rock Marketplace

Used by 11 out of 12  fabricators of the year

www.laserproductsus.com

www.wehausa.com
info@wehausa.com

1-877-315-4761

We produce durable, easy-to-use stone 
processing and handling equipment that 
will help the stone fabricator increase 

production while decreasing costs.
www.rye-corp.com

MADE IN THE USA FAB KING • HUSKY • PRISM MITER  
RENEGADE • RYDRATOR • TILT-A-SLAB

AKEMI for over 80 years is your leading partner for 
filler and adhesive systems based on polyester and 

epoxy resin. Our products are used worldwide by pro-
fessionals in the stone processing industry.

Since 1933...
the original and 
most trusted seam 
adhesive

www.akemi.com

BBIndustriesLLC.com
800-575-4401

Save BIG during 
July Hercules

deals on Kitchen 
and slab A-Frames.

Available at www.BBIndustriesLLC.com

Call 800-575-4401 for Stone Shield

www.NoLiftSystem.com
503.212.4034

Sales@NoLiftSystem.com

Visit our website for pricing
and more information

#NoLiftSystem

See the No Lift System 
in action on YouTube!

See the No Lift System 
in action on YouTube!

LOWER INSTALL COSTS

INCREASE PRODUCTIVITY

REDUCE INJURIES

www.sinkits.com     (417) 374-7373     info@sinkits.com

Patented Undermount Sink Clips
FAST. SIMPLE. SECURE.

STORAGE
FABRICATION

TRANSPORTATION

www.groves.com  |  P: 800.991.2120  |  sales@groves.com

Built with the customer in mind, offering tremendous 
strength and support for every job they are needed for!

Check out the Heavy Duty Transport Rack

Stone Forensics is now 
offering its popular Stone 
Inspection Seminar as an af-
fordable, self guided Power-
Point presentation. 

Take Dr Fred’s Stone and 
Tile Inspection course and 
learn how to take your skills 
to the next level as a certified 
stone inspector. Evaluate in-
stallations, understand crack 
propagation, troubleshoot 
failures, learn problem solv-
ing for stain removal, efflores-
cence, lippage, and more.

See the stoneforensics.com 
website for more online train-
ing opportunities.

Troubleshooting 
pitting and spalling, 
moisture, rust dam-
age and more will be 
covered in Dr. Fred’s 
in-depth class.

Learn Stone & Tile Troubleshooting

Call 321-514-6845   Stoneforensics.com

• Learn physical 
and chemical  
testing, troubleshoot 
problems
• Earn Up to $300 
per hour
• Includes class 
manual & three 
technical calls to 
Dr. Fred

The unmatched 
quality and durability 
of Makita products 
have earned the 
trust of professional 
users worldwide. www.makitatools.com

Makita 9565CV SJS
5” Industrial VS Grinder

• Larger kitchen islands,  
 multi-functional for  
 meal prep,  dining, and  
 work-from-home

Bath Trends
• Large-format tile, 
 thinner grout lines for  
 easier cleaning
• Compartmentalized  
 storage with integrated  
 outlets (hairdryer, razor,  
 toothbrush, phone)
• Self-cleaning toilets
• Larger, zero-clearance  
 showers with integrated  
 seating and decorative  
 grab bars
• Heated flooring
• Wi-Fi connectivity
• Voice activation  
 for shower, lighting,  
 entertainment
• Larger windows for 
 increased natural  
 lighting
• Use of natural materials  
 including bamboo,  
 stone, live plants

The NKBA Living 
Impacts Design research 
also examines which 
lifestyle habits are most 
important to homeown-
ers in various life stages 
(Millennial, Gen X, 
Boomers and Greatest/
Silent generation). While 
the majority of the themes 
were universal across each 
life stage, there are specific 
areas of importance for 
each generation.

In the kitchen, Millennials 
with kids and Gen X are 
driving many needs. In the 
bath, younger generations 
place higher importance 
on the environment, while 
older generations rank the 
need to heal and age in 
place as a top priority.

New Research Outlines 
Human Behaviors Impacting

Kitchen and Bath Design

Continued from page 10

Design Theme 
Prominence Based 

on Life Stage
Millennials Without Kids

• Kitchen: Health- 
 conscious, connection  
 with nature
• Master Bath: Limited  
 impact on the environ- 
 ment, feeling of the  
 outdoors

Millennials With Kids
• Kitchen: Ease in meal  
 prep, open layout
• Master Bath: Multi- 
 tasking and productiv- 
 ity, limited impact on the  
 environment

Gen X
• Kitchen: Open layout, a 
 comforting place to  
 spend time, love to cook
• Master Bath: An escape,  
 minimal clutter

Boomers
• Kitchen: Comforting  
 place for spending time,  
 entertaining, open layout
• Master Bath: Should be 
 comfortable for all gener- 
 ations, promoting  
 wellness

Greatest/Silent
• Kitchen: Comforting  
 place for spending time,  
 organization, minimal  
 clutter
• Master Bath: Should be 
 comfortable for all gener- 
 ations, minimal clutter

More than 750 design pro-
fessionals in North America, 
including designers, archi-
tects, showroom managers, 
remodelers, contractors, 
dealers and manufacturers, 
participated in the study.

Additional details and a 
complete copy of the NKBA 
Living Impacts Design re-
search is available for pur-
chase in the NKBA store 
at  store.nkba.org. NKBA 
members receive a compli-
mentary copy of the execu-
tive summary and reduced 
rates for the full report.

http://www.laserproductsus.com
http://www.wehausa.com
http://www.rye-corp.com
http://www.akemi.com
https://www.braxton-bragg.com/hercules-fabrication-table-for-laminate-edges-white-rubber-no-casters.html
http://www.Braxton-Bragg.com
http://www.NoLiftSystem.com
http://www.sinkits.com
http://www.groves.com
http://www.stoneforensics.com
http://www.rockcreteusa.com
http://www.makitatools.com
https://store.nkba.org/collections/research
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The Slippery Rock Classifieds
For Sale

Park Industries Hydra Split. YEAR: 
2014, MODEL: QS-700 Park Industries 
compact portable splitter. Throat width 
opening: 36˝, Chisel width area: 24˝, Cut 
height: 12˝, Cutting force: 70 tons, Split-
from-top action, $29,000. Contact: Marcus 
Vacca, 406-636-4889.
Email, vacca.stone@gmail.com .

___________ 

2017 Sink Hole Machine Farnese 
Cheetah from GranQuartz. 2017 Farnese 
Cheetah GranQuartz Sink Cutout Machine/
Fabrication Work Center, 3HP, 220V, 
Single Phase. Table dimensions 102˝ W x 
32˝ D, Motorized Z axis, 1/2˝ Gas Female 
Connection w/ Center Water Feeder, 
External Water Feed, Milled HPDM Table, 
Motor 3HP, 0-10,000 RPM, Includes six 6˝ 
round vacuum pods & vacuum generator, 
Air requirement 5cfm@ 90psi. Photos 
Available on Request. Located: Jackson, 
MS. $20k new, asking $9,900.  Contact: 
Steve Cook, 601-981-1500,  steve@cook-
cre.net .

 ___________

Laser Products LT-2D3D R4.1 Laser 
Measuring Device. Hardly used LT-2D3D 
R4.1 Laser Measuring Device with hard 
case and Microsoft surface system. 
Purchased as a back-up system and rarely 
used. In excellent condition.  $11,750
Contact: Mario Divincenzo, Phone: 1-310-
650-8890 or Email: mario@delorenzo 
marble.com .

___________

Business Opportunities

How Many More Sales Do You Want 
This Month? Let’s partner up and grow 
your business. We have been helping 
granite fabricators since 2009 go from 
commercial to build a direct to consumer 
marketing channel. With over 20 million 
in countertop sales at this time, we will 
help you Sell More Granite. Call 877-
877-1916 or visit www.FireUps.com for 
more details. 

___________

Annandale Quarries. Annandale 
Quarries, dimensional sandstone, located at 
the I-80 & I-79 corridor in NW PA. Ashlar 
Wall, Stone Steps, Rubble Cap, Patio 
stone, Mantles, Hearths, Sills, Keystones. 
Landscape Supply Yards & Landscapers 
Dream; All visitors by appointment. Visit 
us on the web www.annandalequarries.
com . Used for Residential & Commercial, 
Churches, Monuments, Institutional, 
Educational. Hardscape Contractors 
Welcome. Endless Use, Strongest, 
Lustrous, Bold & Colorful Sandstone on 
the market today. You should see what we 
SAW. Contact: Sam Tiche,  724-735-4939, 
annandalestone@embarqmail.com. 

___________

Counter Top Fabrication / Kitchen & 
Bath Remodeling Company. Successful 
& reputable 30+ year business in Hawaii, 
long history of stability, managed growth 
and profitability, only .5% of annual sales 
needed to drive revenue stream. Complete 

Help Wanted

Fabricator/Driver needed - Duluth, GA, 
$16-19 / hour. Experienced fabricators 
and drivers needed for cabinet shop with 
slab fabrication - Duluth, GA. Full-time 
position, $16-19 per hour depending on 
experience. Contact: Henry, 404-543-
0446, hentas74@gmail.com. 

___________

stone & tile contractors providing cus-
tom-crafted natural and engineered stone 
work. 5,000 sq. ft. base yard located in 
central Maui (leased), 3 page asset list incl. 
Diamond Gantry Bridge Saw, 1 ton flatbed 
stake-side truck, 10,000# forklift, sand-
ers, polishers, compressors etc... Training 
period provided, partial seller financing 
for qualified buyer. Reduced - $250,000. 
Contact Mark Chesler, 808-936-3616, 
Mark@konabusinessbroker.com. 

Ads not meeting guidelines will not 
be published. 
•To submit a print or online classified 
ad, use the online form at www.
slipperyrockgazette.net/listingform – 
you will be sent a confirmation email. 
Send other ad inquiries to publisher@
slipperyrockgazette.net.

•Maximum of 70 words or less per ad. 
All classified ads must be typed–No ads 
taken over the phone–No exceptions. 

•Please review all your ad info before 
submitting – The Slippery Rock is not 
responsible for ads submitted with the 
wrong contact info or content.

2020 Classified Ad Deadlines

Classified Ad Guidelines

Issue Ad Submission Deadline

September 2020 Friday, July 24, 2020

October 2020 Friday, August 21, 2020

November 2020 Friday, September 25, 2020

makes all other rail saws obsolete!
The Raptor Aqua-Plate Rail Saw

The Raptor cuts twice as fast as other rail 
saws, at a fraction of the cost. The Raptor 
also cuts small tapered cuts, which are 
not possible with other model saws.

BBIndustriesLLC.com  •  1-800-575-4401

YOU

SAVE

15%

 REG. $1,295.00
$1,100.00
USE CODE RAPTOR 32 Item# 

14159

•132 TON SPLITTING FORCE 

• 25.2” BLADE LENGTH

• 17.72” SPLITTING HEIGHT

• 15 KW PUMP UPGRADE 

• 6.39” PER SECOND DESCENT  

• 7.17” PER SECOND RETRACT              

• TESTED and PRESSURES SET PRIOR TO SHIPMENT

• CURRENTLY IN STOCK IN WHITEHALL, NY 12887

www.ApexEquipmentInternational.com

 (518) 499-0602 
ApexEquipIntl@Aol.com

IGLOO 120 640 X 450

$59,800.00 USD EXW   
Whitehall, NY

Join Us 
Each Month!

For your subscription requests, 
address changes, and

FREE CLASSIFIEDS,    
visit www.slipperyrockgazette.net 

Next Stone Forensics In-Person 
Class Scheduled for January 2021

Stone Forensics has announced 
today that it will be con-

ducting its popular Stone and 
Tile Troubleshooting  training 
in January, 2021 in Las Vega, 
Nevada.

The  program is designed to 
teach the basics of stone and tile 
installations failures. According 
to Fred Hueston who will be con-
ducting the training, “The amount 
of failures, poor installations and 
other issues with stone and tile 
flooring are on the rise. This sem-
inar is perfect for restoration and 
installation contractors as well as 
architects, building engineers and 
maintenance staff who have to 
deal with stone and tile installa-
tion and restoration. 

Training will be held January 
25-28, 2021. For those who wish 
to become certified inspectors this 
course will also offer certification.

The Stone & Tile Trouble- 

shooting Program runs a full four 
days, with the certification test on 
the last day.  One day will be spent 
in the field examining failures. 
Class size is limited. The cost of 
the class is $2500.00 per person. 

  The following subjects and 
more will be covered in the com-
prehensive class: The Geology 
of Stone; Understanding the 
Structure of Different Kinds 
of Stone and Materials; 
Identification of Stone and Tile 
Types; Quarry Techniques 
that Affect the Final Product; 
Production of Tile and Slabs; 
Fabrication and Installation 
Requirements; Physical and 
Chemical Testing;Stone and 
Tile Forensic Investigation; 
Problem Diagnosis; Stone & 
Tile Restoration; Repair and 
Replacement; and Stain Removal.

To register go to  stoneforen-
sics.com or call 321-514-6845.

mailto:vacca.stone%40gmail.com?subject=Hydra%20Split%20listing%20in%20SRG
mailto:steve%40cookcre.net?subject=Cheetah%20Listing%20in%20SRG
mailto:steve%40cookcre.net?subject=Cheetah%20Listing%20in%20SRG
mailto:mario%40delorenzomarble.com?subject=Laser%20Products%20LT-2D3D%20Listed%20in%20SRG
mailto:mario%40delorenzomarble.com?subject=Laser%20Products%20LT-2D3D%20Listed%20in%20SRG
http://www.annandalequarries.com
http://www.annandalequarries.com
mailto:annandalestone%40embarqmail.com?subject=Quarry%20listed%20in%20SRG
mailto:hentas74%40gmail.com?subject=Help%20wanted%20Listing%20in%20SRG
mailto:Mark%40konabusinessbroker.com?subject=HI%20shop%20listed%20in%20SRG
http://www.slipperyrockgazette.net/index.cfm/m/13/fuseaction/listing.listingForm
http://www.slipperyrockgazette.net/index.cfm/m/13/fuseaction/listing.listingForm
mailto:publisher%40slipperyrockgazette.net?subject=Advertising%20in%20the%20SRG
mailto:publisher%40slipperyrockgazette.net?subject=Advertising%20in%20the%20SRG
http://www.SKMproducts.com
http://www.rockcreteusa.com
https://www.braxton-bragg.com/raptor-6-portable-saw-with-water-base.html
http://www.ApexEquipmentInternational.com
mailto:ApexEquipIntl%40Aol.com?subject=Steinex%20Igloo%20ad%20in%20SRG
http://www.stoneforensics.com
http://www.stoneforensics.com
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And, because we know that 
owners will likely continue 
to use marble (and other 
inappropriate stones)  as 
a cutting surface,  you’ll 
also have periodic, repeat 
business. 

If you have your busi-
ness in an area where there 
are plentiful amounts of 
silica (sand), you will also 
have a higher frequency of 
re-polishing marble foyers 
and lobbies. Silica sand is 
about a six to seven on the 
Mohs scale. Keeping floors 
free of this sand will help 
extend the life of polished 
marble floors. So work on 
protocols to help trap the 
sand and soil to keep it from 
being tracked in and across 
the marble flooring. These 
protocols should include 
implementation of walk-off 
mats, dust mopping or vacu-
uming frequently, and damp 
mopping or auto-scrubbing 
routinely.

If your diamonds are 
wearing prematurely, you 
may have a softer and more 

Stone Restoration & Maintenance CornerStoney Creek Granite

Continued from page 20

Continued from page 23

A 13-inch floor machine with a 20-inch drive 
plate was used to get under cabinet over-
hangs. ELF Flexible Electroplated 
Metal-Bbond Diamond Discs were used to 
remove urethane and flatten the floor.
Below: the natural beauty of this Crab 
Orchard foyer has been restored after 
urethane and lippage removal.

abrasive stone than you 
think. Also, make sure your 
project doesn’t have sanded 
grout lines as this can cause 
problems with unexpected 
scratching when scrub-
bing, honing, and polishing 
floors.  

As always, I recommend 
submitting a test area to 
confirm both the results and 
the procedure prior to start-
ing a stone or hard surface 
restoration or maintenance 
project. Also the best way 
to help ensure success is 
by partnering with a good 

distributor, like BBI, that 
knows the business. They 
can help with technical 
support, product purchase 
decisions, logistics, and 
other pertinent project 
information.

I pray you all stay safe 
and healthy.

Bob Murrell has worked 
in the natural stone indus-
try for over 40 years and 
helped develop some of the 
main products and pro-
cesses which revolutionized 
the restoration industry. 

At the end of a 200 million-year sequence 
of tectonic cataclysm, all the world’s conti-
nents stood fused as one colossal landmass: 
Pangea. During this moment in Earth’s his-
tory, the Stony Creek Granite was beginning 
to cool off for at least the second time. 

The deep history of the Stony Creek gran-
ite is told by some of its tiniest ingredients. 
Minerals called zircons are geology’s sto-
rykeepers. These minerals crystallize from 
liquid magma, and have a remarkable way 
of preserving the telltale clues of subsequent 
events that have taken place, packing a huge 
expanse of space and time down into a tiny 
grain.

“Go to Figure 5,” says Robert Wintsch, 
as he guided me through his research paper. 
Wintsch is a geologist who has spent years 
solving the puzzle of the Stony Creek gran-
ite and similar rocks that dot southern New 
England. In the paper, Figure 5 showed 
magnified images of zircon crystals that are 
about the size of a small gain of sugar. Detail 
by intricate detail, Wintsch narrated his way 
through the image, pointing out the original 
core of the crystal that first cooled around 
360 million years ago in the Devonian 
Period, around the same time as the first 
four-legged animals nosed out of the sea and 
began to explore the land. 

But the story doesn’t end there. The texture 
of the zircon crystals revealed a spider’s web 
of cracks running through them. In some 
cases the crystals had become “dismem-
bered,” says Wintsch, as the stone was frac-
tured. This microscopic evidence spoke to 
a landscape-scale event, as the Stony Creek 
Granite got caught at the “tip of the spear” of 
an oncoming landmass called Avalon. The 
collision shattered the rock and shoved Stony 
Creek granite deep into Earth’s crust, where 
it melted somewhat, but not completely. As 
the rock cooled off, large, blocky feldspar 
crystals formed. The zircon crystals, which 
survived the re-melting event, received a 
fresh layer of material around their edges, 
not unlike a tree ring. At this point in geo-
logic time, 288 million years ago, the super-
continent of Pangea had finally taken shape. 
A Himalayan-scale mountain range loomed 
over New England. This was the last tectonic 
collision endured by the eastern U.S. 

Geology Holds the Key to Stony 
Creek’s Large Blocks

Wintsch speaks with a sense of affec-
tion as he describes the Stony Creek gran-
ite. “Like cirrus clouds,” he says, of the 
wispy bands of black mica that give the 
stone a hint of a wavy, linear grain to it. 
The subtle movement is leftover from the 
stone’s original texture, and it gives the 
stone character. But when the stone was 
partially re-melted it erased most of the 
stone’s linear flow and replaced it with a 
blockier texture, which has no particular 
direction to the grain. This lack of grain is 
what allows the Stony Creek to be quarried 
in large blocks, free from planes of weak-
ness. Stony Creek’s re-melting turned out 
to be its 288-million-year-old secret to 
success.

While Wintsch looks for clues buried 
deep in the past, Petit asserts that even in 
the relatively short span of human history, 
Stony Creek granite has made a lasting 
contribution. When it comes to sustain-
ability and long-term use, “there is no 
better material than stone,” he says. “Our 
legacy is in terms of centuries.”

 
Karin Kirk is a geologist and science 

educator with over 20 years of experi-
ence and brings a different perspective 
to the stone industry. Karin is a regular 
contributor to usenaturalstone.com and 
the Slippery Rock Gazette.

This article is the first in a series Karin 
Kirk is writing about American quarries. If 
you work for a quarry that’s a member of 
the Natural Stone Institute and you’d like 
your quarry to be featured here, contact 
Karin Kirk, karinkirk at gmail.com.

 

Polished or rough – Stoney 
Creek granite's texture and 
mineral composition reveals 
its fiery geologic formation.

A Moraware Partner

Streamline 
field to office 

communications.

www.jobwelldone.com

Job Well Done has increased our communication 
and organization of our field operations. 

-AMC of Wisconsin

“

http://usenaturalstone.com
mailto:karinkirk%40gmail.com?subject=Slippery%20Rock%20Article
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TRENCH DRAINS • PITS • RAMPS
BRIDGE SAW WALLS • FLOORS

JIB CRANE FOOTINGS
MACHINE FOUNDATIONS

Protecting Your Investment!
SERVING ALL OF USA & CANADA SINCE 2005!

CALL 877.999.1175
 or 404.543.0446

FULLY  INSURED  |   ALL  WORK GUARANTEED  |   ALL  STRUCTURES ENG INEER-DES IGNED  

ROCKCRETEUSA.COM SALES@ROCKCRETEUSA.COM

Find the Facts  ... Fast!

Exclusively online / Works on any device / Always free

Subscribe to all three at stoneupdate.com/subscribe/SRG

The Latest News

24.7

Tracking Supply &

Markets

Industry Issues

& Solutions

magazine.stonemag.com

latest.hardsurfacereport.com

stoneupdate.com

http://www.stoneupdate.com/subscribe/SRG
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IMPROVE
YOUR CNC
TOOLING

800-575-4401www.BBIndustriesLLC.com

Hercules CNC  
Profile Tooling 
Dressing Machine

NEW
FOR 2020 

The Hercules Tooling 
Dressing Machine can 

easily extend the life of 
your CNC profile tools and 

make them run true on 
natural stone during the 

fabrication process. After 
dressing, the diamonds 

are re-opened and more 
exposed to better perform.

The importance of the Dressing Machine in 
order to maximize your CNC efficiency:
•Dressing tooling while the CNC is operating

•To run CNC tooling at Hyper Speeds, it is  
 extremely important to dress your CNC tooling

 Item# 2333

IT  was one of those really hot and humid 
days here in Florida. Thank goodness 

my favorite greasy spoon was open and had 
air conditioning. I grabbed my fedora, my 
keys, my mask, my gloves, my antibacterial 
wipes, my hand sanitizer, my UV sterilization 
wand and my HAZMAT suite and headed out 
the door.  You think I’m joking? Remember, 
this is Florida we’re talking about. Anyway, 
little did I realize that all of these precautions 
against the virus was going to come in handy 
in my inspection later that day.

I arrived at the diner, opened the door and 
was immediately greeted by Flo, who was 
holding a bottle of hand sanitizer and one 
of those pistol-like laser thermometers. She 
motioned for me to stand on an X they had 
placed near the door with a sign that said  Stay 
6 feet apart. She pointed the laser at me, said 
“Who’s that good-looking ole man under that 
mask?” and then proceeded to ask me a bunch 
of questions about my health.  I answered no 
to all her exposure questions, and then asked 
her if I needed a prescription for a cup of cof-
fee and breakfast. Judging by her eyes, I think 
she smiled, but it was impossible to see with 
most of her facing hidden behind her own 
mask.

 I walked in to sit at my favorite stool, 
only to find it was taped with a sign that said 
DON’T SIT HERE. Fortunately, the stool 
next to it was open, so I sat down. The first 
thing I noticed was the usual condiments on 
the counter were missing, namely ketchup, 
steak sauce, Hot sauce, salt and pepper. And 
the countertop smelled faintly of bleach.  
Welcome to the new normal, I told myself.  
Flo came back behind the counter and poured 
me a cup of joe and I ordered some sterile 
eggs…wait a minute aren’t eggs sterile al-
ready? This whole virus recovery thing has 
me thinking of all kinds of odd thoughts. 

 As I was about to dig into my breakfast, my 
cell phone rang. I answered it and the lady on 
the other end sounded like she was about to 
cry. She told me that her granite countertop 
was infected, and she asked if I would come 
out and take a look.  I had no idea what she 
was talking about, but she had my curiosity. 
I asked her why she thought it was infected, 
and if so, infected with what. She said she 
would have to show me, and it was urgent – 
she needed me to come out and see it today.  
Well, things were a little slow and I was really 
perplexed by what she was talking about. Her 
house was only 20 minutes across town, so 
I told her I would be there in about an hour 
or so.  

By the end of our conversation, my darn 
breakfast had gotten cold, so I asked Flo if 
she could warm it up.  Suitably fortified with 
fresh coffee, I finished my eggs and headed 
out the door and down the road to see why this 

Frederick M. 
Hueston, PhD

The Stone Detective
My Countertop Has a Virus!

lady thought her countertop 
was infected.

I arrived at her house, 
parked the Woody, squirted 
some sanitizer on my hands, 
placed my mask and gloves 
on, and headed for the door.  
I was about to ring the doorbell 
when I stopped within inches and thought, 
How am I going to sanitize my gloves again if 
I touch the doorbell? So I pressed it with my 
elbow. Within a second she answered the door 
wearing a full HAZMAT suite – the kind with 
the air tank. She introduced herself, handed 
me a pair of booties and one of those white 
Tyvek suits and said, “Put this on before you 
come in.” Wow, I thought. Well, at least she 
is being very cautious. 

I donned the suit and she led me to the 
kitchen. As we entered the kitchen, I got a 
whiff of what smelled like an outhouse. She 
pointed to the countertop and it looked fine 
but than she pointed to the ceiling. She told 
me that the upstairs toilet had overflowed and 
leaked all on the countertop. OK, now I know 
why she thought it was infected.  I could have 
taken some swabs, placed them in some Petri 
dishes, sent them off to a lab, but I told her 
that her granite could be easily disinfected. 
She said,  “What about sanitizing it?” I had to 
explain to her that there was a difference be-
tween sanitizing and disinfecting. I proceed to 
tell her that “sanitizing” would not necessarily 
kill any bacteria of virus, but “disinfecting” it 
would kill 100 percent of the contaminants.  I 
told her she could wipe it all down with rub-
bing alcohol and that would do the trick, or she 
could buy an over-the-counter disinfectant. I 
mentioned several brands that  she could buy. 

She seemed to be happy with my advice. 
She handed me a check and off I went before 
disposing of all my protective gear. This was 
one of the crappiest (literally) inspections I 
have ever done, and have a feeling there will 
be many more calls concerning disinfecting 
versus sanitizing.  For more info, be sure to 
see my article on my blog at stoneforensics.
blogspot.com/ . Another case for the “solved 
but weird” file.

The Stone Detective is a fictional character 
created by Dr. Frederick M. Hueston, PhD, 
written to entertain and educate. Dr. Fred 
has written over 33 books on stone and tile 
installations, fabrication and restoration and 
also serves as an expert for many legal cases 
across the world. Fred has also been writing 
for the Slippery Rock for over 20 years. 

Send your comments to fhueston@stone 
forensics.com.

http://stoneforensics.blogspot.com
http://stoneforensics.blogspot.com
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LAMELLAR WATER
CLARIFICATION PLANTS

     Both Systems Include:
• Flocculant Unit
• Coagulant Unit
• Submersible Pump
• Relaunching Pump

 - 66 GPM = 4 HP
 - 105 GPM = 5 ½ HP

• Sludge Dehydrator Bag System
• Filter Bags

 - 66 GPM includes 1 bag
 - 105 GPM includes 2 bags

Sludge Dehydrator Bag 
System

Flocculant Unit
Lamellar Pack - Wavy DividersControl Panel

Relaunching Pump

66 GPM (250 LPM) 66 GPM (250 LPM) 

105 GPM (400 LPM)105 GPM (400 LPM)

CALL
1-877-315-4761

for pricing
and availability

SAVE MONEY AND TIME!!!
NO DOWN TIME CLEANING SLUDGE PITS
4-5 YEAR PAYBACK - THEN FREE WATER

Fully loaded systems
include Delivery & Installation

HOT DIPPED GALVANIZED = 20+ YEARS
All Filter Project Lamellar Water plants are built using sturdy, first quality materials and ground breaking techniques. 

Water clarification plants play an ever-increasing role in running a productive and profitable stone fabrication or 
processing enterprise. 

Everything for the Stone Industry
www.wehausa.com info@wehausa.com
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LESS THAN

$1,150/MO

*with our  

easy financing

The Husky 20 HP Direct Drive Bridge Saw 
is the investment that works hard  

for you day after day.

Cuts 45° 

Miters!

The Husky Bridge Saw 
controls are easy to use. 
You can even operate 
the saw using the control 
panel and the wireless 
remote at the same time.

MADE IN THE USA

*Freight charges may apply

Call 1-800-575-4401 or Order Online  www.BBIndustriesLLC.com

Hercules
A-Frames

Hercules
Shop Cart

$ 19875

$ 19885

Item# 6698

Item# 6706

Hercules A-Frames are ideal for storing natural 
stone slabs of granite, marble, and other stones.

This stone A-Frame storage rack comes with a crossbar 
for greater stability. Each side will hold up to 15,400 Lbs. 
(30,800 lbs. per pair). They are painted red for safety and 
higher visibility. They are made to hold full bundles of 
both 2cm and 3cm materials on both sides of the A-Frame.

Powder-coated in Hercules Safety Red for security 
and visibility.

The Hercules Shop Cart is specifically designed for 
moving light pieces of natural stone around the shop. It is 
equipped with 3 swivel casters for easier maneuverability. 
One of the swivel casters also has a wheel lock to make 
sure that the caster will not move or swivel, for safe 
operation. It ensures that the cart is stable when loading 
or unloading stone pieces.

800-575-4401
www.BBIndustriesLLC.com

Distributed by:
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